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Forward-looking Statements

Certain statements in this Form 10-K are “forward-looking statements” within the meaning of the Private Securities
Litigation Reform Act of 1995. These forward-looking statements reflect our current views with respect to, among other things,
the impact of COVID-19 and potential recovery scenarios, the Company’s Transformation Plan (as defined below), strategic
planning, targets, segment reporting and outlook for future reporting periods (including the extent and timing of revenue,
expense and profit trends and changes in operating cash flows and cash flows from operating activities and investing activities),
the sale of the Professional and Retail Hair business, including the Wella, Clairol, OPI and ghd brands (the “Wella Business™)
and the investment by Rainbow UK Bidco Limited ((“KKR Bidco”) an affiliate of funds and/or separately managed accounts
advised and/or managed by Kohlberg Kravis Roberts & Co. L.P. and its affiliates (collectively, “KKR”)) in connection with the
standalone business (the “Wella Transaction”), including timing of the Wella Transaction and the use of proceeds from the
Wella Transaction, the Company’s future operations and strategy, ongoing and future cost efficiency and restructuring
initiatives and programs, strategic transactions (including their expected timing and impact), the Company’s capital allocation
strategy and payment of dividends (including suspension of dividend payments and the duration thereof), investments, licenses
and portfolio changes, synergies, savings, performance, cost, timing and integration of acquisitions, including the King Kylie
Transaction and the announced pending transaction with Kim Kardashian West, future cash flows, liquidity and borrowing
capacity, timing and size of cash outflows and debt deleveraging, the availability of local government funding or reimbursement
programs in connection with COVID-19 (including expected timing and amounts), the timing and extent of any future
impairments, and synergies, savings, impact, cost, timing and implementation of the Company’s Transformation Plan, including
operational and organizational structure changes, operational execution and simplification initiatives, fixed cost reductions,
supply chain changes, e-commerce and digital initiatives, and the priorities of senior management. These forward-looking
statements are generally identified by words or phrases, such as “anticipate”, “are going to”, “estimate”, “plan”, “project”,

“expect”, “believe”, “intend”, “foresee”, “forecast”, “will”, “may”, “should”, “outlook”, “continue”, “temporary”, “target”,

“aim”, “potential”, “goal” and similar words or phrases. These statements are based on certain assumptions and estimates that
we consider reasonable, but are subject to a number of risks and uncertainties, many of which are beyond our control, which
could cause actual events or results (including our financial condition, results of operations, cash flows and prospects) to differ

materially from such statements, including risks and uncertainties relating to:

*  the impact of COVID-19 (or future similar events), including demand for the Company’s products, illness,
quarantines, government actions, facility closures, store closures or other restrictions in connection with the
COVID-19 pandemic, and the extent and duration thereof, related impact on our ability to meet customer needs and on
the ability of third parties on which we rely, including our suppliers, customers, contract manufacturers, distributors,
contractors, commercial banks, joint-venture partners, to meet their obligations to us, in particular collections from
customers, the extent that government funding and reimbursement programs in connection with COVID-19 are
available to us, and the ability to successfully implement measures to respond to such impacts;

*  our ability to successfully implement our multi-year Transformation Plan, including our management realignment,
reporting structure changes, operational and organizational changes, and the initiatives to further reduce our cost base,
and to develop and achieve our global business strategies (including mix management, select price increases, more
disciplined promotions, and foregoing low value sales), compete effectively in the beauty industry and achieve the
benefits contemplated by our strategic initiatives (including revenue growth, cost control, gross margin growth and
debt deleveraging) within the expected time frame or at all;

» the timing, costs and impacts of the Wella Transaction or other divestitures, and the amount and use of proceeds from
any such transactions;

*  our ability to successfully implement the separation of the Wella Business;

*  our ability to anticipate, gauge and respond to market trends and consumer preferences, which may change rapidly,
and the market acceptance of new products, including new products related to Kylie Jenner’s existing beauty business,
any relaunched or rebranded products and the anticipated costs and discounting associated with such relaunches and
rebrands, and consumer receptiveness to our current and future marketing philosophy and consumer engagement
activities (including digital marketing and media);

» use of estimates and assumptions in preparing our financial statements, including with regard to revenue recognition,
income taxes (including the expected timing and amount of the release of any tax valuation allowance), the assessment
of goodwill, other intangible and long-lived assets for impairments, the market value of inventory, and the fair value of
acquired assets and liabilities associated with acquisitions;

» the impact of any future impairments;

*  managerial, transformational, operational, regulatory, legal and financial risks, including diversion of management
attention to and management of cash flows, expenses and costs associated with the Company's response to COVID-19,



the Transformation Plan, the Wella Transaction and related transition services, the integration of the King Kylie
Transaction, and future strategic initiatives, and, in particular, our ability to manage and execute many initiatives
simultaneously including any resulting complexity, employee attrition or diversion of resources;

future divestitures and the impact thereof on, and future acquisitions (including the pending transaction with Kim
Kardashian West), new licenses and joint ventures and the integration thereof with, our business, operations, systems,
financial data and culture and the ability to realize synergies, avoid future supply chain and other business disruptions,
reduce costs (including through our cash efficiency initiatives), avoid liabilities and realize potential efficiencies and
benefits (including through our restructuring initiatives) at the levels and at the costs and within the time frames
contemplated or at all;

increased competition, consolidation among retailers, shifts in consumers’ preferred distribution and marketing
channels (including to digital and prestige channels), distribution and shelf-space resets or reductions, compression of
go-to-market cycles, changes in product and marketing requirements by retailers, reductions in retailer inventory levels
and order lead-times or changes in purchasing patterns, impact from COVID-19 on retail revenues, and other changes
in the retail, e-commerce and wholesale environment in which we do business and sell our products and our ability to
respond to such changes;

our and our joint ventures’, business partners’ and licensors’ abilities to obtain, maintain and protect the intellectual
property used in our and their respective businesses, protect our and their respective reputations (including those of our
and their executives or influencers) and public goodwill, and defend claims by third parties for infringement of
intellectual property rights;

any change to our capital allocation and/or cash management priorities, including any change in our dividend policy
or, if our Board declares dividends, our stock dividend reinvestment program (the “Stock Dividend Reinvestment
Program”);

any unanticipated problems, liabilities or integration or other challenges associated with a past or future acquired
business, joint ventures or strategic partnerships which could result in increased risk or new, unanticipated or unknown
liabilities, including with respect to environmental, competition and other regulatory, compliance or legal matters;

our international operations and joint ventures, including enforceability and effectiveness of our joint venture
agreements and reputational, compliance, regulatory, economic and foreign political risks, including difficulties and
costs associated with maintaining compliance with a broad variety of complex local and international regulations;

our dependence on certain licenses (especially in the fragrance category) and our ability to renew expiring licenses on
favorable terms or at all;

our dependence on entities performing outsourced functions, including outsourcing of distribution functions, and third-
party manufacturers, logistics and supply chain suppliers, and other suppliers, including third-party software providers;

administrative, product development and other difficulties in meeting the expected timing of market expansions,
product launches and marketing efforts

global political and/or economic uncertainties, disruptions or major regulatory or policy changes, and/or the
enforcement thereof that affect our business, financial performance, operations or products, including the impact of
Brexit (and business or market disruption arising from a “hard Brexit”), the current U.S. administration and upcoming
election, changes in the U.S. tax code, and recent changes and future changes in tariffs, retaliatory or trade protection
measures, trade policies and other international trade regulations in the U.S., the European Union and Asia and in other
regions where we operate;

currency exchange rate volatility and currency devaluation;

the number, type, outcomes (by judgment, order or settlement) and costs of current or future legal, compliance, tax,
regulatory or administrative proceedings, investigations and/or litigation, including litigation relating to the tender
offer by Cottage Holdco B.V. (the “Cottage Tender Offer””) and product liability cases (including asbestos);

our ability to manage seasonal factors and other variability and to anticipate future business trends and needs;

disruptions in operations, sales and in other areas, including due to disruptions in our supply chain, restructurings and
other business alignment activities, the Wella Transaction and related carve-out and transition activities, manufacturing
or information technology systems, labor disputes, extreme weather and natural disasters, impact from COVID-19 or
similar global public health events, and the impact of such disruptions on our ability to generate profits, stabilize or
grow revenues or cash flows, comply with our contractual obligations and accurately forecast demand and supply
needs and/or future results;



»  restrictions imposed on us through our license agreements, credit facilities and senior unsecured bonds or other
material contracts, our ability to generate cash flow to repay, refinance or recapitalize debt and otherwise comply with
our debt instruments, and changes in the manner in which we finance our debt and future capital needs;

* increasing dependency on information technology, including as a result of remote working in response to COVID-19,
and our ability to protect against service interruptions, data corruption, cyber-based attacks or network security
breaches, costs and timing of implementation and effectiveness of any upgrades or other changes to information
technology systems, and the cost of compliance or our failure to comply with any privacy or data security laws
(including the European Union General Data Protection Regulation (the “GDPR”), the California Consumer Privacy
Act and the Brazil General Data Protection Law) or to protect against theft of customer, employee and corporate
sensitive information;

*  our ability to attract and retain key personnel and the impact of senior management transitions and organizational
structure changes;

»  the distribution and sale by third parties of counterfeit and/or gray market versions of our products;

*  the impact of our Transformation Plan as well as the Wella Transaction on our relationships with key customers and
suppliers and certain material contracts;

»  our relationship with Cottage Holdco B.V., as our majority stockholder, and its affiliates, and any related conflicts of
interest or litigation;

»  our relationship with KKR, whose affiliates KKR Aggregator (defined below) and KKR Bidco are respectively a
significant stockholder in Coty and an investor in the Wella Business, and any related conflicts of interest or litigation;

» future sales of a significant number of shares by our majority stockholder or the perception that such sales could occur;
and

»  other factors described elsewhere in this document and in documents that we file with the Securities and Exchange
Commission (the “SEC”) from time to time.

When used in this Annual Report on Form 10-K, the term “includes” and “including” means, unless the context otherwise
indicates, including without limitation. More information about potential risks and uncertainties that could affect our business
and financial results is included under the heading “Risk Factors” and “Management’s Discussion and Analysis of Financial
Condition and Results of Operations” in this Annual Report on Form 10-K and other periodic reports we have filed and may
file with the SEC from time to time.

All forward-looking statements made in this document are qualified by these cautionary statements. These forward-
looking statements are made only as of the date of this document, and we do not undertake any obligation, other than as may be
required by applicable law, to update or revise any forward-looking or cautionary statements to reflect changes in assumptions,
the occurrence of events, unanticipated or otherwise, or changes in future operating results over time or otherwise.

Comparisons of results for current and any prior periods are not intended to express any future trends or indications of
future performance unless expressed as such, and should only be viewed as historical data.

Industry, Ranking and Market Data

Unless otherwise indicated, information contained in this Annual Report on Form 10-K concerning our industry and the
markets in which we operate, including our general expectations about our industry, market position, market opportunity and
market size, is based on data from various sources including internal data and estimates as well as third party sources widely
available to the public such as independent industry publications, government publications, reports by market research firms or
other published independent sources and on our assumptions based on that data and other similar sources. We did not fund and
are not otherwise affiliated with the third party sources that we cite. Industry publications and other published sources generally
state that the information contained therein has been obtained from third-party sources believed to be reliable. Internal data and
estimates are based upon information obtained from trade and business organizations and other contacts in the markets in which
we operate and management’s understanding of industry conditions, and such information has not been verified by any
independent sources. This data involves a number of assumptions and limitations, and you are cautioned not to give undue
weight to such estimates. While we believe the market, industry and other information included in this Annual Report on Form
10-K to be the most recently available and to be generally reliable, such information is inherently imprecise and we have not
independently verified any third-party information or verified that more recent information is not available.

Our fiscal year ends on June 30. Unless otherwise noted, any reference to a year preceded by the word “fiscal” refers to the
fiscal year ended June 30 of that year. For example, references to “fiscal 2020” refer to the fiscal year ended June 30, 2020.
Any reference to a year not preceded by “fiscal” refers to a calendar year.



PART 1
Item 1. Business.
Overview

Coty Inc. is one of the world’s largest beauty companies with a rich entreprencurial heritage and an iconic portfolio of
brands across fragrance, color cosmetics, hair color and styling, and skin and body care. Founded in 1904, Coty has grown into
a multi-segment beauty company with market leading positions in both North America and Europe. Through targeted strategic
transactions, we have strengthened and diversified our presence across the countries, categories and channels in which we
compete, building a strong beauty platform. The recent King Kylie transaction and the pending transaction with Kim
Kardashian West complement our existing portfolio. As we continue to transform our Company, we are focused on the
fragrance, color cosmetics and skin care categories, in both our prestige and mass beauty businesses.

Following a strategic review, we announced, on June 1, 2020, the entry into a definitive agreement with Rainbow UK
Bidco Limited (“KKR Bidco”) (an affiliate of funds and/or separately managed accounts (“KKR Funds”) advised and/or
managed by Kolberg Kravis Roberts & Co. L.P. and its affiliates (“KKR”)), regarding a strategic transaction (the “Wella
Transaction”) for the sale of Coty’s Professional and Retail Hair business, including the Wella, Clairol, OPI and ghd brands
(together, “Wella Business™). Pursuant to a related separation agreement (the “Separation Agreement”), the Wella Business will
be separated from Coty as a stand-alone, separately managed business, of which KKR Funds will own approximately 60% and
Coty will own the remaining approximately 40%. As part of the separation, through a separate transitional service agreement
and related agreements to be entered into at closing of the sale (the “Wella TSA”), Coty will provide ongoing financial,
distribution, operations and other services for the Wella Business, in certain cases for up to 24 months following the closing of
the sale, subject to an extension for a period of up to three months for certain transition services. In addition, KKR Rainbow
Aggregator L.P. (“KKR Aggregator”) (an affiliate of KKR Funds) has in a separate transaction invested an aggregate of $1
billion directly into Coty through the issuance of convertible preferred stock. Assuming full conversion of these shares of
convertible preferred stock and no other changes in capitalization, JABC would remain Coty’s largest sharcholder, with
approximately 50% ownership in the Company. KKR Aggregator would be the second largest shareholder, with an approximate
17% stake. The Wella Business is presented in our financial statements as discontinued operations. Unless otherwise noted, the
discussion in this Annual Report only focuses on results of continuing operations.

Building on the multi-year turnaround plan launched in July 2019 (the “Turnaround Plan”), we are implementing a
comprehensive transformation agenda (the “Transformation Plan) which aims to stabilize and gradually accelerate revenue
growth, improve our profitability through gross margin growth and cost control, optimize our operating model for speed and
agility, accelerate e-commerce and digital growth, and deleverage our balance sheet. In 2020, we made organizational changes
to reduce geographic fragmentation and costs. In response to the COVID-19 pandemic, in May 2020, we expanded the
Turnaround Plan to implement a 25% reduction of our cost base, which does not vary with revenues, by the end of fiscal 2023,
including reprioritizing projects providing larger cost reduction benefits, organizational restructuring, an adaptation of our
supply network and organization as well as a reduction of certain discretionary expenses. We are continually reviewing ways to
accelerate and amplify the transformation of the Company, including through the implementation of additional initiatives in
connection with our Transformation Plan.

All dollar amounts in the following discussion are in millions of United States (“U.S.”) dollars, unless otherwise indicated.
Segments

Operating and reportable segments (referred to as “segments”) reflect the way the Company is managed and for which
separate financial information is available and evaluated regularly by the Company’s chief operating decision makers
(“CODM”) in deciding how to allocate resources and assess performance. The Company has designated its Chief Executive
Officer as the CODM.

In connection with our Turnaround Plan, the Company's CODM changed the reporting structure used to allocate resources
from the previous category focused organizational structure that included three operating and reportable segments: Luxury,
Consumer Beauty and Professional Beauty, to a structure based on regional commercial business units. These changes were
implemented during the three months ended March 31, 2020.

For segment financial information and information about our long-lived assets, see Note 5— Segment Reporting in the
notes to our Consolidated Financial Statements, and for information about recent acquisitions or dispositions, see Note 4—
Business Combinations, Asset Acquisitions and Divestitures in the notes to our Consolidated Financial Statements.



Brands

The following chart reflects our iconic brand portfolio:

Mass Beauty Prestige Professional Beauty
Adidas Alexander McQueen Clairol Professional*, **
Beckham Burberry ghd (good hair day)*, **
Biocolor* Bottega Veneta Kadus Professional*, **
Bozzano* Calvin Klein Londa Professional*, **
Bourjois* Cavalli Nioxin*, **

Bruno Banani Chloe O P I*, **

Clairol*, ** Davidoff Sassoon Professional, **
CoverGirl* Escada* Sebastian*, **

Enrique Gucci System Professional*, **
Jovan* Hugo Boss Wella Professional*, **
Max Factor* Jil Sander WeDo Professional*, **
Mexx Joop!*

Monange* Kylie Jenner

Nautica Lacoste

Paixao* Lancaster*®

Rimmel* Marc Jacobs

Risque* Miu Miu

Sally Hansen* Nikos

Stetson philosophy*

Wella*, ** Tiffany & Co.

007 James Bond

* Indicates an owned beauty brand.

** Indicates brand included in Wella
Transaction

Marketing

We have a diverse portfolio of over 75 brands (including brands associated with the Wella Business which will be
transferred to the standalone entity in the Wella Transaction), some owned and some licensed, and we employ different models
to create a distinct image and personality suited to each brand’s equity, distribution, product focus and consumer. For our
licensed brands, we work with licensors to promote brand image. Each of our brands is promoted with logos, packaging and
advertising designed to enhance its image and the uniqueness of each brand. We manage our creative marketing work through a
combination of our in-house teams and external agencies that design and produce the sales materials, social media strategies,
advertisements and packaging for products in each brand.

We promote our brands through various channels to reach and engage beauty consumers, through traditional media,
through in-store and in-salon displays, on digital and social media, and through collaborations, product placements and events.
In addition, we seek editorial coverage for products and brands in both traditional media and digital and social media to drive
influencer amplification and to build brand equity. We also leverage our relationships with celebrities and on-line influencers to
endorse certain of our products. Our marketing efforts benefit from cooperative advertising programs with retailers, often in
connection with in-store marketing activities designed to engage consumers so that they try, or purchase, our products,
including sampling and “gift-with-purchase” programs designed to stimulate product trials.



We have dedicated marketing and sales forces in most of our significant markets. These teams leverage local insights to
strategically promote our brands and product offerings and tailor our creative marketing to fit local tastes and resonate with
consumers most effectively.

We utilize in-depth brand and market data analytics to develop branding, merchandising and marketing execution strategies
to maximize the consumer experience and build a better business. We have begun to shift working media resources to a select
number of brand/country combinations, which we believe represents a significant opportunity for revenue and gross margin
improvement, and to implement a tactical, in-store strategy for the others.

Distribution Channels and Retail Sales

We market, sell and distribute our products in over 150 countries and territories, with dedicated local sales forces in most
of our significant markets. We have a balanced multi-channel distribution strategy which complements our product categories.
Our mass beauty brands are primarily sold through hypermarkets, supermarkets, drug stores and pharmacies, mid-tier
department stores, traditional food and drug retailers, and dedicated e-commerce retailers. The prestige products are primarily
sold through prestige retailers, including perfumeries, department stores, e-retailers, direct-to-consumer websites and duty-free
shops. The Professional Beauty division primarily sells products to nail and hair salons, nail and hair professionals and
professionals’ stores, through both direct sales forces and e-commerce platforms. Due to the impact of COVID-19, we have
focused on expanding our e-commerce and direct-to-consumer channels. We also sell our products through third-party
distributors. In fiscal 2020, no retailer accounted for more than 10% of our global net revenues; however, certain retailers
accounted for more than 10% of net revenues within certain geographic markets and segments. In fiscal 2020, Walmart, our top
retailer, accounted for approximately 7% of total Coty Inc. net revenues from continuing operations.

Innovation

Innovation is a pillar of our business. We innovate through brand-building and new product lines, as well as through new
technology. Our research and development teams work with our marketing and operations teams to identify recent trends and
consumer needs and to bring products quickly to market.

We are continuously innovating to increase our sales by elevating our digital presence, including e-commerce and digital,
social media and influencer marketing designed to build brand equity and consumer engagement. We have also focused our
efforts on meeting evolving consumer shopping preferences and behaviors, both on-line and in-store. We have introduced new
ways to customize the consumer experience, including using artificial intelligence-powered tools to provide personalized advice
on selecting and using products, and augmented reality tools that invite customers to virtually try products with curated looks,
tutorials and product recommendations.

In addition, we continuously seek to improve our products through research and development. Our basic and applied
research groups, which conduct longer-term and “blue sky” research, seek to develop proprietary new technologies for first-to-
market products and for improving existing products. This research and development is done both internally and through
affiliations with various universities, technical centers, supply partners, industry associations and technical associations. A
number of our products incorporate patented, patent-pending or proprictary technology. In addition, several of our products
and/or packaging for our products are covered by design rights protections.

Our principal research and development centers are located in the U.S. and Europe. See “\Item 2—. Properties.”

We do not perform, nor do we commission any third parties on our behalf to perform, testing of our products or ingredients
on animals except where required by law.

Supply Chain

During fiscal year 2020, we continued to manufacture and package approximately 80% of our products (including the
Wella Business products), primarily in facilities located in the United States, various countries in Europe including Russia,
Brazil, China, Mexico and Thailand. We recognize the importance of our employees at our manufacturing facilities and have in
place programs designed to ensure operating safety. In addition, we implement programs designed to ensure that our
manufacturing and distribution facilities comply with applicable environmental rules and regulations. To capitalize on
innovation and other supply chain benefits, we continue to utilize a network of third-party manufacturers on a global basis who
produce approximately 20% of our finished products. As part of our ongoing Transformation Plan, we are exploring options to
further optimize our supply chain operations.

The principal raw materials used in the manufacture of our products are primarily essential oils, alcohols and specialty
chemicals. The essential oils in our fragrance products are generally sourced from fragrance houses. As a result, we realize
material cost savings and benefits from the technology, innovation and resources provided by these fragrance houses.

We purchase the raw materials for all our products from various third parties. We also purchase packaging components that
are manufactured to our design specifications. We collaborate with our suppliers to meet our stringent design and creative
criteria. We believe that we currently have adequate sources of supply for all our products.



We have experienced disruptions in our supply chain from time to time, including in connection with our past restructuring
efforts, and we work to anticipate and respond to actual and potential disruptions.

Competition

There is significant competition within each market where our products are sold. We compete against manufacturers and
marketers of beauty products, hair care, salon professional and personal care products. In addition to the established
multinational brands against which we compete, small targeted niche brands continue to enter the beauty market. We also have
competition from private label products sold by retailers.

We believe that we compete primarily on the basis of perceived value, including pricing and innovation, product efficacy,
service to the consumer, promotional activities, advertising, special events, new product introductions, e-commerce initiatives,
direct sales and other activities (including influencers). It is difficult for us to predict the timing, scale and effectiveness of our
competitors’ actions in these areas or the timing and impact of new entrants into the marketplace. For additional risks associated
with our competitive position, see “Risk Factors—The beauty industry is highly competitive, and if we are unable to compete
effectively, our business, prospects, financial condition and results of operation could suffer”.

Intellectual Property

We generally own or license the trademark rights in key sales countries in Trademark International Class 3 (covering
cosmetics and perfumery) for use in connection with our brands. When we license trademark rights we generally enter into
long-term licenses, and we are generally the exclusive trademark licensee for all Class 3 trademarks as used in connection with
our products. We or our licensors, as the case may be, actively protect the trademarks used in our principal products in the U.S.
and significant markets worldwide. We consider the protection of our trademarks to be essential to our business.

A number of our products also incorporate patented, patent-pending or proprietary technology in their respective
formulations and/or packaging, and in some cases our product packaging is subject to copyright, trade dress or design
protection. While we consider our patents and copyrights, and the protection thereof, to be important, no single patent or
copyright, or group of related patents or copyrights, is material to the conduct of our business.

Products representing 59% of our fiscal 2020 net revenues from continuing operations are manufactured and marketed
under exclusive license agreements granted to us for use on a worldwide and/or regional basis. As of June 30, 2020, we
maintained 27 brand licenses.

Our licenses impose obligations and restrictions on us that we believe are common to many licensing relationships in the
beauty industry, such as paying annual royalties on net sales of the licensed products, maintaining the quality of the licensed
products and the image of the applicable trademarks, achievement of minimum sales levels, promotion of sales and
qualifications and behavior of our suppliers, distributors and retailers. We believe that we are currently in material compliance
with the terms of our material brand license agreements.

Most brand licenses have renewal options for one or more terms, which can range from two to ten years. Certain brand
licenses provide for automatic extensions, so long as minimum annual royalty payments are made, while renewal of others is
contingent upon attaining specified sales levels or upon agreement of the licensor. Five of our brand licenses are up for renewal
during fiscal 2021, of which only four license renewals require licensor approval and together accounted for less than 2% of
fiscal 2020 revenues from continuing operations. Additionally, none of our top 9 licenses expire within the next five years,
other than one with an automatic renewal that is not contingent upon licensor consent nor specified sales levels.. For additional
risks associated with our licensing arrangements, see “Risk Factors—Our brand licenses may be terminated if specified
conditions are not met, and we may not be able to renew expiring licenses on favorable terms or at all” and “Risk Factors—Our
failure to protect our reputation, or the failure of our partners or brand licensors to protect their reputations, could have a
material adverse effect on our brand images”.

Employees

As of June 30, 2020, we had approximately 18,260 full-time employees in over 46 countries, including approximately
5,900 employees of the Wella Business. In addition, we typically employ a large number of seasonal contractors during our
peak manufacturing and promotional season. During fiscal year 2020, we adjusted our workforce through furlough or other
reduction as we implemented our response to COVID-19. We expect our overall headcount, as well as the use of seasonal
contractors, to decrease as we continue our efforts to restructure and rationalize our business in connection with our
Transformation Plan.

Our employees in the U.S. are not covered by collective bargaining agreements. Our employees in certain countries in
Europe are subject to works council arrangements and collective bargaining agreements. We have not experienced a material
strike or work stoppage in the U.S. or any other country where we have a significant number of employees.

We recognize the importance of our employees to our business and believe our relationship with our employees is
satisfactory.



Government Regulation

We and our products are subject to regulation by various U.S. federal regulatory agencies as well as by various state and
local regulatory authorities and by the applicable regulatory authorities in the countries in which our products are produced or
sold. Such regulations principally relate to the ingredients, labeling, manufacturing, packaging, advertising and marketing and
sales and distribution of our products. Because we have commercial operations overseas, we are also subject to the U.S. Foreign
Corrupt Practices Act (the “FCPA”) as well as other countries’ anti-corruption and anti-bribery regimes, such as the U.K.
Bribery Act.

We are subject to numerous foreign, federal, provincial, state, municipal and local environmental, health and safety laws
and regulations relating to, among other matters, safe working conditions, product stewardship and environmental protection,
including those relating to emissions to the air, discharges to land and surface waters, generation, handling, storage,
transportation, treatment and disposal of hazardous substances and waste materials, and the registration and evaluation of
chemicals. We maintain policies and procedures to monitor and control environmental, health and safety risks, and to monitor
compliance with applicable environmental, health and safety requirements. Compliance with such laws and regulations
pertaining to the discharge of materials into the environment, or otherwise relating to the protection of the environment, has not
had a material effect upon our capital expenditures, earnings or competitive position. However, environmental and social
responsibility laws and regulations have tended to become increasingly stringent and, to the extent regulatory changes occur in
the future, they could result in, among other things, increased costs and risks of non-compliance for us. For example, certain
states in the U.S., such as California, and the U.S. Congress have proposed legislation relating to chemical disclosure and other
requirements related to the content of our products. For more information, see “Risk Factors—Changes in laws, regulations and
policies that affect our business or products could adversely affect our business, financial condition and results of operations.”

Seasonality

The Company’s sales generally increase during the second fiscal quarter as a result of increased demand associated with
the winter holiday season. Financial performance, working capital requirements, sales, cash flows and borrowings generally
experience variability during the three to six months preceding the holiday season. Product innovations, new product launches
and the size and timing of orders from the Company’s customers may also result in variability. The Wella Business also
generally experiences an increase in sales during its fourth fiscal quarter as a result of higher demand prior to the summer
holiday season. However, the mix of product sales can vary considerably as a result of changes in seasonal and geographic
demand for particular types of products, as well as other macroeconomic, operating and logistics-related factors, as evidenced
by the impact of the COVID-19 pandemic.

Availability of Reports

We make available financial information, news releases and other information on our website at www.coty.com. There is a
direct link from our website to our SEC filings via the EDGAR database at www.sec.gov, where our annual reports on Form
10-K, quarterly reports on Form 10-Q, current reports on Form 8-K and any amendments to these reports filed or furnished
pursuant to Section 13(a) or 15(d) of the Securities Exchange Act of 1934, as amended, are available free of charge as soon as
reasonably practicable after we file such reports and amendments with, or furnish them to, the SEC. Stockholders may also
contact Investor Relations at 350 Fifth Avenue, New York, New York 10118 or call 212-389-7300 to obtain hard copies of
these filings without charge.

Item 1A. Risk Factors.

You should consider the following risks and uncertainties and all of the other information in this Annual Report on Form
10-K and our other filings in connection with evaluating our business and the forward-looking information contained in this
Annual Report on Form 10-K. Our business and financial results may also be adversely affected by risks and uncertainties not
presently known to us or that we currently believe to be immaterial. If any of the events contemplated by the following
discussion of risks should occur or other risks arise or develop, our business, prospects, financial condition, results of
operations, cash flows, as well as the trading price of our securities, may be materially and adversely affected. When used in
this discussion, the term “includes” and “including” means, unless the context otherwise indicates, including without limitation

and the terms “Coty,” the “Company,” “we,” “our,” or “us” mean, unless the context otherwise indicates, Coty Inc. and its
majority and wholly-owned subsidiaries.

Our operations and sales have been adversely impacted by the COVID-19 pandemic, and we must successfully manage the
demand, supply, operational and financial challenges associated with the actual or perceived effects of COVID-19 and the
related widespread public health crisis.

The COVID-19 pandemic is having widespread, rapidly evolving, and unpredictable impacts on global society, economies,
financial markets, and business practices. Our business has been, and may continue to be, negatively impacted by the fear of
exposure to or actual effects of the COVID-19 pandemic in countries where we operate or our customers are located, such as
reduced travel or recommendations or mandates from governmental authorities to avoid large gatherings or to self-quarantine,



as well as temporary closures of our facilities or the facilities of our customers or suppliers. These impacts include, but are not
limited to:

»  Significant reductions in demand or significant volatility in demand for one or more of our products, which may be
caused by, among other things: the temporary inability of consumers to purchase our products due to illness,
quarantine or other travel restrictions, store closures, or financial hardship, shifts in demand away from one or more of
our more discretionary or higher priced products to lower priced products, or stockpiling or similar activity, supply
chain and shipping constraints, reduced options for marketing and promotion of products or other restrictions in
connection with COVID-19; if prolonged, such impacts can further increase the difficulty of operating our business,
including accurately planning and forecasting, and may adversely impact our results;

* Inability to meet our customers’ needs and achieve costs targets due to disruptions in our manufacturing and supply
arrangements caused by the loss or disruption of essential manufacturing and supply elements such as raw materials or
other finished product components, transportation, workforce, or other manufacturing and distribution capability, or
the allocation of manufacturing capacity towards medical supplies such as hydro-alcoholic gel (which is used as hand
sanitizer);

»  Failure of third parties on which we rely, including our suppliers, our customers, contract manufacturers, distributors,
contractors, commercial banks, joint venture partners and external business partners, to meet their obligations to the
Company or to timely meet those obligations, or significant disruptions in their ability to do so, which may be caused
by their own financial or operational difficulties and may adversely impact our operations; or

» Significant changes in the political conditions in markets in which we manufacture, sell or distribute our products,
including quarantines, governmental or regulatory actions, closures or other restrictions that limit or close our
operating and manufacturing facilities, restrict our employees’ ability to travel or perform necessary business
functions, restrict or prevent consumers from having access to our products, or otherwise prevent our third-party
partners, suppliers, or customers from sufficiently staffing operations, including operations necessary for the
production, distribution, sale, and support of our products, which could adversely impact our results.

These impacts have had and could continue to have a negative effect on our business, financial condition, results of
operations and cash flows, as well as the trading price of our securities, and the duration and extent to which our future results
of operations and overall financial performance will be impacted remains uncertain. In light of the adverse impact on our near-
term revenues, earnings, liquidity and cash flows, we have taken and expect to continue to implement measures to reduce
discretionary expenses and manage costs. See the discussion on our response to COVID-19 in Item 2 “Management’s
Discussion and Analysis of Financial Condition and Results of Operations— Overview” and “—Liquidity and Capital
Resources.” These measures may not achieve results in accordance with our expectations or on the timelines we anticipate.
Despite our efforts to manage and remedy these impacts to the Company, their ultimate impact also depends on factors beyond
our knowledge or control, including the duration and severity of the COVID-19 pandemic as well as third-party actions taken to
contain its spread and mitigate its public health effects.

The beauty industry is highly competitive, and if we are unable to compete effectively, our business, prospects, financial
condition and results of operations could suffer.

The beauty industry is highly competitive and can change rapidly due to consumer preferences and industry trends, such
as the expansion of digital channels, new “disruptor” trendy brands and advances in technology. Competition in the beauty
industry is based on several factors, including pricing, value and quality, product efficacy, packaging and brands, speed or
quality of innovation and new product introductions, in-store presence and visibility, promotional activities (including
influencers) and brand recognition, distribution channels, advertising, editorials and adaption to evolving technology and device
trends, including via e-commerce initiatives.

Our competitors include large multinational consumer products companies, private label brands and emerging companies,
among others, and some have greater resources than we do or may be able to respond more quickly or effectively to changing
business and economic conditions than we can. It is difficult for us to predict the timing and scale of our competitors’ actions
and their impact on the industry or on our business. For example, the fragrance category is being influenced by new product
introductions, niche brands and growing e-commerce distribution. The color cosmetics category has been influenced by entry
by new competitors and smaller competitors that are fast to respond to trends and engage with their customers through digital
platforms and innovative in-store activations. In addition, the hair color category is being influenced by new product
introductions in the premium category and innovations by competitors to meet growing category needs. Furthermore, the
Internet and the online retail industry are characterized by rapid technological evolution, changes in consumer requirements and
preferences, frequent introductions of new products and services embodying new technologies and the emergence of new
industry standards and practices, any of which could render our existing technologies and systems obsolete. Our success will
depend, in part, on our ability to identify, develop, acquire or license leading technologies useful in our business, and respond to
technological advances and emerging industry standards and practices in a cost-effective and timely way. If we are unable to



compete effectively on a global basis or in our key product categories or geographies, it could have an adverse impact on our
business, prospects, financial condition, results of operations, cash flows, as well as the trading price of our securities.

Further consolidation in the retail industry and shifting preferences in how and where consumers shop, including to e-
commerce, may adversely affect our business, prospects, financial condition and results of operations.

Significant consolidation in the retail industry has occurred during the last several years. The trend toward consolidation,
particularly in developed markets such as the U.S. and Western Europe, has resulted in our becoming increasingly dependent on
our relationships with, and the overall business health of, fewer key retailers that control an increasing percentage of retail
locations, which trend may continue. For example, certain retailers account for over 10% of our net revenues in certain
geographies, including the U.S. Our success is dependent on our ability to manage our retailer relationships, including offering
trade terms on mutually acceptable terms. Furthermore, increased online competition and declining in-store traffic has resulted,
and may continue to result, in brick-and-mortar retailers closing physical stores, which could negatively impact our distribution
strategies and/or sales if such retailers decide to significantly reduce their inventory levels for our products (as occurred in 2019
with key customers for OPI in North America, and, more recently, has occurred in connection with COVID-19 as retailers faced
store closures or reduced traffic) or to designate more shelf space to our competitors. Additionally, these retailers periodically
assess the allocation of shelf space and have elected (and could further elect) to reduce the shelf space allocated to our products.
Some of our brands, including CoverGirl, have experienced shelf space losses, and such declines may continue. Further
consolidation and store closures, or reduction in inventory levels of our products or shelf space devoted to our products, could
have a material adverse effect on our business, prospects, financial condition, results of operations, cash flows, as well as the
trading price of our securities. We generally do not have long-term sales contracts or other sales assurances with our retail
customers.

Consumer shopping preferences have also shifted, including as a result of COVID-19, and may continue to shift in the
future, to distribution channels other than traditional retail in which we have more limited experience, presence and
development, such as direct sales and e-commerce. If we are not successful in our efforts to expand distribution channels,
including growing our e-commerce activities, we will not be able to compete effectively. In addition, our entry into new
categories and geographies has exposed, and may continue to expose, us to new distribution channels or risks about which we
have less experience. Any change in our distribution channels, such as direct sales, could also expose us to disputes with
distributors. If we are not successful in developing and utilizing these channels or other channels that future consumers may
prefer, we may experience lower than expected revenues.

Changes in industry trends and consumer preferences could adversely affect our business, prospects, financial condition
and results of operations.

Our success depends on our products’ appeal to a broad range of consumers whose preferences cannot be predicted with
certainty and may change rapidly, and on our ability to anticipate and respond in a timely and cost-effective manner to industry
trends through product innovations, product line extensions and marketing and promotional activities, among other things.
Product life cycles and consumer preferences continue to be affected by the rapidly increasing use and proliferation of social
and digital media by consumers, and the speed with which information and opinions are shared. As product life cycles shorten,
we must continually work to develop, produce and market new products, maintain and enhance the recognition of our brands
and shorten our product development and supply chain cycles.

In addition, net revenues and margins on beauty products tend to decline as they advance in their life cycles, so our net
revenues and margins could suffer if we do not successfully and continuously develop new products. This product innovation
also can place a strain on our employees and our financial resources, including incurring expenses in connection with product
innovation and development, marketing and advertising that are not subsequently supported by a sufficient level of sales.
Furthermore, we cannot predict how consumers will react to any new products that we launch or to repositioning of our brands.
Our successful product launches may not continue. The amount of positive or negative sales contribution of any of our products
may change significantly within a period or from period to period. The above-referenced factors, as well as new product risks,
could have an adverse effect on our business, prospects, financial condition, results of operations, cash flows, as well as the
trading price of our securities.

These risks have been exacerbated by the impact of COVID-19. Consumer spending habits and consumer confidence have
shifted and may continue to change. For example, demand for prestige products mainly sold in retail malls, professional salon
products, and the travel retail channel have been more significantly impacted by temporary closures of non-essential businesses
and social distancing measures. The easing of containment measures and recovery of the impacted sectors of the economy is
expected to be gradual and may not result in a return to pre-COVID-19 levels of demand for our products.

Our success depends on our ability to implement our Transformation Plan and achieve our global business strategies.

Our future performance and growth depends on the success of our Transformation Plan and new business strategies,
including our management team’s ability to successfully implement them, including a focus on improving gross margin,



deleveraging, and simplifying our business. In addition, in order to address the potentially permanent effects of COVID-19, the
lockdown and a possible recession resulting from COVID-19 in many markets, we expanded our previously announced
Turnaround Plan to include initiatives to reduce our fixed costs by 25%, including an adaptation of our supply network and
organization, as well as a permanent reduction of certain discretionary expenses. The multi-year implementation of the
Transformation Plan, which is still being operationalized, is expected to result in changes to business priorities and operations,
capital allocation priorities, operational and organizational structure, and increased demands on management. Such changes
could result in short-term and one-time costs without any current revenues, lost customers, reduced sales volume, higher than
expected restructuring costs, loss of key personnel, additional supply chain disruptions, higher costs of supply and other
negative impacts on our business. Implementation of the Transformation Plan may take longer than anticipated, and, once
implemented, we may not realize, in full or in part, the anticipated benefits or such benefits may be realized more slowly than
anticipated. The failure to realize benefits, which may be due to our inability to execute plans, delays in the implementation of
the Transformation Plan, global or local economic conditions, competition, changes in the beauty industry and the other risks
described herein, could have a material adverse effect on our business, prospects, financial condition, results of operations, cash
flows, as well as the trading price of our securities.

Our strategy includes simplifying our product range and brand architecture and focusing brand-building efforts behind
priority brand/country combinations. In addition, we continue to prioritize our deleveraging objectives. In the future, we may
dispose of or discontinue select brands and/or streamline operations, and incur costs or restructuring and/or other charges in
doing so. We may face risks of declines in brand performance and license terminations, due to expirations and/or allegations of
breach or for other reasons, including with regard to any potentially divested or discontinued brands. If and when we decide to
divest or discontinue any brands or lines of business, we cannot be sure that we will be able to locate suitable buyers or that we
will be able to complete such divestitures or discontinuances successfully, timely, at appropriate valuations and on
commercially advantageous terms, or without significant costs, including relating to any post-closing purchase price
adjustments or claims for indemnification. Any future divestitures and discontinuances could have, a dilutive impact on our
earnings, create dis-synergies, and divert significant financial, operational and managerial resources from our existing
operations and make it more difficult to achieve our operating and strategic objectives. We also cannot be sure of the effect
such divestitures or discontinuances would have on the performance of our remaining business or ability to execute our global
strategies.

We have incurred significant costs in connection with the integration of acquisitions and simplifying our business, and
expect to incur costs in connection with the implementation of our Transformation Plan, that could affect our period-to-
period operating results.

We have incurred significant restructuring costs in the past, and, as we implement our Transformation Plan (which builds
on our previously announced Turnaround Plan and includes our structure reorganization as well as our fixed-cost reduction
plan), we expect to incur one-time cash costs of approximately $600.0 spread over fiscal years 2020 through to 2023, in
addition to approximately $160.0 connected to previous restructuring programs. In the past, as we integrated acquisitions,
including the transformational acquisition of the P&G Beauty Business, we experienced challenges, including supply chain
disruptions, higher than expected costs and lost customers and related revenue and profits, and we could experience these or
other challenges arising from the implementation of the Transformation Plan. The cash usage associated with such, and similar,
expenses has impacted and could continue to impact our ability to execute our business strategies, improve operating results
and deleverage our balance sheet.

If our management is not able to effectively manage these initiatives, address fixed and other costs, we incur additional
operating expenses or capital expenditures to realize synergies, simplifications and cost savings, or if any significant business
activities are interrupted as a result of these initiatives, our business, prospects, financial condition, results of operations, cash
flows, as well as the trading price of our securities may be materially adversely affected. The amount and timing of the above-
referenced charges and management distraction could further adversely affect our business, prospects, financial condition,
results of operations, cash flows, as well as the trading price of our securities. In addition, the implementation of the
Transformation Plan, continuing restructuring initiatives, the integration of acquisitions and the separation of the Wella
Business and related TSA, may impact our ability to anticipate future business trends and accurately forecast future results.

The diversion of resources to the integration of the P&G Beauty Business, together with changes and turnover in our
management teams as we reorganized our business, negatively impacted our fiscal 2018 and 2019 results. The implementation
of our Transformation Plan could result in similar challenges. Although our Transformation Plan is intended to deliver
meaningful, sustainable expense and cost management improvement, events and circumstances such as financial or strategic
difficulties, significant employee turnover, business disruption and delays may occur or continue, resulting in new, unexpected
or increased costs that could result in us not realizing all of the anticipated benefits of the Transformation Plan on our expected
timetable or at all. In addition, we are executing many initiatives simultaneously, including changes to our operations and global
strategy, as well as the separation of the Wella Business and related Wella TSA, which may result in further diversion of our
resources, employee attrition and business disruption (including supply chain disruptions), and may adversely impact the



execution of such initiatives. Any failure to implement our multi-year Transformation Plan and other initiatives in accordance
with our expectations could adversely affect our business, prospects, financial condition, results of operations, cash flows, as
well as the trading price of our securities.

The closing of the announced sale of the Wella Business, its separation into a standalone entity and KKR Bidco’s investment
therein are subject to various risks and uncertainties, may not be completed in accordance with expected plans or on the
currently contemplated timeline, or at all, and the pending transactions may be disruptive to our operations and adversely
impact our profitability.

Risks and uncertainties relating to the sale and separation of the Wella Business could adversely affect our business,
financial condition and results of operations. We have expended and will continue to expend significant management time and
resources and have incurred and will continue to incur significant expenses due to legal, advisory and financial services fees
related to the sale and separation of the Wella Business. These expenses must be paid regardless of whether the transaction is
completed. Accordingly, if the proposed sale and separation of the Wella Business is delayed or is not completed on the terms
set forth in the definitive agreements governing the sale and separation, or at all, our business, results of operations, financial
condition, cash flows and stock price may be adversely affected.

In addition, the sale and separation process, including complex carve-out and transition activities, may be time consuming
and disruptive to our business operations, could divert the attention of management and the Board from our business, could
negatively affect our ability to attract, retain and motivate key employees, could impact our relationships with suppliers and/or
customers, could lead to a disproportionate cost base for the size of the remaining business, and could expose us to potential
litigation in connection with the sale process and the standalone business. Further, speculation regarding any developments
related to the sale and separation of the Wella Business and KKR Bidco’s investment therein, and perceived uncertainties
related to the future of the Company, could cause our stock price to fluctuate significantly.

If the proposed sale and separation of the Wella Business is completed, we may not achieve the operational and financial
results that we anticipate in the future.

If the sale of the Wella Business is completed, our operational and financial profile will change upon the separation of the
Wella Business from our other remaining businesses. As a result, our diversification of revenue sources will diminish, and our
results of operations, cash flows, working capital and financing requirements may be subject to increased volatility and greater
risk as a result of the concentration of our business in the fragrance, color cosmetics and skincare sectors of the beauty industry.
Moreover, the shares of the company’s common stock will represent an investment in a smaller company than in existence
today and the company’s exposure to the risks inherent in its remaining businesses will increase.

Following the closing of the sale of the Wella Business, we plan to use the net proceeds from the sale to pay down debt,
which may not improve our results of operations or cash flows. Further, the anticipated benefits to us of the proposed sale,
including the retention of 40% ownership in the separated business, are based on a number of assumptions, including the
successful and timely separation and transition of the Wella Business, some of which may prove incorrect. Any such incorrect
assumptions could adversely affect our business, results of operations or financial condition.

In addition, we will have continuing operational and financial obligations under the Wella TSA, in some cases as long as
two years or more after the closing. These ongoing transition arrangements will require significant management and operational
resources and may limit our ability to fully implement cost reduction and efficiency initiatives or other aspects of our
Transformation Plan until the Wella TSA period has expired.

Our new product introductions may not be as successful as we anticipate, which could have a material adverse effect on our
business, prospects, financial condition and results of operations.

We must continually work to develop, produce and market new products and maintain a favorable mix of products in order
to respond in an effective manner to changing consumer preferences. We continually develop our approach as to how and
where we market and sell our products. In addition, we believe that we must maintain and enhance the recognition of our
brands, which may require us to quickly and continuously adapt in a highly competitive industry to deliver desirable products
and branding to our consumers. For example, as part of our Transformation Plan, we are in the process of reevaluating our
product assortment and simplifying our product range and brands’ architecture. We are also shifting our focus to supporting our
priority brands and brand/country combinations and instituting new objectives for our innovation efforts to support expansion
of category coverage. If these or other initiatives are not successful, our business, prospects, financial condition, results of
operations, cash flows, as well as the trading price of our securities could be adversely impacted.

We have made changes and may continue to change our process for the continuous development and evaluation of new
product concepts. In addition, each new product launch carries risks. For example, we may incur costs exceeding our
expectations, our advertising, promotional and marketing strategies may be less effective than planned or customer purchases
may not be as high as anticipated. In addition, we may experience a decrease in sales of certain of our existing products as a
result of consumer preferences shifting to our newly-launched products or to the products of our competitors as a result of



unsuccessful or unpopular product launches harming our brands. Also, initially successful launches may not be sustained. Any
of these could have a material adverse effect on our business, prospects, financial condition, results of operations, cash flows, as
well as the trading price of our securities.

As part of our ongoing business strategy we expect that we will need to continue to introduce new products in our
traditional product categories and channels, while also expanding our product launches into adjacent categories and channels in
which we may have less operating experience. For example, we acquired professional and retail hair brands in connection with
the acquisition of the P&G Beauty Business, purchased a premium brand in high-end hair styling and appliances and entered
into a joint venture with King Kylie and a pending transaction with Kim Kardashian West, both digital-native beauty
businesses, all of which were new product categories or channels for us. The success of product launches in adjacent product
categories could be hampered by our relative inexperience operating in such categories and channels, the strength of our
competitors or any of the other risks referred to herein. Our inability to introduce successful products in our traditional
categories and channels or in these or other adjacent categories and channels could limit our future growth and have a material
adverse effect on our business, prospects, financial condition, results of operations, cash flows, as well as the trading price of
our securities.

If we are unable to obtain, maintain and protect our intellectual property rights, in particular trademarks, patents and
copyrights, or if our brand partners and licensors are unable to maintain and protect their intellectual property rights that
we use in connection with our products, our ability to compete could be negatively impacted.

Our intellectual property is a valuable asset of our business. Although certain of the intellectual property we use is
registered in the U.S. and in many of the foreign countries in which we operate, there can be no assurances with respect to the
continuation of such intellectual property rights, including our ability to further register, use or defend key current or future
trademarks. Further, applicable law may provide only limited and uncertain protection, particularly in emerging markets, such
as China.

Furthermore, we may not apply for, or be unable to obtain, intellectual property protection for certain aspects of our
business. Third parties have in the past, and could in the future, bring infringement, invalidity, co-inventorship, re-examination,
opposition or similar claims with respect to our current or future intellectual property. Any such claims, whether or not
successful, could be costly to defend, may not be sufficiently covered by any indemnification provisions to which we are party,
divert management’s attention and resources, damage our reputation and brands, and substantially harm our business, prospects,
financial condition, results of operations, cash flows, as well as the trading price of our securities. Patent expirations may also
affect our business. As patents expire (especially with respect to our Professional Beauty hair coloring technology), competitors
may be able to legally produce and market products similar to the ones that were patented, which could have a material adverse
effect on our business, prospects, financial condition, results of operations, cash flows, as well as the trading price of our
securities.

In addition, third parties may distribute and sell counterfeit (or grey market) versions of our products, which may be
inferior or pose safety risks and could confuse consumers or customers, which could cause them to refrain from purchasing our
brands in the future or otherwise damage our reputation. In recent years, there has been an increase in the availability of
counterfeit goods, including fragrances, in various markets by street vendors and small retailers, as well as on the Internet. The
presence of counterfeit versions of our products in the market and of prestige products in mass distribution channels could also
dilute the value of our brands, force us and our distributors to compete with heavily discounted products, cause us to be in
breach of contract (including license agreements), impact our compliance with distribution and competition laws in jurisdictions
including the E.U. and China, or otherwise have a negative impact on our reputation and business, prospects, financial
condition or results of operations. We are rationalizing our wholesale distribution and continue efforts to reduce the amount of
product diversion to the value and mass channels, however, stopping such commerce could result in a potential adverse impact
to our sales and net revenues, including to those customers who are selling our products to unauthorized retailers, or an increase
in returns over historical levels.

In order to protect or enforce our intellectual property and other proprietary rights, we may initiate litigation or other
proceedings against third parties, such as infringement suits, opposition proceedings or interference proceedings. Any lawsuits
or proceedings that we initiate could be expensive, take significant time and divert management’s attention from other business
concerns, adversely impact customer relations and we may not be successful. Litigation and other proceedings may also put our
intellectual property at risk of being invalidated or interpreted narrowly. The occurrence of any of these events may have a
material adverse effect on our business, prospects, financial condition, results of operations, cash flows, as well as the trading
price of our securities.

In addition, many of our products bear, and the value of our brands is affected by, the trademarks and other intellectual
property rights of our brand and joint venture partners and licensors. Our brand and joint venture partners’ and licensors’ ability
to maintain and protect their trademark and other intellectual property rights is subject to risks similar to those described above
with respect to our intellectual property. We do not control the protection of the trademarks and other intellectual property
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rights of our brand and joint venture partners and licensors and cannot ensure that our brand and joint venture partners and
licensors will be able to secure or protect their trademarks and other intellectual property rights, which could have a material
adverse effect on our business, prospects, financial condition, results of operations and cash flows, as well as the trading price
of our securities.

Our success depends on our ability to operate our business without infringing, misappropriating or otherwise violating the
intellectual property of third parties.

Our commercial success depends in part on our ability to operate without infringing, misappropriating or otherwise
violating the trademarks, patents, copyrights and other proprietary rights of third parties. However, we cannot be certain that the
conduct of our business does not and will not infringe, misappropriate or otherwise violate such rights. Moreover, our
acquisition targets and other businesses in which we make strategic investments are often smaller or younger companies with
less robust intellectual property clearance practices, and we may face challenges on the use of their trademarks and other
proprietary rights. If we are found to be infringing, misappropriating or otherwise violating a third party trademark, patent,
copyright or other proprietary rights, we may need to obtain a license, which may not be available in a timely manner on
commercially reasonable terms or at all, or redesign or rebrand our products, which may not be possible or result in a
significant delay to market or otherwise have an adverse commercial impact. We may also be required to pay substantial
damages or be subject to a court order prohibiting us and our customers from selling certain products or engaging in certain
activities, which could therefore have a material adverse effect on our business, prospects, financial condition, results of
operations and cash flows, as well as the trading price of our securities.

Our goodwill and other assets have been subject to impairment and may continue to be subject to impairment in the future.

We are required, at least annually and sometimes on an interim basis, to test goodwill and indefinite-lived intangible assets
to determine if any impairment has occurred. Impairment may result from various factors, including adverse changes in
assumptions used for valuation purposes, such as actual or projected revenue growth rates, profitability or discount rates. If the
testing indicates that an impairment has occurred, we are required to record a non-cash impairment charge for the difference
between the carrying value of the goodwill or indefinite intangible assets and the fair value of the goodwill or of indefinite-lived
intangible assets.

We cannot predict the amount and timing of any future impairments, if any. We have experienced impairment charges with
respect to goodwill, intangible assets or other items in connection with past acquisitions, and we may experience such charges
in connection with such acquisitions or future acquisitions, particularly if business performance declines or expected growth is
not realized or the applicable discount rate changes adversely. For example, in our continuing operations in fiscal 2020 and
2019, we incurred impairment charges of $434.0 and $3,729.0 ($3,851.9 for total Coty Inc., including discontinued operations),
respectively, primarily related to goodwill write-downs and impairments on indefinite-lived other intangible assets. It is
possible that material changes in our business, market conditions, or market assumptions could occur over time. Any future
impairment of our goodwill or other intangible assets could have an adverse effect on our financial condition and results of
operations, as well as the trading price of our securities. For a further discussion of the fiscal 2020 impairment charges and our
impairment testing, please refer to “Management’s Discussion and Analysis of Financial Condition and Results of Operations-
Financial Condition-Liquidity and Capital Resources-Goodwill, Other Intangible Assets and Long-Lived Assets”.

We have taken on significant debt, and the agreements that govern such debt contain various covenants that impose
restrictions on us, which may adversely affect our business.

We have a substantial amount of indebtedness. We may not be able to refinance our indebtedness in the future (1) on

commercially reasonable terms, (2) on terms, including with respect to interest rates, as favorable as our current debt or (3) at
all.

Agreements that govern our indebtedness, including the indenture governing our senior unsecured notes (the “Indenture”)
and our credit agreement (as amended, the “2018 Coty Credit Agreement”), impose operating and financial restrictions on our
activities. These restrictions may limit or prohibit our ability and the ability of our restricted subsidiaries to, among other things:

* incur indebtedness or grant liens on our property;

» dispose of assets or equity;

* make acquisitions or investments;

*  make dividends, distributions or other restricted payments;
» effect affiliate transactions;

e enter into sale and leaseback transactions; and

» enter into mergers, consolidations or sales of substantially all of our assets and the assets of our subsidiaries.
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In addition, we are required to maintain certain financial ratios calculated pursuant to a financial maintenance covenant
under the 2018 Coty Credit Agreement on a quarterly basis. On April 29, 2020, we amended the 2018 Coty Credit Agreement.
The amendment (i) provides a Total Net Leverage Ratio financial covenant “holiday” through March 31, 2021; (ii) establishes a
quarterly minimum liquidity covenant through March 31, 2021 of $350.0; and (iii) effectively places certain limitations on the
ability to make certain investments and restricted payments (including limiting our ability to pay dividends in cash through
March 31, 2021) and on incurring additional indebtedness. For a further description of the 2018 Coty Credit Agreement and the
covenants thereunder please refer to Note 15, “Debt” in the notes to our Consolidated Financial Statements.

Our debt burden and the restrictions in the agreements that govern our debt could have important consequences, including
increasing our vulnerability to general adverse economic and industry conditions; limiting our flexibility in planning for, or
reacting to, changes in our business and our industry; requiring the dedication of a substantial portion of any cash flow from
operations and capital investments to the payment of principal of, and interest on, our indebtedness, thereby reducing the
availability of such cash flow to fund our operations, turnaround strategy, working capital, capital expenditures, future business
opportunities and other general corporate purposes; exposing us to the risk of increased interest rates with respect to any
borrowings that are at variable rates of interest; restricting us from making strategic acquisitions or causing us to make non-
strategic divestitures; limiting our ability to obtain additional financing for working capital, capital expenditures, research and
development, debt service requirements, acquisitions and general corporate or other purposes; limiting our ability to adjust to
changing market conditions; limiting our ability to take advantage of financing and other corporate opportunities; and placing
us at a competitive disadvantage relative to our competitors who are less highly leveraged. Moreover, a material breach of the
2018 Coty Credit Agreement could result in the acceleration of all obligations outstanding under that agreement.

Our ability to service and repay our indebtedness will be dependent on the cash flow generated by our subsidiaries and
events beyond our control.

Prevailing economic conditions and financial, business and other factors, many of which are beyond our control, may
affect our ability to make payments on our debt and comply with other requirements under the 2018 Coty Credit Agreement and
to meet our deleveraging objectives. In particular, due to the seasonal nature of the beauty industry, with the highest levels of
consumer demand generally occurring during the holiday buying season in our second fiscal quarter, our subsidiaries’ cash flow
in the second half of the fiscal year may be less than in the first half of the fiscal year, which may affect our ability to satisfy our
debt service obligations, including to service our senior unsecured notes and the 2018 Coty Credit Agreement, and to meet such
deleveraging objectives. If we do not generate sufficient cash flow to satisfy our covenants and debt service obligations,
including payments on our senior unsecured notes and under the 2018 Coty Credit Agreement, we may have to undertake
additional cost reduction measures or alternative financing plans, such as refinancing or restructuring our debt; selling assets;
reducing or delaying capital investments; modifying terms of agreements, including timing of payments, with vendors,
customers, and other third parties; or seeking to raise additional capital. The terms of the Indenture governing our senior
unsecured notes, the 2018 Coty Credit Agreement or any existing debt instruments or future debt instruments that we may enter
into may restrict us from adopting some of these alternatives. Our ability to restructure or refinance our debt will depend on the
capital markets and other macroeconomic conditions and our financial condition at such time. Any refinancing or modification
of our debt could result in higher interest rates and may require us to comply with more onerous covenants or reduce our
borrowing capacity, which could further restrict our business operations. For example, in connection with the 2019 amendment
to the 2018 Credit Agreement, we reduced the borrowing capacity under our revolving credit facility. In addition, the 2020
amendment establishes a quarterly minimum liquidity covenant of $350.0 and effectively places certain limitations on the
ability to make certain investments and restricted payments (including limiting our ability to pay dividends in cash) and on
incurring additional indebtedness during the Total Net Leverage Ratio financial covenant “holiday” period. The inability of our
subsidiaries to generate sufficient cash flow to satisfy our covenants and debt service obligations, including the inability to
service our senior unsecured notes and the 2018 Coty Credit Agreement, or to refinance our obligations on commercially
reasonable terms, could have a material adverse effect on our business, financial condition, results of operations, profitability,
cash flows or liquidity, as well as the trading price of our securities, and may impact our ability to satisfy our obligations in
respect of our senior unsecured notes and the 2018 Coty Credit Agreement.

Our variable rate indebtedness subjects us to interest rate risk, which could cause our debt service obligations to increase.

Borrowings under the 2018 Coty Credit Agreement are at variable rates of interest and expose us to interest rate risk. If
interest rates were to increase, our debt service obligations on the variable rate indebtedness referred to above would increase
even if the principal amount borrowed remained the same, and our net income and cash flows will correspondingly decrease.
We are currently party to, and in the future, we may enter into additional, interest rate swaps that involve the exchange of
floating for fixed rate interest payments, in order to reduce interest rate volatility. However, we may not maintain interest rate
swaps with respect to all of our variable rate indebtedness, and any swaps we enter into may not fully mitigate our interest rate
risk.

In addition, amounts drawn under the 2018 Coty Credit Agreement may bear interest rates in relation to the London
Interbank Offered Rate (“LIBOR”). In 2017, the United Kingdom’s Financial Conduct Authority, which regulates LIBOR,
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announced that it intends to phase out LIBOR by the end of 2021. It is unclear if LIBOR will cease to exist at that time or if
new methods of calculating LIBOR will be established such that it continues to exist after 2021. If LIBOR is no longer
available, or if our lenders have increased costs due to changes in LIBOR, we may need to amend our 2018 Coty Credit
Agreement and any related interest rate swaps to replace LIBOR with an agreed upon replacement index, which could result in
higher rates and adversely impact our interest expense.

We may not be able to identify suitable acquisition targets and our acquisition activities and other strategic transactions may
present managerial, integration, operational and financial risks, which may prevent us from realizing the full intended
benefit of the acquisitions we undertake.

Our acquisition activities and other strategic transactions expose us to certain risks related to integration, including
diversion of management attention from existing core businesses and substantial investment of resources to support integration.
During the past several years, we have explored and undertaken opportunities to acquire other companies and assets as part of
our growth strategy. For example, we completed five significant acquisitions in fiscal 2016 through fiscal 2018 (including the
acquisition of P&G Beauty Business in October 2016). In 2020, we entered into a joint venture with King Kylie and a pending
transaction with Kim Kardashian West. These assets represent a significant portion of our net assets, particularly the P&G
Beauty Business. As we consider growth opportunities, we may continue to seek acquisitions that we believe strengthen our
competitive position in our key segments and geographies or accelerate our ability to grow into adjacent product categories and
channels and emerging markets or which otherwise fit our strategy. There can be no assurance that we will be able to identify
suitable acquisition candidates, be the successful bidder or consummate acquisitions on favorable terms, have the funds to
acquire desirable acquisitions or otherwise realize the full intended benefit of such transactions. In addition, acquisitions could
adversely impact our deleveraging strategy.

The assumptions we use to evaluate acquisition opportunities may not prove to be accurate, and intended benefits may not
be realized. Our due diligence investigations may fail to identify all of the problems, liabilities or other challenges associated
with an acquired business which could result in increased risk of unanticipated or unknown issues or liabilities, including with
respect to environmental, competition and other regulatory matters, and our mitigation strategies for such risks that are
identified may not be effective. As a result, we may not achieve some or any of the benefits, including anticipated synergies or
accretion to earnings, that we expect to achieve in connection with our acquisitions and joint ventures, or we may not accurately
anticipate the fixed and other costs associated with such acquisitions and joint ventures, or the business may not achieve the
performance we anticipated, which may materially adversely affect our business, prospects, financial condition, results of
operations, cash flows, as well as the trading price of our securities. Any financing for an acquisition could increase our
indebtedness or result in a potential violation of the debt covenants under our existing facilities requiring consent or waiver
from our lenders, which could delay or prevent the acquisition, or dilute the interests of our stockholders. For example, in
connection with the acquisition of the P&G Beauty Business, Green Acquisition Sub Inc., a wholly-owned subsidiary of the
Company, was merged with and into Galleria, with Galleria continuing as the surviving corporation and a direct wholly-owned
subsidiary of the Company (the “Green Merger”) and pre-Green Merger holders of our stock were diluted to 46% of the fully
diluted shares of common stock immediately following the Green Merger. In addition, acquisitions of foreign businesses, new
entrepreneurial businesses and businesses in new distribution channels, such as our acquisition of the Brazilian personal care
and beauty business of Hypermarcas S.A. (the “Hypermarcas Brands™), Burberry and ghd, and our joint venture with King
Kylie and pending transaction with Kim Kardashian West, entail certain particular risks, including potential difficulties in
geographies and channels in which we lack a significant presence, difficulty in seizing business opportunities compared to local
or other global competitors, difficulty in complying with new regulatory frameworks, the acquisition of new or unexpected
liabilities, the adverse impact of fluctuating exchange rates and entering lines of business where we have limited or no direct
experience. See “—Fluctuations in currency exchange rates may negatively impact our financial condition and results of
operations” and “—We are subject to risks related to our international operations.”

We face risks associated with our joint ventures.

We are party to several joint ventures in both the U.S. and abroad. Going forward, we may acquire interests in more joint
venture enterprises to execute our business strategy by utilizing our partners’ skills, experiences and resources. These joint
ventures involve risks that our joint venture partners may:

* have economic or business interests or goals that are inconsistent with or adverse to ours;

» take actions contrary to our requests or contrary to our policies or objectives, including actions that may violate
applicable law;

*  be unable or unwilling to fulfill their obligations under the relevant joint venture agreements;
¢ have financial or business difficulties;

» take actions that may harm our reputation; or
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* have disputes with us as to the scope of their rights, responsibilities and obligations.

In certain cases, joint ventures may present us with a lack of ability to fully control all aspects of their operations, including
due to veto rights, and we may not have full visibility with respect to all operations, customer relations and compliance
practices, among others.

Our present or future joint venture projects may not be successful. We have had, and cannot assure you that we will not in
the future have, disputes or encounter other problems with respect to our present or future joint venture partners or that our joint
venture agreements will be effective or enforceable in resolving these disputes or that we will be able to resolve such disputes
and solve such problems in a timely manner or on favorable economic terms, or at all. Any failure by us to address these
potential disputes or conflicts of interest effectively could have a material adverse effect on our business, prospects, financial
condition, results of operations, cash flows, as well as the trading price of our securities.

A general economic downturn, credit constriction, uncertainty in global economic or political conditions or other global
events or a sudden disruption in business conditions may affect consumer spending, which could adversely affect our
financial results.

Global events may impact our business, prospects, financial condition, results of operations, cash flows, as well as the
trading price of our securities, and, as demonstrated by the impacts of COVID-19, such events can evolve rapidly and cause
significant and pervasive disruptions to global economic and business conditions. We operate in an environment of slow overall
growth in the segments and geographies in which we compete with increasing competitive pressure and changing consumer
preferences, and global economic activity is in decline as a result of COVID-19. While prestige fragrances and skin care
categories have experienced strong growth, declines in the retail mass color cosmetics and mass fragrance categories in the U.S.
and certain key markets in Western Europe continue to impact our business and financial results. Deterioration of social or
economic conditions in Europe or elsewhere could reduce sales and could also impair collections on accounts receivable. For
example, the June 23, 2016 referendum in the U.K. in which voters approved an exit from the E.U., commonly referred to as
“Brexit,” and subsequent initiation of formal withdrawal procedures by the U.K. government has caused significant volatility in
the financial and credit markets and may impact consumer spending and economic conditions generally in Europe. The global
markets and currencies have been adversely impacted, including volatility in the value of the British pound as compared to the
U.S. dollar. The United Kingdom formally left the European Union on January 31, 2020 and immediately entered a transition
period set to expire on December 31, 2020 (which may potentially be extended until December 31, 2022 at the latest). There
continues to be a significant lack of clarity over the terms of the U.K.’s future relationship with the E.U. Although it is
unknown what those terms will be, it is possible that there will be greater restrictions on imports and exports between the U.K.
and E.U. countries and increased regulatory complexities. These changes may adversely affect our operations and financial
results. See “-We are subject to risks related to our international operations.” Further, recent political and economic
developments in the U.S. (including public statements by the current administration and the upcoming election), the U.K.,
Europe, Brazil and China have introduced uncertainty in the regulatory and business environment in which we operate
(including potential increases in tariffs). These political and economic developments have resulted and could continue to result
in changes to legislation or reformation of government policies, rules and regulations pertaining to trade. Such changes could
have a significant impact on our business by increasing the cost of doing business, affecting our ability to sell our products and
negatively impacting our profitability. Moreover, our business has been, and may continue to be, impacted by COVID-19. See
“-Our operations and sales have been adversely impacted by the COVID-19 pandemic, and we must successfully manage the
demand, supply, operational and financial challenges associated with the actual or perceived effects of COVID-19 and the
related widespread public health crisis.”

In addition, our sales are affected by the overall level of consumer spending. The general level of consumer spending is
affected by a number of factors, including general economic conditions (including potential recessions in one or more
significant economies), inflation, interest rates, government policies that affect consumers (such as those relating to medical
insurance or income tax), energy costs and consumer confidence, each of which is beyond our control. Consumer purchases of
discretionary and other items and services, including beauty products, tend to decline during recessionary periods and otherwise
weak economic environments, when disposable income is lower. A decline in consumer spending would likely have a negative
impact on our direct sales and could cause financial difficulties at our retailer and other customers. If consumer purchases
decrease, we may not be able to generate enough cash flow to meet our debt obligations and other commitments and may need
to refinance our debt, dispose of assets or issue equity to raise necessary funds. We cannot predict whether we would be able to
undertake any of these actions to raise funds on a timely basis or on satisfactory terms or at all. The financial difficulties of a
customer or retailer could also cause us to curtail or eliminate business with that customer or retailer. We may also decide to
assume more credit risk relating to the receivables from our customers or retailers, which increases the possibility of late or
non-payment of receivables. Our inability to collect receivables from a significant retailer or customer, or from a group of these
customers, could have a material adverse effect on our business, prospects, results of operations, financial condition, results of
operations, cash flows, as well as the trading price of our securities. If a retailer or customer were to go into liquidation, we
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could incur additional costs if we choose to purchase the retailer’s or customer’s inventory of our products to protect brand
equity. These risks have been, and may continue to be, amplified by COVID-19.

Volatility in the financial markets could have a material adverse effect on our business, prospects, financial condition,
results of operations, cash flows, as well as the trading price of our securities.

While we currently generate significant cash flows from our ongoing operations and have access to global credit markets
through our various financing activities, credit markets may experience significant disruptions. Deterioration in global financial
markets, including as a result of COVID-19, could make future financing difficult or more expensive. If any financial
institutions that are parties to our credit facilities or other financing arrangements, such as interest rate or foreign currency
exchange hedging instruments, were to declare bankruptcy or become insolvent, or experience other financial difficulty, they
may be unable to perform under their agreements with us. In addition, the deterioration of the financial condition of any of the
financial institutions that hold our short-term investments and cash deposits could negatively impact the value and liquidity of
such investments and deposits. This could leave us with reduced borrowing capacity, could leave us unhedged against certain
interest rate or foreign currency exposures or could reduce our access to our cash deposits, which could have an adverse impact
on our business, prospects, financial condition, results of operations, cash flows, as well as the trading price of our securities.

Fluctuations in currency exchange rates may negatively impact our financial condition and results of operations.

Exchange rate fluctuations have affected and may in the future affect our results of operations, financial condition, reported
earnings, the value of our foreign assets, the relative prices at which we and foreign competitors sell products in the same
markets and the cost of certain inventory and non-inventory items required by our operations. The currencies to which we are
exposed include the euro, the British pound, the Chinese yuan, the Polish zloty, the Russian ruble, the Brazilian real, the
Australian dollar and the Canadian dollar. The exchange rates between these currencies and the U.S. dollar in recent years have
fluctuated significantly and may continue to do so in the future. A depreciation of these currencies against the U.S. dollar would
decrease the U.S. dollar equivalent of the amounts derived from foreign operations reported in our consolidated financial
statements and an appreciation of these currencies would result in a corresponding increase in such amounts. The cost of certain
items, such as raw materials, transportation and freight, required by our operations may be affected by changes in the value of
the various relevant currencies. To the extent that we are required to pay for goods or services in foreign currencies, the
appreciation of such currencies against the U.S. dollar would tend to negatively impact our financial condition and results of
operations. Our efforts to hedge certain exposures to foreign currency exchange rates arising in the ordinary course of business
may not successfully hedge the effect of such fluctuations.

We are subject to risks related to our international operations.

We operate on a global basis, and approximately 71% of our net revenues from continuing operations in fiscal 2020, were
generated outside North America. We have employees in more than 46 countries, and we market, sell and distribute our
products in over 150 countries and territories. Our presence in such geographies has expanded as a result of our acquisitions, as
well as organic growth, and we are exposed to risks inherent in operating in geographies in which we have not operated in or
have been less present in the past.

Non-U.S. operations are subject to many risks and uncertainties, including ongoing instability or changes in a country’s or
region’s economic, regulatory or political conditions, including inflation, recession, interest rate fluctuations, sovereign default
risk and actual or anticipated military or political conflicts (including any other change resulting from Brexit), labor market
disruptions, sanctions, boycotts, new or increased tariffs, quotas, exchange or price controls, trade barriers or other restrictions
on foreign businesses, our failure to effectively and timely implement processes and policies across our diverse operations and
employee base and difficulties and costs associated with complying with a wide variety of complex and potentially conflicting
regulations across multiple jurisdictions. Non-U.S. operations also increase the risk of non-compliance with U.S. laws and
regulations applicable to such non-U.S. operations, such as those relating to sanctions, boycotts and improper payments. In
particular, we are monitoring the latest developments regarding Brexit negotiations, including the potential impact on our
business if the Brexit transition period were to expire without having a final withdrawal agreement in place (sometimes referred
to as a “hard Brexit”). Brexit (and particularly a hard Brexit) could have a number of negative implications for our business,
including with respect to the production of our products in the United Kingdom, the transfer or purchase of goods and services
into or out of the United Kingdom and our operations in the United Kingdom. We are analyzing various short- and long-term
strategies to address Brexit contingencies, but such strategies may not be effective in limiting these negative impacts and Brexit
thus could have a material impact on our business and results of operations.

In addition, sudden disruptions in business conditions as a consequence of events such as terrorist attacks, war or other
military action or the threat of further attacks, pandemics or other crises or vulnerabilities or as a result of adverse weather
conditions or climate changes, may have an impact on consumer spending, which could have a material adverse effect on our
business, prospects, financial condition, results of operations, cash flows, as well as the trading price of our securities.
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The U.S. and the other countries in which our products are manufactured or sold have imposed and may impose additional
quotas, duties, tariffs, retaliatory or trade protection measures, or other restrictions or regulations, or may adversely adjust
prevailing quota, duty or tariff levels, which can affect both the materials that we use to manufacture or package our products
and the sale of finished products. For example, in 2018, the E.U. imposed tariffs on certain prestige category products imported
from the U.S., which impact the sale in the E.U. of certain of our products that are manufactured in the U.S. Similarly, the
tariffs imposed by the U.S. on goods and materials from China are impacting materials we import for use in manufacturing or
packaging in the U.S. Measures to reduce the impact of tariff increases or trade restrictions, including shifts of production
among countries and manufacturers, geographical diversification of our sources of supply, adjustments in product or packaging
design and fabrication, or increased prices, could increase our costs and delay our time to market or decrease sales. Other
governmental action related to tariffs or international trade agreements has the potential to adversely impact demand for our
products, our costs, customers, suppliers and global economic conditions and cause higher volatility in financial markets. The
beauty industry has been impacted by ongoing uncertainty surrounding tariffs and import duties, and international trade
relations generally. While we actively review existing and proposed measures to seek to assess the impact of them on our
business, changes in tariff rates, import duties and other new or augmented trade restrictions could have a number of negative
impacts on our business, including higher consumer prices and reduced demand for our products and higher input costs.

On December 22, 2017, the President of the U.S. signed the Tax Act which made broad and complex changes to the U.S.
tax laws that affect businesses operating internationally. In addition, some foreign governments may enact tax laws in response
to the Tax Act that could result in further changes to global taxation and that could materially adversely affect our financial
results, which could have a material adverse effect on our results of operations, financial condition and cash flows, as well as
the trading price of our securities.

We are subject to legal proceedings and legal compliance risks.

We are subject to a variety of legal proceedings and legal compliance risks in the countries in which we do business,
including the matters described under the heading “Legal Proceedings” in Part I, Item 3 of this report. We are under the
jurisdiction of regulators and other governmental authorities which may, in certain circumstances, lead to enforcement actions,
changes in business practices, fines and penalties, the assertion of private litigation claims and damages and adversely impact
our customer relationships, particularly to the extent customers were implicated by such proceedings. We are also subject to
legal proceedings and legal compliance risks in connection with legacy matters involving the P&G Beauty Business, the
Burberry fragrance business, Hypermarcas Brands, ghd, the King Kylie business and the pending Kim Kardashian West
business, that were previously outside our control and that we are now independently addressing, which may result in
unanticipated or new liabilities. While we believe that we have adopted, and/or will adopt, appropriate risk management and
compliance programs, such adoptions take time and, given the global nature of our operations and many laws and regulations to
which we are subject, these legal and compliance risks will continue to exist with respect to our business, and additional legal
proceedings and other contingencies, the outcome and impact of which cannot be predicted with certainty, will arise from time
to time.

As described under “Legal Proceedings” in this report, a consolidated putative class action lawsuit has been filed in
connection with the Cottage Tender Offer and related Schedule 14D-9.

In addition, we are subject to pending tax assessment matters in Brazil relating to local sales tax credits for the 2016-2017
tax periods. Although we are seeking a favorable administrative decision on the related tax enforcement action, we may not be
successful. See Note 26,— Legal Contingencies for more information regarding our potential tax obligations in Brazil.

Our operations and acquisitions in certain foreign areas expose us to political, regulatory, economic and reputational risks.

We operate on a global basis. Our employees, contractors and agents, business partners, joint venture and joint venture
partners and companies to which we outsource certain of our business operations, may take actions in violation of our
compliance policies or applicable law. In addition, some of our acquisitions have required us to integrate non-U.S. companies
that had not, until our acquisition, been subject to U.S. law or other laws to which we are subject.

In many countries, particularly in those with developing economies, it may be common for persons to engage in business
practices prohibited by the laws and regulations applicable to us. In addition, certain countries have laws that differ with those
in the US, including relating to competition and product distribution, with which US and other personnel may be unfamiliar,
thereby increasing the risk of non-compliance. We are in the process of enhancing our compliance program, including as a
result of acquisitions, but we cannot assure you that we will not encounter problems with respect to such programs or that such
programs will be effective in ensuring compliance.

Failure by us or our subsidiaries to comply with applicable laws or policies could subject us to civil and criminal penalties,
cause us to be in breach of contract or damage to our or our licensors’ reputation, each of which could materially and adversely
affect our business, prospects, financial condition, cash flows, results of operations, as well as the trading price of our securities.
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In addition, the U.S. may impose additional sanctions at any time on countries where we sell our products. If so, our
existing activities may be adversely affected, we may incur costs in order to come into compliance with future sanctions,
depending on the nature of any further sanctions that may be imposed, or we may experience reputational harm and increased
regulatory scrutiny.

We are subject to the interpretation and enforcement by governmental agencies of other foreign laws, rules, regulations or
policies, including any changes thereto, such as restrictions on trade, import and export license requirements, and tariffs and
taxes (including assessments and disputes related thereto), which may require us to adjust our operations in certain areas where
we do business. We face legal and regulatory risks in the U.S. and abroad and, in particular, cannot predict with certainty the
outcome of various contingencies or the impact that pending or future legislative and regulatory changes may have on our
business. It is not possible to gauge what any final regulation may provide, its effective date or its impact at this time. These
risks could have a material adverse effect on our business, prospects, financial condition, results of operations, cash flows, as
well as the trading price of our securities.

Our failure to protect our reputation, or the failure of our brand partners or licensors to protect their reputations, could
have a material adverse effect on our brand images.

Our ability to maintain our reputation is critical to our business and our various brand images. Our reputation could be
jeopardized if we fail to maintain high standards for product quality and integrity (including should we be perceived as
violating the law) or if we, or the third parties with whom we do business, do not comply with regulations or accepted practices
and are subject to a significant product recall, litigation, or allegations of tampering, animal testing, use of certain ingredients
(such as certain palm oil) or misconduct by executives or founders. Any negative publicity about these types of concerns or
other concerns, whether actual or perceived or directed towards us or our competitors, may reduce demand for our products.
Failure to comply with ethical, social, product, labor and environmental standards, or related political considerations, could also
jeopardize our reputation and potentially lead to various adverse consumer actions, including boycotts. In addition, the behavior
of our employees, including with respect to our employees’ use of social media subjects us to potential negative publicity if
such use does not align with our high standards and integrity or fails to comply with regulations or accepted practices.
Furthermore, widespread use of digital and social media by consumers has greatly increased the accessibility of information and
the speed of its dissemination. Negative or inaccurate publicity, posts or comments on social media, whether accurate or
inaccurate, about us, our employees or our brand partners (including influencers) and licensors, our respective brands or our
respective products, whether true or untrue, could damage our respective brands and our reputation.

Additionally, our success is also partially dependent on the reputations of our brand partners, influencers and licensors and
the goodwill associated with their intellectual property. We often rely on our brand partners, influencers or licensors to manage
and maintain their brands, but these licensors’ reputation or goodwill may be harmed due to factors outside our control, which
could be attributed to our other brands and have a material adverse effect on our business, prospects, financial condition, results
of operations, cash flows, as well as the trading price of our securities. Many of these brand licenses are with fashion houses,
whose popularity may decline due to mismanagement, changes in fashion or consumer preferences, allegations against their
management or designers or other factors beyond our control. Similarly, certain of our products bear the names and likeness of
celebrities, whose brand or image may change without notice and who may not maintain the appropriate celebrity status or
positive association among the consumer public to support projected sales levels. In addition, in the event that any of these
licensors were to enter bankruptcy proceedings, we could lose our rights to use the intellectual property that the applicable
licensors license to us.

Damage to our reputation or the reputations of our brand partners or licensors or loss of consumer confidence for any of
these or other reasons could have a material adverse effect on our results of operations, financial condition and cash flows, as
well as require additional resources to rebuild our reputation.

Our brand licenses may be terminated if specified conditions are not met, and we may not be able to renew expiring licenses
on favorable terms or at all.

We license trademarks for many of our product lines. Our brand licenses typically impose various obligations on us,
including the payment of annual royalties, maintenance of the quality of the licensed products, achievement of minimum sales
levels, promotion of sales and qualifications and behavior of our suppliers, distributors and retailers. We have breached, and
may in the future breach, certain terms of our brand licenses. If we breach our obligations, our rights under the applicable brand
license agreements could be terminated by the licensor and we could, among other things, have to pay damages, lose our ability
to sell products related to that brand, lose any upfront investments made in connection with such license and sustain
reputational damage. In addition, most brand licenses have renewal options for one or more terms, which can range from three
to ten years. Certain brand licenses provide for automatic extensions, so long as minimum annual royalty payments are made,
while renewal of others is contingent upon attaining of specified sales levels or upon agreement of the licensor. In fiscal 2019,
we renewed two key brand licenses. While many of our licenses are long term, licenses relating to certain of our brands are up
for renewal in the next few years, including five licenses up for renewal in 2021. We may not be able to renew expiring licenses
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on terms that are favorable to us or at all. We may also face difficulties in finding replacements for terminated or expired
licenses. Each of the aforementioned risks could have a material adverse effect on our business, prospects, financial condition,
results of operations, cash flows, as well as the trading price of our securities.

Our business is subject to seasonal variability.

Our sales generally increase during our second fiscal quarter as a result of increased demand by retailers associated with
the winter holiday season. The Wella Business also generally experiences an increase in sales during its fourth fiscal quarter as
a result of higher demand prior to the summer holiday season. Accordingly, our financial performance, sales, working capital
requirements, cash flow and borrowings generally experience variability during the three to six months preceding and during
the holiday period. As a result of this seasonality, our expenses, including working capital expenditures and advertising spend,
are typically higher during the period before a high-demand season. Consequently, any substantial decrease in, or inaccurate
forecasting with respect to, net revenues during such periods of high demand including as a result of decreased customer
purchases, increased product returns, production or distribution disruptions or other events (many of which are outside of our
control), would prevent us from being able to recoup our earlier expenses and could have a material adverse effect on our
financial condition, results of operations and cash flows, as well as the trading price of our securities.

A disruption in operations could adversely affect our business.

As a company engaged in manufacturing and distribution on a global scale, we are subject to the risks inherent in such
activities, including industrial accidents, environmental events, strikes and other labor disputes (including as to works councils),
disruptions in supply chain or information systems, loss or impairment of key manufacturing sites or distribution centers,
product quality control, safety, licensing requirements and other regulatory issues, as well as natural disasters, pandemics,
border disputes, acts of terrorism, possible dawn raids, and other external factors over which we have no control. For example,
disruptions in our U.K. planning hub and one of our U.S. distribution centers in the fourth quarter of fiscal 2018 resulted in loss
of revenue and increased costs, including penalty payments to retailers for unshipped products, as we were unable to meet
consumer demand for certain mass beauty products, which impacted our results of operations in fiscal 2019. As we continue
our implementation of our Transformation Plan (including our fixed cost reduction activities) and other restructuring activities,
any additional or ongoing supply chain disruptions or delay in securing applicable approvals or consultations for such activities
may impact our quarterly results. The loss of, or damage or disruption to, any of our manufacturing facilities or distribution
centers could have a material adverse effect on our business, prospects, results of operations, financial condition, results of
operations, cash flows, as well as the trading price of our securities.

We manufacture and package a majority of our products. Raw materials, consisting chiefly of essential oils, alcohols,
chemicals, containers and packaging components, are purchased from various third-party suppliers. The loss of multiple
suppliers or a significant disruption or interruption in the supply chain, or our relationships with key suppliers due to our
payment terms or otherwise, could have a material adverse effect on the manufacturing and packaging of our products.
Increases in the costs of raw materials or other commodities may adversely affect our profit margins if we are unable to pass
along any higher costs in the form of price increases or otherwise achieve cost efficiencies in manufacturing and distribution. In
addition, failure by our third-party suppliers to comply with ethical, social, product, labor and environmental laws, regulations
or standards, or their engagement in politically or socially controversial conduct, such as animal testing, could negatively
impact our reputations and lead to various adverse consequences, including decreased sales and consumer boycotts. The Dodd-
Frank Wall Street Reform and Consumer Protection Act includes disclosure requirements regarding the use of certain minerals
mined from the Democratic Republic of Congo and adjoining countries (each, a “covered country”) and procedures pertaining
to a manufacturer’s efforts regarding the source of such minerals. SEC rules implementing these requirements may have the
effect of reducing the pool of suppliers who can supply covered country “conflict free” products, and we may not be able to
obtain covered country conflict free products or supplies in sufficient quantities for our operations. For calendar year 2018, we
determined that we have no reason to believe that any products we manufactured or contracted to manufacture contained
conflict minerals that may have originated in the covered countries. However, since our supply chain is complex, we may face
operational obstacles and reputational challenges with our customers and stockholders if we are unable to continue to
sufficiently verify the origins for the minerals used in our products.

We have also outsourced and may continue to outsource certain functions, and we are dependent on the entities performing
those functions. For example, a short-term transportation workers strike in Brazil impacted the distribution of our products and
raw materials in the fourth quarter of fiscal 2018, resulting in increased logistical costs and lost revenues for products that could
not be shipped. The failure of one or more such providers to provide the expected services, provide them on a timely basis or
provide them at the prices we expect, or the costs incurred in returning these outsourced functions to being performed under our
management and direct control, may have a material adverse effect on our results of operations or financial condition.

The above risks have been and may continue to be exacerbated by the impact of COVID-19, and our efforts to manage and
remedy these impacts to the Company may not achieve results in accordance with our expectations or on the timelines we
anticipate.
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We are increasingly dependent on information technology, and if we are unable to protect against service interruptions,
corruption of our data and privacy protections, cyber-based attacks or network security breaches, our operations could be
disrupted.

We rely on information technology networks and systems, including the Internet, to process, transmit and store electronic
and financial information, to manage a variety of business processes and activities, and to comply with regulatory, legal and tax
requirements. We also increasingly depend on our information technology infrastructure for digital marketing activities, e-
commerce and for electronic communications among our locations, personnel, customers and suppliers around the world,
including as a result of remote working in response to COVID-19. These information technology systems, some of which are
managed by third parties that we do not control, may be susceptible to damage, disruptions or shutdowns due to failures during
the process of upgrading or replacing software, databases or components thereof, cutover activities in our restructuring and
simplification initiatives (including in connection with our Transformation Plan as well as the separation of the Wella
Business), power outages, hardware failures, computer viruses, attacks by computer hackers, telecommunication failures, user
errors, catastrophic events or other problems. If our information technology systems otherwise suffer severe damage, disruption
or shutdown and our business continuity plans do not effectively resolve the issues in a timely manner, our product sales,
financial condition and results of operations may be materially and adversely affected, and we could experience delays in
reporting our financial results. If not managed and mitigated effectively, these risks could increase in the future as we expand
our digital capabilities and e-commerce activities, including through the use of new digital applications and technologies. There
are further risks associated with the information systems of our joint ventures and of the companies we acquire, both in terms of
systems compatibility, process controls, level of security and functionality. It may cost us significant time, money and resources
to address these risks and if our systems were to fail or we are unable to successfully expand the capacity of these systems, or
we are unable to integrate new technologies into our existing systems, our financial condition, results of operations and cash
flows, as well as the trading price of our securities, may be adversely affected.

We are subject to an evolving body of federal, state and non-U.S. laws, regulations, guidelines, and principles regarding
data privacy and security. A data breach or inability on our part to comply with such laws, regulations, guidelines, and
principles or to quickly adapt our practices to reflect them as they develop, could potentially subject us to significant liabilities
and reputational harm. Several governments, including the E.U., have regulations dealing with the collection and use of
personal information obtained from their citizens, and regulators globally are also imposing greater monetary fines for privacy
violations. For example, in the E.U. a new law governing data practices and privacy called the GDPR became effective in May
2018. The law establishes new requirements regarding the handling of personal data, and non-compliance with the GDPR may
result in monetary penalties of up to 4% of worldwide revenue. Regulators, including the U.K.’s Information Commissioner’s
Office, have actively enforced the law and imposed substantial fines, and are expected to continue to do so. In addition, the state
of California enacted a data privacy law applicable to entities serving or employing California residents (the “California
Consumer Privacy Act”) that required compliance by January 2020. More recently, Brazil enacted the General Data Protection
Law (“Brazil LGPD”) regulating the processing of personal data, which became effective in August 2020. The GDPR, the
California Consumer Privacy Act, the Brazil LGPD and other changes in laws or regulations associated with the enhanced
protection of certain types of sensitive data and other personal information, require us to evaluate our current operations,
information technology systems and data handling practices and implement enhancements and adaptations where necessary to
comply. Compliance with these laws, could greatly increase our operational costs or require us to adapt certain products,
operations, processes or activities in otherwise suboptimal ways, to comply with the stricter regulatory requirements, such as
efforts to meet consumer demand for personalized products and services, in jurisdictions where we operate. The regulations are
complex and likely require adjustments to our operations. Any failure to comply with all such laws by us, our business partners
or third-parties engaged by us could result in significant liabilities and reputational harm.

In addition, if we are unable to prevent or detect security breaches, or properly remedy them, we may suffer financial and
reputational damage or penalties because of the unauthorized disclosure of confidential information belonging to us or to our
partners, customers or suppliers, including personal employee, consumer or presenter information stored in our or third-party
systems or as a result of the dissemination of inaccurate information. In addition, the unauthorized disclosure of nonpublic
sensitive information could lead to the loss of intellectual property or damage our reputation and brand image or otherwise
adversely affect our ability to compete.

Our information technology systems, operations and security control frameworks require an ongoing commitment of
significant resources to maintain, protect, and enhance existing systems to keep pace with continuing changes in technology,
legal and regulatory standards, cyber threats and the commercial opportunities that accompany the changing digital and data
driven economy. From time to time, we undertake significant information technology systems projects, including enterprise
resource planning updates, modifications, integrations and roll-outs, as well as separation and carve-out activities relating to
dispositions such as the separation of the Wella Business. These projects may be subject to cost overruns and delays and may
cause disruptions in our daily business operations. These cost overruns and delays and distractions as well as our reliance on
certain third parties for certain business and financial information could impact our financial statements and could adversely
impact our ability to run our business, correctly forecast future performance and make fully informed decisions.
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Our success depends, in part, on our employees, including our key personnel.

Our success depends, in part, on our ability to identify, hire, train and retain our employees, including our key personnel, such
as our executive officers and senior management team and our research and development and marketing personnel. We have
recently experienced several changes to senior management and the composition of our board of directors, and we are in the
process of implementing our Transformation Plan, including our fixed cost reduction activities, and the separation of the Wella
Business. Transition periods accompanying changes in leadership and changes due to business reorganization may result in
uncertainty, impact business performance and strategies and retention of personnel. The unexpected loss of one or more of our
key employees could adversely affect our business. Competition for highly qualified individuals can be intense, and although
many of our key personnel have signed non-compete agreements, it is possible that these agreements would be unenforceable,
in whole or in part, in some jurisdictions, permitting employees in those jurisdictions to transfer their skills and knowledge to
the benefit of our competitors with little or no restriction. We may not be able to attract, assimilate or retain qualified personnel
in the future, and our failure to do so could adversely affect our business. Further, other companies may attempt to recruit our
key personnel and we may attempt to recruit their key personnel, even if bound by non-competes, which could result in
diversion of management attention and our resources to litigation related to such recruitment. These risks may be exacerbated
by the stresses associated with changes in our global business strategy, the implementation of our Transformation Plan and
other restructuring activities, any continued changes in our senior management team and other key personnel, and other
initiatives.

As we continue to restructure our workforce from time to time (including with respect to the Transformation Plan and other
business restructuring initiatives, our efforts to manage the impact of COVID-19, as well as acquisitions and our overall growth
strategy) and work with more brand partners and licensors, the risk of potential employment-related claims and disputes will
also increase. As such, we or our partners may be subject to claims, allegations or legal proceedings related to employment
matters including discrimination, harassment (sexual or otherwise), wrongful termination or retaliation, local, state, federal and
non-U.S. labor law violations, injury, and wage violations. In addition, our employees in certain countries in Europe are subject
to works council arrangements, exposing us to associated delays, works council claims and associated litigation. In the event we
or our partners are subject to one or more employment-related claims, allegations or legal proceedings, we or our partners may
incur substantial costs, losses or other liabilities in the defense, investigation, settlement, delays associated with, or other
disposition of such claims. In addition to the economic impact, we or our partners may also suffer reputational harm as a result
of such claims, allegations and legal proceedings and the investigation, defense and prosecution of such claims, allegations and
legal proceedings could cause substantial disruption in our or our partners’ business and operations, including delaying and
reducing the expected benefits of any associated restructuring activities. We have policies and procedures in place to reduce our
exposure to these risks, but such policies and procedures may not be effective and we may be exposed to such claims,
allegations or legal proceedings.

Our success depends, in part, on the quality, efficacy and safety of our products.

Product safety or quality failures, actual or perceived, or allegations of product contamination, even when false or
unfounded, or inclusion of regulated ingredients could tarnish the image of our brands and could cause consumers to choose
other products. Allegations of contamination, allergens or other adverse effects on product safety or suitability for use by a
particular consumer, even if untrue, may require us from time to time to recall a product from all of the markets in which the
affected production was distributed. Such issues or recalls and any related litigation could negatively affect our profitability and
brand image.

In addition, government authorities and self-regulatory bodies regulate advertising and product claims regarding the
performance and benefits of our products. These regulatory authorities typically require a reasonable basis to support any
marketing claims. What constitutes a reasonable basis for substantiation can vary widely based on geography, and the efforts
that we undertake to support our claims may not be deemed adequate for any particular product or claim. If we are unable to
show adequate substantiation for our product claims, or our promotional materials make claims that exceed the scope of
allowed claims for the classification of the specific product, regulatory authorities could take enforcement action or impose
penalties, such as monetary consumer redress, requiring us to revise our marketing materials, amend our claims or stop selling
or recalling certain products, all of which could harm our business, prospects, financial condition, results of operations, cash
flows, as well as the trading price of our securities. Any regulatory action or penalty could lead to private party actions, which
could further harm our business, prospects, financial condition, results of operations, cash flows, as well as the trading price of
our securities.

If our products are perceived to be defective or unsafe, or if they otherwise fail to meet our consumers’ expectations, our
relationships with customers or consumers could suffer, the appeal of one or more of our brands could be diminished, and we
could lose sales or become subject to liability claims. In addition, safety or other defects in our competitors’ products could
reduce consumer demand for our own products if consumers view them to be similar or view the defects as symptomatic of the
product category. Any of these outcomes could result in a material adverse effect on our business, prospects, financial
condition, results of operations, cash flows, as well as the trading price of our securities.
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If we underestimate or overestimate demand for our products and do not maintain appropriate inventory levels, our net
revenues or working capital could be negatively impacted.

We currently engage in a program seeking to improve control over our product demand and inventories. We have
identified, and may continue to identify, inventories that are not saleable in the ordinary course, but our existing program or any
future inventory management program may not be successful in improving our inventory control. Our ability to manage our
inventory levels to meet demand for our products is important for our business. If we overestimate or underestimate demand for
any of our products, we may not maintain appropriate inventory levels, we could have excess inventory that we may need to
hold for a long period of time, write down, sell at prices lower than expected or discard, which could negatively impact our
reputation, net sales, working capital or cash flows from working capital, or cause us to incur excess and obsolete inventory
charges. We also could have inadequate inventories which could hinder our ability to meet demand. We have sought and
continue to seek to improve our payable terms, which could adversely affect our relations with our suppliers.

In addition, we have significant working capital needs, as the nature of our business requires us to maintain inventories that
enable us to fulfill customer demand. We generally finance our working capital needs through cash flows from operations and
borrowings under our credit facilities. If we are unable to finance our working capital needs on the same or more favorable
terms going forward, or if our working capital requirements increase and we are unable to finance the increase, we may not be
able to produce the inventories required by demand, which could result in a loss of sales. In addition, we are reliant on our cash
flows from operations to repay our indebtedness, which may impact the cash flows that are available for working capital needs.
Our ability to generate and maintain sufficient cash levels also could impact our ability to reduce our indebtedness.

The above risks have been and may continue to be exacerbated by the impact of COVID-19, and our efforts to manage and
remedy these impacts to the Company may not achieve results in accordance with our expectations or on the timelines we
anticipate.

Changes in laws, regulations and policies that affect our business or products could adversely affect our business, financial
condition, results of operations, cash flows, as well as the trading price of our securities.

Our business is subject to numerous laws, regulations and policies. Changes in the laws (both foreign and domestic),
regulations and policies, including the interpretation or enforcement thereof, that affect, or will affect, our business or products,
including those related to taxes, tariffs, corruption, the environment or climate change, immigration, privacy, restrictions or
requirements related to product content, labeling and packaging, trade and customs (including, among others, import and export
license requirements, sanctions, boycotts, quotas, trade barriers, and other measures imposed by U.S. and foreign countries),
restrictions on foreign investment, the outcome and expense of legal or regulatory proceedings, and any action we may take as a
result, and changes in accounting standards, could adversely affect our financial results as well as the trading price of our
securities. For example, changes in sanctions against Iran have adversely impacted our net revenues and prohibit us from
conducting business in Iran. Also, the Tax Act, enacted in 2017, introduced broad and complex changes to the U.S. tax laws
that affect businesses operating internationally, and future regulatory, administrative or legislative guidance could adversely
affect our financial results. See “—We are subject to risks related to our international operations”, and “—Network marketing is
subject to intense government scrutiny, and regulation and changes in the law, or the interpretation and enforcement of the law,
might adversely affect our business”.

We are also subject to legal proceedings and legal compliance risks in connection with legacy matters related to recently
acquired companies that were previously outside our control. Such matters may result in our incurring unanticipated costs that
may negatively impact the financial contributions of such acquisitions at least in the periods in which such liability is incurred
or require operational adjustments that affect our results of operations with respect to such investments. We may not have
adequate or any insurance coverage for some of these legacy matters, including matters assumed in the acquisition of the P&G
Beauty Business, ghd, the Hypermarcas Brands and the Burberry fragrance business, the joint venture with King Kylie and the
pending transaction with Kim Kardashian West. While we believe that we have adopted, and will adopt, appropriate risk
management and compliance programs, the global nature of our operations and many laws and regulations to which we are
subject mean that legal and compliance risks will continue to exist with respect to our business, and additional legal
proceedings and other contingencies, the outcome of which cannot be predicted with certainty, will arise from time to time,
which could adversely affect our business, prospects, financial condition, results of operations and cash flows, as well as the
trading price of our securities.

Our employees or others may engage in misconduct or other improper activities including noncompliance with regulatory
standards and regulatory requirements.

We are exposed to the risk of fraud or other misconduct by our personnel or third parties such as independent contractors,
agents or influencers. Misconduct by employees, independent contractors, influencers or agents could include inadvertent or
intentional failures to comply with the laws and regulations to which we are subject or with our policies, provide accurate
information to regulatory authorities, comply with ethical, social, product, labor and environmental standards, comply with
fraud and abuse laws and regulations, report financial information or data accurately, or disclose unauthorized activities to us.
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In particular, our business is subject to laws, regulations and policies intended to prevent fraud, kickbacks, self-dealing, resale
price maintenance and other abusive practices. These laws and regulations may restrict or prohibit a wide range of pricing,
discounting, marketing and promotion, sales commission, customer incentive programs, and other business arrangements. Our
current and former employees, influencers or independent contractors may also become subject to allegations of sexual
harassment, racial and gender discrimination or other similar misconduct, which, regardless of the ultimate outcome, may result
in adverse publicity that could significantly harm our company’s brand, reputation and operations. Employee misconduct could
also involve improper use of information obtained in the course of the employee’s prior or current employment, which could
result in legal or regulatory action and serious harm to our reputation.

Violations of our prohibition on harassment, sexual or otherwise, could result in liabilities and/or litigation.

We prohibit harassment or discrimination in the workplace, in sexual or in any other form. This policy applies to all aspects
of employment. Notwithstanding our conducting training and taking disciplinary action against alleged violations, we may
encounter additional costs from claims made and/or legal proceedings brought against us, and we could suffer reputational
harm.

We are subject to risks related to our common stock, our stock repurchase program and our Stock Dividend Reinvestment
Program.

Any repurchases pursuant to our stock repurchase program, or a decision to discontinue our stock repurchase program,
which may be discontinued at any time, could affect our stock price and increase volatility. In addition, the timing and actual
number of any shares repurchased will depend on a variety of factors including the timing of open trading windows, price,
corporate and regulatory requirements, an assessment by management and our board of directors of cash availability, capital
allocation priorities, including deleveraging, and other market conditions.

Further, we allow pledging by our employees in connection with certain executive ownership programs. A drop in our
share price could result in pledged shares being sold pursuant to the terms of the pledge, which could result in a decrease in the
trading price of our stock and subject us and our executives to civil and criminal investigations, including with respect to insider
trading.

In the event that our Board declares a dividend, our Stock Dividend Reinvestment Program allows stockholders to elect to
receive 50% of their dividend in cash and reinvest 50% of their dividend in newly issued shares of our common stock. As a
result, stockholders who do not elect to participate in the Stock Dividend Reinvestment Program may experience dilution in
their ownership percentage over time.

If the Distribution (as defined below) or the acquisition of the P& G Beauty Business does not qualify for its intended tax
treatment, in certain circumstances we are required to indemnity P&G for resulting tax-related losses under the tax matters
agreement entered into in connection with the acquisition of the P& G Beauty Business dated October 1, 2016 (the “Tax
Matters Agreement”).

In connection with the closing of the acquisition of the P&G Beauty Business on October 1, 2016, we and P&G received
written opinions from special tax counsel regarding the intended tax treatment of the merger, and The Procter & Gamble
Company (“P&G”) received an additional written opinion from special tax counsel regarding the intended tax treatment of the
distribution by P&G of its shares of Galleria Co. (“Galleria”) common stock to P&G shareholders by way of an exchange offer
(the “Distribution”). The opinions were based on, among other things, certain assumptions and representations as to factual
matters and certain covenants made by us, P&G, Galleria and Green Acquisition Sub Inc. The opinions are not binding on the
Internal Revenue Service (“IRS”) or a court, and the IRS or a court may not agree with the opinions.

Under the Tax Matters Agreement, in certain circumstances and subject to certain limitations, we are required to indemnify
P&G against tax-related losses (e.g., increased taxes, penalties and interest required to be paid by P&G) if the Distribution or
the merger fails to qualify for its intended tax treatment, including if the Distribution becomes taxable to P&G as a result of the
acquisition of a 50% or greater interest (by vote or value) in us as part of a plan or series of related transactions that included the
Distribution or if such failure is attributable to a breach of certain representations and warranties by us or certain actions or
omissions by us. If we are required to indemnify P&G in the event of a taxable Distribution, this indemnification obligation
would be substantial and could have a material adverse effect on us, including with respect to our financial condition and results
of operations.
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JABC Cosmetics B.V. (“JABC”) and its affiliates, through their ownership of approximately 61% of the fully diluted shares
of our Class A Common Stock, and KKR Aggregator, through its Convertible Series B Preferred Stock investment, have the
ability to effect and/or significantly influence certain decisions requiring stockholder approval, which may be inconsistent
with the interests of our other stockholders.

As a result of the completion of the Cottage Tender Offer in May 2019, JABC, through an affiliate, Cottage Holdco B.V.,
owns approximately 61% of the outstanding shares of our Class A Common Stock. As a result, JABC has the ability to exercise
control over certain decisions requiring stockholder approval, including the election of directors, amendments to our certificate
of incorporation and approval of significant corporate transactions, such as a merger or other sale of the Company or our assets.
In addition, several of the members of our Board of Directors are affiliated with JABC. Accordingly, JABC has significant
influence over us and our decisions, including the appointment of management and any other action requiring a vote of our
Board of Directors. As a result of its Convertible Series B Preferred Stock investment, KKR Aggregator has the right to
designate two directors to our Board of Directors and, under the terms of the convertible preferred stock, KKR Aggregator has
the right to vote on an as-converted basis. Moreover, assuming full conversion of the convertible preferred stock held by KKR
Aggregator and no other changes to our capitalization, JABC would remain Coty’s largest shareholder, with approximately
50% ownership in the company, and KKR Aggregator would be the second largest shareholder, with an approximate 17%
stake. This concentration of ownership may have the effect of delaying, preventing or deterring a change in control of us and
may negatively affect the market price of our stock.

JABC’s interests and KKR’s interests may be different from or conflict with our interests or the interests of our other
stockholders. JABC and its affiliates and KKR and its affiliates are each in the business of making investments in companies
and may from time to time acquire and hold interests in businesses that compete indirectly with us. JABC or its affiliates or
KKR and its affiliates may also pursue acquisition opportunities that are complementary to our business, and, as a result, those
acquisition opportunities may not be available to us. Accordingly, the interests of JABC or KKR may not always coincide with
our interests or the interests of other stockholders, and either JABC or KKR may seek to cause us to take courses of action that,
in its judgment, could enhance its investment in the Company but which might involve risks to our other stockholders or
adversely affect us or our other stockholders.

We are a “controlled company” within the meaning of the New York Stock Exchange rules and, as a result, are entitled to
rely on exemptions from certain corporate governance requirements that are designed to provide protection to stockholders
of companies that are not “controlled companies”.

Because JABC and its affiliates own more than 50% of the total voting power of our common shares, we are a “controlled
company” within the meaning of the New York Stock Exchange (“NYSE”) corporate governance standards. As a controlled
company, we are exempt under the NYSE standards from the obligation to comply with certain NYSE corporate governance
requirements, including the requirements:

» that a majority of our board of directors consists of independent directors;

+ that we have a nominating committee that is composed entirely of independent directors with a written charter
addressing the committee’s purpose and responsibilities; and

» that we have a compensation committee that is composed entirely of independent directors with a written charter
addressing the committee’s purpose and responsibilities.

As a result of relying on the controlled company exemptions, the procedures for approving significant corporate decisions
could be determined by directors who have a direct or indirect interest in such decisions, and our stockholders do not have the
same protections afforded to stockholders of other companies that are required to comply with all of the independence rules of
the NYSE.

Item 1B. Unresolved Staff Comments.
None.

Item 2. Properties.

We occupy numerous offices, manufacturing, distribution and research and development facilities in the U.S. and abroad.
Our principal executive offices are located in New York, U.S. Division corporate headquarters are located in New York, U.S.
for Americas, Amsterdam, Netherlands for EMEA, Singapore for Asia Pacific, and Geneva, Switzerland for the Wella
Business.
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We consider our properties to be generally in good condition and believe that our facilities are adequate for our operations
and provide sufficient capacity to meet anticipated requirements. The following table sets forth our principal owned and leased
corporate, manufacturing and research and development facilities as of June 30, 2020. The leases expire at various times subject
to certain renewal options at our option.

Location/Facility Use Segment
Amsterdam, Netherlands (leased) Corporate Corporate
London, England (leased) Corporate/Commercial Corporate
New York, New York, U.S. (leased) Corporate/Commercial Corporate / Americas

Paris, France (3 locations) (leased) Corporate/Commercial Corporate / EMEA

Geneva, Switzerland (2 locations) (leased) Corporate / Wella Business

Corporate/Commercial/ R&D

Singapore, Singapore (leased) Corporate/Commercial Corporate/ Asia Pacific
Ashford, England (land leased, building owned) Manufacturing EMEA
Bangkok, Thailand (owned) Manufacturing Wella Business
Capella, Russia (owned) Manufacturing Wella Business
Chartres, France (owned) Manufacturing EMEA
Cologne, Germany (owned) Manufacturing EMEA
Granollers, Spain (owned) Manufacturing EMEA

Hunt Valley, U.S. (owned) Manufacturing Americas
Mariscala, Mexico (owned) Manufacturing Wella Business
Monaco, Monaco (leased) Manufacturing EMEA
Rothenkirchen, Germany (owned) Manufacturing Wella Business
Sanford, North Carolina, U.S. (owned) Manufacturing Americas
Senador Canedo, Brazil (owned) Manufacturing Americas
Wuyjiang, China (owned) Manufacturing Asia Pacific
Morris Plains, New Jersey, U.S. (leased) R&D Americas

Item 3. Legal Proceedings.

We are involved, from time to time, in various litigation and administrative and other legal proceedings, including
regulatory actions, incidental or related to our business, including consumer class or collective actions, personal injury
(including asbestos-related claims), intellectual property, competition, non-compete, compliance and advertising claims
litigation and disputes, among others (collectively, “Legal Proceedings”). While we cannot predict any final outcomes relating
thereto, management believes that the outcome of current Legal Proceedings will not have a material effect upon our business,
prospects, financial condition, results of operations, cash flows, as well as the trading price of our securities. However,
management’s assessment of our Legal Proceedings is ongoing, and could change in light of the discovery of additional facts
with respect to Legal Proceedings pending against us not presently known to us or determinations by judges, arbitrators, juries
or other finders of fact or deciders of law which are not in accord with management’s evaluation of the probable liability or
outcome of such Legal Proceedings. From time to time, we are in discussions with regulators, including discussions initiated by
us, about actual or potential violations of law in order to remediate or mitigate associated legal or compliance risks. As the
outcomes of such proceedings are unpredictable, we can give no assurance that the results of any such proceedings will not
materially affect our reputation, our business, prospects, financial condition, results of operations, cash flows or the trading
price of our securities.

Certain Litigation. A purported stockholder class action complaint concerning the tender offer by Cottage Holdco B.V. (the
“Cottage Tender Offer”) and the Schedule 14D-9, captioned Rumsey v. Coty, Inc., et al., Case No. 1:19-cv-00650-LPS, was
filed by a putative stockholder against the Company and certain current and former directors of the Company in the U.S.
District Court for the District of Delaware, but has not yet been served. The plaintiff alleges that the Company’s Schedule
14D-9 omits certain information, including, among other things, certain financial data and certain analyses underlying the
opinion of Centerview Partners LLC. The plaintiff asserts claims under the federal securities laws and seeks, among other
things, injunctive and/or monetary relief.

A second consolidated purported stockholder class action and derivative complaint concerning the Cottage Tender Offer
and the Schedule 14D-9 is pending against certain current and former directors of the Company, JAB Holding Company,
S.a.r.l., JAB Holdings B.V., JAB Cosmetics B.V., and Cottage Holdco B.V. in the Court of Chancery of the State of Delaware.
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The Company was named as a nominal defendant. The case, which was filed on May 6, 2019, was captioned Massachusetts
Laborers’ Pension Fund v. Harf et.al., Case No. 2019-0336-AGB. On June 14, 2019, plaintiffs in the consolidated action filed a
Verified Amended Class Action and Derivative Complaint (“Amended Complaint”). After defendants responded to the
Amended Complaint, on October 21, 2019, plaintiffs filed a Verified Second Amended Class Action and Derivative Complaint
(the “Second Amended Complaint”), alleging that the directors and JAB Holding Company, S.a.r.l.,, JAB Holdings B.V., JAB
Cosmetics B.V., and Cottage Holdco B.V. breached their fiduciary duties to the Company’s stockholders and breached the
Stockholders Agreement. The Second Amended Complaint seeks, among other things, monetary relief. On November 21, 2019,
the defendants moved to dismiss certain claims asserted in the Second Amended Complaint, and certain of the director
defendants also answered the complaint. On May 7, 2020, plaintiffs stipulated to the dismissal without prejudice of JAB
Holding Company, S.a.r.l. from the action. On August 17, 2020, the court denied the remaining motions to dismiss. The case
remains at an early stage.

PART 11
Item S. Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of Equity Securities.
Common Stock
Our common stock is listed on the New York Stock Exchange under the symbol “COTY.”
Stockholders of Record

As of June 30, 2020 there were 825 stockholders of record of our Class A Common Stock. The actual number of
stockholders is greater than this number of record holders, and includes stockholders who are beneficial owners, but whose
shares are held in street name by brokers and other nominees. This number of holders of record also does not include
stockholders whose shares may be held in trust by other entities.

Dividend Policy

We began paying annual dividend on our common stock in fiscal 2011, and we began paying a quarterly dividend in fiscal
2017. On May 8, 2019, the Board approved a stock dividend reinvestment program giving stockholders the option to receive
their full dividend in cash or to receive their dividend in 50% cash / 50% common stock. The election was made available to
stockholders beginning with the dividend declared on May 8, 2019, and stockholders were able to make this election on a
quarterly basis. As of May 11, 2020, our Board of Directors (“Board”) has suspended the payment of cash dividends (on
common and preferred stock), to strengthen our cash and liquidity and in keeping with our 2018 Coty Credit Agreement, as
amended. As we focus on preserving cash, we expect to suspend the payment of dividends through April 1, 2021 or until such
later date that we reach a Net debt to Adjusted earnings before interest, taxes, depreciation and amortization (“Adjusted
EBITDA”) of 4x. Any determination to pay dividends in the future will be at the discretion of our Board.

Dividends on the Convertible Series B Preferred Stock are payable in cash, by increasing the amount of accrued dividends
with respect to a share of Convertible Series B Preferred Stock or any combination thereof, at the sole discretion of the
Company.

Furthermore, we are required to comply with certain covenants contained within the agreements that govern our
indebtedness, including our credit agreements and the indenture relating to our senior unsecured notes. These agreements
contain customary representations and warranties as well as customary affirmative and negative covenants, including but not
limited to, restrictions on incurrence of additional debt, liens, dividends and other restricted payments, asset sales, investments,
mergers, acquisitions and affiliate transactions. See “Management’s Discussion and Analysis of Financial Condition and
Results of Operations—Financial Condition—Liquidity and Capital Resources—Debt” and Note 15—“Debt” in the notes to
our Consolidated Financial Statements.

25



Market Performance Graph

Comparison of 5 Year Cumulative Total Return ®

Coty Inc., The S&P 500 Index, and Fiscal 2020 Peer Group ®
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@ Total return assumes reinvestment of dividends at the closing price at the end of each quarter, since June 30, 2015.

® The Peer Group includes L'Oréal S.A., Inc., Estée Lauder Companies, Inc., Revlon, Inc., Shiseido Company, Limited and Inter Parfums
Inc.

The Market Performance Graph above assumes a $100.00 investment on June 30, 2015, in Coty Inc.’s common stock, the
S&P 500 Index and the Peer Group. The dollar amounts indicated in the graph above are as of the last trading day in the
quarter. The returns of each company in the Peer Group have been weighted according to their respective stock market
capitalization at the beginning of each measurement period for purposes of arriving at a Peer Group average.
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Equity Compensation Plan Information

Plan Category

Equity compensation plans approved by security
holders

Options®

Series A Preferred Stock ®

Restricted Stock Units
Subtotal

Equity compensation plans not approved by
security holders

Series A Preferred Stock ®©
Phantom Units ¥
Subtotal
Total

N/A is not applicable

@
Number of securities
to be issued upon

Weighted-average
exercise price

Number of securities
remaining available
for future issuance

under equity

exercise of outstanding of outstanding compensation plans(e)
options, warrants options, warrants (excluding securities
and rights and rights reflected in column(1))
17,898,383 12.93
495,074 21.52
11,970,824 N/A
30,364,281 — 44,278,711
1,000,000 22.39
349,432 N/A
1,349,432 0 —
31,713,713 44,278,711

@ For information about options, see Note 24,—Share-Based Compensation Plans in the notes to our Consolidated Financial Statements.

® Upon vesting of the Series A Preferred Stock, the recipient receives, in cash or shares, at our sole election, the fair market value of our
Class A Common Stock on the vest date of the Series A Preferred Stock less the sum of the fair market value of our Class A Common
Stock on the original issue date of the Series A Preferred Stock and a hurdle price specified in the recipient’s subscription agreement. As
such, the benefit provided under the Series A Preferred Stock will always be based solely on the increase in value of our Class A Common
Stock after the date of grant and the Series A Preferred Stock will not have any value to the participant until the value of our Class A
Common Stock exceeds the value of such shares on the date of grant plus the specified hurdle.

©) On March 27, 2017, the Board approved an award of 1,000,000 shares of Series A Preferred Stock, par value $0.01 per share, to Lambertus
J.H. Becht in his capacity as a non-employee director to compensate him for services performed in connection with closing the P&G
Beauty Business transaction, aiding with the transition of the new chief executive officer into his role and integrating the P&G Beauty

Business.

@ On December 1, 2014, the Board granted Lambertus J.H. Becht an award of 49,432 phantom units (the “December Grant™). On July 21,
2015, the Board granted to Mr. Becht an award of 300,000 phantom units (the “July Grant”). Both the December Grant and July Grant to
Mr. Becht were outside of the Company’s Equity and Long-Term Incentive Plan. At the time of December Grant, the phantom units had a
value of $1,000,009 based on the closing price of the Company’s Class A Common Stock on December 1, 2014, and at the time of the July
Grant, the phantom units had a value of approximately $8,106,000 based on the closing price of the Class A Common Stock on July 21,
2015. Each phantom unit has an economic value equivalent to one share of the Company’s Class A Common Stock. The phantom units
vest on the fifth anniversary of the grant date and, in the event of a change in control or Mr. Becht’s death or disability, the phantom units
shall vest immediately. Within 30 days of the grant date, Mr. Becht had the ability to elect whether to receive payment in respect of the
phantom units in cash or shares of Class A Common Stock. Mr. Becht elected to receive payment in respect of the December Grant and the

July Grant in shares of Class A Common Stock.

© Reflects number of securities remaining available for future issuance under equity compensation plans, excluding share reserves related to

terminated equity plans.

Issuer Purchases of Equity Securities

453,488 shares of Class A Common Stock were repurchased during the fiscal year ended June 30, 2020.
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Item 6. Selected Financial Data.

(in millions, except per share data)

Condensed Consolidated Statements of Operations
Data:

Net revenues

Gross profit

Restructuring costs

Acquisition- and divestiture-related costs
Asset impairment charges

Operating (loss) income

Interest expense, net

(Loss) income before income taxes from continuing
operations

(Benefit) provision for income taxes

Net (loss) income from continuing operations
Net income from discontinued operations
Net (loss) income

Net (loss) income attributable to Coty Inc. for common
stockholders

Amounts attributable to Coty Inc.:

(Loss) income from continuing operations attributable to
Coty Inc. common stockholders

Net (loss) income attributable to Coty Inc. common
stockholders

Per Share Data:

Net (loss) income attributable to Coty Inc. per common
share:

Basic earnings (loss) from continuing operations
Basic earnings (loss) for Coty Inc.
Diluted earnings (loss) from continuing operations

Diluted earnings (loss for Coty Inc.

Weighted-average common shares
Basic
Diluted

Dividends declared per common share

(in millions)

Consolidated Cash Flows Data:

Net cash (used in) provided by operating activities
Net cash (used in) investing activities

Net cash (used in) provided by financing activities

Year Ended June 30,
2020® 2019 @® 2018 @M 2017 @O 2016 @M

$ 47178 $ 62879 $ 6,841.8 $ 7,650.3 $ 4,349.1
2,726.6 3,789.4 4,123.6 4,622.0 2,603.1

130.2 342 134.9 374.8 86.9
157.3 — 64.2 355.4 174.0
4340  3,729.0 — — 5.5
(1236.5)  (3,688.4) (155.5) (420.9) 254.2
2427 2252 200.6 218.6 81.9
(1,467.6)  (3,945.4) (394.5) (658.0) 138.8
(377.7) (54.8) (32.2) (259.5) (40.4)
(1,089.9)  (3,890.6) (362.3) (398.5) 179.2
87.2 121.0 234.5 — —
(1,002.7)  (3,769.6) (127.8) (398.5) 179.2

$ (1,006.7) § (3,784.2) § (168.8) § (422.2) § 156.9

(1,100.4)  (3,905.2) (403.3) (398.5) 179.2

$ (1,013.2) $ (3,784.2) $ (168.8) $ (398.5) $ 179.2

$ (145§ (520) $  (0.54)

$  (133)$ (5.04) § (023) $ (0.66) $ 045

$ (145§ (520) $  (0.54)

$  (133)$  (5.04) $ (023) $ (0.66) $  0.44
759.1 751.2 749.7 642.8 345.5
759.1 751.2 749.7 642.8 3542

$ 038 $ 0.50 $ 050 $ 0.65 $ 0.25

Year Ended June 30,

2020@ 2019© 2018 @ 2017 © 2016 P

$ (509 $ 6396 $ 4137 $ 7575 $ 5014
(833.4) (454.0) (687.6)  (1,163.6)  (1,059.2)
877.3 (160.3) 69.3 595.2 592.6
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As of June 30,

(in millions) 2020 @) 2019 2018 @ 2017 © 2016 ©
Consolidated Balance Sheets Data:

Cash and cash equivalents $ 3083 § 3404 $ 3316 $§ 5354 § 3724
Total assets ©V) 16,728.8 17,7100 22,6302  22,548.2 7,035.6
Total debt, net of discount 8,147.3 7,735.0 7,610.5 7,205.0 4,162.8
Total Coty Inc. stockholders’ equity 3,004.6 4,586.9 8,849.7 9,314.7 360.2

@ Included in fiscal 2020 are the financial impacts of the divestiture of Younique LLC on September 16, 2019, and the King Kylie transaction
on January 6, 2020.

® In fiscal 2020, we adopted ASU 2016-02, Leases (Topic 842) which requires lease assets and liabilities to be recorded on the balance sheet.

© In fiscal 2019, we adopted, on a modified retrospective basis as of July 1, 2018, authoritative guidance issued by the Financial Accounting
Standards Board (“FASB”) for ASC 606, Revenue from Contracts with Customers and ASU No. 2016-16, Income Taxes (Topic 740):
Intra-Entity Transfers of Assets Other Than Inventory.

@ Included in fiscal 2018 are the financial impacts of the acquisition of the Burberry Beauty Business as of October 2, 2017.

© Included in fiscal 2017 are the financial impacts of the acquisitions of the P&G Beauty Business as of October 1, 2016, ghd as of
November 21, 2016 and Younique as of February 1, 2017.

® Included in fiscal 2016 are the financial impacts of the Hypermarcas Brands as of February 1, 2016.
® In fiscal 2017, we adopted authoritative guidance issued by the FASB requiring that debt issuance costs be presented in the balance sheet as
a direct deduction from the carrying amount of the related debt liability, consistent with debt discounts. Prior to the adoption of this

guidance, debt issuance costs were presented within total assets in the Consolidated Balance Sheets. Total assets for all periods presented in

the table above have been conformed to the current balance sheet presentation.

™ In fiscal 2019, we adopted authoritative guidance issued by the FASB requiring employers to report the service cost component of net
periodic benefit cost in the same line item or items as other compensation costs arising from services rendered by the underlying employees
during the period. The other components of net periodic benefit cost are required to be reported separately and outside of operating income.
In addition, only the service cost component would be eligible for capitalization in assets. The impacts of the adoption of this standard were
retrospectively applied to fiscal years 2018 and 2017 presented in the table above.

p

For fiscal years 2017 and 2016, the results were not recast to show discontinued operations. The P&G Beauty Business acquisition and the
ghd acquisition were made during fiscal year 2017 and were mainly included in the Professional Beauty segment, which contributed net
revenues of $1,395.5 and $250.0 for fiscal 2017 and 2016, respectively. Due to the purchase accounting adjustments for the acquisition for
the P&G business, the Company concluded through a cost/benefit analysis that it was impractical to recast the discontinued operations
impact for these two fiscal years due to the complexities of the recast.

g

Due to the acquisition and purchase accounting adjustments for the acquisition of the P&G business, the Company concluded through a
cost/benefit analysis that it was impractical to recast the assets held for sale impact for the fiscal years 2018, 2017, and 2016, due to the
complexities of the recast.

Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations.

The following discussion and analysis of the financial condition and results of operations of Coty Inc. and its consolidated
subsidiaries, should be read in conjunction with the information contained in the Consolidated Financial Statements and related
notes included elsewhere in this document. When used in this discussion, the terms “Coty,” the “Company,” “we,” “our,” or
“us” mean, unless the context otherwise indicates, Coty Inc. and its majority and wholly-owned subsidiaries. The following
discussion contains forward-looking statements. See “Forward-Looking Statements” and “Risk Factors” for a discussion on the
uncertainties, risks and assumptions associated with these statements as well as any updates to such discussion as may be
included in subsequent reports we file with the SEC. Actual results may differ materially and adversely from those contained in
any forward-looking statements. The following discussion includes certain non-GAAP financial measures. See “Overview—

Non-GAAP Financial Measures” for a discussion of non-GAAP financial measures and how they are calculated.
All dollar amounts in the following discussion are in millions of United States (“U.S.”) dollars, unless otherwise indicated.
OVERVIEW

We are a global beauty company. We manufacture, market, sell and distribute branded beauty products, including
fragrances, color cosmetics, hair care products and skin & body related products throughout the world.
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Overview

We are one of the world’s largest beauty companies, with an iconic portfolio of brands across fragrance, color cosmetics,
hair color and styling, and skin and body care. Through targeted strategic transactions, we have strengthened and diversified our
presence across the countries, categories and channels in which we compete, building a strong beauty platform. The recent King
Kylie transaction and the pending transaction with Kim Kardashian West complement our existing portfolio. As we continue to
transform our Company, we are focused on the fragrance, color cosmetics and skin care categories, in both our prestige and
mass beauty businesses.

The divestiture of the Younique business in September 2019 and the strategic Wella Transaction signed in June, 2020 are
reflections of our intent to focus on our core go-to-market competencies and to simultaneously deleverage our balance sheet. By
retaining a 40% interest in the Wella Business following the closing of the Wella Transaction, we are able to benefit from the
potential upside of the stand-alone business in the longer term.

Our recently announced management changes, including an increase in diversity at both the Board and senior management
levels, demonstrate a commitment to our continued transformation. We expect that our strategy will continue to develop under
the direction of our new management team.

COVID-19 Impacts

The COVID-19 pandemic has had, and is expected to continue to have material effects on all of our product categories
across all segments and geographies. The unprecedented containment measures adopted worldwide to address the pandemic
have contributed to a significant decline in volume trends. In particular, demand for prestige products mainly sold in retail
malls, professional salon products, and the travel retail channel have been more significantly impacted by temporary closures of
non-essential businesses and social distancing measures. Many of our mass products are offered in other channels, such as drug
and grocery stores, that continue to operate as essential businesses. However, shelter-in-place orders, reduced store hours, and
other social distancing measures have resulted in reduced customer traffic and sales volumes for these product categories as
well.

In response to the COVID-19 pandemic, we have implemented several key measures. To mitigate closures of our existing
sales channels, open channels and markets are being prioritized, with the acceleration of several initiatives such as e-commerce.
We have also taken aggressive steps to reduce operating costs to more appropriately align with the current sales volume trends.
Such measures include slowing down our production to adjust our inventories, the recently announced temporary compensation
reductions for certain executives and for our non-executive board members, hiring and travel restrictions, temporary furloughs
for certain employees, using available local government assistance programs to reduce employee costs, and the reduction of
advertising and consumer promotion costs for sales channels that are closed or heavily impacted by social distancing. We
intend to utilize any tax payment deferrals that apply to us in specific jurisdictions. We will actively manage our working
capital to support our liquidity needs. Additionally, to address the potentially longer-lasting impacts of the COVID-19, the
lockdown and a possible recession resulting from COVID-19 in many markets, we will be implementing a plan to reduce our
cost base, which does not vary with revenues, by 25%, including an adaptation of our supply network and organization as well
as a reduction of certain discretionary expenses.

We anticipate continued negative pressure on sales volume until such containment measures are discontinued and normal
consumer traffic resumes. We currently expect that any easing of containment measures and recovery of the impacted sectors of
the economy will be gradual and uneven, as regions face potential resurgence of COVID-19 and related uncertainties. As a
result, we anticipate that consumer spending habits and consumer confidence will continue to shift, causing future sales and
volume trends to be non-linear. After the resumption of more typical business conditions, the economics of developing,
producing, launching, supporting and discontinuing products will continue to impact the timing of our sales and operating
performance each period. In addition, as product life cycles shorten, results are driven primarily by successfully developing,
introducing and marketing new, innovative products.

Exclusive of the effects of the COVID-19 pandemic, which became more evident in the fourth quarter, our global share
trends in the mass color cosmetics categories in which we compete continue to decline. However, Sally Hansen continues to
experience positive trends due to the ongoing success of the Good. Kind. Pure. launch.

April was the low point for net revenues due to the effects of COVID-19 in Fiscal 2020 and we have seen improvements in
May and June as different markets re-open. Further, we have seen considerable improvements during July and the first three
weeks of August, however our revenues continue to be below comparable periods in the prior year.

Operating and Reportable Segments

Due to the change in our reporting structure during the third quarter of this year and the discontinued operations
presentation (see Footnote 5—Segment Reporting), our business is organized into three operating segments and reportable
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segments. These are: Americas, Europe, Middle East & Africa (‘EMEA”), and Asia Pacific, which include the businesses
focused on prestige fragrances, prestige skin care, prestige color cosmetics, mass color cosmetics, mass fragrance, mass skin
care and body care and are supported by central marketing teams. Certain shared costs and the results of corporate initiatives are
managed outside of our three segments by Corporate.

Transformation Plan

Building on the multi-year Turnaround Plan we launched in July 2019, we are implementing a comprehensive
transformation agenda (the “Transformation Plan”), which aims to stabilize and gradually accelerate revenue growth, improve
our profitability through gross margin growth and cost control, optimizing our operating model for speed and agility, accelerate
e-commerce and digital growth, and deleverage our balance sheet. In 2020, we made organizational changes to reduce
geographic fragmentation and costs. On May 11, 2020, we commenced the implementation of a 25% reduction of our cost base,
which does not vary with revenues, by the end of fiscal 2023, including reprioritizing projects providing larger cost reduction
benefits, an adaptation of our supply network and organization as well as a reduction of certain discretionary expenses. This
Transformation Plan is designed to adjust our cost base to allow us to exit the post-COVID recovery phase as a financially and
operationally stronger, more nimble company, which is well positioned to capture growth opportunities. We expect to incur
cash costs consistent with the previously announced estimate. We are continually reviewing ways to accelerate and amplify the
transformation of the Company, including through the implementation of additional initiatives in connection with our
Transformation Plan.

These organizational, business and structural changes are still being operationalized, which introduces additional
complexity as we roll out several initiatives simultaneously, such as the separation of the Wella Business and the obligations
under the related TSA in connection with the Wella Transaction.

Non-GAAP Financial Measures

To supplement the financial measures prepared in accordance with GAAP, we use non-GAAP financial measures for
continuing operations and Coty Inc. including Adjusted operating income (loss), Adjusted net income (loss), and Adjusted net
income (loss) attributable to Coty Inc. to common stockholders (collectively, the “Adjusted Performance Measures”). The
reconciliations of these non-GAAP financial measures to the most directly comparable financial measures calculated and
presented in accordance with GAAP are shown in tables below. These non-GAAP financial measures should not be considered
in isolation from, or as a substitute for or superior to, financial measures reported in accordance with GAAP. Moreover, these
non-GAAP financial measures have limitations in that they do not reflect all the items associated with the operations of the
business as determined in accordance with GAAP. Other companies, including companies in the beauty industry, may calculate
similarly titled non-GAAP financial measures differently than we do, limiting the usefulness of those measures for comparative
purposes.

Despite the limitations of these non-GAAP financial measures, our management uses the Adjusted Performance Measures
as key metrics in the evaluation of our performance and annual budgets and to benchmark performance of our business against
our competitors. The following are examples of how these Adjusted Performance Measures are utilized by our management:

»  strategic plans and annual budgets are prepared using the Adjusted Performance Measures;

*  senior management receives a monthly analysis comparing budget to actual operating results that is prepared using the
Adjusted Performance Measures; and

*  senior management’s annual compensation is calculated, in part, by using some of the Adjusted Performance
Measures.

In addition, our financial covenant compliance calculations under our debt agreements are substantially derived from these
Adjusted Performance Measures.

Our management believes that Adjusted Performance Measures are useful to investors in their assessment of our operating
performance and the valuation of the Company. In addition, these non-GAAP financial measures address questions we
routinely receive from analysts and investors and, in order to ensure that all investors have access to the same data, our
management has determined that it is appropriate to make this data available to all investors. The Adjusted Performance
Measures exclude the impact of certain items (as further described below) and provide supplemental information regarding our
operating performance. By disclosing these non-GAAP financial measures, our management intends to provide investors with a
supplemental comparison of our operating results and trends for the periods presented. Our management believes these
measures are also useful to investors as such measures allow investors to evaluate our performance using the same metrics that
our management uses to evaluate past performance and prospects for future performance. We provide disclosure of the effects
of these non-GAAP financial measures by presenting the corresponding measure prepared in conformity with GAAP in our
financial statements, and by providing a reconciliation to the corresponding GAAP measure so that investors may understand
the adjustments made in arriving at the non-GAAP financial measures and use the information to perform their own analyses.
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Adjusted operating income from continuing operations excludes restructuring costs and business structure realignment
programs, amortization, acquisition- and divestiture-related costs and acquisition accounting impacts, asset impairment charges
and other adjustments as described below. We do not consider these items to be reflective of our core operating performance
due to the variability of such items from period-to-period in terms of size, nature and significance. They are primarily incurred
to realign our operating structure and integrate new acquisitions, and exclude divestitures, and fluctuate based on specific facts
and circumstances. Additionally, Adjusted net income attributable to Coty Inc. and Adjusted net income attributable to Coty
Inc. per common share are adjusted for certain interest and other (income) expense as described below and the related tax
effects of each of the items used to derive Adjusted net income as such charges are not used by our management in assessing
our operating performance period-to-period.

Adjusted Performance Measures reflect adjustments based on the following items:

Costs related to acquisition and divestiture activities: We have excluded acquisition- and divestiture-related costs and
the accounting impacts such as those related to transaction costs and costs associated with the revaluation of acquired
inventory in connection with business combinations because these costs are unique to each transaction. Additionally,
for divestitures, we exclude write-offs of assets that are no longer recoverable and contract related costs due to the
divestiture. The nature and amount of such costs vary significantly based on the size and timing of the acquisitions and
divestitures, and the maturities of the businesses being acquired or divested. Also, the size, complexity and/or volume
of past transactions, which often drives the magnitude of such expenses, may not be indicative of the size, complexity
and/or volume of any future acquisitions or divestitures.

Restructuring and other business realignment costs: We have excluded costs associated with restructuring and business
structure realignment programs to allow for comparable financial results to historical operations and forward-looking
guidance. In addition, the nature and amount of such charges vary significantly based on the size and timing of the
programs. By excluding the referenced expenses from our non-GAAP financial measures, our management is able to
further evaluate our ability to utilize existing assets and estimate their long-term value. Furthermore, our management
believes that the adjustment of these items supplement the GAAP information with a measure that can be used to
assess the sustainability of our operating performance.

Asset impairment charges: We have excluded the impact of asset impairments as such non-cash amounts are
inconsistent in amount and frequency and are significantly impacted by the timing and/or size of acquisitions. Our
management believes that the adjustment of these items supplement the GAAP information with a measure that can be
used to assess the sustainability of our operating performance.

Amortization expense: We have excluded the impact of amortization of finite-lived intangible assets, as such non-cash
amounts are inconsistent in amount and frequency and are significantly impacted by the timing and/or size of
acquisitions. Our management believes that the adjustment of these items supplement the GAAP information with a
measure that can be used to assess the sustainability of our operating performance. Although we exclude amortization
of intangible assets from our non-GAAP expenses, our management believes that it is important for investors to
understand that such intangible assets contribute to revenue generation. Amortization of intangible assets that relate to
past acquisitions will recur in future periods until such intangible assets have been fully amortized. Any future
acquisitions may result in the amortization of additional intangible assets.

Loss/(Gain) on divestitures and sale of brand assets: We have excluded the impact of Loss/(gain) on divestitures and
sale of brand assets as such amounts are inconsistent in amount and frequency and are significantly impacted by the

size of divestitures. Our management believes that the adjustment of these items supplement the GAAP information

with a measure that can be used to assess the sustainability of our operating performance.

Interest (income) expense: We have excluded foreign currency impacts associated with acquisition-related and debt
financing-related forward contracts, as well as debt financing transaction costs as the nature and amount of such
charges are not consistent and are significantly impacted by the timing and size of such transactions.

Other expense (income): We have excluded the impact of costs incurred for legal and advisory services rendered in
connection with the evaluation of the tender offer initiated by certain of our sharecholders. Our management believes
these costs do not reflect our underlying ongoing business, and the adjustment of such costs helps investors and others
compare and analyze performance from period to period. We have also excluded the impact of pension curtailment
(gains) and losses and pension settlements as such events are triggered by our restructuring and other business
realignment activities and the amount of such charges vary significantly based on the size and timing of the programs.

Loss on early extinguishment of debt: We have excluded loss on extinguishment of debt as this represents a non-cash
charge, and the amount and frequency of such charges is not consistent and is significantly impacted by the timing and
size of debt financing transactions.
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*  Noncontrolling interest: This adjustment represents the after-tax impact of the non-GAAP adjustments included in Net
income attributable to noncontrolling interests based on the relevant non-controlling interest percentage.

»  Tax: This adjustment represents the impact of the tax effect of the pretax items excluded from Adjusted net income.
The tax impact of the non-GAAP adjustments is based on the tax rates related to the jurisdiction in which the adjusted
items are received or incurred.

While acquiring brands and licenses comprises a part of our overall growth strategy, along with targeting organic growth
opportunities, we have excluded acquisition-related costs and acquisition accounting impacts in connection with business
combinations because these costs are unique to each transaction and the amount and frequency are not consistent and are
significantly impacted by the timing and size of our acquisitions. Our management assesses the success of an acquisition as a
component of performance using a variety of indicators depending on the size and nature of the acquisition, including:

»  the scale of the combined company by evaluating consolidated and segment financial metrics;

* the expansion of product offerings by evaluating segment, brand, and geographic performance and the respective
strength of the brands;

»  the evaluation of share expansion in categories and geographies;

» the earnings per share accretion and substantial incremental free cash flow generation providing financial flexibility for
us; and

*  the comparison of actual and projected results, including achievement of projected synergies, post integration;
provided that timing for any such comparison will depend on the size and complexity of the acquisition.

Constant Currency

We operate on a global basis, with the majority of our net revenues generated outside of the U.S. Accordingly, fluctuations
in foreign currency exchange rates can affect our results of operations. Therefore, to supplement financial results presented in
accordance with GAAP, certain financial information is presented in “constant currency”, excluding the impact of foreign
currency exchange translations to provide a framework for assessing how our underlying businesses performed excluding the
impact of foreign currency exchange translations. Constant currency information compares results between periods as if
exchange rates had remained constant period-over-period. We calculate constant currency information by translating current
and prior-period results for entities reporting in currencies other than U.S. dollars into U.S. dollars using prior year foreign
currency exchange rates. The constant currency calculations do not adjust for the impact of revaluing specific transactions
denominated in a currency that is different to the functional currency of that entity when exchange rates fluctuate. The constant
currency information we present may not be comparable to similarly titled measures reported by other companies.

Basis of Presentation of Acquisitions and Divestitures

During the period when we complete an acquisition, divestiture or early license termination, the financial results of the
current year period are not comparable to the financial results presented in the prior year period. When explaining such changes
from period to period and to maintain a consistent basis between periods, we exclude the financial contribution of: (i) the
acquired brands or businesses in the current year period until we have twelve months of comparable financial results and (ii) the
divested brands or businesses or early terminated brands in the prior year period, to maintain comparable financial results with
the current fiscal year period. Acquisitions, divestitures and early license terminations that would impact the comparability of
financial results between periods presented in the Management’s Discussion and Analysis of Financial Condition and Results of
Operations are shown in the table below.
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Period of acquisition,
divestiture, or termination

Acquisition, divestiture, or
termination

Impact on basis of
2020/2019 presentation

Impact on basis of 2019/2018
presentation

Second quarter fiscal
2018

Third quarter fiscal 2018

Fourth quarter fiscal
2018

First quarter fiscal 2020

Acquisition: Burberry Beauty
Business

Termination: Guess

Divestitures of licenses:
Playboy and Cerruti

Divestiture: Younique - the

First quarter fiscal 2019
financial contribution
excluded

n/a

First, second and third
quarter fiscal 2018 financial
contribution excluded

Fiscal 2018 financial
contribution excluded

n/a

n/a

September fiscal year n/a

divestiture of the interest in
Foundation, which holds the
net assets for Younique

2020 and September -
June fiscal year 2019
financial contribution
excluded. Closing date of
divestiture was
September 16, 2019.
This effectively excludes
the incremental three
months and 14 days of
net revenue contribution
from Younique in the
prior year.

Third and fourth quarter
fiscal year 2020 financial
contribution excluded.

Third quarter fiscal 2020 Acquisition: King Kylie n/a

Transaction - the acquisition
of 51% interest in King Kylie
LLC

When used herein, the term “Acquisitions” and “Divestitures” refer to the financial contributions of the related acquisitions
or divestitures and early license terminations shown above, during the period that is not comparable as a result of such
acquisitions or divestitures and early license terminations.

Financial results for the Wella Business for fiscal years 2020, 2019 and 2018 are presented as discontinued operations.

Unless otherwise noted, the following section pertains to the results of continuing operations.

NET REVENUES

In fiscal 2020, net revenues decreased 25%, or $1,570.1, to $4,717.8 from $6,287.9 in fiscal 2019. Excluding the impacts
of the Acquisition and Divestiture, total net revenues in fiscal 2020 decreased 22%, or $1,339.7, to $4,653.4 from $5,993.1 in
fiscal 2019, reflecting a negative foreign currency exchange translation impact of 2%, and a decrease in unit volume of 20%.
The decrease in net revenues primarily reflects lower sales due to the COVID-19 pandemic, impacting all product categories
across the Company, which more than offset the positive trends in the first half of the fiscal year driven by the resolution of the
supply chain disruptions, which negatively impacted net revenues in the prior year. The pandemic had the highest impact on our
prestige products, due to the closure of retail malls and travel retail channels, while the impact to the mass category brands sold
in drug and grocery stores, although significant due to social distancing directives, was relatively mitigated due to these
distribution channels mostly remaining open. The closure of nail salons had a positive impact on our Sally Hansen brand,
mainly in the United States. This brand also experienced a successful launch of the Good.Kind.Pure products in the first half of
the fiscal year.

In fiscal 2019, net revenues decreased 8%, or $553.9, to $6,287.9 from $6,841.8 in fiscal 2018. Excluding the impacts of
the Acquisition and Divestitures, total net revenues in fiscal 2019 decreased 7%, or $461.5, to $6,225.6 from $6,687.1 in fiscal
2018, reflecting a negative foreign currency exchange translation impact of 3%, and a decrease in unit volume of 4%. The
decrease in net revenues primarily reflects:

(i) shelf-space losses primarily impacting CoverGirl and Rimmel which have contributed to the negative share trends in
the color cosmetics category;

(i) performance challenges in our brands across Europe which have contributed to the region’s negative share trends in
the color cosmetics category;

(ii1) moderate weakness in the mass beauty categories in the United States and Europe; and
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(iv) the supply chain disruptions, which negatively impacted net revenues primarily in the first half of 2019 and were
resolved in the fourth quarter of fiscal 2019.

These decreases were partially offset by continued success from the prestige product category, mainly from increased sales
from Burberry, Calvin Klein and Gucci.

Year Ended June 30, Change %
(in millions) 2020 2019 2018 2020/2019 2019/2018
NET REVENUES
Americas $  1,771.0 $ 22489 $ 23993 (21%) (6%)
EMEA 2,308.6 2,909.7 3,250.7 (21%) (10%)
Asia Pacific 582.7 771.1 758.7 (24%) 2%
Other 55.5 358.2 433.1 (85%) (17%)
Total $ 47178 § 6,287.9 $ 6,841.8 (25%) (8%)
Americas

In fiscal 2020, net revenues in the Americas segment decreased 21%, or $477.9 to $1,771.0 from $2,248.9 in fiscal 2019.
Excluding the impact of the Acquisition, net revenues in the Americas segment decreased 24%, or $529.9, to $1,719.0 in fiscal
2020 from $2,248.9 in fiscal 2019, reflecting a decrease in unit volume of 19%, a negative foreign currency exchange
translation impact of 2% and a negative price and mix impact of 3%. The decrease in net revenues primarily reflects:

(i) lower net revenues due to the COVID-19 pandemic, impacting all product categories across the segment, with the
highest impact on prestige products due to the closure of retail malls and travel retail channels. The impact to the
mass category brands sold in drug and grocery stores, although significant due to social distancing directives, was
relatively mitigated due to these distribution channels mostly remaining open;

(i1) shelf-space losses in the United States primarily in the first half, impacting CoverGirl, and Rimmel which have
contributed to the negative share trends in the mass color cosmetics and prestige skin products; and

(iil) negative category trends in the United States for mass color cosmetics and mass fragrances.
These decreases were partially offset by:

(i) positive impact in the first half of fiscal 2020 from the resolution of the supply chain disruptions which negatively
impacted net revenues in the prior year;

(ii) significant improvement in e-commerce sales from a modest prior year base, primarily in prestige make-up and mass
body care;

(iii) increased net revenues from Sally Hansen due to continued success across its core sub-brands as well as incremental
net revenues from the launch of Good.Kind.Pure, enhanced by the closure of nail salons across the region due to the
COVID-19 pandemic; and

(iv) incremental net revenues from Tiffany & Co due to the launch of Tiffany & Love in the first half.

In fiscal 2019, net revenues in the Americas segment decreased 6%, or $150.4, to $2,248.9 from $2,399.3 in fiscal 2018.
Excluding the impact of the Acquisition and Divestitures, net revenues in Americas decreased 6% or $131.6, to $2,232.0 in
fiscal 2019 from $2,363.6 in fiscal 2018, reflecting a negative foreign currency exchange translation impact of 3%, a negative
price and mix impact of 2%, and a decrease in unit volume of 1%. The decrease in net revenues primarily reflects:

(i) shelf-space losses in the United States primarily impacting CoverGirl and Rimmel, which have contributed to the
negative share trends in the color cosmetics category;

(i1) reduced net revenues in the United States from the supply chain disruptions primarily in the first half of fiscal 2019;

(ii1) lower net revenues from philosophy due to distribution losses at a key U.S. customer and due to the timing of
shipments; and

(iv) unfavorable foreign currency exchange translation impacts of certain currencies in Latin America.
These decreases were partially offset by:

(i) increased net revenues from Burberry in the United States due to the integration and growth of the Burberry Beauty
Business; and
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(i) higher net revenues from Monange due to category growth and share gains in Brazil.

EMFEA

In fiscal 2020, net revenues in the EMEA segment decreased 21%, or $601.1, to $2,308.6 from $2,909.7 in fiscal 2019,
reflecting a decrease in unit volume of 21% and a negative foreign currency exchange translation impact of 2%, partially offset
by a positive price and mix impact of 2%. The decrease in net revenues primarily reflects:

(i) lower net revenues due to the COVID-19 pandemic, impacting all product categories across the segment, with the
highest impact on prestige products due to the closure of retail malls and travel retail channels. These decreases
more than offset the increased net revenues from prestige products in the first half of the fiscal year. The impact to
the mass category brands sold in drug and grocery stores, although significant due to social distancing directives,
was relatively mitigated due to these distribution channels mostly remaining open; and

(i) negative share trends in Europe for mass color cosmetics, partially due to a strategic decision to withdraw Bourjois
in the UK.

These decreases were partially offset by:

(i) increased net revenues in the first half of fiscal 2020 due to the resolution of the supply chain disruptions which
negatively impacted net revenues in the prior year;

(i1) significant improvement in e-commerce sales from a modest prior year base; and

(iii) positive impact in the first three quarters of the fiscal year from: Burberry due to continued success from the launch
of Burberry Her in the prior year; Lacoste in Russia due to the launch of Lacoste Timeless; and Bruno Banani
mainly driven by the launch of Bruno Banani Loyal Man in Germany.

In fiscal 2019, net revenues in EMEA decreased 10%, or $341.0, to $2,909.7 from $3,250.7 in fiscal 2018. Excluding the
impact of the Acquisition and Divestitures, net revenues in EMEA decreased 9%, or $275.0, to $2,878.0 in fiscal 2019 from
$3,153.0 in fiscal 2018, reflecting a decrease in unit volume of 8% and a negative foreign currency exchange translation impact
of 4%, offset by a positive price and mix impact of 3%. The decrease in net revenues primarily reflects:

(i) performance challenges in our mass category brands across Europe which have contributed to the region’s negative
share trends in the color cosmetics category;

(i) declines in Rimmel, Bourjois, and Max Factor across the region due to the supply chain disruptions primarily in the
first half of fiscal 2019; and

(iii) declines in mass fragrances in Western Europe in part due to negative share and category trends in the mass
fragrances category.

These declines were partially offset by:

(i) incremental net revenues from Calvin Klein and Burberry across the region; and

(i1) increased net revenues in South Africa from brands across the color cosmetics and prestige fragrance categories.
Asia Pacific

In fiscal 2020, net revenues in the Asia Pacific segment decreased 24%, or $188.4, to $582.7 from $771.1 in fiscal 2019,
reflecting a decrease in unit volume of 21%, a negative foreign currency exchange translation impact of 2%, and a negative
price and mix impact of 1%. The decrease in net revenues primarily reflects:

(i) lower net revenues due to the COVID-19 pandemic, impacting all product categories across the segment, with the
highest impact on the prestige category due to the closure of retail malls and travel retail channels. The impact to the
mass category brands sold in drug and grocery stores, although significant due to social distancing directives, was
relatively mitigated due to these distribution channels mostly remaining open;

(i) lower net revenues due to the Hong Kong protests, impacting mainly the prestige brands;

(iii) declines from strategic initiatives to reduce distribution through lower priced channels in Southeast Asia impacting
brands across the prestige and mass fragrance category; and

(iv) declines in Max Factor in China in an effort to optimize trade inventory levels.
These decreases were partially offset by:

(i) increased net revenues from the relaunch of Gucci Make-up in the Asia Pacific travel retail channel in the first half
of the fiscal year, despite geopolitical disruptions in Hong Kong; and
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(i1) positive impact in the first half of the fiscal year from Burberry due to continued success from the launch of
Burberry Her in the prior year; and Rimmel mainly driven by increased net revenues in Japan.

In fiscal 2019, net revenues in Asia Pacific increased 2%, or $12.4, to $771.1 from $758.7 in fiscal 2018. Excluding the
impact of the Acquisition and Divestitures, net revenues in Asia Pacific increased 3% or $20.0 to $757.4 in fiscal 2019 from
$737.4 in fiscal 2018, reflecting an increase in unit volume of 7%, offset by a decrease in price and mix of 1% and a negative
foreign currency exchange translation impact of 3%. The increase in net revenues primarily reflects increased net revenues in
China from Gucci and Burberry, offset by lower net revenues in China from Max Factor due to changes to retailer trade
inventory levels.

Other
Other consists of the net revenues from Younique.
COST OF SALES

In fiscal 2020, cost of sales decreased 20%, or $507.3, to $1,991.2 from $2,498.5 in fiscal 2019. Cost of sales as a
percentage of net revenues increased to 42.2% in fiscal 2020 from 39.7% in fiscal 2019 resulting in a gross margin percentage
decrease of approximately 250 basis points primarily reflecting COVID-19 reduced sales volume impact which negatively
impacted the gross margin trends during the pre-COVID-19 period, as follows:

(i) increased excess and obsolescence expense on inventory;
(i1) incremental expense of underutilized facilities costs; and
(iii) increased designer license fees due to an unfavorable mix of prestige brands with higher minimum royalty rates.

These negative impacts were partially offset by increased gross margin due to sales price increases in Brazil in the current
period, compared to lower base due to negative mix impact associated with lower-margin body care products in the prior
period.

In fiscal 2019, cost of sales decreased 8%, or $219.7, to $2,498.5 from $2,718.2 in fiscal 2018. Cost of sales as a
percentage of net revenues remained constant at 39.7% in fiscal 2019 and in fiscal 2018, primarily reflecting:

(i) a favorable mix impact associated with the increased proportion of net revenue contribution from higher-margin
prestige products in the current period as compared to the prior period,;

(i) lower costs from distributor terminations and accelerated depreciation of buildings and equipment associated with
plant closures related to the global integration activities in the prior period; and

(iii) decreased excess and obsolescence expense on inventory in the Corporate segment for artwork transition activities
on acquired inventory in connection with the acquisition of the P&G Beauty Business.

These improvements were mostly offset by:
(i) increased designer license fees due to an unfavorable mix of prestige brands with higher loyalty rates;
(i1) increased excess and obsolescence expense on mass category product inventory;

(iii) increased freight expenses, primarily reflecting higher import duties and freight rates in the Asia Pacific segment;
and

(iv) the negative mix impact within the mass product category associated with a higher proportionate net revenue
contribution from lower-margin body care products, which has its primary commercial market located in Brazil.

SELLING, GENERAL AND ADMINISTRATIVE EXPENSES

In fiscal 2020, selling, general and administrative expenses decreased 10%, or $347.9, to $3,120.0 from $3,467.9 in fiscal
2019. These amounts include the impact of a higher base of overhead costs in continuing operations following the decision to
divest the Wella Business. Selling, general and administrative expenses as a percentage of net revenues increased to 66.1% in
fiscal 2020 from 55.2% in fiscal 2019, or approximately 1090 basis points. This increase was primarily due to:

(i) 520 basis points related to higher administrative costs as a percentage of net revenue as the compensation expense
savings and from prior restructuring programs were out-paced by the decline in net revenues;

(i) 310 basis points related to higher advertising and consumer promotion costs as a percentage of net revenues as the
savings in non-strategic spending in non-working media and other consumer promotion activities across all
segments, and savings in media and promotional trade spending from the COVID-19 pandemic were out-paced by
the decline in net revenues;
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(ii1) 150 basis points related to higher bad debt expense of 70 basis points, with the remainder due to: loss on disposal of
assets and lease terminations; higher negative transactional impact from our exposure to foreign currency exchange
fluctuations; and other expenses;

(iv) 70 basis points related to higher share-based compensation in the current year, compared to significant executive
forfeitures of share-based compensation instruments in the prior year; and

(v) 40 basis points related to savings in logistics costs from the COVID-19 pandemic out-paced by the decline in net
revenues.

In fiscal 2019, selling, general and administrative expenses decreased 9%, or $339.2, to $3,467.9 from $3,807.1 in fiscal
2018. Selling, general and administrative expenses as a percentage of net revenues decreased to 55.2% in fiscal 2019 from
55.6% in fiscal 2018, or approximately 40 basis points. This decrease was primarily reflecting:

(i) 140 basis points related to lower advertising and consumer promotion costs due to a rationalization of non-strategic
spending in non-working media and other consumer promotion activities across all segments, and a decrease in
media spending in the mass product category; and

(i) 30 basis points related to lower share-based compensation expense due to significant executive forfeitures of share-
based compensation instruments, and positive transactional impact from our exposure to foreign currency exchange
fluctuations.

These decreases were partially offset by:

(i) 60 basis points related to higher administrative costs due to our integration activities, as well as the decline in net
revenues in the mass product category, which outpaced the overall decline in administrative costs from
compensation expense savings as a result of restructuring actions and certain other programs; and

(i) 70 basis points related to higher distribution and warehousing expenses due to a strategic shift in certain markets to
distribute through subsidiaries as opposed to third-party distributors; and other expenses.

OPERATING (LOSS) INCOME FROM CONTINUING OPERATIONS

In fiscal 2020, operating loss from continuing operations was $1,236.5 compared to a loss of $3,688.4 in fiscal 2019.
Operating margin increased to (26.2)% in fiscal 2020 as compared to (58.7)% in fiscal 2019. The operating margin
improvements are largely driven by lower asset impairment charges in the current year compared with the prior year, partially
offset by reduced net revenue base in the current year due to the impact from the COVID-19 pandemic, causing increased cost
of goods sold and selling and general administrative expenses as a percentage of net revenues, and higher restructuring expense
and acquisition and divestiture related costs in the current year.

In fiscal 2019, operating loss from continuing operations was $3,688.4 compared to a loss of $155.5 in fiscal 2018.
Operating margin, or operating loss as a percentage of net revenues, decreased to (58.7)% of net revenues in fiscal 2019 as
compared to an operating margin of (2.3)% in fiscal 2018. The operating margin decreases were largely driven by the asset
impairment charges in fiscal 2019.

Operating (Loss) Income by Segment

Year Ended June 30, Change %

(in millions) 2020 2019 2018 2020/2019 2019/2018

OPERATING (LOSS) INCOME FROM

CONTINUING OPERATIONS
Americas $  (164.8) $ (1,4745) $ 456 89% <(100%)
EMEA (248.4)  (1,344.1) 131.4 82% <(100%)
Asia Pacific (74.0) (253.1) 52.7 71% <(100%)
Other (10.9) (18.6) 70.1 41% <(100%)
Corporate (738.4) (598.1) (455.3) (23%) (31%)
Total $ (1,236.5) $ (3,688.4) $ (155.5) 66% <(100%)
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Americas

In fiscal 2020, operating loss for Americas was $164.8 compared to a loss of $1,474.5 in fiscal 2019. Operating margin
increased to (9.3)% of net revenues in fiscal 2020 as compared to (65.6)% in fiscal 2019, primarily reflecting higher asset
impairment charges in the prior year, partially offset by reduced net revenue base due to the impact from the COVID-19
pandemic, higher cost of goods sold and selling, general, and administrative expense as a percentage of net revenues, and
current year asset impairment charges.

In fiscal 2019, operating loss for Americas was $1,474.5 compared to an income of $45.6 in fiscal 2018. Operating margin
decreased to (65.6)% of net revenues in fiscal 2019 as compared to 1.9% in fiscal 2018, primarily driven by the asset
impairment charges in fiscal 2019.

EMFEA

In fiscal 2020, operating loss for EMEA was $248.4 compared to a loss of $1,344.1 in fiscal 2019. Operating margin
increased to (10.8)% of net revenues in fiscal 2020 as compared to (46.2)% in fiscal 2019, primarily reflecting higher asset
impairment charges in the prior year, partially offset by reduced net revenue base due to the impact from the COVID-19
pandemic, higher cost of goods sold and selling, general, and administrative expense as a percentage of net revenues, and
current year asset impairment charges.

In fiscal 2019, operating loss for EMEA was $1,344.1 compared to an income of $131.4 in fiscal 2018. Operating margin
decreased to (46.2)% of net revenues in fiscal 2019 as compared to 4.0% in fiscal 2018, primarily driven by the asset
impairment charges in fiscal 2019.

Asia Pacific

In fiscal 2020, operating loss for Asia Pacific was $74.0 compared to a loss of $253.1 in fiscal 2019. Operating margin
increased to (12.7)% of net revenues in fiscal 2020 as compared to (32.8)% in fiscal 2019, primarily reflecting higher asset
impairment charges in the prior year, partially offset by reduced net revenues due to the impact from the COVID-19 pandemic,
and higher cost of goods sold and selling, general and administrative expenses as a percentage of net revenues.

In fiscal 2019, operating loss for Asia Pacific was $253.1 compared to an income of $52.7 in fiscal 2018. Operating margin
decreased to (32.8)% of net revenues in fiscal 2019 as compared to 6.9% in fiscal 2018, primarily driven by the asset
impairment charges in fiscal 2019.

Other
Other represents operating (loss) income from Younique.
Corporate

Corporate primarily includes expenses not directly relating to our operating activities. These items are included in
Corporate since we consider them to be corporate responsibilities, and these items are not used by our management to measure
the underlying performance of the segments.

Operating loss for Corporate was $738.4, $598.1 and $455.3 in fiscal 2020, 2019 and 2018, respectively, as described
under “Adjusted Operating Income” below. The operating loss of $738.4 in fiscal 2020 includes asset impairment charges,
acquisition and divestiture related costs and restructuring and other business realignment costs, partially offset by the gain on
sale of business.

The operating loss of $598.1 in fiscal 2019 includes asset impairment charges and restructuring and other business
realignment costs.
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Continuing Operations by Segment

We believe that adjusted operating (loss) income from continuing operations by segment further enhances an investor’s
understanding of our performance. See “Overview—Non-GAAP Financial Measures.” A reconciliation of reported operating
income (loss) to Adjusted operating income is presented below, by segment:

Year Ended June 30, 2020

Reported Adjusted
(in millions) (GAAP) Adjustments @ (Non-GAAP)
Adjusted Operating loss from continuing operations
Americas $ (164.8) $ (75.3) $ (89.5)
EMEA (248.4) (230.4) (18.0)
Asia Pacific (74.0) (25.0) (49.0)
Other (10.9) (7.4) 3.5
Corporate (738.4) (736.7) (1.7
Total $ (1,236.5) $ (1,074.8) $ (161.7)
Year Ended June 30, 2019
Reported Adjusted
(in millions) (GAAP) Adjustments © (Non-GAAP)
Adjusted Operating income from continuing operations
Americas $ (1,474.5) $ (1,633.7) $ 159.2
EMEA (1,344.1) (1,597.4) 253.3
Asia Pacific (253.1) (314.8) 61.7
Other (18.6) (34.8) 16.2
Corporate (598.1) (598.5) 0.4
Total $ (3,688.4) $ (4,179.2) $ 490.8

Year Ended June 30, 2018

Reported Adjusted
(in millions) (GAAP) Adjustments @ (Non-GAAP)
Adjusted Operating income from continuing operations
Americas $ 456 $ (62.0) $ 107.6
EMEA 131.4 (125.1) 256.5
Asia Pacific 52.7 (22.0) 74.7
Other 70.1 35.2) 105.3
Corporate (455.3) (455.7) 0.4
Total $ (155.5) $ (700.0) $ 544.5

@ See a reconciliation of reported operating (loss) income to adjusted operating income and a description of the adjustments under “Adjusted
Operating (Loss) Income from Continuing Operations for Coty Inc.” below. All adjustments are reflected in Corporate, except for
amortization and asset impairment charges on goodwill, regional indefinite-lived intangible assets, and finite-lived intangible assets, which
are reflected in the Americas, EMEA, Asia Pacific, and Other segments.
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Adjusted Operating (Loss) Income from Continuing Operations for Coty Inc.

Adjusted operating (loss) income from continuing operations provides investors with supplementary information relating to
our performance. See “Overview—Non-GAAP Financial Measures.” Reconciliation of reported operating loss to adjusted
operating (loss) income is presented below:

Year Ended June 30, Change %
(in millions) 2020 2019 2018 2020/2019 2019/2018
Reported operating loss from continuing
operations $ (1,2365) $ (3,688.4) $ (155.5) 66%  <(100%)
% of Net revenues (26.2%) (58.7%) (2.3%)
Amortization expense 233.1 246.7 2443 (6%) 1%
Restructuring and other business realignment costs 361.9 203.5 351.0 78% (42%)
Costs related to acquisition and divestiture activities 157.3 — 76.1 N/A (100%)
Asset impairment charges 434.0 3,729.0 (88%) N/A
Loss/(gain) on divestitures and sale of brand assets (111.5) — 28.6 N/A (100%)
Total adjustments to reported operating loss 1,074.8 4,179.2 700.0 (74%) >100%
Adjusted operating (loss) income from continuing
operations $ @e6r7 $  490.8 $ 5445 <(100%) (10%)
% of Net revenues (3.4%) 7.8 % 8.0 %

In fiscal 2020, adjusted operating loss was $161.7 compared to an income of $490.8 in fiscal 2019. These amounts include
the impact of a higher base of overhead costs in continuing operations following the decision to divest the Wella Business.
Adjusted operating margin decreased to (3.4%) of net revenues in fiscal 2020 as compared to 7.8% in fiscal 2019, primarily
driven by reduced net revenues due to the COVID-19 pandemic, higher selling, general and administrative costs as a percentage
of net revenues and higher cost of goods sold as a percentage of net revenues.

In fiscal 2019, adjusted operating income was $490.8 from $544.5 in fiscal 2018. Adjusted operating margin decreased to
7.8% of net revenues in fiscal 2019 as compared to 8.0% in fiscal 2018, primarily driven by higher selling, general and
administrative costs as a percentage of net revenues, partially offset by cost of goods sold as a percentage of net revenues.

Amortization Expense

In fiscal 2020, amortization expense decreased to $233.1 from $246.7 in fiscal 2019. In fiscal 2020, amortization expense
of $75.3, $125.4, $25.0, and $7.4 was reported in the Americas, EMEA, Asia Pacific, and Other segments, respectively. In

fiscal 2019, amortization expense of $53.9, $133.3, $24.6, and $34.9 was reported in the Americas, EMEA, Asia Pacific, and
Other segments, respectively.

In fiscal 2019, amortization expense increased to $246.7 from $244.3 in fiscal 2018. In fiscal 2018, amortization expense
of $62.0, $125.0, $22.0, and $35.3 was reported in the Americas, EMEA, Asia Pacific, and Other segments, respectively.

Restructuring and Other Business Realignment Costs

We continue to analyze our cost structure, including opportunities to simplify and optimize operations. In connection with
the four-year Turnaround plan announced on July 1, 2019 to drive substantial improvement and optimization in our business,
we have and expect to continue to incur restructuring and other business realignment costs. On May 11, 2020 we announced an
expansion of the Turnaround Plan to further reduce fixed costs, the Transformation Plan. During fiscal 2020, we paid cash of
approximately $210.7 in connection with the execution of the Transformation Plan and our previously announced programs.

Prior to July 1, 2019, we incurred restructuring and related costs aimed at integrating and optimizing the combined
organization following the acquisition of the P&G Beauty Business, which we refer to as the Global Integration Activities, and
reducing fixed costs and enabling further investment in the business, which we refer to as the 2018 Restructuring Actions.

In fiscal 2020, we incurred restructuring and other business realignment costs of $361.9, as follows:

*  We incurred restructuring costs of $130.2, primarily related to the Transformation Plan, included in the Consolidated
Statements of Operations; and

*  We incurred business structure realignment costs of $231.7 primarily related to our Transformation Plan and certain
other programs. This amount includes $217.2 reported in selling, general and administrative expenses, primarily
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related to severance, consulting costs and accelerated depreciation costs; and $14.5 reported in cost of sales in the
Consolidated Statement of Operations.

In fiscal 2019, we incurred restructuring and other business structure realignment costs of $203.5, as follows:

*  We incurred Restructuring costs of $34.2 primarily related to the Global Integration Activities and 2018 Restructuring
Actions, included in the Consolidated Statements of Operations; and

*  We incurred business structure realignment costs of $169.3 primarily related to our Global Integration Activities and
certain other programs. Of this amount $159.9 is included in selling, general and administrative expenses and $9.4 is
included in cost of sales, primarily due to costs incurred for the realignment of the business due to the P&G Beauty
Business.

In fiscal 2018, we incurred restructuring and other business structure realignment costs of $351.0, as follows:

*  We incurred Restructuring costs of $134.9 primarily related to the Global Integration Activities and 2018
Restructuring Actions, included in the Consolidated Statements of Operations; and

*  We incurred business structure realignment costs of $216.1 primarily related to our Global Integration Activities and
certain other programs. Of this amount $165.6 is included in selling, general and administrative expenses and $50.5 is
included in cost of sales.

In all reported periods, all restructuring and other business realignment costs were reported in Corporate.
Acquisition- and divestiture-related costs

In fiscal 2020,we incurred $157.3 of acquisition- and divestiture-related costs, of which $19.7 were consulting and legal
costs associated with the King Kylie Transaction and the pending transaction with Kim Kardashian West, and $137.6 associated
with the Wella Transaction and other contract termination costs.

In fiscal 2019, there were no acquisition or divestiture-related charges incurred.

In fiscal 2018, we incurred $64.2 of costs primarily related to the acquisition of the P&G Beauty Business, the Burberry
Beauty Business, and Younique. We also incurred $7.1 of cost related to acquired inventory step-up amortization in connection
with the acquisitions of Younique and the Burberry Beauty Business, as well as $4.8 in excess & obsolescence expense on
inventory associated with the Burberry Beauty Business acquisition, included in Cost of sales in the Consolidated Statements of
Operations.

In all reported periods, all acquisition- and divestiture-related costs were reported in Corporate, except where otherwise
noted.

Asset Impairment Charges

In fiscal 2020, we incurred $434.0 of asset impairment charges primarily due to $329.0 related to indefinite-lived other
intangible assets and $105.0 related to goodwill, all reported in Corporate.

In fiscal 2019, we incurred $3,729.0 of asset impairment charges primarily due to: $3,307.5 related to goodwill; $389.8
related to indefinite-lived other intangible assets; $19.7 on finite-lived other intangible assets; and $12.0 related to a Corporate
investment recorded during fiscal 2019.

In fiscal 2018, we did not incur any asset impairment charges.

For further detail as to the factors resulting in the asset impairment charges please see Note 12 —Goodwill and Other
Intangible Assets, net to the Consolidated Financial Statements.

Loss (Gain) on divestitures and sale of brand assets

In fiscal 2020, we completed the divestiture of Younique resulting in income of $111.5 included in Gain on divestitures
and sale of brand assets in the Consolidated Statements of Operations.

In fiscal 2019, we did not incur a loss (gain) on divestitures and sale of brand assets.

In fiscal 2018, we sold certain assets relating to our Playboy and Cerruti fragrance brands and recorded a loss of $28.6.
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INTEREST EXPENSE, NET

Net interest expense was $242.7, $225.2, and $200.6 in fiscal 2020, fiscal 2019 and fiscal 2018, respectively. In fiscal year
2020, the net interest expense was higher due to foreign exchange losses, net of derivative contracts, as compared to gains in
fiscal 2019, and lower interest income on bank balances and short-term investments, offset by lower current year interest
expense on average debt balances due to lower interest rates. In fiscal 2019, the increased net interest expense was primarily as
a result of higher average debt balances.

LOSS ON EARLY EXTINGUISHMENT OF DEBT

We did not incur any losses related to the early extinguishment of debt in fiscal 2020 and in fiscal 2019. In fiscal 2018, we
incurred $10.7 in losses related to the write-off of debt discount and deferred financing costs in connection with the refinancing
of our credit agreement entered into on October 27, 2017 (the “Coty Credit Agreement”) and the debt facilities available under
the Galleria Credit Agreement (the “Galleria Credit Agreement”).

OTHER EXPENSE (INCOME), NET

In fiscal 2020, we incurred $(11.6) of net other income, primarily related to pension curtailment gains as a result of the
Transformation plan, which significantly reduced the expected years of future service for employees participating in our non-
U.S. pension plans, partially offset by changes in the Mandatorily Redeemable Financial Interest (“MRFI”) and other
miscellaneous expense.

In fiscal 2019, we incurred $31.8 of net other expense, primarily related to legal and advisory services rendered in
connection with the evaluation of the tender offer initiated by certain of our shareholders, changes in the MRFI balance
associated with a certain Southeast Asian subsidiary, partially offset by pension curtailment gains as a result of the Global
Integration Activities, which significantly reduced the expected years of future service for employees participating in our non-
U.S. pension plans.

In fiscal 2018, we incurred $27.7 of net other expense, primarily related to third-party debt issuance costs incurred in
connection with the refinancing of the Coty Credit Agreement and Galleria Credit Agreement, and costs related to the change in
the MRFI balance primarily associated with a certain Southeast Asian subsidiary, partially offset by curtailment gain triggered
by an amendment to a non-U.S. postretirement healthcare plan during fiscal 2018, which significantly reduced the expected
years of future service for employees participating in the plan.

INCOME TAXES

The following table presents our (benefit) provision for income taxes, and effective tax rates for the periods presented:

2020 2019 2018
(Benefit) for income taxes $ 3717y $ (54.8) S (32.2)
Effective income tax rate 25.7 % 1.4 % 82 %
The effective income tax rate for fiscal 2020 was 25.7% as compared with 1.4% in fiscal 2019 and 8.2% in fiscal 2018.

The positive effective income tax rate in fiscal 2020 results from reporting losses before taxes and a benefit for income
taxes. During fiscal 2020, the Company recorded a benefit of $105.7 for the capital loss generated as a result of the disposition
of its investment in Younique.

The positive effective income tax rate in fiscal 2019 includes the impact of the goodwill impairment that is not tax-
deductible.

The positive effective income tax rate in fiscal 2018 includes an expense of $123.0 as a result of the Tax Act. This expense
is due to the one-time deemed repatriation tax offset by a tax benefit on the revaluation of the Company’s deferred taxes.

The effective rates vary from the blended rate of approximately 21% due to the effect of (i) jurisdictions with different
statutory rates, (ii) adjustments to our unrecognized tax benefits and accrued interest, (iii) non-deductible expenses, (iv) audit
settlements and (v) valuation allowance changes. Our effective tax rate could fluctuate significantly and could be adversely
affected to the extent earnings are lower than anticipated in countries that have lower statutory rates and higher than anticipated
in countries that have higher statutory rates.

43



Reconciliation of Reported (Loss) Income Before Income Taxes to Adjusted (Loss) Income Before Income Taxes and
Effective Tax Rates from Continuing Operations:

Year Ended June 30, 2020 Year Ended June 30, 2019 Year Ended June 30, 2018
(Loss)/ (Benefit) (Loss)/ (Benefit) (Loss)/ (Benefit)
income provision income provision income provision
before for before for before for
income income Effective income income Effective income income Effective
(in millions) taxes taxes tax rate taxes taxes tax rate taxes taxes tax rate
Reported (loss) income
before income taxes $(1.,467.6) $(377.7) 25.7 % $(3,9454) $ (54.8) 14 % $ (394.5) $ (32.2) 8.2 %
Adjustments to reported
operating income (loss) @®  1,186.3 210.3 4,179.2 123.8 700.0 57.8
Gain on sale of business
adjustment @ ® (111.5) 110.5
Other adjustments ® © (16.3) (3.1) 11.0 23 24.4 6.9
Adjusted (loss) income
before income taxes $ (409.1) $ (60.0) 147 % $ 2448 § 713 29.1 % $ 3299 § 325 9.9 %

@ See a description of adjustments under “Adjusted Operating (Loss) Income for Coty Inc.”

® The tax effects of each of the items included in adjusted income are calculated in a manner that results in a corresponding income tax
benefit/provision for adjusted income. In preparing the calculation, each adjustment to reported income is first analyzed to determine if the
adjustment has an income tax consequence. The benefit/provision for taxes is then calculated based on the jurisdiction in which the
adjusted items are incurred, multiplied by the respective statutory rates and offset by the increase or reversal of any valuation allowances
commensurate with the non-GAAP measure of profitability.

© See “Reconciliation of Reported Net (Loss) Income Attributable to Coty Inc. to Adjusted Net (Loss) Income Attributable to Coty Inc.”

The adjusted effective tax rate was 14.7% compared to 29.1% in the prior-year period. The differences were primarily due
to additional foreign uncertain tax positions recorded in the prior period. Cash paid during the years ended June 30, 2020, 2019
and 2018, for income taxes of $123.2, $110.3 and $124.6 represents (30.1)%, 45.1% and 37.8% of Adjusted (loss) income
before income taxes for the fiscal year ended, respectively.

NET LOSS FROM CONTINUING OPERATIONS ATTRIBUTABLE TO COTY INC.

In fiscal 2020, net loss from continuing operations attributable to Coty Inc. was $1,093.9 compared to a loss of $3,905.2 in
fiscal 2019. This net loss decrease primarily reflects a lower operating loss in the current year compared to the operating loss in
the prior year.

In fiscal 2019, net loss from continuing operations attributable to Coty Inc. was $3,905.2 compared to a loss of $403.3 in
fiscal 2018. The net loss increase primarily reflects a higher operating loss in fiscal 2019 compared to the operating loss in
fiscal 2018.
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ADJUSTED NET LOSS ATTRIBUTABLE FROM CONTINUING OPERATIONS TO COTY INC.

We believe that adjusted net (loss) income from continuing operations attributable to Coty Inc. provides an enhanced
understanding of our performance. See “Overview—Non-GAAP Financial Measures.”

Year Ended June 30, Change %
(in millions) 2020 2019 2018 2020/2019 2019/2018
Reported net loss from continuing operations
attributable to Coty Inc. to common stockholders $(1,100.4) $(3,905.2) $ (403.3) 72% <(100%)
% of Net revenues (23.3%) (62.1%) (5.9%)
Adjustments to reported operating income 1,074.8 4,179.2 700.0 (74%) >100%
Adjustments to other expense (income) (16.3) 11.0 24.4 <(100%) (55%)
Loss on early extinguishment of debt © — — 10.7 N/A (100%)
Adjustments to interest (income) expense ¥ — — (1.4) N/A 100%
Adjustments to noncontrolling interest © (4.6) (14.7) (24.0) 69% 39%
Change in tax provision due to adjustments to reported net
(loss) income attributable to Coty Inc. (317.7) (126.1) (64.7) <(100%) (95%)
Adjusted net (loss) income from continuing operations
attributable to Coty Inc. to common stockholders $ (364.2) § 1442 $ 241.7 <(100%) (40%)
% of Net revenues (7.7%) 2.3% 3.5%
Per Share Data
Adjusted weighted-average common shares
Basic 759.1 751.2 749.7
Diluted 759.1 754.3 753.1
Adjusted net income from continuing operations
attributable to Coty Inc. per common share
Basic $ (048 $ 0.19 $ 032
Diluted $ (048 § 0.19 $ 032

@ See a description of adjustments under “Adjusted Operating (Loss) Income for Coty Inc.”

® In fiscal 2020, the Company had gains of $14.6 primarily related to pension curtailment gains as a result of the Transformation plan, which
significantly reduced the expected years of future service for employees participating in our non-U.S. pension plans. In fiscal 2019, the
Company incurred legal and advisory services of $16.1 rendered in connection with the evaluation of the tender offer initiated by certain of
our shareholders, partially offset by pension curtailment gains of $5.1 as a result of the Global Integration Activities, which significantly
reduced the expected years of future service for employees participating in our non-U.S. pension plans. In fiscal 2018, we incurred losses of
$24.1 related to the expensing of third-party debt issuance costs incurred in connection with the refinancing of the Coty Credit Agreement
and Galleria Credit Agreement, partially offset by pension curtailment gains of $10.4 triggered by an amendment to a non-U.S.
postretirement healthcare plan during fiscal 2018, which significantly reduced the expected years of future service for employees
participating in the plan.

© In fiscal 2018, the amount represents the write-off of debt discount and deferred financing costs in connection with the refinancing of the
Coty Credit Agreement and Galleria Credit Agreement, included in Loss on early extinguishment of debt in the Consolidated Statements of
Operations.

@ The amount in fiscal 2018 represents one-time gains of $1.4 on short-term forward contracts to exchange euros for U.S. dollars to repay
U.S. dollar debt balances outstanding under the Coty Credit Agreement and Galleria Credit Agreement, in connection with the refinancing
of those respective agreements in April 2018, included in Interest expense, net in the Consolidated Statements of Operations.

© The amounts represent the after-tax impact of the non-GAAP adjustments included in Net (loss) income attributable to noncontrolling
interest based on the relevant noncontrolling interest percentage in the Consolidated Statements of Operations,

DISCONTINUED OPERATIONS

In fiscal 2020, net revenues from discontinued operations decreased 14%, to $2,020.1 from $2,360.6 in fiscal 2019. The
decrease in net revenues primarily reflects lower sales due to the COVID-19 pandemic, relatively mitigated by the online sales
of ghd products and Clairol in the retail hair category. Operating income was $218.2 in fiscal 2020 compared to $216.9 in fiscal
2019, due primarily to the asset impairment charges in the prior year and the lower cost of goods sold as a percentage of net
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revenues in the current year, offset by the higher selling, general and administrative expenses as a percentage of net revenues in
the current year, mainly driven by the lower net revenue base due to the COVID-19 pandemic.

In fiscal 2019, net revenues from discontinued operations decreased 8%, to $2,360.6 from $2,556.1 in fiscal 2018. The
decrease in net revenues primarily reflects lower sales due to lower shipments to optimize retailer trade inventory levels for
certain U.S. customers, impact of the supply chain disruptions, shelf space loss for Clairol, and negative impact of foreign
currency exchange translation, partially offset by the success of ghd product launches, and favorable price and mix impact from
Wella Professional. Operating income was $216.9 in fiscal 2019 compared to $308.6 in fiscal 2018, due primarily to the asset
impairment charges in fiscal 2019, offset by lower selling, general and administrative expenses as a percentage of net revenues
and lower cost of goods sold as a percentage of net revenues.
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Quarterly Results of Operations Data

The following tables set forth our unaudited quarterly consolidated statements of operations data for each of the eight
quarters in the periods ended June 30, 2020. We have prepared the quarterly consolidated statements of operations data on a
basis consistent with the consolidated financial statements included in Part II, Item 8, “Financial Statements and Supplementary
Data” in this Annual Report on Form 10-K. In the opinion of management, the financial information reflects all adjustments,
consisting only of normal recurring adjustments, which we consider necessary for a fair presentation of this data. This
information should be read in conjunction with the consolidated financial statements and related notes included in Part II, Item
8, “Financial Statements and Supplementary Data” in this Annual Report. The results of historical periods are not necessarily
indicative of the results of operations for any future period. The quarterly financial information has been recast to reflect the

presentation of discontinued operations as of June 30, 2020.

Fiscal 2020 ® Fiscal 2019
Three Months Ended Three Months Ended
June 30, March 31, December 31, September 30, June 30, March 31, December 31, September 30,

(in millions, except per share data) 2020 2020 2019 2019 2019 2019 2018 2018
Condensed Consolidated
Statements of Operations Data:
Net revenues $ 5604 § 1,0625 $ 1,683.7 $ 14112 §$ 1,506.2 § 1,437.8 §$ 1,8484 § 1,495.5
Gross profit 2242 601.7 1,051.4 849.3 917.8 881.3 1,123.3 867.0
Restructuring costs 4.7 (8.0) 128.7 4.8 — 2.7 223 9.2
Acquisition-and divestiture-related
costs 72.0 49.3 36.0 — — — — —
Asset impairment charges 393.6 40.4 — — 2,783.2 — 933.3 12.5
Operating (loss) income (920.5) (299.5) (80.5) 64.0 (2,744.4) 11.8 (888.9) (66.9)
Interest expense, net 57.4 63.8 58.4 63.1 57.1 59.0 56.5 52.6
Loss from continuing operations
before income taxes (962.3) (363.6) (140.3) (1.4) (2,807.3) (65.9) (949.9) (122.3)
Provision (benefit) for income taxes (260.7) (59.8) (39.0) (18.2) (24.2) (12.4) (14.3) 3.9)
Net (loss) income from continuing
operations (701.6) (303.8) (101.3) 16.8 (2,783.1) (53.5) (935.6) (118.4)
Net (loss) income from discontinued
operations (76.6) 39.4 84.9 39.5 (16.4) 49.5 (20.4) 108.3
Net (loss) income attributable to Coty
Inc. $ (7663) § (271.6) § (21.1) § 523 $(2,7994) §  (12.1) § (960.6) § (12.1)
Amounts attributable to Coty Inc.
common stockholders:
Net (loss) income from continuing
operations attributable to common
stockholders (696.2) (311.0) (106.0) 12.8 (2,783.0) (61.6) (940.2) (120.4)
Net (loss) income attributable to
common stockholders $ (772.8) § (271.6) § (21.1) § 523 $(2,7994) §  (12.1) § (960.6) § (12.1)
Per Share Data:
Weighted-average common shares:

Basic 763.3 760.8 758.1 754.2 751.6 751.4 751.1 750.8

Diluted 763.3 760.8 758.1 758.9 751.6 751.4 751.1 750.8
Dividends declared per common share $ — § 0125 $ 0125 § 025 $ 0125 § 0125 § 0125 $§ 0.125
Net (loss) income attributable to
Coty Inc. per common share:
Basic for Continuing Operations $ (091) $ (041) $ (0.14) $ 002 $ (3.70) $ (0.08) $ (1.25) $ (0.16)
Diluted for Continuing Operations $ (091) $§ (041) $ (0.14) $ 002 $ (3700 $ (0.08) $ (1.25 $ (0.16)
Basic for Coty Inc $ (.01) $§ (036) $ (0.03) $ 007 $§ (372) $ (0.02) $ (1.28) $ (0.02)
Diluted for Coty Inc. $ @.01) $ (036 $ (0.03) $ 007 $ (372) $ (0.02) $ (1.28) $ (0.02)

@ Beginning in the second quarter 2020, the financial results exclude the effect of the Younique divestiture. Additionally, beginning in the
third quarter of 2020, the financial results include the effect of the King Kylie Transaction.
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FINANCIAL CONDITION
LIQUIDITY AND CAPITAL RESOURCES
Overview

As of June 30, 2020, we had cash and cash equivalents of $308.3 compared with $340.4 at June 30, 2019. Our cash and
cash equivalents balances decreased by $32.1 during fiscal 2020 primarily as a result of cash used from operations,
expenditures for acquisitions, and dividend payments to sharcholders, partially offset by net borrowings from long-term debt
and proceeds from the issuance of convertible preferred stock. During fiscal 2020, we decreased our cash held outside of the
U.S. by $63.8.

Our cash flows are subject to seasonal variation throughout the year, including demands on cash made during our first
fiscal quarter in anticipation of higher global sales during the second fiscal quarter and strong cash generation in the second
fiscal quarter as a result of increased demand by retailers associated with the holiday season. Our principal uses of cash are to
fund planned operating expenditures, capital expenditures, interest payments, acquisitions, dividends, share repurchases and any
principal payments on debt. The working capital movements are based on the sourcing of materials related to the production of
products within each of our segments. Cash and working capital management initiatives, including the phasing of vendor
payments and factoring of trade receivables from time-to-time, may also impact the timing and amount of our operating cash
flows.

We have utilized the cash proceeds from the issuance of convertible preferred shares to KKR Aggregator in order to pay
down our revolving credit facility. As specified in our Credit Agreement, cash generated from the divestiture of any businesses
during the next year will be utilized to reduce our outstanding debt, other than a maximum of $500.0 that will be used to fund
operations.

Our response to the impact of COVID-19

In response to the risks presented by the COVID-19 pandemic, we have been actively implementing a number of measures
to bolster our liquidity position and provide additional financial flexibility. Such measures include actively aligning operating
expenses to the current state of the business, including slowing down our production to adjust our inventories, the recently
announced temporary compensation reductions for certain executives and for our non-executive board members, hiring and
travel restrictions, temporary furloughs for certain employees, using available local government assistance programs to reduce
employee costs, and the reduction of advertising and consumer promotion costs for sales channels that are closed or heavily
impacted by social distancing. We intend to utilize any tax payment deferrals that apply to us in specific jurisdictions. We will
actively manage our working capital to support our liquidity needs. Additionally, on May 26, 2020, KKR Aggregator purchased
$750.0 of convertible preferred stock in Coty, which provides us with additional liquidity. An additional purchase of $250.0 of
convertible preferred stock was completed on July 31, 2020. See additional information in Note 23—Equity and Convertible
Preferred Stock and Note 28—Subsequent Events.

Due in part to these measures, our current cash position is favorable; as of June 30, 2020, we had $1,618.1 of immediate
liquidity, which consisted of available cash and cash equivalents and available borrowings under our 2018 Coty Revolving
Credit Facility.

While the impact and duration of COVID-19 on our business is currently uncertain, as a result of the cash on hand, our
amended debt covenants, our plans to manage expenses and the cash received from KKR Aggregator from the issuance of
convertible preferred stock, we believe we have sufficient liquidity and covenant headroom to meet our foreseeable business
operating and recurring cash needs (including for debt service and capital expenditures). To address the potentially longer-
lasting impacts of the COVID-19, the lockdown and a possible recession resulting from COVID-19 in many markets, we will
be implementing a plan to reduce our cost base, which does not vary with revenues, by 25%, including an adaptation of our
supply network and organization as well as a reduction of certain discretionary expenses.

Debt

On April 5, 2018, we completed an offering of three series of U.S. dollar denominated and euro denominated senior
unsecured notes in an aggregate principal amount of $550.0 and €800 million, in a private offering.

On April 5, 2018, we entered into a credit agreement which amended and restated the existing credit agreements. The credit
agreement provides for senior secured credit facilities comprised of (i) a five year revolving credit facility in an aggregate
principal amount up to $3,250.0, (ii) a five year term loan A facility consisting of (a) $1,000.0 denominated in U.S. dollars and
(b) €2.035 billion denominated in Euros and (iii) a seven year term loan B facility consisting of (a) $1,400.0 denominated in
U.S. dollars and (b) €850 million denominated in Euros. Future borrowings under the 2018 Coty Credit Agreement could be
used for corporate purposes.
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Based on our credit agreement (the “2018 Coty Credit Agreement”), as amended, the calculation of our financial covenant
for net debt excludes the impact of operating leases, and thus, the adoption of the new leasing standard, ASU 2016-02, Leases
(Topic 842), (see Note 2—Summary of Significant Accounting Policies), did not impact our financial covenants. In order to be
consistent with our financial covenant, we will continue to report our net debt calculation excluding operating leases.

On June 27, 2019, we entered into an amendment (“2019 Amendment”) to the 2018 Coty Credit Agreement. The 2019
Amendment modified the 2018 Coty Credit Agreement by amending the financial covenants to (i) delay until March 31, 2022
the total net leverage ratio step down from 5.25 to 5.0, (ii) extend the applicable window for certain cost savings add-backs in
the calculation of Adjusted EBITDA for purpose of determining the total net leverage ratio, and (iii) amend the determination
of the exchange rate to be used for purposes of calculating “Total Indebtedness” (as defined in the 2018 Coty Credit
Agreement) for purposes of the total net leverage ratio, and decreasing the total commitments under the revolving credit facility
by $500.0 to $2,750.0.

On April 29, 2020, we amended our existing credit agreement. The amendment (i) provides a Total Net Leverage Ratio
financial covenant “holiday” through March 31, 2021; (ii) establishes a minimum liquidity covenant through March 31, 2021 of
$350.0; and (iii) effectively places certain limitations on the ability to make certain investments and restricted payments
(including limiting our ability to pay dividends in cash through March 31, 2021) and on incurring additional indebtedness. The
amendment does not modify the applicable funding costs during the period through March 31, 2021.

See Note 15—Debt in the notes to our Consolidated Financial Statements for additional information on our debt
arrangements and prior period credit agreements.

Factoring of Receivables
U.S. Receivables Purchase Agreement

On March 19, 2019, we entered into an Uncommitted Receivables Purchase Agreement (the “Receivables Purchase
Agreement”) with a financial institution, with an aggregate facility limit of $150.0. Eligible trade receivables are purchased by
the financial institution for cash at net invoice value less a factoring fee.

European Receivables Purchase Agreement

In September,2019, we entered into a factoring agreement with a financial institution, which allows for the transfer of
receivables from certain of our European subsidiaries, in exchange for cash (the “European Receivables Purchase Agreement”).
The total outstanding amount permitted among such subsidiaries is €93.0. Factoring of such receivables under the European
Receivables Purchase Agreement is executed on a non-recourse basis.

Overall

The net amount utilized under the factoring facilities was $123.1 and $118.3 as of June 30, 2020 and 2019, respectively.
The aggregate amount of trade receivable invoices factored on a worldwide basis amounted to $839.8 and $547.9 in fiscal 2020
and 2019, respectively. Remaining balances due from factors amounted to $6.2 and $8.6 as of June 30, 2020 and 2019,
respectively, and are included in Trade receivables, net in the Consolidated Balance Sheets.

Business Combinations
During fiscal 2020, we entered into purchase agreement with King Kylie, LLC for a base purchase price of $600.0 in cash.

For additional information on our prior period business combinations from fiscal years 2019 and 2018, see Note 4—
Business Combinations, Asset Acquisitions and Divestitures in the notes to our Consolidated Financial Statements.

Dispositions

During fiscal 2020, we divested the Younique business for $50.0 cash and a secured promissory note with a face value of
$27.9.

We did not divest of any brands during fiscal 2019.
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Cash Flows

Year Ended June 30,
2020 2019 2018
Consolidated Statements of Cash Flows Data:
(in_millions)
Net cash (used in) provided by operating activities $ (50.9) $ 639.6 $ 413.7
Net cash used in investing activities (833.4) (454.0) (687.6)
Net cash provided by (used in) financing activities 877.3 (160.3) 69.3

Net cash (used in) provided by operating activities

Net cash (used in) provided by operating activities was $(50.9), $639.6 and $413.7 for fiscal 2020, 2019 and 2018,
respectively.

The decrease in operating activities cash flows of $690.5 from proceeds in fiscal 2019 to outflows in fiscal 2020 is
primarily driven by significantly lower cash related operating results of $888.0 resulting from the impact of lower net revenues
during the second half of fiscal 2020 due to the COVID-19 pandemic and lower cash flows from changes in other noncurrent
assets and liabilities of $31.8. These decreases were only partially offset by positive impacts from the changes in working
capital accounts of $229.3 during fiscal 2020 compared to fiscal 2019. Changes in working capital accounts during fiscal 2020
were positively impacted primarily by inflows from changes in accrued expenses and other current liabilities during the current
year compared to outflows in the prior year, resulting from less cash payments for restructuring and business realignment
programs in the current year as well as current year increase in restructuring accruals for the Transformation Plan. Further,
changes in inventories contributed to higher cash inflows period over period of $146.3 driven by an overall decrease in
production caused by the shutdowns associated with the COVID-19 pandemic, and the reversal of the prior year impact of
supply chain disruptions. Changes in trade receivables also contributed to the year over year increase in cash inflows which is
the result of timing of collections and lower net revenues during the second half of fiscal 2020. Partially offsetting the cash
inflows from changes in these working capital accounts, changes in accounts payable contributed to higher outflows of $246.2
mainly attributable to lower overall spending.

The increase in operating cash inflows in fiscal 2019 as compared with fiscal 2018 was $225.9. This increase is primarily
driven by an increase of $286.5 in net income after adjusting for non-cash items only partially offset by increased outflows
from net changes in working capital accounts of $60.7. The increase in net income after adjusting for non-cash items in fiscal
2019, compared to fiscal 2018, as noted above. Working capital changes included an increase in cash outflows from accounts
payable and accrued expenses and other current liabilities of $642.4 which were only partially offset by higher inflows from
trade receivables, prepaid expenses and other current assets and inventory of $581.7. The increase in cash outflows from
accounts payable and accrued expenses and other current liabilities were mainly the result of decreases in current restructuring
accruals for payments of prior year amounts accrued, combined with decreases in trade spend related payables and accruals due
to a smaller revenue base decreasing the level of trade spending. Changes in trade receivables contributed to $424.5 of the
increase in cash inflows during fiscal 2019 compared to fiscal 2018 mainly due to positive results from stronger collection
efforts and the implementation of additional factoring facilities.

Net cash used in investing activities
Net cash used in investing activities was $(833.4), $(454.0) and $(687.6) for fiscal 2020, 2019 and 2018, respectively.

The increase in cash used for investing activities of $(379.4) in fiscal 2020 as compared with fiscal 2019 is primarily
caused by the payment, net of cash acquired of $592.2 for the purchase of 51% of the equity interest of King Kylie, LLC
compared to $40.8 of cash used for the purchase of a trademark in the prior year which did not reoccur in the current year. The
overall increase in cash used in investing activities was partially offset by lower capital expenditures of $159.2 during fiscal
2020 compared to fiscal 2019 and $25.6 of net cash proceeds from the sale of the Younique business during fiscal 2020.

The decrease in cash used for investing activities of $233.6 in fiscal 2019 as compared to fiscal 2018 primarily relates to
higher cash outflows of $237.2 from cash paid in prior year for business combinations including the Burberry Beauty Business
for $245.1 and other acquisition related activity of $32.4 compared to cash outflows in the current year of $40.8 for the
purchase of a trademark.

Net cash provided by (used in) financing activities

Net cash provided by (used in) financing activities was $877.3, $(160.3) and $69.3 for fiscal 2020, 2019 and 2018,
respectively.
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The increase in cash inflows of $1,037.6 in fiscal 2020 as compared to fiscal 2019 was primarily driven by the fiscal 2020
net proceeds of $724.5 from the issuance and sale of the Company's new Convertible Series B Preferred Stock in connection
with the Investment Agreement with KKR. Additionally, the Company had higher net borrowings of $182.7 from its revolving
loan facility in fiscal 2020 and a positive impact of $149.3 from lower cash used for dividend payments. Lower cash payments
for dividends was primarily due to the Company's Stock Dividend Reinvestment Program, which became available to
stockholders in the fourth quarter of fiscal 2019, and the suspension of dividend payments beginning in the fourth quarter of
fiscal 2020. Partially offsetting the increase in cash from financing activities, the Company paid $45.0 during the first quarter of
fiscal 2020 to purchase the remaining mandatorily redeemable noncontrolling interest in the Company's Southeast Asian
subsidiary, which did not occur in the prior year.

The decrease in cash inflows of $229.6 in fiscal 2019 as compared to fiscal 2018 was primarily due to lower net
borrowings of $294.8. These decreases were partially offset by cash increases from lower payments for debt issuance costs of
$37.7 and lower cash dividend payments of $29.6.

Dividends

On May 8, 2019, the Board approved a stock dividend reinvestment program giving sharcholders the option to receive their
full dividend in cash or to receive their dividend in 50% cash / 50% common stock. Shareholders were able to make this
election on a quarterly basis, beginning with the dividend declared on May 8, 2019 through the dividend declared on February
5, 2020. The percentage of our total Common Stock for which the shareholders elected to participate in the Stock Dividend
Reinvestment Program for the June 28, 2019, September 30, 2019, December 27, 2019 and March 27, 2020 dividend was 68%,
69%, 65% and 63%, respectively.

On April 29, 2020, our Board of Directors has suspended the payment of dividends, in keeping with our 2018 Coty Credit
Agreement, as amended. As we focus on preserving cash, we expect to suspend the payment of dividends through April 1, 2021
or until such later date that we reach a Net debt to Adjusted earnings before interest, taxes, depreciation and amortization
(“Adjusted EBITDA”) of 4x. Any determination to pay dividends in the future will be at the discretion of our Board of
Directors.

Dividends on the Convertible Series B Preferred Stock are payable in cash, by increasing the amount of accrued dividends
with respect to a share of Convertible Series B Preferred Stock, or any combination thereof, at the sole discretion of the
Company.

For additional information on our dividends, see Note 23—Equity and Convertible Preferred Stock in the notes to our
Consolidated Financial Statements.

Treasury Stock - Share Repurchase Program

For additional information on our Share Repurchase Program, see Note 23—Equity and Convertible Preferred Stock in the
notes to our Consolidated Financial Statements.

Contractual Obligations and Commitments

Our principal contractual obligations and commitments, which include those associated with our discontinued operations,
are presented below as of June 30, 2020.

Payments Due in Fiscal

(in millions) Total 2021 2022 2023 2024 2025 Thereafter
Long-term debt obligations $ 81557 $ 1879 $ 1879 $4711.0 $ 236 $22142 $ 831.1
Interest on long-term debt obligations 1,400.8 255.6 260.9 262.1 225.2 236.8 160.2
Operating lease obligations 465.6 115.1 85.3 60.3 47.8 37.6 119.5
License agreements:

Royalty payments 745.1 145.9 93.2 80.0 70.1 58.2 297.7

Adpvertising and promotional spend

obligations 19.1 22 0.6 1.1 1.1 1.7 12.4
Other contractual obligations 383.4 249.4 76.7 33.7 22.4 1.2 —
Other long-term obligations:

Pension obligations (mandated) ¥ 65.2 14.8 12.4 12.5 12.7 12.8 —
Total $11,2349 $ 9709 $ 717.0 $5,160.7 $ 4029 $2,562.5 §$ 1,420.9
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@ Interest costs on our debt after consideration of our interest rate swap arrangements are determined based on interest rate forecast and
assumptions of the amount of debt outstanding. A 25 basis-point increase in our variable interest rate debt would have increased our
interest costs by $72.8 over the term of our long-term debt.

® Obligations under license agreements relate to royalty payments and required advertising and promotional spending levels for our products
bearing the licensed trademark. Royalty payments are typically made based on contractually defined net sales. However, certain licenses
require minimum guaranteed royalty payments regardless of sales levels. Minimum guaranteed royalty payments and required minimums
for advertising and promotional spending have been included in the table above. Actual royalty payments and advertising and promotional
spending are expected to be higher. Furthermore, early termination of any of these license agreements could result in potential cash
outflows that have not been reflected above.

© Other contractual obligations primarily represent advertising/marketing, manufacturing, logistics and capital improvements commitments.
Additionally, we have included the mandatorily redeemable financial interest arising out of our subsidiaries as discussed in Note 21—
Mandatorily Redeemable Financial Interest. We also maintain several distribution agreements for which early termination could result in
potential future cash outflows that have not been reflected above.

@ Represents future contributions to our pension and other postretirement benefit plans over the next five years mandated by local regulations
or statutes. Subsequent funding requirements cannot be reasonably estimated as the return on plan assets in future periods, as well as future
assumptions are not known.

The table above excludes obligations for uncertain tax benefits, including interest and penalties, of $170.7 as of June 30,
2020, as we are unable to predict when, or if, any payments would be made. See Note 17—Income Taxes in the notes to our
Consolidated Financial Statements for additional information on our uncertain tax benefits.

The table excludes $79.1 of RNCI which is reflected in Redeemable noncontrolling interest in the Consolidated Balance
Sheet as of June 30, 2020 related to our 25.0% RNCI in our subsidiary in the Middle East (“Middle East Subsidiary”). Given
the provisions of the associated Put and Call rights, RNCI is redeemable outside of our control and is recorded in temporary
equity. See Note 22—Redeemable Noncontrolling Interests in the notes to our Consolidated Financial Statements for further
discussion related to the calculation of the redemption value for each of these noncontrolling interests.

The table excludes also excludes $715.8 of preferred stock which is reflected in Convertible Series B Preferred Stock in the
Consolidated Balance Sheet as of June 30, 2020 related to the issuance of 750,000 shares of our Convertible Series B Preferred
Stock. Given the provisions of the associated Put rights, Convertible Series B Preferred Stock is redeemable outside of our
control upon certain change of control events and is recorded in temporary equity. See Note 23 — Equity and Convertible
Preferred Stock in the notes to our Consolidated Financial Statements for further discussion related to the calculation of the
Convertible Series B Preferred Stock.

Derivative Financial Instruments and Hedging Activities

We are exposed to foreign currency exchange fluctuations and interest rate volatility through our global operations. We
utilize natural offsets to the fullest extent possible in order to identify net exposures. In the normal course of business,
established policies and procedures are employed to manage these net exposures using a variety of financial instruments. We do
not enter into derivative financial instruments for trading or speculative purposes.

Foreign Currency Exchange Risk Management

We operate in multiple functional currencies and are exposed to the impact of foreign currency fluctuations. For foreign
currency exposures, which primarily relate to receivables, inventory purchases and sales, payables and intercompany loans,
derivatives are used to better manage the earnings and cash flow volatility arising from foreign currency exchange rate
fluctuations. We recorded foreign currency losses of $18.0, $2.7 and $5.2 in fiscal 2020, 2019 and 2018, respectively, resulting
from non-financing foreign currency exchange transactions which are included in their associated expense type and are
included in the Consolidated Statements of Operations. Net (losses) gains of $(14.8), $7.6 and $8.5 in fiscal 2020, 2019 and
2018, respectively, resulting from financing foreign exchange currency transactions are included in Interest expense, net in the
Consolidated Statements of Operations.

Exchange gains or losses are also partially offset through the use of qualified derivatives under hedge accounting, for
which we record accumulated gains or losses in Accumulated other comprehensive income until the underlying transaction
occurs at which time the gain or loss is reclassified into the respective account in the Consolidated Statements of Operations.

We have experienced and will continue to experience fluctuations in our net income as a result of balance sheet
transactional exposures. As of June 30, 2020, in the event of a 10.0% unfavorable change in the prevailing market rates of
hedged foreign currencies versus the U.S. dollar, the change in fair value of all foreign exchange forward contracts would result
in a $11.5 decrease in the fair value of the forward contracts. In the view of management, these hypothetical gains resulting
from an assumed change in foreign currency exchange rates are not material to our consolidated financial statement position or
results of operations. This gain does not include the impact on our underlying foreign currency exposures.
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Interest Rate Risk Management

We are exposed to interest rate risk that relates primarily to our indebtedness, which is affected by changes in the general
level of the interest rates primarily in the U.S. and Europe. We periodically enter into interest rate swap agreements to facilitate
our interest rate management activities. We have designated these agreements as cash flow hedges and, accordingly, applied
hedge accounting. The effective changes in fair value of these agreements are recorded in AOCI/(L), net of tax, and ineffective
portions are recorded in current- period earnings. Amounts in AOCI/(L) are subsequently reclassified to earnings as interest
expense when the hedged transactions are settled.

We expect that both at the inception and on an ongoing basis, the hedging relationship between any designated interest rate
hedges and underlying variable rate debt will be highly effective in achieving offsetting cash flows attributable to the hedged
risk during the term of the hedge. If it is determined that a derivative is not highly effective, or that it has ceased to be a highly
effective hedge, we will be required to discontinue hedge accounting with respect to that derivative prospectively. The
corresponding gain or loss position of the ineffective hedge recorded to AOCI/(L) will be reclassified to current-period
earnings.

If interest rates had been 10% higher/lower and all other variables were held constant, Loss from continuing operations
before income taxes in fiscal 2020 would decrease/increase by $25.2.

Credit Risk Management

We attempt to minimize credit exposure to counterparties by generally entering into derivative contracts with
counterparties that have an “A” (or equivalent) credit rating. The counterparties to these contracts are major financial
institutions. Exposure to credit risk in the event of nonperformance by any of the counterparties is limited to the fair value of
contracts in net asset positions, which totaled $1.9 as of June 30, 2020. Accordingly, management believes risk of material loss
under these hedging contracts is remote.

Inflation Risk

To date, we do not believe inflation has had a material effect on our business, financial condition or results of operations.
However, if our costs were to become subject to significant inflationary pressures in the future, we may not be able to fully
offset such higher costs through price increases. Our inability or failure to do so could harm our business, prospects, financial
condition, results of operations, cash flows, as well as the trading price of our securities.

Off-Balance Sheet Arrangements

We had undrawn letters of credit of $6.0 and $6.3 and bank guarantees of $45.7 and $97.1 as of June 30, 2020 and 2019,
respectively.

Critical Accounting Policies

We prepare our Consolidated Financial Statements in conformity with U.S. generally accepted accounting principles. The
preparation of these Consolidated Financial Statements requires us to make estimates, assumptions and judgments that affect
the reported amounts of assets, liabilities, revenues and expenses and related disclosures. These estimates and assumptions can
be subjective and complex and, consequently, actual results may differ from those estimates that would result in material
changes to our operating results and financial condition. We evaluate our estimates and assumptions on an ongoing basis. Our
estimates are based on historical experience and various other assumptions that we believe to be reasonable under the
circumstances. Our most critical accounting policies relate to revenue recognition, the assessment of goodwill, other intangible
and long-lived assets for impairment, business combinations, inventory, and income taxes.

Our management has discussed the selection of significant accounting policies and the effect of estimates with the Audit
and Finance Committee of our Board of Directors.

Revenue Recognition

Net revenues comprise gross revenues less customer discounts and allowances, actual and expected returns (estimated
based on an analysis of historical experience and position in product life cycle) and various trade spending activities. Trade
spending activities represent variable consideration promised to the customer and primarily relate to advertising, product
promotions and demonstrations, some of which involve cooperative relationships with customers. The costs of trade spend
activities are estimated considering all reasonably available information, including contract terms with the customer, the
Company’s historical experience and its current expectations of the scope of the activities, and is reflected in the transaction
price when sales are recorded. For additional information on our revenue accounting policies, see Note 2—Summary of
Significant Accounting Policies. Returns represent 3%, 2% and 2% of gross revenue after customer discounts and allowances in
fiscal 2020, 2019 and 2018, respectively. Trade spending activities recorded as a reduction to gross revenue after customer
discounts and allowances represent 11%, 9%, and 10% in fiscal 2020, 2019 and 2018, respectively.
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Our sales return accrual reflects seasonal fluctuations, including those related to the holiday season in the first half of our
fiscal year. This accrual is a subjective critical estimate that has a direct impact on reported net revenues, and is calculated
based on history of actual returns, estimated future returns and information provided by retailers regarding their inventory
levels. In addition, as necessary, specific accruals may be established for significant future known or anticipated events. The
types of known or anticipated events that we have considered, and will continue to consider, include the financial condition of
our customers, store closings by retailers, changes in the retail environment, and our decision to continue to support new and
existing brands. If the historical data we use to calculate these estimates does not approximate future returns, additional
allowances may be required.

Goodwill, Other Intangible Assets and Long-Lived Assets
Goodwill

Goodwill is calculated as the excess of the cost of purchased businesses over the fair value of their underlying net assets.
Other intangible assets consist of indefinite-lived trademarks. Goodwill and other indefinite-lived intangible assets are not
amortized.

We assess goodwill at least annually as of May 1 for impairment, or more frequently, if certain events or circumstances
warrant. We test goodwill for impairment at the reporting unit level, which is the same level as our reportable segments. We
identify our reporting units by assessing whether the components of our reporting segments constitute businesses for which
discrete financial information is available and management of each reporting unit regularly reviews the operating results of
those components.

When testing goodwill for impairment, we have the option of first performing a qualitative assessment to determine
whether it is more likely than not that the fair value of a reporting unit is less than its carrying amount as the basis to determine
if it is necessary to perform a quantitative goodwill impairment test. In performing our qualitative assessment, we consider the
extent to which unfavorable events or circumstances identified, such as changes in economic conditions, industry and market
conditions or company specific events, could affect the comparison of the reporting unit’s fair value with its carrying amount. If
we conclude that it is more likely than not that the fair value of a reporting unit is less than its carrying amount, we are required
to perform a quantitative impairment test.

Quantitative impairment testing for goodwill is based upon the fair value of a reporting unit as compared to its carrying
value. We make certain judgments and assumptions in allocating assets and liabilities to determine carrying values for our
reporting units. The impairment loss recognized would be the difference between a reporting unit’s carrying value and fair
value in an amount not to exceed the carrying value of the reporting unit’s goodwill.

Testing goodwill for impairment requires us to estimate fair values of reporting units using significant estimates and
assumptions. The assumptions made will impact the outcome and ultimate results of the testing. We use industry accepted
valuation models and set criteria that are reviewed and approved by various levels of management and, in certain instances, we
engage independent third-party valuation specialists for advice. To determine fair value of the reporting unit, we used a
combination of the income and market approaches, when applicable. We believe the blended use of both models, when
applicable, compensates for the inherent risk associated with either model if used on a stand-alone basis, and this combination is
indicative of the factors a market participant would consider when performing a similar valuation.

Under the income approach, we determine fair value using a discounted cash flow method, projecting future cash flows of
each reporting unit, as well as a terminal value, and discounting such cash flows at a rate of return that reflects the relative risk
of the cash flows. Under the market approach, when applicable, we utilize information from comparable publicly traded
companies with similar operating and investment characteristics as the reporting units, which creates valuation multiples that
are applied to the operating performance of the reporting units being tested, to value the reporting unit.

The key estimates and factors used in these approaches include revenue growth rates and profit margins based on our
internal forecasts, our specific weighted-average cost of capital used to discount future cash flows, and comparable market
multiples for the industry segment, when applicable, as well as our historical operating trends. Certain future events and
circumstances, including deterioration of market conditions, higher cost of capital, a decline in actual and expected consumer
consumption and demands, could result in changes to these assumptions and judgments. A revision of these assumptions could
cause the fair values of the reporting units to fall below their respective carrying values, resulting in a non-cash impairment
charge. Such charge could have a material effect on the Consolidated Statements of Operations and Balance Sheets.

There were no impairments of goodwill at our reporting units or of indefinite-lived other intangible assets in fiscal 2018.
During fiscal 2019, we recorded total goodwill impairments of $3,307.5. During fiscal 2020, we recorded total goodwill
impairments of $105.0, resulting in remaining goodwill balances as of June 30, 2020 of $1,343.5, $1,781.6 and $848.8 in our
Americas, EMEA and Asia Pacific reporting units, respectively.
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During the third quarter of fiscal 2020, the Company was adversely impacted by the COVID-19 global pandemic. This
drove a decrease in net revenue, impacting all product categories across the Company, due to the closure of retail malls,
professional salons, travel retail channels and certain mass channels. In response to these adverse business indicators and the
rapidly declining revenue trends experienced during the third quarter of our 2020 fiscal year, we reduced our near-term revenue
projection. As a result, we determined that our goodwill should be tested for potential impairment.

The fair values of each of the reporting units exceeded the respective carrying values of the reporting units as of March 31,
2020. Consequently, there were no goodwill impairment charges recorded as a result of the impairment testing performed
during the third quarter of our 2020 fiscal year.

Based on the annual impairment test performed at May 1, 2020, we determined that the fair values of each of the reporting
units exceeded their respective carrying values at that date by approximately 11.3%, 102.0% and 9.0% relating to the Americas,
Asia Pacific and EMEA reporting units, respectively. Consequently, there were no goodwill impairment charges recorded as a
result of the annual impairment test performed on May 1, 2020. To determine the fair value of the Americas and EMEA
reporting units, we have used an average annual revenue growth rate of 2.1% and 2.4% for fiscal 2021 to fiscal 2025,
respectively, and a discount rate of 9.75%. The fair value of the Americas and EMEA reporting units would fall below its
carrying value if the assumed average annual growth rate for fiscal 2021 to fiscal 2025 fell 35 basis points, respectively, or the
discount rate increased by 85 and 70 basis points, respectively.

On June 1, 2020, the Company entered into a definitive agreement with KKR, regarding a strategic transaction for the sale
of the Wella Business. A goodwill impairment test should be performed immediately before and after a Company reorganizes
its reporting structure if the reorganization would affect the composition of one or more of its reporting units. As a result, we
determined that our goodwill should be tested for potential impairment after considering the sale of its Wella Business.

Based on the impairment test performed at June 1, 2020, we determined that the fair values of our Americas and Asia
Pacific reporting units exceeded their respective carrying values at that date by approximately 2.4%, and 85.0%, respectively.
To determine the fair value of the Americas reporting unit, we have used an average annual revenue growth rate of 2.2% for
fiscal 2021 to fiscal 2025, and a discount rate of 9.75%. The fair value of the Americas reporting unit would fall below its
carrying value if the assumed average annual growth rate for fiscal 2021 to fiscal 2025 fell 10 basis points, or the discount rate
increased by 20 basis points.

For our EMEA reporting unit, we determined that the fair value did not exceed the carrying value, and as such we recorded
an asset impairment charge of $105.0 relating to goodwill. The cash flows associated with our EMEA reporting unit were
adversely affected by the continuing impacts of the COVID-19 pandemic. Additionally, we noted the fair value of the EMEA
reporting unit was adversely impacted due to a loss of synergies from the sale of the Wella Business.

To determine the fair value of our EMEA reporting unit, we used an average annual revenue growth rate of 2.5% for fiscal
2021 to fiscal 2025 and a discount rate of 9.75%. As the EMEA reporting unit was impaired, it has a 0% excess and as such,
further material negative trends in its actual and expected business performance or an increase in the discount rate may result in
further impairments. If the average annual revenue growth rate for fiscal 2021 to fiscal 2025 declined by 50 basis points it may
cause an additional impairment of $485.0. If the discount rate increased by 50 basis points, it may cause an additional
impairment of $234.0.

Some of the inherent estimates and assumptions used in determining fair value of the reporting units are outside the control
of management, including interest rates, cost of capital, tax rates, credit ratings and industry growth. Given the current
COVID-19 global pandemic and the uncertainties regarding the financial potential impact on the Company's business, there can
be no assurance that the Company's estimates and assumptions regarding the impact of COVID-19 and the recovery period
made for purposes of the goodwill impairment testing performed during our 2020 fiscal year will prove to be accurate
predictions of the future. While the Company believes it has made reasonable estimates and assumptions to calculate the fair
values of the reporting units, it is possible changes could occur. As for all the Company’s reporting units, if in future years, the
reporting unit’s actual results are not consistent with the Company’s estimates and assumptions used to calculate fair value, the
Company may be required to recognize material impairments to goodwill. The Company will continue to monitor its reporting
units for any triggering events or other signs of impairment. The Company may be required to perform additional impairment
testing based on changes in the economic environment, disruptions to the Company’s business, significant declines in operating
results of the Company’s reporting units, further sustained deterioration of the Company’s market capitalization, and other
factors, which could result in impairment charges in the future. Although management cannot predict when improvements in
macroeconomic conditions will occur, if consumer confidence and consumer spending decline significantly in the future or if
commercial and industrial economic activity or the market capitalization deteriorates significantly from current levels, it is
reasonably likely the Company will be required to record impairment charges in the future.
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Other Intangible Assets

We assess indefinite-lived other intangible assets (trademarks) at least annually as of May 1 for impairment, or more
frequently if certain events occur or circumstances change that would more likely than not reduce the fair value of an indefinite-
lived intangible asset below its carrying value. Trademarks are tested for impairment on a brand level basis.

The trademarks’ fair values are based upon the income approach, primarily utilizing the relief from royalty methodology.
This methodology assumes that, in lieu of ownership, a third party would be willing to pay a royalty in order to obtain the rights
to use the comparable asset. An impairment loss is recognized when the estimated fair value of the intangible asset is less than
the carrying value. Fair value calculation requires significant judgments in determining both the assets’ estimated cash flows as
well as the appropriate discount and royalty rates applied to those cash flows to determine fair value. Variations in economic
conditions or a change in general consumer demands, operating results estimates or the application of alternative assumptions
could produce significantly different results.

The carrying value of our indefinite-lived other intangible assets was $995.5 as of June 30, 2020, and is comprised of
trademarks for the following brands: CoverGirl of $327.4, Max Factor of $169.7, Sally Hansen of $161.3, Philosophy of
$128.2, Bourjois of $48.7 and other trademarks totaling $160.2.

On May 1, 2018, we performed our annual impairment testing of indefinite-lived other intangible assets and determined
that no adjustments to carrying values were required. As a result of the May 1, 2019 annual impairment test, total impairments
on indefinite-lived other intangible assets of $389.8 were recorded.

During fiscal 2020, we recorded total impairments on our indefinite-lived other intangible assets of $329.0. The
impairment charges were a result of the following impairment tests:

As noted above, during the third quarter of fiscal 2020, the Company was adversely impacted by the COVID-19 global
pandemic. This drove a decrease in net revenue, impacting all product categories across the Company, due to the closure of
retail malls, professional salons, travel retail channels and certain mass channels. Management concluded that this adverse
factor represented an indicator of impairment that warranted an interim impairment test for goodwill and certain other
intangible assets. Accordingly, we re-evaluated future cash flows of intangible assets and the impact of a 25 basis point
decrease to the discount rate. This resulted in asset impairment charges of $40.4 related to indefinite-lived other intangible
assets for our CoverGirl ($26.5), Max Factor ($9.2) and Bourjois ($4.7) trademarks.

As part of the May 1, 2020 annual impairment test, the Company considered several factors that developed during the
fourth quarter of fiscal 2020 that led to the conclusion that the fair values of certain indefinite-lived other intangible assets were
below their carrying amounts. The continuing impacts of the COVID-19 pandemic was the principle driver of additional
impairments. Additionally, we noted the fair values of the indefinite-lived other intangible assets were adversely impacted by a
165 and 190 basis point increase in the discount rate compared to the May 1, 2019 and March 31, 2020 test, respectively. This
resulted in additional asset impairment charges of $288.6 primarily related to indefinite-lived other intangible assets for our
CoverGirl ($147.0), Max Factor ($68.1), Philosophy ($26.6), and Bourjois ($12.8) trademarks.

Based on results of the test, the fair value of the of the CoverGirl trademark fell below its carrying value using projections
that assumed an average annual growth rate of 2.0% for fiscal 2021 to fiscal 2025 and a discount rate of 10.4%. The fair value
of the Max Factor trademark fell below its carrying value using projections that assumed an average annual growth rate of 3.0%
for fiscal 2021 to fiscal 2025 and a discount rate of 10.4%. The fair value of the Philosophy trademark fell below its carrying
value using projections that assumed an average annual growth rate of 4.5% for fiscal 2021 to fiscal 2025 and a discount rate of
10.4%. The fair value of the Bourjois trademark fell below its carrying value using projections that assumed an average annual
growth rate of (1.5)% for fiscal 2021 to fiscal 2025 and a discount rate of 10.4%.

As the impaired indefinite-lived intangible assets have a 0% excess, further material negative trends in the actual and
expected business performance or an increase in the discount rate may result in further impairments. For instance, with regards
to our CoverGirl trademark, our largest impaired indefinite-lived intangible asset, if the average annual revenue growth rate for
fiscal 2021 to fiscal 2025 declined by 1% it may cause an additional impairment of $13.1. If the discount rate increased by
0.5%, it may cause an additional impairment of $16.6. With regards to our Max Factor trademark, our second largest impaired
indefinite-lived intangible asset, if the average annual revenue growth rate for fiscal 2021 to fiscal 2025 declined by 1% it may
cause an additional impairment of $6.7. If the discount rate increased by 0.5%, it may cause an additional impairment of $8.4.

As of May 1, 2020, we determined that the fair value of our Sally Hansen trademark exceeded its carrying value by
approximately 0.6% using projections that assumed an average annual revenue growth rate of 0.6% for fiscal 2021 to fiscal
2025 and a discount rate of 10.4%. The fair value of the Sally Hansen trademark would fall below its carrying value if the
average annual revenue growth rate decreased by approximately 20 basis points or the discount rate increased by 10 basis
points.
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The fair values of the remaining indefinite-lived trademarks exceeded their carrying values by amounts ranging from 56%
to more than 100%.

Some of the inherent estimates and assumptions used in determining fair value of the indefinite-lived intangible assets are
outside the control of management, including interest rates, cost of capital, tax rates, credit ratings and industry growth. Given
the current COVID-19 global pandemic and the uncertainties regarding the financial potential impact on the Company's
business, there can be no assurance that the Company's estimates and assumptions regarding the impact of COVID-19 and the
recovery period made for purposes of the indefinite-lived intangible asset impairment testing performed during our 2020 fiscal
year will prove to be accurate predictions of the future. While the Company believes it has made reasonable estimates and
assumptions to calculate the fair values of the indefinite-lived intangible assets, it is possible changes could occur. As for the
indefinite-lived intangible assets, the most significant assumptions used are the revenue growth rate and the discount rate, a
decrease in the revenue growth rate or an increase in the discount rate could result in a future impairment. The Company will
continue to monitor its indefinite-lived tradenames for any triggering events or other signs of impairment. The Company may
be required to perform additional impairment testing based on changes in the economic environment, disruptions to the
Company’s business, significant declines in operating results of the Company’s reporting units and/or tradenames, further
sustained deterioration of the Company’s market capitalization, and other factors, which could result in impairment charges in
the future. Although management cannot predict when improvements in macroeconomic conditions will occur, if consumer
confidence and consumer spending decline significantly in the future or if commercial and industrial economic activity or the
market capitalization deteriorates significantly from current levels, it is reasonably likely the Company will be required to
record impairment charges in the future.

Long-Lived Assets

Long-lived assets, including tangible and intangible assets with finite lives, are amortized over their respective lives to
their estimated residual values and are also reviewed for impairment whenever certain triggering events may indicate
impairment. When such events or changes in circumstances occur, a recoverability test is performed comparing projected
undiscounted cash flows from the use and eventual disposition of an asset or asset group to its carrying value. If the projected
undiscounted cash flows are less than the carrying value, an impairment would be recorded for the excess of the carrying value
over the fair value, which is determined by discounting future cash flows.

During fiscal 2020, 2019 and 2018, we recorded asset impairment charges of $0.0, $27.8 and $15.6, respectively, primarily
relating to the planned disposal of certain manufacturing facilities, and the write-off of machinery and equipment in excess of
our needs. These impairment charges are included in Restructuring costs in the Consolidated Statements of Operations. During
fiscal 2020, we recorded asset impairment charges of $16.8 to Property and equipment and $7.8 to Operating lease right-of-use
asset, primarily relating to the abandonment of a retail store and software no longer in use. These impairment charges are
primarily recorded in Selling, general and administrative expenses in the Consolidated Statements of Operations.

Business Combinations

We allocate the cost of an acquired business to the assets acquired and liabilities assumed based on their estimated fair
values as of the date of acquisition. The excess value of the cost of an acquired business over the estimated fair value of the
assets acquired and liabilities assumed is recognized as goodwill. The valuation of the acquired assets and liabilities will impact
our future operating results, as we recognize depreciation and amortization expense on long-lived assets. We use a variety of
information sources to determine the value of acquired assets and liabilities including: third-party appraisers for the values and
lives of property, identifiable intangibles and inventories; and legal counsel or other experts to assess the obligations and
liabilities associated with legal, environmental or other claims.

Significant judgment is required in estimating the fair value of intangible assets and in assigning their respective useful
lives. The fair value estimates are based on historical information and on future expectations and assumptions deemed
reasonable by management, but are inherently uncertain. Determining the useful life of an intangible asset also requires
judgment. Certain brand intangibles are expected to have indefinite lives based on their history and our plans to manage the
acquired brands. Other intangible assets are expected to have determinable useful lives. Our assessment of intangible assets that
have an indefinite life and those that have a determinable life is based on a number of factors including the competitive
environment, market share, brand history, underlying product life cycles, operating plans and the macroeconomic environment.
The costs of determinable-lived intangible assets are amortized to expense over the estimated useful life.

We generally use the following methodologies for valuing our significant acquired intangibles assets:

*  Trademarks (indefinite or finite) - We use a relief from royalty method to value trademarks. The key assumptions for
the model are forecasted net revenue, the royalty rate, the effective tax rate and the discount rate.

*  Customer relationships and license agreements - We use an excess earnings method to value customer relationships.
The key assumptions for the model are forecasted net revenue and earnings before interest, taxes, depreciation and
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amortization (“EBITDA”), the estimated allocation of earnings between different classes of assets, the attrition rate,
the effective tax rate and the discount rate.

Inventory

Inventories include items which are considered salable or usable in future periods, and are stated at the lower of cost or net
realizable value, with cost being based on standard cost which approximates actual cost on a first-in, first-out basis. Costs
include direct materials, direct labor and overhead (e.g., indirect labor, rent and utilities, depreciation, purchasing, receiving,
inspection and quality control) and in-bound freight costs. We classify inventories into various categories based upon their stage
in the product life cycle, future marketing sales plans and the disposition process.

We also record an inventory obsolescence reserve, which represents the excess of the cost of the inventory over its
estimated net realizable value, based on various product sales projections. This reserve is calculated using an estimated
obsolescence percentage applied to the inventory based on age, historical trends, and requirements to support forecasted sales.
In addition, and as necessary, we may establish specific reserves for future known or anticipated events. These estimates could
vary significantly, either favorably or unfavorably, from the amounts that we may ultimately realize upon the disposition of
inventories if future economic conditions, customer inventory levels, product discontinuances, sales return levels, competitive
conditions or other factors differ from our estimates and expectations.

Income Taxes

We are subject to income taxes in the U.S. and various foreign jurisdictions. We account for income taxes under the asset
and liability method. Therefore, income tax expense is based on reported income before income taxes, and deferred income
taxes reflect the effect of temporary differences between the amounts of assets and liabilities that are recognized for financial
reporting purposes and the amounts that are recognized for income tax purposes. Deferred taxes are recorded at currently
enacted statutory tax rates and are adjusted as enacted tax rates change.

A valuation allowance is established, when necessary, to reduce deferred tax assets to the amount that is more likely than
not to be realized based on currently available evidence. We consider how to recognize, measure, present and disclose in
financial statements uncertain tax positions taken or expected to be taken on a tax return.

We are subject to tax audits in various jurisdictions. We regularly assess the likely outcomes of such audits in order to
determine the appropriateness of liabilities for unrecognized tax benefits. We classify interest and penalties related to
unrecognized tax benefits as a component of the provision for income taxes.

For unrecognized tax benefits, we first determine whether it is more-likely-than-not (defined as a likelihood of more than
fifty percent) that a tax position will be sustained based on its technical merits as of the reporting date, assuming that taxing
authorities will examine the position and have full knowledge of all relevant information. A tax position that meets this more-
likely-than-not threshold is then measured and recognized at the largest amount of benefit that is greater than fifty percent likely
to be realized upon effective settlement with a taxing authority. As the determination of liabilities related to unrecognized tax
benefits, including associated interest and penalties, requires significant estimates to be made by us, there can be no assurance
that we will accurately predict the outcomes of these audits, and thus the eventual outcomes could have a material impact on
our operating results or financial condition and cash flows.

Unrecognized tax benefits are reviewed on an ongoing basis and are adjusted in light of changing facts and circumstances,
including progress of examinations by tax authorities, developments in case law and closing of statute of limitations. Such
adjustments are reflected in the provision for income taxes as appropriate. In addition, we are present in approximately 55 tax
jurisdictions and we are subject to the continuous examination of our income tax returns by the Internal Revenue Service (IRS)
and other tax authorities. We regularly assess the likelihood of adverse outcomes resulting from these examinations to
determine the adequacy of our provision for income taxes.

As aresult of the 2017 Tax Act changing the U.S. to a modified territorial tax system, the Company no longer asserts that
any of its undistributed foreign earnings are permanently reinvested. We do not expect to incur significant withholding or state
taxes on future distributions. To the extent there remains a basis difference between the financial reporting and tax basis of an
investment in a foreign subsidiary after the repatriation of the previously taxed income of $4,600.0, the Company is
permanently reinvested.

Item 7A. Quantitative and Qualitative Disclosures About Market Risk.

We have operations both within the U.S. and internationally, and we are exposed to market risks in the ordinary course of
our business, including the effect of foreign currency fluctuations, interest rate changes and inflation. Information relating to
quantitative and qualitative disclosures about these market risks is set forth in under the captions “Foreign Currency Exchange
Risk Management,” “Interest Rate Risk Management,” and “Credit Risk Management” within Item 7, “Management’s
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Discussion and Analysis of Financial Condition and Results of Operations—Liquidity and Capital Resources” and is
incorporated in this Item 7A by reference.

Item 8. Financial Statements and Supplementary Data.

The information required by this Item appears beginning on page F-1 of this Annual Report on Form 10-K and is
incorporated in this Item 8 by reference.

Item 9A. Controls and Procedures.
Evaluation of Disclosure Controls and Procedures

We maintain “disclosure controls and procedures,” as defined in Rules 13a-15(e) and 15d-15(e) under the Exchange Act,
that are designed to ensure that information required to be disclosed by a company in the reports that it files or submits under
the Exchange Act is recorded, processed, summarized and reported within the time periods specified in the SEC’s rules and
forms. Disclosure controls and procedures include, without limitation, controls and procedures designed to ensure that
information required to be disclosed by a company in the reports that it files or submits under the Exchange Act is accumulated
and communicated to our management, including its principal executive and principal financial officers, as appropriate to allow
timely decisions regarding required disclosure.

Our management, with the participation of our Chief Executive Officer (“CEO”) and our Chief Financial Officer (“CFO”),
evaluated the effectiveness of our disclosure controls and procedures as of June 30, 2020. Based on the evaluation of our
disclosure controls and procedures as of June 30, 2020, our CEO and CFO concluded that, as of such date, our disclosure
controls and procedures were effective at the reasonable assurance level.

We have included our Management Report over Internal Control over Financial Reporting in “Item 15. Exhibits, Financial
Statement Schedules” and is incorporated in this Item 9A by reference.

Changes in Internal Control over Financial Reporting

There were no changes in our internal control over financial reporting identified in management’s evaluation pursuant to
Rules 13a-15(f) and 15d-15(f) of the Exchange Act during the fourth fiscal quarter that materially affected, or are reasonably
likely to materially affect, our internal control over financial reporting.

Inherent Limitations on Effectiveness of Controls

Our management, including our CEO and CFO, believes that our disclosure controls and procedures and internal control
over financial reporting are designed to provide reasonable assurance of achieving our objectives and are effective at the
reasonable assurance level. However, our management does not expect that our disclosure controls and procedures or our
internal control over financial reporting will prevent all errors and all fraud. A control system, no matter how well conceived
and operated, can provide only reasonable, not absolute, assurance that the objectives of the control system are met. Further, the
design of a control system must reflect the fact that there are resource constraints, and the benefits of controls must be
considered relative to their costs. Because of the inherent limitations in all control systems, no evaluation of controls can
provide absolute assurance that all control issues and instances of fraud, if any, have been detected. These inherent limitations
include the realities that judgments in decision making can be faulty, and that breakdowns can occur because of a simple error
or mistake. Additionally, controls can be circumvented by the individual acts of some persons, by collusion of two or more
people or by management override of the controls. The design of any system of controls is also based in part upon certain
assumptions about the likelihood of future events, and there can be no assurance that any design will succeed in achieving its
stated goals under all potential future conditions; over time, controls may become inadequate because of changes in conditions,
or the degree of compliance with policies or procedures may deteriorate. Because of the inherent limitations in a cost-effective
control system, misstatements due to error or fraud may occur and not be detected.

PART III

Item 10. Directors, Executive Officers and Corporate Governance.
Directors

Information regarding directors is incorporated by reference to the “Directors” and “Corporate Governance” sections of our
proxy statement on Schedule 14A for the 2020 Annual Meeting of Stockholders (the “2020 Proxy Statement”).

Executive Officers

Information regarding executive officers is incorporated by reference to the “Executive Officers” section of our 2020
Proxy Statement.
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Section 16(a) Beneficial Ownership Reporting Compliance

This information is incorporated by reference to the “Section 16(a) Beneficial Ownership Reporting Compliance” section
of our 2020 Proxy Statement.

Code of Ethics

This information is incorporated by reference to the “Corporate Governance Guidelines and Code of Business Conduct”
section of our 2020 Proxy Statement.

Item 11. Executive Compensation.

This information is incorporated by reference to the “Executive Compensation” and “Director Compensation” sections of
our 2020 Proxy Statement.

Item 12. Security Ownership of Certain Beneficial Owners and Management and Related Stockholder Matters.

This information is incorporated by reference to the “Security Ownership of Certain Beneficial Owners and Management”
section of our 2020 Proxy Statement.

Item 13. Certain Relationships and Related Transactions, and Director Independence.

This information is incorporated by reference to the “Certain Relationships and Transactions of Related Persons” and
“Corporate Governance” section of our 2020 Proxy Statement.

Item 14. Principal Accounting Fees and Services.

This information is incorporated by reference to the “Audit Fees and Other Fees” section of our 2020 Proxy Statement.

PART IV

Item 15. Exhibits, Financial Statement Schedules.
List of documents filed as part of this Report:

(1) Consolidated Financial Statements and Reports of Independent Registered Public Accounting Firm included herein:
See Index on page F-1.

(2) Financial Statement Schedule: See S-1.

(3) All other schedules are omitted as they are inapplicable or the required information is furnished in the Company’s
Consolidated Financial Statements or the Notes thereto.

(4) List of Exhibits:

Exhibit
Number Document

2.1 Transaction Agreement dated as of July 8, 2015 among The Procter & Gamble Company, Coty Inc., Galleria
Co. and Green Acquisition Sub Inc. (incorporated by reference to Exhibit 2.2 to the Company’s Annual
Report on Form 10-K filed on August 17, 2015).*

2.2 Repurchase Letter Agreement dated August 13, 2015 among The Procter & Gamble Company, Coty Inc.,
Galleria Co. and Green Acquisition Sub Inc. (incorporated by reference to Exhibit 2.3 to the Company’s
Annual Report on Form 10-K filed on August 17, 2015).

2.3 Letter Agreement, dated February 19, 2016, by and among The Procter & Gamble Company, the registrant,
Galleria Co. and Green Acquisition Sub Inc. (incorporated by reference to Exhibit 10.1 to the Company’s
Current Report on Form 8-K filed on February 25, 2016).

2.4 Third Amendment to Transaction Agreement, dated May 25, 2016, by and among The Procter & Gamble
Company, Coty Inc., Galleria Co. and Green Acquisition Sub Inc. (incorporated by reference to Exhibit 10.1
to the registrant’s Current Report on Form 8-K filed on May 27, 2016).

2.5  Fourth Amendment to Transaction Agreement, dated August 25, 2016, by and among The Procter &
Gamble Company, Coty Inc., Galleria Co. and Green Acquisition Sub Inc. (incorporated by reference to
Exhibit 2.5 to Amendment No. 4 to the Company’s Registration Statement on Form S-4, filed on August 25,
2016).*

2.6 Side Letter, dated September 13, 2016, between Coty Inc. and The Procter & Gamble Company
(incorporated by reference to Exhibit 10.1 to the Company’s Quarterly Report on Form 10-Q filed on
November 9, 2016).
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2.7

2.8

2.9

2.10

2.11

2.12

3.1

32

33

34

4.1

4.2

43

4.4

4.5

4.6

4.7

4.8

4.9

4.10

Assignment and Transfer Agreement, dated as of November 2, 2015, by and between JAB Cosmetics B.V.
and Coty Inc., including as an exhibit thereto that certain Shares and Trademarks Sale and Purchase
Agreement, dated as of November 2, 2015, by and among JAB Cosmetics B.V., Hypermarcas S.A., Cosmed
Industria de Cosméticos e Medicamentos S.A., and as intervening and consenting parties, Novita
Distribuicdo, Armazenamento e Transportes S.A., and Savoy Industria de Cosméticos S.A. (incorporated by
reference to Exhibit 10.1 to the Company’s Current Report on Form 8-K filed on November 3, 2015).

Sale and Purchase Agreement, dated as of October 17, 2016, by and among Coty Inc., Gloria Coinvest 1
L.P., Lion Capital Fund III L.P., Lion Capital Fund III SBS L.P., Lion Capital Fund IIT (USD) L.P., Lion
Capital Fund III SBS (USD) L.P., Ghd Nominees Limited (“GHD”), the management sellers named therein,
and the other individual sellers named therein (incorporated by reference to Exhibit 2.1 to the Company’s
Current Report on Form 8-K filed on October 17, 2016).*

Tax Matters Agreement, effective as of October 1, 2016, by and among Coty Inc., The Procter & Gamble
Company, Galleria Co. and Green Acquisition Sub Inc. (incorporated by reference to Exhibit 10.1 to the
Company’s Current Report on Form 8-K filed on October 3, 2016).

Purchase Agreement, dated as of November 18, 2019, by and among King Kylie Holdings, LLC, KMJ 2018
Irrevocable Trust, Kylie Jenner Inc., King Kylie, LLC, Coty Inc. and solely for the purpose of Section 6.7
and Section 6.13, KKJ 2018 Irrevocable Trust (incorporated by reference to Exhibit 10.1 to the Company’s
Quarterly Report on Form 10-Q filed on February 5, 2020).

Sale and Purchase Agreement, dated June 1, 2020, by and among Coty Inc., Coty International Holding,
B.V. and Rainbow UK Bidco Limited (incorporated by reference to Exhibit 2.2 to the Company’s Current
Report on Form 8-K filed on June 2, 2020).

Separation Agreement, dated June 1, 2020, by and among Coty Inc., Coty International Holding, B.V.,
Waves UK Divestco Limited and Rainbow UK Bidco Limited (incorporated by reference to Exhibit 2.1 to
the Company’s Current Report on Form 8-K filed on June 2, 2020).

Amended and Restated Certificate of Incorporation of Coty Inc. (incorporated by reference to Exhibit 3.1 to
Amendment No. 5 of the Company’s Registration Statement on Form S-1 (File No. 333-182420) filed on
May 14, 2013)

Certificate of Amendment to the Amended and Restated Certificate of Incorporation of Coty Inc.
(incorporated by reference to Exhibit 3.1 to the Company’s Current Report on Form 8-K filed on October 3,
2016).

Certificate of Amendment to the Amended and Restated Certificate of Incorporation of Coty Inc.
(incorporated by reference to Exhibit 3.1 to the Company’s Current Report on Form 8-K filed on June 25,
2020).

Amended and Restated By-Laws (incorporated by reference to Exhibit 3.2 to Amendment No. 4 to the
Company’s Registration Statement on Form S-1 (File No. 333-182420) filed on April 24, 2013).
Specimen Class A Common Stock Certificate of the registrant (incorporated by reference to Exhibit 4.1 to

Amendment No. 6 to the Company’s Registration Statement on Form S-1 (File No. 333-182420) filed on
May 28, 2013)

Certificate of Designations of Preferred Stock, Series A, dated April 17, 2015 (incorporated by reference to
Exhibit 4.1 to the Company’s Current Report on Form 8-K filed on April 20, 2015).

Certificate of Designations of Preferred Stock, Series A-1, dated February 4, 2019 (incorporated by
reference to Exhibit 4.3 to the Company’s Quarterly Report on Form 10-Q filed on February 8, 2019).
Certificate of Designations of Preferred Stock, Series B, dated May 26, 2020 (incorporated by reference to
Exhibit 3.1 to the Company’s Current Report on Form 8-K filed on May 26, 2020).

Indenture, dated as of April 5, 2018, among Coty Inc., the guarantors named therein, Deutsche Bank Trust
Company Americas, as Trustee, Registrar and U.S. Paying Agent with respect to the 2026 Dollar Notes, and
Deutsche Bank AG. London Branch, as London Paying Agent with respect to the Euro Notes (incorporated
by reference to Exhibit 4.1 to the Company’s Current Report on Form 8-K filed on April 10, 2018).

Form of 2026 Dollar notes (included in Exhibit 4.4) (incorporated by reference to Exhibit 4.1 to the
Company’s Current Report on Form 8-K filed on April 10, 2018).

Form of 2023 Euro Notes (included in Exhibit 4.4) (incorporated by reference to Exhibit 4.1 to the
Company’s Current Report on Form 8-K filed on April 10, 2018).

Form of 2036 Euro Notes (included in Exhibit 4.4) (incorporated by reference to Exhibit 4.1 to the
Company’s Current Report on Form 8-K filed on April 10, 2018).

Stockholders Agreement, dated as of March 17, 2019, by and among JAB Holdings, Parent, Offeror and the
Company (incorporated by reference to Exhibit (e)(17) to the Company’s Solicitation/Recommendation
Statement on Schedule 14D-9/A filed on March 18, 2019).

Description of Securities.

61



10.1

10.2

10.3

10.4

10.5

10.6

10.7

10.8

10.9

10.10

10.11

10.12

10.13

10.14

10.15

10.16

10.17
10.18

Credit Agreement, dated as of October 27, 2015, by and among Coty Inc., the other borrowers party thereto
from time to time, the lenders party thereto, JPMorgan Chase Bank, N.A., as administrative agent, and the
other agents from time to time party thereto (incorporated by reference to Exhibit 10.1 to the Company’s
Current Report on Form 8-K filed on October 30, 2015).

Pledge and Security Agreement, dated as of October 27, 2015, by and among Coty Inc., its subsidiaries
signatory thereto and any other subsidiary who may become a party thereto and JPMorgan Chase Bank,
N.A, as collateral agent (incorporated by reference to Exhibit 10.2 to the Company’s Current Report on
Form 8-K filed on October 30, 2015).

Credit Agreement, dated January 26, 2016, among Galleria Co., as initial borrower, the other borrowers
from time to time party thereto, J.P. Morgan Chase Bank, N.A., as administrative agent and collateral agent,
and the other agents and lenders party thereto (incorporated by reference to Exhibit 10.4 of Galleria Co.’s
Registration Statement on Form S-4 filed on April 22, 2016).

Guaranty Agreement, dated as of October 27, 2015, by and among Coty Inc., its subsidiaries signatory
thereto and any other subsidiary who may become a party thereto and JPMorgan Chase Bank, N.A., as
administrative agent and collateral agent (incorporate by reference to Exhibit 10.3 to the Company’s Current
Report on Form 8-K filed on October 30, 2015).

Incremental Assumption Agreement and Amendment No. 1, dated April 8, 2016 to the Credit Agreement,
by and among Coty Inc., Coty B.V., certain subsidiaries of Coty Inc. party thereto, the incremental lenders
party thereto and JPMorgan Chase Bank, N.A., as administrative agent (incorporated by reference to Exhibit
10.1 to the Company’s Current Report on Form 8-K filed on April 14, 2016).

Incremental Assumption Agreement and Refinancing Amendment to Credit Agreement, dated as of October
28, 2016, among Coty Inc., Coty B.V., the other loan parties party thereto, the lenders party thereto and
JPMorgan Chase Bank, N.A., as administrative agent (incorporated by reference to Exhibit 10.1 to the
Company’s Current Report on Form 8-K filed on October 28, 2016).

Incremental Facility Activation Notice, dated as of October 28, 2016, among Coty Inc., each incremental
term A lender and JPMorgan Chase Bank, N.A. as administrative agent (incorporated by reference to
Exhibit 10.2 to the Company’s Current Report on Form 8-K filed on October 28, 2016).

Amended and Restated Credit Agreement, dated as of April 5, 2018, by and among Coty Inc., Coty B.V., the
other borrowers party thereto from time to time, the lenders and other parties from time to time party thereto
and JPMorgan Chase Bank, N.A., as administrative agent and collateral agent (incorporated by reference to
Exhibit 10.1 to the Company’s Current Report on Form 8-K filed on April 10, 2018).

Amendment No. 1, dated June 27, 2019, to the Amended and Restated Credit Agreement, dated April 5,
2018, by and among Coty Inc., Coty B.V., the other borrowers party thereto from time to time, the lenders
and other parties from time to time party thereto and JPMorgan Chase Bank, N.A., as administrative agent
and collateral agent (incorporated by reference to Exhibit 10.1 to the Company’s Current Report on Form 8-
K filed on July 1, 2019).

Amendment No. 2, dated April 29, 2020, to the Amended and Restated Credit Agreement, dated April 5,
2018, by and among Coty Inc., Coty B.V., the other borrowers party thereto from time to time, the lenders
and other parties from time to time party thereto and JPMorgan Chase Bank, N.A., as administrative agent
and collateral agent (incorporated by reference to Exhibit 10.1 to the Company’s Current Report on Form 8-
K/A filed on April 30, 2020).

Transition Services Agreement, effective as of October 1, 2016, by and between The Procter & Gamble
Company and Galleria Co. (incorporated by reference to Exhibit 10.2 to the Company’s Current Report on
Form 8-K filed on October 3, 2016).

Investment Agreement, dated May 11, 2020, by and between Coty Inc. and KKR Rainbow Aggregator L.P.
(incorporated by reference to Exhibit 10.1 to the Company’s 8-K filed on May 12, 2020).

Amendment No. 1 to the Investment Agreement, dated June 1, 2020, by and among Coty Inc. and KKR
Rainbow Aggregator L.P.(incorporated by reference to Exhibit 10.2 of the Company’s Current Report on
Form 8-K filed on June 1, 2020).

Registration Rights Agreement, dated as of May 26, 2020, by and among Coty Inc. and KKR Rainbow
Aggregator L.P. (incorporated by reference to Exhibit 10.1 to the Company’s 8-K filed on May 26, 2020).

Employment Agreement, dated December 10, 2019, between Coty Management B.V. and Pierre-Andre
Terisse (incorporated by reference to Exhibit 10.5 to the Company’s Quarterly Report on Form 10-Q filed
on May 11, 2020).F

Employment Agreement, dated January 27, 2020, between Coty Management B.V. and Kristin Blazewicz
(incorporated by reference to Exhibit 10.5 to the Company’s Quarterly Report on Form 10-Q filed on May
11, 2020).F

Employment Agreement, dated June 3, 2020, between Coty Management B.V. and Gordon Von Bretten.f

Offer Letter, dated as of April 1, 2016, between Ayesha Zafar and the Company (incorporated by reference
to Exhibit 10.1 to the Company’s Current Report on Form 8-K filed on May 11, 2016).}
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10.19

10.20

10.21

10.22

10.23

10.24

10.25

10.26

10.27

10.28

10.29

10.30

10.31

10.32

10.33

10.34

10.35

10.36

10.37

10.38

10.39

10.40

10.41

Employment Agreement, dated October 12, 2015, between Coty Geneva SA Versoix and Sylvie Moreau
(incorporated by reference to Exhibit 10.30 to the Company’s Quarterly Report on Form 10-Q filed on
February 4, 2016).7

Employment Agreement, dated November 2, 2015, between Coty S.A.S. and Edgar Huber (incorporated by
reference to Exhibit 10.31 to the Company’s Quarterly Report on Form 10-Q filed on February 4, 2016).}

Offer Letter, dated June 20, 2019, between Coty Inc. and Edgar Huber (incorporated by reference
to Exhibit 10.10 to the Company’s Quarterly Report on Form 10-Q filed on May 11, 2020).}

Side Letter, dated March 17, 2020, between Coty Inc. and Edgar Huber (incorporated by reference to
Exhibit 10.11 to the Company’s Quarterly Report on Form 10-Q filed on May 11, 2020).}

Employment Agreement, dated October 12, 2016 between HFC Prestige International Operations
Switzerland sarl and Anne Jaeckin, and the addendum thereo dated May 18, 2020.7

Employment Agreement, dated October 31, 2019, between Coty Management B.V. and Richard Jones
(incorporated by reference to Exhibit 10.2 to the Company’s Quarterly Report on Form 10-Q filed on
February 5, 2020).1

Amended Employment Agreement, dated June 20, 2019, between Coty SAS and Simona Cattaneo
(incorporated by reference to Exhibit 10.8 to the Company’s Quarterly Report on Form 10-Q filed on May
11, 2020).7

Employment Agreement, dated February 27, 2020, between Coty Management B.V. and Fiona Hughes
(incorporated by reference to Exhibit 10.9 to the Company’s Quarterly Report on Form 10-Q filed on May
11, 2020).F

Employment Agreement, dated November 12, 2018, between Coty Services UK Limited and Pierre Laubies
(incorporated by reference to Exhibit 10.1 to the Company’s Current Report on Form 8-K on November 14,
2018).1

Employment Agreement Letter, dated January 9, 2020, between Coty Management B.V. and Pierre Laubies
(incorporated by reference to Exhibit 10.1 to the Company’s Quarterly Report on Form 10-Q filed on May
11, 2020).F

Settlement Agreement, dated February 27, 2020, between Coty Management B.V. and Pierre Laubies
(incorporated by reference to Exhibit 10.2 to the Company’s Quarterly Report on Form 10-Q filed on May
11, 2020).7

Side Letter to Settlement Agreement, dated May 5, 2020, between Coty Management B.V. and Pierre
Laubies (incorporated by reference to Exhibit 10.3 to the Company’s Quarterly Report on Form 10-Q filed
on May 11, 2020).

Series A-1 Preferred Stock Repurchase Agreement, dated as of February 27, 2020, between Coty Inc., Pierre
Laubies and Elmfort Invest B.V. (incorporated by reference to Exhibit 10.4 to the Company’s Quarterly
Report on Form 10-Q filed on May 11, 2020)7

Amendment and Settlement Agreement, dated May 31, 2020, between Coty Management B.V. and Pierre
Denis. T

Settlement Agreement, dated May 30, 2020, between Coty Management B.V. and Giovanni Pieraccione.
Separation Agreement, dated May 29, 2020, between Coty Inc. and Daniel Ramos Day.}

Separation Agreement, dated as of February 1, 2019, between Coty Inc. and Laurent Kleitman (incorporated
by reference to Exhibit 10.4 to the Company’s Quarterly Report on Form 10-Q filed on May 8§, 2019).7

Separation Agreement, dated 5 November, 2019, between Coty Services UK Limited and Greerson
McMullen (incorporated by reference to Exhibit 10.2 to the Company’s Quarterly Report on Form 10-Q
filed on November 6, 2019).+

Separation and Termination Agreement, dated as of September 9, 2019, by and between HFC Prestige
International Operations Switzerland Sarl and Luc Volatier (incorporated by reference to Exhibit 10.1 to the
Company’s Quarterly Report on Form 10-Q filed on November 6, 2019).

Form of Indemnification Agreement between the registrant and its directors and officers (incorporated by
reference to Exhibit 10.24 to Amendment No. 4 to the Company’s Registration Statement on Form S-1(File
No. 333-182420) filed on April 24, 2013).

Amended and Restated Annual Performance Plan, as of February 1, 2017 (incorporated by reference to
Exhibit 10.3 to the Company’s Quarterly Report on Form 10-Q filed on May 10, 2017).F

Form of Restricted Stock Unit Award under Coty Inc. 2007 Stock Plan for Directors, as amended on April 8,
2013 (incorporated by reference to Exhibit 10.41 to Amendment No. 4 to the Company’s Registration
Statement on Form S-1 (File No. 333-182420) filed on April 24, 2013).}

Amended and Restated Coty Inc. Equity and Long-Term Incentive Plan, as amended and restated on
February 1, 2017 (incorporated by reference to Exhibit 10.2 to the Company’s Quarterly Report on Form 10-
Q filed on May 10, 2017).7
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10.42

10.43

10.44

10.45

10.46

10.47

10.48

10.49

10.50

10.51

10.52

21.1
23.1
24.1
31.1
31.2
32.1
322

101.INS
101.SCH
101.CAL
101.DEF
101.LAB
101.PRE
104

Restricted Stock Unit Award Terms and Conditions Under Coty Inc. Equity and Long-Term Incentive Plan,
as amended and restated on April 8, 2013 (incorporated by reference to Exhibit 10.44 to Amendment No. 4
to the Company’s Registration Statement on Form S-1 (File No. 333-182420) filed on April 24, 2013).}

Restricted Stock and Restricted Stock Unit Tandem Award Terms and Conditions under the Coty Inc.
Equity and Long-Term Incentive Plan, as amended and restated on April 8, 2013 (incorporated by reference
to Exhibit 10.45 to Amendment No. 4 to the Company’s Registration Statement on Form S-1 (File No.
333-182420) filed on April 14, 2013).7F

Form of Subscription Agreement for Series A Preferred Stock (incorporated by reference to Exhibit 10.55 to
the Company’s Annual Report on Form 10-K filed on August 17, 2015).+

Subscription Agreement, dated as of February 16, 2017, between Coty Inc. and Sébastien Froidefond
(incorporated by reference to Exhibit 10.6 to the Company’s Quarterly Report on Form 10-Q filed on May
10,2017).7

Subscription Agreement, dated as of March 27, 2017, between Coty Inc. and Lambertus J.H. Becht
(incorporated by reference to Exhibit 10.8 to the Company’s Quarterly Report on Form 10-Q filed on May
10,2017).7

Amended Form of Elite Subscription and Stock Option Agreement (incorporated by reference to Exhibit
10.5 to the Company’s Quarterly Report on Form 10-Q filed on May 10, 2017).}

Form of Phantom Unit Award Terms and Conditions (incorporated by reference to Exhibit 10.1 to the
Company’s Current Report on Form 8-K filed on December 5, 2014).

Terms and Conditions Performance Stock Options under Coty Inc. Equity and Long-Term Incentive Plan, as
amended and restated on October 28, 2015 (incorporated by reference to Exhibit 10.1 to the Company’s
Quarterly Report on Form 10-Q filed on February 8, 2018).}

Form of Subscription Agreement for Series A-1 Preferred Stock (incorporated by reference to Exhibit 45 to
the Company’s Annual Report on Form 10-K filed on August 28, 2019).+

Terms and Conditions of 2019 Incentive Stock Options under Coty Inc. Equity and Long-Term Incentive
plan (incorporated by reference to Exhibit 46 to the Company’s Annual Report on Form 10-K filed on
August 28, 2019).F

Form of Restricted Stock Award Agreement under the Amended and Restated Coty Inc. Equity and Long
Term-Incentive Planf

List of significant subsidiaries.

Consent of Deloitte & Touche LLP.

Power of Attorney (included in signature page).

Certification of Chief Executive Officer, pursuant to Rules 13a-14a and 15d-14(a)
Certification of Chief Financial Officer, pursuant to Rules 13a-14(d) and 15d-14(d)
Certification of Chief Executive Officer, pursuant to 18 U.S. C. Section 1350
Certification of Chief Financial Officer, pursuant to 18 U.S. C. Section 1350

Inline XBRL Instance Document.

Inline XBRL Taxonomy Extension Schema Document.

Inline XBRL Taxonomy Extension Calculation Linkbase Document.

Inline XBRL Taxonomy Extension Definition Linkbase Document.

Inline XBRL Taxonomy Extension Labels Linkbase Document.

Inline XBRL Taxonomy Extension Presentation Linkbase Document.

Cover Page Interactive Data File (formatted in Inline XBRL and contained in Exhibit 101).

Schedules and similar attachments have been omitted pursuant to Item 601(b)(2) of Regulation S-K. The
Company agrees to furnish supplementary to the Securities and Exchange Commission a copy of any omitted
schedule or similar attachment upon request.

Exhibit is a management contract or compensatory plan or arrangement.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly caused
this report to be signed on its behalf by the undersigned, thereunto duly authorized, in the city of New York, New York on
August 27, 2020.

COTY INC.
By: /s/ Pierre-André Terisse

Name: Pierre-André Terisse

Title: Chief Operating Officer and Chief Financial
Officer

POWER OF ATTORNEY

KNOW ALL PERSONS BY THESE PRESENTS, that each person whose signature appears below constitutes and
appoints Kristin Blazewicz, as his true and lawful attorney-in-fact and agent, with full power of substitution and resubstitution,
for him and in his name, place and stead, in any and all capacities, to sign any and all amendments to this Annual Report on
Form 10-K, and to file the same, with all exhibits thereto, and other documents in connection therewith, with the Securities and
Exchange Commission, granting unto said attorney-in-fact and agent, full power and authority to do and perform each and
every act and thing requisite and necessary to be done in connection therewith, as fully to all intents and purposes as he or she
might or could do in person, hereby ratifying and confirming that all said attorney-in-fact and agent, or his or her substitute or
substitutes, may lawfully do or cause to be done by virtue hereof.

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed by the following persons
on behalf of the registrant and in the capacities and on the dates indicated:
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Signature Title Date

Chief Executive Officer and Chairman of the Board of ~ August 27, 2020

Directors
/s/Peter Harf (Principal Executive Officer)
(Peter Harf)
/s/Pierre-André Terisse Chief Operating Officer/Chief Financial Officer August 27, 2020
(Pierre-André Terisse) (Principal Financial Officer)
/s/Ayesha Zafar Senior Vice President, Group Controller August 27, 2020
(Ayesha Zafar) (Principal Accounting Officer)
/s/Beatrice Ballini Director August 27, 2020
(Beatrice Ballini)
/s/Sabine Chalmers Director August 27, 2020
(Sabine Chalmers)
/s/Joachim Creus Director August 27, 2020
(Joachim Creus)
/s/Nancy Ford Director August 27, 2020
(Nancy Ford)
/s/Olivier Goudet Director August 27, 2020
(Olivier Goudet)
/s/Johannes Huth Vice Chairman of the Board of Directors August 27, 2020
(Johannes Huth)
/s/Paul Michaels Director August 27, 2020
(Paul Michaels)
/s/Erhard Schoewel Director August 27, 2020
(Erhard Schoewel)
/s/Robert Singer Director August 27, 2020
(Robert Singer)
/s/Isabelle Parize Director August 27, 2020
(Isabelle Parize)
/s/Justine Tan Director August 27, 2020
(Justine Tan)
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MANAGEMENT'S REPORT ON INTERNAL CONTROL OVER FINANCIAL REPORTING

Coty’s management is responsible for establishing and maintaining adequate internal control over financial reporting (as
defined in Rules 13a-15(f) of the Securities Exchange Act of 1934) to provide reasonable assurance regarding the reliability of
financial reporting and the preparation of financial statements for external purposes in accordance with generally accepted
accounting principles in the United States of America ("GAAP"). Coty’s internal control over financial reporting includes those
policies and procedures that:

(1) pertain to the maintenance of records that in reasonable detail accurately and fairly reflect the transactions and
dispositions of the assets;

(ii) provide reasonable assurance that transactions are recorded as necessary to permit preparation of financial statements in
accordance with GAAP, and that receipts and expenditures of the Company are being made only in accordance with
authorizations of management and directors; and

(iii) provide reasonable assurance regarding prevention or timely detection of unauthorized acquisition, use or disposition
of the Company’s assets that could have a material effect on the financial statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements.

Also, projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become
inadequate because of changes in conditions, or that the degree of compliance with the policies or procedures may deteriorate.

Coty’s management evaluated the effectiveness of internal control over financial reporting as of June 30, 2020 based on the
criteria established in “Internal Control - Integrated Framework (2013)” issued by the Committee of Sponsoring Organizations
of the Treadway Commission (COSO). Based on the evaluation, management has concluded that Coty maintained effective
internal control over financial reporting as of June 30, 2020.

The Company's internal control over financial reporting as of June 30, 2020 has been audited by Deloitte & Touche LLP,
an independent registered public accounting firm, as stated in their attestation report which appears herein.

/s/_Peter Harf /s/ Pierre-André Terisse
Peter Harf Pierre-André Terisse
Chairman and Chief Executive Officer Chief Operating Officer/Chief Financial Officer

August 27, 2020



REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
To the Stockholders and the Board of Directors of Coty Inc.
Opinion on Internal Control over Financial Reporting

We have audited the internal control over financial reporting of Coty Inc. and subsidiaries (the “Company”) as of June 30,
2020, based on criteria established in Internal Control — Integrated Framework (2013) issued by the Committee of Sponsoring
Organizations of the Treadway Commission (COSO). In our opinion, the Company maintained, in all material respects,
effective internal control over financial reporting as of June 30, 2020, based on criteria established in /nternal Control —
Integrated Framework (2013) issued by COSO.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States)
(PCAOB), the consolidated financial statements, and financial statement schedule as of and for the year ended June 30, 2020 of
the Company and our report dated August 27, 2020 expressed an unqualified opinion on those financial statements and
financial statement schedule.

Basis for Opinion

The Company’s management is responsible for maintaining effective internal control over financial reporting and for its
assessment of the effectiveness of internal control over financial reporting, included in the accompanying Management’s Report
on Internal Control over Financial Reporting. Our responsibility is to express an opinion on the Company’s internal control
over financial reporting based on our audit. We are a public accounting firm registered with the PCAOB and are required to be
independent with respect to the Company in accordance with the U.S. federal securities laws and the applicable rules and
regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audit in accordance with the standards of the PCAOB. Those standards require that we plan and perform the
audit to obtain reasonable assurance about whether effective internal control over financial reporting was maintained in all
material respects. Our audit included obtaining an understanding of internal control over financial reporting, assessing the risk
that a material weakness exists, testing and evaluating the design and operating effectiveness of internal control based on the
assessed risk, and performing such other procedures as we considered necessary in the circumstances. We believe that our audit
provides a reasonable basis for our opinion.

Definition and Limitations of Internal Control over Financial Reporting

A company’s internal control over financial reporting is a process designed to provide reasonable assurance regarding the
reliability of financial reporting and the preparation of financial statements for external purposes in accordance with generally
accepted accounting principles. A company’s internal control over financial reporting includes those policies and procedures
that (1) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect the transactions and
dispositions of the assets of the company; (2) provide reasonable assurance that transactions are recorded as necessary to permit
preparation of financial statements in accordance with generally accepted accounting principles, and that receipts and
expenditures of the company are being made only in accordance with authorizations of management and directors of the
company; and (3) provide reasonable assurance regarding prevention or timely detection of unauthorized acquisition, use, or
disposition of the company’s assets that could have a material effect on the financial statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements. Also,
projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become inadequate
because of changes in conditions, or that the degree of compliance with the policies or procedures may deteriorate.

/s/ Deloitte & Touche LLP

New York, New York
August 27, 2020



REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
To the Stockholders and the Board of Directors of Coty Inc.

Opinion on the Financial Statements

We have audited the accompanying consolidated balance sheets of Coty Inc. and subsidiaries (the "Company") as of June 30,
2020 and 2019, the related consolidated statements of operations, comprehensive income (loss), equity and cash flows, for each
of the three years in the period ended June 30, 2020, and the related notes and the financial statement schedule listed in the
Index at Item 15 (collectively referred to as the "financial statements"). In our opinion, the financial statements present fairly, in
all material respects, the financial position of the Company as of June 30, 2020 and 2019, and the results of its operations and
its cash flows for each of the three years in the period ended June 30, 2020, in conformity with accounting principles generally
accepted in the United States of America.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States)
(PCAOB), the Company's internal control over financial reporting as of June 30, 2020, based on criteria established in Internal
Control — Integrated Framework (2013) issued by the Committee of Sponsoring Organizations of the Treadway Commission
and our report dated August 27, 2020, expressed an unqualified opinion on the Company's internal control over financial
reporting.

Basis for Opinion

These financial statements are the responsibility of the Company's management. Our responsibility is to express an opinion on
the Company's financial statements based on our audits. We are a public accounting firm registered with the PCAOB and are
required to be independent with respect to the Company in accordance with the U.S. federal securities laws and the applicable
rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and perform the
audit to obtain reasonable assurance about whether the financial statements are free of material misstatement, whether due to
error or fraud. Our audits included performing procedures to assess the risks of material misstatement of the financial
statements, whether due to error or fraud, and performing procedures that respond to those risks. Such procedures included
examining, on a test basis, evidence regarding the amounts and disclosures in the financial statements. Our audits also included
evaluating the accounting principles used and significant estimates made by management, as well as evaluating the overall
presentation of the financial statements. We believe that our audits provide a reasonable basis for our opinion.

Critical Audit Matter

The critical audit matter communicated below is a matter arising from the current-period audit of the financial statements that
was communicated or required to be communicated to the audit committee and that (1) relates to accounts or disclosures that
are material to the financial statements and (2) involved especially challenging, subjective, or complex judgments. The
communication of critical audit matters does not alter in any way our opinion on the financial statements, taken as a whole, and
we are not, by communicating the critical audit matter below, providing a separate opinion on the critical audit matter or on the
accounts or disclosures to which it relates.

Goodwill and Other Indefinite-lived Intangible Assets — Goodwill for the Americas Reporting Unit and Impairment of
Europe, Middle East and Africa “EMEA” Reporting Unit’s Goodwill and certain Trademarks — Refer to Notes 2 and 12 to
the financial statements

Critical Audit Matter Description

The Company’s evaluation of goodwill for impairment involves the comparison of the fair value of each reporting unit to its’
carrying value. The Company determines the fair value of its reporting units using a combination of a discounted cash flow
model and the market approach, when applicable. The determination of the fair value using the discounted cash flow model
requires management to make significant estimates and assumptions related to expected revenue growth rates, expected profit
margins, and discount rates. Changes in these assumptions could have a significant impact on either the fair value, the amount
of any goodwill impairment charge, or both. Management assesses goodwill at least annually as of May 1 for impairment, or
more frequently, if certain events or circumstances warrant. The goodwill balance was $3,973.9 million as of June 30, 2020, of
which $1,343.5 million and $1,781.6 million was allocated to the Americas and EMEA reporting units (the “reporting units”),
respectively. During fiscal 2020, the Company recognized goodwill impairment charges of $105.0 million related to the EMEA
reporting unit, as the fair value of this reporting unit was lower than its’ carrying value. In addition, the fair value of the
Americas reporting unit exceeded its’ carrying value by approximately 2.4%.



The Company has trademarks that are indefinite-lived intangible assets. The Company’s evaluation of the trademarks for
impairment involves the comparison of the fair value of each trademark to its’ carrying value. Management estimates the fair
value of these trademarks annually on its elected assessment date of May 1, or more frequently if certain events occur, based
upon the income approach, using the relief from royalty methodology, which is a specific discounted cash flow method. The
determination of the fair value requires management to make significant estimates and assumptions related to the trademarks’
estimated cash flows, royalty rates and discount rates, especially those related to the CoverGirl, Max Factor and Sally Hansen
trademarks (the “trademarks”). Changes in these assumptions could have a significant impact on the fair value of the
trademarks, the amount of any impairment charge, or both. As of June 30, 2020, the carrying value of the trademarks was
$995.5 million, of which $327.4 million, $169.7 million and $161.3 million related to the CoverGirl, Max Factor and Sally
Hansen trademarks, respectively. During fiscal 2020, the Company recognized trademark impairment charges of $329.0 million
(mainly related to CoverGirl and Max Factor), as the fair values of the trademarks were lower than their carrying values. In
addition, the fair value of the Sally Hansen trademark exceeded its’ carrying value by approximately 0.6%.

Given the significant judgments made by management to estimate the fair values of the reporting units and the difference
between the reporting units fair value and carrying value, performing auditing procedures to evaluate the reasonableness of
management’s judgments regarding the business and valuation assumptions utilized in the valuation model, particularly the
expected revenue growth rates and expected profit margins, and the selection of the discount rate, required a high degree of
auditor judgment and an increased extent of effort, including the need to involve our fair value specialists. In addition, given the
significant estimates and assumptions made by management to estimate the fair values of the trademarks, the impairment
charges recorded during the year for the trademarks, and the difference between fair value and carrying value for the Sally
Hansen trademark, performing audit procedures to evaluate the reasonableness of such estimates and assumptions, particularly
the trademarks’ estimated cash flows, and the selection of the royalty and discount rates, required a high degree of auditor
judgment and an increased extent of effort, including the need to involve our fair value specialists.

How the Critical Audit Matter Was Addressed in the Audit

Our audit procedures related to the expected revenue growth rates and expected profit margins for the reporting units, estimated
cash flows for the trademarks, the selection of the royalty rates for the trademarks, and the selection of the discount rates for the
reporting units and the trademarks included the following, among others:

*  We tested the effectiveness of controls over goodwill, and indefinite-lived intangible assets, including those over the
expected revenue growth rates and expected profit margins for the reporting units, estimated cash flows for the
trademarks and the selection of the respective discount and royalty rates.

*  We evaluated management’s ability to accurately forecast by comparing actual results in previous years to
management’s historical forecasts and by comparing the May and June 2020 forecasts with actual results for those
months, for the reporting units and the trademarks, respectively.

*  We evaluated the reasonableness of management’s expected revenues growth rates and profit margins for the reporting
units and estimated cash flows for the trademarks, by comparing management’s forecasts with:
o Historical cash flows and trends;
o Internal communications to management and the Board of Directors; and
o Forecasted information included in Company press releases, as well as analyst and industry reports of the

Company and selected companies in its peer group.

»  We considered the impact of industry and market conditions on management’s forecasts for the reporting units and the
trademarks, including consideration of the effects related to the COVID-19 Pandemic.

*  We evaluated the impact of changes in management’s forecasts from the May 1, 2020 annual measurement date to
June 30, 2020.

»  With the assistance of our fair value specialists, we evaluated the valuation approaches and discount rates for the
reporting units and the trademarks, and royalty rates for the trademarks, including testing the underlying source
information and the mathematical accuracy of the calculations, and developing a range of independent estimates and
comparing those to the respective discount rates and royalty rates selected by management.

/s/ Deloitte & Touche LLP
New York, New York
August 27, 2020

We have served as the Company’s auditor since 1995.
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COTY INC. & SUBSIDIARIES

CONSOLIDATED STATEMENTS OF OPERATIONS

(In millions, except per share data)

Net revenues

Cost of sales

Gross profit

Selling, general and administrative expenses
Amortization expense

Restructuring costs

Acquisition- and divestiture- related costs

Asset impairment charges

(Gain) loss on divestitures and sale of brand assets
Operating loss

Interest expense, net

Loss on early extinguishment of debt

Other (income) expense, net

Loss from continuing operations before income taxes
Benefit for income taxes on continuing operations
Net loss from continuing operations

Net income from discontinued operations

Net loss

Net income attributable to noncontrolling interests
Net (loss) income attributable to redeemable noncontrolling interests
Net loss attributable to Coty Inc.

Amounts attributable to Coty Inc.

Net loss from continuing operations

Convertible Series B Preferred Stock dividends

Net loss from continuing operations attributable to common stockholders
Net income from discontinued operations

Net loss attributable to common stockholders

(Loss) Earnings per common share
(Loss) from continued operations per common share - basic

(Loss) from continued operations per common share - diluted

Earnings from discontinued operations - basic

Earnings from discontinued operations - diluted

(Loss) per common share - basic
(Loss) per common share - diluted

Weighted-average common shares outstanding:
Basic
Diluted

Year Ended
June 30,

2020 2019 2018
$ 4,717.8 $ 6,287.9 $ 6,841.8
1,991.2 2,498.5 2,718.2
2,726.6 3,789.4 4,123.6
3,120.0 3,467.9 3,807.1
233.1 246.7 2443
130.2 34.2 134.9
157.3 — 64.2
434.0 3,729.0 —
(111.5) — 28.6
(1,236.5) (3,688.4) (155.5)
242.7 225.2 200.6
— — 10.7
(11.6) 31.8 27.7
(1,467.6) (3,945.4) (394.5)
(377.7) (54.8) (32.2)
(1,089.9) (3,890.6) (362.3)
87.2 121.0 234.5
(1,002.7) (3,769.6) (127.8)
4.7 2.5 2.0
0.7) 12.1 39.0
$  (1,006.7) $  (3,784.2) $ (168.8)
$  (1,093.9) $  (3,9052) $ (403.3)
(6.5) — —
(1,100.4) (3,905.2) (403.3)
87.2 121.0 234.5
$  (1,013.2) $  (3,7842) § (168.8)
$ (1.45) $ (5.20) $ (0.54)
$ (1.45) $ (5.20) $ (0.54)
$ 0.12 $ 0.16 $ 0.31
$ 012 § 0.16 §$ 0.31
$ (133) § (5.04) $ (0.23)
$ (1.33) § (5.04) $ (0.23)
759.1 751.2 749.7
759.1 751.2 749.7

See notes to Consolidated Financial Statements.
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COTY INC. & SUBSIDIARIES
CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME (LOSS)

(In millions)

Net loss
Other comprehensive income (loss):
Foreign currency translation adjustment

Net unrealized derivative gain (loss) on cash flow hedges, net of taxes of
$9.1, $14.0 and $(2.2), respectively

Pension and other post-employment benefits, net of tax of $(7.3), $17.3 and
$1.5, respectively

Total other comprehensive (loss) income, net of tax
Comprehensive (loss) income

Comprehensive income attributable to noncontrolling interests:
Net income

Foreign currency translation adjustment

Total comprehensive income attributable to noncontrolling interests

Comprehensive income attributable to redeemable noncontrolling
interests:

Net (loss) income
Comprehensive loss attributable to Coty Inc.

Year Ended
June 30,

2020 2019 2018
(1,002.7) $ (3,769.6) $ (127.8)
(379.2) (113.2) 115.7
(29.7) (45.0) 15.2
11.6 (59.3) 17.5
(397.3) (217.5) 148.4
(1,400.0) (3,987.1) 20.6
4.7 2.5 2.0
0.1 0.1 0.5
4.8 2.6 2.5
0.7) 12.1 39.0
(1,404.1) $  (4,001.8) $ (20.9)

See notes to Consolidated Financial Statements.
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COTY INC. & SUBSIDIARIES
CONSOLIDATED BALANCE SHEETS

(In millions, except per share data)

June 30, June 30,
2020 2019

ASSETS
Current assets:
Cash and cash equivalents $ 3083 $ 340.4
Restricted cash 43.7 40.0
Trade receivables—Iess allowances of $57.3 and $27.5, respectively 440.1 858.9
Inventories 678.2 860.1
Prepaid expenses and other current assets 411.6 398.2
Current assets held for sale 4,613.1 773.2
Total current assets 6,495.0 3,270.8
Property and equipment, net 1,081.6 1,332.7
Goodwill 3,973.9 4,166.8
Other intangible assets, net 4,372.1 4,531.3
Operating lease right-of-use assets (See Note 16) 371.4 —
Deferred income taxes 362.4 110.4
Other noncurrent assets 72.4 102.5
Noncurrent assets held for sale — 4,195.5
TOTAL ASSETS $ 16,7288 § 17,710.0
LIABILITIES, MEZZANINE EQUITY AND STOCKHOLDERS’ EQUITY
Current liabilities:
Accounts payable $ 1,190.3 $ 1,583.5
Accrued expenses and other current liabilities 1,111.6 1,188.5
Short-term debt and current portion of long-term debt 188.3 193.8
Current operating lease liabilities (See Note 16) 105.0 —
Income and other taxes payable 33.8 52.9
Current liabilities held for sale 956.7 456.5
Total current liabilities 3,585.7 3,475.2
Long-term operating lease liabilities (See Note 16) 317.4 —
Long-term debt, net 7,892.1 7,469.9
Pension and other post-employment benefits 400.3 447.7
Deferred income taxes 175.1 351.3
Other noncurrent liabilities 334.5 398.0
Noncurrent liabilities held for sale — 522.7
TOTAL LIABILITIES 12,705.1 12,664.8
COMMITMENTS AND CONTINGENCIES (Note 26)
CONVERTIBLE SERIES B PREFERRED STOCK, $0.01 par value; 1.0 shares authorized; 0.8 and
0.8 issued and outstanding, at June 30, 2020 715.8 —
REDEEMABLE NONCONTROLLING INTERESTS 79.1 451.8
EQUITY:
Preferred stock, $0.01 par value; 20.0 shares authorized; 1.5 and 9.4 issued and outstanding, at June 30, 2020 and
2019, respectively — 0.1
Class A Common Stock, $0.01 par value; 1,250.0 and 1,000.0 shares authorized, 830.6 and 819.2 issued and
765.1 and 754.2 outstanding at June 30, 2020 and 2019, respectively 8.3 8.1
Additional paid-in capital 10,447.4 10,620.5
Accumulated deficit (5,548.6) (4,541.2)
Accumulated other comprehensive (loss) income (456.2) (58.8)
Treasury stock—at cost, shares: 65.5 and 65.0 at June 30, 2020 and 2019, respectively (1,446.3) (1,441.8)
Total Coty Inc. stockholders’ equity 3,004.6 4,586.9
Noncontrolling interests 224.2 6.5
Total equity 3,228.8 4,593.4

TOTAL LIABILITIES, MEZZANINE EQUITY AND STOCKHOLDERS’ EQUITY $ 16,7288 $ 17,710.0

See notes to Consolidated Financial Statements.
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