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financial highlights

2001 2000 1999 1998 1997

Consolidated Statement of Operations
(in thousands except per share data)

Revenues $ 124,784 $ 137,769 $ 116,603 $ 86,092 $ 70,419

Gross profit $ 34,063 $ 36,300 $ 30,569 $ 21,730 $ 15,348

Gross profit % 27.3% 26.3% 26.2% 25.2% 21.8%

Operating (loss) income $ (517) $ 7,126 $ 8,410 $ 6,577 $ 6,266

Operating (loss) income % (0.4)% 5.2% 7.2% 7.6% 8.9%

Pretax (loss) income (excluding

offering costs) $ (390) $ 7,818 $ 8,442 $ 7,029 $ 5,933

EBITDA* $ 4,172 $ 8,870 $ 10,257 $ 7,346 $ 6,443

Net (loss) income $ (505) $ 3,635 $ 7,372 $ 6,148 $ 5,933

Net (loss) income per share $ (0.06) $ 0.40  $ 0.99 $ 0.88 $ 0.86

Consolidated Balance Sheet 
(in thousands except employee data)

Cash and cash equivalents $ 5,846 $ 4,542 $ 6,515 $ 2,798 $ 1,163

Working capital $ 10,729 $ 11,695 $ 17,233 $ 6,039 $ 6,506

Total assets $ 46,768 $ 56,472 $ 42,415 $ 32,144 $ 18,705

Funded debt $ 704 $ 1,409 $ 2,114 $ – $ –

Stockholders’ equity (deficiency) $ 26,114 $ 26,137 $ 21,131 $ (6,979) $ (5,999)

Common stock outstanding 8,951 8,896 8,773 7,100 n/a

Number of employees 216 193 156 127 70

*EBITDA=Earnings before interest, income taxes, depreciation and amortization.

Datalink Corporation, based in Minneapolis, Minnesota, is the

nation’s leading information storage architect. Datalink partners

with customers to analyze, design, implement and support

information storage infrastructures that store, protect and 

provide continuous access to information.

As an independent architect, Datalink creates storage infra-

structures from the ground up by analyzing a customer’s needs

and selecting the best possible architectures and technologies,

rather than using standard blueprints. The company’s infra-

structures support every aspect of a business by ensuring infor-

mation continuance, storage and protection. 

From records, statistics and purchasing trends to medical

charts, transactional data and sports scores, information drives

business. Maintaining the availability and security of that infor-

mation is what drives Datalink to relentlessly pursue the best

for its clients. Information Means The World.

Traded under the Nasdaq symbol DTLK, Datalink became a 

public company in August 1999.
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At Datalink, we know information is critical to the success of every

business. Companies use and leverage information to gain competitive

advantage, increase productivity and enhance customer service. Today’s information

storage environments are complex. Organizations need an expert to analyze, design,

implement and support their storage infrastructures. That’s Datalink. We create rock-solid

foundations to ensure information is safe, protected and always available, so that companies

can focus on running their businesses.  / The demand for more and better information is what

drives the information storage opportunity. Moreover, the

volume of information is growing exponentially. Industry

analysts continue to predict strong year-over-year growth.

Information is one of the most important assets of a company—

from business applications to customer call centers to board-

room business strategy. / In 2001, we strengthened our own

infrastructure by improving processes and training, as well as expanding our regional organization and

management team. As customers resume capital spending, we have the resources, expertise and

focus to seize the opportunity. / Financial Results Datalink recorded a fiscal year loss in 2001 due

primarily to two reasons: an uncertain economic environment, which resulted in delayed capital

spending by our customers; and the costs associated with developing our six regional organizations

—which will enable us to grow our business when capital spending resumes.  / For the year 2001,

revenues were $125 million, versus $138 million in 2000. Datalink’s net loss for 2001 was $0.5 million,

or $0.06 per share, versus net income of $3.6 million, or $0.40 per diluted share, for the prior year.  

/ Datalink finished 2001 with a strong balance sheet, providing the flexibility to fund near-term

growth. At December 31, 2001, the company had $5.8 million in cash, with almost no debt.

2001 Highlights

Customers: Datalink’s customer base spans a range of mar-

kets and industries, from healthcare, finance and consumer

goods, to energy and power, and telecommunications.

Through this diverse clientele, we’ve developed experience

that’s unparalleled in the industry. During the year, we

announced a number of significant customer storage infra-

structure implementations, including: Anheuser-Busch

Companies, Inc., Motorola, Inc., Pharmacia Corporation,

Siemens Westinghouse Power Corporation, The Institute for

Genomic Research and The MathWorks.

Partnerships: Because Datalink selects the best technologies

for a storage infrastructure based on a customer’s needs,

partnerships are crucial to our success. In addition to culti-

vating relationships with existing manufacturers, we continu-

ally look to forge alliances with new partners.

In 2001, Network Appliance, Inc., selected Datalink for its Global

Partner Program. We now have access to Network Appliance’s

line of enterprise network storage and content delivery solu-

tions. We also began a relationship with Cisco Systems, Inc. for

its Internet protocol (IP) storage networking initiative. We

added Cisco’s SN 5420 Storage Router to our suite of solutions.

The Cisco and Network Appliance relationships expand our

storage technology offerings. 

Operational and Management Enhancements

Executive Team: We strengthened our management team by

adding Mary West as vice president of human resources and

administration and recently, Charles Westling as vice presi-

dent of corporate and business development. West’s more

than 20 years of human resources experience and focus on

internal customer service are key to helping Datalink attract

and retain top industry talent. Westling—with previous senior

management experience in business development and corpo-

rate finance—is helping drive incremental corporate revenues,

develop strategic partnerships and business alliances, and

pursue future merger and acquisition initiatives. 

Regional Organizations: In 2001, we developed six self-

sufficient regional organizations across the United States, each

with its own management, sales and technical staff. These

organizations ensure that we have consistent resources and 

talent across the country, and position us to expand quickly to

meet regional market demands. 

Quality: Quality initiatives were a top priority throughout 

the year resulting in significant strides to enhance processes

throughout Datalink. Our business now runs more efficiently

and our clients receive better service. A case in point: our

employee-driven Quality Action Teams have focused our

process improvement initiatives for quotes and statements 

of work, technical support and our internal corrective action

systems. 

Customer Support and Information: During 2001, we deployed

a customer relationship management (CRM) application suite.

These tools improve our productivity through proactive 

management of customer engagements and enhanced cross-

functional visibility to customer-centric information.

Outlook

Information storage is a large and growing market opportunity.

Datalink’s expertise in designing innovative infrastructures

that store, protect and provide continuous access to informa-

tion in an efficient and cost-effective way improves a company’s

business. While many organizations deferred their storage

spending in 2001, they will have to deal with their ever-growing

information storage needs. When they do, Datalink is ready.

We’re in close contact with our customers, adding value from

all segments of our business and we’re well positioned to 

capitalize on future opportunities.

Sincerely,

Greg Meland
President and CEO
February 28, 2002
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greg meland, president and ceo

t o  o u r  s h a r e h o l d e r s



People are creating an unprecedented       amount of digitized information: Information of any kind (including

text, music, video, images) that’s represented in the universal

numerical language of technology. 

We’re talking terabyte (s): One terabyte of information 

is equal to the textual content of a million books.

Tomorrow, that figure will be ex abyte(s): One exabyte equals 1 million terabytes. 

Five exabytes are ALL the words ever spoken by humans.

To leverage information assets, businesses must focus on: stor age continuance:

Providing 24x7 access to information.

stor age protection:

Safeguarding information assets.

stor age optimization: Maximizing utilization of

storage technologies and the resources that manage them.

These architectures could be na s: Network Attached Storage, a specialized storage

file server that connects directly to the network. 

Or, utilized in a san or stor age area network: A storage pool residing

on its own separate and dedicated network that can be shared by

multiple servers improving performance reliability and …

In the future, companies 
will look toward stor age virtualization: Pooling physical storage from

multiple network storage devices into what appears to be a single

storage device that is managed by a central console.

We live in an 
information age. 

Information storage is extremely complex. Companies need to have: the right IT resources

to keep abreast of technologies; direct access to key manufacturers; the expertise to integrate

multi-vendor technologies to solve a business need; and time outside of the demands of managing

their day-to-day business. Most do not. Datalink does. We have the staff, expertise and experience to

make sense of it all so that information storage works in concert with business initiatives to drive an

organization forward. / Datalink does with information storage what traditional architects do with

bricks and mortar: design, build and support the fail-safe infrastructures that enable organizations to

grow and succeed. We begin by listening to and analyzing our customers’ needs. We then design, test

and implement a custom storage architecture. And we support it throughout its life.

As companies/organizations store, protect and maximize their  
information, we must increase utilization of existing and create more band     width: The transmission capacity of an electronic communications channel.

sc al abilit y: The ability to grow and add additional 

storage capacity as business information needs increase.

d a t a l i n k :  

i n f o r m a t i o n  s t o r a g e  a r c h i t e c t  
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exabytes of information. Increasingly, more digital 

information is being created—print media, scientific

data, medical records and images, e-mail, digital photos

and films. And much of that new data is being generated

by businesses.

Seventy-five years ago, companies relied almost entirely

on their physical assets for success—primarily facilities,

inventory and equipment. Today, information is the lifeblood running entire corporations. From data ware-

housing and online transaction processing to e-commerce and customer relationship management, busi-

nesses are using new applications to leverage their information assets and gain competitive advantage.

With the need for digitized information mounting and its increased value to organizations, having 24x7

access to information is crucial. According to the Gartner Group, the cost of “downtime” for highly auto-

mated companies, such as energy and telecommunications, is estimated at $3 million per hour. For less

dependent companies, such as healthcare and media, the estimated cost is approximately $300,000

per hour. The lesson is clear: downtime is not an option.

Consequently, the need in business for new, effective and reliable information storage is projected

to almost double—and Datalink participates in this high-growth market. Gartner Dataquest, an

industry research firm, estimates that the SAN attached RAID, NAS attached RAID and storage man-

agement software markets will expand at compound annual growth rates of 39 percent, 37 percent

and 24 percent, respectively, through 2005. According to IDC, another industry analyst group, the

storage networking market as a whole is expected to reach $66.5 billion in 2005.

While organizations must implement and manage new means of electronic storage, as well as maximize

their existing systems, they’re faced with the challenge of doing so cost-effectively and with limited

resources.  Across the board, companies’ IT staffs are overtaxed and often don’t have the time to keep

abreast of today’s complex storage technologies and environments. That, combined with the fact that

storage decisions impact an entire business, means IT departments are increasingly relying on strategic

partners to design, implement and manage new information storage infrastructures. 

That’s where Datalink comes in.

Information drives business

We stand in the throes of the information age.

From information comes knowledge. And know-

ledge equals advantage. To medical researchers,

information holds the secrets to life and cures for

disease. In business, information is the single

most important key to success. The right infor-

mation can transport a business from the status

quo to state of the art.

According to estimates by the University of

California, Berkeley, from prehistoric time to

1999, humanity created 12 exabytes of informa-

tion. Stored on floppy disks, 12 exabytes would

stack 24 million miles high. Between 1999 and

mid-2002, humanity will create the second dozen

e x p l o r e  >

g a t h e r  >

p r o c e s s  >

a n a ly z e  >

i n t e r p r e t  >

c u r e

The number and size of messages traveling via standard e-mail (SMTP) will increase by more than 40 percent per year through 2005. (Gartner, Inc., 2001) Berkeley researchers predict an information “big bang” will hit in 2003, when approximately 24 exabytes of information will be created. (University of California, Berkeley)

f i n a n c i a l  s e r v i c e s    m e d i c a l  r e s e a r c h m a n u f a c t u r i n g    h e a lt h c a r e    e - m e d i a    t e l e c o m    t r a v e l    i n s u r a n c e
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stor age networking

market forec a sts (in billions)

The explosion in data means that 

corporate America increasingly will

need Datalink’s services.

Sources: IDC (June 2001) 

Dataquest (May-November 2001)
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Datalink in-depth a c c e s s  >

o p t i o n s  >

p u r c h a s e  >

t i c k e t  >
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t r a c k  >          

b o a r d

f i n a n c i a l  s e r v i c e s    m e d i c a l  r e s e a r c h    m a n u f a c t u r i n g    h e a lt h c a r e    e - m e d i a    t e l e c o m    t r a v e l    i n s u r a n c e

t r a v e l

From the genesis of an idea, an architect brings together a multitude of factors—needs, wants and

design elements—to create a blueprint. As an information storage architect, Datalink approaches its

work much the same way as traditional architects tackle theirs: by analyzing a customer’s business

needs and designing a unique infrastructure based on those needs.

For an airline, that means creating a storage infrastructure that solves their booking, ticketing and

tracking needs. For a financial services firm, it’s finding a cost-effective, fail-safe way to store, access

and protect the hundreds of thousands of customer records that are vital to their everyday operations.

After years of working with the leading manufacturers in the storage indus-

try, coupled with hundreds of infrastructure implementations—across a

range of industries—information storage is our expertise. The fact that 80

percent of our business comes from existing customers demonstrates our

experience, effectiveness, commitment to quality and exceptional service.

We’re different from other information storage providers for three reasons.

First, independence. We are not tied to any particular platform or manu-

facturer. We have the freedom to select from the best technologies so that

a customer’s business needs dictate the solutions we implement. Second,

objectivity. Datalink approaches every engagement without preconceived

notions of what hardware, software and architecture its solution will

entail—that’s driven by the customer’s business needs. Finally, tailored

solutions. We approach every customer engagement with a problem-

solving approach, rather than believing we already have the answers. We

know that IT initiatives are inseparable from business strategies and that our storage infrastructures

help improve all areas of business—customer service, productivity and competitive advantage.

We believe storage architecture is a collaboration with our customers to meet their business objectives.

This is why we live and breathe our three core capabilities, which guide everything we do: 

Storage optimization: Finding innovative ways to maximize and optimize storage systems and the

resources that manage them.

Storage protection: Ensuring that data is always safe and secure.

Storage continuance: Providing high speed, con-

tinuous access to information.

Our array of services—from analysis and design

to implementation and customer training to

technical support—span an infrastructure’s life

cycle and ensure that we support our customers’

storage initiatives from start to finish.

In the ever-changing and increasingly complex

world of information storage, Datalink has

proven time and again that it is able to unite

technology and information to help businesses

succeed.

select  partner s

Brocade Communications Systems, Inc.

Cisco Systems, Inc.

Crossroads Systems, Inc.

EMC Corporation/CLARiiON

Hitachi Data Systems Corporation

Legato Systems

McDATA Corporation

Network Appliance, Inc.

Quantum/ATL Corporation

Spectra Logic Corporation

Storage Technology Corporation

VERITAS Software Corporation
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Datalink works with over 1,600 customers spanning a wide range of industries.  Datalink has grown from 19 U.S. offices two years ago to 26 offices at year-end.  Twenty-four hours a day, seven days a week, customers count on Datalink for expert and efficient technical support.
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SportsLine.com: customer case study

SportsLine.com, Inc. (Nasdaq: SPLN) is at the leading edge of media companies, providing Internet

sports content, community and e-commerce on a global basis. As the publisher of CBS

SportsLine.com and the official Web sites of the NFL and the PGA TOUR, the company serves as one

of the most comprehensive sports information sources available, containing an unmatched breadth

and depth of multimedia sports news, information, entertainment and merchandise. SportsLine.com

also has strategic relationships with Major League Baseball and the NBA, and serves as a primary

sports content provider for America Online.

Information is SportsLine.com’s business. In November 2001 alone, 11.8 million unique visitors headed

to the company’s Branded Network of sites for the most up-to-date sports content. Advertisers,

SportsLine.com’s major source of revenue, pay to have their names and brands in front of the com-

pany’s multi-million user base. Continuous, fast access to information draws sports fans and increas-

es traffic, which is key to attracting advertisers. Moreover, an important component of

SportsLine.com’s business is hosting major league sports Web sites, which demands that the com-

pany offer premier service with high-availability.

According to Jim Bracken, vice president of engineering and operations for SportsLine.com, it was

imperative that the information storage infrastructure provide 24x7 information availability, high-

speed access (SportsLine.com prides itself on being the fastest sports site online) and scalability.

Bracken chose to work with Datalink because of its vendor independence, its flexibility in designing a

solution and its proven expertise and technical knowledge across all areas of storage.  

Datalink’s account executive and engineers worked with Bracken and his IT team to analyze

SportsLine.com’s needs and design an infrastructure that supported its business, which hinges on the

rapid exchange of information. 

“Datalink’s team looked for innovative approaches to help SportsLine.com thrive,” said Bracken.

“What impressed me was their dedication to excellence, their commitment to finding a cost-effective

solution and the fact that they listened to our needs.”

Datalink determined that a high-availability SAN, coupled with an enterprise-class storage protection

system, would give SportsLine.com the performance and availability it required now, with flexibility

for future growth. According to Bracken, the new infrastructure frees his IT staff to pursue other ini-

tiatives and reduces the time and effort of managing information. And, importantly, he hasn’t needed

to expand his staff.

e - m e d i a

SportsLine.com had a record 1.6 billion page views for the month of October 2001.  SportsLine.com’s database of unique users (those who register at the site)

totals approximately 7 million.  According to Jupiter Media Metrix, the SportsLine.com Branded Network of sites reached 11.2 percent of all Internet users in

November 2001.
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jim bracken, vice president of engineering and operations, 

sportsline.com 

“Working with Datalink is a collaborative process. They are continually looking for

new ways to support SportsLine.com and their level of information storage expertise

is unrivaled in the industry.”
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Corporate Office
Datalink Corporation
8170 Upland Circle
Chanhassen, MN 55317-8589
(952) 944-3462  (800) 448-6314 phone
(952) 944-7869 fax
www.datalink.com 

Executive Officers
Greg R. Meland, President, Chief Executive Officer and Director
Stephen M. Howe, Vice President of Sales and Marketing
Daniel J. Kinsella, Chief Financial Officer
Scott D. Robinson, Chief Technology Officer
Helen J. Torgerson, Vice President of Technical Services
Mary E. West, Vice President of Human Resources and Administration
Charles B. Westling, Vice President of Corporate and Business

Development

Board of Directors 
Robert M. Price Chairman of the Board. Director since 1998.
Mr. Price has been the president of PSV, Inc., a technology consulting
business, since 1990. Between 1961 and 1990, he served in various
executive positions, including chairman and chief executive officer,
with Control Data Corporation. Mr. Price also serves on the board of
directors for Public Service Company of New Mexico, Inc., Affinity
Technology Group, Inc., and National Center for Social Entrepreneurs.

Paul F. Lidsky*  Director since 1998.
Since 1997, Mr. Lidsky has been the president and chief executive
officer of OneLink Communications, Inc., a telecommunications 
company. Between 1992 and 1997, he was employed by Norstan,
Inc., a comprehensive technology services company, most recently 
as executive vice president of strategy and business development.
Mr. Lidsky is also a director of OneLink, Inc.

Margaret A. Loftus*  Director since 1998.
Ms. Loftus is an owner in Loftus Brown-Wescott, Inc., a business con-
sulting firm, which she co-founded in 1989. From 1976 to 1989, she
was employed by Cray Research, Inc., most recently as vice president
of software.  Ms. Loftus also serves on the board of directors for
Analysts International Corporation and several private technology
companies.

Greg R. Meland Director since 1991.
Mr. Meland joined Datalink in 1991 as its vice president of sales and
engineering and became president and chief executive officer in
1993. Previously, he served in various sales and marketing positions
with the Imprimis disk drive subsidiary of Control Data Corporation.

James E. Ousley*  Director since 1998.
Mr. Ousley is president and chief executive officer of Vytek Wireless
Inc., a mobile computing company. He is the chairman and the 
former president and chief executive officer of Syntegra (USA) Inc.
From 1991 to 1999, Mr. Ousley served as president and chief execu-
tive officer of Control Data Systems. From 1968 to 1991, he served in
various sales and executive management positions with Control Data
Corporation, most recently as president of the computer products
group. Mr. Ousley also serves on the board of directors for Vytek
WIreless, Inc., ActivCard, S.A., Control Data Federal Systems, Inc.,
and Bell Microproducts.

*Member of Audit and Compensation Committees.

Trading of Common Stock
The company’s common stock has traded on the Nasdaq National
Market tier of the Nasdaq Stock MarketSM under the symbol “DTLK”
since August 6, 1999. At March 6, 2002 the number of holders of
Datalink’s common stock was approximately 2,420, consisting of 63
record holders and approximately 2,357 stockholders whose shares
are held by a bank, broker or other nominee.

Stock Prices
High and low sale prices by quarter for the years ended December
31, 2001 and 2000, as reported on the Nasdaq Stock Market, were 
as follows:
2001 High Low
Fourth Quarter $ 8.30 $ 3.05
Third Quarter 8.39 3.80
Second Quarter 11.30 5.43
First Quarter 12.88 7.69

2000 High Low
Fourth Quarter $ 13.75 $ 8.44
Third Quarter 17.75 10.75
Second Quarter 20.75 11.75
First Quarter 35.06 18.13

Annual Meeting
The company’s annual meeting of shareholders will be held on
Thursday, May 2, 2002, at 3:30 p.m., at Datalink’s Corporate Office,
8170 Upland Circle, Chanhassen, MN.

Form 10-K
A copy of the company’s Form 10-K, as filed with the Securities and
Exchange Commission, is available at www.sec.gov/edgar.shtml or
upon request by contacting:

Investor Relations
Datalink Corporation
8170 Upland Circle
Chanhassen, MN 55317-8589
(952) 944-3462 phone
(952) 944-7869 fax
investor@datalink.com e-mail

Independent Public Accountants
Arthur Andersen LLP
Minneapolis, MN 

Corporate Counsel
Messerli & Kramer P.A. 
Minneapolis, MN 

Transfer Agent and Registrar
Wells Fargo Bank Minnesota, N.A.
Wells Fargo Shareowner Services 
161 North Concord Exchange 
South St. Paul, MN 55075 
(800) 468-9716 phone



Company Locations
atlanta, ga

austin, tx

boston, ma

charlotte, nc

chicago, il

dallas, tx

denver, co

des moines, ia

gilford, nh

grand rapids, mi

houston, tx

indianapolis, in

kansas city, ks

los angeles, ca

minneapolis, mn (national headquarters)

melbourne, fl

milwaukee, wi

nashville, tn

new york, ny 

phoenix, az

portland, or

raleigh, nc

san diego, ca

san jose, ca

seattle, wa

st. louis, mo

washington, dc





c o r p o r a t e  h e a d q u a r t e r s

8170 Upland Circle   

Chanhassen, MN 55317-8589  

(800) 448-6314 phone

www.datalink.com

Information Means The World.


