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Strategic Service Vision 

To be the major multi·national marketing services company 

To service the increasingly complex and internatio nal needs of our client~­

the major national and multi-natio nal companies. 

By providing a comprehensive and, w here necessary, integrated range o f 

media and non media marketing services of the highest quality to meet clients' 

strategic and tactical marketing needs. 

Through a dominant p resence, not o nly in the m ajor consumer markets of the 

world but also in the smalle r but more rapidly developing worldwide marke ts. 

Through this focused operating strategy, and through a lean organism ion 

and limited hierarchy, to provide stimulating career opportun ities in all thesL' 

areas for young, energetic and talented professionals w ho are primari ly concer ned 

w ith the qualitative aspects of the ir work. 

At the same lime, to seek to provide incentive and financ ial n.:ward and 

minimise the separation between ownership and control , between m anager :md 

entrepreneur, and between 'hunter' and 'farmer; by encouraging as many as 

possible £o own a significmt share of the compan~; e ithe r d irect ly llr ind in .. ·(.:tly. 



Financial Strategy 

To increase earnings per share through organic growth, including improvement in 

market share and profit margins. 

To supplement this growth by acquiring small-scale companies that fit our 

strategic service vision and complement our existing functio nal and geographic 

s tructure, and that can be acquired on financial te rms that enhance earnings per share. 

To max imise the cash flow of the Company and to limit capiml expenditure to 

that level required to m aintain its long-term com peritive positio n. 

To reduce indebtedness w a level whe re pre ference and ordinary dividend 

payments can he resumed in the fuw re. 

Progress aof•r 

P~-~~t?.~•"•'•o ,N,o! ~ . ~ .... , .. ,..,,J,J,A,s , o,N ,o i J , ~ ,,.. , .o. ,..,, J ,J,.o. , s ,o ,N ,oj J,,, .. ,.o., ... ~.~~: 

I ' 
1986. the forst full year 1987 brought 1988 was sp ent 1989 saw lurtne• 1990 saw cont tnued 
loltowong our change substa.ntral organrc consotrdatrng our srgnor.canl 01ganrc 
rn strategrc doractoon growth whoch operatoons worldwrde growrh In acld rtron 

h am manutacturmg to to gether wrth mator and addressmg ma1or acqursrllons 

developments by have now larg ely put 
Companyburlda acq ursitron con· geographrcweak rnplace rheoverall 
clomrnant positron 1n eluded at the same nesses (opportunitre s} organrsatronal 

the Unrted Krngdom in trme. positioned us to through ·rn·fill struc ture requrred to 
non-med ra ad vertrsrng achreve our s trategrc acq ursitrons or meet the strateg rc 
and developa strong obtectivemore rapodly 
b asem specralrst 

commumca11ons '" the 
UnrtedStates 

andmoreeffectrvely 

o rganrcgrowthandrn·l!ll 
acq ursotrons. especoally 

However. the unexpecredtv 
severe recessron. wrrrch 

part tcutarty affectedttle 

tasr o ua rter res<Jited rn 

asrgnrfocanr sK>w -clown 
tn matormarkets 

\l l'l ' •·•· •. ,, ,,,, 



Results in Brief 

Turnover 

Revenue 

Operating Profit 

Profit before Taxation 

Profit after Taxation 

Profit attributable to Ordinary Shareholders 

Basic Earnings per 1 Op Ordinary Share 

Fully diluted Earnings per 1 Op Ordinary Share 

Basic Earnings per ADS 

Fully diluted Earnings per ADS 

Dividend per 1 Op Ordinary Share 

Dividend per ADS 

*Operating Margins 

*Pre-Tax Margins 

Revenue (£000) 90 

89 

88 

87 

86 

Pr f"t o ' before Tax (£000) 
90 

89 

88 

87 

86 

Basic Earnings per Share 90 

89 

88 

87 

86 

1990 1989 
£000 £000 

I 

4,406 ,898 

1,005,453 

102 ,482 

75,039 

40,507 

29 ,788 

73 .0p 

71.2p 

$2.38 

$2.32 

24.2p 

$0.79 

10.1% 

6.8% 

% 
Increase 

I 

24% 

26% 

30% 

20% 

32% 

11 °/o 

7°/o 

17°/o 

10% 

n/a 

n/a 

90 55,958 

89 57,232 

88 52,391 

87 - 52,941 

86 - 55,599 

90 - 3 ,986 

89 - 4,271 

88 - 3,860 

87 - 2,631 

86 - 4,124 

90 

89 

88 

87 

86 

Revenue p 
Employe 

profit bet 
per Emp10 

Dividend p 



Financial Highlights 

*Sales by Geography 

United 

World 31% and Canada 47% 

• Sales by Activity *Profit by Activity 

Strategic Marketing Services 1% 1% Strategic Marketing Services 

Media Advertising 50% 54% Media Advertising 

Public Relations 11% 9% Public Relations 

Market Research 11% 8% Market Research 

Non-Media Advertising 13% 8% Non-Media Advertising 

Un ited 
Kingdom 64% 

Pension Funds . 
Insurance and 
Investment 
Companies 73% 

*Operating Profit 

by Geography 

United States 
and Canada 47% 

Shareholders by Country 

United States 
and Canada 30% 

Europe 5% 

Other 1% 

Shareholders by Type 

Employees 1 5% 

Others 4% 

Individuals 8 % 



Board Statement 

Summary of Results 

The Board ofWPP is pleased to reponthe Group's 

results for the year ended 31 December 1990, the 

eighth successive year of growth 

In 1990, incorporating The Ogilvy Group for a 

full-year, revenues rose 26% to £.1.264 b illion from 

£..1.005 billion. Profit before tax (after exceptional 

hems which had no net impact on p ro fits) was up 20% 

t0£90 mil lion from £ 75 million. Basic earnings per 

share rose by 7% from 73.0p to 78. l p. Fully diluted 

earnings per share were slightly up over last year at 

71.3p per share. 

In consideration of the Group's banking 

relatio nships, the Directors are not recommend in~ 

a final dividend, as against 12.9p net last year. As a 

resuh no Ordinary dividend will be paid in respect 

of !990, thu1; improving liquid ity. 

On a directly comparable ba~is operat ing margins 

rose from 10.1% to lO.S% re flect ing an improvement in 

operating e fficiency, though not as significant as had 

ht-en Je.~irtU 

O n the same basis. Group p re-tax margins (after ne t 

Interest pai(j of £42.9 million) increased from 6.H% to 

....,._ !%again retlecting improvement in operating 

dfit ·iency and the helpful impact of the weakness 11f 

!he l'S Jo,l!ar •m mcditun-term loan inten:s! rarmt:nts 

:\1 th~: year-end the c;r,.up had nt:t deht ,,f £29"' million 

t·omp:u·cd with .(jl:'i million the prt:\'ious year. anU 

- ll' f•f• r,,-,,,,,,f< 

negati\·e sharchoklcrs fund .... ,,f .1.:-2-H !llillion as 

compared w ith ,(j-f2 mi llion la:-.t YL':tr 

The: G roup tax r:He fell fr<>lll -t<dl'll• in I<JH') to -f{L-f% 

in 1990. This is ;tpproxim;LIL'h· thL' t:tx r:He th:u th e 

Board hdit:\·es nwintain:thk in th<: forL'-"L'L':tbk funJn.'. 

in light of a seL'otH..I group-wide tax I'L'OT).(:Ulb:ll ion 

r,1]], 1wing the acquis ititul ,,f T hL' O).(il\·y <tn,up 

Short Term Firumcial Objectives 

The Group <.l id not achicn: its fin:uKial <JhjL'L'tin :s fur 

1990. Tht:' j\VT Group (j \Xa ltL'f Thompson Company. 

Hill and Knowlton and ,\\RB <lr<JliP ) a~·hif:n."d :1 p n ·· 

tax operating margin o f 10 . 1 %. , -._· r.o;u ... an object in• I If 

11 % , and The O~ih·y Groll[1 :Khici'L'd lO.H')I:. . :t~:•inst 

an ohjectivt" o f IZ% 

The Group s til l hdi~:.·,·.:s that o\·crall m;tr~in 

obje<."tives of 12% fo r th.: _J \X"'' <tr<>llp and Tll<-' (l).(i h ·y 

Group art: appropri:He. :dth<~llj.{h th<.:y will p ro h:•hly 

t:tkc lon~er to :K hic\'1.'. ThL' h :lsh for this \ 'k\\' rdiL':-. 

in p;ln on a,·._·r:tg<.: Jll:tr).(in .... ,,f IO- l "i'~' ;Khk·n·d h~ 

u 1m petit ivt:' husines:-.~:.·s :11 ~··•nliXt r; ltil·t· <>pL·r :n in).( 

gr<>liJ'l l!.!\'t:b. 

In addit i<lll._l \X1a ltL' f Tll•JlliP"'''l <:clrllll;llll -.., 

e<>ncentraticlll <Jil p:l ~·kaged-gc><>d .... t-liL-111 :-. . t ht· _..,,-,,pc 

for margin irnrn•vem._·nt ••pp•>rtunitil'~ :11 I till :md 

Kno1wltom. :wd The <>gih-y < i r<>up':-. ,I.(<"' •gr .1phh .11 

s trL' Il).(lh :-. in l'.tlrnpt· :1nd th._· l';~ r l·::t:-.1. :n•d fulh'l it>n:tl 

strenwh:-. i n marh·t ill ).( ~,.n in ·-.. . .... u, h ,,.., d1 rn 1. p ul>lk 



n:lations, sales promotion and m<lrket rest>arch should chaired by JP i\lorg<ln & Co. I nc.. and <l fin<ll 1·ersion 

re.~ult in ht>tter than <l\·er<lge m:trgins. w<ls circulated to lenders in late February_ The:> lo<ln 

Sine<:: the acquisition nfThe 0Ril\"y Group in 19H9 . dm:ument incorporating these proposab was signed 

the Group h;Js been seek ing ways of reducing its HO% in April 1991. 

stake in Scali. i\lcCahe. Slove.~. Inc., in l ine with the The :tgreemcm consolidates existing work ing 

prior commitment established by Ogilvy management capital, medium·tt>rm loan. a<.·quisition term 

To impro1·t' liquid it~; tht> Compan)· Ji.~posed of its loan and other uncommitted facilities into ;_m 

.!.2 .9% st:tke in Ahhon ,\lead \'ickers pk in February for enlarged committed medium-term faci li t~~ \X'ith the 

.\,~_, mill ion ( Sl"S.l million). and is :~etive ly discus.~ing exception of the nri)O:ina! acquisition term loan. this 

the sale of its Scali. i\h:Cahe. Slove.~. Inc. .~hardwlding facility is to he repaid or refinanced hy June 1993 

with interested p:tr!ies. No mh~::r disposal.~ are p l:tnned The S604. S million acquisition term lo;~n is to be 

rep:tid o1·er four years <.:nmmencing .June 1993. such 

Neu• Pinancing Arrangements that rqxtyment is scheduled tn he completed within 

F1JII1Jwing the start 11f t ht> n.•cessi1m which particularly the original maturity 11fthi.~ facilit~ 

:tfft>ctt>d the I 'nited States :mJ l 'n it<::d Kingdom in the Llnder the terms of the :tlo(reement. new financial 

founh quarter of 1990 and the Company"s subsequent cm·enant.~ h~tve been agreed :md k·ndinlo( margins 

rrofits warning in Novt>mher. tht> Company and its have been increased . Tht> Company has bo,-..-~::,·er 

adl"isers. Samud 1\lontagu & Co_ Limited. hdJ henefined from the 1-(eneral reduction in interest 

dis~·ussi<Jils with i ts banking syndic:ne and 11ther h:tnks rates such t hat the <J\·er:.~JI l"tJSt <Jf htJrr.m·ing is 

<."onn•rning tht> possibility offullll"t' covenant hre:ll"he.~ expected lt> r~·main luw.:r in 1991 th ;m in 1990 

<>fits then exist ill!-( medium·tL'flll lt•atJs during 1991. \X"PP will ]XI)" t<J the lender.~ ~Klditi< >n:tl fee.~. pan 

Ftoi!.Jwing t"<llllpk·ti<lll <Jf the Ctllll]XIIly".~ 1991 r.:fere1We t<> :1 tlllli<tn:tl ]1<><>1 <Jf ftJttr milli11n Onlinan 

hudgets in .lanuar\". and nmtinu ing discussi<nts\Yith the sharl·.~. Tht· :tm<>Utlt <>f this k e b dett·rmi1wd h' th<.: 

h;tnking syndicttt' ;md utht·r l<o"ntkrs. ne\Y fin:tndng l'Xl"l'SS of thl· market 1·:tlue olthe Ordin:tn -;Jur~·-~ .H 

'•rdin ;ning c, Jlllnlillt"t:' reprt:S<o"tlling lt:nders ;llld \\ hkh i.~ ;1 mininllllll , •f .~- 2 . ";Jl and a rna_,imum 

ll/ '/·o,/"· •IOf • !ol, 



Board Statement continued 

of £4.50. The strike price is subject to upward 

adjustment by 1p for each $1 million by wh ich the 

banking facilities have been reduced by June 1993, 

potentially reducing the fee payable. The maximum 

success fee payable is £10 million , w hen the excess 

of the ordinary share price over the strike is £2.50 

or more. 

The facility allows the Company the flexibilit y to 

settle earn-out payments in cash rather than by the 

issue of Ordinary shares. In certa in cases WPP already 

has a contractual right to make such payments in 

cash . If the Company sett les earn-out paym ents in 

cash rather than shares, of up to £31.2 millio n , and 

does not refund such payments prior to June 1993, a 

fee w ill be payable to the lenders. The max imum fee 

payab le is £4 million. 

The Directors of WPP believe that, fo llowing the 

agreement w ith its lenders, WPP's stro nger financing 

arrangements wi ll enable it to address the diffi cult 

cond itions more effecti ve ly. 

Management 

A number o f Group personne l changes have 

rece nt ly been made , pri ncipall y in o rder to refl ect 

the g reater emphas is on fi nancial contro ls and 

cash fl ow m anagement and the reduced leve l of 

acqu isiti on act iv it y by the Group. These include the 

inter na l appointmen ts o f an add itio nal Deputv 

- K - \\'1PP (irrJ up ph 

Group Finance Di rector, a D irector of G n>up 

Treasury and an Ass istant Group Treasure r, r epon ing 

to the Group Finance Direc tor. In addition. th e re 

wi ll be increased finan c ial control r esponsibiliti es fur 

a number o f head offi ce personnel. 

Dividends 

In cons iderati o n o f the Cornpam·'s banking 

re lat io nships, n o 1990 inter im di v idend n -·as paid in 

January 1991 and n o fina l di v ide nd in r es p ect of 1990 

will be p aid . Due to cove n ants give n tu the lenders 

there we re insufficient distributable rese n·es in the 

Co mpanv fo r WPP to pay the Pre ference cli\·id e nd in 

respect o f its Con ve rtible Prefe re n ce shares \·vh i ch 

would o therwi se have fall e n due for pm·m e nt on 

30 Apr il 1991. No cl i v ic.le ncls o n th e O rdinarY shares 

w ill be capab le of b e ing d ec lared o r paid prior to the 

pavm ent in full o f anv arrea rs of Pre fe r e nce di v idends. 

In the lig ht of cove nants given l<l th e lend e rs it is 

unlike ly that the Cornpa11\' w ill have .-; uffiL'i e nt 

d ist ributable r ese r ves to p a\ c.li\ ·ide nds '>n it s shares 

until at least June 1995 

Future Prospects 

In the f-irst quarte r of 1991 a numbe r o f .~ igilih L- ~Int 

new ass ignments have h ee n a\'v·arc.lc·d h\ L·li c nt s 

tota lling in exce .~s of X3 1 million I ji, ()() milli<>ll ) in 

reve nue or .~2 09 111 i 11 i< >n ( $4()1) 111 i 11 i• lll I i 11 hi 11 i n gs . 



WPP Cross-Sector Growth 

Clients using 2 or more WPP Service Sectors 

23 78 325 690 830 

The first quarter of the year continues the pattern 

established at the end of last yea r. Functionally, 

advertising and p ub lic relations have been most 

affecte d by the recession and the Gulf War. Strateg ic 

marketing se rvices, market research , some design , 

sa les p ro mot io n and aud io-visual companies, and 

specia li st com muni ca tions companies s uch as direct 

marketing and healthca re continue to pe rform well. 

Re tail des ig n , real es tate adve rti si ng , rec ruitment 

advert is ing and some a reas of sa les pro motio n 

continue to s uffer. 

Geograp hi ca ll y, conditio ns in the Un ited States, 

United Kingdom, Japan , Canada, Brazil , Scandinavia , 

Australia and New Zealand remain difficult, w ith 

Continental European countries such as France, 

Germany, Spa in , Ho lland and Aust ri a, together w ith 

South Eas t Asia performing bette r. 

Very few clients have indisc riminate lv cancelled 

the ir expe nditures. and packaged-goods com panies 

contin ue to ex hibit g reate r res ili e nce, wh il st finan c ial 

Growth in Advertising Expenditure by the 
Top 200 Brands in the United States (%) 

Advertising Expenditure by 

Packaged-Goods companies 
within Top 200 Brands 

Advertising Expenditure 

by Top 200 Brands 

Total Advertising Expenditure 

WPP Cross-Sector Growth 
Clients using 3 or more WPP Service Sectors 

se rvices and retail s how g reates t vu lnerab ili ty. 

In 1990, the top packaged-goo ds advertisers increased 

their overa ll media spending by approximate!\· 12.5% 

against a much lower market average. 

Given cu rrent uncertainties, it is st ill too earh· in 

the year to predict the o utcome wi th a great dea l of 

confidence. However, the Group continues to acid 

s ig nifi cant new b us iness, and reta in bus iness under 

rev iew. Despite the prospect of a d ifficu lt year. , ·our 

Board re mains confiden t in its strategy o f providing 

a comprehensive range of marketing serv ices 

to both multi-natio na l and natio nal companies. 

Mart in Sorre l! 

Group Cbief Executil 'e 
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Chief Executive's Review of Ope rations 

Despite the Group's failure to achieve its pre-tax 

pro flt ob jectives, primarily due to revenue sho rtfa lls 

in the fourth quarter, satisfactor v performances 

were ach ieved in strategic m arket ing se r vices, marke t 

research and in some design , sa les promotion and 

spec ialist communi cat ions companies. 

Geographica lly, stronger performances we re 

reg istered in Con tinen tal Europe and South East Asia. 

In 1990 the Group added net new business revenues 

of over £ 141 millio n ($252 millio n ) equivalent LO ne t 

bi lli ngs o f £939 millio n ($1,679 millio n ) . 

The Group achieved o rganic g rowth rates of 

approx imate ly 10% in stra teg ic marketing se r v ices , 

under 5% in med ia adverti sing , 10-1 5% in publi c 

re latio ns and market research , 5-1 0% in no n -med ia 

adverti sing and spec ialist communi cati o ns, and 10% 

in manufactu ri ng. 

Media Advert i s ing 

None of the Group 's med ia adve rti sing agen cv 

net \vu rks reached budget last vear. 

Og i lv\· & lather World w id e generated net new 

bu ~ in ess billings o f over .£372 mi l lion ($665 million ) 

in 1990 , ve rsus .£.30!'1 mi llio n ( $502 million ) in 19!'19. 

Reg iona l o peration s of Ogil vv & 1ather Worl dvv ide 

(whi ch inc ludes Co le & Weber , Ogil vv & Mather 

Uirect. Ogi lv\· & Mather Pub l i c Re lat io ns, Adams & 

Hinehan and l'rolll<Jtiona l Campa i gn~) i n S<Juth East 

- I.!. - w Pr' ( ,r(J uf' plc 

As ia did achie,·e the ir budge ted Ltrget s. l'ut ll' li <> n ~ llh'. 

Ogi l v \ · & !\ lather Direc t al.-.<> had~~ g()<>d \ ' L'~tr. 

achieving their ohjecti,·es <>ll a ,,-,> rkh,·id e h ~ t s i s. 

At the \·ear e nd . Og il\'\· & ,\ l ather \\ '<>rld,,·ide 

adve rti sing agenc\ ()flices in !.() .'> 1\ngek.'> ~111d Detro it 

in the U nited States and in France. c;L·rnl~tll\ ·. Au ."lria. 

Be lg i um , Spa in . Po rtugal , Turke\·. llung~tn ·. ArgL· ntin~t. 

Malavsia, Singapore, Thai l and. Tai,,·: tn. China. 

Indo nes ia, India and South A fri c t 'n:re ~ th ea d of the ir 

indi v idual budge ts; as were J)irel'l u fli cL·s in :'>-l e,,· Y<l rk 

an d Chicago and Eicoff in C hi cago. ~ tnd in c; e rmam·. 

Austria , 13e lg ium , Nev\· l':ealand . Spa i n . ,\Lt l ~t\ ·.-;ia and 

Thailand ; as we re public r e l a t ion .-. ufliCL' .'> ;tl Ad~tm s 

& Hineha n and Ogil \'\ · & .\lather Public lk lati ()ns in 

Los Ange les in the [ :nit e d Stat e .-. :tnd in th e l ' nited 

Kingdom , Fran ce. Adams & l{ ine lu r t in l klgium. Ne,,· 

Zea land , Ma lavs ia , Singapore. TluiLttld. I lu n g 1\.u n g 

and Taiwan ; as we re sa le .-. p r () Ill <>ti<>n u fli cL·s in 

Holl and , Ge rm am ·, Be lgium. II<>Ilg 1\.ong. Sing~tpo r L· 

and Th ail and . 

In 1990 the ' >re r at ion .-.' >f :---i\C d ·: . 1 hL· "iL· " · y, •rk -h ;t'>L'd 

reta i l market ing se t'\' i cc .-. C< IIJ .-.ult ;tn c\·. n>IlliilllL'd l <> 

disarroint an d au io n ha.-. h cL' Il ukL·JJ t< • r L·< ''".\-~ ~ 111i sc 

thi s g rour of c()mra ni c.:-. . 

.J Wa ite r Th()IllJ1 ."'>n C:<~mp ~ trl \ ~ t Lkkd nc·t hill i 11gs 11f 

ewe r .UH9 milli on ( )l; :)_-):-; mi l li< >Jl) TIJi .., <"<>lll JUrc· .... "ith 

a ne t ga in () f .1:-2HY milli<!i l 1 )f. , - I nri ll i<>Il ) 111 I'm '! 

H<:g i "n~II opc.: r ati <> ll '> in till · I lllll ·, l "I .tll '" · 1.- tii ." J'l' .11 1d 



WPP's Six Se rvice Se ctors ---- ---------

South East Asia met their budgets. J Wa iter Thompson 

Company offices in Atlanta, Detroit, New York 

(incl uding Direct and Healthcare) and San Francisco 

in the Un ited State.~. as well as in the United Kingdom, 

Italy. Spain, Austria, H<llland, Portugal, Denmark, Greece, 

Turkey. Argentina, Mexico, Hong Kong, Singapore, Thailand 

and Mahtysia w~::re ahead of their individual budgets. 

Scali. McCahe, Slove.~. Inc. was down against 

hudget for 1990 primarily due to the performance of 

New York . Only Spain. Fran ce, Germany and I\·lex ico 

rt!achcd thcir huJgets 

Conquest Eu rope handled over $210 million of 

media ad\"crtising through 12 office.~ in 12 countries 

and exceeded its o bjectives in Belgium, Germany, 

Holland ami Switzerland. 

Public Relations 

Hi ll and Knowlton t'xperienced a significant softening 

uf reve nue.~ in the fou rth quotrter. Althnugh net 

new business reve nut:s nf £.]') mi l lion ($2H mil lion) 

<tpprnximate ly thc .~mlH: ~•s 19H9. l' rnllt centres in 

Washingh>ll ( ind uding Timlll<lllS ). Atl;tnta.l.os Angeles. 

De nver and Seattle in the l lnitcd States and in France. 

I h>lland . Spain and Singapt>ft"" achie'\·ed th<:" ir t >hjective.~ 

Market Research 

.\\l{ fl <lrnup t"lldt·d the year w<.'ll ahead nf cxpenatiuns 

wilh pa rti ndarh strong pt•rformanct:"s at Sirnmons. 

\'hnuna <llld 1\'\HH l'K 

Strategic Marketing Services 
Social. economic and market forecasting : 
developmentolcorporalestralegy 
econometricmodetling:totalenvironmental 
changestracked throughregularpublicat ions 

Media Advertising 
The planning. production and placing or 
adverlis ingformulti-nahonatandnational 
advertisers in all categories 

Public Relat ions 
Nationatandinternationatcorporate 
financialandmarketingcommunications 
crisismanagement;publicaffairsand 

management counselling 

Market Research 
Consumer. media. corporate communication 
andpolicyresearch ; advertisingresearch. 
pre-testing. tracking and evaluation: des<gnand 
management olinternationalmarketsludies: 
newproductdevetopmentandtesting 

Non-Media Adver tising 
Graphics & Design 
Architectural services: e ~hibit ions : furniture 
industrial.productandenvironmentaldesign 
packaging; corporate identity: markeltngand 

corporate literature 

/ncentive&Motivation 
Businessseminarsandentertainment:mcenttve 
st rategiesandprogrammes: conferenceand 

travel management 

Sa/esPromol!on 
Consumerandt radepromottons 
point-of-sale, coupon redemption 
self·l iquidators,on-pacKofters 

Audio Vrsue! Communrcat•ons 
Corporate and training videos. exh<b<t •onsand 
conlerences. equtpment •nstallatton.serv•cing 
and hire: presenta\1ons. product launches and 
trade shows, productton_editmgandtransler 

Specialist Communications 
Ethnic . bus•ness-to-bustness. corporate 
entertamment. pharmaceutical.travel 

recru.tment.retaitandllotat •onadvert •s•ng 
annualreporls. dtrectmarl anddirect 
marketmg. mvestorcommumc at •ons 

corporate<dent•lY 

1!/'l' <,n•U/•;•/, 



Chief Executive's Review of Operations continued 

Millward Brown also performe d strongly 

against budget in both the United King d o m and 

the United States. 

Research Inte rnational, althoug h not reaching its 

targets, more than doubled its pro fits ove r the previo us 

year. Both New York and Bosto n in the United State s 

and the Unite d Kingdo m, France, Ho lland , Spain and 

Austra li a reached budget. 

Strategic Marketing Services, Non-Media Advertising 

a na Specialist Communications 

Several of our companies in these a reas pe rfo rme d 

part icul ar ly we ll against budget- incl uding 

The He nle c Y e ntre, Anspach Grossman Po rtugal, 

Se inige r Th ' o mas Ferguson Assoc iates, 

Inte rn ational Yacatio ners , EWA, Scott Ste rn , 

Bus iness De · G s tg n ro up and Coley Po rte r Be ll. 

Manufacturing 

Ou r man ufacturing d ivis ion had a record yea r with 

pro fits o f ove r £ 0.7 m illio n. 

Business Mix a n d Growth 

The G ro up now se rvices ove r 830 majo r nati o na l 

o r m ul ti-nat io nal c li e nts in two o r mo re se rvices 

( as opposed to 690 the p rev io us year ) re fl ecting the 

in cre as ing o ppo rtunity fo r c ross-re fe r ra l betwee n 

act ivities both nat io na ll y and in te rn at io nall y. The 

Gro up wo rks with 3ll c lie nts in three or mo re se rvices 

la~ or posed to 2')') at Decembe r 1989) with 149 cl ie nts 

in fi ve o r m o re countri e s (as opposed to 129 at 

Decembe r 1989). The G roup now se n·i ces o ve r 3 00 

o f the Fortune 500 companie s and e mplm·s 22,00 4 

p eople in 635 o ffi ces in 60 co untries. 

Acquisitions During 1990 

These res ults in c lude firs t tim e contributions fro m five 

inte rnall y finan ced in -fi 11 a c qui s itions th a t acid ress e d 

vario u s s tra teg ic o ppo rtuniti e s and have now 

s tre ng the ne d the Gro up' s acti v iti es in its spec ialist 

communica ti o ns a c ti v iti es in h e alth care in the Unite d 

Sta tes, its publi c re la tions and publi c a ffairs a c tiviti e s 

in Scandinavia a nd Washing to n , its m e dia ad ve rtising 

activitie s in Be lg ium, and its marke t re s e arc h acti v ities 

in Australia . 

Sales and Profits by Function 

Fo llowing the la tes t acqui s iti o n s, on a pt-o- forma b asis. 

1% o f G ro up s a les a nd J % ofore ra ting pro tits a t-e now 

rep resente d by s tra teg ic m a t-ke ting se n ·ices. "i O% a nd 

54% by m e di a ad ve rtising, publi c re latiuns r e pre s e nts 

11 % a nd 9%, m a rke t resea rc h 11 % a nd 8 %, n o n -m e dia 

adve rti s ing 13% a nd 8% , a nd s p ec iali s t co mmunica tions 

14% a nd 19%. Manufact uring s till a ccounts fur ju s t 

un de r 1% o f b o th . 

Sales a nd Profits by G eographical A rea 

O n th e sa m e pro-fo rm a h a :-. h. o p t:· t·<tti <>J l .... in th v l ' n it<:' d 



States and Canada account for 47% and 47%, the 

United Kingdom 22% and 21%, and the Rest of the 

World 31% and 32%. It should be noted that the 

Group 's borrowings, which are mainly do llar 

denominated and have benefitted from lower US 

interest rates, have tended to reduce the proportion 

of US do llar p rofits. Including the impact of interest, 

operations in the United States and Canada account 

for 26%, the United Kingdom 29%. and the Rest of the 

World 4S%, of pre-tax profits 

Cross-Referra ls 

Cross-refer ral opportunities continue to develop. 

In 1990, 18% of new business revenues or $4S millio n 

out of a tota l of $252 m illion came from this activily. 

This compare.~ w ith 17% of new business revenues 

or 141 million o ut of a to tal of $243 million in 1989. 

Moreover, potential revenues of over 173 million were 

generated in 1990 thmugh cross-referrals, which is 

equivalent to 30% of net new husiness. 

This compares with $6R million in 1989 which was 

eq uivalent to 29% of total ne w hus iness, again an 

improveme nt. Greater attention is be ing g iven to 

~t·onvenin.'C thest: nt:w husiness opportunities. and it 

is hoped that the nlllversion rat in will increase from 

the curre nt 62% a11J last ye ar"s 61%. 

W~~ Worldwide 

1 Argentina 
2 Australia 
3 Austria 
4 Bahrain 
5 Belgium 
6 Brazil 

8 Chile 
9 China 

10 Colombia 
11 CostaAica 
12 Denmark 
13 Dominican 

Republic 
14 Ecuador 
15 El Salvador 
16 Finland 

18 Germany 
19 Greece 
20 Guatemala 
21 Honduras 
22 Hong Kong 
23 Hungary 

31 Kuwait 
32 Malaysia 

33 Mexico 
34 Myanmar 
35 Netherlands 
36 New Zealand 
37 Norway 
38 Pakistan 
39 Panama 
40 Peru 
41 Philippines 
42 Portuga l 
43 Saudi Arabia 

44 Singapore 
45 South Africa 
46 Soviet Umon 

47 Spain 
48Sri Lanka 
49 Sweden 
50 Swi!zerland 
51 Taiwan 
52 Thailand 
53 Togo 
54 Turkey 

24 India 55 Umted Arab 

25 Indonesia 

2711aly 
28Japan 
29 Kenya 

30 Korea 

Em~rates 

56 Umted Kongdom 
57 UmtedStates 
58 Uruguay 
59 Venezuela 

60 Vietnam 

\1 /'/' <•r••llf•l•/, 





Analy s i s • • • • 

Worldwide Trends in the 
Marketing Services Industry 

Despi te the recess ion of 1990, the underh·i ng tre nd:-; 

w ithin the m arketing se tTices indust ry o n \Yhich the 

\XIPP st rateg,· is based continued to d e,·e lop. 



Worldwide Trends in the Marketing Services Industry 

Media advertising grew at a faster rate outside the 

United States than Within; and worldwide spend 

on non-media advertising grew faster. In addition, 

packaged-goods advertisers were less inclined to cut 

their budgets in the face of economic pressures. 

:.:::~::::•dla Advertising Expenditure ($bn) 

Rest of 
tt'eWortd 

a2 83 84 as as 87 ~ $ • ~. 

Growth in Worldwide Marketing Services 
Expenditure 1984-1991 ($bn) 
)"ourus}W'ttlt~rTI;.m/{"'"''-""'1""" 

Og•ln·{;.l/m!,.,r u· ·,_,/d,·"/~ U:'/'1' '""'''' 

84 85 86 87 88 89 90£ 9T• 84 85 86 87 88 89 90E 91.­

The marketing service.-; industry L-; worth more 

than S690 hi! !ion, and ha.s h ecn gro\,·ing ~ll 

approximately 10% per annum. This nurke1 ;.:;m he 

divided between media aJ\'erli~inl-(, ie , ••dn:rri.o;ing 

on relevisi<m, in nt"wspapers ;tnd mal-(:tz it l<..'."· <Ill r adi<> 

and outdoor; and those oll1t"f 111t"<Hl ." th;ll companit"s 

use to communkatt" with thL'ir· m:trkeLo; ;.~nd :J.Lu.liences 

- public rehi tion s: m;.~rkt"t re . .,e;Jn:hc IH>I1-11ll:'dia 

advertising, which includes gr;.~pltk,., and dc•s ign. 

incentive and m<>tivati<m . sa l<:."s pn>rn<>th>Jl :1nd 

audio vi..,ua l <:<>mmunica l i<>lls . and sp.,.d:lli ... t 

ahout 3H% oflhe world m:u-kel ( :!'i2t>.:. hilli<>ll I. and 

has heen gn>wing a l h<-·tw<-·en H'lf, :t<Hl 12' ~. per ;<nnum 

The l<:!ss \ ' i . ., i blt' n<>ll-mt:Ji;.~ p• •rli< >11 j_., ah< •u1 < >2'~• 

(5430 billion) and gn>\\ ing fa ... ILT ar :d >< >Ut <)• !j-, . J l'lt• 



Worldwide M•rketlng Service• lxp e ndlture 1010 CSbn) 
So.,•<~• '-"'' " •>Nwu:.t~•f""'' ' " d'"' "J"<>»<><I<>tiom. //<'"''""'~"' ~IIOCI<>rtom. 'rPP Gro" p 
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G .. phlcs&Oesign 
lncen11ve &Mollva11on 

Sates Promo11on 
AuCiioVIt ut i &Vicleo 

Spo c 1•11ttCoMm unlc•tlont 
Ru t £ s1a1e 

FlneiiCiai Communlcallont 

• 1991 

""' 1989 

•m 
1996 
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Marketing Services continued 

The Pressures Facing our Clients 

Markeling problems are becoming increasingly 

complex. The spread of operations, both 

geographical and functional , has grown d ramatically; 

product life-cycles are shorter; brands demand 

constant investment; there is pressure on costs; 

and the retail sector is now extremely powerful. The 

demand for marketing services Is increasing 

as a response to these pressures. Our clients, chiefl y 

national and multi-nat ional consumer goods 

COmpanies, are committe d to d eve loping the sales 

and market shares of their brands. They are aware 

of the risks and costs attached to recove ring a lost 

position. Major packaged-goods co mpanies do nm 

pay significant earnings multiples for fi rms with well­

developed brands in o rder then tO reduce marketing 

expenditures and devalue the very assets they are 

acquir ing- intangible though these maybe. 

Th~;:: same i ron law - ie, that premium prices in 

the corporate market mandate premium marketing 

.-;upron for b r ands - also app lies to leveraged buy­

outs, whe re any buyer wo uld have to maintain 

o r increas~:: h rand spending to preserve the value 

<Jf their ~.:cmsidt:rahle inve~tment. Nr1r is the 

t:mrhasis 011 b uying brands likdr to go away, as 

l'IJOtinuc-d a~quisition.~ - amcmg hoth rackaged­

J.(<HJtls t:"mpanies otnd capilai·WJods compan ies ­

t:ontinuc to dt-mrmMrate. Jn addition, kt-y advertising 

secto r s such as tht' autrllll< Jhil ~:.· i cldu.o;try b<.:L' 

increased oJmpc::tit icJ!l. 

The need to add \·a ]Ul:' has b een rcin fon.·~:.·d 

by c lients· espousal during thl:' IC)l-Hh of ··]ow-cost 

producer'" st rategies. r edudng h L'ad<.:<JU!l t." :Uld 

generally forcing th cmsL' In:s ''' h e<.:<JillL' k;~n ;m d m ean. 

However. the r e is a limit to hen\· much co st c m 

be cut hefore prod u c t qu;dity i,..; j~:.·opa rdiscd. O n the 

othe r h an d , in theory ;H lc;Lst. f"L'\ "L'I t u e :-. an d m;t rgill." 

can he inc reasc:-d ind •din itc.: ly h y addin g \':du ~:.· 

As a resu lt, WL' e xpct:t to SL'e i nt-r~:.·ascd sp~:.·ndi llJ.t on 

brand develop ment. 

The dominan<:c of reta il organb:ttio n.o;, not:Jh l ~ 

in the g rocer y trade, mean.-; that su ch :Ill i m h ;dann: o f 

power can only he redresse d hy spentl i nJ.t o n 

marketing :-;erv i ces, p:Lrtit:ularly <Ul m~:.·tli :L ;Lth·e r t i si ng . 

Hc1weve r, inside the Mclrcs the: h attlL' ).(!'C ' tLnd has 

shifted for othe-r r easons as w e.: I I . Th~:.· l'<lll~U illL'f i.o; 

v isiting storc::s mor e f requent l y a lld m;Lk in,L: nu lrt' 

impube tJr unplannc U purt·hase s. lh: t ;Lil :-.t<lrt: s. ~ ,,eh 

as supe rmarkets, ar e jol;rowin).( i n ~ iz<.:, ~ t<lt· kill).t ruort · 

gocJJ s, installing .-;canning equipm~:.·nt . i no.· r~:.•;ts i ng 

opening hours, anJ larger stc1rcs ;Lrt · il ltTea.o; ingl~ 

dcJminating the market . I n the hackgr<aJnd . llL'I W<Irlo: 

tclt-vL~ion audience s t ·ont i n ue t <> tk-l'lillL' :Lnd tilL' 

prorclrtillll t)f W<IIllCil Wl>fki tL).( h a.' ~l L';Idil~ l"bl'll 

Tht: <:tunbin at i•m <Jf ~cann i 1L,L: tl:.'t·h n• ,1, '/o:~ an d 

ccJmputcriseO Oistrihuti<Jil sy~t~· 111., h :1n · l"l '."tllto.·d i n 



US National Advertising 
Expenditure as % of GNP 1980-1990 

the gro\Yth o f "s lotting allow ances " \vhe re r etail e r s 

ask fees from manufacture rs for featuring the ir 

products. In addition. scann ing technolog \· enables 

the re tailer to build a database of its custome rs. 

Fina l!\·, r eta il e rs are creating the ir O\Yn m o re 

profitable highe r-rriced pri vate labe l brands and 

discounting natio nal brands. 

Trends in Media Advertising 

Grow th in m edia ad ve rtising has b ee n stimulated b\· 

a number uf fa c turs. It has rrove n to b e the most 

re li ab le methud of mass communication , r eaching the 

largest numbe r o f consume rs in the fastest w aY, and 

at the lowest cost. It is the re fore the b est vehicle fo r 

brand d eve lopment and support , and an e ffecti ve 

m eans of combating increasing competition f r o m 

retail e rs · O\V n brands . 

As a re .~u lt. the l inited States market fo r m edia 

adve rti s ing is toda\· \Vllrth almost $130 billion 

(ar<lund -1 9 % of the \.,,orldn·ide market) . 

Howe \·e r . duuble -digit grmv th in the United States 

in the earl\· 19H0s has slu wed in the last h\·e Yea rs 

w single digits. In 1990 it w as appro :--;imate lY S% in 

money te rm s aga inst an intlatio n rate uf S.S% . 

Yet < l Ul.~ id e the l ' nited States. m edia adve rti sing 

e:--; p enditure i s still incre~t.~ ing . in 1990 lw <lYer 11 % . 

Thi s retl ects t\\ O fact o r s Firstl Y. in the res t o f the 

the United States. Seconcllv, m edia d e regulation-

parti cular!\· in te levision- has stimulated priman · 

d emand fo r TV ad ve rtising . D ouble-dig it g row th in 

recent vears in the U n i ted Kingdo m , France . Italy and 

Spain r et1ects those d evelo pments, and hig h-g rowth 

markets fo r the next fi ve to ten \·ea rs w ill b e 

Continental Euro pe, South-East Asia and Latin 

America. South-East Asia, w ith entrepre neurial 

people and stimulating gove rnmental int1ue nces . m a\· 

well prove to be a m o re am·active m arketplace than 

Easte rn Euro p e. 

Total Advertising as % of GNP 1990 

us 
UK 

Spain 

Japan 

Germany 

France 

Portugal 

Italy 

Turkey 

India 

China 

Background for Non- Med ia Ad vertising 

Fo r se\·e ral \·ears no n -m edia ach-e rti sing has 

g rllwn faster than medi ~ t ~ t Lh'e ni s ing . T h is is due to 

fo ur facto r s. t\YO sho rt -te rm . and t \YO lo ng- te r m 



Marketing Services continued 

Share of TV Advertising (%) 

US TV Networks 
Source: \fii/kovsky Gn1e11, DRI 

40 50 

Short-Term 

Low rates of inflation 

60 

Until very recently, declining rates of inflation 

have made it difficult for our clients to pass o n to 

the consumer increasing media costs, particularly 

in television. 

70 

Over the last ten years , television advertising cos ts 

have increased significantly faster than the cos t o f 

living in all fi ve of the major markets, w hich account 

fo r over 75% of worldwide adve rtising. 

Fragmentation 

At the same t' k . tme networ audtences have fallen, and 

because of the increasing number of channe ls, 

aud iences ha "d , ve ecomposed th rough zipping or 

zapping or video-cassette renta l or boredom induced 

by low-quality programming. Al though the networks 

are mak · · · mg mcreasmgly innovative attempts to 

promote their programming, network TV h as also 

suffered from the competitive attacks of cab le 

te levision , syndicated programm ing and independent 

stat ions. 

The result is that although network TV rema ins an 

effecti .;Te too l for creating brand awareness it is not 

eno ugh on i ts own. 

- 22 - \'(!PP Gruup p lc 

Share of Prime-Time Audience ( 0/o) 

US TV Networks 
Sour~..· e \t""tlkursky G r/l l'lt . f)Rf 

60 70 

Lo ng-Term 

80 90 

The r e are al so two l o ng-te rm - and th e r e fore m o r e 

fundamental r easons- w h\· n o n-me dia adve rtising i s 

g rowing faste r th an m ed ia ad ve rti s ing. 

Dzfficulty of measurement 

Many attempts have been m ade to so l ve 

(posthum o u sly) Lo rd Leverh ulme 's fam o us 

d ilemma about w hi ch h alf of his advertisi ng budget 

he was was ting, by split cam r a ig ns , buried offers , 

pre-test ing, day-after r eca ll, area tes ting and 

o ther m o re innovati ve m ethods; bur the res ults 

-tho ugh they can demonstrate effecti ve n ess -

are no t scienrifi ca lly prec ise. 

Other types o f m arketing services exp e nditures. 

such as sa les pro motion o r di rect m ail , a r e more 

eas ily an d effecti ve ly tar gete d . 

Gener ally, the r e now seems to be a be I ief that 

a mix of media and non - m e di a advert i sing is 

mos t effect ive. 

Technological advance 

The second reason for fas te r non-media advert ising 

growth is techno log ica l advance . T h e effect of the 

in creas ing use of comrute rs. and th e d e\·e lop m e nr of 

mai li ng and te le m arke ting tec hn i que .~ h as h ee n l <> 

fragment the market. And f urthe r ma rke r-shak ing 

deve lopments are on the ~' a\ ·. suc h a .~ <>p t ica l fibre . 



InteractivelY and per.~onalised commercials are not 

far off. Personalist>d magazines are already here, 

albeit on a small scale. 

Growing techn11logical sophisti cat ion has 

fragmented the printed medium as well as television, 

with changes in ed itorial and advertising content 

adju.~ted to the backg round of the reader. 

Advertisers are now looking for economies of 

scale in dispersed markets. 

Response of the Media 

The re has been linle evidence to contradict 

these trends unti l recently. In the latter half of 1989 

and through 1990, major multi-national and 

national packaged·gtHJds advertisers tended to 

maintain or increase their expenditures against the 

market average 

Whether all the vehkks of the fragme nted media 

will he ahle to atlr<~ct the nece.~sary advertising is 

debatable. The main efft:ct1Jfsatellile competition, at 

least in the short- to- medium term, may paradoxically 

be t(J reinviwlr<lle land -based hnJatkasting 

organi sation s. mul·h as nJmmercial T\" did to the BBC 

in the 1960s 

In aJdititl11. ftlfel·ast segmentat itln of aud ience.~ 

in the 1990s indicates broader nnegories rather 

than narro'il.·t'r <llles. wherc mass mcdia may be 

more effective 

Response of the Advertising Agencies 

Agency consolidation 

Non-media alternatives to advenising have received a 

boost from the merging of agencies, either physically 

or u nder a corporate umbrella. Where consolidation 

has taken place, such mergers have disturbed existing 

relationships, with some clients who have perceived 

conflicts of interest. 

Top Ten Advertising Agencies Worldwide 
M• rket Sh•r• of Ad Age Top 500 

1980·90 (%) 

80 81 82 83 84 85 86 87 88 89 90 

\t"1'PGmuppk- 1.< -



Marketing Services continued 

The trend to consolidation seems to show little 

sign of abating, largely because of cominuing client 

rationalisation and the increasing pressure on agency 

compensation that results. On ly the direction from 

which the Pressure comes seems to have changed­

from the United States, France and japan, where 

the COst of capital is lower, rather than the 
United Kingdom 

Concentration on concentration has been driven 
0 01 

only by the trend among clients, but also among 
llledia owners. 

The concenuation strategy is based nm on ly on 

Cross-ownership of media, enabli ng media owners 
10 

offer advertisers a Complete media schedu le, but 
cross-promotion as well. 

Some People may dismiss these developments as 

~ntrepreneuria l idiosyncrasies. The fact is few are 

Hllmune from thei r implications 

Taking all these trend~ into account, it seems 

int>vltable that the market ing services industry wil l 

~:ventuaiJr he dominated by four or five major 

multi-national companies and that there w i ll 

t·on ti nue to he further consolidat ions, for example, 

amon.ll the 40 or '50 com panies that make up the 

quot~:d !."nitt'd Kingdom m:~rkt:ting services sector. 

M!JSt <Jfthe . .;e firms are t!JO small ttJ c• 1mpt:te •m a 

rnuhi·nationaJ or multi-functional basi.,. 

Client conflict 

An issue frequent ! ~· ra i.,ed i s th~H ,,r conflict o f interest 

between compet ing clil.:""ntS \\"ithin the newl~·- meQ-tt:d 

agenc ies. This has rarelr hl.:""erl a problem in oth<:'r 

industrks such a.' man:tgem<.•Jlt ctmsult:tncr. 

investment bank ing and :mditi n g. I n J:tp:tn. :•gende., 

often specialise in diems in one c:ttegor ~ 

There are incn::asing six n ., t lut d icms :tr<:' 

r e·asse.-;s ing the pos ition, potrtl~· hec:tus<.' lll:tjor 

packaged-goods <."ompanies are e xtt"ndinJ.( the 

categori es i n which they compete, \vh ich makes 

conflict harder to avoid; and partlr hecau.'e the r e 

are relative ly few con tlict -frt:e multi-n:u ion;.~l 

agencies to choost: from 

Compensation 

Another iss ue, often mentione d h~· consuli:mt.'. i . .; th<.~t 

o f a reduction in the leve l tJf<.~J.(encr Ctllllpl.:"" n . .;;ttitJn . l t 

is not on l y the agendt:s who arxu<:." t h at this maybe 01 

fa lse economy. it mar eve n he :.m i l l u sion . \X 'hen :tgencr 

incom e is geared not only to advt:'rtbin~ spt.•nd hut. in 

addition, to r esults. th is can hrin~o: ,~o: reat ht:>neti t 10 hoth 

sides. Luckily (for ag encie.q some of the hi~~est 

adven i.~er.-; i n t he worl d .,eem to b e thinkin~ alonx 

similar Hnes. Mort:over. the int·r<:." <t .'iin,~o: fr;tgmc-ntathlll 

of the media <.·an onlr re inforct: the imp<H"I;Jih"<.• ,,f 

<." hoosin~ the riglu m edia f<Jr the dh:nt. thu.'i gh·in).( an 

opponunit~' for the a~e nn· 111 ;tdd gr~·;tter· \"alue 



MedialmyinJ.: Fo urth, the successful prece dents have tended 

Centralise\.! meUia buying ha.~ become increasingly to be media b rokers rather than media buyers. and 

imerest ing to cli~ms as a result o f the e scalating cost ultimately clients may well demand the discount o r 

o f telo:::vis ion aJn,•rtising. J Waiter Thompsun Company assume the bro kerage risk themselves. ~TransparencyM 

and Ogilvy & l\lather \\'orldwide a re members, is the new fre nch buzz-word. 

H>gethe r with Omnicum, ufThe 1-.led ia Partnership. Finally, such media-buying units may lead to the 

a joint me di:t-huying <lperation. o;••hkh is alread y "unbundling~ o f age ncy services, which in tu rn will 

operati11jot it, four Europe;m countrie s. Interest in result in still g reate r p ressure o n co mpe nsatio n 

su ch arrangements stil l te nJs to h e more Europe:tn Clie nts may we ll d ecid e they can d o the job 

than Amerh:a n . Whik the" basic p ropositio tl behind the mselves 

mega-mcJia out ti ts is sou nd - th;u is the more cost- But perhaps the major issue is that media-b uying 

e ffe ctive purchase of media. particu larly te le,·isiun - or indeed broke rage is a commod ity service, not a 

the re are sen~ra l ar~as o f r isk. \'aiue -added sen•ice. 

firs t . who rays for the meJia-huyin~ u nit? Success in media-buying is determined by b uying -

Altho ugh it cre ates greater eflicien•.:y for the client, rower and fi nancial resource, not by the management 

a se raratt:" unit is a cost to the agt.'tKy: sho uld that cost of the imagination. Th is means that, in the Ion~· run , 

he St."! ;tg:titb t the discount negnliated? though media choice and strategy may be '-ery much 

Seom J . ho,,_· are b s ues uf l'omllkt to he de:~ lt with? an agency's business, media b uying, in the .~en.~e o>f 

Not ne{·e~s<t rily thl· da.~sk is:->ut'S. whc rl', for t':-;ample deotling . may not. lt i.~ :1 .~ervice that sh1>ulJ bt" o ffered 

au to mobile m:mu fa<.'l urer A l'o lllpt'tes with B; hut to clients in o rder to help the m manage the ir t.'ost.~ 

w here A o ubpe nds B. say 2 to I :md yt:t recei1·es the more dfecth·el~: but it is not a h ig h added -,·a!ue 

same level <lf J iso,unt. Is A suhsidisin~-: lP set'l'iCe o ft he kind that is an agency·s focus 

Third. if you separate nwdia-huyin~ from 

pbnning. and neatt.' n•ntr:tl buying units for twn nr it is against this b ackground that WPP Group 

mo rt.· :t~t:tK ie.~. doe~ thh t'fkl·th·ely hamstring thl' continues to build a comprehe nsive group of 

pan idpat in~ ;tgen<·it'~ h' t ·~·m·~~-ing k~·~ funnions companies. each with its own specialist skills. 

fr< Jm th<:"ir, >p<~r~t t i< •n~' " ' •ttt~· ag~·twk-~ han: htti lt tlwir able 10 respond to clients ' specific needs . and to 

reput :tti<ll l.~ . :1t k:t.~t in pan . <Hl t lk· ir mo;-di:t ~·ap:thili t ies. serve them on a co-o rdinated basis. 



o ver i 
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WPP Group Companies 

On I January 1991, there were 22,004 people working 

for WPP Group companies; and no more than 47 

professionals working for WPP Group plc itself. 

These figures give a dear indication of the relationship 

of the holding company to its operating elements 

WPP Group companies exist tO serve their clients. 

Each company excels in at least one marketing 

sen ·ices skill and their obje<:tive in all cases is to add 

worth and value to their clients' goods and services 

through the management of the imagination. 
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I 
I 

6[500 
I Thomas G. Ferguson 

I Associates, lnc 

1 In 1990. Tho mas Fe rg uso n 
Assoc iates supported 

I products w hich re lieved 

I 140.000 ,000 s inus headaches. 

X 
4.000,000 migra ine headac he 

and he lped 6,500 people 

who had o rga n tra ns p lan ts. 

d 

h Marketing 
T e L "mited l tancy 1 

Consu ~ . on: r 2_- (JIJ hu lid c·r' . 
Q: \\' ha l ha\ t.: •. : ar <...h.·.tk·r, 

. ...., t:t u r:tl c ur..,. ;. 
pub!JC:.tn .-,. re.:: . , t tn (ont nl c H 'l 

d b:Jnk Jllan:q.~cr :-. g() I ·r ... hut \\till 
:I n . . I nari o n :tl f L't:t t L 

\ · Tht:\' re .tl . , c(,n..,u l !.t rh ~ '~ . .. \hrkct•n g . I _ he lp of I h e: ~ • I . I:!Ctll .lih 
IH:: · lhL'Ill ... L'\L' 

th ey a l l prorno l L . kcr-. :t -. lc)l .tl 
I trh ood lll.tf 

in ne igh lOL . . r q .. ~ht 
hu :-. int: s:-. c.., in th c..: tr cJ\\ n . 

Recruitment Thompson 

Advertising 
·li c.:n t .., ;.t rc . b for a ll o ur L • . 

All ou r ac . . '"""''Pk . 
dri ve n . O ne..: I 

rce s p o nse· .. 11 - d fo r he: p. 
·l ' c nl c.t e . 

a d es p e rat e c ' el:' k s t h e T\'. r:tUt o 
d wit hi n two w I dc l i\"L" f L·d 

a n d . we c r~.::atec. ' I! 
. d pr in t a s f h ard -to -f • an e t ~ or 

6 000 p ros pc.: . . t "~ '" a bil' ove r ~ . . O ur happ y c l ~<: n 
pos lt tO flS . I _. I O\\'l.'!'>l ·co ... t rL"r 

~ _ 3 _ at t l e 

to htre J9 . . _ hi story. 
hire· in th e c li e nt :.. 

Cole & Weber I 
Co lc & \\ 'c 1c r 

. . . adve rt isi n g agc n ~· y . .· onmcnt St:·tt tl e ·hdst:d . li s tJ C ell\ H .._ ' . . 11 o pt1n · 
d oes hu :-.i ness 111 .. 1 e h in ~L"~ It t l t: :J"> 

· twice a :.. mu · 1 · r l." lt ra ins <J imos t ~ eo 1 it.· v.-h o \J\ ' L" 1l 

in London . ye t th e p I ~ per cap ita tha n 
bU}' more :.. unglas se:.. of Lo:.. Ang c k ·:.. 

the.: res idc.:nt :.. 

(1971- ) 
The Futures Group, lnc 

. . Tl . Fu tur l." .., < ,rcnlp 

1

' > " " l<> htllld '< L'Il3W»" '" l' UU <..II c ll ~ hk--hH~t+«.· 
lv.,,Jv, , " ' """ """ .lnd g <> l vrnm '11 " for -l'hc ~ F"' 
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G Force 

~~ - ()()() p~o.:{)pk 

a l I ') \ ' L"IlliL'" rhroug h ou l lhl' l ' ~ . 

and p r cHJLJCL' :tn : t w:trd - \\ ' l llll tng pn,gralll ll ll' 

t o fo ll ow i t. i-.. ju -., r p:1r1 111" l il t· piL'll H L' . 

Metro Video 

An in tt.:LII .. ' Ii \ ~o.: , -idt.'() lr:tining "Y"IL'Ill 

Ut.: .... igncd h~ · \ le ! re 1\ ' idt.·c 1 a lie '''.., ·..:tk .... t lh.' ll 

1c1 rcdt.:-p l:ty thcllh<: I \L'" :tn d ,t...,..,t. • ..,~ 

lh L'ir p t.: rrc,r lll :ttH"l' 

indcpL·ndt.·nt l y 

11 
Ogilvy Public Relations Group 

I >t·pL·n ~.. l tn.t!. c 111 tllt ' tt Tlt·l ·~,. l-.. 1.. l tt' ll t .... 

"lth~. · ()gtl \\ Jluhlt t l~~. ·l.t l l•'ll' l,,-,,u ,, 

\. Ill IH· "l'l \ ~. · d "' 11 11 1.' 11] htHh t d t l h · 

lt t nt ..,..., t\\" dt .... l tl11 t ••q . ..:.tnl .... . ttl• Hl . tl untt -.. 

f >gth \ ~ \l.ttltt·r l 'ublt t l~vl.il tll l1 .., \\ ht~.l! 

r dl vr.., ,t!. l'th·r . tl J H ehl t ~. I L'I. ttl " ll" . t!ld 

"I ll'l t.r l t-..~.·-. 111 111. 11 k t ' l 111 .1..! , 'llllllll llll' . Il l• 111' 

.tnd ·\ d.11t1 ' ~'\. H •r ll · h .tTI "'"' 1, 1)'"\ •dl'' 
< (jrP''' ·•h · .tnd l l r l. t JH 1.11 H · l.tll t•ll' 

.tn d p~thl ,, .tit.,,, ... , ' •tr r bt llrnl..! 

-~-
HLS CORP 

In P)I)O Ill.~ COHP hdpt'd· 

' 000 
OPTOMETRISTS 
11 ~ I l 1 l I' 11 'I' 1-1 11 I. M (l I. 0 ( i I ~ 'I' ~ 

32% 
EWA Ltd 

·\ qut·:·dt P illl.lirl· dl':-.Jgnl'd .tnd 

pr•ldll l L'd h\ F \\ ·\ ;1n cl 'l'!ll lt l tlll: rr 

d.tl.lh.t'l' t •l rH II .P\)tl p ull'Eltl.tl l: ll' 

, ''''•l lll l'l'' L' lh ' IIL'd ; t 5~" .. r c:-pP11 ,,l· . 

. t ntl . 1 \ ,·n ll :tpp' , lll'lll 

J. Waite r T hompson Company 

The j. \X.a l ter Thompson Compan,· 

is the onl y agency in the top 

tc: n r3nk ings in every rc::g io n of 

the "·o rld. 

lnt,..· IA. 

P1R1\I0110 ,At CA\ 11'\It.v• \\ 'o wulu tm 

l>tt • U•m 

ln:-lllull' o f S:t]t:', Promo tion Aw:ml~ 

mtht•fl<blltn-ln·ln'" 

R.._0"'f"'"= 
, .. ~ ...... 

1 FAILURE= 1 SUCCESS 
YAP Advertising & 

Marketing Group 

Fai l u rl.' - \ ':\ P Ach ·enising &. 

\l:lrkL.'Iing Group st:Ut: in their 

ro rpur:lll' b rochure t h l'y d o not 

d~.:· sign for l'fL':lli\' l ' ;l'\\' :trd jurie:-: . 

;-;ul'L'l'=-'=' - it \\';t,..; th~.:.·ir 0 \\'11 

co rpor:ttl' hrol'!Hi fl' \\'hich 

\\'on prcmiL·r pl:ll'l' in lhl· 

1990 p.tn - Eur<.lf'L':In T rophL'l' 

dl· !:1 Qu:dirt.:· in P:1n:-
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SBG Part ners packages sold 

·ve estimate . 990 that '' e r t of individual • deSJgned 
A co nservau f US reta il e rs m I k agi n g c li e nt s. 

from th e she lves o for th ei r 92 p ac 
by SBG Partne rs 

. & Mather Direct 
Ogllvy . believes I 

h Dtrect Ogil vy and Mat er . h universe. 
numbe r tn t e is the most important . but th e ir 

1 r c lt e nts 
We treat not o n y o u r· t-cl ass way, 

in a Jrs custom ers and pros pects as individua ls. 
and comm un icate to the m 

We ca ll it o ne-to-one marke ting . 

.IWT Healthcare Group 

An1 ong JWT Hea lthcare Gro up 's 
pharma ce utica l produ cts a re 

morphin e, coca ine , and a 

marijuana-deri ved anti emeti c. 

We: have also created acc laimed 
adveni::. ing, a ~ shown here , 

for th e Partn ership for a 

Drug-Free Ame ri ca· 

Oakley Young 

60% of Oak ley Yo ung 's 
new bus me,!o,s 10 1 . 990 ca me from 

I nc1 1 ·o 1n1 \l:l pp U"O"· r<:k rra s a . l 

- . est of wh IC l J1rt: , <:ntatl!llh. the b lgg . 

. \\/PP companJ e~ . ll1\'rJ i ved \ I X 

4th Dimension 

.11 produce 
111 l

o(\ l . H h Dimen'i Jo n Wl 0 
,, Id ' I ) 00 u nu ' to ho -' . d"p la y 

Y: lfdk y lrp., tr<h. w hich j.-., L: ll()ugh 

-~ ~. 000 , 000 lifb . llf1 \ t1Ck t o < ( J\'er 

ertising lnc 
Seiniger Adv . k e d on th e 
. - . dve rti .c, ing wo r f I he te n 

Se inrge r A. . fo r fi ve o ut " <>f I <)<)() 
ad ca mpa igns . l">i cture:-. 

. mouon top-gros:-. m g 

00££ as 000,0 1 P I 

' at i on a 
n Intern rtisiu. d Brow . k adrc 

M illwar . /Jrou· ll ·.< [Ill 'mi/lious . • 
.. \Jil/u ·,

11
d . ·ared /1 . pecifi 

· , ba.' ·' re s {Jn• - test tnp, ·. to be nr o 

' 'i '"'"'" "· . ector. . l huut., ... ·ting Drr . ornp3n~ . 
\! :11 "c ··ce' c 1 
. . I SL'n' f rence ' fi n ~ t n u~ t . . . Con e 

kadrng ·h Socret) -
! .,<·:rr< · . 

1 

Plc l
·r; \ l'lr k<·t 1 <. rlli o n .t 

. . llr<"' n lnt c·n. •s a ll o <·er 
\lllh' .trd , ' s:tnng 

r rt: nrh llLtktr g l •\lllt:.'r ic:t. 
lll . 111(. . 

Fur<l[H . . 

· -ited Lh" sociates . e Sc
ott Stern As rrc· I h ""c re rni se:< -

ThL'I'l' : . J rn'' p cl 
""" >n So>t t ~tc ·tch ·:II1 Ce 

< . ·, rno't . . ' swdtc' Europe. . .. ·d dcslgn 
l._. <)l11f1U IC.:I"l :-.C 

ational .. Intern O h lllJ't<., 

hv jl)~) 2 Fxpre~s. I lurrng I ' .·\ 11 cl.tlu,· l.ll1 .. . 

lu ' ll rH I ll , . lu,...., \ ' c..: I ~ 
"I " "" ' I WL' I1 (" llll'f> 

\\ hH 11 ILl " ( I l l.! I \ ' ; t L' :II I( 

I l nlvrn.tll , . ..., 1(\l' tilt._' 
( 1)

·.1 
n vrc..·~ l 1\ ' ll f I' 

t th l Inc..~.. 
1 

will 
1 

"nkrL' IH , . · 1 '·"'"'' J'L' I"to•< . e r ' 
. ( ,,, "'' "' "llh 'IPJO<ll l' l lll r t I l lllL ' II"L '' 

<v i - C l h hi' 'L' I Ilk . . ll'I'L'O'. 
1 r. t I 1 ., ,. .J.,h. > , .. ,.

1
, >r1:t. 

\!.tdt 11 · I I ·'"' h.lll If) ( •I . I l) , t ( ! . t . t -.. \ \I \ l.t l. ! J.!.-1 



Carl Byoir & - Associates 
rhc: most .· . ' lnc 

o n thL' Ca rl 13 .· . JU!ltur · <.:on ... ult · 
c Y' "r st:~ff l1: ts - ·" '' 
>f publi c rc:ht . I ~ H': ll·s 

O ur s t ~tff . . ton :-. L' X pt..·r~t.: n . . 
. t v cr:tgc i.-.. ) )! ll - - ~ yt..·ar :-. 

Mando M From arketing L .s m:~ll .~e <>r imited 
c li t: nt ,,-h n ..... hJg P.lk . 

in I 'I 'J() I . " .s p e-n t .HII . lllll l llc·c·s gro\\ A new 
l.J.-.. J() I· '' '' h \ I \X ·- . c .tt c· spe-nt . :I n ch> 

t: .Ht.: no\\ " l ' ·k .t I (l m i ii HH1 in 
t.. 111 ,U lllllfL' Ll \ l lfll ,, 

LansdownE 
The uro 

numbe r of adv . La nsd e rusement s 
. ownEuro produce 

m one year f o r o ne of o ur 

la rge r cl ie nt s. 

The G rass Roots ]'i 9 8 s ~ l e nd. oz.t ~~~:~~~z:,s:c·;,llon & A•oc;ao 

. Group PLC 
Kc- c· ping qu ·tt · 
20.000 l ' K . n y · t:~b s· o n 

retai l o utl ets. 

20,0()0 >e rvt ce> ·td I . . .td os. " tth ad ' ne to ' c resStng th e US . 'erttstng a nd marke tt ng 

.11 t 1e US Hi s pa ni c m3fk e t "ou!cl ltk e p o int o ut th· I Hts pa ni c 

.\L t rk c.:' tin ~ 

19'1 1 . 

Samp ' sonTyrrell Ltd 

.. I rnm it 5 o ffi ce..; . 
\ t:-: u:il 1\ h . tn L() nc\on 

S .. n:~ gc· mc-nt "" ' c . 
. :llnpsonT . . . o ns ult :IIK\. 

c lic•n t .. 'ttc-11 worke- d " ith . 
:-. 111 :Ill 21 Eu ro pt..':l t1 

countric ~ I LUring 1990 . 

0 

c unng 1 3 g ro " ·th ra te of ")3"' 
1 

. mark et had 
t le las t decade. 



Anspach Grossman Portugal 

Sa les growth amo ng the 
15 Fortune 500 companies that 

Anspach Grossman Po rtuga l 

work ed With in 1990 was 

l OO% greater than for 

the Fortune 500 as a w hole. 

-62% 
Bu · Slness Design Group 

A satisfied cli ent o f 

Business Design Group: 

"Since we had th e 

office environment improved, 

our staff tu rn over has 

fall en f rom 66% to 25 %. 

A 62% drop . 

Amazing:· 

. Results Training Ltd 

% 

l·.vc.:ry ' ingle day 
last year 19 s ta ff from 

one o f the.: lead · 
1 >ng high Mrcc.: t 
1ankt-. i ndcrc: ndeml y chose to use 
lk ., u lts Tr· · · · 

. ~li n i ngs !) rog ram mes to 

llll p rovt.: the ir own pe r.sona l 

Jlt.: r fo rrn ance . 

\ i '/('11 ---- -->·· 
Scali, M cCa b e , Sloves , Inc . 

Sc:.t\i . \ \cCaht: . 0..:. \ o'\, t." ... pn n...\lll..t..:' ' . t (.h. L' rl l ... l llg I ( If llliJ 

C ~ an d F. uro pl'~ln c li L·n r .... rh :11 " •' rh. -.. ( ll ll "'>l ''~..·n'l' 
o n 1w o l e\'L"b - c l icnh :H. il i L'\ 111 g th "-· 1r -...tl ~.. · .... 

oh j t.: c l i\'c !->, :tnl.i w ork t h :1t gt· t ... r ef... tJg n t .... ~.:d 

b y o ur p c.: e rs . O f >h e l<>p T\ ' ' I" " ' P" k n l 

h y Ad WL' t:" k i n .\1:t rc h J<)<J J . tl tr~.: c \ \t.' fL' 

pro du cc.: d h y mc.:mhc.: r ' n f tlt c· ~ .\ I'- ( ; roup 

' \ 

' \ 

' \ 
' ' \ 

Hill and Knowlton, JnC 

' ' ' ' ' \ 

, ,, /1! f /J 1 •/Ic •f '(' 11 

I ' -- f n: 
1 •, I I ' ' ·o ' ' I! /'t 't lf> t 

\ \ ' 

A nd during 19 9 1 o u r Eu rc , pc..·.t n 

o ffi c l.' s ~lfl.' ex pe c ting } -=) '• ., gro \\ th 

So ,,·hil e o th er c o n1p :tni e..., " · ,/ ! h e 

ti g ht e ning tht:i r h l.' lt ~ . ,,.c · ll h a\ L' I<~ gc..· t 

a n L'w o ne . 

' 
' 

' 
' 

Walker Group/CNI 

_ > __ 1r 1thin three b o urs • 
- . I 1 11'0 11/r/ . 

f ll .\ f /d.!e yu u so u y oi 
. ll i ll :> nd Know l ton's 

l · n ~ ~. .... rn :t na g eJn e nt sen·ice 

c: tn put o n e . fh·e . o r 

(Jftc..·t.·n p e oplt..· in :t!'o 0130Y 

l <H.:: ttil>rl ."' : t ~ nece!"'sary 

,,: ithin rw o 

""'" 
: t r e:t 

10 t!Hl'<..' h o urs. 

' ' 
' ' 

' ' 
o f O\ 'L' f 300.000 ..... qu:tr e !ll c t r<..· ..... . Hirn 
o f th e la rg e s t nl alls in th e t.·nti rc..· P :t l · ifi c . 

a r c.: ;.~ and btg cnc)ugh t <' n >rlt .tin n.::; :\rn c n <..·:tn 

footba ll f reld s o r 6') I K d c p : trllll t.'llt ~ l< ) f L' ..... . 

' ' ' ' I 
I 

I 
I 

' ' ' ' 

' I 

' ' ' I 
I 

I 
I 

1,/ 

' \ 

• I 
I 

t d Communications 
corporat ion 

C · es and Targe e . . . Reese Communications ompan• 
1 

I i ll wi thll1 1u,t s ix 
I . nd d c li,-c r c..· d t o C: tpi to l 14 ,27 1 l e tt e rs w e re genera tec ·' 

ho ur ,.., o f c li e nt go- ah <..·ad . :\t tll c..· 

\ \ ' el.' k .... . \\ ' l..' 11 :t d 

ov c·r I I h .OtJ il 

le tt e r ,.., t o :t ll .::;5.::; 

c on g ress ion a I 

nl L' n1 h e r s . 

The Henley Centre fn rc.:cas t ' t h ::t t h y 200 1 we w i ll b e: k ee p in g aw :> y f r o 111 t h e· ,l <> llL' " L' ' n <> t up " "" tll c· >n 
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Coley Porter Bell 

30,000,000 1 
McColl Group 

International PLC 
The p e ople o f Euro p e don ' t know 

~!cCo ll . Ye t every week. 30 .000,000 

uf th e n1 in 12 co untri es \v ill tra ve l. 

s h o p . hank. wo rk and p la y. drink 

o r s tay in c..:nvironn1 c nts c reated 

hy th e McColl Group' s 

ar c hit ec ts and d es ig n e rs. 

Ogilvy & Mather Worldwide 

During 1990. 37 c hi e f exec uti ves 

o f m ajor o rga ni za ti o n s a r o un d the 

wo rl d sat a t Coley Po rt e r Be ll 's 

boardroo m L.tb l e to discuss th e 

d eve lopmen t o f th e ir c ompan y 

W ith 292 offices in 56 countri es. 

th e re's an Og il vy & Ma th e r 

o ffi ce a t work for some c li e nt , 

SO ill e \v h e re. 3t every h ou r of th e day . 

Go 10 an Ogil vy office a n yw h e re in 

the wo rld and yo u ' ll see red o n th e 

d oor. on th e fl oor o r o n th e wa ll. 

l! 's David Ogil vy's la s tin g symbol 

a nd brand ide ntiti es. 

J. Waiter Thompson Direct 

J WT Direc t' s m a rk e tin g p rog ra mm e 

to rc · a ttra c t a hi g h - tec hno logy c l ie nt 's 

lapsed c u s to m e rs h eat th e con tro l 

programme aga in s t w hi c h it was tes te d 

h y an asto ni s hing I 082% - b eyo nd 

e ven the c lie nt 's b es t -case p ro jec ti o n . 

Einson Freeman lnc 

A 

s u s-

t a in e d 

1°/o ga in in 

m a rk e t s h a re ''' as 

th e m easu red res ult fo r 

one l ea din g oral h y g i e n e 

brand fo llowing an Einson Freem an 

prom <>tion in 1990 . ·rhat equ ates to an 

SH . .::; millio n v c ,(ume increase in a 

hig hl y conte ste d product 

cat e gc>r y 

o f th e age n cy 's commitme nt 

exce ll e n ce . n o m a tt e r 
loca tion or di sc ip line. 

$soo,ooo,oo 
Research International Ltd 

o/o 
In 1990, Resea rc h Int e rn at io na l's 

M i c roTes t ~s M I sa l es predict i o n 

techniqu e has n o t o nl y he lped 

clien ts in 20 countries p ick m an y 

p o tentia l ne'v prod uc t w inners 

b ut also saved th em over 

SSOO.OOO.OOO in wasted la u nch 

costs fo r p ro duc ts w hich wou ld 

h ave fai le d in th e marke tp lace . 

e e 
Pace Communications 

Group lnc 
At a time w hen most new ho m es 

in the ew ,r"ork marketplace were 

taking an ave rage o f 91 ~ \Veek s to sell . 

Pace .... crea ted an advert ising campaign 

fo r o ne o f it s clie nt s w hi c h he lpe d 

rh em sell o ut an en ti re commu nity 

o f 78 ho m es - in J-j ho urs. 

W i re and Plastic Produc~s Ud 

Eve ry vear . \\l ire :1nd PI:I SI IC Pro dt11.: t :-. 

enou _1.dt ~.: o : l!cd wtrt.: in th et r p r o d n c t :-> t o 

rt.: :ll"h fro m i.Pndnn tn ~ L''' YDr k .tn d h :td .;. 
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Auditors' Report 

To tht: nH:mhcrs of \X' PP Group plc: 

We han: auUitt:U the accounts set out on pages 41 to 61 in accordance with Auditing Standards. 

I n our ''pinitJn. the :tCC(Illnts give a true and fair view of the state of affairs of the Company and of the Group 

at 31 f>t:ccmber 1990 and of the profit and source and application of funds of the Group for the year then 

endt:U. anJ han: be en properly prepared in accordance with the Companies Act 1985. 

Arthu r Andcrs ... :n & Co 

London 

11'' /'/'(;TOU{'/>1< - :\--



Directors' Report 

The directors presenr their ann ual report, wgether with rhe aud ited accounts for the year ended 

31 December 1990. 

Profits and Dividends 

The profit on ordi nary acdvities before tax for the year was £.90,040,000 ( 1989: £ 7 S.039 ,000J . . 

For the reasons noted below, the directors are recommending that no Ordinary divide rH.! be pond m 

respect of 1990 (1989: 24 .2p) . 

The retained p rofit of £ 32,920,000 is carried to reserves 

Review of the Group 

The Company is a holding company. The principal activity of the Group is the provision of marketing 

services worldwide. 

The Group achieved growth for the eighth successive year with improvement in al l market sectors . h 

However, in November 1990 the impact of recession in severa l of the Group's pr imar y markets, includmg t e 
the company 

United Kingdom and United States, and uncertaint ies following the invas ion .of Ku wa it gave uarter of 1991 _ 

reason to believe that there might be a breach of its existing loan covena nts m th e second q . 

Following completion of its 1991 budgets and discussions with its banking synd ica te and other Jen.de rs, 10 

April1991 the Company entered into new financing arrangements which provide inc reas<:d cOinmttted 

funding and which will enable it tO trade more effectively in the future. The accompanying accounts 

incorporate the terms of the new arrangements where appropriate 

Due to covenants given m the lenders there are insufficient distributable reserves in the company to pay 

the Preference dividend which would o therwise have fallen due on 30 April 1991 and which is in arrears at 

the date of this report. If the div idend on the Convertible Cumulative Preferenc e shares rema ins in arrears 

at 31 October 1991 then, with effect from that date and until all arrears are paid, the holders of the s h·a.res 

will be entitled to vote at General Meetings of the Company convened on or after that date on the bas ts of 

one vote for each share he ld . Additionally, no dividends on the Ordinary shares will he capab le of bemg 

declared o r paid prior to the payment in full of any arrears of Preference dividends. In the li ght of the 

covenants given to its lenders it is un likely that the Company wi ll have sufficient distr ibutable reserves to 

pay dividends on its shares until at least june 1993 

A full review of the Group's activities during the year is given in the Review of Operations 

Movements In Fixed Assets 

The consolidated balance sheet includes a conse rvative valuation of certa in co rporate brand names. Details 

of this and movements in fixed assets are set out in notes 9 to 11 w the accounts 

Shara Capital 

The number of Ordinary shares in issue inc reased during the year from 41 ,098 ,703 to 43,26S,814 p rimaril y 

due to shares issued as part consideration fo r acquisitions. Details of the share movements during the year 

are g ive n in note 18 to the accounts. 

It is proposed to extend the existing power of your directors in re lat ion to th e al!mm~nt of Ordina r y 

shares fur cash in ord~r to give your hoard continuing fl ex ibili ty and shareholders · approval is therefo re 

soug ht to di.~app ly the pre-emption provisions of section 89( 1 J of the Companies Act 198-" in relati<m to 

Ordina ry shares of a nomi nal value not e xceeding £216.000 

WPPGroupplc 



Directors' Report 

Directors 

The d irectors' benefic ial imerests, including family holdings, in the Company's share capital were as follows: 

31 December 1990 

Ordln8r}' 

David Ogilvy 4,000 

J J D Bullmore 3 .000 15,900 375 3,000 15,900 375 

S H M King 

RE Le rwill 20,075 28,813 7,509 20,075 13,813 7,509 

J A Quelch 400 400 

GC Sampson 289,515 156.750 289,515 156,750 

MS Sorrel! 930,287 506,851 116,285 930,287 506,851 116,285 

J R Symonds 12,547 20,000 12,547 10,000 

On 24 May 1991 the intere.sts o f the d ireciOrS were unchanged from 31 December 1990. 

Mr RE Lerwill has been granted options in respect of a total o f 126,376 Ordinary shares, as adjusted for 

the effects of the rights issue in June 1989 

Mr J R Symonds and Mr S H 1\·1 King retire by rotation and, being eligible, offer themselves for re· 

election. Neither Mr Symonds nor Mr King have service contracts which exceed one year in duration. 

No d irector had any interest in a contract o f significance with the Group during the year. 

The Company has maimained insurance during the year to indemnify its directors and officers against 

liability when acting for the company. 

Non-Executive Directors 

David Ogi lvy became non·executive cha irman ofWPP Group in June 1989. As founder ofOgilvy & Mather, 

and author of a number of best selling books on advertising, he is known and respected internationally. He 

has been de.~cribed by Ad11•eek as "advertising 's only living legend and the master codifier of the advertising 

business" and by Time as "the most sought-after wizard in the advertising business: He became a CBE in 1967. 

)ere my Bullmo re took up his post o f non-executive directOr in 1988 after 33 years at) Waiter Thompson, 

Lo ndon, the last 11 as chairman. He was chairman of the Advertising Association from 1981 to 1987 and he 

has w ritten and lectured exte ns ively on marketing and advertising. He became a CBE in 1985 

Stephe n King was appoitHed non-e xec utive director o fWPP Group in 1989 after 31 years at ) Waiter 

Thompson . ultimatdy as Rese:1rch and Planning Director. A founding father of the planning function in 

adve rtising agencies. he is author of the standard text, Det•eloping New Brands. as well as numerous 

articles o n branding. He is currently Vis iting Professor of Marke ting Communications at the Cranfield 

School nf Manage ment 

Professor John Quekh. non-executive director. is professor of business administration at Harvard 

Unive rs ity Graduate School o f Bus iness Administration. A prolific writer o n marketing issues and public 

policy i s.~ues. he is also author of nu merous books on marketing management including The Marketing 

Challenge of Europe 1992 

)t•h n SynH1nJs was ~·hairman tlf WPP Gr1wp for eight years until June 1989 when he stnod d~nvn in favour 

o f Da\·iJ O E(i]\·y. A solidhH. he w~1s a panne r in a legal practk"e in Kent fnr 3j years . latterly as .~enhn· 

partner. um il his n: tirt'mt:"nt in Onoher 1 9~9 

W"PPGmllpp/t - 5'l -



Directors' Report 

Subs tantial Shareholdlnga 

As at the date of this report, the Company has been notified of the following i nH:re.~ts ()f ~per cent or more 

in the Ordinary share capital of the Company: Mike Luck well Nomim::es Limitl·d- -1.6H per cent: Pi(>neer 11 

Fund- 3.21 per cent; and Legg Mason Special Investment Trust- 3.36 per cent. Tht.' Company i.s no t aware o f 

any mher holdings in excess of 3 pe r cen1. 

Close Company Status 

The directo rs have been advised that the Com pany is not a clo.'>t' co mp:tny within !lH: nH.::ulitl).: uf the term~ 

of the Income and Corporation Taxes Act 1988. 

Disabled Employees 

Applications for employment by disabled persons are a lways fully cons idcreli. bcarin~ in mind the aptitude$ 

orthe applicant concerned. In the event of members of staff becoming dis:1h lcd cvery effort is made 10 

e nsure that their employment with the Gro up continues and that appropr iate traini ng is arrangcU. lt is the 

policy of the Group that the training, career development and p romotion of disahkU persons should. :IS fa r 

as possible, be identical with that of other employees 

l:mployeo Consult•tlon •nd Involvement 

The Group places considerable imponance o n the contributio ns w be made by a ll employccs 10 the 

progress of the Group through their respective com panies, and ai m s w keep them inf(lrnwd o n m:ntt: r s 

affecting them as employees and on developments within the Group . Th is is ac hi!.!ved by forma l a nl..l 

informal meetings at the individual company level, and by d is t r ibution of the Annual Re port and Accounts 

and a regular newsletter throughout the Group. 

The Executive Share Option Scheme is available to all fu ll-time employees o f the Group nominated by the 

d irectors of each company within the Group. Options have currently been gra nted to a total of 3H4 < 19H9: 

399) employees over a total of 2,891,115 (1989: 3,I27,428) lOp Ordinary shares of thc Company. The ex~: rei se 

of these options is generally conditional on the profit perfo rmance of the emp l<lyee"s Cllmpany. 

Cherlt•blo •nd Polltlc•l Contributions 

The Group Contributed £.184,00010 UK charities in 1990. No contributions were made to politica l r ••rtic:s 

Auditors 

The directo rs will p lace a reso lution before the Annual Ge ne ra l Mee ting 10 re ·appt lint Arthur Anderse n & 

Co . as auditors for the e nsuing year. 

By order of the Board 

C F Schulten 

Secretary 

24 Mav 1991 
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Accounting Policies 

The accounts han! been p re pared in accordance with applicable accouming standards in the United 

Kingdom_ A summary of the Group's accounting policies which have been applied consiste ntly throughoUI 

the ye a r and w ith the pn:<.:t:Uing yc:tr is set out below. 

l Basis of Accounting 

The accounts a n: pn:parc::d under the h istorical cost convention, modifie d to include the revaluation of land 

and buildings a nU corpor:Hc b rand names. The consolidated accoums include the results of the Company 

and all its su hs idi:try undertakings made up to the same accounting date. The results of subsidiary 

undenakin~.~ acquin!d dur in~ the yc:•r are included from the date of completion of the acquisition. 

2 Goodwill 

Go(1dwil l represents tht: ex<.:t:s.s tlf the f~ir v~lue attributed to investme nts in businesses or subsidiary 

unden~kings <we r tht:: fair \·alue o f t he underlying net assets at the date o f their acquisition. Goodwill 

aris ing on consolidation is written off against reserves in the year in which it arises. 

3 Intangible Fixed Aaaeta 

lmangihk fixt::J as.~t::ts comprise certa in acquired separ~ble corpo rate brand names. These are shown at a 

valuation of tht:: inc rt::ment;tl e:m1ings expected to arise fro m the ownership of brands. The valuations have 

be en haseJ on t he present \':tlue o f notional royalty savings a rising from the ownership of those brands and 

un e s timates of profits a u r ihutable to b rand loyalty. 

The valuati< Jll .~ are sub ject to annu:tl re\'iew. No de preciatio n is provided since , in the opinion of the 

director.~. th t.> hr:tnJs du nut have a fi nite useful economic life 

4 Tangible Fixed Assets 

Tangible fixed ;tssets are shown :11 co s t or valuation less accumulated depre ciation. 

Deprt>ciat i<Jn is pnwided at rates calculated to write off the cost o r valuation less estimate d residual value 

of tach asset on a stra i~ht -line has is m·er the estimated usefu l life, as follows: 

Fre e ho ld buildings - 2% 

Le llstho ld !and and huildin~s - o \'er t he term of the le ase 

Fixtures. fittin~s anJ ~:quipment - 10% to 3~111% 

Su rpluses ari si ng un the re;:\·:tlu:u ion of tangible fixed assets are credited tO a non-d istributable revaluat ion 

rtse;:n ·t>. On the di spusal uf :1 n:\"a ]ued fixed asset the re\·aluation surp lus is transferred to distributable resen·es 

Investments 

lnv<::stmt'nts 111 suh.~ id ian· U lhk'rtakin~s are stated in tht• Co mpany·s accounts at cost less amnums written uff 

for pe r manent d iminution in \·;due. 

6 Stocks and Work in Progress 

Wc1rk in prc1gn::s~ is \·;duo:.•d at n1.~t whid1 l'clmprises llUtlays incurred <Ill heh:tlf o f dients, 1H the \·:due nf 

W<>rk p~·rf,,rml·d ,,11 l.l ll <.'•l lllpk t<.'d ass i,~otnmrnts 111• p!'<ldlh.'ts. Pr<wisi.Jn is m:tdr fnr irrrnll'c r:thll:' C\1.~1.~ whe re 

:cppro p ri :l! <.' :->to<. k~ :tr<.· s t:uo:.·d :11 tlw l.l\n•r .,r ,·,1st :md net reali.~ahk \":tlue. 



Accounting Policies 

7 Debtors 

Debtors are stated net of provis ions for bad and doubtful debts. 

8 Taxation 

Corporate taxes are payable on taxable profits at the currem rates prt:,·;• iling 

Deferred taxation is calculated under the liability method and prm·ision b. rnadr.: for :ill tim ing 

differences which are expected to reverse, at the rates expected tc) bt: in f1,rcr.: :11 th~.: timr.: ,,f tht: n.:,·r.:rsal. 

9 Pensions 

Contributions to defined contr ibution schemes are made in accordance with tht: rL'comnH:ndatilHlS of 

actuaries and are charged to the profit and loss account as incurred. 

The charge to the profit and loss account ( the regular pension cost) i n respect o f tkfint:"d benefi t p ension 

schemes is calculated to achieve a substantia lly level percentage o f t h t: currt:nt ;md L':->Pt.;'L'tt:d 1\rture 

pensionable payroll. Variations from regu lar costs are allocated to the profit :md Ios.-; account on~r a p eriod 

approximating to the scheme members' average remaining service li\'cS 

10 Turnover end Revenue 

Turnover comprises the gross amounts b illed 10 cl ients in respect o f commi..,sio n has<;>d irH·omL' toj.~el ht:r 

with the total of other fees earned. Revenue comprises commissions and ft:t:S carrH:d in n:spL·Ct of wrnon:•r. 

Turnover and revenue are stated exclusive of VAT, sales taxes and t rade discounts 

11 Tr•nsl•tlon of Foreign Currencies 

Foreign currency transactions arising from normal trading activities are recorded in local c urrt: rH:y :u 

current exchange rates. Monetary assets and liabilities denominated in fon:ign curr~::ncit:s at the year·end 

are translated at the year-end exchange rate . Fore ign currency gains and \osse.~ an: c n..:-dit t:d or <.:h:trged to 

the profit and loss account as they arise. 

The profit and loss accounts of overseas subsidiary undertakings are t ranslated into pounds sterling at 

average exchange rates and the year-end net investments in these companies are translated at rear-t:nd 

exchange rates. Exchange d ifferences arising from the retranslat ion at year-t:nd cxchan,~o:t: ratt'S nf tht: 

opening net investments and results for the year are dealt with as movements in rt:SL"T\"L'S. 

- ~l - tr'l'l' ,;,.,,,,"" 



Con solidated Profit and Loss Account 
For the ~-~~r o:rH.io:d :'l Decembe r 1990 

Notes 

Turnove r 

I Revenue 

Gross Profit 

Otheropo:ratin).( o:xpl:'llSI:'S lllt:tl 

2 Operating Profi t 

Profit on Ordina ry Activities be fore Taxation 

5 Tax o n profit on ordin:try acrivitio:s 

Profit on Ordinary Activities after Ta•ation 

Minorit\' imere.~ts 

Pr ofit for the Financia l Year 

6 Prdo:ro:oln: Ji\"idend~ 

Profit Attributable to Ordinary Shareholde r s 

6 OnJin:try <.!ividt:tH.Is 

19 R e tained Profit for t he Yea r 

7 Earnings per Share 

B<~sic 

Fulh- <JiluwJ 

5,480,454 

1,2&4,100 

1,075,508 

(942,535) 

132,971 

14,275 

(157,206) 

90,040 

(38,378) 

53,684 

(3,096) 

50,568 

(17,84 8 ) 

3 2,920 

32,920 

7 8.1p 

71.3p 

1989 1989 

£000 $000 5000 

4,406,698 9,758,923 7,190."7 35 

1.005.<153 2,259,200 1,640.598 

843,032 1,122,144 1,375.5'5 

(740.550) {1,684,418) (1,108,355) 

102.482 237,848 167,220 

16,072 25,512 26.224 

( 43.5 15) (102,239) ('71.003) 

75,039 160,919 122.441 

(34.532) {86,011) (56346) 

40,507 95,908 66,095 

(2,306) (5,533) (3,763) 

38,201 80,375 62.332 

(8,-il3) (31,541 ) (13."'27) 

29.7 88 58,834 <i8.60S 

(9.913) (t6Y 'S) 

19.875 !18,83 .. 32,-130 

""3.0p $1.40 $1.19 

"'Llp $1.27 Sl.l6 

The main report ill!< currency <lfthe Group is the pound sterling and the accounts have been prepared on this basis. 

Sole ly for cmwenience. the accoun ts s et out on pages 43 to 4~ nre also p resented expressed in IJS dollars using the 

approxi mate ai'CT;i)ol:t' r:lle for th t' yt:>a r for tht' profit and Jo.~~ account (1990: SL78"~2=.tl. 1989: S1.63i""'=.£1 ), the rate in 

dfe,·t on .~1 J)o:<·t'mhcr for tho: h:ti:IIK<.' sheet~ ( !990: $1.9300=£1, !989: SJ.6125=£1 ). and a combination of these for the 

.~taH:mo:nt o f " ' UI'<.'t' :md :lpplicati<m o f funds. This t r:tn~ lation ~hould not bt' construt'd a~ a rt'presentltion that rhe pound 

~t.,.rli np, am<>U<lt~ a nu:1ll)· Tt:"PT<.'~<.· nt . <>r ,-, ,u]d he <:<ltl\'erted into. l 'S dollars :u the r:ues indlc:ued 

\FI'I'<;r<•nppi, 



Consolidated Balance Sheet 
As at 31 December 1990 

Notes 

Fl•edAssets 

9 lntangibleassets 

10 Tangibleassets 

ll Investments 

Curr..ntA&sots 

12 Stocks and work in p rogress 

l3 Debtors 
14 Investments 

Cash atbankand in hand 

15 Creditors: Amounts falling due within o ne year 

Net Current Liabilities 

Total A••••• Loss Current Lloblllties 

16 Creditors: Amounts falling due after more 

than one year 

17 Pf>ovlslons for Liabilities and Chart~•• 

Cepltaland Reserves 

18 Called up share <:apital 

19 Sharepremium 

19 Me rge r reserve 

19 Other reserves 

19 Profit and loss account 

Sfl•r•holders• Funds 

Minority interests 

Si)!ned on behalf uf the Board on Z4 May 1991 
D i rectors 

ll.EI.t:rwil l 

M S Sorre l I 

l9K<) 

350,000 !>':iO,fiOO 

136,223 ]'i65H5 

12,543 19.--·1 

4S8,766 'i.!6 .. ~ .. -

61 ,955 91 .00-t 

608,234 (HH.--H 

8,679 6.-.. 9 

229,455 2.U.61 -

906,323 9HO.J")H 

(985,688) (1.1-+9./i")H) 

(79,365) ( ]{o9.~0U) 

419,401 ;\"i6,1>'i-

(534,847) t"i,i "i .6 HO 

(118,081 ) { I ")J,I~UI 

(233,327) 1330.1 .~1) 

25,711 H."iO"i 

194, 275 192.- 2 1 

(829,417) t"'9".Hl l I 

291,955 IW>.2·t -
73,847 -111.92-

(243,629) t.i-+2 .-+ 11) 

10, 302 l2.2XO 

(233, 327) t3.iO.J3 1 I 

1990 1989 

$000 $000 

675,500 % -t.375 

262,910 ~'i~.490 

24,208 !•l .K86 

962,618 H-tH,- 5 1 

119,573 1-16.-.f-1 

1,170,032 L0-+6.J";') 

16,751 IO.H99 

442,847 .'1-6."0 .. 

1,749,203 15H050") 

(1 , 902,377) I I.H"i-+. 1-+6) 

(153,1 74) (Tj.6-!l ) 

809,444 ;:;~ <;.JJO 

(1,031 ,869) (lil>.i,61i-+) 

(227,896) 12-+.'\.~62 ) 

(450,321 ) t";5.2 .. B6l 

49,622 -11. 12" 

374,951 .~ 1 0."63 

( 1 , 600, 775) t l . .!H6.-1-0l 

583,473 .'116.-H "' 

142,525 (l";,Q')'i 

(470,204) ("i';2,l.\Hl 

19,883 19,H02 

(4&0,321 ) 1'>.'1.! .,\31>1 

The main reporting currency nf the Group is t he p<>und -~terli ng ~n<J the an:••unt~ h;n·t' ht·l·n p rl·p;tred '•n tl< i_, ha~ i.-. 

Sold y fur convenknce. the accounts set nut 011 p~gt>s 43 10 -'i"' <lTt> <tl.~o pre~<e nto:o.l l-.~pr.· ..... nl in 1 -.. d<>lbr-. "'i ng the 

appro>xim~te average rate for the year f<>r the Pr<>fit and l<>s., acoJunr 1 I <J9lJ- s r - H-!. = .\ 1. I'JH'J s t f>_~ 1- =.\.. 1 '· tlw r ;lll' in 

dfc <.:t 011 31 1k<.:ember for the bltlanc.: sheet.~ I 199 0 : S I .9300=£J , 19X9 S l .ll l l'i =A-1 1. ;<llll a ""nhitLI!i• Hl , ,f dw~•· f"r tlw 

statement of ~ourr.: and app licat ion of fund.~ This tnmsbt i<•n sh<>ukl 11,,1 h '<' l .,,.,_,1ruvd ;1, :1 rq11'<'' l'llt:t t t• ' " t h ,ll tlw J'• >und 

~tl·rl ing am<w<H-' a~:tu:tlly rcrre~c:m . or \'<)Uid 1x: nonwn c <J int••. r·s <J, ,JJ:u·-. , 1 thl· ""' ' '' 111dh "''·d 

- -.j•o - 1/f'l'f'(,mup{li< 
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Company Balance Sheet 
As at 31 D~n~mhL·r 1990 

Fixe d As set s 

Ta n~ib l t: :t~seb 

tnvestmt'nts 

Curre nt Assets 

Dt:htors 

Cash at hank and ill h:mJ 

C reditors : Amount.~ fal ling du<' within o tw n~ar 

Net Current A sset s 

Total Assets Lass Current Lia b ilities 

Creditors: Am<lurHs blling du<:' :1ft!O'r mon.· 

t h :111 on"' ~ 't' :1 r 

Provisions for Liabilities and Charges 

Net Assets 

Capital and Reserv es 

Call~d up shar'-' (apita l 

R~.~Cf\'<;~ 

Tota l Capital Employe d 

Signed <)ll h.._.half of th~· B<>ard on 2-t ~la1· 199 1 

RE !.~rwill 

MSSorrdl 

480,195 

460,854 

84,521 

14,768 

79,289 

(42,647) 

36,642 

497,298 

(18,500) 

(2,958) 

475,838 

25,711 

450,127 

475,838 

1989 1989 

.£.000 .... $000 

756 1.219 

353,140 888,178 569,438 

353.896 889,062 570,657 

292.058 124,528 470.944 

10,640 28,502 17, 157 

302,698 153,028 488,101 

(62,143) (82,309) (100,206) 

240,555 70,719 387,895 

594,451 959,781 958,552 

(88,275) (3 5,705) (142 .343) 

(9.076) (5,709) (14.635) 

497,100 918,387 801,574 

25,505 49,822 41.127 

471,595 888,7 .. 5 760,447 

497.100 918,387 801,574 

Th~ m;tin n.:1><>rting curn:nn ,,f th~ Gn,up is th<: ptlund sterling and the accounts have been prepared 00 thi_s basis 

:~~cr:~-x~·.:: ,~:~:~:~~:,;::: ,·;·,; 1 ~1 ~: ,',''~~~:u :.:: rs;.:; >tl~,.' '1~1r~;i~:;~,:3,,1,';~-t ~.-::~u:tlts~l ~;~s~~ 1.::~e~~:~~s~:8~n ~~1~ 6:':~l:r; lul~ 1t11h8e 1~a~e in 

dkct on .~1 fkl'nlth~r f<>r th~ h" lam·<: sh~cts ( 1990: $1.9.'100=£1. 1989: Si6US,.,£.1 ). and a .-umbin:uion of these for the 

stat...,mcnt <>f ~<>lJI'<' l' "nd :opplkat i<Ht <>f fund s . This tr:ttl .sl:tt ion sht>uld not he conMrued as a represenwtion thatth~ pound 

-'terling amtulllh :ll'tually r~·prc.sctll. <>r n>uld b<: n>~w<:rtcd int<>. L'S J,,Jbrs :nthe rates indicated 

The '""'""/«111\'ll/~ '"""·']iwm <Ill 111/<'~r<llf'<ll'/ ufiloi.< />ctlml<'<: .<loe<'l 

\1'1'1' ,;, . .,,,,pi< - .~ -



Consolidated Statement of Source and Application of Funds 
For the year ended 31 Dec~mber 1990 

Source of Funds 

Profit before tax 90,040 

Items not involving the movement of funds : 

Depreciation 25,464 

Increase in other provisions 3,296 

(Profit) loss on disposal of tangible fixed assets (657) 

Minority imerest in retained profit for the year (3,096) 

Tot•l Funds fro m Op•r•tlans 115,047 

Funds from other sources· 

Taxation and provisions assumed on 

acquisition of subsidiary undertak ings 

Drawdown of medium and long term debt 75,305 

Rescheduling of short term debt as long term 30,737 

Proceeds from issues of ordinary 

and preference shares 

Proceeds from sale of ungible fixed assets 8,483 

Exchange movements 27, 848 

Shares issuedaspanconsiderationofthe 

acquisition of subsidiary undertakings~ 10,431 

287, 897 

Appllc•tlon of Funds 

Dividends paid 27,529 

Taxation paid 33, 236 

Repayment of loans 21,248 

Purchaseofintangiblefixedassets 

Purchase of tangible fixed asset s~ 32, 818 

Increase in fixed asset investments 2,634 

Decrease (increase) in creditors and provisions due 

after more than one year• 52,488 

Decrease (increase) in mlnoritl" interests 1,978 

Goodwill arising on acquisitions of subsidia r ~· undertakings .. ,.,,848 

213, 775 

- ,, _ \0'/'t,,·,,,,,,, 

19H9 

.t,OOO 

-s.o.w 

19.H29 

2.2>('; 

!2ci 

!23061 

9').0-5 

132.1-i<; 

3-i2.-t2-t 

2 1--t.ll9 

"i.239 

9 .9 2X 

x.x.:'>-

Ho-.-<>'> 

12520 

<;6.9'>.~ 

6 ."i42 

H~."i69 

t"i.r"i 

( 61"!.999 ) 

11 1.J OIJ I 

6"i"i.<J i l 

$ 000 

160,919 

45,509 

5,891 

(1,174) 

(5,533) 

205,612 

145 ,339 

59,322 

15,161 

47,271 

18,642 

491,429 

49,200 

59,399 

35,108 

58, 649 

4 , 707 

101,302 

3,818 

74,791 

386,974 

1989 

sooo 

122.•H J 

323SS 
.~.-2t! 

369 
( ~ ... 6.~) 

\';'>.130 

213.0H-t 

:;:;s.-.B 

.">49 .. ~-8 

H."i4H 

22."iS9 

14.-11 9 

1.521 .il"i l 

20.429 

92.'>.~0 

10.6-"i 

2H"i54il 

1.~- . 991 

24 .92 4 

t l!l.2hl) 

t 1-.H991 

t.o-o.2"iO 

l."il:l."iW 



Consolidated Statement of Source and Application of Funds 
For the ye:tr ctll.ll:'d 51 D..-n:mh.:r 1990 

Increase (Decre a se) ln Working Capital "" 

Stocks antJ work in progrt_-SS 

Debwr s 

Investmen ts 

Crt!ditur ... , :llll< >unts f:tlling dUl' w ithin <l!l<: yl':tr 

Movements in N a t Liquid Funds 0 

Cash at bank 

(29,048) 

(32,176) 

(4,585} 

74,545 

8 , 7 5 5 

4 5,387 

(4,182) 

49,529 

45,367 

1989 

£000 

56.664 

376,350 

(7,153) 

(594.408) 

(168,547) 

49,641 

141.025 

(91,384) 

49,641 

$000 

(58,065) 

(82,100) 

{8,810) 

143,81'2 

18,897 

8 7,558 

(8,033) 

95,591 

87,558 

• The effect:-. o f the :Kquis itio n nf ... u hsidiar y undert:tkings on the :~bove st:atement " 'as as follows: 

N e t Assets Acqu ll'a d : $000 Discharged by: .... 
T;m~iblt.• fixc<J "·'·'""'~ 1 ,382 2 ,470 Shares 10,43 1 

N""t c u rr..,nt a~St't.s 11,065 1 6 ,201 Cash paid 
Long term crt'ditors and pn"· is ion~ (4,533) (8,101 ) and accrued 37,331 

Good will 41,848 74,7111 

47,7112 65,361 
47,7112 

1989 

sooo 

91.371 

606,864 

( 11 .533) 

(958,484) 

( 271.782) 

80,046 

127.403 

( 147.357) 

80,046 

1190 

$000 

18,1142 

66,7111 

85,3111 

Tht' m ain rt'p <>rti ll)o{ <.:urn.•n.:y c>ftht' Gn>o p b tht' pound sterling and the ;~ccounts ha•"e been prepared on thi~ basis 

Snlt'ly fnr <.:< llll"t'n ietH"t'. till' a~·\·outlb St't n u t 0 11 pages -13 to ... ~ nre a lso presented expressed in US dollars using the . 

;tpp rc>xim<lt<:' ;tl"cr:t)o{t' r a to: fc>r th<.· ,·.,.ar fc>r t he prc>fit :•nt.l lclSS :tccoont ( 1990: SJ.78"Z=£1. 1989: SJ.63J"s.i.J ). the ra te 10 

d f<:'u <111 .~ I D\·c"<:'mb<:'r f••r tht: h:tl.:ul\·e s heets I 1990: 5 1 .9.~00•£1. 1989: SI .61ZS•A.I ). and a combin~t ion of these for the 

s t:llo: nH:n t <>f -~• ntrn: and a ppli \"at ic>ll , ,f fu n<.b. Th i., tra <l.~ l :ttion should not be const rued as a representation tha t the pound 

sto: rlin )o{ amou nt.~ a\·tu:tl!y r t:prescnt. or could be converted into, l ;S d<J1l:trs a1 the rates indicated. 

Tb<rat"<;W IIJUIIII"III)< Il<JI<•.<) i "·l>lal/ i nl .. )<l "(l/ptt r luj lbi.< .<I<HI!menl 



Notes to the Accounts 

1 Segme nt lnfarm•tion 

The Group provides market ing services b oth on a national and a mult i-national ha:>h. C<mtrihu t i<H1_, to Gr<>up 

revenue by geographical area were as follows: 

Uniu~d Kingdom 

North America 

Rest of the World 

2 Oper• tlng Profit 

Operating profit is state d after charging (crediting)· 

Cost of sales 

Administration and other oper ating expenses 

Other ope rating income 

These amounts include 

Depreciation of and amounts written off 

- owned tangible fixed assets 

-assets held under finance leases and hire purchas~ contracts 

Operating leaserentals 

-plant and machinery 

-property 

Hireofplam and machinery 

Audito rs' remuneration 

Exceptio nal items 

- induce ments to enter p roperty le ase s 

-accrual for costs of debt refinancing (n01e 16) 

-accrual.~ for reorganisation and rationalisation to be implemented in 199 1 

-release of liabilities provided for in prior years but proved not to h~ requiro:d 

3 lnte re at Payable • nd Slmll•r Ch•rgea 

On bank loans and overdrafts, and o the r loans: 

- repayab le within five years, by instalments 

- repayable within five )'ears, not by instalments 

On all other loam 

ol! - \1 / '/ ' r,o» ll/'/>1< 

1990 1989 

£000 .£.000 

271 , 2 18 

600, 042 

392,840 

1 , 2 6 4 ,1 00 

188,594 

9 44,082 

(1,546) 

24,828 

14,4 58 

7 2,088 

1,360 

2 , 744 

(6,076) 

a,ooo 
6,000 

(7 , 850) 

1 4 , 3 5 8 

14,8 19 

4 2 ,3 8 7 

5 7 ,20 6 

206,014 

'>n.H93 

2 ... 6.S46 

I .OOSciS3 

162.421 

""-ii .'!H 

{1.178) 

]8 .~56 

I.O"'.:l 

8 .428 
, - ,1'122 

JYiO 
.!,_,-, 

j <;9 

]],; <); 

l l .l'l'i..\ 

;\ l .hh2 

-+.~.'> l "i 



Notes to the Accou n ts 

4 Emolume nts of Directors and Employees 

Emolume nts o f directors :md employees dur ing the year amounted to: 

Wages and salaries 

Social secu r ity costs 

Other pension costs 

The average weekly number of persons employed by the Group during the rear was as follows: 

Uniled K ingdom 

Overseas 

Directors' emolumt:nts: 

D i recto rs o f tht:' Company rect"ivcd the fo llowing remuneration: 

Emolumt>ms i ncluding profit related bonuses and pension contributions 

the fo llowing range.~ 

£.ni l to £.5,00 0 

£40.001 tu .~A'; .000 

,(.7'S,OOI 111 £HO,OOO 

£.2')').00 1 t o £ 260.000 

£.300.00\ \() £.~0 ... . 000 

cooo 

5 31,208 

49,5 8 3 

2 2 ,750 

603,521 

.... 
Number 

4 ,158 

18,4 32 

22,590 

.... 
Number 

1989 

£.000 

393,497 

36,534 

16,802 

446,833 

1989 

Number 

3,602 

13.966 

17,568 

1989 

£000 

1,165 

1989 

Number 

Th e 1990 emtJ ium~:nts ,,f the d iren••r in the h ighest b<~nd ab ove includes a bonus or .,106.666 paid in March 1990 relating 

to pe rfor m a net.• in perin ds [>Ti<lr to that date . 



Notes to the Accounts 

5 Taa on Profit on Ordlnarr Ac t ivities 

The tax charge is based on the profit fo r the year and comprises: 

Corporation tax at 35% (1989: 35%) 

Deferred taxation 

Overseas taxation 

1989 

£.000 

1 4 ,022 7,228 

6,025 

21,1!108 21 ,279 

3 8,378 34.532 

The Group's effective rate o f tax Is greater than the United Kingdom corporate tax rate of 35% du~ to the significam l<:"vel 

of ~rseas i ncome subject to h igher rates of taxation. 

6 Dhr1Hnds Paid and Propos ed 

Pre fere nce 

8.25p (net) Convertible Cumulative Redeemable Preference shares o f lOp e<~ch 17,648 8,413 

The charge for p reference dividends includes amounts set aside for f uture payments w h ich cannot cu r rently be made 

due to the insufficiency of distributable reserves in the Company (note 17) 

Ordinary 

Interim - n il (1989, 11.3p per share) 

final -nil(1989: 12.9ppershare) 

7 E•rnlng• per Sher• 

9.913 

The basic earnings per share have been calculated using the profit attributable to o rd inary sh:t r~holdcr~ o f £.32,920,000 

0 989: £.29,788,000) and the average number of Ord ina ry shares in issue during t he ye<Jr o f 42.13-i ,""'"'H ( 1989 

40,809,466shares) 

The fu lly d iluted earn ings per share h<ls been calculated assum ing the fu ll issue of On.linary s hares for a ll o:xercis;tble 

Convertible Preference shares, Warrants and Opt ions in issue at 31 December 1990 

In 1990 and ear lier years, the Group acquired companies on te rms whil"h mar Kive r ise to further con s iUeratiun p<ty;~ble 

in the fo rm of shares depe nding on their p rofit perfor mance (n<Jte 21 ). Jt is no t p<>ssiblt: t<> <:"~t imat<:" accurately the 

number of shares which may be issue d and con~equentlr no potential d llut iom ha.~ hee n w k"'n int<> a~·~·· •u nt in 

calculating the Group·~ fully d iluted earnings per sh~re 

S Contribut ion• to Con• o lld• t e d "rotlt 

As provided by the Companies Act 198'5 .~.228. the p rofit and Jos.s aco>unt fo>r the C<>mpan~· al<>~le ha' n <>t h el:' ll prese 111~d 

Jnd ud ed within the ~·onsolidat~d p rofit for the financ i ~ l year i.~ a !o.~s of £ 1').6J6.00CJ r 19K9: p r<>fit A--il . -1.!.~ .000) in 

respect of the C<>mpany. The con~olidated profit bef1,re tax i nclude.~ £ 2.2jK.OOO 1 19H9: £.!0 .. ~""'11 .01 10 ln>ntrihutt'd hy 

co mpanies acqui red during the year. 



Notes to the Accounts 

9 Intangible F i xed A ssets 

1990 1989 

£000 .£000 

Corporate brand names 
350,000 350,000 

Corporate brand narnes repre.~em the direc!Or~· val uation of the brand names) Waiter Thompson and Hill and Knowhon 

which were valued in 19tl8, and O~ilvr & Mat her acquired in 1989 as pan of The Og!lvy Group, Inc. These assets have 

been valued in accon.lance wit h the Group's accounting poliC}' for intangible fixed assets and in the course of this 
valuation the diro:-ctor s consulted their advisers, Samuel Montagu & Co. Limited. 

10 Tangible Fillle d A ssets 

a) Group 

The movemem in tht" ye<~r was as follows: 

Cost or valuation · 

Beginning of year 

New s ubsid iary undertaking.-; 
Additions 

Disposals 

Exchange adjustments 

Revaluation 

End of year 

Depreciation : 

Beginning of year 

New subsidiary undenakings 
Charge 

Disposals 

Exchange adjustment.~ 

End ofye<~r 

Net hollk value 

31 Decemher 1990 

31 Decemher l9H9 

L•U •dS~II<IInlo "Uin,o& 
,, .. ho ld L .... ltold ••wl~onont 

£000 

20,147 79,553 15,909 195,809 ... 2,217 2,620 

1,024 8 ,938 21,472 31 ,434 

(1,441) (2,4151 ) (11 ,181 ) (15,881) 

(822) (10,173) (9,1105) (20,1100) 

(1 ,688) 
(1,688) 

1 7,21 2 711,270 18,012 111,494 

11 ,445 27,302 38,026 

"' 1 ,053 1,238 ... 6 ,411 7 t8,4H 25,4114 

(15) (1,1542) (11 ,498) (8,0515) 

(51 ) (155) (2 ,196 ) (2,402) 

111,400 38,1110 515,271 

111,501 58,870 5 8,852 138,223 

18,868 68,108 68,607 1 58,583 

leaseh<>h.l l;md an<.l hu iklings cnolpri.~es £3,13'i.OOO ( 1989: £3.48S.000) he ld on long leasehold and £'i6.63'i.OOO 
4 191-19: £64.61.\.000) held on shnrt leasehold . l eased :1ssets {other than leasehold property) included above have a net 

h<><>k value ••f £H-t.~.ooo t 191-19: £l.H12.000l. 

Basi~ of l'alu,.ti<>l l ' Fi:>aun•s. fitting.• ;m<J equipment are shown at cost. Land and buildin~s include ~·enain properties 

profe., .,i<>n:olly re1alue~l ~luring lW19 . by Messrsjames Andrew Badgt:'f (Surveyors & Valuers). on an open market. exist in~ 
use hasi~ . Other pr<>p..-nit:., :ore induded ;u hi.'lt lric cost 1,1 the Group. The alll<lUnt included in rt'spe~·t <If re<·;tlued 

rr••r>ertie~ b £ 1 .~ . 226.0\HI t 19H<.J , £ 16.-1'+0.000): the historic net book value of such land and buildin~s i.• .\,""'.O<ih.OOO 
I 191-19· ·"·H."i --t2 .flOOt 

li"PI' <inmpt•k 



Notes to the Accounts 

10 Tangible Fixed Assets continued 

b) Company 

The movement in the ye ar was as follows: 

Cost or valuation 

Beginning of year 

Additions 

Disposals 

End of year 

Depreciation 

Beginning of year 

Charge 

Disposals 

End of year 

Net book value 

31 December 1990 

31 December1989 

I\ Fixed Asset Investments 

289 

, .. 
(222) 

207 

(148) 

The fo llowing are included in the net book value of fixed as.~e t invt"stmen t~ 

,. .. Gclotool 
UnU•ta kln so lnv u tm e nl o 

Beginningofl'ear 
17,808 1,966 

Add i tions 

Share of profits of associated undertakings 2 ,634 
Tran~ferred to current asset inveMments (note 1-1) (6,485) 
ll.ed a s.~ifica tion<>fi nvestments (643) 
Exch~ng10 ~Uju,tm\Onts (3,164) (216) 

End of year 11,438 1,107 

""'"··· Flttlngo& 
Equlp,.. o nl 

£000 

(408) 

(225) 

19,774 

2 ,634 

(6,485) 

(3,380) 

12,543 

lnduUo.:U \\'ithin C<>mp~ny aUditions are amo>Unts arisin).l due to the ca pita lb;oti•lll <>f int<·r·<'<omp;ll\\ l<>;llh 

1 ,223 

(630) 

(373) 

Compa•y 
..... . . .~ •• • ¥ 

Un .. o >l a klng o 

353,140 

107,055 

460, 195 



Notes to the Accounts 

12 Stocks and Work In Progress 

Th~ ft>llt >wing an: in..:ludt."J in th<: net hook \"aiuo:.- of stocks and work in p rogress: 

\X'ork in prngr~·''" 

Fini.~hed goods :tnd guods fur rt."sak 

13 D e btors 

Th~: ft> lh•winx :>re includ ... ·d in th.: net book ,·a lue of debwr.s 

Amnunt~ f:<lling due wi thin onl' y..-:u· 

Trado: <.h:btors 

ACT rt."cun:rahlc 

Corp<>rat.._. in.._·,•mt: tas1..·s fl..'<.:<>,·er:tbk 

VAT a n J .'i:tl<..·s t:IX<:"S f<.:l'<>n:·rahlo,: 

Oth t:r dt:btors 

l'rep :tymcnts and a.._·.._·rucJ itll' <>mc 

Am<>U ilb • >W<:ll by subsi<..li:try undertakings 

Amounts f"ll i n)o( Uue aflt:"r lll<lre than on..- ,-,..;u 

Otht•-r dt>ht"r~ 

Prt>p;,.·mem_, and :ll"l"ru,_.d iiKtun,_. 

Am••u nt .' ••w._.d hy ~uh~idiary un<.lcrtakin~s 

l-t Investments 

T he f.,JJ.,win~ :tr~· induJnl in the owt h ook ,·alu.- of ill\'t'Stmcm.~ 

l ' n l i_,t~·d in<"t '' lill<:'nt,_ :11 '"'''! 

1989 

£.000 

491,187 532.652 

7,428 7,903 

5,150 13.156 

10,080 -'i,700 

35,031 28,165 

42,424 42.998 

591 ,318 629.57-i 

9,614 11,955 

5,302 7,249 

14,9tll 19.10-'1 

1989 

£000 

561 

58,923 88,634 

2,3!11 1,809 

81,155 91.004 

19110 1989 

£000 £000 

4,7511 7,S60 

, .. 3.870 

180 ... 580 

320 92 

58,7112 " "'.693 

84,521 89.9"'5 

202.0113 

202.0113 

84,52t 29l.0'>8 

!9H9 

.~.!·tu-

2,194 !.<l"o! 

8,485 

8,679 0 .-"oll 

Tht· on• , .,,11\t'l\1 ll,lt•d 111 1tw 1 1\ rq>rt·~t·mt·d lht· t in•up·., .!.!.') p..-r ,·.-m h••ldinj.!. i n .>.bh<>ll ~k:1d \"i•·k"'r' pk and 1.' ,h,•wn 

.u ''" ' p it~' 'h:trt· ••lpr•>lu' ,m,,· ,,.._1111_,;111 ,1t Ttw inn·stm<'lll " ·as S<lld in h·hru:tr~ t ')•Jt (,u· ,\,- .-uH.Illl(l 



Notes to the Accounts 

IS Creditors: Amounts f • lllng due within one y eer 

The fo llowing amounts are included in c rediiOrs fa ll ing due within one rear: 

J9H9 19H9 

. .:.ooo -~000 

Bank loans and overdrafts(note 16) 63,497 •• -.-139 12,996 .:\0.-iOH 

Unsecured loan notes 4,413 4,413 

Trade creditors 5110,298 605.1"6 

Taxation and social security 80,342 99.351 13,8211 - .'iOO 

Due 10 vendors of acquired companies 1 9,714 / 1,69! 

Dividends payable and proposed 12.1'!39 12.H39 

Deferred i ncome 4 0 ,027 59.22-i 

Othercreditors andaccruals 2 1 7 ,39 7 2-i-i , 13H 11,612 113 96 

985,688 1.149 ,85H 42,647 62, 1 '1.~ 

16 Cre ditors: Amounts felling due afte r more then one year 

The fo llowing are included in creditOrs falling due after more than one ~·ear 

19H9 19H9 

~000 .\:.000 

Bank loans 451,118 -• 26.-+~o 10,000 ~ 1. 1 00 

Unsecured loan notes 7,eao l'i.M6 1,170 .,_ . ~<; 

Corporate income taxes p3yable 2 4 , HI4 <;,93.\ 6, 1 59 

Due tO vendors of acquired companies 1,611 1.2 19 

Other creditor.~ and accruals 49,82.6 H6 ,9;\0 1,171 

534,647 'i35,61H 18,500 HH.l"'<; 

In April 1991 , the Group entered into a new credit ag reemem with a syndicue of intent:U i<>n:•l hank.,. Th~· t~·rm., ••f thb 

agreement han~ been incorporawd into these accounts where appropriate 

Under the ag reement, term borrowings of USS604.5 million assunu:d o n the <ICq ui.sitions o f j \XT Group. l nr. and 

The Ogilvy Group, Inc. are repayable in semi-a nnual instalments ower the f<>u r ~·e;~ rs <"<>lll!lH.'Ill'i ll)o: _IUtlt:' 199.~. lntere.~t b 

pa~-able at a l'ariable rate linked to USS LJBOR and fo r a sij.! nifi c;~ nt pn>p<>rt i<>ll <>fth~· h<>rrt owinJ-1.' is ctpp~·d (, ,,. th.: next 

three years. 

The <:red it agn::o:mcnt which iiK<Itporatcs n:rt;~in new nwcn ~onts has al."' nlll." •l idat~·d <"<· rta iol ,,r th~· <<n•up "s ~·xist ing 

uncommitted working capital :mU <>the r mc <.l iu m term loans into a ne\\' n>mmitt~·<.l nw(lium t<·rm f" c ilil\· Tltl" m;~jnritr n t 

thi~ facilit y is ll> IK· repaid or rtdinann :U lw June 1<)<),1 

t3orn•wings unUt r the l'redit ~wer.:mtnl are seru re <.l hr pletlf-1eS ,,f the L"uetl ~h<~n:" ,-.,pit"! , ,f the mai••r it l , ,f tile 

Gmup-~ suhsiUiary unUertaking.~ 

rh t" un~ecurt"d loan notes art" repayahle dur ing tht" ~·ears 1991 t<~ 199; Ct"rtain u f the ll<tl<',.. <-<~rn w;~rratH., t<' suh,..,-ri tw 

for O rdinan · share., <~f the Comp~ny (nme JHJ 

~ • - !Ff' / ' ( inm(' /"' 
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Ana l ~·sis of h<tnk l o;zn.~ :l!ld unsecu red loan nmes b)' rears o f repayment: 

W ith in 1·2 l"t~:trs 

Within 2-S n:ar .~ 

Over; n:•ar.' 

l7 Provisions for Liabilities a nd Chargesz 

Prov i sion.~ for liabilities and char~es comprise: 

Deferred tax:u ion 

Propeny 

Pension and other 

Preference dividends 

2,131 

310,586 

146,3211 

4!111,046 

1::000 

34,664 

311,7!17 

40,702 

2,958 

118,081 

Group 

1989 

£000 

45,921 

218.504 

177,111 

441 ,536 

1989 

£000 

41,721 

54,691 

54,758 

151,170 

co .... p•nr .... 1989 

£000 £000 

5,076 

tt,f70 62,670 

20.529 

11,170 88,275 

Componr 

1989 

£000 

9,076 

2,958 

2,1158 9,076 

Deferred l<lx h as heen provided to the extenz that the directors have concluded, on the basis of reasonable assumptions 

and th e imt>ntions of management, zhat i t is prob;~b le that liabili ties wilt c rystallise. There is no material unprovided 

deferred t:. x a t 5 I 0t'Ct'mher 1990 and no provision has been made for tax that would arise o n the remittance of 

overst':. .~ ea rn ing s At j I 0 t'cc·nther 1990. the provision for defe r red mxation comprises current timing differe nces of 

£ 11.10'!.000 and ll<>n·c·urren t pr<wis ions o f £.23.560,000 

Property provis i<>ns C< >mprise amounts set aside in respect o f property teases assumed on acquis ition of subsidiary 

undert;tki ngs which e ntai l c<> nlltlitments in excess of foreseeable requ irements. 

Pt' thion :~nd <> th t'r p r., ,·is ions indude.' £.29,586.000 in respect o f pension obligations. 

Prov ision has been made for dividends on th t;> 8.25p (net) Convertible Cumulative Redeemable Preference shares 

(note 6) which fall due in respect of 1990 but which have not yet been paid 

Tht' movemt'nt in the yt'ar on Group an d Company provisions comprises 
Comp• ny 

Doto .. e d 
T outlu • ot~>e• Dlvldondo DIYidond o 

tooo 

Heg innin~ o f 1· .. ,tr 4t,72t 54,6111 54,758 9,078 

Char)(t'd tc·rt:"d it<:"U 1 to 

profit <tllJ Ill~~ ;K<"llUill 4,073 2,958 (8,088) 2,1158 
Re lea.,ed unu~ed (777) 
l "ti li .,ed 

(IJ,4tt ) (9 ,31$5) 
Tran~ft>rr .. d I<> c·urrent 

(3 , 11 4 0 ) (2 ,990) 

Ex<·h<lll)..::<:" adj u.,tn1t'IHS (3,885) (8,523) (7,987) 

End of1·ea • 34,884 39, 757 40,702 2 ,958 2,951$ 



Notes to the Accounts 

AUihorised 

106,000,000 (1989: 106,000,000) Ordinary shares of lOp each 

214,000,000 ( 1989: 214,000,000) 8.2Sp (net) Convertible Cumulative Redeemable 

Preferencesharesof!Opeach 

200 0 989: 200) Deferred Redee mable Convertible shares of £.1 each 

10,000 ( 1989: 10,000) "A" Ord inary Convertible shares of lOp each 

10,075 (1989: 10,075) ·a· Ordinary Convertible shares of lOp each 

Alloued ,called-upand fully-paid· 

43,265,814 (1989: 41,098,703) Ordinary shares of lOp each 

213,826,148 (1989: 213,932,439) 8.2Sp (ne!) Convertible Cumulative Redeemable 

Preferencesharesof lOp e:ach 

200 (1989: 200) Deferred Redeemable Convertible shares of £.1 each 

5,000 (1989: 10,000) "A" Ordinary Convertible shares of lOp each 

10,000 (1989, 10,075) ·s· Ordinary Convertible shares of lOp each 

During the rear the Company allotted the fo llowing shares: 

1989 

10,800,000 10 ,600,000 

21 ,400,000 21 ,-iOO,OOO 

,00 
1 ,000 1,000 

1 ,007 1.007 

32,0 02,20 7 32,002.207 

4,326,581 4.109.8" 0 

21,382, 6 1 5 2 1,393,244 

1,000 

1 ,000 1,007 

2 5 ,710,888 25.'50'5.32 1 

- 1,885,528 Ordinary shares with a nominal value o f .£188,552 and :at a p re mium o f .£10,241,905 in consideration for t he 

acq uisition of subsidiary und ertakings. 

- 281,583 Ordinary share~ with a nominal value of £.28,159 and at a premium of £.1,553.512 in respect of the nHwer~ion 

of Convertible Preference shares :and Convert ib le Unsecured Loan Notes and o f t he exerci~e of share options held by 

emp loyees of the Group and of Subscription Warrants 

The Convert ible Cumulative Pre ference shares are ordinarily convertible at the o pt ion of the holder on 30 J une and 

31 December in each of the years up to and includ ing 2009 on the basis of .£14 .70 in nominal amount of Ordinary shares 

for ever~· £.100.00 in nominal amoum of Convertible Prefe rence 5hares held. After convers ion of 75% of the Convenible 

Preference shares , the Company has the rig ht ro require the convenion of the outstandin~ h;~lance 

The Deferred and . ,., .. and "6"" Convertible shares were issued to the vend o rs of ce r tain compitnies ill'quired durin~ 191l6 

and 191J7 and are convertible into Ordinary share~ of the Company in the period up to .H May 1992 . The numh<c'r <If 

Ordinar~· shares into which the Deferred o r Co nvertible Shares may be convene d i.-. dependent upon the le vtc"l o f future 

prufit~bility of the company acquired 

5.0~4.~91 Subscription Warrants ~re in issue e~ch o f which carry the r ight t<l ~ullscrih<:> fc1r <>11 .. Ordinary .' h:~ro;: ,,f the 

Cnmpany on 30 June in o;:ach of the vears 1991 to 1996 in~· lusive at a ~ubscript ion price of IOOOp AdJitiu na llv. l"e rtain uf 

the Group·s unsecured loan notes carry warrants to subscr ibe for IP5.00 0 Ord inan _,h;~re.~ <>f the C.ornp;uw at a prk<:" 

ofK90p pershare 

Opti<,ls have been w~med under the WPPGroup p lc Executive Share Opti<m Sl·heme '"·er a t<otal ,,f 2.ii9 l. l l'i 1191-19 

j ,J:!~.<i2H I lOp Ordinary shart.>s. exercisable between 1991 <~nd 2001 a1 prices per ~hare rang ing fr• •m .~'iHp 1<> -"i"ip 

- ~(, - Wl'/' t;rrmp fli< 
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19 Reserves 

a ) Group 

/l.loveme::nt_, Juring th<.• ro,::lf W<:"r~· ;L~ f<>]]nw.~· 

Balance at hc~-:inning <>f yc:Lr 

Premium un ~h;!T<.·.~ is.,LH:d during tht: \'t::tr \note:: J!l) 

Goodwill ari.,ing <>11 <."<>tl.'<>lill:lti<>ll wri~t<c"ll off(nOie 20) 

Rc\·aluati<>n ,,f ta ngihlt: asS<.'!.' 

Curre n q· traoblati<Hl m<Wt.:>mcnt 

Rewint"d prufi t fur th<c" ycar 

Bal:Jnn~ ;n ~::nd o f year 

£000 

192,721 

1,554 

194,275 

(797,8H ) 196,247 40,927 

10,242 

(41,848) 

(1,888) 

117,3915 

32,1120 

(8211,417) 281,1165 73,847 

Other rest'rv..-s '11 :\1 Dcn~mh<.:r 1990 n1n1prist:: Capi tal Reserve £ 1,847,000; Currency Translation Reserve £108,89S,OOO; 
and Revaluati<>n He . .;ern:' .t.IIH, 2 10.000 

b) Compan~ 

1\lovemenr~ <Juring th., yt:';tr we::rc :Ls follows : 

Balance at ht:ginning of n:•ar 

Premium on sh ares i ssu~:d during 1he n•:1r ( nott' 18) 
Lo.~s for tht' fi na n l"ial \"t'ar 

Dividends paid and PT<'I"ided ( not<:'S 6 and !'"') 

Balanc<:' at t'nd of year 

£000 cooo 

254,822 

10,242 

285,064 

.... 
24,052 

(8,212) 

In the 19!:P accuunls. and undt>r coun sanction, the ba lance on the s hare premium account at that time amounting to 

£.211 ·090·000 wa .~ cm~·t' ll ed and transft'rred to a non·d is tributable special reserve. For convenie nce this reserve has 

been disclost'd ahovt' with tht' lllt'r~er ft'St'TI"e 

20 Acquisit ions 

In 1990 the Gruup rnad<' severa l :Kquisitiuns Ill strengthen its geographic and func1ional coverage in specific areas 

No material fair "<llue ad jliStments were necessary in respect of 1hese acquisitions. 

These :u.:quisi ti <>ns. t<>~elh<:r with amu un!s paid in respect of earlier acquisitions, gave r ise to goodwill of £41.8-'i8.000 
fno te 19). 
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21 Guarantees and other Financial Commitme nts 

a ) Capital Commitments 

At the end of the year, capital commitments were· 

ContuCied for but nO! provided for 

Author ised but not contracted for 

b) Contingent Liabilities- Acqu isitions 

19H9 

,\.000 

.?.0 -iO 

2 .1.2"' 

4.167 

Acqu isitions made in 1990 together with ear lie r acquisitions ( exduding j\1i:'T Group, Inc. an d The O.~o:ih·~- Gmup. I rH.: . ) 

may give rise 10 further consideration resul! ing in goodwill, in addition to the initia l p ayments rt:"krred to ab"'·e. An~ 

funher paymems wi ll be payable in cash and Ordinary shart:s of the Company dependent upon the level of profit;~hility 

of these acquired entities ovt"r various period s up 10 31 December 1995. l t is not practicable tn estimate with ;111~ 

reasonable degree of certainty the total additional consideration to b~ p<~id. How~ver, th~ directors cstimat~ that the 

ma:~~imum additional payments which ma!' be pa\<tble in respect of all sub~idiarr u nd enakinRX, indudinR ~mounts 

accrued in the balance sheet at 31 Decembe r 1990, would be 

Within one year from 31 December 1990 

Withintwomfiveyears 

12,95 1 

3 5 ,878 

48,929 

28,307 

35,27 8 

81,!185 

39,258 

71,258 

110,5 14 

The above analysis assumes that the vendors c hoose cash rather than shares where t he o p tion ~xists. Th~ analysis a Is< I 

assumes that the Comp<~nr issues shares where the optio n e xists. ahhnugh in manr cases it has tht' r i)o(ht to sett!<' with 

cash if it so wishes. Considerat ion received as shares must generally he retain~d hr the ,-~ndon for a minimum pe r iod of 

three years 

Taking into account only pronts from those companies e mitkd to r~ceive futur~ paymt'nts. t h~r~ would he no rL'lh.Ktion 

in tht' net assets of the Group o~r this period. The cash flow project it m~ for tht'se C<lmp:tni~s f•1r tht' samt' p<c"ri•>d 

indic<tte a net cash f{eneration after taxat ion considerably in exce.~., ,,r these m:.~x imum l"Otll in!(..-nt l"a ... h p:tynlems. lt is 

not possible IIJ e stimate at:cun ue ly tho: d k ct of futu re considcrathms p~tyllble in respt>~"t of the~<.: :Kqul~ ithm ... on tht' 

Group·.~ fu l!~· diluted o:arnin):!.~ per share ( ll<llo:., ). 

o Credit Agreemo:m Fees 

l 'nder the te rms o f the Group·~ cred it a~reemo:m ln••te 16), th" fcd lowin,~o: r~o:s m:l\· ho:n>me payable t•• t he k nder ... 

I ii J -~Ut:ces~ fo:~ P~,·~hk aft~r June 1993 ;md ~·;~lculato:'d by r~kren<.·e 1<> a n••t icm:.l P'"'l cof fcour mill icm Ordin:.n- sh are 

option~ of th~ Company. Thtc amount of the ftco: is deter mined lw the eX<.·e.~~ of the market ,·alu~ ••f the Ordin:tn sh:t r~·~ ;n 

the date of notional exercise over the str ike pri<.:t: whkh is a minimum of ~l'>fl and ;t maximum of A-o.~ . 'iO Th~· strikl:' 

p rict' is suhi~Cl to an upward adjustment for e ach SI mi llio n b\· whi<."h the Group·.~ crt:dit fal"i litks ha,·~ hl:'t""ll r~duct'd by 

June 199}. potentially redu<.-ing the fete pa~·<~ble_ Tht' maximum f~:e~ pavabk is .f.JO m illion 

( ii J a fee payahle injune 1993 and calculated hy n:fer~ tl<.:~ t<> tht' amc>unt ,,r c<mtin)(~ll t :.1<.:4uts tth •n pa\ me11ts s~nkd. at 

the Compatw"s "Ption. h\' ca.•h rJth~r th;~n shares to tht' ext~nt that fu rther l";t.sh;.. not rais~d h~ thtc Comp:tny tn fun~! 

_,uch c·;osh pa~-tllt'tllS. The ma.~imum fo:!: pay;thk is ,l.~ mill iotl 
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d) Le;~se C<>mmitlllo:"nts 

Tht> Group h<~.~ o:nt ... ·rt>d into nun·cmcl'llable lt>:~ses in respect of plant and machinery. The total annual rental (including 

intert>st I f<>r 1990 wa.~ -~l-1,·6H .OOO ( 191'19: £8.-128.000). The lease agreements provide that the Group will pay all 

insurance. maint~:nanct' and repairs 

In ;.uJditi<>ll . thl:' G n>up !l:'ascs certain b nd and buildings o n s hort te rm and long term leases. The annual rental on these 

leases for 1990 was£-!.OH'>.OOO ( 19H9: £'P.822,000). The rents payable under these leases are subject to renegotiation at 

various imcr'":lls -~Pt'Cified in the loo-as\:'.~. The Group pays all insurance. maimenance and repairs of these propenies. 

Tht: minimum annual n:m:ds p;ty:tbh:.• in 1991 under the forego ing leases are as rollows: 

In r~sp~ct n f npcrating k:t~""-' whkh t>:-<pirt': 

- within I year 

- within ::! -"i r~ars 

5,138 

24,073 

- :.sflcr ') r~ars 37,206 

13,110 66,418 

~) P~IHion Arrangcmt>nts 

Tht: l't>mp:mi~·-~ within the- t;ruop "P~ratc :1 Jarp;<:" number of pension schemes , the forms and benefits of which vary with 

C<lllditi<ms and rra~·t in·s in th~ n•ontrks ~·oncernt.'d. The schemes are :tdministered by trustees and. in most cases. are 

indt-pt.>ndcnt of thl· G roup . The G ro•ur ren.~ion costs :tre :tnalysed as follo~vs: 

D~fi no:-<.1 ~·orHrihtHiun -'l"ht"I1H:'-" 

D~fino:-<.1 hcndit M"ht:m<:s 

CODO 

17,788 

4,962 

22,750 

1989 
£000 

13.831 

2,9"' 1 

16.802 

\lt' here dcfint"<..l h~ndit sdlt'lllt"S e:o< i.~t tht: pt"nsion cost is assessed in :Jccord:tnce '"ith the advice of qualified actuaries 

using. in 1-(t:nt"r:.sl. t ilt" pr<~jt"uc:-t.lon it ac:-t.l it mt:tht)t.l. The latest actuarial assessmenls of the schemes ~-ere undertaken 

~:.:~:~:':::::: :::,::,,:.-::·::~·::::::·:;:·.::~::~:~:;::.~~;::~:.~::.:~::::~::.~~:.::::::~~;:::,:::~::.~;::~::~:;,:~ :~~~ 
h :.sd :.K~TU<:"d t•• on..-mhcrs :1ft..-r :ollo>wiolg ft>r expc:-cted futu re incre:ost:.~ in s:~l<tries 

I.H'I'< ;r. •ut • f>lo - <.•> -
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22 PrlncJpaJ Op• ratlng Subsidiary Unct.rtaklngs and Dlvl•lons 

The Company's principal subsidiary undenakings and divisions at 31 December 1990 are shown below together wi!h 

a note of their activity and country of operation or regisuation. Companies or divisions marked with an • were acqui red 

during the year. The Company directly or indirectly held 100% (except where indic;ned) o f each class of the issued shares 

ofthesubsidiaryundenakings 

Comp•ny 

Stratc:gic Markc:tingServices 

The Henley Centre 

Media Advertising 

Colc: & Weber 

Conquest Europe 

J Waiter Thompson Company 

LansdownEuro 

Ogilvy & Mathe r Worldwide 

ScaliMcCabc:Siovc:s(SO%) 

Public Relations 

Adams & Rinc:hart 

Car] Byoir Associates 

Hill and Knowlton 

Ogilvy & Mather Public Relatio ns 

T immons and Co 

Market Re search 

Millward Brown International 

MRBGroup 

Research International 

Non-Media Advertising 

Coley Porter Bell 

Business Design Group 

Greaves Hall 

McColl Group 

OakleyYoung 

SampsonTyrrell 

SBG Partners 

The Walker Gro uptCNl 

VAPGroup 

P&l Internationa l Vacatio ners 

The Grass Ruots Group {50%) 

Einson freeman 

MandoMarkc:ting 

Sc<mStc:rnAssociates 

Proffi<lt ional Campaigns 

The Marketing Consultancy 

o\k tro.Vidc<> 

- I~J - 1'?1'/'(i,-,"'I'Pi< 

Activity 

Strategic Marketing Consuhancy 

Media Advert ising 

Media Advert i~ing 

Media Advert is ing 

Me dia Advertising 

Media Advertising 

Media Advertising 

Public Relatio ns 

Public Relations 

Public Relations 

Public Relations 

Lobbying and Government Relat ion~ 

Market Research 

Market Research 

Market Research 

Brand and Corporate Ident ity Design 

Graphics & Design 

Graphic~ & Design 

Graphics & Design 

Graphics & Design 

Graphics&Design 

Graphics& Design 

Graphics& Design 

Graphic~ & De.~ign 

Incentive & Motivat io n 

Ince mive&Mmlvation 

Sa les Promot ion 

Sales Promotion 

Sale sJ>romoti> >n 

Sales Promotion Consuhann · 

Saks l'rum<Hionand 

,\iil rketing Consuh;mc~ 

Audio Visual Products/St_-rvln :s 

Country 

England 

USA 

Europ e 

USA 

Eng land 

USA 

USA 

USA 

USA 

USA 

USA 

USA 

England 

USA 

England 

Englam.l 

England 

England 

England 

England 

England 

USA 

liS A 

England 

Eng la nd 

England 

Engl:md 

Snnland 

En t-tland 

Ent-tland 

Enfo(land 
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Comp• ny 

Spec ia list Communications 

A E!coff & Co. 

Anspach Grossm:~n Ponug:1l 

Brouillard Cnmmunications 

Entenainment Group 

EWA 

HLS CORP 

J Waile r Tho mpson D irect 

J Waite r Thompson Healthcare 

Mendoza, D illo n & Asociados 

O g i lvy & Mather Direct 

Pace Communications Group 

Reese Communicalions Companies 

Se iniger Advenising 

Thomas G Ferguson Associ:u es• 

Thompson Recruitment Advert ising 

M anufac turing 

Alto n Wi re Products 

No r th Kent Plast ic Cages 

Stafford.~hire !-lolloware 

Refrige r at ion ( Bournemouth ) 

Non-coterrnlnou• Y••r-end• 

Activity 

Direct Marketing 

Corporate ldentlly 

Business to Business Advertising 

Entertainment lndustryAdvenising 

Database Marketing 
Specialist Healthcare Advertising 

Direct Marketing 

HealthcareAdverti.sing 

Hispanic Advertising 

Direct Marketing 

Real Estate Marketing 

Public Affairs 

Motion Picture Advertising 

Specialist Healthcare Advertising 

Recruitment Advertising 

Manufacture of Wire Products 

Manufactureof WireandSheetMetal 

Products 

Manufacture of Aluminium Products 

Sale and Instal!ationof Shopfiuing 

Equipment 

The following subsidi ary underukings have year·ends other than 31 December· 

M illwarO Brown Internat ional Plc 31 March 

Dawe.st yle limited 

Prophavcn l.imitt:O 

31March 

30 November 

Countl')' 

USA 

USA 

USA 

USA 

England 

USA 

USA 

USA 

USA 

USA 

USA 

USA 

USA 

USA 

USA 

England 

England 

England 

England 

Mlllward Brown International w:~.~ acqui red on 1erms whereby further c:onsideration is payable based on the audited profits 

<)f M illward Brown <IVt:f the five years ending 31 Marc:h 1994; acc:ordingly the financial year-end has not been changed. 

Tht: 19 90 Gn>up fin:~n<:i:J ! Matt:ments i nclude accounts in respect o f Mi llward Brown prepared for the year ended 

.~1 Decemhc r 1990 

Ne ither O .. w..-Myk "''r Pr<>ph;w ..-n tra<Je 

Wf'f'<imuppk - ll l -



Notice of Annual General Meeting 

Notice is hereby g h·en that the twe nlielh Anrwal General Meeting of the memhl'r.~ ufWI'P Gn>ur p i ~: will bo.: held :11 

The Savoy H01el, The Strand.london WC2 on 2<ijune 1991 at 12.00 noon when tht: fol luv.•ing Ordinary business wil l be 

proposed· 

1 To receive and. if approved, adopt the d irectors· report ~nu audited st:nement of ;~ccounts forth..- yt'ar en~led 

31 December 1990 

To re·electasdirectors 

a Mr J R Symonds 

bMrS H M King. 

3 To re-appoim Messrs Anhur Andersen & Co. as auditors of the Cmnr:~nr and to authorise th~:: dirt'ctors tu fix thd r 

remuneration 

4 That the directors be and are hereby empowered pursuant tO Section 9S <>f the Companic:s Act 19H'; (the -An - ) t<> :tll<>l 

equity securities (within the meaning of Section 94 of the Act) pursuant to the auth<Jf ity conferreU up< m them hy p:or:ot-: raph 

l (C)(3) of a Special Resolution of the Company passed on !Sjune 191l9 as if~uh-section (I ) ofSl'ction 1'19 oft h..- Act did ol<>t 

apply to any such allotment provided that this power shall be limited t<> the al lut m..-nt of e<]uity ~..-curitie.~ pursuant t<> the 

terms of any employees· share option scheme approved by the members of the Compam· in genera l meeting and <Hh..-rwis..­

upto an aggregate nominal value of ,£.216.000 and that this power shall expire at th..- Annual G..-nt."ral .\le~:tin~ <lf the C<>mpany 

to be held in 1992 or on the expiry of the JS month period following the pa.~.~ ing of th is Re~olution ( whichewr is the ~·:orl it."T ) 

but so that this power shall allow the Compan•·. before the expiry of this power to make o ffers, agreements or sut·h m her 

arr3ngements which would or might requ ire e quity securities to be a llotted afte r ~uch expiry and S<> that the director.~ m;oy, 

not~~o."ithSt3nding such expiry, allot equity securities in pursuance of such offer~. a~reements or other arrangemcnts ;Is if the 

power conferred hereby had not expired. 

5 To tr3nsact any other business proper to an Annual Gt"neral Meeting 

By Order of the Board 

CFSchuhen 

Secreta')' 

lndu.~t ri<ll Est:Lie 

Hythc. 1-\em CT!l 6 l'E 

2-l ,\la•· 19')1 

A member entitled to attend and vote 3t the Meeting m:~1· appr>int nne or m<>n.· pn>xie~ "' :utend :tnd. <!11 a p<>ll. "<Jie inste:td 

of him. A proxy need not also he a member. 

T<> he val id the form <>f pr<>XY and the r<>wer <>f :uturney <>r <>thcr auth<>rity. if any. unde r whic"h it i~ _,j~ned <>T tl!>t:tria lly 

l·enified or <>ffice copy of such p<llver <>r ;~uthuri t)· .. ~h<>ulJ re:~~.:h thto <>ffin·~ <of the Re)(i.,tr:lr.' <>f t he C<>Olpanr at lc:tst f<>rly· 

t::i)(ht hours heforo~ the time appointt'd for hold in~ the meet in)( ur :tn)" ;tdjounl ment t he reof. 

Th« following dot·uments " 'ill be a1·aibhlt- a t th« registered offkes ufthe Co mpany on :m)· wt·ckda)· exl"ept S:nur.b~ 

d uriiiJ.t ll<>rm:<l busim:s~ h< Ju r.' and act he pl:ICt:'<>fche m~;>etinJ.t (<or a peri<>d ,,ffiftt"ell m im ttt'., b~·f,,,·~· :tnd durin~ the meet in)(. 

t oi I :\ O<p~ uf t in- Cr ompan) -~ l"< >lllran~ •>f s<:"T\"it"t;> pertaining t<• ,\lr R E l.erwill . . \ lr ll;l\"id Ogiln. ,\lr t; C S:mtp.'<>n :mtl 

Mr MS Sorrdl Th<:"rto are no «th<:"r wriu,.-n di rl"<'lors· ,.,.n- it"~;> u >nH~U-' of m"n·t han utw ye:11··, Junll i<>ll 

t\1'1'••'""'''"' 



Financ ial Calendar 

Inte rim Statements ftlf hal f-y~:;"ars ending 30 June are issued in Augusl. 

Prel iminary A nno uncements of results for financial years ending 31 December are issued in March. 

Annua l Reports an: posted to s ha reholders in May. 

Annual General Meet ings are held in London in June. 



WPP Group Contac ts 

United Klngdolll 

WPP Group plc 

27FarmStreet 

London 

W1X6RD 

Tel:07l4082204 

Fax:0714936819 

Contacts 

jeremy Bullmore 

Director 

FeonaMcEwan 

Corporate Communications Director 

Continental Europe 

WPPEurope 

36RueBrunel 

75017Paris 

Tel: 33145723565 

Fax:33145720482 

Contact 

Michel Richardot 

Director, WPP Europe 

WPPEurope 

4FlitcroftStreet 

London WC2H SOJ 

Tel: 0713794355 

Fax:0713795164 

Contact 

JanHall 

European Business 

Development Director 

Unite d Sta tes 

WPPUSA 

466 Lexingwn Avenue 

New York 

NY10017 

Tel : 212 2106900 

Fax:2 122!06985 

Contacts 

Russell Boyle 

Corporme Development Director 

Grace O'Alessio 

Execmive Assistant 

Asia Pacific 

WPPAsiaPacifk 

Suite lOOS A Shui On Centre 

6-8 Harbour Road 

wanchai 

Hong Kong 

Tel: 852864 4708 

Fax: 852 5371896 

Co ntact 

Si monLewis 

Business Coordlnarion Manager 



-£(- Designed by SampsonTyrrell ltd 

and produced in ~ssociation with 

Beverlcy r>eck and Richard Beanbnd, 

WPP Group plc 

~- P•io«dio<o'l""dlwRoykCi<yl<d. 



I TOPIC 

ORDINARY 

CONUERTI BLES 

WARRANTS 

NASDAQ 

REUTERS 

REUTERS 2000 

ORDINARY 

CONUERTIBLES 

WARRANTS 

> 52945 

> 48482 

> 52946 

> UJPPGY 

> LJEUJ 

> UJPPL.l 

> UJPPlp.l 

> UJPPL/ws.l 

WPP Group plc 

27 Farm Street London W1X 6RD 

Telephone 071 408 2204 Facsimile 071 493 6819 
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