
Sending a Strong Signal

2006 annual report



new
productS.

new
marketS.



new
customers.

strong growth continued in fiscal year 2006. This growth, 

combined with our performance over the past three years, 

sends a strong signal that Harris has changed the way  

it views opportunities in the markets we serve and how  

we capitalize on those opportunities. Harris has a new 

growth culture. We are setting our sights higher and broader, 

and we will continue to raise the bar. We are growing  

our businesses through the accelerated development and 

introduction of new products and technologies, 

expansion of addressable markets, and the escalation of 

business with current customers and new customers.  

While the application of our technologies, products, systems, 

and services may vary considerably by market segment,  

all of our businesses share the same commitment: ensuring 

the secure, reliable flow of mission-critical voice, data, and 

video communications, and related information for all of 

our customers. The Harris name will continue to represent 

the industry gold standard in quality, service, and support.

same
commitment.
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financial highlights

Dollars in millions except per share amounts 2006 2005 2004

Revenue from Continuing Operations $3,474.8 $3,000.6 $�,518.6
Net Income �37.9 �0�.� 13�.8
Net Income Per Diluted Share 1.71 1.46 0.97
Return on Average Assets 8.5% 8.6% 6.�%
Return on Average Equity 15.3% 14.9% 10.8%
Diluted Average Shares Outstanding (Millions) 141.6 141.3 140.3
Number of Record Shareholders 7,159 7,49� 7,947

harris corporation (nyse:hrs) is an international communications and information technology company serving government and commercial markets in  
more than 150 countries. with headquarters in melbourne, florida, the company has annual sales of $3.5 billion and nearly 14,000 employees – including more than 
6,000 engineers and scientists – dedicated to the development of best-in-class, assuredcommunications™ products, systems, software, and services. the company’s 
four business segments include: government communications systems, which provides communications and information processing technology and systems  
for the u.s. department of defense, federal government agencies, and the intelligence community; rf communications, which provides secure tactical radios and 
systems to u.s. and international defense and peacekeeping forces; Broadcast communications, which provides video infrastructure and digital media products, 
enterprise software solutions, and tV and radio transmission equipment for existing and emerging broadcast markets and creators of rich media content worldwide; 
and microwave communications, which provides microwave radio transmission solutions for global telecom service providers and private networks, and network 
management systems.
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letter to shareholders

it was another Very successful year for your company. As you can 
see from the charts on the opposite page, our performance 
during the past three years has been exceptional, and we are 
sending a strong signal that we expect more good years 
ahead. Our growth strategy is working, and we are taking 
actions every day that will fuel continued success. These 
actions include increasing R&D investments that drive new 
products and technologies, increasing business with current 
customers, reaching out to new customers, and expanding 
our served markets.

In addition to investing in our current businesses, 
strategic acquisitions continue to augment our growth.  
In fiscal year �006, we completed three important acquisi-
tions to increase the breadth of our product portfolio  
within the Broadcast Communications business. All three 
companies are focused on areas of the market that offer 
faster growth. To take full advantage of our expanded 
offering, we also have organized our sales and marketing 
teams around global accounts and markets. We are now  
able to approach our customers as an end-to-end provider  
of digital content delivery solutions, including hardware, 
software, and services. We have clearly differentiated 
ourselves from many of our competitors as a result of  
this strategy.

howard l. lance

chairman, president and  
chief executive officer

Our financial performance for fiscal year �006  
was excellent. Revenue reached $3.5 billion, a 16-percent 
increase compared to the prior year. Net income was  
$�38 million, up 18 percent, and net income per diluted 
share was $1.71, up 17 percent. Non-GAAP net income*, 
excluding the impact of cost-reduction actions and acquisition 
expenses, was $310 million, or $�.�� per diluted share,  
an increase of 48 percent. Net cash provided by operations 
was $334 million.

Order trends provide a good indication of future 
revenue growth, and we ended the year with significant 
momentum. Orders for fiscal year �006 increased �6 percent 
to a record $3.8 billion, and we ended the year with  
a large backlog. New orders in the fourth quarter were 
particularly strong in all four operating segments,  
at $1.� billion in total, making it the largest quarter  
for orders in the company’s history.

goVernment communications systems
Revenue in the Government Communications Systems 
segment was $1.8 billion, about flat with the prior year. 
Operating income grew 6 percent to $�17 million.  
As of fiscal year end, total funded and unfunded backlog 
was $4.5 billion.

*Amounts used in the Letter to Shareholders that are considered non-GAAP financial measures are defined and reconciled to the most directly comparable GAAP measure on page 21  
of this annual report. GAAP refers to accounting principles generally accepted in the U.S.
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“new orders in the fourth quarter were particularly strong in all four 
operating segments, at $1.2 Billion in total, making it the largest quarter for 
orders in the company’s history.”

howard L. Lance

Our Department of Defense and Technical Services 
business areas had higher revenue compared to the prior 
year. Revenue in the Civil Programs business area was about 
flat, with significant growth in new programs offset by the 
successful completion of the large Iraqi Media Network 
program. Revenue in the National Programs business area 
was negatively impacted for much of the year by government 
funding constraints on several classified programs where 
Harris supports the intelligence community.

Our Government Communications Systems business 
serves a diversified base of U.S. government customers,  
with more than 300 major programs. We continue to grow 
the business through our technology discriminators and 
superior execution on programs that require advanced 
communications and information systems. We are technical 
leaders in areas that require mission-critical performance, 
including avionics, data links, satellite antennas, ground 
processing systems, electronic systems, data fusion  
and analysis, geospatial image processing, and mission  
and support services.

The largest new program win during the year was a 
five-year, $600 million contract awarded to Harris by the 
U.S. Census Bureau for its Field Data Collection Automation 
program. The Harris team will enable the Census Bureau  
to deliver the first paperless, door-to-door census in �010. 
More than 500,000 census takers will be able to electronically 
capture and process information compiled during interviews, 
reducing the need for paper-based processing while improving 
accuracy and reducing costs. This program, along with  
a previously awarded contract for a $�10 million database 
modernization program, positions Harris as the Census 
Bureau’s key information technology enabler.

The program with the largest revenue during the year 
was the $�.� billion, 15-year Federal Aviation Administration 
(FAA) Telecommunications Infrastructure (FTI) program. 
Awarded to Harris in fiscal year �003, this program involves 
upgrading multiple terrestrial and satellite networks that 
provide voice, data, radar, weather, and other information  
to more than 4,400 FAA facilities. Upon its completion,  
the FTI network will be the most secure and reliable network 
ever developed for a civil government agency, and it will 
operate at a significant cost savings to the FAA and U.S. 
taxpayers when compared to its legacy networks.

rf communications
RF Communications posted another record performance  
in fiscal year �006. Revenue increased 51 percent to  
$809 million, with operating income increasing 68 percent 
to $�79 million.

Orders exceeded $1.0 billion for the year and  
backlog increased to $703 million. Our backlog will drive 
continued strong revenue growth in fiscal year �007,  
with good visibility into fiscal year �008. Orders were 
particularly strong in the fourth quarter and included  
a $169 million order from the U.S. Army for the vehicular 
version of the new Falcon® III handheld, multiband radio 
system. Strong demand continues from both domestic and 
international markets, reflecting a clear customer preference 
for the Falcon family of high-performance, feature-rich 
tactical radios.

Significant orders for our Falcon II radios during the 
year were received from all branches of the U.S. Armed 
Forces, including the National Guard and Reserves. The U.S. 
Department of Defense continues to fund its force modern-
ization program, providing longer-range, multimission, 
secure communications that enable increased command and 
control capabilities. Harris radios have been soldier-tested 
and combat-proven and have earned their industry-leading 
reputation through performance, reliability, and ease of use.

Demand for Harris Falcon II radios also continues to 
increase in international markets as U.S. allies expand their 
communications modernization programs. Joint deployment 
for combat, peacekeeping, and humanitarian missions 
requires improved communications interoperability among 
NATO and other coalition forces. For example, Harris radios 
are being used by all 37 nations that are part of the NATO 
forces currently deployed in southern Afghanistan.

We introduced our next-generation Falcon III multi-
band, multimission handheld radio in early fiscal year �006, 
and have already received substantial orders from the U.S. 
Army, Air Force, and Navy, along with certification from  
the National Security Agency. The Falcon® III has also 
allowed us to penetrate new market opportunities, such as 
the SINCGARS (single-channel ground-to-air radio system) 
replacement program. The Harris Falcon® III not only 
provides interoperability with this legacy system, but also 
offers additional capabilities, including portability for 
dismounted use, secure ground-to-air and tactical satellite 
communications, and embedded global positioning  
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for situational awareness. The Falcon III manpack and 
personal role radio versions will be introduced later this 
calendar year.

microwaVe communications
In the Microwave Communications segment, the success  
of our new TRuepoint™ family of microwave radio products, 
along with a strengthening global market, led to solid 
revenue and orders growth for the year. Revenue increased  
9 percent to $349 million. New orders have now exceeded 
sales for six consecutive quarters, adding to our backlog  
and positioning us for continued sales momentum in fiscal 
year �007.

Non-GAAP operating income* improved to $�0 million 
compared to $8 million in the prior year. Cost-reduction 
actions during the year included inventory write-downs and 
severance costs associated with the discontinuation of several 
legacy product lines and the closure of manufacturing 
operations in Montreal, Canada. Our higher-performance, 
lower-cost TRuepoint radios are generating higher gross 
margins and improved operating results as expected. 

Strong demand for our microwave products continues 
in both U.S. and international markets. In North America 
and developed international markets, wireless telecom 
providers are focused on increasing capacity to satisfy 
demand for 3G wireless services. 3G is driving a two-to-
fourfold increase in the number of cell sites, creating 
growing demand for microwave radios to satisfy coverage 
requirements.

The U.S. state and local government markets were very 
strong during the year as many entities deployed survivable, 
wireless networks that are more interoperable with public 
safety networks and emergency first-responders. The state  
of Montana, for example, is using Harris TRuepoint radios 
to establish a consolidated local, state, tribal, and federal 
communications network for law enforcement to provide 
secure mobile voice and data communications along the 
550-mile border with Canada.

In emerging international markets such as Africa and 
the Middle East, where there is little or no existing wireline 
telecommunications infrastructure, new wireless network 
build-outs are continuing. For example, Harris is supplying 
radio systems, network planning, and project management 
to a large service provider in Nigeria for the build-out of  
its wireless telecom network that spans more than 5,000 
kilometers.

Broadcast communications
Harris has significantly broadened its footprint in the global 
broadcast media market with the addition of four strategic 
acquisitions during the past two years. These acquisitions, 
combined with our ongoing leadership in radio and TV 
transmission systems, provide Harris with the industry’s 
broadest portfolio of software and hardware products, 
serving every segment of the increasingly complex supply 
chain that brings digital audio, video, and data content  
to consumers.

Revenue in the Broadcast Communications segment 
increased 40 percent to $538 million. Non-GAAP operating 
income* increased to $60 million, compared to $�7 million  
in the prior year. Cost reductions during the year included 
the closure of manufacturing operations in Huntington, 
United Kingdom, downsizing of operations in Rankweil, 
Austria, and actions to realize additional synergies in  
the software systems business. We also incurred charges 
associated with the acquisitions.

Financial results benefited from the acquisition of 
Leitch Technology in October �005, and Encoda Systems  
in November �004. Revenue growth also was favorably 
influenced by increased demand for advanced audio  
and video networking systems and HD Radio™ digital 
transmission equipment.

In April �006, we completed the acquisition of 
Optimal Solutions, Inc. (OSi). OSi is a provider of air-time 
sales, traffic, and billing software systems for U.S. broadcast 
station groups. In May �006, we completed the acquisition 
of Aastra Digital Video (ADV). ADV has been a longtime 
supplier of advanced video networking products to Harris.

Our expanded portfolio of software, systems,  
and services positions us in faster-growing, higher-margin 
segments of the global broadcast media markets and offers 
the opportunity to more effectively serve adjacent markets 
such as IPTV, video-on-demand, cable Multiple System 
Operators (MSOs), and satellite service providers. Harris will 
continue to lead the broadcast industry’s transition to high-
definition digital services.

diVidend increase
At its August �006 meeting, the Harris Board of Directors 
increased the quarterly cash dividend to $.11 per share, 
compared to the previous quarterly dividend of $.08 per share.

howard l. lance
chairman, president and  
chief executive officer

August �6, �006
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harris corporation at a glance
Our ability to innovate, integrate, and manage communications and information technologies for our customers is the 
competitive advantage we bring to the market every day. Our four business segments are focused on the practical application 
of leading-edge technologies.

goVernment communications

Government Communications Systems designs, 
develops, and supports state-of-the-art communications 
and information networks and equipment; plays a  
key role in developing intelligence, surveillance, and 
reconnaissance solutions; designs and supports 
information systems for image and other data collection, 
processing, interpretation, storage, and retrieval;  
and offers engineering, operations, and support 
services. This segment serves a diversified customer 
base within the U.S. government.

key technologies
~ avionics
~ high-speed data links and data networks
~ satellite antennas
~ Ground satellite communications terminals
~ communications networks and information systems
~ intelligence, surveillance, and reconnaissance
~ Geospatial imagery
~ information technology and technical services

program areas
~ civil agencies
 federal aviation administration
 census Bureau
 department of homeland security
 national oceanic and atmospheric administration
 Government printing office
~ department of defense
 u.s. air force
 u.s. army
 u.s. navy
 u.s. marine corps
~ intelligence agencies
 classified programs
~ technical services
 it outsourcing and enterprise management across  

all program areas

rf communications

RF Communications is a worldwide supplier of  
secure voice and data radio communications products, 
systems, and networks to the U.S. Department  
of Defense, federal and state agencies, and allied 
government defense and peacekeeping forces.  
RF Communications offers a comprehensive line of 
secure radio products and systems for manpack, 
handheld, vehicular, strategic fixed-site, and shipboard 
applications. These radio systems are highly flexible, 
interoperable, and capable of supporting diverse 
mission requirements.

key products and serVices
~ comprehensive, interoperable falcon® ii and falcon® iii family  

of secure radio communications products, including hf, vhf, uhf, 
and multiband tactical radios

~ nsa-certified encryption products and systems
~ tactical networking systems
~ high-frequency modems
~ digital video imaging products and systems
~ wireless email and messaging systems
~ remote intrusion detection and surveillance sensor systems

customer Base
~ department of defense
 u.s. army, navy, air force, and marine corps
 special operations command
 national Guard and reserves
~ federal agencies
 federal Bureau of investigation
 drug enforcement agency
 national security agency
 department of homeland security – coast Guard
 intelligence community
~ international customers
 defense and peacekeeping forces in 100 countries
 u.s. department of state embassies
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Broadcast communications

Broadcast Communications offers hardware and 
software solutions that support the entire content 
creation, management, distribution, and delivery 
process for broadcast, cable, satellite, and other media 
content providers. This segment serves the global 
digital and analog markets, providing enterprise 
software, video infrastructure and media products,  
and transmission equipment and systems.

key products and serVices
~ signal processing
~ display processing
~ routing
~ master control and branding
~ test and measurement
~ network and transmission monitoring and control 
~ editing systems and software
~ Broadcast graphics
~ digital signage 
~ servers
~ digital encoding platforms
~ radio studio systems and consoles
~ enterprise-class content delivery platform
~ program scheduling software
~ traffic and billing software
~ play-out automation systems
~ digital asset management systems
~ advertising agency software
~ digital and analog television transmission systems
~ digital and analog radio transmission systems
~ technical services and training

key markets
~ video distribution and networking
~ software solutions
~ television transmission
~ radio transmission

microwaVe communications

Microwave Communications designs, manufactures, 
and sells a broad range of microwave radios for  
use in wireless communications networks worldwide. 
Applications include wireless mobile infrastructure 
connectivity; secure data networks; public safety 
transport for state, local, and national government 
users; and right-of-way connectivity for utilities, 
pipelines, railroads, and industrial companies.

key products and serVices
~ truepoint™ microwave radio technology
~ state-of-the-art modular, programmable microwave  

digital radios
~ microwave radios in frequencies from 2 Ghz to 38 Ghz
~ high-capacity radios, compatible with sonet/sdh standards
~ Low- and medium-capacity pdh radios meeting ansi and  

cept standards
~ netBoss® network management and service assurance
~ comprehensive suite of professional services and  

turnkey solutions

customer Base
~ north america
 wireless mobile service providers
 private networks
 federal, state, and local governments
~ international
 wireless mobile service providers
 systems integrators
 channel partners
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new
products

New product introductions and technology development  
are at an all-time high at Harris. Our success in introducing 
new products is driven by significant levels of engineering 
research and development and increased demand from a 
growing customer base. Harris has an inherent competitive 
advantage in the development of new products as a result  
of its participation in both government and commercial 
communications markets, and its ability to leverage  
government-sponsored R&D to the benefit of commercial 
new-product development activities. In addition, our many 
leading-edge commercial technologies are driving innovative 
solutions for our government customers.

In our Microwave Communications segment,  
new product development for the past 1� months has  
been focused on the expansion of our TRuepoint™ family  
of digital microwave radios, which has received excellent 
market acceptance due to its performance and flexibility.  
A universal platform for point-to-point communications,  
the TRuepoint radio provides a modular, software-selectable 
architecture that enables telecom service providers to deliver 
networks that can easily evolve as the customer’s business 
and applications expand. TRuepoint™ provides an easy 
transition to complete Internet protocol (IP) networks and 
future applications. The segment has reduced time-to- 
market for new product introductions from three years to 
less than 1� months and, with TRuepoint™, was the first  
to market with a platform that allows customers to increase 
scale and functional features based on network requirements.  
During the first quarter of calendar year �007, Harris 
expects to release its next-generation transport solution,  
the TRuepoint™ 6000, directed at the higher-capacity,  
long-haul segment of the microwave market. TRuepoint 
radios have already been deployed in more than 70 countries 
for applications including the rapid rollout of new wireless 
networks in the Middle East and Africa, 3G services  
in Europe and Asia, and mobile network expansions in 
North America.

Increasingly, the flexible and widely adaptable 
NetBoss® network management products are being  
integrated with the products of other Harris segments to 
construct the building blocks needed for today’s complex, 
service-oriented networks. One notable synergistic success 
achieved in fiscal year �006 was the integration of  
NetBoss® with TRuepoint radios and the NetVX™ video 
networking product. In this application, NetBoss® enables 
broadcasters to configure, allocate bandwidth, and monitor 
the performance of the Harris NetVX™ video networking 
product and TRuepoint radios with hundreds of network 
monitoring alarm points. Fox Sports Networks was among 
the first customers for this integrated networking solution.

The product portfolio in our Broadcast 
Communications segment has been significantly expanded 
over the past two years through acquisitions and internal 
product development. The acquisition of Encoda Systems  
in fiscal year �005 has allowed Harris to provide software 
systems – including the new H-Class™ Content Delivery 
platform – that integrate the entire broadcast content 
delivery process, streamline work flow, and reduce costs. 
The fiscal year �006 acquisitions of Leitch Technology, 
Optimal Solutions, Inc., and Aastra Digital Video added 
considerable depth to our product portfolio. Harris is now 
the premier supplier of video processing and distribution 
systems, digital media products, software systems, and video 
networking products, all in higher-growth digital broadcast 
markets. Other new products include our very successful 
FlexStar® HD Radio exciter, which has leapfrogged the 
competition with its combined digital and analog signal-
processing capabilities. Also, a new line of TV transmitters 
developed for the emerging mobile TV market has once 
again placed Harris at the leading edge of new broadcast 
technologies.

In our RF Communications segment, new product 
introductions include not only the Falcon® III family of 
tactical radios, but also an advanced sensor system product 
line called Falcon Watch™ that offers remote, unattended 
intrusion detection and surveillance capabilities. Falcon 
Watch™ is ideally suited for the defense of military installa-
tions and perimeters, as well as for the protection of  
borders and other assets associated with homeland security. 
Two new products are scheduled for launch later this 
calendar year – the Falcon III manpack and secure personal 
radios. In addition, our new SecNet 54™ secure wireless  
local area network products enable wireless transmission  
of real-time, mission-critical voice, video, target tracking, 
and sensor data for defense and security forces.

Our Government Communications Systems segment 
focuses primarily on the development of advanced communi-
cations networks and information systems for civil and 
defense customers, and for the intelligence community. 
Harris has the broad mission understanding to apply the 
best architectures, equipment, and support services to 
applications ranging from the battlefield to homeland 
security, intelligence gathering, and civil-agency programs. 
Our areas of expertise include network architectures and 
technologies; intelligence, surveillance, and reconnaissance; 
network security and interoperability; performance-based 
communications networks services; and database and 
information systems integration.



division
rf communications

product
falcon® iii an/prc-152(c) 
multiBand tactical radios

always connected. neVer alone.

U.S. and allied military forces around the world entrust their missions and their lives to the 
reliable and secure communications capabilities provided by Harris tactical radios. In fiscal 
year �006, Harris introduced its Falcon® III radios, including the Falcon III AN/PRC-15�(C) 
handheld radio shown here. This next-generation, multiband, multimission, software-
defined, handheld radio meets today’s urgent operational requirements and has the capability 
to upgrade to future communications architectures and waveforms. An embedded global 
positioning system also is available, and a vehicular adapter allows two handheld radios  
to be installed in the U.S.-standard combat net radio mount and used as a vehicular radio 
system. The Falcon III manpack radio will be launched this fall.

9

the lightweight falcon® iii 
handheld radios provide high-
speed data and networking 
capabilities and can be configured 
as vehicle-mounted radios that 
soldiers can take with them during 
quick-dismount scenarios.



division
Broadcast communications

product
iconmaster™

master control with integrated, multilayer Branding

The acquisition of Leitch Technologies has broadened the Harris broadcast product  
portfolio and positioned the company to take full advantage of the build-out and investment 
in digital technology. The Harris IconMaster™ combines master-control capabilities with 
embedded, multilayer branding that enables broadcasters to enhance their on-air presence 
with on-screen information such as station/network identification, upcoming programs, 
emergency alerts, and weather graphics. Unique in the market, IconMaster™ is fully  
configurable between standard-definition and high-definition formats, which mitigates  
the need for expensive upgrades or replacements.

10

darren alline, chief engineer  
of aBc affiliate wplg, channel 10 
in miami, florida, is shown  
here with the harris iconmaster™ 
control switcher.
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new proGrams

~ u.s. census Bureau field data collection 

automation program

~ u.s. army warfighter information 

network-tactical (win-t) program 

(preliminary design)

~ digital information management system 

for u.s. government printing office

~ u.s. army large aperture multiband 

deployable antennas

~ u.s. navy undersea surveillance 

communication system

~ ground segment of geostationary 

operational environmental  

satellite-series r (goes-r)

~ weapon data link for the Joint air to 

surface standoff missile – extended 

range (Jassm er)

~ distributed targeting processor and mass 

storage unit for the u.s. navy f/a-18e/f 

super hornet aircraft

goVernment communications

unfurlable mesh antennas
harris unfurlable and multibeam 
antennas are being used on 
commercial satellites that deliver 
mobile voice, data, and high-definition 
tV services to subscribers around  
the world.

new products

~ falcon® iii an/prc-152(c) handheld

~ falcon® iii an/Vrc-110(c) Vehicular  

amplifier adapter

~ falcon® ii Vhf handheld mini-pack

~ falcon watch™ remote intrusion 

detection and surveillance system

~ wireless message terminal software

~ acropolis™ aes encryption device

~ sierra™ ii type 1 encryption solution

~ citadel® ii encryption solution

~ secnet 54™ secure wireless lan

rf communications

Vehicular radios
the falcon® iii an/Vrc-110(c) 
Vehicular amplifier adapter is a fully 
integrated, high-performance 
multiband vehicular radio system that 
includes two falcon an/prc-152(c) 
sca-based handheld radios, a power 
amplifier, and an integrated handheld 
battery charger.

new products

~ h-class™ content delivery platform  

and applications

~ flexstar® hd digital radio exciter

~ netXpress™ ip-based audio  

networking product

~ cool play™ 1670 mobile tV transmitter

~ ht/hd+ high-power hd radio transmitter

~ ZX low-power hd radio transmitter

~ apex™ exciter for mobile tV

~ netwave™ networkable audio console

~ envoy audio management system

~ platinum™ router (large)

~ neXio™ Xs transmission server 

~ inscriber® g-series™ live Broadcast 

graphics

~ Videotek® Vtm series™ multiformat  

Video/audio signal analyzer

~ nucleus™ user-configurable  

control panel

~ icon™ series master control  

and Branding

Broadcast communications

hd radio™ exciter
the groundbreaking flexstar®  
hdx-fm exciter provides the most 
flexible and superior transmission 
performance of any broadcast radio 
exciter on the market. the flexstar® 
family of products offers today’s  
most technically advanced solution 
for generation 3 “exgine” hd radio 
multicasting.

new products

~ truepoint™ 5000  

sonet/sdh, pdh, ethernet

~ truepoint™ 4000  

pdh, ethernet

~ megastar® 155 pX  

sdh

~ netBoss em™

~ netBoss® service management

~ netBoss® executive dashboard

microwaVe communications

microwave radios
truepoint™ 4000 is a versatile, 
compact, split-mount, digital radio 
delivering data and voice connectivity 
for cellular backhaul, enterprise, 
government, and public safety 
networks.

“the prc-117 radio was the only radio capaBle of proViding Both short-range 
and simultaneous long-range communications during operation anaconda  
in afghanistan. operating in frigid, high-altitude, mountainous enVironments  
is tough on any radio, But the prc-117 performed flawlessly. . . in addition  
to the prc-117’s already long list of capaBle features, one more important 
characteristic can now Be added: comBat proVen!”

usaf air Liaison officer to 101st aBn div (air assauLt)

new products and programs 
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new
markets

Part of our commitment to deliver revenue growth across 
each business segment of the company is predicated  
upon our ability not only to create new opportunities with 
customers, but also to expand into new markets where 
Harris can leverage its proven communications, networking, 
and information products and systems.

In our Broadcast Communications segment, four 
acquisitions during the past two years have significantly 
expanded our addressable markets. During that time,  
Harris has transformed itself from the premier supplier of 
radio and TV transmission systems to a company that  
now provides end-to-end software solutions that ride on 
end-to-end hardware solutions. Our expansion within  
the broadcast market now places us in direct contact with 
every department in the broadcasting chain. And, due to  
our ability to manage content regardless of the platform on 
which it is delivered – including mobile TV and IPTV –  
new market opportunities abound with cable and satellite 
service companies, telecom service providers, content 
producers, and post-production houses.

In our RF Communications segment, our exciting  
new Falcon® III multiband handheld and vehicular radios  
are opening new market opportunities. The Falcon III  
radios are meeting critical, communications-on-the-move 
needs of U.S. Armed Forces. The radios offer multimission 
capabilities for secure ground-to-air, tactical satellite 
communications, and embedded global positioning for 
enhanced situational awareness. Falcon® III is also providing 
the U.S. Army with Single Channel Ground and Airborne 
(SINCGARS) capabilities. In addition, the Falcon III  
AN/PRC-15�(C) handheld radio was the first radio imple-
menting the JTRS Software Communications Architecture 
(SCA) to be certified by the National Security Agency for  
the protection of voice and data traffic up through the  
TOP SECRET level. In July �006, the JTRS Joint Program 

Executive Office certified the radio as compliant, with 
waivers, with the JTRS SCA. The Falcon® III AN/PRC-15�(C) 
thus became the first JTRS SCA radio to be operationally 
deployed by the U.S. military.

In international markets, Falcon radios continue  
to set the standard for reliability, high performance,  
and interoperability among NATO and other allied and 
peacekeeping forces. Radios were provided to 83 countries 
in fiscal year �006. Additional market opportunities  
are expected from increased collaboration between  
the Government Communications Systems and  
RF Communications segments. This will enable Harris  
to leverage the program management and systems  
integration expertise in Government Communications  
with the proven product development and strong channels-
to-market capability in RF Communications. The company 
also is entering adjacent markets using its expertise in secure 
embedded communications and wireless sensor systems.

In our Government Communications Systems segment, 
we have had great success in expanding core markets beyond 
defense and intelligence agencies. In fact, some of our largest 
program wins during the past four years have come from 
civil agencies such as the Federal Aviation Administration 
and the U.S. Census Bureau. Harris expects to further 
penetrate the civil-agency market by leveraging its excellent 
systems integration track record with current customers, 
combined with discriminating technologies such as highly 
secure, wired and wireless communication networks and 
information technology. We also have expanded addressable 
markets with our technical services business, which was 
awarded a $1 billion contract in fiscal year �005 to provide 
operations, maintenance, and support services for the 
National Reconnaissance Office. Technical Services represents 
a large and growing market, and Harris is addressing 
opportunities where the customer mission is critical and 
where performance and efficiency are the keys to  
reducing costs.

In our Microwave Communications segment, we are 
expanding business in the U.S. with local, state, and federal 
government agencies, which are developing “hardened” 
communications networks that enable first-responder 
agencies to communicate with each other. Harris also has 
expanded business in eastern Canada with cellular operators 
that are increasing network capacity for broadband and 3G 
services, and with multiple island nations of the Caribbean 
where new wireless services are being introduced. Significant 
growth has been achieved in East African countries such as 
Nigeria, Ivory Coast, and Zambia, and in the West African 
countries of Tanzania and Kenya. Harris also provided 
microwave radios to a service provider restoring and 
expanding wireless communications in Iraq. In addition, 
progress has been made in targeting two key growth regions 
– Russia and India – where demand for wireless infrastructure 
is increasing. In Russia, Harris is operating from an installed 
base of radios and customer relationships that date back  
to the 1980s. Significant demand is expected in India,  
and Harris is well positioned to participate in that growth 
with recent program wins in the Indian subcontinent 
countries of Bangladesh and Sri Lanka.



division
goVernment communications

market
Battlespace networking

highBand networking radio

Harris is committed to developing leading-edge technologies that will have broad  
applications in battlespace networking. One result of this intensive effort is the Harris 
Highband Networking Radio (HNR) – the first product to provide wireless, long-range,  
high-bandwidth, on-the-move communications to the military. The HNR features a  
Harris-developed radio waveform that enables the network to select the best communications 
route among warfighters who are exchanging critical data. The HNR provides many  
of the communications capabilities that will be required for the U.S. Army’s Warfighter 
Information Network – Tactical (WIN-T). WIN-T is a high-speed, self-organizing, wideband 
communications network that is a key component of the military’s Global Information Grid.

shown here are elements  
of the harris highband 
networking radio, including 
(left to right) the Baseband 
processing unit, a router that 
acts as a programmable 
radio; the directional switch 
Beam antenna, which 
increases the range of the 
radio and reduces signal 
detection by the enemy;  
and the inertial navigation,  
or gps unit.

harris engineers wayne peck 
(left) and emil svatik (right) 
with components of the  
harris hnr.
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division
Broadcast communications

market
moBile teleVision

taking teleVision with you

Harris is a key technology enabler for the exciting new mobile TV market. The company  
has participated in numerous technical trials in the U.S., the United Kingdom, Australia,  
and Switzerland, and is an active member of the FLO Forum, a multicompany initiative that 
is advancing the global standardization of FLO™ technology for mobile television. During 
�006, Harris introduced a new line of television transmitters to support mobile television 
applications using FLO technology, and a new transmitter platform specifically designed  
for Digital Video Broadcasting Handheld (DVB-H) applications.

the ability to watch live tV 
programming anywhere on a 
personal communications device 
is the next “must-have” rich 
media service that consumers 
worldwide are expected to 
demand. harris is leading 
technology development in  
this emerging market.
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goVernment communications

key market areas

~ civil agencies
~ intelligence agencies 
~ department of defense 
~ technical services 

strateGic priorities

~ Build on success in core markets – 
avionics, data links, antennas, 
space-hardened electronics, 
communications networks, database 
and image processing, wireless 
products, and mission services.

~ continue customer and program 
diversification – leverage 
capabilities into new federal 
agencies with communications and 
information technology needs.

~ win major positions on key 
communications and information 
systems programs.

~ leverage synergies with rf 
communications – identify 
technologies and products for 
selective pursuit in u.s. and 
international markets.

rf communications

key market areas

~ u.s. government tactical radios 
~ international tactical radios
~ integrated systems 
~ secure communications  

and sensors

strateGic priorities

~ leverage position as tactical  
radio standard – hf, multiband, 
cryptographic subsystems.

~ leverage falcon® iii product  
line – first radio certified by the  
nsa to implement the software 
communications architecture 
developed for the Joint tactical 
radio system program.

~ further increase international 
market share – take advantage of 
strong u.s. market position and fms 
funding to penetrate international 
markets.

~ enter adjacent markets – secure 
embedded communications and 
wireless sensor systems.

Broadcast communications

key market areas

~ Video distribution and networking 
~ software solutions
~ radio transmission
~ television transmission

strateGic priorities

~ exploit digital leadership in tV and 
radio – dtv transition, hd radio™, 
digital content creation, hd studio 
and master control investment.

~ transition to h-class™ enterprise 
software – replace legacy portfolio 
with integrated business applications 
across a common platform.

~ implement regional sales and 
service – face customers locally 
while leveraging global scale.

~ integrate content delivery 
solutions – offer end-to-end 
transport and asset management.

microwaVe communications

key market areas

~ north american wireless  
service providers 

~ north american private networks 
~ international wireless  

service providers
~ international systems integrators
~ international channel partners

strateGic priorities

~ capitalize on north american 
leadership – federal and state 
opportunities, broadcast and ip 
transport, 2 Ghz spectrum relocation, 
increasing capacity requirements  
for mobile and private networks.

~ increase international revenue – 
leverage new products and expand 
sales channels to penetrate major 
regional mobile telecom players.

~ aggressively expand truepoint™ – 
replace legacy portfolio and expand 
served market base.

~ expand regional sales/service – 
face customers locally while 
leveraging global scale.

~ continue to offer engineering and 
other professional services.

“our focus is on deliVering reVenue growth across each and eVery segment  
of the Business. we haVe a clear focus on gaining market share and winning key 
new programs that help to driVe growth going forward.”

 howard l. lance, harris investor and anaLyst meetinG, march 14-15, 2006

markets and strategies 
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new
customers

We are continuously gaining new customers through new 
market initiatives and new product development. At the 
same time, our new customers are providing Harris entry 
into new and expanding markets for our products.

In our RF Communications segment, Harris has 
leveraged long-term success with all branches of the U.S. 
Armed Forces to establish a growing relationship with 
components of the Reserve and National Guard. The ongoing 
deployments of Reserve and National Guard forces to Iraq 
and Afghanistan, as well as for peacekeeping and disaster-
relief missions, are driving an urgent need to provide these 
citizen-soldiers with modern communications that fully 
integrate them with their active duty counterparts. Harris 
Falcon radios provide the Reserve and National Guard with 
full multimission capabilities on the battlefield and the 
ability to add waveforms that provide interoperability with 
first responders for homeland security and disaster-recovery 
missions. In international markets, Harris is providing  
radios to the Tajikistan Border Guards as part of a drug 
interdiction program, and to defense forces in Turkmenistan, 
Georgia, Azerbaijan, and Uzbekistan. Key new customers in 
the Middle East include the Iraqi Army and additional forces 
within the Pakistan Army and Air Force. Harris radios also 
were selected by a NATO force made up of 37 countries that 
has assumed command from the U.S.-led coalition forces in 
southern Afghanistan.

In the Broadcast Communications segment, four 
acquisitions during the past two years have strengthened  
our position with existing customers, deepened these 
relationships, and opened the door to many new customers. 
Now, in addition to transmission systems, we also offer 
software solutions, video processing and distribution 
systems, digital media products, and expanded networking 
products. This major expansion of our product offerings 
places us in contact with multiple new customers along every 
point of the broadcast process – from content creation,  
news editing and post-production, branding, storage/servers, 

asset management, and video processing and distribution  
to signal test and management, traffic, billing and schedul-
ing, and transmission. Because Harris has the broadest 
portfolio in the industry, and the largest sales and support 
organization, we provide customers the simplicity of a 
relationship that is unique in the industry.

In the Government Communications Systems segment, 
we are using new technology and systems integration 
expertise to expand our reach within existing customer 
areas. In the intelligence community, where Harris is already 
considered a “national asset,” we are providing new 
capabilities for data analysis and dissemination for thou-
sands of intelligence analysts at the National Security 
Agency (NSA). The Harris-developed, single user interface 
provides NSA analysts with a flexible, intuitive computer 
work environment that will enhance productivity, allowing 
them more time for mission-critical analysis. Other new 
customers within this segment come from the commercial 
side of long-time defense customers. For example, Harris is 
providing unfurlable mesh antennas and multibeam anten-
nas to Boeing and Space Systems/Loral for use on satellites 
that offer commercial mobile voice and data services,  
and high-definition television, such as DIRECTV®.

In our Microwave Communications segment,  
Harris continues to strengthen relationships with the major  
U.S. and Canadian mobile communications providers  
as they expand networks to carry more voice, video, and  
data than ever before. Business has grown significantly with 
private network customers and state and local operators.  
For example, Harris is working with the Commonwealth  
of Kentucky to create the Kentucky Early Warning System 
communications network, which will deliver critical  
voice, data, and video services to local and state agencies 
such as the police, fire departments, emergency management 
agencies, and to departments for military affairs, natural 
resources, and educational services. Harris is working with 
numerous operators in Africa to expand their networks  
and services. These include MTN Group, Vee Networks  
in Nigeria, Telecom Kenya, and Safaricom in Kenya.  
In Ecuador, Harris is providing TRuepoint radios to 
PetroEcuador, the national petroleum company, for Voice 
over IP, video conferencing, and video surveillance.  
Other new customers include the Istanbul Metropolitan 
Municipality, the Bangladesh Telephone and Telegraph 
Board, and Telecom Argentina. The company also signed 
agreements with customers that will expand its presence  
in China, Russia, Thailand, and Colombia.



division
goVernment communications 
systems

customer
u.s. census Bureau

harris technology for the 2010 census

From the first census in 1790, the U.S. Census Bureau has been a pioneer in the use of 
technology to achieve its mission. That technology innovation continues in preparation for 
the �010 Census. In �00�, the Census Bureau awarded Harris an eight-year, $�10 million 
program to modernize and integrate its massive computer databases. And in March �006, 
Harris was selected to manage the five-year, $600 million Field Data Collection Automation 
(FDCA) program, which will fully integrate the multiple automated systems required to 
efficiently and securely obtain field census data. Field enumerators will be able to deliver 
data wirelessly to the Census Bureau’s computing systems in near real-time for integration 
with other data sources. Harris is the information technology enabler for the first paperless 
census in �010.

census field enumerators will  
use hand-held computing devices 
to directly capture and wirelessly 
update information collected 
during interviews, reducing the 
need for paper-based processing 
while increasing operational 
efficiency, improving accuracy, 
and reducing costs. 
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division
microwaVe communications

customer
mtn group

the y’elloBahn network

The MTN Group is Africa’s leading mobile telephony company, operating mobile communi-
cations networks in eight African countries and serving more than 17 million subscribers. 
During fiscal year �006, MTN selected Harris to provide microwave radios that will increase 
the capacity of the existing Y’elloBahn network by 75 percent. Harris was tapped by MTN  
in �004 to supply, design, and implement the original Y’elloBahn high-capacity backbone 
network, which today spans more than 5,000 kilometers and traverses more than 1�0 towns 
and villages.

harris and mtn group are  
working together to construct 
telecommunications backbone 
networks in several african 
nations that are easily  
upgradeable and can double  
in capacity.

harris mtn account manager  
paul morgan (left), with mtn 
group’s procurement group 
portfolio manager elna du toit 
(center) and procurement 
manager dino colbert (right).
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customer comments 

Broadcast communications

“since citytV toronto Became the first oVer-the-air canadian Broadcaster to 
transmit an hd signal in 2003, choosing the Best aVailaBle technology has  
Been fundamental to our success. the harris hd conVersion portfolio is proVen 
technology that offers an unmatched range of options that enaBled us to  
work with a single Vendor to meet all the conVersion requirements of this 
amBitious proJect.”

Bruce cowan, director, Broadcast technoLoGy, chum teLevision

microwaVe communications

“the implementation of harris microwaVe radios will enaBle many communication 
improVements across kenya. internet access will Be more widely aVailaBle  
and Voip will also Become accessiBle for the first time, creating alternatiVe, 
modern methods of communication for the area. in addition, the digitiZation  
of the network will proVide uninterrupted serVice and signals that are clear 
and more secure.”

sammy k. kirui, manaGinG director of teLkom kenya

rf communications

“we were in a trench and couldn’t get out. we were pinned down, getting shot  
at. i was aBle to switch oVer to satcom on the radio to relay that our team  
was in imminent danger and request immediate close-air support. and then i 
was aBle to switch oVer to uhf and call in an air strike with the same radio.  
it saVed my life.”

master sergeant (ret.) tim stamey, u.s. air force, operation endurinG freedom

goVernment communications

“without a shadow of douBt, harris was Very much responsiBle for proViding 
the support we needed to connect our customers to the outside world when no 
other form of internet or telephone communication was possiBle.”

linda mckay, assistant director of operations, hancock county LiBrary system, 
Bay st. Louis, mississippi
(foLLowinG harris participation in recovery operations for hurricane katrina. harris empLoyees deLivered and set up sateLLite communications 
systems, tacticaL radios, microwave radios, and Broadcast equipment.)
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RECONCILIATION OF NON-GAAP FINANCIAL MEASURES AND  
REGULATION G DISCLOSURE

To supplement our consolidated financial statements presented in accordance with accounting principles generally accepted 
in the United States (GAAP), we provide additional measures of segments’ operating income (loss); net income; and net 
income per diluted share adjusted to exclude certain costs, expenses, and losses. Management of Harris believes that these 
non-GAAP financial measures provide information that is useful to investors in understanding period-over-period operating 
results separate and apart from items that may, or could, have a disproportionate positive or negative impact on results in 
any particular period. Management also believes that these non-GAAP measures enhance the ability of an investor to analyze 
trends in Harris’ business and to better understand our performance. In addition, the Company may utilize non-GAAP 
financial measures as a guide in its budgeting and long-term planning process and to measure operating performance for 
some management compensation purposes. Any analysis of non-GAAP financial measures should be used only in conjunction 
with results presented in accordance with GAAP. A reconciliation of these non-GAAP financial measures with the most 
directly comparable financial measures calculated in accordance with GAAP follows:

NET INCOME AND NET INCOME PER DILUTED ShARE
Dollars in millions except per share amounts	 Net	Income	 Per	Diluted	Share

Fiscal 2006 GAAP $237.9 $1.71
Adjustments 72.1 (a) .51 (a)

Fiscal 2006 Non-GAAP $310.0 $2.22

Fiscal 2005 GAAP $202.2 $1.46
Adjustments 7.0 (b) .05 (b)

Fiscal 2005 Non-GAAP $209.2 $1.51

% increase from Non-GAAP fiscal 2005 to Non-GAAP fiscal 2006 48.2% 47.0%

SEGMENT PERFORMANCE
	 Microwave	 Broadcast
	 Communications	 Communications

Fiscal 2006 GAAP segment operating income (loss) $(19.6) $22.8
Adjustments 39.6 (c) 36.9 (d)

Fiscal 2006 Non-GAAP segment operating income (loss) $ 20.0 $59.7

Fiscal 2005 GAAP segment operating income (loss) $   7.7 $18.1
Adjustments — 8.6 (e)

Fiscal 2005 Non-GAAP segment operating income (loss) $   7.7 $26.7

(a) Adjustments for fiscal 2006 include: a $36.5 million after-tax ($.26 per diluted share) charge related to inventory write-downs and other charges associated  
with decisions regarding product discontinuances and the shutdown of manufacturing activities in our Microwave Communications segment’s Montreal,  
Canada plant; a $10.2 million after-tax ($.07 per diluted share) charge related to a write-off of in-process research and development costs, lower margins being 
recognized subsequent to our acquisition due to a step up in inventory recorded as of the acquisition date and other costs associated with our acquisition  
of Leitch in our Broadcast Communications segment; a $20.0 million after-tax ($.14 per diluted share) charge associated with the continuing consolidation  
of manufacturing locations and cost-reduction initiatives in our Broadcast Communications segment and a $5.4 million after-tax ($.04 per diluted share)  
charge related to our arbitration with Bourdex Telecommunications Limited (“Bourdex”).

(b) Adjustments for fiscal 2005 include a $7.0 million after-tax ($.05 per diluted share) charge related to a write-off of in-process research and development  
costs and impairment losses on capitalized software development costs associated with our acquisition of Encoda.

(c) Adjustments to our Microwave Communications segment operating loss for fiscal 2006 relate to inventory write-downs and severance costs associated with 
product discontinuances and the shut-down of our manufacturing activities in Montreal, Canada. 

(d) Adjustments to Broadcast Communications segment operating income for fiscal 2006 includes a $25.0 million charge related to inventory write-downs,  
severance and other costs associated with cost-reduction actions and an $11.9 million charge associated with our acquisition of Leitch including the write-off  
of in-process research and development, lower margins being recognized subsequent to our acquisition due to a step up in inventory recorded as of the 
acquisition date, integration activities and other items. 

(e) Adjustments to Broadcast Communications segment operating income for fiscal 2005 relate to the write-off of in-process research and development and 
impairment losses on capitalized software development costs associated with our acquisition of Encoda.



Corporate Headquarters
Harris Corporation
1025 W. NASA Boulevard
Melbourne, Florida 32919
321-727-9100
www.harris.com

stoCk exCHange
Harris common stock is listed and  
traded on the New York Stock Exchange. 
Ticker Symbol: HRS

Buying and selling stoCk
Harris Corporation common stock  
generally is bought or sold through a 
stockbroker or a financial institution that 
provides brokerage services. You do not 
need to contact Harris in connection with 
the sale or purchase of its common stock.

transFer agent and registrar
Mellon Investor Services LLC
480 Washington Boulevard
Jersey City, New Jersey 07310-1900
Telephone: 888-261-6777
Outside the U.S., please dial 201-680-6578
www.melloninvestor.com/isd

sHareHolder serviCes
Mellon Investor Services, our transfer agent, 
maintains the records for our registered 
shareholders and can help you with a 
variety of shareholder-related services at no 
charge. The Mellon automated telephone 
voice response system, at 888-261-6777,  
is available to you 24 hours a day, 7 days 
week. You can conduct a wide variety of 
secure transactions just by listening to the 
menu selections and following the step-by-
step instructions. Services include:
~ Change of name or address
~ Consolidation of accounts
~ Duplicate mailings
~ Dividend reinvestment enrollment
~ Direct deposit of dividends
~ Lost stock certificates
~ Transfer of stock to another person
~ Additional administrative services

Electronic access to your financial  
statements and shareholder  
communications is available with  
MLinkSM. Visit www.melloninvestor.com/isd 
for the most direct access to your  
shareholder account, 24 hours a day,  
7 days a week, via Mellon’s secure  
Investor ServiceDirect® website. You can 
view and print your Investment Plan 
Statements, Investor Activity Reports,  
1099 tax documents, notification of  
ACH transmissions, transaction activities, 
annual meeting materials, and other  

annual CEO certification regarding Harris’ 
compliance with corporate governance 
listing standards was submitted to the New 
York Stock Exchange in October 2005.

Corporate and soCial responsiBility
Harris Corporation continuously strives to 
be a responsible corporate citizen. Our 
business culture is founded upon a set of 
core values that govern our relationships 
with customers, employees, shareholders, 
suppliers, and the communities in which we 
operate. To that end, Harris supports civic, 
educational, business, and environmental 
activities, and encourages Harris employees 
to practice good citizenship and become 
involved in community programs.

Social responsibility programs are an 
integral part of our strategy for sustained 
growth. They are incorporated into our 
Standards of Business Conduct, supported 
at the highest levels of management, and 
backed by standards of accountability.

In addition, Harris has had, and will 
continue to maintain, a strong corporate 
governance process and philosophy.  
The Harris Board first adopted governance 
principles more than 40 years ago, and they 
continue to be refined to assist the Board  
in carrying out its responsibilities. These 
principles, as well as the Harris 2005 
Corporate and Community Responsibility 
Report, are available online at  
www.harris.com.

2006 aMeriCan Business aWards
Harris Chairman, President and CEO 
Howard L. Lance won a Stevie® Award in  
the “Best Chairman” category of the 2006 
American Business Awards. The award 
recognizes the expansion of Harris 
community and educational outreach 
programs under his leadership, as well as 
the company’s unprecedented increases  
in revenue and profitability.

This Report contains trademarks, service marks,  
and registered marks of Harris Corporation and its 
subsidiaries. HD Radio™ is a trademark of iBiquity  
Digital Corporation. DIRECTV® is a registered  
trademark of DIRECTV, Inc. FLO™ is a trademark  
of QUALCOMM Incorporated.

sHareHolder inForMation

selected correspondence. Benefits of secure, 
online access with MLink include:
~ E-mail notifications of account activity
~ E-mail delivery of shareholder material
~ Help reduce paper waste and minimize 

printing and postage costs by signing up to 
receive shareholder materials electronically

~ Secure access to your documents in a 
customized, online mailbox

~ Convenient management of your 
shareholder documents – download  
and print

You can also send mail to Mellon at:
Harris Corporation
c/o Mellon Investor Services LLC
P.O. Box 3315
South Hackensack, New Jersey 07606-1915

annual Meeting
The 2006 annual meeting of shareholders 
will be held on October 27 at the Customer 
Briefing Center on the Harris Corporate 
Headquarters campus, Melbourne, Florida, 
starting at 10:00 a.m. The meeting will be 
webcast and can be accessed from a link on 
the Investor Relations page on the Harris 
website: www.harris.com

independent aCCountants
Ernst & Young LLP
Jacksonville, Florida

ForWard-looking stateMents 
This Report, including the letter to 
shareholders, contains forward-looking 
statements that are based on the views of 
management regarding future events at the 
time of publication of this report. These 
forward-looking statements, which include, 
but are not limited to: our plans, strategies, 
and objectives for future operations; new 
products, services, or developments; future 
economic conditions; outlook; the value of 
contract and program awards; our growth 
potential and the potential of the industries 
and markets we serve are subject to known 
and unknown risks, uncertainties, and other 
factors that may cause our actual results to 
be materially different from those expressed 
or implied by each forward-looking 
statement. These risks, uncertainties, and 
other factors are discussed in the 2006  
Form 10-k.

annual CertiFiCations
The most recent certifications by our Chief 
Executive Officer and Chief Financial 
Officer pursuant to sections 302 and 906 of 
the Sarbanes-Oxley Act of 2002 were filed 
as exhibits to our Form 10-K for the fiscal 
year ended June 30, 2006. Our most recent D
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