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Great ideas always command greater attention. That’s 
why you need Cougar®. Offering standout performance, 
Cougar remains the favorite for its power to amaze 
and impress. Cougar’s stellar brightness and balanced 
white shade — in addition to its smooth, uniform print 
surface and high opacity — deliver rich, vibrant colors 
and sharp images with startling results. With consistent 
performance, both on press and off, Cougar provides 
uncompromising quality and excellent value. Containing 
10% post-consumer fiber, Cougar is now FSC-certified 
and a premiere member of the Domtar EarthChoice® 
family. For guaranteed success and a performance that 
commands attention, always remember to ask for Cougar.

©  1986 Panda symbol WWF-World Wide Fund For Nature  
(also known as World Wildlife Fund) 

®  “WWF” is a WWF Registered Trademark

Domtar is pleased to make an 
annual contribution of $275,000 
to WWF from the sale of Cougar 
brand products.
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governing for success domtar is 

committed to the highest standards of ethical behavior 

and business conduct.

22
looking great want your organization to 

make its best impression? then start with domtar papers.

34
footprint domtar has a broad geographic 

footprint, with manufacturing or distribution facilities in 

37 of 50 u.s. states and seven of ten canadian provinces.
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one team, one goal domtar fields one 

of the most accomplished teams in the paper business.
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a dedicated commitment 
to its communities domtar considers 

its employees the living embodiment of its commitment 

to community development.
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Q What virtues of creating the industry 

leading maker of UFS made this combina-

tion a compelling transaction for you? 

A First and foremost, it will help us face the 

challenges of a maturing market while 

making us financially stronger. we now have an 

extensive pool of expertise, which is supported 

by a great group of mills, having retained the best 

performers of both predecessor companies. our 

corporate culture is strong and entrepreneurial, 

focused on meeting customer expectations. 

we have market leadership in the crucial busi-

ness papers segment. the combination was 

an accretive way of investing in very efficient 

t
hE shApING oF domtAR CoRpoRAtIoN 

CombINEd thE AssEts oF domtAR INC. 

WIth thE FINE pApER bUsINEss 

oF WEyERhAEUsER CompANy, tWo 

pApERmAkING oRGANIzAtIoNs, 

to CREAtE A NEW LEAdING NoRth 

AmERICAN mANUFACtURER oF UNCoAtEd FREEshEEt (UFs). 

bEING NUmbER oNE mEANs moRE thAN bEING thE bIGGEst. 

It ALso mEANs bEING thE bEst. As RAymoNd RoyER 

sUGGEsts, thE CompANy WILL LEVERAGE Its NEWLy 

AUGmENtEd stRENGths to EARN thE tRUst oF 

Its CUstomERs ANd GENERAtE shAREhoLdER VALUE.

production capacity, building on our respective 

distribution networks and customer base and 

lowering our delivered unit costs, which have 

become important with rising fuel prices. i see 

the potential to make domtar much greater than 

the sum of its parts.

Q Big is usually better, but what are the 

specific advantages of being the leading 

maker of UFS that should translate into share-

holder value? 

A this deal was transformative. with our 

critical mass came economies of scale, 

market awareness, improved access to capital 

and the opportunity to de-leverage our balance 

sheet. we have retained the best performing 

facilities and rationalized some that were less 

cost-efficient. we have reproduced commercial 

match of our most popular grades. this means 

that the same recognized brand-name product 

(such as husky® or lynx®) is manufactured at 

more than one location with the same quality 

standard. in this way, we take advantage of our 

extended mill footprint and reduce our delivered 

costs. we have also shifted some products to mills 

where they can be produced more competitively. 

substantially all of our high volume paper products 

will be manufactured on paper machines that are 

first and second quartile in terms of costs. with our 

increased marketing and distribution capability 

we can supply the very largest or the smallest of 

customer mandates. i’m particularly excited about 

our potential to build brand recognition for our 

products and increase our market share.

AN 
INtERVIEW 
WIth 
RAymoNd 
RoyER

domtar corporation’s 

President and 

chief executive officer

‘‘ I see the potential 
to make domtar 
much greater 
than the sum of 
its parts.’’
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Q Demand for UFS in North America appears 

to be on a slow, structural decline. 

Is becoming the biggest producer a case of 

ensuring that Domtar will be the proverbial 

‘last man standing’? 

A this will be a great business to be in 

for a long time to come. uFs paper is 

fragmented into different paper grades, which 

come in many sizes, shades, colors and basis 

weights for various applications. each application 

has its own unique demand trend and elasticity. 

For example, direct mail has a flat to positive 

demand trend. in grades that are in structural 

decline, our geographic coverage, proximity to 

customers and efficient assets provide us with 

a tremendous advantage. if required, we can 

consolidate production to lower cost facilities and 

achieve greater uniformity in terms of quality and 

consistency providing good potential for market 

share growth. all this assures that we keep our 

mills operating at optimal capacity, and avoid 

discounting to drum up volume. 

Q One could say that 2007 was a transitional 

year conducted against the backdrop of a 

weakening North American economy. How would 

you characterize the Company’s performance?

A all things considered, i’d say most gratifying. 

integrating two entities is an enormous 

undertaking but our people have gone through 

this in the past. there were difficult decisions 

taken to close or downsize operations, affecting 

employees, families and communities. it’s always 

the most difficult part of my job and we strive to 

do it in the most respectful way. 

in terms of performance, domtar achieved a 

pro forma eBitda of approximately $900 million 

in 2007 despite upward pressure on energy, fiber 

and chemical costs, as well as the impact of 

the stronger canadian dollar on our canadian 

operations. this allowed us to reduce our debt by 

more than $350 million since the end of march 2007. 

all of this augers well for domtar’s stakeholders 

in the future.

Q How would you assess the progress 

achieved in integrating the assets of the 

two companies?

A as of december 30, the full year synergies 

run-rate of what has been achieved 

is $130 million. that includes synergies from 

sharing of best-in-class practices, logistics and 

transportation, procurement, etc. i’m confident 

that we will meet or perhaps exceed our original 

‘‘this  
will be 
a great 
business 
to be in 
for a long 
time to 
come.’’
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forecast of $200 million in synergies (run-rate) by 

december 2008.

Priorities for 2008 include completing the 

synergy program and transitioning it services 

in operations. we are also committed to finding 

the best solution for our non-core wood business, 

one that balances the interests of shareholders 

and the employees involved. 

Q What remains to be done to achieve the 

full potential of the coming together of 

these businesses?

A having picked a lot of the low hanging 

fruit, our primary focus for the upcoming 

year will be to further achieve efficiency gains 

and monitor continuous performance improve-

ments. the goal is to optimize domtar’s strengths 

by implementing our new brand strategy and 

leveraging our distribution network and cus-

tomer services. we made a statement when 

we obtained “uFs” as our ticker symbol on the 

new York and toronto exchanges. it shows how 

focused we are on our business plan. we want 

our customers to see our products as the brand 

name in their category and domtar as the quality 

and service leader.

Q Is Domtar actively seeking additional 

acquisitions?

A not at this time. our goal is to complete 

the blending of operations, pursue the 

launching of our brands and fully implement 

other marketing strategies, as well as solidify 

our leadership in our major product categories. 

For now, the priority and focus of our employees 

is on delivering synergies. our commitment 

to customers is to be their preferred uFs 

supplier and our actions are geared toward 

establishing ourselves as the supplier of choice 

in north america.

Q What does the economic environment 

look like for 2008?

A despite the slowing economy, the bigger 

story of 2008 looks like cost inflation 

pressure, not weaker demand or prices. Paper ship-

ments look steady, inventories for major grades 

like cut size are reasonably tight, partly a reflec-

tion of consolidation throughout the industry. 

a number of price increases during the first 

quarter are indicative of a good supply demand 

balance. the weak dollar helps sustain pricing 

and makes the domestic market less attractive for 

european competitors. also, demand for market 

pulp remains strong, particularly offshore.

costs are another story. $100+ for a barrel of 

crude oil has a significant impact on energy-

related supplies, while the housing crisis indirectly 

pushes up fiber prices. although most of our fiber 

procurement is hardwood, a lot of our softwood 

fiber supply comes in the form of residual wood 

chips from lumber mills, many of which have shut 

down or are taking extended downtime. so we 

have a big job ahead of us to contain costs.

Q Has championing sustainability begun 

paying off for Domtar, and if so, how?

A absolutely! when dealing with renew-

able assets like forestry, it’s important to 

demonstrate your commitment to sustainability 

through concrete actions. only in this way will 

stakeholders be convinced that such a commit-

ment is truly part of your core values. that’s why 

nine years ago, we went for Fsc certification, a 

standard we are still committed to today. these 

recognized third-party audits and chain-of-custody 

certifications clearly demonstrate that our com-

mitment to sustainability remains at the forefront 

of our development strategy.

we are now starting to see some very encour-

aging results. sales of our Fsc-certified products 

actually doubled from 2006 to 2007, and this is 

just the tip of the iceberg. Just marry these three 

thoughts. one, domtar is the leader bar none in 

producing Fsc-certified uFs products under our 

domtar earthchoice ® banner. our cougar ® line of 

ultra-bright premium printing papers was added 

to that list in January 2008. two, the consumer’s 

appetite for ‘‘sustainability’’ products or products 

made from socially responsible producers is 

increasing. many large buyers of paper are antici-

pating this trend and catering to it by adopting 

ancient forest friendly or eco-paper purchasing 

policies. and three, as domtar corporation, we can 

now market and sell Fsc-certified products to a 

much larger customer base, work with customers 

to help spread the good word on green products 

and educate the public on the environmental 

benefits. Frankly, paper manufacturers in some 

of the low-cost countries have their eye on large 

‘‘ our geographic 
coverage, proximity 
to customers and 
efficient assets 
provide us with 
a tremendous 
advantage.’’
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paper markets like north america, but they won’t 

be able to make the social and environmental case 

like we can — not even close! — which is why we 

will forcefully advocate for our line of domtar 

earthchoice products.

Q The political landscape appears to be 

changing with respect to global warming 

with such approaches as carbon taxes and 

emissions trading now on the table. Is this 

a concern?

A actually, it would be a net plus for domtar. 

For years now, our pulp and paper mills 

have worked hard to reduce their greenhouse gas 

emissions. they have succeeded in reducing them 

by more than 20 percent since 2002 on both an 

aggregate and intensity basis and continue to work 

on energy efficiency. we provide about 68 percent 

of the energy required to produce steam internally 

through our recovery boilers and cogeneration 

assets. approximately 69 percent of our electric 

power requirements are produced internally. 

Furthermore, healthy, sustainable well-managed 

forests can be a great resource in mitigating the 

effects of climate change and this is in line with 

domtar’s commitment to sustainability. 

Q How can Domtar bring more stability for 

all stakeholders in a perpetually instable 

industry?

A when i joined domtar in 1996, there were 

two things this industry needed. First, 

consolidation. this would make it possible to 

achieve economies of scale and ensure discipline 

on capital expenditures to be able to compete 

on a global basis. second, a commitment to the 

industry and an acknowledgement that demand 

had matured, making it necessary to balance 

supply with customer demand. we live in a world 

with shortened cycles and extraordinary currency 

and commodity price volatility. But my instinct is 

‘‘we want our customers to 
see our products as the brand 
name in their category.’’

that domtar finds itself in a very good situation, 

with the kind of market share, asset quality 

and mix, currency exposure, product focus and 

continent-wide distribution network that inspires 

confidence. But i also need to be clear, there’s no 

room for complacency. we can always optimize 

our situation. this is, after all, a business where 

major assets have been changing hands with 

remarkable rapidity. interesting opportunities 

will come along. so will the need to be flexible. 

domtar employees continue to be instrumental in 

helping to manage all of this volatility. with their 

continued dedication and professionalism, for 

which they have my considerable gratitude, we 

can all look forward to much future success.  ●
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maybe everyone should get to know North 
America’s newest leader in papermaking.  

❯❯❯ domtar is the largest integrated 
producer of uncoated freesheet paper and 
the second largest in the world, based on 
production capacity. ❯❯❯ strictly speaking, 
domtar’s business is not just making pulp 
and paper. ❯❯❯ Its real business is serving 
customers. this is why domtar designs, 
makes, markets and distributes so many 
products — everything from business, 
commercial printing and publication 
papers, to converting and specialty 
papers. ❯❯❯ Among these are some of the 
industry’s most trusted brands, including 
perennial favorites such as Cougar ®, 
Lynx ® opaque and First Choice ®. Not to 
mention domtar EarthChoice ® — a full line 
of environmentally and socially responsible 
papers. ❯❯❯ of course, domtar is more than 
a collection of mills and brands. ❯❯❯ It’s also 
a team of people. Arguably the industry’s 
most accomplished reservoir of know-how 
and dedication. ❯❯❯ And this, too, is domtar.this is 

Domtar       
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strategic fit

with apologies to grade school teachers everywhere, 

sometimes in business the rules of arithmetic 

simply don’t apply. take the case of domtar and 

the fine paper business of weyerhaeuser, which 

came together to form the largest manufacturer 

and marketer of uncoated freesheet paper in 

north america and the second largest in the world, 

based on production capacity.

add up the two organizations’ expertise, 

embodied in their 13,000 employees. add up 

their customers, mills and capacity. add up two 

histories stretching back to the nineteenth 

century. and while you’re at it, you might also 

tote up two product portfolios that contain 

some of the industry’s most respected brands, 

the widest range of fine and specialty papers, 

and domtar earthchoice® — quite possibly the 

most environmentally sustainable family of fine 

papers in north america. after you’ve done all your 

adding up, you’ll likely get a pretty impressive sum.

But the way smart business works, and the 

genius of this particular transaction, is that the sum 

total of the two organizations is greater than a 

simple calculation would suggest. it actually adds 

up to a new level of leadership. Given their strategic 

fit, the two companies’ products, the geographic 

location of their mills, their customers and cultures 

are actually complementary. their assets enhance 

rather than compete with each other, and the 

result is a bigger and better domtar — better 

for its customers, better for its employees and 

shareholders.

bigger 
better+

how two 
companies 

came together, 
learned from 

each other, 
and got it right.

why this 

corporate marriage 

just works

superIor proDuct 
range: 

customers can choose 

from a wider selection 

of premium products, 

including domtar 

earthchoice®, the leading 

environ mental line 

of papers.

Better customer 
servIce: 

along with a consolidated 

product range, customers 

have access to a larger 

north american 

footprint, so there’s 

availability and services, 

such as just-in-time 

delivery, closer to where 

customers do business.

the new company, drawing on the best from 

domtar inc. and weyerhaeuser’s fine paper busisness, 

is a marriage made in heaven…or at least in the 

boardroom. here’s why:
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steering out of the perfect storm

to understand the full implications of this 

blockbuster marriage, we need to turn the 

calendar back a couple of years. at that time 

the north american paper industry was on the 

ropes — especially in canada, where the dollar had 

been on a tear in recent years. the costs of fiber, 

chemicals and energy were also increasing. 

it was the perfect storm. and it became pretty 

obvious that the longer north american paper 

producers waited, the worse the situation would 

become. clearly, it was time for some out-of-

the-box thinking. the only way to ride out the 

challenges of a turbulent business environment 

was to create a north american low-cost paper 

producer, with the innovativeness, capacity and 

scale to claim the lead.

enter Raymond Royer, ceo of domtar and 

already a veteran of successful consolidations 

while at the helm of the venerable canadian 

paper company. his executive team understood 

one thing: the longer they waited, the more 

complete the perfect storm would become and 

the less maneuverability they would ultimately 

have. But the sooner they took decisive action, the 

sooner they could return to profitability.

domtar better than the sum 

of its parts

the deal bringing together domtar and 

the fine paper business of weyerhaeuser 

was a complex process of countless days 

and nights spent by dozens of executives 

hammering out the details over many 

months. it was critical to get this deal 

exactly right, not just for the company’s 

shareholders, but equally for its employees and 

customers. the competitive landscape was simply 

too challenging to allow for anything less than 

perfect execution.

in the final analysis, the much-heralded strategic 

fit between the two companies’ businesses turned 

out to be precisely as predicted. in its first year, 

domtar corporation posted a solid performance — 

and that’s well before the expected synergies 

have really kicked in.

not to mention that Raymond Royer, one of the 

masterminds behind the transaction, was named 

by Risi, which tracks the global forest products 

industry, as north american ceo of the year. 

so what’s ahead for domtar, its employees and 

other stakeholders, now that they’ve defied the 

simple rules of addition? only time will tell.

sometimes 

1 + 1 = 3
out-of-the-box thinking helped 
to defy the odds and recreate 
domtar — a low-cost paper 
producer with the capacity and 
scale to claim the lead. 

Best practIces: 
 

two industry leaders 

come together to 

share ideas and learn 

from each other. 

Result: the best of both 

organizations.

Best paper machIne 
for Best paper: 

with a wider inventory 

of paper machines to 

choose from, domtar 

can match the right 

paper machine to the 

right product, based on 

market demand, location 

and other factors. this 

also produces higher and 

more consistent quality.

more sustaInaBle 
operatIons:

a sustainable enterprise 

is a more profitable 

enterprise in the long 

run. with less duplication 

and greater streamlining, 

domtar reduces its 

energy use, shipping and 

waste, while optimizing 

recycling and reuse. 

customers increasingly 

want to be associated 

with sustainable partners. 

so do shareholders, 

employees and neighbors.



in 2007, the people at domtar 

corporation showed they 

really knew what he was 

talking about because their 

ingenuity came out in spades! 

Domtar Became the numBer 

one IntegrateD proDucer 

of uncoateD freesheet 

paper on the contInent 

and second largest in the 

world, based on capacity. 

this deal was more than an 

integration. it gave birth to 

a new leader in the industry, 

changing the face of pulp 

and paper manufacturing in 

north america.

George s. Patton 
once said,

“Never tell 
people how 
to do things. 
Tell them 
what to do 
and they will 
surprise you 
with their 
ingenuity.”

a solidbeginning
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a #1  
team
in 2007, domtar corporation became a 

$6-BIllIon company with a production and 

operational capacity that spans the continent 

from the shores of newfoundland in canada 

to southern california. it has some of the most 

efficient and cost-competitive paper mills 

in the world, and a 13,000-strong employee 

population with the skills to ensure that its 

customers reap the benefits of their new, 

improved supplier.

“this combination further reaffirmed 

our business strategy of consolidating our 

presence in fine papers. today domtar’s 

sales of paper and pulp stand at 82%, and 

we capture an impressive market share in 

many product categories including business 

papers, offset and opaque papers,” said 

Raymond Royer, President and chief executive 

officer. the remainder of the company’s 

business comprises sales from domtar-owned 

merchants (14%) and wood (4%).

 delivering  
like a leader
to be successful in an industry with fierce 

competitors, the new domtar must make 

sure that it produces the papers preferred by 

its customers at the best possible cost. the 

combination of two large portfolios of assets 

provided an opportunity to identify areas 

where potential efficiencies can be generated 

(i.e. where productivity can be increased or 

money can be saved by combining activities).

special teams were mandated to complete 

a review of the company’s operations. the 

results of this exercise generated more 

than 650 projects that enabled domtar to reach 

$130 mIllIon (run-rate) in improvements and 

savings at the end of 2007.

“this is a case where the numbers speak 

for themselves,” said Raymond Royer. “we 

had set a target of $80 mIllIon in synergies 

by year-end but managed to surpass that 

by $50 mIllIon. Based on our success thus 

far, we are confident that we can achieve and 

perhaps even exceed our ultimate goal of 

$200 million (run-rate) in synergies by the end 

of 2008.”

always  
better
as with any initiative of this magnitude, 

some projects are always easier to implement 

than others. domtar continues to work 

on improving performance, optimizing its 

equipment, increasing service levels and 

balancing production with demand. it has 

simplified its ordering system to make 

supplying customers more efficient, as 

well as enhanced some of its product lines. 

increased customer demand for Forest 

stewardship council (Fsc) certified papers 

was also addressed, with the addition of 

its premium cougar® opaque as well as 

domtar hots® to the domtar earthchoice® 

family of environmentally and socially 

responsible papers.

“It is not just a question of having become 

bigger but we have also become better. our 

employees have worked hard to generate 

a good performance for our shareholders 

during this period of intense change. i think 

our results demonstrate that the course set 

from the very beginning was a sound one, 

and that we are on the path to even further 

improvement,” concluded Raymond Royer.

#1
integrated 

producer of 

uncoated 

freesheet 

paper in 

North America 

(based on 

production 

capacity)

1.2
million air dry 

metric tonnes 

of market pulp, 

net of external 

purchases

# 2
integrated 

producer of 

uncoated 

freesheet paper 

in the world

(based on 

production 

capacity)

4.6
million tons 

of uncoated 

freesheet paper 

production 

capacity 

238,000 tons 

of coated 

groundwood  

production 

capacity

6
billion dollars 

in sales 

15
pulp and 

paper mills 

26 
paper  

machines

19
converting  

and 

distribution 

operations, 

including 

14 
located offsite
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governing 
FoR

success 
Domtar’s board 
is comprised 
of 13 highly 
experienced and 
knowledgeable 
directors. 
each director has independent status on the board, in 

compliance with the company’s director independence 

standards and the independence requirements of the sec 

and the nYse with the exception of mr. Raymond Royer, 

domtar’s ceo, and mr. marvin cooper, domtar’s coo.

mr. harold h. macKay is the chairman of the board of 

the company. mr. macKay has served as counsel to the 

law firm macPherson leslie & tyerman llP in Regina, 

saskatchewan since 2005. Previously, he was a partner in 

the firm from 1969 to 2004. he also served as the clifford 

clark policy advisor to the department of Finance of 

canada and chaired the task Force on the Future of 

the canadian Financial services sector in 1997 and 1998. 

he is a director of the toronto-dominion Bank and the 

mosaic company. mr. macKay is an officer of the order of 

canada. mr. macKay is the chairman of the nominating 

and corporate Governance committee.

d omtar is committed to the highest standards of ethical behavior and business conduct. 
this standard governs its relationships with customers, suppliers, shareholders, 
competitors, and the communities in which it operates, as well as relations among 
domtar employees at every level of the organization.

the company has rigorous internal policies and processes that guide its activities and ensure that 
it complies with the corporate governance guidelines issued by the united states sarbanes-oxley 
act of 2002, the securities and exchange commission (sec), the new York stock exchange (nYse) 
and the toronto stock exchange (tsX).

domtar’s activities are overseen by a board of strong and independent directors, which is itself 
governed by rules that define the board’s responsibilities, its committees, the conduct of its 
directors and its various practices.

domtar’s governance system also relies on reputable independent auditors, who audit annual 
financial statements and interact with the board of directors and management. 

Conduct that is becoming of…
management and employees all carry out their responsibilities in accordance with a clear code 
of Business conduct and ethics. the code is an expression of domtar’s core values and provides 
a framework for decision-making. its purpose is to help everyone comply rigorously with laws 
and regulations and exercise good judgment. ethical standards affect everything a company 
does and each individual within the company shares responsibility for the quality of domtar’s 
ethical behavior. domtar also has internal policies that support the application of its code of 
Business conduct and ethics.

domtar is a company rooted in values. 

the company strives to foster a work environment that puts a 

high value on commitment, discipline, entrepreneurship, initiative, 

innovation, integrity, judgment, leadership, perseverance, 

and — most importantly — respect. these shared values lie at 

the very heart of domtar’s success.

hARoLd h. 
mACkAy
Chairman
Regina, 
saskatchewan, 
Canada

RAymoNd 
RoyER
president  
and CEo
montreal,  
Quebec, Canada

JACk C. 
bINGLEmAN
Vero beach, 
Florida, UsA

mARVIN d. 
CoopER
Executive 
Vice-president 
and Coo
bennettsville, 
south Carolina, 
UsA

LoUIs p.  
GIGNAC
montreal,  
Quebec, Canada

bRIAN m. 
LEVItt
montreal,  
Quebec, Canadabo

ar
d

m
E
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b
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R
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* throughout this document “the company” and “domtar” refer to domtar corporation, 
its subsidiaries and its investments.
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mr. raymond royer is the President and chief executive 

officer and a director of the company. mr. Royer has been 

president and ceo and a director of domtar since joining 

domtar inc. in 1996. he is also a director of Power Financial 

corporation. mr. Royer is an officer of the order of canada, 

a commander of the order of léopold ii of Belgium and 

an officer of the ordre national du Québec.

mr. Jack c. Bingleman has been the president of indian 

River asset management inc. since 2001. Previously, he 

held a number of executive positions with staples inc., 

including president of staples international from 

1997 to 2000. he has been a director of the company 

and/or domtar inc. since 2005; he is also a director of 

tractor supply co. he is a member of the nominating 

and corporate Governance committee and the 

audit committee.

mr. marvin D. cooper is executive vice-President and 

chief operating officer of the company since march 2007. 

mr. cooper was the senior vice-president, cellulose fiber, 

white papers and containerboard manufacturing and 

engineering of weyerhaeuser company from 2002 to 2006 

when he stepped down to work full-time on the series 

of transactions whereby the weyerhaeuser Fine Paper 

Business was combined with domtar inc. to form domtar 

corporation. Prior to joining weyerhaeuser in 2002, he 

held a number of executive positions with willamette 

industries, inc., including executive vice-president, pulp 

and paper mills from 1998 to 2002. his career in the 

pulp and paper industry spans over 36 years.

mr. louis p. gignac has been a corporate director and 

president of G mining services inc. since november 2006. 

Previously, he served as president and ceo of cambior inc. 

from 1986. he has been a director of the company 

and/or domtar inc. since 1995; he is also a director 

of Gaz metro inc., st. andrew Goldfields ltd., Franco 

nevada corp. and Revett minerals inc. mr. Gignac is a 

member of the audit committee and the environmental, 

health and safety committee.

a BoarDroom
Full oF experienCe

mr. Brian m. levitt has been the co-chair of the law firm 

osler, hoskin & harcourt llP since 2001. mr. levitt was 

chairman of the board of domtar inc. from 2004 until 

march 2007. Previously, he held a number of executive 

positions with imasco limited, including president and 

chief executive officer from 1995 to 2000. mr. levitt has 

been a director of domtar inc. since 1997; he is also a 

director of Bce inc. he is the chairman of the human 

Resources committee and a member of the nominating 

and corporate Governance committee.

mr. w. henson moore was, from 1995 to august 2006, 

president and ceo of the american Forest & Paper 

association. Previously, he served in a number of senior 

u.s. government appointments and as a member of 

the u.s. house of Representatives for the sixth district 

of louisiana. mr. moore is a director of usec, inc. he is 

the chairman of the environmental, health and safety 

committee and a member of the audit committee.

mr. michael r. onustock retired as senior vice-president, 

pulp and white paper with weyerhaeuser company in 2004. 

Prior to joining weyerhaeuser in 2002, he held a number of 

executive positions in willamette industries, inc., including 

executive vice-president, pulp and fine paper marketing 

from 1989 to 2002. he is a director of the university of 

washington Pulp and Paper school Foundation. he 

is a member of the environmental, health and safety 

committee and the human Resources committee.

mr. robert J. steacy has been a corporate director since 

may 2005. Previously, he served as the senior financial 

officer of torstar corporation since 1989 including as 

executive vice-president and chief financial officer from 

2002 to 2005. he has been a director of the company 

and/or domtar inc. since 2005. mr. steacy is a director 

of canadian imperial Bank of commerce and cineplex 

Galaxy income Fund. he is the chairman of the audit 

committee and a member of the nominating and 

corporate Governance committee.

mr. william c. stivers retired as executive vice-president 

of weyerhaeuser company in 2003, serving as chief 

financial officer from 1990 to 2003. mr. stivers is a former 

director of Factory mutual insurance company and a past 

member of chase manhattan Bank’s national advisory 

Board. he is a director of minerals technologies inc. he is 

a member of the audit committee and the environmental, 

health and safety committee.

ms. pamela B. strobel retired as executive vice-president 

and chief administrative officer of exelon corporation 

in 2005. during her tenure with exelon and its pre-

decessor companies since 1993, she also served as 

president of exelon’s Business services company and 

as chairman and ceo of exelon energy delivery, the 

holding company for exelon’s energy delivery businesses. 

she is a director of illinois tool works, inc. and state 

Farm mutual automobile insurance company. she is a 

member of the human Resources committee and the 

nominating and corporate Governance committee.

mr. richard tan is, since 1977, the founder, president 

and ceo of Pacific millennium holdings corporation, 

an investment and operating group involved in various 

industries over the years, including pulp and paper, forest 

plantation, information technology, and development 

and global joint ventures in asia. mr. tan is also the  

president and chief executive officer of stone tan china 

acquisition corp., a blank check company formed in 2007 

for the purpose of acquiring an operating business with 

primary operations in china. he is a member of the 

environmental, health and safety committee and the 

human Resources committee.

mr. Denis turcotte has been president and ceo of algoma 

steel inc. since 2002. Previously, he held a number of senior 

executive positions with companies in the pulp and 

paper industry, including president of the Paper Group 

and executive vice-president of corporate development 

and strategy of tembec inc. from 1999 to 2002. he is a 

member of the human Resources committee.

W. hENsoN 
mooRE
Crested butte, 
Colorado, UsA

mIChAEL R. 
oNUstoCk
portland, 
oregon, UsA 

RobERt J. 
stEACy
toronto, 
ontario, Canada

WILLIAm C. 
stIVERs
North bend, 
Washington, UsA

pAmELA b. 
stRobEL
Winnetka,  
Illinois, UsA

RIChARd tAN
san diego, 
California, UsA

dENIs 
tURCottE
sault ste. marie, 
ontario, Canada



domtar’s
mission Control

Mr. rayMond royer

is the President and chief executive officer 

and a director of the company. mr. Royer 

was president and chief executive officer 

and a director of domtar since joining 

domtar inc. in 1996. he is also a director of 

Power Financial corporation. mr. Royer is an 

officer of the order of canada, a commander 

of the order of léopold ii of Belgium and an 

officer of the ordre national du Québec.

Mr. Marvin d. Cooper

is executive vice-President and chief operating 

officer of the company since march 2007. 

mr. cooper was the senior vice-president, cellulose 

fiber, white papers and containerboard manufac-

turing and engineering of weyerhaeuser company 

from 2002 to 2006 when he stepped down to work 

full-time on the series of transactions whereby the 

weyerhaeuser Fine Paper Business was combined 

with domtar inc. to form domtar corporation. 

Prior to joining weyerhaeuser in 2002, he held a 

number of executive positions with willamette 

industries, inc., including executive vice-president, 

pulp and paper mills from 1998 to 2002. his career 

in the pulp and paper industry spans over 36 years.

woRKinG FRom the comPanY’s head oFFice in montReal, 
QueBec and oPeRations centeR in FoRt mill, south caRolina, 
domtaR’s management committee conducts the 
comPanY’s Business. it deteRmines and imPlements the 
comPanY’s mission and lonG-teRm stRateGY. the committee 
also PRoPoses Fundamental Financial and Business 
stRateGies and coRPoRate actions to the BoaRd. this team 
leads domtaR with Both eXPeRience and eXPeRtise.
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1 mR. dANIEL bURoN is senior vice-President 

and chief Financial officer of the company. he was 

senior vice-president and chief financial officer of 

domtar inc. since may 2004. he oversees all finance 

functions including financial reporting, risk and debt 

management, treasury operations, taxation and 

investor relations. he joined domtar inc. in 1999. Prior 

to may 2004 he was vice-president, finance, pulp and 

paper sales division and, prior to september 2002, he 

was vice-president and controller. he has over 19 years 

of experience in finance.

2 mR. stEVEN A. bARkER is senior vice-

President, Pulp and Paper marketing of the company 

and as such, he is responsible for product develop-

ment and the marketing of all pulp and paper 

grades. he was formerly senior vice-president pulp 

and paper sales and marketing for domtar inc. 

since december 2004. he joined domtar inc. in 2000 

following the acquisition of Ris Paper company, inc. 

(a wholly-owned subsidiary of domtar inc. since 2000) 

where he held a number of executive positions. his 

career in the paper industry spans over 25 years.

3 mR. RoGER h. bREAR is senior vice-President, 

southern Region mills and is responsible for the 

following mills: ashdown (aR), columbus (ms), 

Kingsport (tn), marlboro (sc), Plymouth (nc) and 

Kamloops (Bc). he joined domtar inc. in 2001 as senior 

vice-president, paper manufacturing, following the 

acquisition of four u.s. paper mills from Georgia-

Pacific corporation, where he held various senior 

manufacturing positions. his career in the paper 

industry spans over 35 years.

4 mR. mIChEL dAGENAIs is senior vice-President, 

human Resources. he had been vice-president, human 

resources of domtar inc. since 2005. Previously, he 

was director, human resources of the Forest Products 

Group since joining domtar inc. in 2001. during his 

career that spans over 36 years, he has held various 

management and consulting positions in human 

resources and labor relations.

5 mR. GhIsLAIN dINEL is senior vice-President, 

northern Region mills and is responsible for the 

following mills: dryden (on), hawesville (KY), 

lebel-sur-Quévillon (Qc), Prince albert (sK), 

windsor (Qc) and woodland (me). Previously he 

was vice-president, operations, optimization and 

technology of domtar inc. since 2004. since joining 

domtar inc. in 1970, he has held various management 

positions in pulp and paper operations. his career 

in the pulp and paper industry spans over 37 years.

6 mR. mIChAEL EdWARds is Group senior vice-

President, Pulp and Paper manufacturing, responsible 

for these operations. Formerly, he was vice-president, 

fine paper manufacturing of weyerhaeuser since 2002. 

he joined weyerhaeuser in 1994, where he held various 

management positions in pulp and paper operations. 

Prior to weyerhaeuser, mr. edwards worked at 

domtar inc. for 11 years. his career in the pulp and 

paper industry spans over 44 years.

7 mR. JAmEs F. LENhoFF is senior vice-President, 

distribution. he is responsible for distribution 

across the u.s. and canada. he was previously senior 

vice-president, domtar distribution Group since 2004. 

he joined domtar inc. in 2000 following the acqui-

sition of Ris Paper company, inc., where he was 

vice-president, sales and marketing. his career in the 

paper industry spans over 26 years.

8 mR. pAtRICk LoULoU is senior vice-President, 

corporate development since he joined the company 

in march 2007. in this capacity, he assists in the value 

optimization of domtar’s assets. Previously, he held a 

number of positions in the telecommunications sector, 

as well as in management consulting. he has over 

ten years experience in the field of corporate strategy 

and business development.

9 mR. JEAN-FRANçoIs méREttE is senior 

vice-President, Forest Products since march 2007 

and is responsible for all forestry and sawmilling 

operations. he was vice-president, sawmills when he 

joined domtar inc. in 2005. Previously, he held various 

management positions with a major forest products 

company. his career in the forest products industry 

spans over 16 years.

10 mR. bARt NIChoLsoN is senior vice-President, 

specialty mills & converting operations. he is 

responsible for specialty mills located in espanola (on), 

Johnsonburg (Pa), Rothschild (wi), nekoosa (wi), Port 

huron (mi) as well as all the converting centers. 

Previously, from the time he joined weyerhaeuser 

in 2002, he was vice-president, fine paper converting 

operations. he had held various management positions 

in the pulp and paper operations of willamette 

industries, inc. since 1981. his career in the pulp and 

paper industry spans over 26 years.

11 mR. yVEs pARENt is senior vice-President, 

information technology of the company since 

march 2007. he joined domtar inc. in 2005 as vice-

 president, information technology. he has over 

25 years of experience in it management, including 

15 years in the pulp and paper industry and 

ten years as senior director, it in an international 

manufacturing organization.

12 mR. GILLEs phARANd is senior vice-President, 

law and corporate affairs since 1994 and General 

counsel since 1986. he joined domtar inc. in 1970. he 

is responsible for secretariat, environ mental and legal 

affairs, communications and government relations, 

internal audit and head office operations. his career in 

the pulp and paper industry spans over 37 years.

13 mR. RIChARd L. thomAs is senior vice-

President, sales. he is responsible for the sale of the 

company’s complete pulp and paper output. in his 

previous position with weyerhaeuser, he was vice-

president of fine papers from 2005. Prior to 2005, he 

was vice-president, business papers. mr. thomas joined 

weyerhaeuser in 2002 when willamette industries, inc. 

was acquired by weyerhaeuser. at willamette, he had 

held various management positions in operations 

since joining in 1992. Previously, he was with champion 

international corporation for twelve years.

1 2
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HkINGspoRt

employees with  

paper machine at the  

Kingsport, tennessee mill,  

circa 1920

the early years Founded in 1848 in england, 

domtar’s great grandparent markets a special process protecting lumber from 

decay. Business booms, as railways need to protect millions of rail ties. in 1903, 

the company sets up shop across the atlantic, where its new canadian owners 

list it on the american stock exchange in 1930.

the paper era begins From the mid-1950s to 

the 1960s, domtar grows into one of canada’s largest companies. its widely 

diversified businesses include chemicals, consumer products, construction 

materials, kraft and fine papers, newsprint, containerboard, and packaging.

Just paper, please  

domtar comes into its own in the 1970s and 1980s, and 

gradually divests other interests to focus on paper in the 1990s. 

management is determined to become the leader in paper 

manufacturing…as it will.

A pAGE 

oUt oF 

hIstoRy…

Windsor

•
Originally built by 

Angus, Logan & Co. 
in 1865•

Acquired by 
Dominion Tar 
and Chemical 

Company  
in 1961•

The new mill  
began operations  

in 1987

port huron

•
Built in 1888 by Michigan 
Sulphite Fiber Company•

Port Huron Paper Company 
in 1910 •

Port Huron Sulphite and 
Paper Company in 1916•

Pentair Inc. in 1983 •
E.B. Eddy in 1987

espanola

•
Built in 1905 by 

Spanish River Pulp 
and Paper Company•

Acquired by  
Abitibi Power &  

Paper Co.  
in 1927•

Kalamazoo Vegetable 
Parchment Company 

in 1943•
Brown Forest 

Industries  
in 1966•

E.B. Eddy in 1969

Woodland

•
St. Croix Paper 

Company in 1906•
Georgia-Pacific 

in 1963

ashdown

•
Nekoosa–Edwards 
began operations  

in 1968

nekoosa

•
Nekoosa Paper 

Company in 1883•
Nekoosa-Edwards 
Paper Company  

in 1908

•
Domtar inc.•

•
Domtar inc.•

•
Georgia-pacific

(Fine Paper Mills)•

Georgia-pacificDomtar inc. e.B. eddy Great northern nekoosa

•
Domtar Corporation•

2007

2001

1998 1990

1970



H WINdsoR

windsor, Quebec mill  

employee with paper rolls,  

circa 1940

WINdsoR

employees in training at  

the windsor, Quebec mill,  

circa 1950
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WelCome, mr. royer

appointed ceo in 1996 with a mandate to bring 

domtar to solid financial footing, Raymond Royer 

presides over a spectacular era of growth.  

in short order he:

inaugurates a customer-focused culture ■

Pioneers sustainability in the industry with  ■

more environmental papers and third-party 

certification

embarks on a major expansion, successfully  ■

integrating four paper mills from Georgia-Pacific 

corporation (2001), thereby becoming canada’s 

largest paper company in terms of sales

leads the joining together with weyerhaeuser’s  ■

fine paper business to create a leader with 

sales of over $6 billion

A pAGE 

oUt oF 

hIstoRy…

Kamloops

•
Built by 

Weyerhaeuser  
in 1965•

Second line  
added in 1972

plymouth

•
North Carolina 
Pulp Company  

in 1937•
Acquired by 

Weyerhaeuser 
in 1957

rothschild

•
Marathon  

Paper Mills  
in 1909•

Marathon  
Corporation  

in 1944•
American Can 

Company  
in 1957•

Acquired by 
Weyerhaeuser  

in 1973

Columbus

•
Original mill 
opened by 

Weyerhaeuser 
in 1980

Dryden

•
Dryden Power & 

Timber Co. forms 
in 1911•

First paper 
machine installed 

in 1918•
Acquired by  

Avenor  
in 1994•

Acquired by 
Weyerhaeuser 

in 1998

Johnsonburg

•
Original mill  
opened by  
Castanea  
in 1890•

Acquired by 
Curtis Publishing  

in 1922•
Acquired by 
Penntech  
in 1969•

Acquired by 
Willamette  

in 1990

marlboro

•
Original mill  
opened by 
Willamette  

in 1990

hawesville

•
Original mill  
opened by 
Willamette  

in 1967

Kingsport

•
Original mill 

opened in 1916 as 
Kingsport Pulp•

Acquired by  
Mead  

in 1920•
Acquired by 
Willamette  

in 1995

•
Willamette•

•
Weyerhaeuser Company•

•
Weyerhaeuser Company

(Fine Paper Mills)•

2002



opaquelynx®

96 GE
brightness

FSC
certified sheets

Smooth  
& Vellum
finishes

Lynx® Opaque is ideal for showcasing 

great ideas. With a dazzling brightness, 

brilliant blue-white shade and superior 

opacity, Lynx Opaque delivers crisp, sharp 

detail and colors that pack a punch — run 

after run, time after time. Printer-friendly 

Lynx Opaque offers superb value with top 

quality and proven performance, and is 

available in a broad range of sizes in both 

text and cover weights. To maintain quality 

without sacrificing creativity or losing 

control over your budget, you’ll want to 

remember Lynx Opaque.
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then staRt with domtaR commercIal prIntIng 

papers. domtaR’s RosteR includes some oF 

the industRY’s most tRusted BRands. BRands 

that PRomise eXcellent PeRFoRmance and 

unBeataBle value FoR Just aBout anY BudGet. 

and unPaRalleled veRsatilitY to tacKle 

anY PRoJect.

looKinG 
Great want YouR  

oRGanization  
to maKe its Best  
imPRession? 
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in 2007, 

approximately 35% 

of domtar’s paper 

products shipments 

were comprised of 

various commercial 

printing grades. 

the company 

enjoys impressive 

market shares in 

offset, opaque and 

Premium Grades.

opaque

lynx ®

lynx
® opaque

Lynx® Opaque
Lynx ® Opaque is ideal for showcasing great ideas. With a dazzling brightness, 

brilliant blue-white shade and superior opacity, Lynx Opaque delivers crisp, 

sharp detail and colors that pack a punch — run after run, time after time. 

Printer-friendly Lynx Opaque offers superb value with top quality and proven 

performance, and is available in a broad range of sizes in both text and cover 

weights. To maintain quality without sacrificing creativity or losing control over 

your budget, you’ll want to remember Lynx Opaque. 
Blue-White With a dazzling 96 GE brightness  

and brilliant blue-white shade.

Opaque Unexpected opacity for a paper this  

white. Minimizes show-through for  

greater legibility and visual clarity.

Finishes
Available in smooth or vellum  

finishes, for greater creative latitude.

Weights
Available in digital, text and cover  

weights, in most popular formats.

Archival Acid-free Lynx Opaque offers  

greater longevity.

Digital
Digital cut-size sheets in smooth finish 

(50 lb. and heavier) carry our Electronic 

Imaging guarantee to perform on laser 

printers, desktop ink jet printers and 

color copiers. Please see stocking chart 

for more information.

Recycled  �ber Lynx Opaque 10% recycled is available 

in sheets and rolls on a making basis 

only. Please contact Sales Service for 

manufacturing requirements and availability.

Quick Look

Printed Samples

96 GEbrightness

FSCcertified sheets

Smooth  & Vellumfinishes

As North America’s largest integrated manufacturer and marketer of fine paper and a 

recognized leader in environmentally-sustainable practices, we believe our customers 

deserve even more.At Domtar we strive to do everything — from the forest floor to your front door — to earn 

your confidence and your business through the offering of superior quality products, 

dedicated service and continuous innovation.

If you’re looking for distinct paper solutions for your printing, publishing or business 

communications, look to Domtar to answer your every need.

 About Us

For more information about Domtar,  
visit us at

www.domtar.com
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SW-COC-002897 is the certificate number belonging to a Domtar mill that proudly produces Lynx Opaque.

cougar cougar
® 

cougar®

Cougar — FSC-Certified 

Specifications 

Caliper

Smoothness

Basis Weights
Brightness

Opacity
Vellum

Smooth
Vellum

Smooth

Text

50

98

92

4.4

4.0

190

135

60

98

94

5.2

4.6

200

100

70

98

95

6.0

5.2

210

100

80

98

96

6.8

5.9

220

110

100

98

97

8.6

7.5

240

130

Cover

65 

98

98

8.8

110

80 

98

99

10.9

120

100 

98

99

13.9

140

130 

98

100

* 17.5

* 150

160 

98

100

* 21.8

* 170

Great ideas always command greater attention. That’s why you need Cougar®. 

Offering standout performance, Cougar remains the favorite for its power to 

amaze and impress. Cougar’s stellar brightness and balanced white shade 

— in addition to its smooth, uniform print surface and high opacity — deliver 

rich, vibrant colors and sharp images with startling results. With consistent 

performance, both on press and off, Cougar provides uncompromising quality 

and excellent value. Containing 10% post-consumer fiber, Cougar is now 

FSC-certified and a premiere member of the Domtar EarthChoice® family. 

For guaranteed success and a performance that commands attention, always 

remember to ask for Cougar.

White  

and Natural
Available in Cougar and  

Cougar Natural.

Brightness
98 GE Brightness for 

dazzling results.

Finishes

Available in smooth or vellum 

finishes, for greater creative latitude.

Weights

Ranging from 50 lb. Text  

to 160 lb. Double Thick Cover.

10% 

Post-consumer
Contains 10% post-consumer 

recycled content.

Archival
Acid-free Cougar offers 

greater longevity.

Electronic 

Imaging

All Cougar smooth products are 

guaranteed to perform on laser 

printers, desktop ink jet printers 

and color copiers.

Digital

Cougar Digital smooth products are 

designed with enhanced properties 

to perform on a wide variety of 

digital equipment, black and color 

laser applications, preprint offset 

(60 lb. and heavier), followed by laser 

printing and post converting.

Envelopes
Ask your local paper merchant about 

a full line of matching envelopes.

Cougar® 

98 GE
brightness

FSC
certified

Smooth  

& Vellum
finishes

Quick Look

Printed Samples

White Smooth Text 
Cartons

Skids

Rolls

Basis  

Weights
Size M Weight

Sheets
per 

carton

Cartons
per 

pallet 

Item 

Code 

Sheets

per skid

Item 

Code 

Roll 

Size 

Est. Roll 

Weight
(lb.)

Est. 

Linear 

Feet

Item 

Code 

50 / 20
8 ½ × 11

9.84
5000

40
2830

11 × 17
19.68

2500
40

2832

50
17 ½ × 22 ½

41
3600

16
2842 60,000

2964

19 × 25
50

3200
16

2927

23 × 29
70

2000
14

2845

23 × 35
85

1800
14

2848 30,000
2840

35"
1151 26,033

2802

25 × 38
100

1600
16

2851 26,000
2841

35 × 45
166

900
14

2623

60 / 24
8 ½ × 11

11.81
5000

32
2834

P 8 ½ × 11
11.81

5000
32

2824

11 × 17
23.62

2500
32

2836

†  11"
377 22,637

2803

60
17 ½ × 22 ½

50
3200

16
2843 48,000

2965
17.5"

600 22,637
2804

19 × 25
60

2400
16

2928 44,000
2926

U 18"
618 22,637

2821

23 × 29
84

1800
14

2846

23 × 35
102

1500
14

2849 24,000
2857

35"
1201 22,637

2805

25 × 38
120

1200
16

2852 22,000
2858

28 × 40
141

1200
10

2887 17,000
2894

35 × 23
102

1500
14

2870 24,000
2914

35 × 45
199

800
14

2624

70 / 28
8 ½ × 11

13.78
4000

40
2826

11 × 17
27.56

2000
40

2828

70
17 ½ × 22 ½

58
2400

16
2844 42,000

2966
17.5"

608 19,647
2806

19 × 25
70

2000
16

2860 36,000
2865

23 × 29
98

1600
14

2847

23 × 35
119

1200
14

2850 21,000
2838

35"
1216 19,647

2812

25 × 38
140

1000
14

2853 18,000
2839

28 × 40
165

1000
10

2888 15,000
2895

35 × 23
119

1200
14

2871 21,000
2627

35 × 45
232

600
14

2625

80

19 × 25
80

2000
16

2866

23 × 29
112

1300
14

2958

23 × 35
136

1100
16

2826 19,000
2962

25 × 38
160

1000
16

2960 16,000
2976

28 × 40
189

750
10

2889 12,000
2977

35 × 45
265

550
14

2626

100
19 × 25

100
1500

16
2931

23 × 35
169

900
16

2967

25 × 38
200

750
16

2969

28 × 40
236

600
10

2890 10,000
2978

P
†
U

3-hole punched

11" rolls sealed 2 per package

18" rolls laser and preprint guaranteed

*
130 lb. and 160 lb. Cover caliper and smoothness 

specifications represent typical values.

©  1986 Panda symbol WWF-World Wide Fund For Nature  

(also known as World Wildlife Fund) 

®  “WWF” is a WWF Registered Trademark

Domtar is pleased to make an 

annual contribution of $275,000 

to WWF from the sale of Cougar 

brand products.

As North America’s largest integrated manufacturer and marketer of fine paper and a 

recognized leader in environmentally-sustainable practices, we believe our customers 

deserve even more.

At Domtar we strive to do everything — from the forest floor to your front door — to earn 

your confidence and your business through the offering of superior quality products, 

dedicated service and continuous innovation.

If you’re looking for distinct paper solutions for your printing, publishing or business 

communications, look to Domtar to answer your every need.

 About Us

For more 

information 

about Domtar,  

visit us at
www.domtar.com

© 2008 Domtar Corporation Printed in the United States 01/08 Lit. Item # 30012794
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Domtar papersDomtar offers a wide range  
of papers for all your  
printing needs.
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ngDomtar Feltweave ® Domtar Nekoosa ® LinenDomtar Nekoosa ® BondDomtar Nekoosa ® 25% Cotton
Domtar Proterra ®Domtar Skytone ®Domtar Solutions ®Domtar ® ColorsDomtar Cornwall ®Domtar Hots ®Domtar Offset Whitehall ®Domtar Offset Windsor ®Domtar Opaque Plain�eld ® 

Domtar Titanium ®Domtar Antimicrobial Of�ce Paper ™
Domtar ® CopyDomtar ® Recycled CopyDomtar EarthChoice ® Of�ce Paper

Domtar Microprint ® Coated Laser
Domtar Microprint ® Color Copy
Domtar Microprint ® DPTDomtar Microprint ® Inkjet

Domtar Microprint ® LaserDomtar® Multi-System Ultra
Domtar EarthCote ®Domtar ® Featherweight Opaque

Domtar Lighthouse ®Domtar Ocean ® CoteDomtar Offset Westminster ®
Domtar Opaque Westminster ®
Domtar ® Printers OpaqueDomtar Rampart ® Opaque

Domtar Schooner ®Domtar Vista ® OpaqueDomtar Vista ® UltraDomtar Tradebook Westminster ®

If you like Domtar Hots…Actually, we’ve barely scratched the 
surface of what’s available from Domtar. 

For a full range of swatchbooks and 
advice on matching the right paper to 

your project, we invite you to speak with 

a Domtar representative. Our toll-free 

number is below.
About Domtar

Among North America’s largest makers 

of fine paper, Domtar is also the leader 

in environmentally sustainable practices, 

setting the pace for all others. That’s a 

good thing — but it’s not nearly enough. 

Because we believe customers deserve 

many more reasons for choosing Domtar. 

Such as superlative quality, dedicated 

service and continuous innovation. Such 

as doing everything right — from the forest 

floor to your front door — to earn your 

confidence and your business. So if you’re 

looking for printing, publication or business 

papers with a different feel, look to Domtar.
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How to reach us

See our  Web site domtar.com/en/paper
Talk to our knowledgeable staff

Don’t be shy about asking us for samples, swatchbooks, 

tech support or to find out more about Domtar and  

who we are. The number below will put you in touch with 

a Domtar person instantly.1 800 6-DOMTAR

Use Domtar Hots® and watch the temperature climb

A little heat goes a long way. A lot of heat goes even further. So when you 

want to spice up an announcement, presentation, newsletter — or pretty 

much any project that could use a shot of pure adrenaline, reach for the 

concentrated heat of Domtar Hots.

18 colors Plenty of high-impact colors to 
mix and match, and to maintain 
your projects’ freshness.Finish The vellum finish enhances 

Domtar Hots’ bold colors with 
a touch of texture.Weights

Specify Domtar Hots in text 
or cover weights.Archival Stored archivally, acid-free 

Domtar Hots will resist fading, 
yellowing and crumbling with age.

Electronic Imaging
50 lb. & 60 lb. text are guaranteed 
on laser and inkjet printers, 
as well as copiers (subject to 
manufacturer’s restrictions).Special Handling Domtar Hots is made with 

water-soluble dyes, so guard against 

excessive moisture and light.

DOMTAR Hots® 

Quick Look

17
colors

text & cover
weights

acid-  free

husky®

offset
Run after run, one paper leads the pack in trouble-free printing and consistent 

quality — Husky® Offset. A reliable on-press performer, Husky’s exceptional 

versatility is guaranteed to deliver for just about any type of printing project. Its 

attributes are solid: a pleasing blue-white shade, 92 GE brightness, strong ink 

holdout and good opacity. Its
 value is equally solid. Husky Offset will go the 

distance without exhausting your budget. And as for service and support, you’ll 

find Domtar is equally reliable and true.

Brightness
92 GE brightness gives documents 

more visual snap and presence.

Finishes
Available in smooth  

or vellum finishes.

Weights

A range of the most popular 

weights and reply card stock is 

always available. Make orders 

also available.

Archival
Acid-free for greater longevity 

and resistance to yellowing.

Electronic 

Imaging

Cut-size sheets in smooth finish 

are guaranteed to perform on laser 

printers, desktop ink jet printers and 

color copiers. Please see stocking 

chart for additional information.

Press Ready 

Skids

With a maximum skid height of 45", 

our press ready skids easily fit into 

most presses.

Husky® Offset

Quick Look

92 GE
brightness

Smooth, 

 Vellum & 

Reply Card

Press  

Ready 

Skids

As North America’s largest integrated manufacturer and marketer of fine paper and a 

recognized leader in environmentally-sustainable practices, we believe our customers 

deserve even more.

At Domtar we strive to do everything — from the forest floor to your front door — to 

earn your confidence and your business through the offering of superior quality 

products, dedicated service and continuous innovation.

If you’re looking for distinct paper solutions for your printing, publishing or business 

communications, look to Domtar to answer your every need.

 About Us

For more 

information 

about Domtar,  

visit us at www.domtar.com

© 2008 Domtar Corporation Printed in the United States 02/08 Lit. Item # 30462436
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CouGar®

Great ideas command greater attention when  

they spring to life on cougar. with its balanced  

white shade and smooth surface, cougar remains 

the first choice for prestigious projects such 

as annual reports and corporate stationery. 

now Fsc-certified, cougar heads the domtar 

earthchoice® family of leading  

environmentally responsible papers.

lynx® opaque
customers specify lynx opaque for its dazzling  

blue-white shade and faithful reproduction of color, line  

and text. and for lynx’s value and on-press performance.  

nimble, proven lynx opaque delivers the goods on posters,  

brochures, direct mail and more. lynx will be Fsc-certified by spring 2008.

husKy ® oFFset
versatile and tireless on press, husky offset is a high-value performer for most printing projects. 

with its pleasing white shade, it’s trusted to deliver outstanding results on catalogs, newsletters, 

direct mail and more.

hots®

high-impact hots really grabs the attention. the 17 brilliant fluorescent colors raise the 

temperature on everything from brochures, flyers and menus to newsletters and invitations. 

Fsc-certified hots is part of the domtar earthchoice® family of environmental papers.

2008  
sWAtChbooks

striking in design, 

the new domtar 

swatchbooks incorporate 

all the best features 

in format and look. 

compelling photography 

provides life-like images 

of print demonstrations 

with full ink coverage.



bRANd yoUR oWN

domtar has a private brand manufacturing program that allows 

customers to enhance their brand identity and end-user relationships 

by selling high-quality cut size business and office papers with 

their own unique branding elements. customized packaging allows 

customers to have their own unique labels, cartons and ream wrap. 

domtar currently produces over 600 private brands.

Business &
CheCKinG 
out 
the 
Best

y ou could call it fuel for business. 
every organization runs on paper and 
has its own combination of needs 
for quality, value, environmental 

credentials and jam-free performance on office 
equipment. that’s why many organizations fuel 
up on domtar. the north american leader in 
Business and office Papers, 
domtar manufactures 
several well-known 
mill brands, as well 
as a variety of well-
known private brands.
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some of domtar’s best includes: 

First ChoiCe ®

the first family of business papers, First choice is preferred 

for its superior reproduction quality and range of choices. 

the dazzling white surface is ideal for reports and proposals, 

as well as letterheads, business cards and invitations. there’s 

a First choice paper that’s compatible with most copiers and 

printers, delivering superb results in black and white or color.  

Domtar earthChoiCe ® oFFiCe paper
north america’s first 100% virgin fiber office paper that’s also 

Fsc-certified, domtar earthchoice office Paper is a multi-

function sheet that fits every need, on just about any electronic 

imaging equipment. Reliable and versatile, it also helps a 

business make the right environmental choice.  

Domtar Colors ®

to get ahead in business, you first need to get noticed. 

that’s where domtar colors comes in. with its stylish pastel 

colors, including white and cream, domtar colors is the 

ideal attention-getter for reports, menus, newsletters… 

and pretty much every place where color counts.

there’s a First Choice 
paper that’s compatible 
with most copiers and 
printers, delivering 
superb results in black 
and white or color. 

Business and office Papers 

accounted for approximately 

43% of domtar’s shipments 

of paper products in 2007. 

the company produces 

over 2 million tons, which 

represents an estimated  37% 

market share. 

oFFiCe papers
from left:

mIChAEL CRoss
vice-President, Financial 

Reporting & compliance, 

head office

méLANIE pAILLé
senior manager, 

Financial Planning & 

analysis, head office 
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And if you want to publish 
well, domtar’s broad range 
of publishing papers are 
designed to make words 
and pictures look their best. 
From mass-market books 
and textbooks, to religious 
and reference works, to 
catalogs, brochures and 
much more. domtar has a 
publishing paper with the 
specifications, environmental 
attributes, permanence 
and value to make any 
project a real page-turner.

Domtar traDeBooK
specifically designed for today’s 

demanding book market, domtar 

tradebook is made to PPi standards and 

is available in a broad range of finishes 

and weights, in cream or white. 

ChoCtaW ®

a premium coated groundwood, 

choctaw is specified for magazines 

and catalogs, as well as direct mail and 

other commercial printing applications. 

its superior ink holdout yields excellent 

reproduction and consistency. 

p U b L I s h I N G  p A p E R s

Fit to 
print
Goes the 
sayinG.



D o m t a r   ⁄⁄⁄  a n n u a l  R e v i e w   ⁄⁄⁄   p a p e r  I s  p a r t  o f  e v e r y D a y  l I f e   ⁄⁄⁄  2 0 0 7   ⁄⁄⁄  2 7

domtar makes 
a wide range of 

specialized papers 
and pulp that must 

meet demanding 
specifications 

for food, medical, 
financial and other 
applications. these 

include products 
from envelopes and 

food wrappers to 
medical gowns and 

precision bonds for 
engineering plans.

pushinG the

envelope
...anD a lot
more!

unique 
end uses 
for domtar
Products

Ci2000 ®  
designed specifically for envelopes that use the more versatile 

flexographic printing method, ci2000 is a unique and economical 

alternative to coated papers. it’s the right choice for banking and 

direct mail, for commercial and retail announcements. 

Domtar White Wove envelope
its bright white shade and elegant wove finish support 

the manufacture of premium quality envelopes. especially when the 

envelopes must be precision-made to meet the needs of automated 

processes and protect corporate reputations.

adult incontinence  ʎ
products
Bakery liners   ʎ
and tissues
Baking and  ʎ
condiment cups
Bandage wrap ʎ
Bibles ʎ
hymnals ʎ
Burger wrappers  ʎ
candy pouches ʎ
cd and dvd packaging ʎ
checks ʎ
church offering  ʎ
envelopes
colored gift tissues ʎ
dental tray covers ʎ
desktop blotters ʎ
dinnerware  ʎ
(melamine) 
disposable diapers ʎ
drafting paper –  ʎ
architectural drawings
dry cleaner   ʎ
hanger paper
electrical   ʎ
capacitor paper
Feminine hygiene  ʎ
products
Filter papers –   ʎ
wet and dry 
Financial proxy  ʎ
statements
Freezer wrap ʎ
Gaskets ʎ
Gasket paper ʎ
ice cream wrap ʎ
laminate overlay and  ʎ
base paper
laminated gum and  ʎ
cigarette packages
lollipop and cotton  ʎ
swab sticks
masking tape ʎ
microwave   ʎ
popcorn bags  
molded dining ware ʎ
Paint masking tape ʎ
Perfume boxes ʎ
Pharmaceutical inserts ʎ
Plastic laminates ʎ
Point-of-sale   ʎ
receipt rolls
Post-it style notes ʎ
Powdered cellulose  ʎ
products
Quick-serve restaurant  ʎ
packaging
Restaurant placemats ʎ
self-adhesive labels ʎ
shopping bags ʎ
silicone release papers ʎ
steel interleave paper ʎ
sugar packets ʎ
surgical gowns ʎ
toilet paper and toilet  ʎ
paper wrap

ConvertinG,  
& speCialty
papers

Converting and specialty papers 

accounted for approximately 22% of 

shipments of paper products in 2007. 

These specialty applications range from 

medical gowns to food wrappers.
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specialtyPapers 
new PRoduct develoPment 

at domtar, developing new and innovative products and 

solutions for customers is key to the company’s longevity. 

in 2007, over 12,000 tons of new products were added to the 

company’s specialty portfolio, bringing domtar’s total specialty 

papers production capacity to 420,000 tons.

customer requests often drive new product development. 

Recently, a customer asked if domtar could develop paper that 

could resist charring in a high-temperature cooking application. 

initially, the idea of a paper that wouldn’t char or brown was 

quickly dismissed as impossible. But through creative thinking, 

domtar began lab and trial work to explore possible options. 

‘‘domtar employees were ultimately able to unlock technologies 

that could indeed reduce paper browning in this type of 

application,’’ said cindy Krzysiak, domtar technology manager.

various internal and external evaluations during the develop-

ment process brought very favorable results in comparison to 

competitive products. domtar zeroed in on key scientific data 

and was able to customize the product to provide the best 

resistance to heat-induced browning. Further experimentation 

allowed domtar to offer the attributes of grease resistance, 

wet strength and release properties to this base sheet, thus 

 surpassing the original customer request while helping to 

diversify the product offering.

the Port huron, michigan facility qualified production of 

this first new commercial application of 24lb. cP wrap in early 

spring of 2007.

R&d

from left:

kRIstA  
sImpsoN
Product  

development  

specialist, 

espanola, on 

dAVE  
GRoLEAU
technical Group –  

senior analyst,  

(retired in 2007), 

espanola, on



BreaKIng away
Given the confusion that one can find in the marketplace 

about what constitutes an environmentally friendly 

product, Domtar ensured that its EarthChoice line would 

be easily recognizable and straightforward for anyone 

who buys paper. A line of products that would make 

users feel confident they are making the right choice for 

the environment. Domtar’s comprehensive product line 

is positioned as the best choice among environmental 

products. Purchasing Domtar EarthChoice products 

also makes a supportive statement about Domtar’s 

commitment to responsible environmental practices.

Domtar EarthChoice offers users the peace of mind 

of knowing that they are doing the right thing for 

the environment.

The Domtar EarthChoice family includes paper for 

a variety of end uses, including corporate identity 

materials, business and office applications, digital 

printing, direct mail, transaction printing, converting, 

publishing and unique specialty applications.

The premiere product in the EarthChoice line is Cougar®, a premium uncoated opaque 

containing 10% post-consumer recycled content. Other grades include Hots®, EarthChoice 

Office Paper, along with many other publishing, converting and digital papers.

Domtar has designed this line for companies that are outspoken about their commitment 

to protecting the environment as well as on other environmentally sensitive issues.

www.domtarearthchoice.com

ChoosinG
earthwhen it comes to 

acting greener in paper 
consumption, one 
papermaker stands 
out with a product line 
that meets your highest 
standards. domtar 
earthchoice® is a 
complete and innovative 
line of socially and 
environmentally 
responsible papers 
that includes paper for 
a variety of end uses. 
the earthchoice line of 
products are certified 
to forest stewardship 
council (fsc) standards, 
publicly endorsed by 
the rainforest alliance 
and supported by 
wwf–canada.



www.domtarearthchoice.com

it’s your choice.green.
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production
system

domtAR’s
hIGhLy FLEXIbLE

Espanola Mill • 1945

Windsor Mill • 2002
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the history  
of paper
Paper is one of the oldest means of 
communicating and recording ideas, 
with a past that stretches back almost 
5,000 years. it will continue to allow 
upcoming generations to see into 
that past as well as dream the future. 

Papermaking has come a long way since 
the ancient egyptians, Romans and Greeks 
used papyrus and other fiber to make 
paper. over time there have been many 
significant developments in technique. 
the origins of the processes in use today 
go back about 200 years. Papermaking is 
now a high speed, technology-intensive 
process that bears little resemblance to 
past production methods, except that 
the skills of papermakers still make the 
difference between a good sheet of 
paper and a great sheet of paper. 
domtar is proud that its papermakers, 
often representing generations of 
experience, design and make papers 
for customers around the world.

an 
extensive 
manuFaCturinG 
netWorK

With manufacturing 
or distribution 
facilities in 37 of 
the 50 U.s. states 
and seven of the ten 
Canadian provinces, 
domtar is less than 
a day’s truck drive 
from more than 
80% of the entire 
North American 
population. 
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domtar’s pulp and paper facilities are 

strategically located to take advantage of 

prime papermaking wood species. with 

distribution facilities stretching coast 

to coast, from st. John’s, newfoundland to 

miami, Florida, and from cerritos, california 

to vancouver, British columbia, domtar is 

able to deliver paper products that meet 

every customer’s demands.

Plus, domtar’s facilities are close to 

major shipping ports, which makes its 

manufacturing system even more competitive 

and enables domtar to efficiently service 

international customers.

for Domtar, Big means more attentive

domtar is a major corporation but it remains 

close to its customers. in every area — from 

paper design to manufacture, and from 

converting to delivery — domtar’s team of 

highly committed and dedicated professionals 

strive continuously to respond quickly to meet 

the needs of each and every customer.

JEAN-JACQUEs 
LEtUEL 
cutter, JBR, la maison du Papier



● pulp & paper mIlls

1 ashDown, ar 
933,000 st oF PaPeR 
PeR YeaR 
86,000 admt oF PulP 
PeR YeaR

2 columBus, ms 
238,000 st oF PaPeR 
PeR YeaR

3 DryDen, on 
151,000 st oF PaPeR 
PeR YeaR 
197,000 admt oF PulP 
PeR YeaR

4 espanola, on 
77,000 st oF PaPeR 
PeR YeaR 
114,000 admt oF PulP 
PeR YeaR

5 hawesvIlle, Ky 
634,000 st oF PaPeR 
PeR YeaR 
47,000 admt oF PulP  
PeR YeaR

6 JohnsonBurg, pa 
374,000 st oF PaPeR 
PeR YeaR

7 Kamloops, Bc 
477,000 admt oF PulP 
PeR YeaR

8 KIngsport, tn 
425,000 st oF PaPeR 
PeR YeaR

9 marlBoro, sc 
391,000 st oF PaPeR 
PeR YeaR

10 neKoosa, wI 
167,000 st oF PaPeR 
PeR YeaR

11 plymouth, nc 
489,000 st oF PaPeR 
PeR YeaR 
153,000 admt oF PulP 
PeR YeaR

12 port huron, mI 
116,000 st oF PaPeR 
PeR YeaR

13 rothschIlD, wI 
147,000 st oF PaPeR 
PeR YeaR

14 wInDsor, Qc 
670,000 st oF PaPeR 
PeR YeaR 
33,000 admt oF PulP  
PeR YeaR

15 wooDlanD, me 
398,000 admt oF PulP 
PeR YeaR 

● convertIng
● forms anD 

DIstrIButIon 
operatIons

1 ashDown, ar 
(conveRtinG and 
distRiBution 
oPeRations — onsite)

16 BrownsvIlle, tn 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

17 cerrItos, ca 
(conveRtinG, FoRms 
and distRiBution 
oPeRations — oFFsite)

18 Dallas/fort worth, tX 
(conveRtinG, FoRms 
and distRiBution 
oPeRations — oFFsite)

19 DuBoIs, pa 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

3 DryDen, on 
(conveRtinG and 
distRiBution 
oPeRations — onsite)

20 grIffIn, ga 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

21 InDIanapolIs, In 
(FoRms  
manuFactuRinG  
Plant)

22 langhorne, pa 
(FoRms  
manuFactuRinG  
Plant)

23 mIra loma, ca 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

11 plymouth, nc 
(conveRtinG and 
distRiBution 
oPeRations — onsite)

24 owensBoro, Ky 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

25 rIDgefIelDs, tn 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

26 rocK hIll, sc 
(FoRms  
manuFactuRinG  
Plant)

13 rothschIlD, wI 
(conveRtinG and 
distRiBution 
oPeRations — onsite)

27 tatum, sc 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

28 terreBone, Qc 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

29 washIngton court 
house, oh 
(conveRtinG and 
distRiBution 
oPeRations — oFFsite)

14 wInDsor, Qc 
(conveRtinG and 
distRiBution 
oPeRations — onsite)

● sawmIlls

30 BIg rIver, sK 
250 mFBm PeR YeaR 
(not oPeRatinG)

31 ear falls, on 
190 mFBm PeR YeaR

32 leBel-sur-QuÉvIllon 
140 mFBm PeR YeaR 
(not oPeRatinG)

33 matagamI, Qc 
100 mFBm PeR YeaR

34 naIrn centre, on 
130 mFBm PeR YeaR 
(not oPeRatinG)

35 ste-marIe, Qc 
70 mFBm PeR YeaR

36 sullIvan, Qc 
75 mFBm PeR YeaR

37 tImmIns, on 
140 mFBm PeR YeaR

38 val-D’or, Qc 
160 mFBm PeR YeaR

39 whIte rIver, on 
110 mFBm PeR YeaR  
(not oPeRatinG)

✪ montreal, Qc
 heaD offIce

395 de maisonneuve Blvd. west
montReal, Qc h3a 1l6

 ● FoRt mill, sc
 operatIons center

100 KinGsleY PaRK dR.
FoRt mill, sc 29715-6476

● head office /operations center

● converting, forms operations

● pulp and paper mills

● sawmill operations

● Distribution facilities

all PaPeR tonnaGe is eXPRessed in shoRt tons (st).

all PulP tonnaGe is eXPRessed in aiR dRY metRic 

tonnes (admt).

all wood caPacities aRe eXPRessed in million 

Foot BoaRd measuRe (mFBm).

PaPeR tonnaGe is eXPRessed BY mill caPacitY. 

PulP tonnaGe is eXPRessed BY mill tRade PulP.

notes:

leBel-suR-QuÉvillon, QueBec is indeFinitelY idled. 

PoRt edwaRds, wisconsin will Be PeRmanentlY 

closed in the second QuaRteR oF 2008.

PRince alBeRt, sasKatchewan is indeFinitelY idled.

GRand-Remous and malaRtic sawmills aRe 

indeFinitelY idled.
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BusIness papers

UNCOATED FREESHEET
copy, premium imaging /  
technology papers.
Application: photocopies, office 
documents, presentations.

commercIal prIntIng 
anD puBlIcatIon papers

UNCOATED FREESHEET 
offset.
Application: pamphlets, brochures, 
direct mail, commercial printing.
lightweight, opaques, text,  
cover & writing.
Application: stationery, brochures, 
annual reports, books, catalogs.

COATED GROUNDWOOD
Application: cards, packaging, 
magazines, catalogs.

convertIng anD 
specIalty papers

UNCOATED FREESHEET 
Business converting, flexible 
packaging, abrasive papers, 
decorative papers, imaging papers, 
label papers, medical disposables.
Application: forms and envelopes, 
food & candy wrappers, 
surgical gowns, repositionable 
note pads, security check papers.

Domtar 
paper CateGories 

● DIstrIButIon, supply anD servIce facIlItIes

overview
of mills

ENTERPRISE GROUP

AlBUqUERqUE, NM
BIRMINGHAM, Al
BOISE, ID
BOSTON, MA
BUENA PARk, CA
BUFFAlO, NY
CAlGARY, AB
CERRITOS, CA
CHANDlER, AZ
CHARlOTTE, NC
CHATTANOOGA, TN
CINCINNATI, OH
ClEvElAND, OH
COlUMBUS, OH
DENvER, CO
DES MOINES, IA
DUlUTH, GA
El PASO, TX
EvANSvIllE, IN
FRIDlEY, MN
FT. SMITH, AR
FT. WAYNE, IN
GARlAND, TX
HARAHAN, lA
HAYWARD, CA
HOBOkEN, NJ
HOUSTON, TX
INDIANAPOlIS, IN
JACkSON, MS
JACkSONvIllE, Fl
kANSAS CITY, kS

DOMTAR DISTRIBUTION GROUP

AlBANY, NY
BOSTON, MA
BUFFAlO, NY
CINCINNATI, OH
ClEvElAND, OH
COlUMBUS, OH
COvINGTON, kY
DAllAS / FORT WORTH, TX
DARTMOUTH, NS
DAYTON, OH
FORT WAYNE, IN
HARRISBURG, PA
HARTFORD, CT
INDIANAPOlIS, IN
kAlAMAZOO, MI
lANCASTER, PA
lONDON, ON
MONTREAl, qC
MT. PEARl, Nl
NEW YORk, NY
OTTAWA, ON
PHIlADElPHIA, PA
qUEBEC CITY, qC
SOUTHPORT, CT
TORONTO, ON
WASHINGTON, DC / BAlTIMORE, MD

kENT, WA
kNOXvIllE, TN
lAkElAND, Fl
lANGHORNE, PA
lAS vEGAS, Nv
lEXINGTON, kY
lITTlE ROCk, AR
lIvONIA, MI
lOUISvIllE, kY
MEMPHIS, TN
MIAMI, Fl
MIlWAUkEE, WI
MONTREAl, qC
NASHvIllE, TN
OklAHOMA CITY, Ok
OMAHA, NE
PEORIA, Il
PITTSBURGH, PA
RICHMOND, vA
ROCk HIll, SC
SAlT lAkE CITY, UT
SAN ANTONIO, TX
SHREvEPORT, lA
ST. lOUIS, MO
SYRACUSE, NY
TORONTO, ON
TUlSA, Ok
vANCOUvER, BC
vANCOUvER, WA
WAYlAND, MI
WEST CHICAGO, Il
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hIstoRy mILL 
pERFoRmANCE

pRodUCts AChIEVEmENts CoNtACt

original mill 

opened in 1968. 

second paper machine 

added in 1975. 

third paper machine 

and new pulp line 

added in 1979. 

Fourth paper machine 

and new pulp line 

added in 1991. 

Became part of 

domtar inc. in 2001.

annual paper production 

capacity of 933,000 tons.

annual pulp production 

capacity of 810,000 tonnes 

– includes 86,000 tonnes 

of mill trade pulp. 

3 pulp lines and 

4 paper machines.

uncoated freesheet 

papers: offset, copy 

paper, laser form bond, 

3m notepad, check paper. 

Bleached hardwood 

and softwood kraft 

market pulp.

Fsc chain-of-custody  

certified. 

sFi certified.

iso 9002 certified.

iso 14001 certified. 

arkansas environmental 

Federation diamond 

award winner for 

environmental 

excellence.

warren l. allen, general 

manager – 2005 Paper 

industry management 

association mill 

manager of the Year.

chairman’s Best safety 

Performance award.

domtar  

ashdown mill  

285 hwy 71 south  

ashdown, arkansas   

71822 

telephone: 870-898-2711  

Fax: 870-898-4724

Ashdown
Mill
today, if all the paper produced at the 
Ashdown mill were loaded onto trucks 
for shipment, the convoy would reach 
from boston to Washington, d.C.

tAmmy WAtERs
communications and 

training coordinator 
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JR kERVIN 
maintenance

t he ashdown, arkansas mill is one of 

the largest fully integrated, low-cost 

business and commercial printing paper 

mills in the world. it also produces bleached kraft 

pulp. with four paper machines producing over 

2,500 tons daily, ashdown has the capacity to serve 

a broad cross-section of customers.

the mill’s flagship paper machine, the 

ashdown express, was started up in 1991 as the 

culmination of a 25-year project to build the 

mill. it is among the world’s largest and most 

technologically advanced. spanning the length 

of two football fields, the ashdown express 

produces a sheet 32 feet across — the width of a 

residential boulevard. if it operated continuously 

for 24 hours at its maximum speed of 4,000 feet 

per minute, it would produce a continuous sheet 

stretching 1,000 miles.

ashdown is customer-driven, quality-focused 

and environmentally responsible. the mill recovers 

and reuses millions of gallons of water every day. 

its state-of-the-art wastewater treatment facility 

includes a 750-acre aeration system and settling 

pond system where water is treated for 25 days 

before discharge.

spANNING thE LENGth oF tWo FootbALL 
FIELds, thE AshdoWN EXpREss pRodUCEs 
shEEts 32 FEEt ACRoss — thE WIdth oF A 
REsIdENtIAL boULEVARd. IF It opERAtEd 
CoNtINUoUsLy FoR 24 hoURs At Its 
mAXImUm spEEd oF 4,000 FEEt pER mINUtE, 
It WoULd pRodUCE A CoNtINUoUs shEEt 
stREtChING 1,000 mILEs.

JACk  
dossEy 
a-2 operator

shIRLEy 
JACksoN 
shipping

from left:

LoNNIE sEAmstER 
stock Prep helper, Pm 62

LARRy ERWIN 
machine tender, Pm 62 

one of the largest  
uncoated freesheet  
mills in north america

933,000 tons



hIstoRy mILL 
pERFoRmANCE

pRodUCts AChIEVEmENts CoNtACt

original mill opened 

by willamette in 1967. 

First fine paper 

machine in 1981. 

acquired by 

weyerhaeuser in 2002. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 634,000 tons.

annual pulp production 

capacity of 455,000 tonnes 

– includes 47,000 tonnes 

of mill trade pulp. 

1 pulp line and 

2 paper machines.

uncoated freesheet: 

Xerographic, offset, 

edP Facestock, 

engineering laser 

Bond, Forms Bond.

sFi certified. 

iso 14001 certifiable. 

ePa combined heat 

& air award. 

1999 Reclamation award.

domtar  

hawesville mill 

hwy 1406,  

58 wescor Road 

hawesville, Kentucky   

42348

telephone: 270-927-6961 

Fax: 270-927-9929

Hawesville
Mill
In 2005, the U.s. Environmental protection Agency 
and the U.s. department of Energy awarded the mill a 
Combined heat and power Energy star in recognition 
of the facility’s efforts in energy efficiency and 
pollution reduction qualities. 

NANCy  
sChRoEdER 
Yard crew

tIm  
hIEGEL 
lead operator,  

Bleached Pulp mill
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s ituated on the banks of the ohio River 

in hancock county, Kentucky, the 

hawesville mill is a paper facility with 

two paper machines and a bleached pulp mill. 

most of the pulp is used as raw material for the 

onsite papermaking and the rest is either sold or 

used by other domtar facilities.

the pulp and paper mill is a 300-acre 

industrial facility within the company’s 2,200-acre 

property. it is surrounded by corn, soybean 

and wheat fields as well as educational and 

recreational wetlands. the mill’s management 

has also created a wetland area for waterfowl 

and has converted approximately 15 acres of 

non-productive farmland to native grasslands.

the mill generates approximately 60% of the 

electricity it needs with an onsite steam turbine 

generator. virtually all of this onsite-generated 

electricity is produced through renewable energy 

sources and certified as ‘‘green power”. the balance 

of the mill’s electric power needs is purchased 

through a local electrical coop.

shERRILL  
WEttstAIN 
winder operator, h2

JAmIE  
hoGstoN 
loader Fine Paper

CARRoLL  
CRAIG 
instrument Journeyman

from left:

JEREmy CoX 
wet end assistant 

JUANItA GILtNER 
Process tester 

JoN mILLER 
h1 superintendent 

JoE WILboRN 
winder operator 

JoEy WAtkINs 
Reserve

one of the largest  
uncoated freesheet  
mills in north america

634,000 
tons



Kingsport
Mill
the k1 paper machine is extremely reliable; in 2007 
it produced a continuous sheet of paper without 
interruption for over 8 days.  If it had been unreeled, 
that sheet would have been more than 9,000 miles long!

hIstoRy mILL 
pERFoRmANCE

pRodUCts AChIEVEmENts CoNtACt

original mill 

opened in 1916. 

acquired by mead  

in 1920. 

acquired by 

willamette in 1995. 

acquired by 

weyerhaeuser in 2002. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 425,000 tons.

annual pulp production 

capacity of 272,000 tonnes.

1 pulp line and 

1 paper machine.

uncoated freesheet: 

Xerographic.

sFi certified. 

iso 14001 certifiable. 

Governor’s 

manufacturing 

excellence award. 

2006 tennessee work 

training Grant.

domtar 

Kingsport mill  

100 clinchfield street  

Kingsport, tennessee  

37660

telephone: 423-247-7111 

Fax: 423-392-2719

ENVIRoNmENt 

only sulfur-free 

pulping process in 

the united states. 

2006 tennessee chamber 

environmental award. 

state clean air award.

from left:

RANdALL 
kILGoRE 
tester

kAREN  
CoLLINs
tester

AdELIA  
GILLIAm 
winder  

assistant
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t he Kingsport mill is located in the 

tri-cities area of tennessee, on the 

banks of the holston River. it has been 

producing paper continuously since 1916.

the mill was significantly upgraded from 

2000 to 2003 and equipped with a state-of-the-art 

computerized system linking and monitoring 

all facets of the papermaking process. the mill 

now houses one of the most modern paper 

machines in north america, producing paper of 

archival quality.

the facility draws about 11 million gallons 

of water daily from the holston River for the 

papermaking process. this water is reused several 

times before being discharged into a four-day 

effluent treatment system to be thoroughly 

cleaned before returning to its source. Returning 

water is also tested every day to ensure that it 

is clean.

kINGspoRt Is thE oNLy mILL to UsE A 
sULFUR-FREE pULpING pRoCEss IN thE 
UNItEd stAtEs. thRoUGh thE sodA-AQ 
pRoCEss, thE pULp FIbER Is stRENGthENEd 
ANd thE CookING pRoCEss CREAtEs 
VIRtUALLy No odoR.

one of the  
largest uncoated 
freesheet mills  
in north america

425,000 
tons

GRAdy  
FLEENoR 
K-1 operator

from left: 

stEVE 
sARGINGER
staff supervisor

bRENdA  
WILLIs
Roll lineman

mARCUs 
hARLEss
Roll lineman

JImmy  
GILLIAm
Power assistant



Marlboro
Mill
the “marlboro maverick” produces 
enough paper every month to create a 
sheet of paper 27 feet wide and long  
enough to circle the globe at the equator.

hIstoRy mILL 
pERFoRmANCE

pRodUCts AChIEVEmENts CoNtACt

original mill opened 

by willamette in 1990.

acquired by 

weyerhaeuser in 2002. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 391,000 tons. 

annual pulp production 

capacity of 356,000 tonnes.

1 pulp line and 

1 paper machine.

uncoated freesheet: 

Xerographic, offset, 

envelope.

sFi certified. 

iso 14001 certifiable.

2005 and 2007 

south carolina 

environmental 

excellence 

Program award. 

1996 Pollution 

Prevention award.

domtar 

marlboro mill 

585 willamette Road 

Bennettsville,  

south carolina 29512

telephone: 843-479-0200 

Fax: 843-479-0608

ENVIRoNmENt 

o2 delignification.

bEttIE  
FLEmING 
executive  

secretary
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t he marlboro mill, located along the 

Great Pee dee River in south carolina, is 

a state-of-the-art papermaking facility. 

distinctive qualities, from computer-aided design 

to innovative employment and engineering 

philosophies, make marlboro a north american 

leader in quality papermaking.

every paper reel goes through  quality 

control tests for grade, brightness, opacity and 

strength.  marlboro uses an extra press to ensure 

that sheets have greater uniformity on both sides. 

the facility produces paper of archival quality.

strict environmental controls were planned for 

the mill before one shovelful of dirt was moved 

for construction. in fact, marlboro’s environmental 

commitment can be seen in virtually every facet of 

its operation. Bark residues, spent pulping liquor, 

sander dust and rejected chips are burned to 

create steam instead of going into a waste stream.

one of the largest 
uncoated freesheet 
mills in north 
america

 391,000 
tons

thE mARLboRo mILL WAs 
CoNstRUCtEd IN 1989 ANd 
1990 ANd WAs oNE oF thE 
FIRst pApER mILLs dEsIGNEd 
ENtIRELy by ENGINEERs 
UsING CompUtERs.  

JAdE  
CoWAN 
mill technician

ANGALENA  
kELLER 
mill technician

ANNA L.  
smIth 
chip Yard  

technician



Windsor
Mill
the current Windsor mill,  
which began operations in 1987, 
stretches a mile long!

hIstoRy mILL 
pERFoRmANCE

pRodUCts AChIEVEmENts CoNtACt

originally built by angus, 

logan & co. in 1865. 

acquired by dominion 

tar and chemical 

company in 1961.

the new mill began 

operations in 1987.

annual paper production 

capacity of 670,000 tons.

annual pulp production 

capacity of 454,000 tonnes 

– includes 33,000 tonnes 

of mill trade pulp.

1 pulp line and 

2 paper machines.

uncoated freesheet 

papers: Photocopy paper, 

micR (magnetic ink 

character Recognition), 

Forms Bond and 

computer paper, 

envelope paper, offset 

printing paper, bleached 

wet-lap market pulp.

Fsc chain-of-custody  

certified. 

sFi certified. 

iso 9001 certified. 

Xerox on-time delivery.

domtar 

windsor mill 

609 Rang 12 

c.P. 1010 

windsor, Quebec   

J1s 2l9

telephone: 819-845-2771 

Fax: 819-845-8398

ENVIRoNmENt 

Responsible care 

Program certification.

ANdRé  
LEbLANC 
Process engineer – 

technical services

sERGE  
st-LAURENt 
Paper machine no. 7 

tender



one of the largest  
uncoated freesheet 
mills in north america

670,000 
tons
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t he papermaking legacy of the citizens 

of this small canadian community 

dates back 150 years. the windsor, 

Quebec integrated mill handles every stage of 

manufacturing, from woodland operations to pulp 

production, papermaking and converting.

the windsor facility owns 400,000 acres of 

private lands in southern Quebec and maine. these 

properties are all Fsc, iso 14001 and sFi certified. 

this means that it can offer its customers paper 

that meets the most stringent environmental 

standards.

when it comes to air and water emissions, 

solid waste and hazardous materials, windsor’s 

procedures are developed and implemented in 

the most rigorous manner possible. the facility 

has one of the lowest water consumption ratios 

per ton of finished product in the north american 

pulp and paper industry.

time after time, the windsor mill employees 

find new ways of improving on what they do 

best: maintaining low production costs and 

manufacturing high-quality products through 

continuous improvement efforts. 

from left:

tommy 
poUdRIER
winder operator

bRUNo  
dostIE
winder operator

mARC-ANdRé  
LEbLANC
winder operator

LUC  
bEAUdEt
steam and  

Recovery  

operator

NAthALIE 
bAzIN 
accountant – analyst
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Columbus,  
ms
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

original mill opened by 

weyerhaeuser in 1980. 

Paper complex became 

part of domtar in 2007.

annual paper production 

capacity of 238,000 tons.

1 pulp line and 

1 paper machine.

annual pulp production 

capacity of 70,000 tonnes.

coated groundwood 

papers.

choctaw papers.

sFi certified. 

iso 14001 certifiable.

domtar  

columbus mill 

Po Box 8093 

9620 old macon Road 

columbus, mississippi   

39703 

telephone: 662-329-5660 

Fax: 662-329-5686

dryden,
oN
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

dryden Power & timber 

co. formed in 1911. 

First paper machine 

installed in 1918. 

acquired by 

avenor in 1994. 

acquired by 

weyerhaeuser in 1998. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 151,000 tons.

annual pulp 

production capacity 

of 319,000 tonnes – 

includes 197,000 tonnes 

of mill trade pulp.

1 pulp line and 

1 paper machine.

uncoated freesheet: 

Xerographic, 

opaque, offset.

iso 9000 certified. 

iso 14000 certifiable. 

csa z809 and chain of 

custody (PFc annex 4) 

certified.

domtar  

dryden mill 

1 duke street 

dryden, ontario   

P8n 3J7

telephone: 807-223-2323 

Fax: 807-223-9317

 … and more of the best assets 
in North America …
bAsEd oN pRodUCtIoN CApACIty, domtAR Is thE LARGEst INtEGRAtEd mANUFACtURER 
oF UNCoAtEd FREEshEEt IN NoRth AmERICA ANd thE sECoNd LARGEst IN thE WoRLd. 
It hAs EXtREmELy EFFICIENt ANd CompEtItIVE AssEts — INCLUdING WoRLd-CLAss 
mILLs thAt CoNtAIN thE most modERN FLEEt oF pApER mAChINEs IN opERAtIoN todAy. 
domtAR mILLs ARE sEt to pRodUCE VALUE-AddEd pRodUCts FoR WhICh FLEXIbILIty 
ANd sERVICE ARE kEy. thIs mIX ALLoWs domtAR to oFFER A bRoAd pRodUCt LINE to 
mEEt A VARIEty oF CUstomER REQUIREmENts. domtAR mILLs ACRoss thE UNItEd stAtEs 
ANd CANAdA EmpLoy thE LAtEst tEChNoLoGy FoR optImUm EFFICIENCy ANd CUstomER 
sERVICE. thEy WoRk QUICkLy to dEsIGN ANd pRodUCE hIGh QUALIty pApERs. 
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Espanola,  
oN
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

original groundwood 

mill built in 1905 by 

the spanish River Pulp 

and Paper company.

Purchased by George 

weston ltd, owners of 

e.B. eddy, from the Brown 

co. of new York in 1969. 

Became part of 

domtar inc. in 1998.

the hardwood line 

was extensively 

modernized in 1999.

annual paper production 

capacity of 77,000 tons. 

annual pulp production 

capacity of 351,000 tonnes 

– includes 114,000 tonnes 

of mill trade pulp. 

2 pulp lines and 

2 paper machines.

over 200 different 

grades of technical and 

specialty papers, Fsc- 

certified market pulps, 

as well as northern 

hardwood pulp and 

northern softwood pulp.

iso 9001 certified.

iso 14001 certified.

Fsc chain-of-custody  

certified.

domtar 

espanola mill  

1 station Road  

espanola, ontario   

P5e 1R6 

telephone: 705-869-2020 

Fax: 705-869-4901

Johnsonburg, 
pA
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

original mill opened 

by castanea in 1890. 

acquired by curtis 

Publishing in 1922. 

acquired by 

Penntech in 1969. 

acquired by 

willamette in 1990. 

acquired by 

weyerhaeuser in 2002. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 374,000 tons.

annual pulp production 

capacity of 231,000 tonnes. 

1 pulp line and 

2 paper machines.

uncoated freesheet: 

Xerographic, offset, 

envelope, opaques, trade 

Book, Forms Bond.

Fsc chain-of-custody  

certified. 

sFi certified. 

iso 14001 certifiable.

2004 aF&Pa Forest 

management award for 

cooperative Fish nursery.

domtar  

Johnsonburg mill  

100 center street  

Johnsonburg, 

Pennsylvania   

15845 

telephone: 814-965-2521  

Fax: 814-965-6231

Nekoosa, 
WI
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

nekoosa Paper company 

established in 1883.

merged to form 

nekoosa-edwards Paper 

company in 1908. 

First manufacture 

of printing and fine 

papers in 1930. 

nekoosa-edwards 

merged with Great 

northern Paper 

company in 1970. 

Great northern nekoosa 

corporation merged with 

Georgia-Pacific in 1990. 

Became part of 

domtar inc. in 2001.

annual paper production 

capacity of 167,000 tons. 

annual pulp production 

capacity of 162,000 tonnes.

1 pulp line and 

3 paper machines.

value-added fine paper. 

uncoated freesheet: 

carbonless paper, 

micR (magnetic ink 

character Recognition) 

and electronic 

data processing 

basestock (edP).

Fsc chain-of-custody  

certified. 

sFi certified.

iso 9002 certified. 

iso 14001 certified.

domtar  

nekoosa mill  

301 Point Basse avenue  

nekoosa, wisconsin  

54457

telephone: 715-886-7111 

Fax: 715-886-7620
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plymouth,  
NC
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

original pulp mill opened 

by north carolina Pulp 

company in 1937. 

First paper machine 

started in 1947. 

acquired by 

weyerhaeuser in 1957. 

started fine paper 

production in 1965. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 489,000 tons. 

annual pulp production 

capacity of 486,000 tonnes 

– includes 153,000 tonnes 

of mill trade pulp.

2 pulp lines and 

2 paper machines.

uncoated freesheet: 

Xerographic, offset, 

opaques, trade Book.

sFi certified. 

iso 14001 certifiable.

domtar  

Plymouth mill  

highway 149  

Plymouth, north carolina   

27962

telephone: 252-793-8111 

Fax: 252-793-8164

ENVIRoNmENt 

o2 delignification.

port huron, 
mI
hIstoRy pRodUCts ENVIRoNmENt AChIEVEmENts CoNtACt

original mill built in 1888. 

Paper line expanded to 

include glazed tissue 

and drug wrapping 

paper in 1916. 

three new paper 

machines added 

between 1956 and 1969. 

Purchased by 

Pentair inc. in 1983. 

no. 6 paper machine 

rebuilt between 

1984 and 1985. 

Purchased by 

e. B. eddy ltd. in 1987.

Became part of 

domtar inc. in 1998.

lightweight high-opaque 

printing papers and 

lightweight paper, 

specialty and packaging 

papers, including 

foil laminating base 

papers, wax laminating 

papers, base papers for 

hot-melt film coating, 

grease resistant papers, 

and selected surgical 

paper specialties.

Recognized by the 

Governor of michigan for 

participation in pollution 

prevention programs. 

awarded the national 

Pollution Prevention 

Round table’s 2000 

most valuable Pollution 

Prevention award by the 

michigan Pulp & Paper 

environmental council.

Fsc chain-of-custody  

certified.

iso 9002 certified.

iso 14001 certified. 

largest supplier of 

“drape gown paper” used 

for the manufacturing 

of surgical gowns.

domtar 

Port huron mill 

1700 washington avenue 

Po Box 5003 

Port huron, michigan   

48060

telephone: 810-982-0191 

Fax: 810-982-7124
mILL 
pERFoRmANCE

annual paper production 

capacity of 116,000 tons. 

4 paper machines.

Rothschild, 
WI
hIstoRy mILL 

pERFoRmANCE
pRodUCts AChIEVEmENts CoNtACt

original mill opened 

by marathon 

Paper mills in 1909.

 acquired by marathon 

corporation in 1944.

acquired by american 

can company in 1957.

acquired by 

weyerhaeuser in 1973. 

Became part of 

domtar in 2007.

annual paper production 

capacity of 147,000 tons.

annual pulp production 

capacity of 60,000 tonnes.

1 pulp line and 

1 paper machine.

uncoated freesheet: 

opaques, recycled 

content.

Fsc chain-of-custody  

certified.

sFi certified. 

iso 14001 certifiable.

domtar 

Rothschild mill 

200 n. Grand avenue 

Rothschild, wisconsin   

54474

telephone: 715-359-3101 

Fax: 715-355-6347
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kamloops,  
bC
hIstoRy mILL 

pERFoRmANCE
ENVIRoNmENt AChIEVEmENts CoNtACt

Built by weyerhaeuser 

in 1965, second mill 

added in 1972. 

second largest northern 

bleached kraft mill 

in north america. 

$350 million invested in 

capital improvements 

since 1984; $80 million 

since 2000. 

third turbine-generator 

installed in 2003. 

Became part of 

domtar in 2007.

annual pulp production 

capacity of 477,000 tonnes.

2 pulp lines.

Reduction in use of 

bleaching agents 

in pulp production 

through creation of 

specialty grades.

Fsc chain-of-custody  

certified.

sFi certified.

csa chain-of-custody  

certified.

iso 14001 certified. 

iso 9000 certified.

domtar  

Kamloops mill  

2005 mission Flats Road  

Kamloops,  

British columbia   

v2c 1a9 

telephone: 250-434-6000 

Fax: 250-828-7585
pRodUCts

Papergrade, specialty.

Woodland,  
mE
hIstoRy mILL 

pERFoRmANCE
pRodUCts ENVIRoNmENt AChIEVEmENts CoNtACt

st. croix Paper company 

established in 1906.

acquired by Georgia-

Pacific in 1963. 

Kraft mill built in 1965. 

Became part of 

domtar inc. in 2001.

annual pulp production 

capacity of 398,000 tonnes. 

1 pulp line.

northern hardwood 

market pulp, 

Fsc-certified pulp.

state of maine 

Governor’s award for 

Pollution Prevention. 

state of maine deP 

commissioner’s 

award for improving 

water quality in the 

st. croix River. 

corporate environmental 

excellence award for 

Pollution Prevention.

Fsc chain-of-custody  

certified.

sFi certified.

iso 9001 certified. 

iso 14001 certified. 

maine international 

trade center, 

direct Foreign 

investment award. 

Recipient of the 

maine Forest Products 

council’s outstanding 

manufacturer award.

domtar  

woodland mill  

144 main street  

Baileyville, maine   

04694 

telephone: 207-427-3311 

Fax: 207-427-4102

 … as well as great pulp mills
bEsIdEs pULp pRodUCEd IN EXCEss oF INtERNAL REQUIREmENts At INtEGRAtEd 
pULp ANd pApER mILLs, domtAR oWNs ANd opERAtEs mARkEt pULp mILLs thAt pRodUCE 
pApERGRAdE ANd spECIALty pULp. somE oF domtAR’s pULps ARE AVAILAbLE WIth 
FoREst stEWARdshIp CoUNCIL (FsC) CERtIFICAtIoN. 



earning customer loyalty starts with doing what 
is required to sustain and satisfy long-term 
relationships. with the creation of the new domtar 
in 2007, two great distribution organizations joined 
forces to ensure that domtar customers continue to 
receive excellent service throughout north america.
the domtar distribution Group and enterprise Group* have been suppliers of choice across the many customer 

segments they serve, seeking out and providing what they need today and into the future. through technology 

that fully integrates products and logistics, continuous improvement that strives to meet ever-changing product 

requirements and a consultative sales and service approach, the domtar go-to-market strategy offers cost-effective 

solutions that result in greater value for customers.

  
A World-Class 

distribution
 system

the domtar distribution group is a 

distribution network comprised of 30 loca-

tions across the united states and canada. 

it includes four regional paper distributors 

serving commercial printers/end users/

business printers, a group of professionals 

dedicated to publishing solutions, and the 

consumer and advertising group, serving 

the retail market with marquis and private 

label products, as well as a full line of paper 

for advertising and communications. every 

division at every location is ready to deliver 

the finest in quality paper, packaging and 

graphic arts products from domtar mill 

partners to the customer’s door.

enterprise group’s experienced and 

knowledgeable sales and customer 

service teams, in combination with the 

highly efficient distribution network, 

ensure support for top-quality product 

offerings with excellent service throughout 

north america. there are five strategically 

located forms plants and more than 

60 distribution centers across the u.s. and 

canada. enterprise Group works closely 

with equipment manufacturers, designing 

paper and forms that run smoothly and 

ensure customer satisfaction.

*  enteRPRise GRouP is involved 

in the sale and distRiBution 

oF domtaR PaPeRs, notaBlY 

continuous FoRms, cut size 

Business PaPeRs as well as 

diGital PaPeRs, conveRtinG 

Rolls and sPecialtY PRoducts.



the nature of nurture



{         }

Cougar ® 

 For more information about Domtar, please visit us at:

 www.domtar.com  

© 2008 Domtar 

©  1986 Panda symbol  WWF – World Wide 
Fund For Nature (also known as World 
Wildlife Fund)         

® “WWF” is a WWF Registered Trademark

Domtar is pleased  
to make an annual 
contribution of $275,000 
to WWF from the  
sale of Cougar brand 
products.  

What better subjects to show off the beauty and benefits 
of Cougar paper? Its 98 brightness and excellent ink holdout 
reproduce color beautifully, and it’s readily available in a wide 
variety of weights and sizes — yet it’s surprisingly affordable  

for a premium printing paper.

The Mark of Responsible Forestry
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home 
team

domtar  
fields one  
of the most 
accomplished 
teams in the 
paper business
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the call comes when you 
least expect it. R It seems 
your team’s general 
manager has acquired 
several top scorers in the 
draft, and they’ll be playing 
alongside you in the next 
big game. R how will they 
fit into the team? R Will 
they have the same work 
ethic… similar values and 
goals? R As it turns out, the 
home team is the league’s 
most favored to go  
all the way.

“domtar employees  
know that in order to meet 

the challenges of today’s 
intensely competitive and 

ever-shifting marketplace, we 
have to work together and 

ratchet up our performance,” 
says michel dagenais. “and to 

do that, we need to be nimbler 
and more versatile than 

the competition.”



D o m t a r   ⁄⁄⁄  a n n u a l  R e v i e w   ⁄⁄⁄   h o m e  t e a m   ⁄⁄⁄  2 0 0 7   ⁄⁄⁄  5 5

domtar’s bigger and better home team 

is currently 13,000-strong, with about 

7,500 men and women based in the united 

states and approximately 5,500 in canada.

according to michel dagenais, domtar’s 

senior vice-President of human 

Resources, it’s a team that understands 

where it’s been and where it’s going. this 

is largely because domtar management 

always takes pains to share its strategy 

and the kind of stakes involved in winning 

and losing. every employee knows that 

the company’s future largely rests on 

their performance. indeed, so keen is 

domtar on employees’ ability to think 

and act fast, that the company upholds 

creativity as one of its core values.

home
team

while creativity is important to domtar, occupational health & safety (oh&s) retains 

its prominence. if anything, domtar is making an ethical, safe and hazard-free 

workplace its top priority.

domtar is also widely promoting its code of Business conduct to ensure that 

employees know their company supports fair and honest dealings in everything 

it does and that every employee is adequately protected against discrimination 

and other forms of abuse in the workplace.

“if you expect commitment and dedication, then you have to provide an environment 

that’s as hassle- and risk-free as possible,” explains michel dagenais. “People won’t 

give their best unless they feel safe… unless they know safety and security always 

trump production.”

domtar is, in fact, investing the necessary resources to not just meet all applicable 

laws and regulations, but exceed them. the company wants to go well beyond those 

minimum standards, by putting oh&s at the center of every management decision.

domtar’s leadership has even gone on record with an ambitious short-term goal: 

domtar aims to be ranked among the industry’s three safest companies to work for 

by 2009. to achieve such an objective, the company is integrating its various oh&s 

systems, sharing best practices between mills, and commissioning regular audits, 

making domtar an even better place to work.

safety first…
and last
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college-
bound

domtar scholarships 

promote higher education.

all parents want the very best 

for their kids, starting with 

a college education. that’s 

why domtar’s excellence 

in education scholarship 

Program is such a big hit. 

the program grants 

undergraduate scholarships 

each year, based on academic 

excellence and future 

potential. 

thanks to domtar’s bigger and stronger 

team, the synergies generated, including 

lower costs, higher productivity and greater 

efficiencies, are starting to roll in — but 

this is just the start. at domtar, synergy 

isn’t simply a matter of aligning mills and 

products. it’s also about aligning people.

domtar believes that the really big 

synergies happen when everyone feels part 

of the same team, when hR is embedded 

in the planning process…and that is 

happening on a daily basis, throughout 

the organization.

expectations for domtar’s future are 

therefore high. Because the one company 

that’s at the top of the north american 

standings in uncoated freesheet paper 

production is setting its sights on also 

leading in the quality of its people.

one team, one goal

the quality of a company is the reflection 

of the quality of its employees. at domtar, 

you quickly realize this idea is taken to 

heart. it points to a focused effort to ensure 

domtar employees truly are the industry’s 

gold standard.

and, to ensure that each employee reaches his or her full potential, 

domtar values are always front and center.

according to domtar’s Performance management Process, 

the company’s values support not just continuous improvement 

in the workplace. they also support the individual employee’s 

performance and career. domtar’s values are:

commitment•	

creativity and innovation•	

entrepreneurship and initiative•	

Judgment and discipline•	

leadership•	

Perseverance and determination•	

Professionalism and integrity•	

Respect for others•	

performance 
management 

process is 
value 

Driven

from left:

GRAhAm pEppER 
accountant, Forest 

Products, head office  

(also on page 53)

mARtINE 
doRNEVAL
Benefits administrator, 

head office



sustain 
ability

putting words into action 
For Domtar, sustainability is more than just the right thing 

to do right now. It has formed the basis of its business 

approach since long before it became fashionable to be 

green, and has become one of its calling cards inside as well 

as outside the papermaking industry. 



nothing like having a 

reliable second opinion!

For years, domtar has claimed that certifying 

its operations to the highest internationally-

recognized standards is the best way to assure 

its stakeholders that its forests, manufacturing 

and distribution facilities are managed in a 

responsible and transparent manner. domtar 

has made independent third-party certification 

an integral part of its sustainability strategy.

the fact that it chose this path before nearly 

everyone else in the industry speaks not only 

to its willingness to break ground but also to 

a certain intuitiveness as to where the market 

was — and indeed has — headed.

Rigorous iso 14001 environmental 

management system (ems) principles are 

in place at all domtar pulp and paper mills, 

except for windsor, which adheres to the 

Responsible care® program of canada’s 

chemical Producers association. the ems of 

all of our forestlands in canada are certified 

under iso 14001.

many of domtar’s pulp and paper mills have 

obtained certification to the internationally-

recognized iso 9000 series, a strong Quality 

management system (Qms) based on customer 

satisfaction and continuous improvement, and 

subject to regular third-party audits.

the company has demonstrated its dedication 

to responsible forestry practices by obtaining 

certification for all of its operations, under 

either the Forest stewardship council (Fsc), 

the sustainable Forestry initiative (sFi) 

or the canadian standards association 

(csa). domtar favors Fsc, which is arguably 

the foremost forestry certification in the 

world, because it is recognized by leading 

environmental groups and increasingly 

sought after by customers.

domtar solicits third-party 

audits to verify its compli-

ance, good practices and 

management systems for 

environmental, and health 

and safety issues. certification 

under nothing less than the 

most respected interna-

tional standards has lent credibility to the 

company’s professed commitment to ensuring 

sustainable growth.

Both customers and leading environmental 

organizations, such as the Rainforest alliance 

and world wildlife Fund, have applauded 

domtar’s efforts and supported its earthchoice® 

line of environmentally and socially 

responsible papers.

CERtIFICAtIoN UNdER NothING 

LEss thAN thE most REspECtEd 

INtERNAtIoNAL stANdARds hAs 

LENt CREdIbILIty to thE CompANy’s 

pRoFEssEd CommItmENt to 

ENsURING sUstAINAbLE GRoWth.

a culture 
of growth
domtar has built a culture of sustainable growth within 
its ranks by establishing a collective commitment to acting 
responsibly in every part of its operations. Rules of behavior on 
corporate governance, continuous product improvement and 
development, and stringent internal policies on occupational 
health & safety, the environment, forest management and 
fiber use and sourcing have been implemented across 
the board and are unfailingly upheld. the essence of these 
policies is derived from the company’s “sustainability 
manifesto”, the Statement on Sustainable Growth.
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LookING AhEAd
domtar’s quest for sustainability is 
ongoing and always evolving. domtar 
feels that there will always be room 
for improvement and new challenges 
to face. the good news is that, even 
as the Company has grown in size and 
reputation, it has never been afraid 
to ask the all-important question:  
what else must we continuously  
do to make things better?

Domtar’s vision of what it means to be a 

responsible company in the 21st century is 

outlined in its Statement on Sustainable 

Growth. The Statement reflects its commitment 

to its three key stakeholders — shareholders, 

customers and employees — answering how 

each of these stakeholders stands to benefit 

from its association with Domtar.

•  Domtar employees can count on their 

company to do everything it can to keep 

them safe and help them grow.

•  Domtar customers know they are 

dealing with a supplier that understands 

their needs and shares their concerns 

about the environment.

•  Domtar shareholders see how a sustainable 

growth approach can help build distinct, 

long-lasting competitive advantages that 

translate into financial performance. 

Responsibility and accountability have 

a positive impact on the bottom line.

By clearly defining its position on sustainability, 

Domtar is telling the world what it cares 

about and what it is doing to make a difference. 

Best of all, Domtar has gone from words to 

concrete actions.

proGram summaries

The Global Benchmark for
Responsible Forest Management

forest stewardship council
(fsc)

fscus.org and fsccanada.org

the Forest stewardship council is an international, 
independent, not-for-profit organization that 
sets global standards for responsible forestry. 
Fsc standards address important economic, social 
and environmental concerns in the forest products 
industry — and are widely accepted by over 85 leading 
environmental groups.

sustainable forestry Initiative®

(sfI)
sfiprogram.org

the sFi is a fully-independent, non-profit forest and 
paper certification program that integrates the 
perpetual growing and harvesting of trees with the 
preservation of wildlife, plants, soil, water and air 
quality. in order to be certified, participants in the 
sFi program must undergo a thorough, third-party 
review of their operations by an accredited audit firm.

CollaBoration

wwf
(world wildlife fund)

worldwildlife.org and wwf.ca

wwF — the global conservation organization — works 
with partners to find sustainable conservation solutions 
that benefit people and nature.

rainforest alliance
(ra)

rainforest-alliance.org

this respected environmental group works to protect 
ecosystems by transforming business and land-use 
practices, as well as consumer behavior. Participation in 
its programs requires meeting rigorous standards that 
conserve natural resources and biodiversity.

©  1986 Panda symbol  WWF – World Wide Fund 
For Nature (also known as World Wildlife Fund)

® “WWF” is a WWF Registered Trademark

Domtar is pleased  
to make an annual 
contribution of $275,000 
to WWF from the sale of 
Cougar brand products.

Domtar’s 
Declaration 

of Sustainability 
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to consult domtar’s policies and learn more about its commitment to sustainable growth go to www.domtar.com.

Because we manufacture lumber, pulp and 

paper, access to abundant, affordable and 

secure sources of fiber is critical to our future. 

we share these resources with many other 

stakeholders, some of which may hold different 

forest values. we strive to work cooperatively 

with those who have a stake in the forest and 

to conserve the forest for future generations 

by contributing to the development of 

ecologically meaningful protected areas and 

by adopting sustainable forest management 

practices. we are committed to ensuring 

that our forest management practices meet 

the standards of internationally recognized, 

third-party verified forest certification 

programs. where appropriate, we favor 

certification according to the standards of 

the Forest stewardship council (Fsc).

domtAR’s stAtEmENt 
on 

sustainable Growth
to satisfy domtar’s long-term objectives, we manage our financial, environmental and social resources in a responsible 

and sustainable manner. Furthermore, we respect the viewpoints and concerns of other members of society and 

accommodate their needs as appropriate to our operations. striving for excellence in corporate governance and ethical 

standards, we seek to continuously improve our methods and practices. we will periodically report on our performance.

IN thE FoREst

REspoNsIbLE FoREst mANAGEmENt

REspoNsIbLE FIbER pRoCUREmENt
not all of the fiber we consume originates 

from lands we manage. when procuring from 

suppliers, we will strive to acquire fiber which 

originates only from forests that are managed 

in a sustainable manner. these lands should 

be third-party certified and respect the forest 

values of other stakeholders. we will favor 

suppliers who meet the standards of the Fsc.

At oUR FACILItIEs

FostERING A sAFE WoRkpLACE
occupational health and safety is our primary 

objective at all of our facilities. we continually 

strive to ensure safe working conditions, equip-

ment and work sites. the cornerstone of our 

approach rests on employee involvement and 

accountability in identifying, preventing and 

eliminating dangerous conditions and risks 

of injury or illness. we believe that close 

co-operation among management, employees 

and where applicable, union representatives, 

is essential to improving our performance. 

we will conduct independent audits to verify 

compliance, reduce risk, and continually 

improve on established health and safety 

management systems.

ENVIRoNmENtALLy-soUNd opERAtIoNs
we conduct our activities in a manner that 

conserves resources. we strive to continually 

reduce the environmental footprint of our 

operations by consuming less, emitting less 

and generating less waste per unit of product 

output. we identify, evaluate and control 

potential environmental risks and ensure that 

all of our facilities have effective contingency 

plans. Finally, we subscribe to internationally 

recognized environmental management 

systems with which independent third parties 

verify compliance.

IN thE mARkEtpLACE

we seek to meet and anticipate the ever-

changing needs of our customers. we gather 

and analyze information on market trends 

and consumption behavior, as well as monitor 

possible forms of product substitution or 

replacement. this data allows us to establish 

specific yearly objectives regarding the 

development of our new products and 

services. we are also committed to fostering 

a marketplace that values products that 

meet the standards of leading environmental 

groups; we support this commitment 

by continually expanding, promoting and 

commercializing products such as domtar 

earthchoice®. we ensure the integrity of the 

manufacturing and distribution chain from 

the forest to the market by certifying not only 

our forest and manufacturing operations, 

but also our distribution operations.
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W
hether your passion is “environmental preservation”, “sustainable development” 

or “corporate social responsibility”, you know there is plenty to be concerned 

about when it comes to this fragile planet of ours. maintaining a fine balance 

between the four elements needed to sustain life — air, water, fire and earth —  

is the responsibility of every citizen of the world. that includes major corporations like 

domtar.  over the years, domtar has done a lot to harmonize its business objectives 

with its growing commitment to becoming greener. It has launched North America’s 

most comprehensive line of ethical papers, and developed lasting partnerships with 

leading environmental organizations.  domtar understands that an investment in 

environmental performance is not a barrier to profitability but rather one of the building 

blocks of strong financial results. It is simply a matter of balance.  the same can be 

said for the four main elements of domtar’s environmental program, all of which impact 

each other — and touch the lives of each and every one of us.



t hrough careful and continuous monitoring, 

Domtar ensures that nitrogen oxide (nOx , a 

precursor to smog), total reduced sulphur 

(TRS, odorous compounds) and sulfur dioxide (SO2 , 

a precursor to acid rain) emissions remain well 

below prescribed limits for its mills.

air
SO2 emissions (kg / tonne)

hIGhLIGht

•	 	SO2 emissions are within prescribed limits at all our mills.

compliance is a 
given. with ongoing 
monitoring, all of 
domtar’s pulp and paper 
operations look to go 
beyond strict compliance 
requirements and work 
hard to reduce their 
environmental footprint.
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a noteworthy case
The Johnsonburg, Pennsylvania facility is subject to stringent regulations 

as part of a federal nOx emissions trading program aimed at reducing the 

impact of large electricity generators on regional air quality in the u.S. 

Sophisticated combustion controls were installed on its power boilers, 

resulting in a reduction in nOx emissions of 40 percent.
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hIGhLIGhts

•	 	Water	consumption	has	

been stable in recent 

years at about 76 m3 per 

tonne produced.

•	 	Some	of	Domtar’s	

mills, such as windsor, 

hawesville and 

Johnsonburg, are 

among the lowest water 

users in north america. 

however, such good 

performance is offset by 

some of the older mills, 

where the available 

technology makes it 

difficult to reduce water 

use while not affecting 

product quality. current 

efforts to reduce energy 

use and, concurrently, 

greenhouse gas 

emissions will see this 

number decrease in 

the coming years.

W hile some of domtar’s mills, such as windsor, Quebec, hawesville, Kentucky and 

Johnsonburg, Pennsylvania are among the lowest water users in north america, efforts 

are underway to make all of its mills more efficient. such initiatives will impact not only 

water consumption levels but also help decrease the amount of energy needed to heat water as 

well as decrease chemical consumption.

water consumption at all of domtar’s facilities has remained at an average of 76 m3 per tonne of 

paper produced for the last five years.

after water is used to make paper or to cool equipment, it is treated and then discharged into 

public waterways. to protect the population and the natural environment, strict environmental 

regulations have been implemented at the federal, state and provincial levels for what external 

pollutants this water can safely contain. three of the main components in pulp and paper mill 

effluent are biological oxygen demand (Bod), total suspended solids (tss) and adsorbable organic 

halides (aoX). in 2007, all of domtar’s mills recorded Bod, tss and aoX levels well below all 

allowable limits, often making the water discharged cleaner than the water pumped into the mill.

Pulp and paper mills consume massive 
amounts of water in their various 
processes. this water is generally sourced 
from local rivers and streams. this makes 
it crucially important that the resource 
is used responsibly and that any effluent 
discharged is treated according to the 
highest environmental standards.

a noteworthy case
the Plymouth, north carolina mill has 

developed a system to recycle non-contact 

cooling water into the process during the 

summer months when water resources 

are less abundant. Because pumping 

water into the mill requires a lot of 

energy, this initiative has helped reduce 

both water and energy use at the mill.

water
Specific water Consumption 
(m3/ tonne of paper)
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Pulp and paper mills 

use two primary 

energy sources 

to power their 

operations: steam 

and electricity. 

as of 2007, nearly 

70% of the energy 

required by domtar 

mills to generate 

steam came from 

renewable sources 

such as biomass and 

the recovery of spent 

chemicals during 

pulping. Both of 

these energy sources 

are carbon-neutral, 

which means that 

the co2 emitted from 

their combustion 

is organic in origin, 

and as such, viewed 

as neutral in terms 

of climate change 

contribution.

electrical power 

at some of the 

company’s mills 

comes almost 

entirely from 

biomass cogeneration 

or the production of 

steam and electricity 

from the same 

energy source. other 

facilities benefit 

from run-of-the-

river hydroelectric 

generation, whereby 

the natural flow 

and elevation drop 

of a river are used to 

generate power.

domtar is 

continuously trying 

to reduce its energy 

consumption and is 

currently enhancing 

a rigorous energy 

program that will 

promote the further 

use of biomass as a 

fuel source and the 

optimization of its 

processes.

Papermaking is an energy-intensive activity. 

the fossil fuels traditionally used in the process, 

such as natural gas, oil and coal, are a major 

source of greenhouse gas (GhG) emissions. 

By increasing the efficiency of its processes 

and replacing fossil fuels with alternative 

energy sources such as spent cooking liquor 

from its pulping processes and biomass (bark 

and other wood wastes), domtar has been 

able to conserve non-renewable resources 

while reducing harmful emissions.

a noteworthy case
in 2003, the Kingsport, tennessee mill 

concluded the replacement of two coal-fired 

boilers with a state-of-the-art biomass boiler, 

significantly reducing its reliance on fossil 

fuels for steam generation. By doing so, 

GhG emissions from the Kingsport mill were 

reduced by a staggering 110,000 tons, or the 

equivalent of taking 33,000 cars off the road.

B y increasing the efficiency of its manufacturing processes and 

reducing its reliance on fossil fuels, which generate CO 2 when 

they are burned, Domtar has dramatically decreased its 

GHG emissions in recent years. Between 2002 and 2007 alone, it 

recorded a reduction of 21% in emissions generated and 20% in 

GHG intensity. even more noteworthy is that the Company actually 

increased its pulp and paper production during this same period, 

making the overall reduction in emissions all the more significant. 

Domtar is in the process of obtaining third-party verification to 

confirm the accuracy of these numbers.

hAWEsVILLE 
mILL, ky
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many steps continue to be taken, including Fsc 

and sFi certification of all domtar facilities and 

the iso 14001 environmental accreditation for all 

its pulp and paper mills and canadian forestlands. 

in addition, internal policies on fiber use and 

sourcing, the forest and the environment, are 

strictly enforced.

But perhaps one of domtar’s best known earth 

friendly initiatives has been its launch and 

ongoing development of the earthchoice® family 

of environmental papers. its commitment to this 

line of papers, which uses recycled and/or Fsc-

certified virgin fiber, is not only contributing to 

the reduction of domtar’s own environmental 

footprint but also helping its customers reduce 

theirs. leading environmental organizations 

have endorsed the line, and continue to support 

domtar in its sustainability pursuits.

other “land-related” issues, such as landfilling and 

soil remediation, are managed under domtar’s 

comprehensive environmental program.

Between 2003 and 2007, the company successfully 

reduced the quantity of waste landfilled by close 

to 36% by maximizing its use of raw materials, 

increasing recycling, reusing chemicals previously 

categorized as waste, and putting biosolids to 

beneficial use.

in addition, domtar continues to take remedial 

action under its care and control Program at 

a number of former operating sites, mainly in 

the wood-preserving sector, due to possible 

soil, sediment or groundwater contamination. 

the investigation and remediation process is 

lengthy and subject to regulatory requirements, 

technological limitations and the allocation of 

liability among potentially responsible parties. 

trees, domtar’s 
primary raw material, 
rely on the integrity 
and richness of 
the earth to thrive. 
this fundamental 
truth lies at the 
heart of domtar’s 
commitment to 
responsible forest 
management. 
without trees, it has 
no business and 
no future. it must, 
therefore, make sure 
that it is using this 
valuable resource in 
the best renewable 
way possible.
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a dedicated
commitment to its

Communities
As A mAJoR EmpLoyER IN mANy CommUNItIEs thRoUGhoUt NoRth 
AmERICA, domtAR hELps to dRIVE LoCAL ECoNomIEs thRoUGh thE 
sALARIEs ANd bENEFIts It pRoVIdEs to Its EmpLoyEEs, thRoUGh 
REGIoNAL pRoCUREmENt oF Goods ANd sERVICEs ANd thRoUGh 
thE tAXEs It pAys to LoCAL AdmINIstRAtIoNs ANd INstItUtIoNs. 
domtAR ALso pRoVIdEs AssIstANCE to NUmERoUs oRGANIzAtIoNs 
IN thE REGIoNs WhERE It opERAtEs.

domtar also seeks to make a direct and 

positive impact by supporting employees 

who donate their time and skills to worthy 

initiatives. whether they are helping to 

improve the quality of life of their neighbors 

by providing christmas gift baskets to the 

needy in Port huron, wisconsin, or coaching 

local sports teams in Kamloops, British 

columbia, or volunteering in local schools in 

ashdown, arkansas, domtar employees have 

a strong presence in the everyday life of the 

communities where they work and live.

domtar considers these dynamic employees 

to be its best ambassadors and the living 

embodiment of its commitment to community 

development. the list of examples of employee 

involvement is seemingly endless.

domtar also provides financial support to 

charitable organizations throughout the u.s. 

and canada like the united way. every year, 

employees donate tens of thousands of dollars 

to this national umbrella organization. For 

every dollar they raise, domtar contributes an 

additional 50 cents. mills also donate directly 

out of their own budgets to similar initiatives 

in their communities.

getting genuinely involved

domtar constantly reaches out to local 

stakeholders to learn more about their 

concerns and foster a better understanding 

of their activities.

in windsor, Quebec, woodland, maine, 

ashdown, arkansas and other communities 

where the company operates, domtar has 

created forums at which local stakeholders 

can hold discussions directly with company 

representatives. these community advisory 

bENNEttsVILLE,  
mARLboRo 
CoUNty, sC

marlboro county court 

house — Bennettsville, 

south carolina was 

founded in 1819. the 

lifestyle and affluence 

are captured by 

Bennettsville’s victorian 

and Greek revival homes 

and public buildings.
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teams are made up of key individuals from 

local governments and businesses. these 

teams meet regularly to provide feedback on 

community activities and receive updates on 

what is happening at their respective mills. 

in addition, many mills regularly host open 

houses, inviting neighboring residents and 

schools to tour the mills and learn about how 

they operate.

in the area of forest preservation, 

domtar participates in the canadian Boreal 

leadership council, and works with numerous 

stakeholders who share in the common goal of 

preserving the canadian boreal forest. these 

include First nations, a variety of conservation 

groups such as wwF-canada and other 

resource companies committed to sustainable 

development.

supporting communities

part of the economic Backbone

domtar’s north american footprint affects 37 u.s. states and seven canadian 

provinces. with 15 major facilities — 13 paper mills and 2 pulp mills — domtar plays a 

key role in the economic development of the communities where it is established.

the economic impact of such a physical presence can take many forms. the 

beneficial effects range from providing stable income to its employees to providing 

a tax base for municipal, school, state or provincial and federal administrations.

an overview of the taxes paid last year by domtar facilities to local and county 

administrations in maine, arkansas, Kentucky, tennessee, ontario and British columbia 

shows that they each ranged from $1.8 to $6.2 million.

having a domtar facility in a geographic area can also sustain a healthy supply 

economy. the value of local and state or provincial procurement contracts issued by 

domtar facilities can range in the tens of millions of dollars in any given year.

when all the economic benefits resulting from the presence of a major domtar 

facility are added up (e.g. wages and salaries, local supply contracts, taxes, indirect 

benefits such as job creation), the total reaches, and in some cases exceeds, 

$250 million a year.

domtar 
considers 
involved 
employees 
as its best 
ambassadors 
and the living 
embodiment of 
its commitment 
to community 
development.

thE ARtFUL 
dodGERs

united way inaugural 

dodge Ball tournament, 

espanola, ontario. 

From left to right, 

back row: Brent weeres, 

Krista simpson and 

lynne Gibson; front row: 

dean Ruddy, murray Ross 

and ted Priddle.
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domtar recognizes and respects the legal and 

customary rights of indigenous peoples to use 

and manage their traditional lands, territories 

and resources. this includes 

ensuring that each indigenous 

community where the company 

operates is directly involved 

in defining its interests and 

concerns in order to have 

them incorporated into the 

company’s forest management 

plans before any forest 

operations are undertaken.

in an effort to follow sound 

business practices while 

respecting the traditional rights of First 

nations, domtar continuously takes steps to 

ensure that members of these communities 

actively participate in public lands manage-

ment. domtar also aims to achieve such 

involvement through its ongoing commitment 

to certifying directly managed lands under 

the rigorous guidelines set by the Forest 

stewardship council (Fsc).

Furthermore, domtar cooperates, where 

possible, in creating employment oppor-

tunities for members of First nations and 

contributes to the sustainability of these 

communities.

indeed, domtar makes it a priority to recruit 

employees from local First nations communi-

ties. when a job opening is available, company 

managers send the information to local bands. 

domtar also encourages young aboriginals 

to choose forestry as a career through college 

and university bursary programs, some of 

which offer students summer employment.

Furthermore, domtar remains committed 

to paving the way for mutually beneficial 

sustainable economic development through 

the shaping of business strategies and 

cultural partnerships with local First nation 

communities. this was the case in 1997, when 

the waswanipi cree community of northern 

Quebec entered a partnership with domtar 

to allow this First nation to operate the 

nabakatuk sawmill; it was also the case with 

the Passamaquoddy tribe near domtar’s 

woodland, maine facility where the company 

transferred the deed to Gordon’s island on 

Big lake to the community in 2001. the island 

had special cultural significance to the mem-

bers of this First nation and the land is now 

preserved for posterity.

firstnations
strengthening ties with first nations

domtAR 
CoopERAtEs IN thE 

EstAbLIshmENt 
oF EmpLoymENt 
oppoRtUNItIEs 

FoR mEmbERs oF 
FIRst NAtIoNs 

ANd FostERs 
sUstAINAbLE 

dEVELopmENt IN 
thEsE CommUNItIEs. 

a dedicated
commitment to its

Communities
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the Passamaquoddy tribe of maine has two 

reservations neighboring the woodland mill. 

while relations between the two parties have 

not always been smooth, both have acquired 

a better understanding of some key issues 

thanks to a series of domtar-led scientific 

and cultural studies. the data gathered 

through this research, some of which was 

conducted in collaboration with residents 

of the reservations, was shared among 

all stakeholders.

muskrat study

the muskrat is a culturally important species 

to the Passamaquoddy. certain parts of the 

animal are consumed during ritual cere monies. 

and, to this day, some natives supplement 

their income by trapping the muskrat and 

selling the pelts.

the objectives of this study were to locate 

muskrat habitats around the st. croix River, 

which runs through domtar lands, and identify 

any issues that might be endangering their 

environment. it has been discovered that there 

are certain areas that attract more of these 

animals, such as large grassy wetlands, and 

that current habitats are not being threatened.

invasive aquatic plant study

certain species of plants can encroach on 

an area, unbalancing fragile ecosystems and 

disrupting wildlife and other plant life. one of 

these species that has made an appear ance 

in the woodland area is the purple looses trife.

non-native water milfoils are another species 

that, although not found in this area yet, is 

being watched for. during surveys, some milfoil 

was found but they were naturally occurring 

non-invasive varieties. however, a number of 

patches of purple loosestrife were located and 

promptly eradicated. additional sight ings of the 

latter have been recorded, suggest ing that the 

species may eventually gain a stronger foothold 

in the region. But for now, the woodland team is 

still in a position to check its spread.

cultural plant study

medicine men and women still practice 

tradi  tional herbal medicine among the 

Passamaquoddy. these remedies are used 

for physical and spiritual well-being within 

the community.

the uses and special properties of these 

plants are a closely guarded secret within 

the people, who maintain an oral rather than 

written tradition.

specialists at domtar’s woodland mill had 

the privilege of learning about these culturally 

significant species and have been conducting 

regular surveys of the plants since 1995, 

including an overnight field study with a local 

medicine man. the purpose was to monitor 

habitats and identify new locations where the 

natives can gather specimens.

scenic and aesthetic study

while scientific research is very important, 

promoting cultural understanding among the 

woodland team and the tribe is equally so.

the natural landscape has a spiritual component 

for the Passamaquoddy. to understand this vision 

of the world photographs were taken at sunrise 

and sunset (spiri tually significant times for the 

native population). a meeting was then arranged 

with a panel of tribe members to discuss what was 

seen in these photos.

although this last study was part of a larger 

scientific initiative to obtain a license for dams 

on the st. croix River system, the opportunity 

was taken to build stronger ties with neighbors 

through the  appreciation of their culture.

domtar continues to support the 

building of positive relationships with local 

native communities through these projects 

and other initiatives.

An aerial view of St. Croix study area

CultivatinG  
a relationship 
With the 
passamaquoDDy 
triBe
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But can a pulp and paper company truly have a 

spirit? it can. this spirit comes to life through 

a dedication to people, a commitment to the 

environment and an unwavering focus on 

delivering value to those who have a stake in 

its business. it prevails through expressions 

of leadership and perseverance, as well as a 

willingness to continuously raise the bar in search 

of excellence.

By remaining true to its principles and 

fundamental values, domtar has now reached 

the pinnacle of the north american papermaking 

industry. in 2007, the company was transformed 

when it combined with weyerhaeuser’s fine paper 

business. a culture of efficiency and commitment 

emerged to provide the needed edge to become 

one of the most cost-competitive papermakers in 

north america. moving forward, domtar aims to 

further sharpen its focus on costs with a view to 

improving its financial performance and returns 

to its shareholders.

the elements of success are in place. domtar 

now has the largest production capacity for 

uncoated freesheet on the continent. it has one of 

the most extensive distribution networks, capable 

of quickly delivering products to customers 

wherever and whenever they want them.

thE EssENCE oF somEthING Is WhAt mAkEs It WhAt It Is. It Is thE 

CoRE thAt NEVER ChANGEs, thAt oNLy bEComEs RIChER WIth tImE 

ANd EXpERIENCE. It Is thE hEARt, thE soUL, thE spIRIt.

THE 
ESSENCE 

OF
being
number
one
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domtar’s strength in production and distribu-

tion is matched by the quality of its products 

and services. its portfolio includes some of 

the most well-known and respected brands in 

north america. an ongoing focus on its core 

north american markets speaks to a commitment 

to continuously improve its already outstanding 

service levels.

the soul

customers are domtar’s raison d’être. the 

company’s products are designed to meet their 

needs. But the true force behind domtar’s success 

is the men and women working throughout the 

company. without their everyday commitment 

to excellence and determination in the face of 

the most daunting challenges, domtar would 

never be able to achieve its goals.

this group of consummate professionals is 

led by one of the most experienced manage-

ment teams in the business. they have set the 

company on a solid path towards future growth 

and consolidation of its leadership.

the heart

with leadership comes responsibility. domtar 

understood this long before it reached its current 

position in the market. domtar has succeeded 

in setting itself apart from the competition by 

stepping forward to face some of the tough 

challenges that have long plagued the industry. 

domtar’s ongoing journey towards sustainable 

growth has not been easy. But the satisfaction 

of contributing meaningfully to society and the 

planet through innovations such as independent 

third-party certification for many of its operations 

has been well worth the effort. the recognition 

that the company is now receiving from environ-

mental organizations is proof that it has made 

the right choices.

over the years, domtar has evolved to become 

more than it was before. indeed, while it has 

grown in stature, the company has maintained 

the view that every customer deserves products 

and services that meet its needs. domtar has 

sought to continuously improve its operations. it 

has built on its relationships with environmental 

and community organizations to gain a better 

understanding on how to make a difference. and, 

it has ensured the development of its employees 

by enlisting them as the architects of the present 

and the future of the company.
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leadership, 
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and pride in  
a job well done. 
these are  
what make up 
the essence 
of domtar.

the essence 
of being  
number one.



If only everything in life was this reliable.

Choctaw is available in 36 lb. to 60 lb. www.domtar.com

Choctaw ® by Domtar is  
the dependable No. 5 sheet  
you can trust with your most  
important printed projects. 

Produced in Columbus, Mississippi  
for over 25 years, Choctaw has always  
been your reliable choice for excellent  
press performance and runnability, good  
print quality and outstanding customer  
service. Today, we remain North America’s 
preferred No. 5 coated groundwood paper, 
providing consistent quality you can rely on. 
As for tomorrow, you can look forward 
to a new Choctaw with improvements to 
enhance its value even further. For your most 
important ideas, it’s nice to know you can 
depend upon a loyal friend like Choctaw.



It all begins with paper.


