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Filtration, It’s What We Do



ClarCor 

CLARCOR is a global provider of filtration products, filtration systems and services.  We have 

a worldwide customer base, superb product quality, leading brands, an extensive distribution 

network, the industry’s broadest product range and its largest sales force.  Our focus on a 

consumable, disposable product that is continually purchased, used and then repurchased 

provides CLARCOR with a stable source of recurring business.  Our goal is to achieve 

compounded annual growth rates in earnings per share of 10% to 15% over a three to five 

year period driven by internal growth programs, cost reduction initiatives and acquisitions.

FInanCIal HIGHlIGHtS (DOLLARS IN THOUSANDS EXCEPT PER SHARE DATA)

     %

YearS enDeD noVeMBer 30  2009 2008   CHanGe

Net Sales  $ 907,748   $ 1,059,601  -14.3%

Operating Profit  105,733   151,923  -30.4%

Net Earnings  71,543   95,654  -25.2%

     Percent of Net Sales 7.9% 9.0% 

     Percent of Beginning Shareholders’ Equity 11.0% 17.2%  

Basic Earnings per Share  1.41   1.88  -25.0%

Diluted Earnings per Share  1.40   1.86  -24.7%

Cash Dividends Paid per Share  0.3675   0.3300  11.4%

Working Capital  316,586   289,068  9.5%

Total Debt (Current and Long-Term)  52,195   83,950  -37.8%

Shareholders’ Equity  686,619   651,759  5.3%

     Per Share at Year-End  13.63   12.83  6.2%

Debt as Percent of Total Capital 7.1% 11.4%  

     

Shares Outstanding at Year-End  50,392,571   50,794,422  -0.8%

Employees at Year-End  4,958   5,498  -9.8%
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Dear Shareholders and Employees:

Last year at this time, I wrote to you that though we had just 

completed our 16th consecutive year of record sales and 

earnings, the global recession, which had been underway 

for almost six months, would inevitably affect CLARCOR. 

It did, and for the first time in many years our sales and 

profits in 2009 did not grow. The impact of the recession 

was more significant than I first expected. But thanks to our 

broad diversification in the filtration industry across many 

markets and geographies and our focus on the replacement 

aftermarket, the scale of the decline was less for CLARCOR 

than it was for many of our competitors. 

As we complete the first decade of the 21st century, I believe 

that CLARCOR has become a stronger company today than 

it was a year ago and, indeed, a stronger company than it 

has ever been. I want to focus in my letter to you on what we 

accomplished in 2009 that sets a framework for our future 

and, more specifically, for the next five years. 

A Strong BAlAncE ShEEt

AnD rEcorD cASh Flow

We ended 2009 with one of the strongest balance sheets 

CLARCOR has ever had. Even in a recession year, we reduced 

our outstanding bank debt by $40 million after returning 

$19 million in dividends to shareholders, repurchasing nearly 

$20 million of our common stock, and investing nearly $12 

million in a number of acquisitions. Our operating cash flow 

reached nearly $115 million, and our cash and short-term 

investments exceeded our outstanding debt by $40 million 

at year-end. Our balance sheet, borrowing capacity and 

consistently positive free cash flows will allow us to fund 

internal growth programs, make acquisitions and, when 

appropriate, repurchase our common stock in the future. 

Equally important is that our strong balance sheet provides 

a substantial capital cushion in case the recession lingers or 

becomes worse.

chAngES in our clc Air opErAtion

Without a doubt, the most significant event in 2009 for 

CLARCOR was that we largely completed the restructuring of 

our CLC Air filtration operation. In 2006, we recognized that 

CLC Air needed to change how it manufactured and sold its 

filtration products.  We began a program which frankly took a 

year longer to finish than we had originally expected. During 

this period, CLC Air lost money, but it is now profitable.  We 

closed five factories and one warehouse and opened two 

new factories in locations better suited to our customers. We 

spent over $20 million in new equipment to make each of 

CLC Air’s factories as productive as any environmental air 

filter manufacturing plant in the industry. 

In 2009, excluding the loss of what at the time was 

CLC Air’s largest customer, we added new customers 

and the business grew. We developed a new high-end 

residential air filter product line, under our Purolator

® 
brand, which we believe is the highest quality 

residential air filter available. We developed specialty 

air filters for the communications industry to improve 

the reliability of cellular telephone equipment. We 

also pioneered a new type of air filter for the animal 

husbandry industry to reduce the prevalence of viruses 

in breeding operations. 

StocK pricE & DiViDEnD inForMAtion

CLARCOR common stock is traded on the New York Stock Exchange under the symbol CLC.  

The tables set forth the high and low market prices as quoted on the New York Stock Exchange 

and dividends paid for each quarter of the last two fiscal years.

                 Market Price

Quarter Ended  High  Low  Dividend

February 28, 2009 $ 34.64 $ 25.73 $ 0.0900

May 30, 2009  33.04  23.05  0.0900

August 29, 2009  34.50  27.47  0.0900

November 28, 2009  33.78  28.77  0.0975

Total Dividends      $ 0.3675

                  Market Price

Quarter Ended  High  Low  Dividend

March 1, 2008 $ 40.62 $ 34.03 $ 0.0800

May 31, 2008  44.20  33.25  0.0800

August 30, 2008  44.25  32.68  0.0800 

November 29, 2008  43.17  25.03  0.0900

Total Dividends      $ 0.3300

SAFE hArBor StAtEMEnt

The Company desires to take advantage of the “Safe Harbor” provision of the Private Securities 

Litigation Reform Act of 1995 and is making this cautionary statement in connection with 

such safe harbor legislation. Some of the information provided in this annual report constitutes 

forward-looking statements which reflect the Company’s current views with respect to future 

events and financial performance, but involve uncertainties that could significantly impact 

results. All forecasts and projections are “forward-looking” statements and are based on 

management’s current expectations of the Company’s near-term results. There can be no 

assurance that actual results will not differ materially from its expectations. For a more detailed 

explanation of the safe harbor statement and the risks, see the Company’s Form 10-K filed 

with the SEC.
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SEc ForM 10-K

A copy of the 2009 Form 10-K or any other

SEC filings may be obtained from:

corporAtE SEcrEtAry

CLARCOR Inc.

840 Crescent Centre Drive, Suite 600

Franklin, Tennessee 37067

615.771.3100 or at www.clarcor.com

EXEcutiVE oFFicErS

Norman E. Johnson

Chairman, President & Chief Executive Officer

Age:  61

19 Years of Service

Sam Ferrise

President

Baldwin Filters, Inc.

Age:  53

8 Years of Service

Bruce A. Klein

Vice President – Finance & Chief Financial Officer

Age:  62

15 Years of Service

David J. Lindsay

Vice President – Administration & Chief 

Administrative Officer

Age:  54

22 Years of Service

Richard M. Wolfson

Vice President – General Counsel & Corporate 

Secretary

Age:  43

4 Years of Service

What does this mean for the future?  In 2010, we expect CLC 

Air to post an operating margin in excess of 5% and to reach 

10% by 2012. If we are as successful as we expect with our 

new line of residential air filters, we expect sales to grow in 

2010 even if the recession continues, and that 2011 and 

2012 sales growth will be even stronger than 2010 growth.

CLC Air is part of our Industrial/Environmental (I/E) operating 

segment. Our short-term goal for our I/E segment is to reach a 

10% operating margin, which we expect to achieve by 2011. 

Our longer-term goal for the segment is to push towards a 

15% operating margin, which some of our other operating 

companies in this segment have already achieved.

inVEStMEntS wE MADE in thE

u.S. For FuturE growth

In 2008, we purchased Perry Equipment Company (Peco), 

a major manufacturer of filtration products for the natural 

gas industry. At the time of the acquisition, we said that our 

focus was to grow Peco’s aftermarket replacement element 

business to be as successful as its OEM vessel business.  To 

do this, we are applying the same approach at Peco that has 

made our Baldwin aftermarket operations so successful. 

In the last two years, we have developed many new filter 

elements for the natural gas industry, including a replacement 

for fiberglass filters, which have greater efficiencies at a 

significantly lower cost for our customers.  We have created a 

database of all the vessels Peco has sold over the last 20 years 

so that the Peco sales force can now make sure that every 

original vessel customer becomes and remains an element 

customer. Inventory availability of filter elements is now the 

highest in Peco’s history, and we have invested heavily to 

expand its customer service operations.  

Perhaps most exciting for Peco’s future are the recent major 

finds of natural gas deposits throughout the world, particularly 

in the U.S.  We are excited at the opportunity to supply our 

vessels and elements as new natural gas pipelines and 

transmission facilities are built to carry natural gas from these 

discoveries to natural gas users. As a result, over the longer-

term, we expect that sales of Peco’s natural gas filtration 

systems and replacement filters will be a major driver of 

CLARCOR’s future growth.

Our Facet operation is one of the major suppliers of aviation 

fuel filters for commercial and military aircraft throughout 

the world. In 2009, we approved the building of a new 

warehouse at our major U.S. aviation fuel filter site in Stillwell, 

Oklahoma, driven by the double-digit growth of this business 

over the last ten years. Even in a recession, new regulations 

governing the quality of aviation fuel has resulted in a growing 

demand for our products though aircraft miles have declined 

in recent years.  As the economy recovers, airplanes will fly 

more often, demand for aviation fuel will increase, and we 

expect our aviation fuel business will continue to grow. 

Two years ago, we developed a nanofiber filter media, 

which we have named ProTura

®
®. The success of this media 

in our line of dust collector filter cartridges has exceeded 

our expectations.  Every new dust collector system we now 

sell includes only ProTura

®
® cartridges, and this is the reason 

that, despite the decline in dust collector system sales 

over the last year, our replacement cartridge sales have 

continued to increase. Using the resources at the CLARCOR 



 $ 13.63 $ 12.83 $ 11.29 $ 10.52  $ 9.36 $ 8.36   $ 7.32   $ 6.33   $ 5.57   $ 4.96   $ 4.39 

 1.40   1.86   1.78   1.59   1.46   1.24   1.08   0.93   0.84   0.82   0.73 

 0.3675   0.3300   0.2975   0.2750   0.2588   0.2513   0.2463   0.2413   0.2363   0.2313   0.2263 

 34.64   44.25   44.01   36.72   31.98   26.30   22.97   17.00   13.80   10.72   10.69

 23.05   25.03   29.57   26.87   24.60   20.08   15.53   12.52   8.44   8.03   7.13  

    

  $ 907,748   $ 1,059,601   $ 921,191   $ 904,347   $ 873,974   $ 787,686   $ 741,358   $ 715,563   $ 666,964   $ 652,148   $ 477,869  

 105,733   151,923   129,814   126,328   118,492   98,177   87,062   77,775   75,810   75,987   56,077 

 2,120   6,532   1,010   814   636   446   1,767   6,073   10,270   11,534   3,733  

 105,649   145,371   130,509   126,941   117,922   99,060   86,059   71,450   65,734   63,487   55,615 

 33,819   49,310   39,675   43,795   40,968   34,717   31,371   24,773   23,804   23,201   20,137 

 71,543   95,654   90,659   82,710   76,393    63,997    54,552    46,601    41,893    40,237    35,412

 51,045   51,410   50,885   52,177   52,216   51,507   50,746   50,344   49,784   49,012   48,628         

  

 11.6%  14.3%  14.1%  14.0%  13.6%  12.5%  11.7%  10.9%  11.4%  11.7%  11.7%

 11.6%  13.7%  14.2%  14.0%  13.5%  12.6%  11.6%  10.0%  9.9%  9.7%  11.6%

 32.0%  33.9%  30.4%  34.5%  34.7%  35.0%  36.5%  34.7%  36.2%  36.5%  36.2%

 7.9%  9.0%  9.8%  9.1%  8.7%  8.1%  7.4%  6.5%  6.3%  6.2%  7.4%

 7.5%  12.9%  12.5%  12.2%  12.2%  11.9%  10.0%  8.8%  8.3%  8.5%  11.6%

 11.0%  17.2%  16.9%  17.1%  17.8%  17.3%  17.3%  17.0%  17.3%  19.1%  19.0%

 26.1%  17.6%  16.6%  17.2%  17.5%  20.1%  22.7%  25.7%  27.6%  27.9%  30.5%

           

$  91,448   $ 47,984   $ 40,943   $ 61,246   $ 28,902   $ 22,520   $ 8,348   $ 13,747   $ 7,418   $ 10,864   $ 14,745  

  448,528    432,571    371,920    380,340    324,933    303,990    257,402    259,746    244,350    230,479   227,670 

 188,091   192,599   169,212   146,529   149,505   142,242   129,572   132,892   137,316   140,121   126,026 

 973,890   957,882   739,135   727,516   675,272   627,797   538,237   546,119   530,617   501,930   472,991 

 131,942   143,503   114,171   118,428   121,470   126,272   111,373   174,255   94,931   97,826   97,475 

 52,096   83,822   17,329   15,946   16,009   24,130   16,913   22,648   135,203   141,486   145,981 

 686,619   651,759   555,730   537,509   482,833   428,462   370,392   315,461   274,261   242,093   210,718 

    

 7.1%  11.4%  3.0%  2.9%  3.3%  5.4%  4.5%  22.4%  33.9%  37.8%  41.8%

 $ 316,586   $ 289,068   $ 257,749   $ 261,912   $ 203,463   $ 177,718   $ 146,029   $ 85,491   $ 149,419   $ 132,653   $ 130,195 

 3.4   3.0   3.3   3.2   2.7   2.4   2.3   1.5   2.6   2.4   2.3  

  $ 113,404   $ 107,136   $ 137,324   $ 63,581   $ 89,346   $ 71,806   $ 85,396   $ 85,019   $ 63,290   $ 54,130   $ 38,642 

 (34,202)  (108,900)  (47,867)  (21,342)  (51,512)  (62,209)  (12,986)  (18,978)  (51,353)  (42,125)  (160,658)

 (65,407)  16,155   (85,522)  (33,641)  (35,699)  1,063   (80,669)  (59,774)  (15,326)  (15,862)  103,501 

 18,562   4,656   7,008   10,549   1,082   11,572   (7,899)  6,329   (3,446)  (3,881)  (18,576)

 21,740   34,908   37,024   17,588   24,032   22,352   13,042   12,204   18,204   29,005  21,822 

 30,962   30,388   23,389   23,079   21,087   19,151   18,985   19,760   21,850   21,079   15,372 

 18,682   16,845   15,024   14,203   13,385   12,834   12,406   11,975   11,575   11,207   10,814 

 1,842   5,159                            (609)  (913)  (292)  61   1,532   5,612   9,616   10,836   2,282 

 32,208   42,346   41,517   44,446   29,483   25,633   22,607   17,678   26,858   16,458   22,234 

pEr ShArE

Equity

Diluted Net Earnings

Dividends

Price:  High 

              Low

EArningS DAtA ($000)

Net Sales

Operating Profit

Interest Expense

Pretax Income

Income Taxes

Net Earnings  

Diluted Average Shares Outstanding

 

EArningS AnAlySiS

Operating Margin

Pretax Margin

Effective Tax Rate  

Net Margin

Return on Beginning Assets

Return on Beginning Shareholders’ Equity 

Dividend Payout to Net Earnings

BAlAncE ShEEt ($000)

Cash and Cash Equivalents and Short-Term Investments

Current Assets

Plant Assets, Net

Total Assets

Current Liabilities

Long-Term Debt 

Shareholders’ Equity

BAlAncE ShEEt AnAlySiS ($000)

Debt to Capitalization (A)

Working Capital

Current Ratio

cASh Flow DAtA ($000)

From Operations

For Investment

From/(For) Financing

Change in Cash & Equivalents

Capital Expenditures

Depreciation & Amortization

Dividends Paid

Net Interest Expense (Income)

Income Taxes Paid

(A) Total Debt (current and long-term) divided by Total Debt plus Shareholders’ Equity.

Filtration Research Center (CFRC) outside Cincinnati, Ohio, 

we are now developing a line of ProTura

®
® filter cartridges 

for liquid filters used in heavy-duty engines and for air filters 

used in HVAC equipment. 

Our heavy-duty engine business had a difficult 2009 as 

truck mileage and railroad loadings declined. Our focus was 

on maintaining market share, which we believe we did, and 

most importantly, on developing new products so that as 

transportation recovers in the U.S., we will once again grow 

faster than our industry. We significantly expanded our 

ChannelFlow

®
® brand of heavy-duty air filters, established 

a task force to develop a new generation of engine fuel 

filters and are working with our sister companies in Mexico 

and China to establish radial seal air filter manufacturing 

capabilities in both countries.  Despite the difficult 2009, we 

are very pleased that our heavy-duty engine business was 

able to maintain a 20% operating margin in 2009, and we 

expect that to improve in 2010.

inVEStMEntS MADE outSiDE thE

u.S. For FuturE growth

CLARCOR is a major supplier of filtration products for the 

chemicals, fibers and plastics industries.  Growth in these 

industries in the future will be significantly greater outside 

the U.S., and particularly in Asia. In 2009, we purchased an 

85% interest in a Chinese manufacturer in Pujiang of filter 

products for these industries and initiated an expansion plan 

in Quzhou in anticipation of significant growth in future years. 

The new production plant will be completed in 2010. This 

facility will primarily supply filter products for Asian customers 

as demand continues to increase in China and throughout 

Southeast Asia.

In 2009, we had the opportunity to purchase the remaining 

20% of our joint venture in Weifang, China. This operation, 

which was renamed CLARCOR Filtration (China) Company, 

manufactures aftermarket heavy-duty engine filters under 

the Baldwin

®
® brand and also is a private-brand supplier to 

Chinese OEM engine manufacturers.  We believe that we sell 

more heavy-duty engine filters to Chinese OEM heavy-duty 

engine and truck manufacturers than any other American 

or European filter company. We expect demand for heavy-

duty engine filters in Asia to continue to grow, so in 2009 we 

purchased a second heavy-duty engine filter company also 

located in Weifang. We also began a major expansion of our 

technical and laboratory facilities in Weifang for engine filter 

testing and development. By the end of 2010, we expect our 

technical capabilities in China to be equal to those we have in 

the U.S. In addition to manufacturing and selling heavy-duty 

engine filters at our Weifang plants, we also manufacture 

filters for off-shore oil drilling and air pollution control systems. 

In addition to manufacturing heavy-duty engine filters at 

two of our production facilities in China, we have begun, in 

partnership with Chinese railroad companies, to manufacture 

filters for General Electric and EMD locomotives being built 

in China. We supply GE and EMD railroad filter products in 

the U.S., and as each company expands its railroad business 

in China, they have asked us to similarly manufacture our 

railroad filters there.

During 2009, we established a CLARCOR sales and 

administrative office in Shanghai to support our engine, dust 

collector and chemicals filter businesses in Asia. We also set 

up a sales and engineering office in Beijing to grow our oil and 

natural gas filter business in China in addition to our natural 

gas sales and engineering operations in Malaysia.  

We established a new office in Bahrain to promote the sales 

of our natural gas filtration systems throughout the Middle 

East. We made a small acquisition in England in 2009 to 

supplement our aviation fuel filter business in Europe, primarily 

focused on the defense industry. In 2007 we acquired an 

80% interest in a Moroccan engine filter company as a lower-

cost supplier to our European-based sales organizations. 

This company has grown steadily over the last two years as 

its focus has shifted to heavy-duty engine filters from being 

primarily a filter supplier to European automobile companies.  

And in a recent development, we are currently in testing with 

Petrobras, the national Brazilian oil and gas company, to sell 

our natural gas vessels and replacement elements for their 

current drilling operations and, most importantly, to supply 

filter products for the recent large oil and gas discoveries 

Petrobras has made off the Brazilian coast.

our pAcKAging BuSinESS –

J.l. clArK

CLARCOR was started 105 years ago as a metal fabrication 

business under the name, J.L. Clark. It is a business that is 

still part of CLARCOR and which had a successful 2009, 

particularly in the last half of the year. J.L. Clark signed new 

agreements during the year with major consumer product 

companies that we expect will significantly increase sales in 

2010 and in the future. J.L. Clark has always invested in new 

packaging technologies, both for manufacturing and design, 

which has enabled it to thrive as many packaging companies 

have struggled in recent years. During 2009, we invested 

in thin wall plastic molding, digital printing and sustainable 

packaging technologies.

thE pASt AnD thE FuturE

It is undoubtedly true that a public company’s management 

has a responsibility to shareholders, employees and 

communities.  This past year was difficult for many companies, 

and CLARCOR was not immune. Even though it was our fifth 

best year in a 105-year history, for the first time in decades we 

had to lay off a significant number of employees as our sales 

declined. Our employees work hard and are loyal to CLARCOR. 

Management’s responsibility is to be equally loyal and to do 

everything possible to maintain jobs, provide a safe working 

environment and an opportunity for our employees to prosper 

and grow with CLARCOR. I am not satisfied with our results 

in 2009, but I am proud of the investments we have made 

for the future and how well positioned we are.  We have laid 

a foundation for significant growth in the future, a foundation 

we are confident will reward our stockholders with increased 

dividends and hopefully an increased share price and will 

provide our employees with greater opportunities and job 

security. I want to thank our shareholders and our employees 

for their support and efforts over the last year.  It is a great 

privilege for me to lead CLARCOR, and also to work here.  

Sincerely,

Norman E. Johnson

Chairman, President & Chief Executive Officer
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Dear Shareholders and Employees:

Last year at this time, I wrote to you that though we had just 

completed our 16th consecutive year of record sales and 

earnings, the global recession, which had been underway 

for almost six months, would inevitably affect CLARCOR. 

It did, and for the first time in many years our sales and 

profits in 2009 did not grow. The impact of the recession 

was more significant than I first expected. But thanks to our 

broad diversification in the filtration industry across many 

markets and geographies and our focus on the replacement 

aftermarket, the scale of the decline was less for CLARCOR 

than it was for many of our competitors. 

As we complete the first decade of the 21st century, I believe 

that CLARCOR has become a stronger company today than 

it was a year ago and, indeed, a stronger company than it 

has ever been. I want to focus in my letter to you on what we 

accomplished in 2009 that sets a framework for our future 

and, more specifically, for the next five years. 

A Strong BAlAncE ShEEt

AnD rEcorD cASh Flow

We ended 2009 with one of the strongest balance sheets 

CLARCOR has ever had. Even in a recession year, we reduced 

our outstanding bank debt by $40 million after returning 

$19 million in dividends to shareholders, repurchasing nearly 

$20 million of our common stock, and investing nearly $12 

million in a number of acquisitions. Our operating cash flow 

reached nearly $115 million, and our cash and short-term 

investments exceeded our outstanding debt by $40 million 

at year-end. Our balance sheet, borrowing capacity and 

consistently positive free cash flows will allow us to fund 

internal growth programs, make acquisitions and, when 

appropriate, repurchase our common stock in the future. 

Equally important is that our strong balance sheet provides 

a substantial capital cushion in case the recession lingers or 

becomes worse.

chAngES in our clc Air opErAtion

Without a doubt, the most significant event in 2009 for 

CLARCOR was that we largely completed the restructuring of 

our CLC Air filtration operation. In 2006, we recognized that 

CLC Air needed to change how it manufactured and sold its 

filtration products.  We began a program which frankly took a 

year longer to finish than we had originally expected. During 

this period, CLC Air lost money, but it is now profitable.  We 

closed five factories and one warehouse and opened two 

new factories in locations better suited to our customers. We 

spent over $20 million in new equipment to make each of 

CLC Air’s factories as productive as any environmental air 

filter manufacturing plant in the industry. 

In 2009, excluding the loss of what at the time was 

CLC Air’s largest customer, we added new customers 

and the business grew. We developed a new high-end 

residential air filter product line, under our Purolator

® 
brand, which we believe is the highest quality 

residential air filter available. We developed specialty 

air filters for the communications industry to improve 

the reliability of cellular telephone equipment. We 

also pioneered a new type of air filter for the animal 

husbandry industry to reduce the prevalence of viruses 

in breeding operations. 

StocK pricE & DiViDEnD inForMAtion

CLARCOR common stock is traded on the New York Stock Exchange under the symbol CLC.  

The tables set forth the high and low market prices as quoted on the New York Stock Exchange 

and dividends paid for each quarter of the last two fiscal years.

                 Market Price

Quarter Ended  High  Low  Dividend

February 28, 2009 $ 34.64 $ 25.73 $ 0.0900

May 30, 2009  33.04  23.05  0.0900

August 29, 2009  34.50  27.47  0.0900

November 28, 2009  33.78  28.77  0.0975

Total Dividends      $ 0.3675

                  Market Price

Quarter Ended  High  Low  Dividend

March 1, 2008 $ 40.62 $ 34.03 $ 0.0800

May 31, 2008  44.20  33.25  0.0800

August 30, 2008  44.25  32.68  0.0800 

November 29, 2008  43.17  25.03  0.0900

Total Dividends      $ 0.3300

SAFE hArBor StAtEMEnt

The Company desires to take advantage of the “Safe Harbor” provision of the Private Securities 

Litigation Reform Act of 1995 and is making this cautionary statement in connection with 

such safe harbor legislation. Some of the information provided in this annual report constitutes 

forward-looking statements which reflect the Company’s current views with respect to future 

events and financial performance, but involve uncertainties that could significantly impact 

results. All forecasts and projections are “forward-looking” statements and are based on 

management’s current expectations of the Company’s near-term results. There can be no 

assurance that actual results will not differ materially from its expectations. For a more detailed 

explanation of the safe harbor statement and the risks, see the Company’s Form 10-K filed 

with the SEC.
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SEc ForM 10-K

A copy of the 2009 Form 10-K or any other

SEC filings may be obtained from:

corporAtE SEcrEtAry

CLARCOR Inc.

840 Crescent Centre Drive, Suite 600

Franklin, Tennessee 37067

615.771.3100 or at www.clarcor.com

EXEcutiVE oFFicErS

Norman E. Johnson

Chairman, President & Chief Executive Officer

Age:  61

19 Years of Service

Sam Ferrise

President

Baldwin Filters, Inc.

Age:  53

8 Years of Service

Bruce A. Klein

Vice President – Finance & Chief Financial Officer

Age:  62

15 Years of Service

David J. Lindsay

Vice President – Administration & Chief 

Administrative Officer

Age:  54

22 Years of Service

Richard M. Wolfson

Vice President – General Counsel & Corporate 

Secretary

Age:  43

4 Years of Service

What does this mean for the future?  In 2010, we expect CLC 

Air to post an operating margin in excess of 5% and to reach 

10% by 2012. If we are as successful as we expect with our 

new line of residential air filters, we expect sales to grow in 

2010 even if the recession continues, and that 2011 and 

2012 sales growth will be even stronger than 2010 growth.

CLC Air is part of our Industrial/Environmental (I/E) operating 

segment. Our short-term goal for our I/E segment is to reach a 

10% operating margin, which we expect to achieve by 2011. 

Our longer-term goal for the segment is to push towards a 

15% operating margin, which some of our other operating 

companies in this segment have already achieved.

inVEStMEntS wE MADE in thE

u.S. For FuturE growth

In 2008, we purchased Perry Equipment Company (Peco), 

a major manufacturer of filtration products for the natural 

gas industry. At the time of the acquisition, we said that our 

focus was to grow Peco’s aftermarket replacement element 

business to be as successful as its OEM vessel business.  To 

do this, we are applying the same approach at Peco that has 

made our Baldwin aftermarket operations so successful. 

In the last two years, we have developed many new filter 

elements for the natural gas industry, including a replacement 

for fiberglass filters, which have greater efficiencies at a 

significantly lower cost for our customers.  We have created a 

database of all the vessels Peco has sold over the last 20 years 

so that the Peco sales force can now make sure that every 

original vessel customer becomes and remains an element 

customer. Inventory availability of filter elements is now the 

highest in Peco’s history, and we have invested heavily to 

expand its customer service operations.  

Perhaps most exciting for Peco’s future are the recent major 

finds of natural gas deposits throughout the world, particularly 

in the U.S.  We are excited at the opportunity to supply our 

vessels and elements as new natural gas pipelines and 

transmission facilities are built to carry natural gas from these 

discoveries to natural gas users. As a result, over the longer-

term, we expect that sales of Peco’s natural gas filtration 

systems and replacement filters will be a major driver of 

CLARCOR’s future growth.

Our Facet operation is one of the major suppliers of aviation 

fuel filters for commercial and military aircraft throughout 

the world. In 2009, we approved the building of a new 

warehouse at our major U.S. aviation fuel filter site in Stillwell, 

Oklahoma, driven by the double-digit growth of this business 

over the last ten years. Even in a recession, new regulations 

governing the quality of aviation fuel has resulted in a growing 

demand for our products though aircraft miles have declined 

in recent years.  As the economy recovers, airplanes will fly 

more often, demand for aviation fuel will increase, and we 

expect our aviation fuel business will continue to grow. 

Two years ago, we developed a nanofiber filter media, 

which we have named ProTura

®
®. The success of this media 

in our line of dust collector filter cartridges has exceeded 

our expectations.  Every new dust collector system we now 

sell includes only ProTura

®
® cartridges, and this is the reason 

that, despite the decline in dust collector system sales 

over the last year, our replacement cartridge sales have 

continued to increase. Using the resources at the CLARCOR 



 $ 13.63 $ 12.83 $ 11.29 $ 10.52  $ 9.36 $ 8.36   $ 7.32   $ 6.33   $ 5.57   $ 4.96   $ 4.39 

 1.40   1.86   1.78   1.59   1.46   1.24   1.08   0.93   0.84   0.82   0.73 

 0.3675   0.3300   0.2975   0.2750   0.2588   0.2513   0.2463   0.2413   0.2363   0.2313   0.2263 

 34.64   44.25   44.01   36.72   31.98   26.30   22.97   17.00   13.80   10.72   10.69

 23.05   25.03   29.57   26.87   24.60   20.08   15.53   12.52   8.44   8.03   7.13  

    

  $ 907,748   $ 1,059,601   $ 921,191   $ 904,347   $ 873,974   $ 787,686   $ 741,358   $ 715,563   $ 666,964   $ 652,148   $ 477,869  

 105,733   151,923   129,814   126,328   118,492   98,177   87,062   77,775   75,810   75,987   56,077 

 2,120   6,532   1,010   814   636   446   1,767   6,073   10,270   11,534   3,733  

 105,649   145,371   130,509   126,941   117,922   99,060   86,059   71,450   65,734   63,487   55,615 

 33,819   49,310   39,675   43,795   40,968   34,717   31,371   24,773   23,804   23,201   20,137 

 71,543   95,654   90,659   82,710   76,393    63,997    54,552    46,601    41,893    40,237    35,412

 51,045   51,410   50,885   52,177   52,216   51,507   50,746   50,344   49,784   49,012   48,628         

  

 11.6%  14.3%  14.1%  14.0%  13.6%  12.5%  11.7%  10.9%  11.4%  11.7%  11.7%

 11.6%  13.7%  14.2%  14.0%  13.5%  12.6%  11.6%  10.0%  9.9%  9.7%  11.6%

 32.0%  33.9%  30.4%  34.5%  34.7%  35.0%  36.5%  34.7%  36.2%  36.5%  36.2%

 7.9%  9.0%  9.8%  9.1%  8.7%  8.1%  7.4%  6.5%  6.3%  6.2%  7.4%

 7.5%  12.9%  12.5%  12.2%  12.2%  11.9%  10.0%  8.8%  8.3%  8.5%  11.6%

 11.0%  17.2%  16.9%  17.1%  17.8%  17.3%  17.3%  17.0%  17.3%  19.1%  19.0%

 26.1%  17.6%  16.6%  17.2%  17.5%  20.1%  22.7%  25.7%  27.6%  27.9%  30.5%

           

$  91,448   $ 47,984   $ 40,943   $ 61,246   $ 28,902   $ 22,520   $ 8,348   $ 13,747   $ 7,418   $ 10,864   $ 14,745  

  448,528    432,571    371,920    380,340    324,933    303,990    257,402    259,746    244,350    230,479   227,670 

 188,091   192,599   169,212   146,529   149,505   142,242   129,572   132,892   137,316   140,121   126,026 

 973,890   957,882   739,135   727,516   675,272   627,797   538,237   546,119   530,617   501,930   472,991 

 131,942   143,503   114,171   118,428   121,470   126,272   111,373   174,255   94,931   97,826   97,475 

 52,096   83,822   17,329   15,946   16,009   24,130   16,913   22,648   135,203   141,486   145,981 

 686,619   651,759   555,730   537,509   482,833   428,462   370,392   315,461   274,261   242,093   210,718 

    

 7.1%  11.4%  3.0%  2.9%  3.3%  5.4%  4.5%  22.4%  33.9%  37.8%  41.8%

 $ 316,586   $ 289,068   $ 257,749   $ 261,912   $ 203,463   $ 177,718   $ 146,029   $ 85,491   $ 149,419   $ 132,653   $ 130,195 
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 (34,202)  (108,900)  (47,867)  (21,342)  (51,512)  (62,209)  (12,986)  (18,978)  (51,353)  (42,125)  (160,658)

 (65,407)  16,155   (85,522)  (33,641)  (35,699)  1,063   (80,669)  (59,774)  (15,326)  (15,862)  103,501 

 18,562   4,656   7,008   10,549   1,082   11,572   (7,899)  6,329   (3,446)  (3,881)  (18,576)

 21,740   34,908   37,024   17,588   24,032   22,352   13,042   12,204   18,204   29,005  21,822 

 30,962   30,388   23,389   23,079   21,087   19,151   18,985   19,760   21,850   21,079   15,372 

 18,682   16,845   15,024   14,203   13,385   12,834   12,406   11,975   11,575   11,207   10,814 

 1,842   5,159                            (609)  (913)  (292)  61   1,532   5,612   9,616   10,836   2,282 

 32,208   42,346   41,517   44,446   29,483   25,633   22,607   17,678   26,858   16,458   22,234 
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Operating Profit
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Pretax Income
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Net Earnings  

Diluted Average Shares Outstanding

 

EArningS AnAlySiS

Operating Margin

Pretax Margin

Effective Tax Rate  

Net Margin

Return on Beginning Assets

Return on Beginning Shareholders’ Equity 

Dividend Payout to Net Earnings

BAlAncE ShEEt ($000)

Cash and Cash Equivalents and Short-Term Investments

Current Assets

Plant Assets, Net

Total Assets

Current Liabilities

Long-Term Debt 

Shareholders’ Equity

BAlAncE ShEEt AnAlySiS ($000)

Debt to Capitalization (A)

Working Capital

Current Ratio

cASh Flow DAtA ($000)

From Operations

For Investment

From/(For) Financing

Change in Cash & Equivalents

Capital Expenditures

Depreciation & Amortization

Dividends Paid

Net Interest Expense (Income)

Income Taxes Paid

(A) Total Debt (current and long-term) divided by Total Debt plus Shareholders’ Equity.

Filtration Research Center (CFRC) outside Cincinnati, Ohio, 

we are now developing a line of ProTura

®
® filter cartridges 

for liquid filters used in heavy-duty engines and for air filters 

used in HVAC equipment. 

Our heavy-duty engine business had a difficult 2009 as 

truck mileage and railroad loadings declined. Our focus was 

on maintaining market share, which we believe we did, and 

most importantly, on developing new products so that as 

transportation recovers in the U.S., we will once again grow 

faster than our industry. We significantly expanded our 

ChannelFlow

®
® brand of heavy-duty air filters, established 

a task force to develop a new generation of engine fuel 

filters and are working with our sister companies in Mexico 

and China to establish radial seal air filter manufacturing 

capabilities in both countries.  Despite the difficult 2009, we 

are very pleased that our heavy-duty engine business was 

able to maintain a 20% operating margin in 2009, and we 

expect that to improve in 2010.

inVEStMEntS MADE outSiDE thE

u.S. For FuturE growth

CLARCOR is a major supplier of filtration products for the 

chemicals, fibers and plastics industries.  Growth in these 

industries in the future will be significantly greater outside 

the U.S., and particularly in Asia. In 2009, we purchased an 

85% interest in a Chinese manufacturer in Pujiang of filter 

products for these industries and initiated an expansion plan 

in Quzhou in anticipation of significant growth in future years. 

The new production plant will be completed in 2010. This 

facility will primarily supply filter products for Asian customers 

as demand continues to increase in China and throughout 

Southeast Asia.

In 2009, we had the opportunity to purchase the remaining 

20% of our joint venture in Weifang, China. This operation, 

which was renamed CLARCOR Filtration (China) Company, 

manufactures aftermarket heavy-duty engine filters under 

the Baldwin

®
® brand and also is a private-brand supplier to 

Chinese OEM engine manufacturers.  We believe that we sell 

more heavy-duty engine filters to Chinese OEM heavy-duty 

engine and truck manufacturers than any other American 

or European filter company. We expect demand for heavy-

duty engine filters in Asia to continue to grow, so in 2009 we 

purchased a second heavy-duty engine filter company also 

located in Weifang. We also began a major expansion of our 

technical and laboratory facilities in Weifang for engine filter 

testing and development. By the end of 2010, we expect our 

technical capabilities in China to be equal to those we have in 

the U.S. In addition to manufacturing and selling heavy-duty 

engine filters at our Weifang plants, we also manufacture 

filters for off-shore oil drilling and air pollution control systems. 

In addition to manufacturing heavy-duty engine filters at 

two of our production facilities in China, we have begun, in 

partnership with Chinese railroad companies, to manufacture 

filters for General Electric and EMD locomotives being built 

in China. We supply GE and EMD railroad filter products in 

the U.S., and as each company expands its railroad business 

in China, they have asked us to similarly manufacture our 

railroad filters there.

During 2009, we established a CLARCOR sales and 

administrative office in Shanghai to support our engine, dust 

collector and chemicals filter businesses in Asia. We also set 

up a sales and engineering office in Beijing to grow our oil and 

natural gas filter business in China in addition to our natural 

gas sales and engineering operations in Malaysia.  

We established a new office in Bahrain to promote the sales 

of our natural gas filtration systems throughout the Middle 

East. We made a small acquisition in England in 2009 to 

supplement our aviation fuel filter business in Europe, primarily 

focused on the defense industry. In 2007 we acquired an 

80% interest in a Moroccan engine filter company as a lower-

cost supplier to our European-based sales organizations. 

This company has grown steadily over the last two years as 

its focus has shifted to heavy-duty engine filters from being 

primarily a filter supplier to European automobile companies.  

And in a recent development, we are currently in testing with 

Petrobras, the national Brazilian oil and gas company, to sell 

our natural gas vessels and replacement elements for their 

current drilling operations and, most importantly, to supply 

filter products for the recent large oil and gas discoveries 

Petrobras has made off the Brazilian coast.

our pAcKAging BuSinESS –

J.l. clArK

CLARCOR was started 105 years ago as a metal fabrication 

business under the name, J.L. Clark. It is a business that is 

still part of CLARCOR and which had a successful 2009, 

particularly in the last half of the year. J.L. Clark signed new 

agreements during the year with major consumer product 

companies that we expect will significantly increase sales in 

2010 and in the future. J.L. Clark has always invested in new 

packaging technologies, both for manufacturing and design, 

which has enabled it to thrive as many packaging companies 

have struggled in recent years. During 2009, we invested 

in thin wall plastic molding, digital printing and sustainable 

packaging technologies.

thE pASt AnD thE FuturE

It is undoubtedly true that a public company’s management 

has a responsibility to shareholders, employees and 

communities.  This past year was difficult for many companies, 

and CLARCOR was not immune. Even though it was our fifth 

best year in a 105-year history, for the first time in decades we 

had to lay off a significant number of employees as our sales 

declined. Our employees work hard and are loyal to CLARCOR. 

Management’s responsibility is to be equally loyal and to do 

everything possible to maintain jobs, provide a safe working 

environment and an opportunity for our employees to prosper 

and grow with CLARCOR. I am not satisfied with our results 

in 2009, but I am proud of the investments we have made 

for the future and how well positioned we are.  We have laid 

a foundation for significant growth in the future, a foundation 

we are confident will reward our stockholders with increased 

dividends and hopefully an increased share price and will 

provide our employees with greater opportunities and job 

security. I want to thank our shareholders and our employees 

for their support and efforts over the last year.  It is a great 

privilege for me to lead CLARCOR, and also to work here.  

Sincerely,

Norman E. Johnson

Chairman, President & Chief Executive Officer

11-yEAr FinAnciAl rEViEw

 2009 2008 2007 2006 2005 2004 2003 2002 2001 2000 1999 

 $ 13.63 $ 12.83 $ 11.29 $ 10.52  $ 9.36 $ 8.36   $ 7.32   $ 6.33   $ 5.57   $ 4.96   $ 4.39 

 1.40   1.86   1.78   1.59   1.46   1.24   1.08   0.93   0.84   0.82   0.73 

 0.3675   0.3300   0.2975   0.2750   0.2588   0.2513   0.2463   0.2413   0.2363   0.2313   0.2263 

 34.64   44.25   44.01   36.72   31.98   26.30   22.97   17.00   13.80   10.72   10.69

 23.05   25.03   29.57   26.87   24.60   20.08   15.53   12.52   8.44   8.03   7.13  

    

  $ 907,748   $ 1,059,601   $ 921,191   $ 904,347   $ 873,974   $ 787,686   $ 741,358   $ 715,563   $ 666,964   $ 652,148   $ 477,869  

 105,733   151,923   129,814   126,328   118,492   98,177   87,062   77,775   75,810   75,987   56,077 

 2,120   6,532   1,010   814   636   446   1,767   6,073   10,270   11,534   3,733  

 105,649   145,371   130,509   126,941   117,922   99,060   86,059   71,450   65,734   63,487   55,615 

 33,819   49,310   39,675   43,795   40,968   34,717   31,371   24,773   23,804   23,201   20,137 

 71,543   95,654   90,659   82,710   76,393    63,997    54,552    46,601    41,893    40,237    35,412

 51,045   51,410   50,885   52,177   52,216   51,507   50,746   50,344   49,784   49,012   48,628         

  

 11.6%  14.3%  14.1%  14.0%  13.6%  12.5%  11.7%  10.9%  11.4%  11.7%  11.7%

 11.6%  13.7%  14.2%  14.0%  13.5%  12.6%  11.6%  10.0%  9.9%  9.7%  11.6%

 32.0%  33.9%  30.4%  34.5%  34.7%  35.0%  36.5%  34.7%  36.2%  36.5%  36.2%
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 7.5%  12.9%  12.5%  12.2%  12.2%  11.9%  10.0%  8.8%  8.3%  8.5%  11.6%

 11.0%  17.2%  16.9%  17.1%  17.8%  17.3%  17.3%  17.0%  17.3%  19.1%  19.0%

 26.1%  17.6%  16.6%  17.2%  17.5%  20.1%  22.7%  25.7%  27.6%  27.9%  30.5%
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 18,562   4,656   7,008   10,549   1,082   11,572   (7,899)  6,329   (3,446)  (3,881)  (18,576)

 21,740   34,908   37,024   17,588   24,032   22,352   13,042   12,204   18,204   29,005  21,822 

 30,962   30,388   23,389   23,079   21,087   19,151   18,985   19,760   21,850   21,079   15,372 

 18,682   16,845   15,024   14,203   13,385   12,834   12,406   11,975   11,575   11,207   10,814 

 1,842   5,159                            (609)  (913)  (292)  61   1,532   5,612   9,616   10,836   2,282 

 32,208   42,346   41,517   44,446   29,483   25,633   22,607   17,678   26,858   16,458   22,234 
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(A) Total Debt (current and long-term) divided by Total Debt plus Shareholders’ Equity.

Filtration Research Center (CFRC) outside Cincinnati, Ohio, 

we are now developing a line of ProTura

®
® filter cartridges 

for liquid filters used in heavy-duty engines and for air filters 

used in HVAC equipment. 

Our heavy-duty engine business had a difficult 2009 as 

truck mileage and railroad loadings declined. Our focus was 

on maintaining market share, which we believe we did, and 

most importantly, on developing new products so that as 

transportation recovers in the U.S., we will once again grow 

faster than our industry. We significantly expanded our 

ChannelFlow

®
® brand of heavy-duty air filters, established 

a task force to develop a new generation of engine fuel 

filters and are working with our sister companies in Mexico 

and China to establish radial seal air filter manufacturing 

capabilities in both countries.  Despite the difficult 2009, we 

are very pleased that our heavy-duty engine business was 

able to maintain a 20% operating margin in 2009, and we 

expect that to improve in 2010.

inVEStMEntS MADE outSiDE thE

u.S. For FuturE growth

CLARCOR is a major supplier of filtration products for the 

chemicals, fibers and plastics industries.  Growth in these 

industries in the future will be significantly greater outside 

the U.S., and particularly in Asia. In 2009, we purchased an 

85% interest in a Chinese manufacturer in Pujiang of filter 

products for these industries and initiated an expansion plan 

in Quzhou in anticipation of significant growth in future years. 

The new production plant will be completed in 2010. This 

facility will primarily supply filter products for Asian customers 

as demand continues to increase in China and throughout 

Southeast Asia.

In 2009, we had the opportunity to purchase the remaining 

20% of our joint venture in Weifang, China. This operation, 

which was renamed CLARCOR Filtration (China) Company, 

manufactures aftermarket heavy-duty engine filters under 

the Baldwin

®
® brand and also is a private-brand supplier to 

Chinese OEM engine manufacturers.  We believe that we sell 

more heavy-duty engine filters to Chinese OEM heavy-duty 

engine and truck manufacturers than any other American 

or European filter company. We expect demand for heavy-

duty engine filters in Asia to continue to grow, so in 2009 we 

purchased a second heavy-duty engine filter company also 

located in Weifang. We also began a major expansion of our 

technical and laboratory facilities in Weifang for engine filter 

testing and development. By the end of 2010, we expect our 

technical capabilities in China to be equal to those we have in 

the U.S. In addition to manufacturing and selling heavy-duty 

engine filters at our Weifang plants, we also manufacture 

filters for off-shore oil drilling and air pollution control systems. 

In addition to manufacturing heavy-duty engine filters at 

two of our production facilities in China, we have begun, in 

partnership with Chinese railroad companies, to manufacture 

filters for General Electric and EMD locomotives being built 

in China. We supply GE and EMD railroad filter products in 

the U.S., and as each company expands its railroad business 

in China, they have asked us to similarly manufacture our 

railroad filters there.

During 2009, we established a CLARCOR sales and 

administrative office in Shanghai to support our engine, dust 

collector and chemicals filter businesses in Asia. We also set 

up a sales and engineering office in Beijing to grow our oil and 

natural gas filter business in China in addition to our natural 

gas sales and engineering operations in Malaysia.  

We established a new office in Bahrain to promote the sales 

of our natural gas filtration systems throughout the Middle 

East. We made a small acquisition in England in 2009 to 

supplement our aviation fuel filter business in Europe, primarily 

focused on the defense industry. In 2007 we acquired an 

80% interest in a Moroccan engine filter company as a lower-

cost supplier to our European-based sales organizations. 

This company has grown steadily over the last two years as 

its focus has shifted to heavy-duty engine filters from being 

primarily a filter supplier to European automobile companies.  

And in a recent development, we are currently in testing with 

Petrobras, the national Brazilian oil and gas company, to sell 

our natural gas vessels and replacement elements for their 

current drilling operations and, most importantly, to supply 

filter products for the recent large oil and gas discoveries 

Petrobras has made off the Brazilian coast.

our pAcKAging BuSinESS –

J.l. clArK

CLARCOR was started 105 years ago as a metal fabrication 

business under the name, J.L. Clark. It is a business that is 

still part of CLARCOR and which had a successful 2009, 

particularly in the last half of the year. J.L. Clark signed new 

agreements during the year with major consumer product 

companies that we expect will significantly increase sales in 

2010 and in the future. J.L. Clark has always invested in new 

packaging technologies, both for manufacturing and design, 

which has enabled it to thrive as many packaging companies 

have struggled in recent years. During 2009, we invested 

in thin wall plastic molding, digital printing and sustainable 

packaging technologies.

thE pASt AnD thE FuturE

It is undoubtedly true that a public company’s management 

has a responsibility to shareholders, employees and 

communities.  This past year was difficult for many companies, 

and CLARCOR was not immune. Even though it was our fifth 

best year in a 105-year history, for the first time in decades we 

had to lay off a significant number of employees as our sales 

declined. Our employees work hard and are loyal to CLARCOR. 

Management’s responsibility is to be equally loyal and to do 

everything possible to maintain jobs, provide a safe working 

environment and an opportunity for our employees to prosper 

and grow with CLARCOR. I am not satisfied with our results 

in 2009, but I am proud of the investments we have made 

for the future and how well positioned we are.  We have laid 

a foundation for significant growth in the future, a foundation 

we are confident will reward our stockholders with increased 

dividends and hopefully an increased share price and will 

provide our employees with greater opportunities and job 

security. I want to thank our shareholders and our employees 

for their support and efforts over the last year.  It is a great 

privilege for me to lead CLARCOR, and also to work here.  

Sincerely,

Norman E. Johnson

Chairman, President & Chief Executive Officer
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Dear Shareholders and Employees:

Last year at this time, I wrote to you that though we had just 

completed our 16th consecutive year of record sales and 

earnings, the global recession, which had been underway 

for almost six months, would inevitably affect CLARCOR. 

It did, and for the first time in many years our sales and 

profits in 2009 did not grow. The impact of the recession 

was more significant than I first expected. But thanks to our 

broad diversification in the filtration industry across many 

markets and geographies and our focus on the replacement 

aftermarket, the scale of the decline was less for CLARCOR 

than it was for many of our competitors. 

As we complete the first decade of the 21st century, I believe 

that CLARCOR has become a stronger company today than 

it was a year ago and, indeed, a stronger company than it 

has ever been. I want to focus in my letter to you on what we 

accomplished in 2009 that sets a framework for our future 

and, more specifically, for the next five years. 

A Strong BAlAncE ShEEt

AnD rEcorD cASh Flow

We ended 2009 with one of the strongest balance sheets 

CLARCOR has ever had. Even in a recession year, we reduced 

our outstanding bank debt by $40 million after returning 

$19 million in dividends to shareholders, repurchasing nearly 

$20 million of our common stock, and investing nearly $12 

million in a number of acquisitions. Our operating cash flow 

reached nearly $115 million, and our cash and short-term 

investments exceeded our outstanding debt by $40 million 

at year-end. Our balance sheet, borrowing capacity and 

consistently positive free cash flows will allow us to fund 

internal growth programs, make acquisitions and, when 

appropriate, repurchase our common stock in the future. 

Equally important is that our strong balance sheet provides 

a substantial capital cushion in case the recession lingers or 

becomes worse.

chAngES in our clc Air opErAtion

Without a doubt, the most significant event in 2009 for 

CLARCOR was that we largely completed the restructuring of 

our CLC Air filtration operation. In 2006, we recognized that 

CLC Air needed to change how it manufactured and sold its 

filtration products.  We began a program which frankly took a 

year longer to finish than we had originally expected. During 

this period, CLC Air lost money, but it is now profitable.  We 

closed five factories and one warehouse and opened two 

new factories in locations better suited to our customers. We 

spent over $20 million in new equipment to make each of 

CLC Air’s factories as productive as any environmental air 

filter manufacturing plant in the industry. 

In 2009, excluding the loss of what at the time was 

CLC Air’s largest customer, we added new customers 

and the business grew. We developed a new high-end 

residential air filter product line, under our Purolator

® 
brand, which we believe is the highest quality 

residential air filter available. We developed specialty 

air filters for the communications industry to improve 

the reliability of cellular telephone equipment. We 

also pioneered a new type of air filter for the animal 

husbandry industry to reduce the prevalence of viruses 

in breeding operations. 

StocK pricE & DiViDEnD inForMAtion

CLARCOR common stock is traded on the New York Stock Exchange under the symbol CLC.  

The tables set forth the high and low market prices as quoted on the New York Stock Exchange 

and dividends paid for each quarter of the last two fiscal years.

                  Market Price

Quarter Ended  High  Low  Dividend

February 28, 2009 $ 34.64 $ 25.73 $ 0.0900

May 30, 2009  33.04  23.05  0.0900

August 29, 2009  34.50  27.47  0.0900

November 28, 2009  33.78  28.77  0.0975

Total Dividends      $ 0.3675

                  Market Price

Quarter Ended  High  Low  Dividend

March 1, 2008 $ 40.62 $ 34.03 $ 0.0800

May 31, 2008  44.20  33.25  0.0800

August 30, 2008  44.25  32.68  0.0800 

November 29, 2008  43.17  25.03  0.0900

Total Dividends      $ 0.3300

SAFE hArBor StAtEMEnt

The Company desires to take advantage of the “Safe Harbor” provision of the Private Securities 

Litigation Reform Act of 1995 and is making this cautionary statement in connection with 

such safe harbor legislation. Some of the information provided in this annual report constitutes 

forward-looking statements which reflect the Company’s current views with respect to future 

events and financial performance, but involve uncertainties that could significantly impact 

results. All forecasts and projections are “forward-looking” statements and are based on 

management’s current expectations of the Company’s near-term results. There can be no 

assurance that actual results will not differ materially from its expectations. For a more detailed 

explanation of the safe harbor statement and the risks, see the Company’s Form 10-K filed 

with the SEC.

clArcor inc.

840 Crescent Centre Drive, Suite 600

Franklin, Tennessee 37067

615.771.3100

FAX:  615.771.5616

www.clarcor.com

trAnSFEr AgEnt & rEgiStrAr

DiViDEnD rEinVEStMEnt plAn

Computershare Investor Services

250 Royall Street

Canton, Massachusetts 02021

800.622.6757

(in the U.S., Canada & Puerto Rico)

781.575.4735 (outside the U.S.,

Canada & Puerto Rico)

or at www.computershare.com/investor

or web.queries@computershare.com

AuDitorS

PricewaterhouseCoopers LLP

830 Crescent Centre Drive, Suite 260

Nashville, Tennessee 37067

AnnuAl MEEting

Hilton Naples Florida Hotel

5111 Tamiami Trail North

Naples, Florida  34103

Tuesday, March 23, 2010

9:00 am Eastern Standard Time 

SEc ForM 10-K

A copy of the 2009 Form 10-K or any other

SEC filings may be obtained from:

corporAtE SEcrEtAry

CLARCOR Inc.

840 Crescent Centre Drive, Suite 600

Franklin, Tennessee 37067

615.771.3100 or at www.clarcor.com

EXEcutiVE oFFicErS

Norman E. Johnson

Chairman, President & Chief Executive Officer

Age:  61

19 Years of Service

Sam Ferrise

President

Baldwin Filters, Inc.

Age:  53

8 Years of Service

Bruce A. Klein

Vice President – Finance & Chief Financial Officer

Age:  62

15 Years of Service

David J. Lindsay

Vice President – Administration & Chief 

Administrative Officer

Age:  54

22 Years of Service

Richard M. Wolfson

Vice President – General Counsel & Corporate 

Secretary

Age:  43

4 Years of Service

What does this mean for the future?  In 2010, we expect CLC 

Air to post an operating margin in excess of 5% and to reach 

10% by 2012. If we are as successful as we expect with our 

new line of residential air filters, we expect sales to grow in 

2010 even if the recession continues, and that 2011 and 

2012 sales growth will be even stronger than 2010 growth.

CLC Air is part of our Industrial/Environmental (I/E) operating 

segment. Our short-term goal for our I/E segment is to reach a 

10% operating margin, which we expect to achieve by 2011. 

Our longer-term goal for the segment is to push towards a 

15% operating margin, which some of our other operating 

companies in this segment have already achieved.

inVEStMEntS wE MADE in thE

u.S. For FuturE growth

In 2008, we purchased Perry Equipment Company (Peco), 

a major manufacturer of filtration products for the natural 

gas industry. At the time of the acquisition, we said that our 

focus was to grow Peco’s aftermarket replacement element 

business to be as successful as its OEM vessel business.  To 

do this, we are applying the same approach at Peco that has 

made our Baldwin aftermarket operations so successful. 

In the last two years, we have developed many new filter 

elements for the natural gas industry, including a replacement 

for fiberglass filters, which have greater efficiencies at a 

significantly lower cost for our customers.  We have created a 

database of all the vessels Peco has sold over the last 20 years 

so that the Peco sales force can now make sure that every 

original vessel customer becomes and remains an element 

customer. Inventory availability of filter elements is now the 

highest in Peco’s history, and we have invested heavily to 

expand its customer service operations.  

Perhaps most exciting for Peco’s future are the recent major 

finds of natural gas deposits throughout the world, particularly 

in the U.S.  We are excited at the opportunity to supply our 

vessels and elements as new natural gas pipelines and 

transmission facilities are built to carry natural gas from these 

discoveries to natural gas users. As a result, over the longer-

term, we expect that sales of Peco’s natural gas filtration 

systems and replacement filters will be a major driver of 

CLARCOR’s future growth.

Our Facet operation is one of the major suppliers of aviation 

fuel filters for commercial and military aircraft throughout 

the world. In 2009, we approved the building of a new 

warehouse at our major U.S. aviation fuel filter site in Stillwell, 

Oklahoma, driven by the double-digit growth of this business 

over the last ten years. Even in a recession, new regulations 

governing the quality of aviation fuel has resulted in a growing 

demand for our products though aircraft miles have declined 

in recent years.  As the economy recovers, airplanes will fly 

more often, demand for aviation fuel will increase, and we 

expect our aviation fuel business will continue to grow. 

Two years ago, we developed a nanofiber filter media, 

which we have named ProTura

®
®. The success of this media 

in our line of dust collector filter cartridges has exceeded 

our expectations.  Every new dust collector system we now 

sell includes only ProTura

®
® cartridges, and this is the reason 

that, despite the decline in dust collector system sales 

over the last year, our replacement cartridge sales have 

continued to increase. Using the resources at the CLARCOR 
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