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Lowe’s Companies, Inc. (NYSE: LOW) is a FORTUNE® 50 home improvement company serving approximately 20 million customers a 

week in the United States and Canada. With fiscal year 2020 sales of nearly $90 billion, Lowe’s and its related businesses operate or 

service more than 2,200 home improvement and hardware stores and employ over 300,000 associates. Based in Mooresville, N.C., 

Lowe’s supports the communities it serves through programs focused on creating safe, affordable housing and helping to develop  

the next generation of skilled trade experts. For more information, visit Lowes.com.

TOGETHER, DELIVER THE RIGHT HOME IMPROVEMENT PRODUCTS, WITH THE  

BEST SERVICE AND VALUE, ACROSS EVERY CHANNEL AND COMMUNITY WE SERVE.



DEAR SHAREHOLDERS,
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In 2020, Lowe’s rose to the challenges presented by the COVID-19 
pandemic, as well as many hard-hitting natural disasters and 
ongoing social unrest. I am incredibly proud of the hard work and 
dedication of our associates, especially those on the front lines, 
who supported our communities and helped our customers keep 
their homes and businesses safe and operational. 

2020 was one of the most challenging personal and  
professional years in many of our lives, as we grappled 
with an unprecedented global health crisis with far- 
reaching economic and social implications. In late February, 
Lowe’s rapidly responded to the crisis by establishing a 
cross-functional COVID-19 taskforce and opening a 
company-wide Command Center. As an essential 
retailer, we established three key priorities:

»  Creating a safe store environment for our associates 
and our customers;

»  Financially supporting our front-line associates; and

»  Providing support for our communities

During the year, we provided nearly $1.3 billion in financial 
support of these critical priorities.

SUPPORTING A SAFE STORE ENVIRONMENT
In the first quarter, we quickly implemented numerous 
safety standards in support of social distancing and 
enhanced sanitizing and cleaning. These safety protocols 
included removing product in our stores to free up space 
for our customers in high-traffic areas and adding sig-
nage and floor markings. We also added store associates 
to each store to act as social distancing ambassadors 

and developed an app to help store leaders limit customer 
traffic when necessary. We enhanced cleaning services 
both during and after operating hours, and we were one 
of the first retailers to install Plexiglass shields at all point-
of-sale registers.   

In early May, we adopted additional safety measures by 
requiring all front-line associates to wear masks. By mid-
July, we added a standard for all customers to wear 
masks as well. In support of this standard, we are provid-
ing free masks at stores for customers who need them.  

We implemented these standards in a consistent,  
uniform manner across our stores in the U.S. and 
Canada to protect the health and safety of our teams 
and the communities we serve. We believe that our strict 
in-store safety and social distancing protocols built trust 
with our customers, and they rewarded us by visiting our 
stores over and over again. We also shared our best prac-
tices with the Retail Industry Leaders Association to assist 
other retailers in operating safely in this exceptionally 
challenging environment.

Even with the vaccine rollout underway, the U.S. and 
Canada are still dealing with numerous challenges 
presented by COVID-19. While the business environment 



PROVIDING SUPPORT FOR OUR COMMUNITIES
Serving customers and giving back to the communities 
where we live and work has always been a core value at 
Lowe’s. Never has that commitment been more evident 
than in 2020, when Lowe’s contributed more than $150 
million to support our communities. This encompassed 
more than $100 million in pandemic-related relief, including 
$55 million in grants to minority-owned, women-owned and 
rural small businesses, as well as a $16 million donation of 
essential protective products for medical professionals 
and first responders. Lowe’s associates actively provided 
supplies and support across dozens of communities hit 
hard by disasters in one of the most destructive and  
unrelenting years for wildfires and hurricanes. We also 
supported our communities by hiring 90,000 associates 
into permanent roles during a time of high unemployment.

EXPANDING OMNI-CHANNEL RETAILING CAPABILITIES
With the onset of the pandemic, there was a sharp 
increase in customer demand for online shopping. With 
over 60% of our online orders fulfilled in our stores, we 
needed to dramatically expand our fulfillment capabili-
ties to support this increased demand. We started by 
rapidly rolling out curbside pickup in the first quarter, 
and then we began to launch touchless, easy-to-use 

remains uncertain, we will not lose focus on our highest 
priority, which is supporting the health and safety of our 
associates and customers.

SUPPORTING FRONT-LINE ASSOCIATES
During the year, we provided over $900 million in incre-
mental COVID-related financial support for our front-line 
hourly associates. This included seven discretionary pay-
ments of $300 for full-time hourly associates and $150 for 
part-time hourly associates, as well as a temporary $2 per 
hour wage increase in the month of April. We also provided 
14 days of emergency paid leave for all associates who 
needed it, and up to four weeks of emergency paid leave 
for associates at high risk of severe illness from COVID-19. 
We provided two extra weeks of paid vacation to salaried 
front-line managers and closed all stores and distribution 
centers on Easter Sunday to provide associates time off to 
recharge with their families. We also extended telemedi-
cine access to all associates and their families, even if 
they were not enrolled in Lowe’s medical plans. 

Also, 100% of our stores earned their hourly associate 
Winning Together profit-sharing bonuses every quarter of 
the year, with a total payout of $365 million. Given their 
better-than-expected performance, this represented an 
incremental $106 million over the target payment level.
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pickup lockers a few months later. We will be rolling out 
pickup lockers to all U.S. stores by the end of April 2021.

We also continued to enhance the Lowe’s mobile app to 
improve the customer pickup experience. We rolled out a 
geofencing technology that allows customers to alert our 
stores when they are on their way to pick up their orders, 
which enables quicker fulfillment when they arrive at the 
store. We also stood up dedicated fulfillment teams to 
handle all in-store fulfillment orders. All these technology 
and process enhancements have already driven improve-
ments in customer satisfaction and speed of service. 

We also accelerated the re-platforming of Lowes.com from 
a decade-old platform to the cloud. This truly transformed 
site stability, which enabled the site to handle an over 
70% increase in traffic volumes in 2020. We more than 
doubled our online assortment, increasing online items from 
1 million at the beginning of the year to 2.2 million by year-
end. We also improved the customer experience with 
simplified search, navigation and checkout options and 
the ability to shop products by collection. Additionally, we 
expanded our direct-to-consumer shipping capacity by 
opening a second Lowes.com Fulfillment Center in the fall, 
located in Southern California.

By quickly expanding our omni-channel retailing capabil-
ities, we were able to support a 111% increase in sales on 
Lowes.com for the year. 

In 2020, the home took on more significance than ever 
before, as it became more than a residence. It also 
functioned as a home school, a home office and the  
primary location for recreation and entertainment. We 
are pleased and humbled that we were the first choice 
for many customers who needed home improvement 
items for their businesses and homes. 

EMBRACING DIVERSITY AND INCLUSION
At Lowe’s we are committed to fostering an inclusive  
culture that enables everyone who touches our business 
to thrive and contribute to our success. By building diverse 
and inclusive teams, we drive better ideas, positive busi-
ness results, and improved service through a deeper  
connection with our customers. During 2019, we kicked-off 
a multi-year program to integrate diversity and inclusion 
initiatives into our corporate strategy across three areas:  
talent, culture and business. We have improved the diver-
sity of our executive leadership team, increasing female 
representation by 300% and the representation of people 
of color by 400% since 2017, and we continue to develop 
diverse leadership throughout the organization.
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Serving customers where and how they want to be served
•  Launched a multi-year $1.7 billion investment to modernize our supply chain to advance fulfillment 

and delivery capabilities to transform an outdated model into a true omni-channel ecosystem

•  Announced the expansion of our distribution network, including several new facilities (50 cross-
dock delivery terminals, seven bulk distribution centers and five e-commerce fulfillment centers) to 
increase our capacity for more same-day and next-day service offerings and faster e-commerce 
shipping across the country

Having the right products in the right place at the right time
•  Improved reset execution by leveraging a new vendor-funded Merchandising Services Team of 

over 23,000 associates to handle resets and bay and endcap maintenance

•  Expanded brand and product offerings across Craftsman, Honda, Yeti, DeWalt, Little Giant, 
Simpson Strong-Tie, EGO and SKIL

•  Invested in new merchandising sets in Flooring, Millwork and Kitchens & Bath

•  Rolled out the first new signage and wayfinding package across our stores in over 15 years  

•  Improved gross margins through a more robust pricing ecosystem, reducing our reliance on 
promotions and enabling a shift toward an everyday low price (EDLP) approach

Merchandising  
Excellence

Simplifying store operations, improving customer service and operating income
•  Unlocked productivity by leveraging payroll expense in our stores, shifting our associates’ time 

from 60% tasking / 40% customer service to 40% tasking / 60% customer service

•  Deployed 115,000 handheld mobile devices, equipping our associates to better serve 
customers in the aisle

•  Rolled out digital signage in our Appliances' departments to reduce store payroll expense and 
improve the customer experience 

•  Deployed a new labor scheduling system based on customer demand patterns to align labor 
hours with peak traffic, improving department coverage and customer service

•  Implemented an intuitive, touchscreen point-of-sale system at checkout across all stores, 
replacing 15-year old “green screens”, which dramatically reduced associate training time and 
improved speed of checkout 

Operational
Efficiency

Improving customer engagement and fulfilling Pro customer needs
•  “Owned the Pro” through investments in job lot inventory quantities, expanding national brands, 

increasing staffing and service levels in the Pro department, and adding point-of-sale checkout

• Launched a Pro Loyalty program with members-only benefits to drive improved customer retention

• Drove a 400-basis point increase in customer service scores from 2018 to 2020
Customer  

Engagement

Supply Chain 
Transformation

RETAIL FUNDAMENTALS STRATEGY: A CRITICAL FOUNDATION OF OUR SUCCESS
Shortly after joining the Company in 2018, I worked with the new executive leadership team to establish a retail fundamentals 
strategy with the objective of transforming Lowe’s into a word-class omni-channel retailer. This strategy focused on 
building our operating capabilities through strategic investments in merchandising excellence, supply chain transformation, 
operational efficiency and customer engagement. In 2020, we leveraged our improved operating capabilities developed 
to quickly respond to the global health crisis.

I’d like to highlight a few accomplishments that were instrumental to our effective response to the operating challenges 
created by COVID-19 and the unexpected increase in consumer demand.
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LAUNCHING TOTAL HOME STRATEGY TO ACCELERATE MARKET SHARE GAINS
Over the past two years, we made great progress against the initiatives outlined in our Retail Fundamentals Strategy. In 
2020, the combination of the sharp increase in consumer demand and our improved execution enabled us to begin taking 
market share, which was earlier than we had originally anticipated in the “transformation timeline” outlined in 2018.

At the end of 2020, we launched the powerful next chapter in our journey — our “Lowe’s Total Home” strategy aimed at 
further accelerating market share gains. Total Home is Lowe’s strategy to ensure our product and service portfolio offers 
the complete home improvement solution for every DIY, DIFM and Pro customer when, where and how they want to shop.

We are focused on delivering across five key growth initiatives: 

 Intensifying Our Focus On The Pro Customer
•    Leveraging technology that enhances the Pro experience in-store and online 

•    Enhancing the Pro Loyalty program to create deeper connections and deliver greater value to the Pro 

•    Resetting store footprints aligned with project adjacencies to facilitate a more intuitive, faster shopping 
experience (95% of stores reset by end of 2020, with remainder scheduled for reset in 2021)

•    Expanding Pro services by launching tool rental, jobsite delivery, and a new CRM tool that enables our 
Pro sales associates to manage, grow and retain Pro accounts through data-driven selling actions

Expanding Our Online Business
•    Creating a best-in-class experience that facilitates a deeper digital connection with customers

•    Expanding our online-only assortment across core categories from Appliances to Kitchens & Bath  
and Décor

•    Enhancing our fulfillment channels to serve the customer however they choose

Modernizing Installation Services
•    Overhauling our installation business to drive sales, improve service and reduce overhead expenses

•    Enabling the purchase of installation services on Lowes.com through a seamless, integrated process

•    Expanding our installation service offering to impact more areas of the home

Improving Localization 
•    Tailoring our assortment to local market needs, with a template specific to urban, rural and coastal stores

•    Improving space productivity and product margins by having the right product in key geographic locations

Elevating Our Product Assortment 
•  Expanding our product assortment to target evolving consumer needs that span across generations

•  Begin with a focus on Décor by expanding our offering to meet both modern and more traditional tastes

•  Enhancing our private brand offering by focusing on a select number of brands to create customer 
value and differentiation 



Marvin R. Ellison
President and Chief Executive Officer
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2020 FINANCIAL RESULTS
Due to the investments we made in Retail Fundamentals, 
as well as improved execution across our store operations 
and supply chain, we were able to meet the unprecedented 
levels of consumer demand for home improvement prod-
ucts and services in 2020. We delivered outstanding 
results last year, with a 54% increase in Adjusted Diluted 
Earnings Per Share to $8.86 per share, driven by total sales 
growth of 24%, comparable sales growth of 26% and a 
47% increase in Adjusted Operating Income.1 We also 
drove Pro customer sales growth of nearly 20% through 
improved service and better in-stock inventory levels, 
while we more efficiently managed inventory to support 
sales. We demonstrated our commitment to returning 
capital to our shareholders with $5.0 billion in share repur-
chases and $1.7 billion in dividends in 2020.

THE OPPORTUNITY AHEAD
At Lowe’s, our investment thesis is very straightforward. 
We are focused on investing in our stores, Lowes.com, and 
our supply chain and technology to deliver sustainable 

productivity. We still have a significant opportunity for 
value creation in our core business. And we continue  
to develop our operating capabilities in our journey to 
becoming a world-class, $100 billion omni-channel retailer 
with 13% operating margins.

In 2021, we will celebrate our centennial with a $10 million 
investment in 100 community impact projects that are nomi-
nated and inspired by our associates and customers across 
the country. This is our way of expressing our appreciation 
for our loyal customers and paying tribute to the company’s 
longstanding commitment to community service.

In closing, I want to again thank our over 300,000 associates 
who remain steadfast in their commitment to customer ser-
vice, and who delivered such extraordinary results this year.

1 Adjusted Diluted Earnings Per Share and Adjusted Operating Income are non-GAAP financial measures. Refer to the heading “Reconciliation of Non-GAAP Measures”  
in the back pages of this Annual Report for additional information as well as reconciliations between the Company’s GAAP and non-GAAP financial results.



2020 CORPORATE RESPONSIBILITY HIGHLIGHTS

PEOPLE & COMMUNITIES 

PRODUCT SUSTAINABILITY

$900 Million
Provided more than  
$900 million in incremental  
COVID-related financial 
support for our front-line 
hourly associates.

Lowe’s joined OneTen Coalition to train, hire 
and advance the careers of one million Black 
Americans over the next 10 years.

$150 Million
Contributed more than  
$150 million to support our 
communities, which included 
more than $100 million in  
pandemic-related relief.

BOARD AND EXECUTIVE 
LEADERSHIP TEAM DIVERSITY

64% 64% of our Board are women 
and/or ethnically diverse

33% of our Executive Leadership 
Team are women

44% of our Executive Leadership 
Team are ethnically diverse

33%

44%

Lowe’s recognized LG Electronics 
with our first-ever annual 
Sustainability Award for vendors.

$6+ Billion
Customer lifetime savings from 
Lowe’s ENERGY STAR® products.

$427 Million
Customer annual water bill savings 
from Lowe’s WaterSense® products.

Lowe’s was included  
in the Dow Jones 
Sustainability Index  
for North America for the 
second consecutive year; 
one of only six retailers.

OPERATIONAL EXCELLENCE Included in the REBA Deal Tracker 
Top 10 List for large energy buyers 
as a result of our 250 MW solar 
VPPA in Illinois. Additionally, our 
100 MW wind farm VPPA in Texas 
became operational in 2020.  

2020 ANNUAL REPORT • 7» To view Lowe’s Corporate Responsibility Report, visit responsibility.lowes.com

http://responsibility.lowes.com
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Fiscal year 2016 included 53 weeks. All other fiscal years presented included 52 weeks.

FINANCIAL HIGHLIGHTS
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Dollars in millions, except per share data 2020 2019 2018

Net sales $ 89,597 $ 72,148 $ 71,309
Gross margin 33.01% 31.80% 32.12%
Operating margin1,2 10.77% 8.75% 5.64%
Net earnings2,3 6.51% 5.93% 3.24%
Diluted earnings per common share $ 7.75 $ 5.49 $ 2.84 
Adjusted diluted earnings per common share4 $ 8.86 $ 5.74 $ 5.11 
Cash dividends per share $ 2.30 $ 2.13 $ 1.85 
Total assets5 $ 46,735 $ 39,471 $ 34,508 
Shareholders’ equity $ 1,437 $ 1,972 $ 3,644 
Net cash provided by operating activities $ 11,049 $ 4,296 $ 6,193 
Capital expenditures $ 1,791 $ 1,484 $ 1,174 
Comparable sales increase6 26.1% 2.6% 2.2%
Total customer transactions (in millions) 1,046 921 941
Average ticket7 $ 85.67 $ 78.36 $ 75.79 
Selling square feet (in millions)  208  208  209 
Return on invested capital8 27.7% 19.9% 11.2%
1  Operating margin is defined as operating income as a percentage of sales.
2  2020 results include costs associated with inventory write-downs and other costs related to our strategic review of our Canadian operations. 2019 results include costs associated with the 

exit and ongoing wind-down of our Mexico retail operations as part of a strategic reassessment of our business; costs associated with the Company’s decision to close 34 underperforming 
stores as part of a strategic review of our Canadian operations including inventory liquidation, accelerated depreciation and amortization, severance and other costs. 2018 results include a 
non-cash goodwill impairment charge associated with the Company’s Canadian operations; long-lived asset impairment charges, discontinued project charges, and closing costs associated 
with Orchard Supply Hardware; long-lived asset impairment, and severance-related costs associated with the Company’s closure of 20 U.S. and 31 Canada locations; asset impairment 
charges associated with the Company’s decision to exit its Mexico operations; long-lived asset impairment, inventory write-down, and other costs related to the decision to exit certain non-
core activities, including Alacrity Renovation Services and Iris Smart Home; and severance costs associated with the elimination of the Project Specialists Interiors position. 2017 results include 
a gain from the sale of the Company’s interest in its Australian joint venture during the second quarter and one-time cash bonuses attributable to tax reform during the fourth quarter. 2016 
results include the net settlement of a foreign currency hedge entered into in advance of the company’s acquisition of RONA in the first half of the year, a charge related to the joint venture with 
Woolworths in Australia recognized in the third quarter, project write-offs recognized in the third quarter that were canceled as a part of the company’s ongoing review of strategic initiatives 
in an effort to focus on the critical projects that will drive desired outcomes, goodwill and long-lived asset impairment charges associated with the company’s Orchard Supply Hardware 
operations as part of a strategic reassessment of this business during the third quarter and severance-related costs associated with the company’s productivity efforts in the fourth quarter.

3  2020 results include a recognized loss on extinguishment of debt in connection with our cash tender offer in the third quarter. 2019 results include the impact of a tax benefit related to 
the decision to sell the assets of the Mexico business, as well as impact from income tax expense related to income tax valuation allowance. 2017 results include the impact of loss on 
extinguishment of debt during the first quarter and tax charge associated with Tax Cuts and Jobs Act of 2017 during the fourth quarter. 

4  Adjusted diluted earnings per share is a non-GAAP financial measure. Refer to the corresponding years Management’s Discussion and Analysis section of our Annual Report on Form 10-K for 
additional information as well as reconciliations between the Company’s GAAP and non-GAAP financial results.

5  Results for reporting periods beginning after February 1, 2019 are presented under ASU 2016-02, Leases (Topic 842), while comparative prior period amounts have not been restated and 
continue to be presented under accounting standards in effect in those periods.

6  Please see the Management’s Discussion and Analysis section of our Annual Report on Form 10-K for the definition and calculation of a comparable location. Beginning on February 1, 2020, the 
Company changed the basis in which it presents the comparable sales metric. The current metric is presented on a transacted basis when tender is accepted from a customer. The comparable 
sales metric for the fiscal years ended January 31, 2020 and February 1, 2019, has been recast to conform to the current year presentation.

7  Average ticket is defined as net sales divided by the total number of customer transactions.
8  Return on invested capital (ROIC) is calculated using lease-adjusted net operating profit after tax, which is a non-GAAP financial measure. Please see the Management’s Discussion and 

Analysis section of our Annual Report on Form 10-K for the definition of ROIC and a reconciliation of lease-adjusted net operating profit after tax for the periods presented to the most directly 
comparable GAAP measure.

9  Sales per selling square foot is defined as sales divided by the average of beginning and ending selling square feet.
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RECONCILIATION OF NON-GAAP MEASURES 

The Company has provided the following non-GAAP financial measures for comparing its operating performance for fiscal 
year ended January 29, 2021, with the respective period ended January 31, 2020: adjusted operating income and adjusted 
diluted earnings per share. These measures exclude the impacts of certain discrete items, as further detailed below, not 
contemplated in Lowe's Business Outlook for fiscal 2020 and fiscal 2019. Lowe's believes these measures are useful in 
helping understand actual operational performance, as well as performance between fiscal periods.

These non-GAAP financial measures should not be considered alternatives to, or more meaningful indicators of, the 
Company's financial measures as prepared in accordance with GAAP. The Company's methods of determining these non-
GAAP financial measures may differ from the methods used by other companies and may not be comparable.

Fiscal 2020 Impacts
During fiscal 2020, the Company recognized financial impacts from the following discrete items, not contemplated in the 
Company’s Business Outlook for the fiscal year:

•  In the third quarter of fiscal 2019, the Company began a strategic review of its Canadian operations, and in the fourth 
quarter of fiscal 2019, the Company announced additional restructuring actions to improve future performance and 
profitability of its Canadian operations. As a result of these actions, the Company recognized pre-tax operating costs of 
$45 million related to inventory write-downs and other closing costs in fiscal 2020 (Canada restructuring).

•  In the third quarter of fiscal 2020, the Company recognized a $1.1 billion loss on extinguishment of debt in connection 
with the cash tender offers on an aggregate principal amount of $3.0 billion in outstanding notes (Loss on 
extinguishment of debt).

Fiscal 2019 Impacts
During fiscal 2019, the Company recognized financial impacts from the following discrete items, not contemplated in the 
Company’s Business Outlook for the fiscal year:

•  Prior to the beginning of fiscal 2019, the Company announced its intention to exit its Mexico retail operations and had 
planned to sell the operating business. However, in the first quarter of fiscal 2019, after an extensive market evaluation, the 
decision was made to instead sell the assets of the business. That decision resulted in an $82 million tax benefit. 
Additionally, the Company recognized $35 million of pre-tax operating costs associated with the exit and ongoing wind-
down of the Mexico retail operations in fiscal 2019 (Mexico adjustments).

•  During the third quarter of fiscal 2019, the Company began a strategic review of its Canadian operations resulting in pre-
tax charges of $53 million associated with long-lived asset impairment. In the fourth quarter, the Company recognized pre-
tax operating costs and charges of $176 million related to inventory liquidation, accelerated depreciation and amortization, 
severance, and other costs, as well as a net $26 million impact to income tax expense related to income tax valuation 
allowance. Total pre-tax operating costs and charges for fiscal 2019 were $230 million (Canada restructuring).

Adjusted Operating Income  
(in millions)

Year Ended
January 29, 2021 January 31, 2020

Operating Income, As Reported  $ 9,647  $ 6,314
Canada restructuring 45 230
Mexico adjustments — 35

Adjusted Operating Income  $ 9,692  $ 6,579

Year Ended
January 29, 2021 January 31, 2020

Adjusted Diluted Earnings Per Share
Pre-Tax

Earnings Tax
Net 

Earnings
Pre-Tax

Earnings Tax
Net 

Earnings

Diluted Earnings Per Share, As Reported  $ 7.75  $ 5.49
Loss on extinguishment of debt 1.41 (0.36) 1.05 — — —
Canada restructuring 0.06 — 0.06 0.29 0.02 0.31
Mexico adjustments — — — 0.05 (0.11) (0.06)

Adjusted Diluted Earnings Per Share  $ 8.86  $ 5.74
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BUSINESS DESCRIPTION
Lowe’s Companies, Inc. (NYSE: LOW) is a FORTUNE® 50 home improve-
ment company serving approximately 20 million customers a week in 
the United States and Canada. With fiscal year 2020 sales of nearly  
$90 billion, Lowe’s and its related businesses operate or service more 
than 2,200 home improvement and hardware stores and employ over 
300,000 associates. Based in Mooresville, N.C., Lowe’s supports the  
communities it serves through programs focused on creating safe, 
affordable housing and helping to develop the next generation of  
skilled trade experts. For more information, visit Lowes.com.

Lowe’s files reports with the Securities and Exchange Commission (SEC), 
including annual reports on Form 10-K, quarterly reports on Form 10-Q, 
current reports on Form 8-K and any other filings required by the SEC.

The reports Lowe’s files with, or furnishes to, the SEC, and all  
amendments to those reports, are available without charge on 
Lowe’s website (ir.lowes.com) as soon as reasonably practicable  
after Lowe’s files them with, or furnishes them to, the SEC.

Copies of Lowe’s 2020 Annual Report on Form 10-K are available  
without charge upon written request to Lowe’s Investor Relations 
Department, at Lowe’s corporate offices or by calling 800-813-7613.

Additional information available on our website (ir.lowes.com)  
includes our Corporate Governance Guidelines, Board of Directors 
Committee Charters, Code of Business Conduct and Ethics, and 
Corporate Responsibility Report, as well as other financial information. 

STOCK TRANSFER AGENT & REGISTRAR, DIVIDEND DISBURSING 
AGENT AND DIVIDEND REINVESTING AGENT
Computershare Trust Company, N.A. 
P.O. Box 505000 
Louisville, KY 40233

Registered shareholders can update account details, enroll in direct 
deposit of dividends, perform transactions, and submit account 
inquiries online through Computershare’s website, www.computer-
share.com/investor. Registered shareholders requiring assistance 
with account inquiries may also call Computershare at 877-282-1174.

Investors can join Lowe’s Stock Advantage Direct Stock Purchase Plan 
by visiting ir.lowes.com, and clicking on Buy Stock Direct.

This communication does not constitute an offer to sell or the solici-
tation of any offer to buy securities.

DIVIDENDS
Lowe’s has declared a cash dividend each quarter since becoming 
a public company in 1961.

Dividend record dates are usually the third week of fiscal April, July, 
October and January.

Dividend payment dates are usually the first week of fiscal May, 
August, November and February.

ANNUAL MEETING DATE
May 28, 2021 at 10:00 a.m. 
In light of the ongoing public health concerns related to the COVID-19 
pandemic, we are holding this year's annual meeting in a virtual-only 
format. You will not be able to attend the annual meeting in person. 

STOCK TRADING INFORMATION
Lowe’s common stock (LOW) is listed on the New York Stock Exchange.

GENERAL COUNSEL
Ross W. (Bill) McCanless
Executive Vice President, General Counsel and Corporate Secretary 
704-758-1000

INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
Deloitte & Touche LLP 
550 South Tryon Street 
Suite 2500 
Charlotte, NC 28202 
704-887-1500

SHAREHOLDER SERVICES
Shareholders’ and security analysts’ inquiries should be directed to:

Kate Pearlman
Vice President, Investor Relations 
704-775-3856

For copies of financial information:
800-813-7613 or visit ir.lowes.com

PUBLIC RELATIONS
Media inquiries should be directed to:

Ben Boyd
Vice President, Communications 
917-423-5010

This report is printed on paper containing fiber from well-managed, 
independently certified forests and contains a minimum of 10 per-
cent post-consumer recycled fiber. To further reduce resource use, 
Lowe’s is relying on E-proxy rules to make the proxy materials for its 
2021 Annual Meeting, including this Annual Report, available online 
to many of our shareholders instead of mailing hard copies to them. 
This use of technology has allowed us to reduce the number of cop-
ies we print of our Annual Report.

CORPORATE INFORMATION

Corporate Offices
1000 Lowes Boulevard
Mooresville, NC 28117
704-758-1000

Lowe’s Website
www.Lowes.com

To view Lowe’s Corporate  
Responsibility Report, visit  
responsibility.lowes.com  

http://responsibility.lowes.com
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1000 Lowes Boulevard  
Mooresville, NC 28117
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