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In the past 10 years, Genomic Health has 
delivered Oncotype DX® test results to 
more than

Since 2004, the Oncotype DX breast cancer 
test has helped more than 

avoid chemotherapy and 
its side effects, while providing 
more than an estimated 

in treatment cost savings 
to the healthcare system.

$2.5 billion

100,000 patients around the world 
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Life, changing.

ON THE COVER: Dan, a 60-year-old husband, grandfather, and 

attorney, was diagnosed with prostate cancer in September 

2013, and was presented with the choice of surgery or radiation 

treatment. Alarmed by the likely side effects of incontinence and 

impotence, Dan began his own research and became intrigued 

with a third option – active surveillance, or regular and close 

monitoring of his disease. When his physician questioned this 

possibility, Dan continued to search for answers – a quest that 

led him to learn about the new Oncotype DX prostate cancer 

test. Dan then met with a radiation oncologist who was willing to 

recommend the new test based on his positive experience with 

the Oncotype DX breast cancer test. When Dan’s Oncotype DX 

Genomic Prostate Score (GPS) result came back, it placed him in 

the “very low risk” group. As a result, Dan and his wife, Debbie, 

were confident about choosing active surveillance. According to 

Dan, “I was determined to educate myself about all of my options, 

and thanks to Oncotype DX, I have not lost any sleep or been 

worried since I received my GPS result.”

facebook.com/genomichealth

twitter.com/genomichealth

Ask For Answers
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In 2004, Genomic Health introduced its first product – the Oncotype DX breast cancer test – and 

launched a new industry focused on using genomic information to make cancer care smarter. Based on 

a decade of clinical and commercial success, multiple opportunities for near-term growth, and a pipeline 

aimed at better managing cancer through all of its stages, the company intends to leverage its proven 

business model to stay at the forefront of the rapidly evolving field of genomic medicine.

The World’s Leading Provider of Genomic-Based  
Cancer Diagnostics

2013

The Future. Redefining the Cancer Patient Journey

$3.5 Billion Global Market Opportunity*

$260 Million Oncotype DX Revenue

Diagnosis

Screening

Treatment

Recurrence

Management

* Ductal carcinoma in situ * Management estimates as of December 31, 2013

 

Current Opportunity for Growth Bold Vision for Future Growth

U.S. Breast Cancer

U.S. Colon Cancer

U.S. Prostate Cancer

International

90% of men with low-risk prostate cancer 
undergo treatment with surgery or radiation, 
but there is only a 3%

chance that their disease 
will become life-threatening.

Less than 20% of women with DCIS* breast cancer 
need aggressive treatment. The Oncotype DX DCIS ScoreTM 
can help them make a more informed treatment decision.

Leading international breast cancer 
treatment guidelines support the use 
of Oncotype DX.

Genomic Health plans to deliver a pipeline of 
innovative tests that will empower patients at every 
stage of their cancer journey, with the goal of 
transforming cancer care.

Oncotype DX can address the needs 
of more than 240,000 breast cancer 

patients outside the U.S. each year 
– representing a

$600 million annual market
    opportunity.

diagnosed annually in the U.S. 
with low-risk prostate cancer decide 
if active surveillance is right for them.

120,000 men

The Oncotype DX 
prostate cancer test can help  
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In 2004, Genomic Health introduced its first product – the Oncotype DX breast cancer test – and 

launched a new industry focused on using genomic information to make cancer care smarter. Based on 

a decade of clinical and commercial success, multiple opportunities for near-term growth, and a pipeline 

aimed at better managing cancer through all of its stages, the company intends to leverage its proven 

business model to stay at the forefront of the rapidly evolving field of genomic medicine.

The World’s Leading Provider of Genomic-Based  
Cancer Diagnostics



Dear Stockholders, 

2013 was a year of strong progress and diversification for Genomic Health, as we successfully launched 

our third product franchise, the Oncotype DX prostate cancer test; substantially grew our international 

business; increased adoption of our breast and colon cancer tests; and strengthened our financial position. 

Additionally, we have recently achieved two significant milestones – the 10th anniversary of the Oncotype DX 

breast cancer test and over 400,000 test results delivered to patients since its introduction in 2004. 

These achievements position the company for significant growth toward what we estimate to be a $3.5 billion 

market opportunity worldwide with our current suite of Oncotype DX tests, while enabling us to invest in a 

bold vision for the future. In the next decade, we plan to deliver a pipeline of innovative products aimed at 

empowering patients at every stage of their cancer journey, with the goal of transforming cancer care.

We are confident that we can deliver on this vision, given our ten-year track record as the leading provider 

of genomic-based diagnostic tests for personalizing cancer care. Since its introduction a decade ago, the 

Oncotype DX breast cancer test has helped patients and their physicians around the world make better 

informed treatment decisions. To date, it is the only genomic test shown to predict the likelihood of 

chemotherapy benefit for women with early-stage, invasive breast cancer. The Oncotype DX breast cancer 

test is included in all major cancer treatment guidelines across the globe, has achieved widespread U.S. 

reimbursement, and is recognized as the new standard of care. Since 2004, we have addressed six additional 

questions in breast, colon, and prostate cancer – all with the objective of leveraging genomic discoveries to 

optimize treatment of early-stage cancer. 

Focusing on Growth 

We achieved strong financial results in 2013, reflecting the continued advancement of our international 

business and solid growth from our Oncotype DX breast cancer test. For the year, we delivered more than 

85,500 test results, a 15 percent increase over 2012. Total revenue increased by 11 percent, rising to $261.6 

million from $235.2 million in the previous year. Our balance sheet is healthy, including $105.4 million in 

cash, cash equivalents, and short-term investments at year-end. With our proven track record and multiple 

commercial opportunities ahead, we have decided to accelerate our investment to build our prostate and 

international markets while continuing to expand our core U.S. breast cancer business.

KIMBERLY J. POPOVITS
CHAIRMAN OF THE BOARD        
PRESIDENT & CHIEF EXECUTIVE OFFICER

10 YEARS AND BEYOND10 YEARS AND BEYOND10



Achieving International Milestones  

Our continued efforts to realize our significant international opportunity generated substantial growth in the 

past year. International test volume rose 49 percent in 2013, and revenues grew to 15 percent of total product 

revenue, a 37 percent increase over 2012. We now provide test results to patients in more than 70 countries and 

have secured reimbursement for our breast cancer test for over 115 million lives outside of the United States. 

We achieved a major milestone in September, when the National Institute for Health and Care Excellence (NICE) 

in the United Kingdom made the decision to recommend the Oncotype DX test as the only multi-gene test for 

use in guiding chemotherapy decisions for certain patients with early-stage, hormone receptor-positive, invasive 

breast cancer. This recommendation is consistent with leading international breast cancer treatment guidelines 

from the American Society of Clinical Oncology® (ASCO®), the National Comprehensive Cancer Network® 

(NCCN®), the European Society for Medical Oncology (ESMO®), St. Gallen, and the Gynecologic Oncology 

Working Group (AGO) in Germany, which in March 2014 updated its guidelines to include the Oncotype DX 

breast cancer test as the only genomic assay that provides predictive information regarding the benefit of 

chemotherapy.1 These recommendations recognize what we believe to be unparalleled evidence supporting the 

clinical validation of the Oncotype DX test and its ability to guide physicians and their patients in making more 

informed, individualized treatment decisions. Beyond its impact in the UK, the NICE recommendation is serving 

as a catalyst for reimbursement discussions throughout Western Europe – a market opportunity we estimate to 

be more than $400 million and a focus of our international commercial resources in 2014. 

Capturing Our Large Opportunity in Prostate Cancer  

The successful launch of our Oncotype DX prostate cancer test in May marked a significant milestone for 

Genomic Health, and importantly, for the more than 210,000 men diagnosed with prostate cancer each year in 

the U.S. We introduced the test in conjunction with the presentation of positive clinical validation study results 

at the American Urological Association (AUA) annual meeting. These results demonstrated that our biopsy-

based, multi-gene test can predict aggressive disease at the time of diagnosis, helping to identify those men 

who need immediate surgery or radiation versus those who can confidently choose active surveillance.

In its first six months of availability, more than 500 physicians and 80 percent of our targeted urology accounts 

have ordered the Oncotype DX prostate cancer test; of these, over half have placed multiple orders. To support 

adoption and reimbursement of the test, we are performing a broad range of studies, including the initiation of 

a second large trial to reinforce the value of Oncotype DX in predicting aggressive disease. With ten completed 

prostate cancer studies and more on the way, we are executing the same strategy that proved successful in 

driving widespread use of our breast cancer test. We are also investing to further expand our U.S. urology field 

team and to support robust educational programs for physicians and patients. In this way, we intend to capture 

the large market opportunity for our current Oncotype DX prostate cancer test, which we estimate at more than 

120,000 low risk patients, or more than $400 million in the U.S. alone.

Expanding Our Breast and Colon Cancer Programs  

Use of our Oncotype DX breast cancer test in the U.S. continues to grow due to the success of our ongoing 

efforts to reach the two in five women with early-stage, invasive disease who today are not receiving the 

Oncotype DX test. These efforts include clearly differentiating Oncotype DX as the only genomic test validated 

to predict chemotherapy benefit, as well as educating and activating patients to ask their doctors about the test. 

1 American Society of Clinical Oncology, ASCO, National Comprehensive Cancer Network, NCCN, and, European 

Society for Medical Oncology, ESMO, are registered trademarks of ASCO, NCCN and ESMO, respectively. ASCO, 

NCCN, ESMO, St. Gallen and AGO do not endorse any product or therapy.



We are also making significant progress in one of our largest near-term opportunities, ductal carcinoma in 

situ (DCIS) – an increasingly detected and often over-treated subgroup of breast cancer affecting more than 

50,000 women each year in the U.S. alone. In 2013, we achieved two major milestones in this program. First,  

the Journal of the National Cancer Institute published the positive results of our clinical validation of the 

Oncotype DX DCIS Score, demonstrating the value of the test in guiding the aggressiveness of treatment. 

Second, we gained U.S. Medicare reimbursement for the Oncotype DX DCIS Score. To further increase access 

and reimbursement for patients, we have initiated a second large DCIS study that we expect to complete in 2014.

Turning to our Oncotype DX colon cancer test, we continue to expand the body of clinical evidence 

underscoring the value of the test to the more than 20,000 eligible stage II and stage III colon cancer patients 

diagnosed each year in the U.S. Notably, the Journal of Clinical Oncology published positive results from the 

third successful validation study of the Oncotype DX colon cancer test in November,  and multiple decision-

impact studies have confirmed that use of the test leads to more informed treatment decisions and a net 

reduction in chemotherapy use.

Advancing Genomic Medicine 

In 2013, we continued to make significant investments in our business, allowing us to deliver on key milestones 

while enhancing efficiencies, capacity, and quality across our organization. In our clinical reference laboratory, 

our ongoing investment enables us to deliver high-quality, consistent, and precisely controlled test results from 

a centralized platform – at a rate of more than 350 test reports per day. We are also investing aggressively to 

realize large opportunities in the prostate cancer and international markets, significantly expanding our clinical 

and marketing efforts in both areas. 

A decade ago, we introduced a new product – the Oncotype DX breast cancer test – and launched a new 

industry dedicated to using genomic information to make cancer care smarter. In the next ten years, we aim 

to accelerate this effort by developing a pipeline of tests that interpret a patient’s unique genomic signature 

at each of the many stages of cancer, from diagnosis and treatment, to monitoring for disease progression or 

recurrence, to selecting the best therapy if the cancer returns. Looking ahead, we expect to continue to utilize 

the new and more powerful laboratory and bioinfomatic technologies available, including next-generation 

sequencing and advanced robotics, to develop and commercialize our future products. Our patient-centered 

focus is expected to include new applications of our existing tests, the development of new tests to answer 

additional clinical questions throughout the course of a given cancer, and the creation of a proprietary liquid 

platform to offer non-invasive tests that can be performed on blood or urine to quantify the presence and 

burden of cancer, as well as the sensitivity or resistance to specific drugs. 

While our goals remain ambitious, we are confident that our outstanding team can achieve them, working in 

partnership with the many collaborators who share our purpose to deliver better outcomes in cancer, guided  

by a vision of a world in which genomic information is truly life, changing.  

Kimberly J. Popovits 

Chairman of the Board 

Chief Executive Officer & President 

Kimberly J. Popovits
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Nasdaq: GHDX

This Annual Report to Stockholders contains 
forward- looking statements within the meaning of 
the Private Securities Litigation Reform Act of 1995, 
which statements can be identified by words such as 
“believes,” “anticipates,” “plans,” “expects,” “will,” 
“can,” “intends” and similar expressions. These 
forward-looking statements include our expectations 
for our business in 2014, including areas of potential 
growth and investment; our beliefs and expectations 
with respect to our business model and our growth 
strategy; our beliefs regarding the size of potential 
market opportunities; our ability to leverage our 
investments, business strategy and technology to 
grow our business and expand our product offerings 

and markets; the reasons for and factors supporting 
growth in usage of and reimbursement for our 
tests; the impact our tests may have on patients, 
physicians, payors or the healthcare system; our 
beliefs regarding the benefits and attributes of 
our tests; our beliefs with respect to market need 
for and acceptance of our products; our beliefs 
with respect to our next generation technology, 
product pipeline, and new methods of performing 
genomic tests; our intent to continue to pursue 
research and development and clinical studies; the 
success and timing of clinical trials or clinical results; 
the applicability of clinical study results to actual 
outcomes; our belief that clinical validation data 
supporting our tests is a key competitive advantage; 
our ability to individualize patient care and the results 
obtained by and outcomes of individual patients; our 
beliefs with respect to our international expansion 
and drivers of our success outside the United States; 
and our plans to continue to pursue reimbursement 
for our tests and our ability to obtain and maintain 
such reimbursement.

Forward-looking statements are subject to risks and 
uncertainties that could cause actual results to differ 
materially. These risks and uncertainties include, but 
are not limited to, our ability to increase usage of our 
tests or future tests; the risk that we may not obtain 
or maintain sufficient levels of reimbursement for our 
existing tests and any future tests we may develop; 
the risk that reimbursement pricing may change; the 
risks and uncertainties associated with the regulation 
of our tests by the FDA or regulatory authorities 
outside of the United States; the impact of new 
legislation or regulation on our business; our ability 
to use new technology to benefit our business; our 
ability to compete against third parties; our ability 
to develop and commercialize new tests; our ability 
to obtain and maintain patent protection for our 
innovations; the intellectual property rights of third 
parties; unanticipated costs or delays in research 
and development efforts; our ability to obtain capital 
when needed; our history of operating losses; the 
results of clinical studies; the applicability of clinical 
results to actual outcomes; and the other risks set 
forth in our filings with the Securities and Exchange 
Commission, including our Annual Report on Form 
10-K for the year ended December 31, 2013. These 
forward-looking statements speak only as of the date 
hereof. Genomic Health disclaims any obligation to 
update these forward-looking statements.

Genomic Health, the Genomic Health logo, 
Oncotype, Oncotype DX, Recurrence Score and DCIS 
Score are trademarks or registered trademarks of 
Genomic Health, Inc. In this Report, we may also refer 
to trademarks of other corporations or organizations.

*The story of the patient featured in this Report is his 
own, is not intended to be representative of patients 
with prostate cancer generally, and should not be 
considered medical advice. Patients should consult 
with their doctor to determine the best treatment 
decision for their individual disease.
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ON THE COVER: Dan, a 60-year-old husband, grandfather, and 

attorney, was diagnosed with prostate cancer in September 

2013, and was presented with the choice of surgery or radiation 

treatment. Alarmed by the likely side effects of incontinence and 

impotence, Dan began his own research and became intrigued 

with a third option – active surveillance, or regular and close 

monitoring of his disease. When his physician questioned this 

possibility, Dan continued to search for answers – a quest that 

led him to learn about the new Oncotype DX prostate cancer 

test. Dan then met with a radiation oncologist who was willing to 

recommend the new test based on his positive experience with 

the Oncotype DX breast cancer test. When Dan’s Oncotype DX 

Genomic Prostate Score (GPS) result came back, it placed him in 

the “very low risk” group. As a result, Dan and his wife, Debbie, 

were confident about choosing active surveillance. According to 

Dan, “I was determined to educate myself about all of my options, 

and thanks to Oncotype DX, I have not lost any sleep or been 

worried since I received my GPS result.”

In 2013, Genomic Health launched a compelling patient awareness 

campaign to educate women about the unique nature of their 

breast cancer as well as the availability of the Oncotype DX 

breast cancer test to help them make a more informed treatment 

choice. Most importantly, the campaign is intended to activate 

women to be their own advocates, and to ask for the answers 

they need before deciding on a treatment path. 

www.askforanswers.com

facebook.com/genomichealth

twitter.com/genomichealth
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