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ABOUT BEAZER HOMES

RETURN ON ASSETS

Headquartered in Atlanta, Georgia, Beazer

Homes is one of the country’s largest
homebuilders. Every Beazer home is designed
and built to provide Surprising Performance,
giving you more quality and more comfort from
the moment you move in — saving you money
every month. With Beazer’s Choice Plans™,

you can personalize your primary living areas

— giving you a choice of how you want to live Q4/FY16 Q4/FY17 Q4/FY18 Q4/FY19 Q4/FY20
in the home — at no additional cost. And unlike

most national homebuilders, we empower
our customers to shop and compare loan NET DEBT/LTM ADJUSTED EBITDA*

options. Our Mortgage Choice program gives

you the resources to easily compare multiple
loan offers and choose the best lender and
Q4/FY16 Q4/FY17 Q4/FY18 Q4/FY19 Q4/FY20

loan offer for you, saving you thousands over
the life of your loan. We build our homes in
Arizona, California, Delaware, Florida, Georgia,
Indiana, Maryland, Nevada, North Carolina,
South Carolina, Tennessee, Texas, and Virginia.
Beazer Homes is listed on the New York Stock

Excha nge under the ticker sym bol “BZH.” * For a full reconciliation of our Adjusted EBITDA, see Item 6
on our Form 10-K.

FINANCIAL SUMMARY

Beazer Homes USA, Inc.

(Total Revenue and Adjusted EBITDA dollars in millions, Average Selling Price dollars in thousands)

Year Ended September 30, 2016 2017 2018 2019 2020

Continuing Operations Data (except EBITDA)

Home Orders 5297 5,464 5,544 5576 6,293
Home Closings 5,419 5,525 5,767 5,500 5,492
Total Revenue $1,822 $1,916 $2,107 $2,088 $ 2,127
Average Selling Price $ 329 $ 343 $ 360 $ 378 $ 385
Homebuilding Gross Margin* 20.6% 21.2% 21.2% 19.7% 21.0%
Net Income (Loss) Per Share $0.16 $ 0.99 $ (1.40) $ (2.59) $ 178
Adjusted EBITDA** $ 156 $ 179 $ 205 $ 180 $ 204

* Excluding impairments, abandonments, and interest included in cost of sales, as well as certain unexpected
warranty costs and recoveries detailed in Item 7 on our Form 10-K.

**For a full reconciliation of our Adjusted EBITDA, see Item 6 on our Form 10-K.



DEAR STOCKHOLDER

Fiscal 2020 was a challenging — but highly successful — year for Beazer Homes,
as we exceeded the financial objectives we set for ourselves at the beginning
of the year despite the disruption caused by the pandemic. Thanks to

the creativity, agility and grit of our employees, we reinvented many of
our business processes to adapt to a new “social distancing” business
environment. Their efforts allowed us to safely continue selling, building and
delivering homes — and positioned us to benefit from a surge in demand for
new homes that accelerated through the summer. In fact, the sales strength
we experienced over the last several months of the year drove the dollar
value of homes in backlog up nearly 50% versus the prior year, providing

us with increased visibility and confidence heading into the coming year.

2020 FINANCIAL GOALS

Grow Adjusted EBITDA by > 10%

E—

Produce > 10% ROA



2020 STOCKHOLDER LETTER

2021 REPRESENTS AN INFLECTION YEAR

Fiscal 2021 will be an important inflection year for Beazer,
as we tilt our long-term Balanced Growth Strategy
toward growth. Over the last 10 years, we significantly
improved our profitability while intentionally shrinking our
balance sheet, enabling us to reduce debt by hundreds
of millions of dollars. Now, with our goal of reaching
total debt below $1 billion in sight, we are positioned to
allocate most of our investment capital toward growth.
This means we'll be increasing land and land development
spending compared to recent years. Taken together with
our increased emphasis on controlling land positions
through options, we expect to achieve a material
expansion in our community count beginning in our next
fiscal year (FY22). This should contribute to growth in
revenue, earnings, and returns for our stockholders.

Although buying land is a clear signal for future growth, it typically takes 12 to 18 months for new

communities to begin generating revenue. As such, investors will have to be a bit patient to see the

benefits of this increased investment. But this doesn’t mean the current fiscal year won’t also be

rewarding. In fact, we expect to deliver higher profitability in the current fiscal year (FY21) as the

expansion in our backlog, efforts to increase our operating margin, and a big reduction in interest

expense should allow us to overcome a smaller community count.

OBJECTIVES FOR
FISCAL 2021

Generate Higher EBITDA &
Double-Digit EPS Growth

* benefit from higher backlog
* increase operating margin

* maximize overhead leverage

Grow Our Total Lot Position
* higher land spending
* even greater use of options

Retire Debt

« repurchase more than
$50 million of our
outstanding senior debt

2020 Annual Report




COMMITMENT TO ESG AVERAGE HERS SCORES FOR BEAZER HOMES

Our focus this year is not only about growth but also Yo = W
involves another important part of our operations —
namely our commitment to ESG matters. Although

we believe we've been a leader among the public
homebuilders in ESG for some time, we're taking a
number of important steps forward in 2021. First, as
we've described in our Proxy Statement, we are the
first national builder to publicly commit to ensuring
each home we build is Net Zero Energy Ready and we
expect to reach this objective by the end of 2025. We

calculate the energy performance of our homes using '07'08'0910 M1 12 13 14 15 16 17 "8 19 '20°21'22°23°24 25
the industry standard Home Energy Rating System

(HERS), which measures energy efficiency on an easy
to understand scale: the lower the number, the more CHAR'TY TITLE
energy efficient the home. Net Zero Energy Ready

means that every home we build will have a gross HERS | AS part of our ongoing commitment to strengthen

Index Score (before any benefit of renewable energy the communities we serve, we've created a new,
wholly-owned title insurance agency — Charity Title.
Charity Title donates 100% of its profits to charity.

While most large builders offer title insurance

production) of 45 or less. This means homeowners
will be able to achieve net zero energy by attaching

a properly sized renewable energy system. Reaching

our Net Zero Energy Ready target represents a through a captive agency, we believe we are the only

significant improvement in energy efficiency and will one to commit all title insurance agency profits to

charitable organizations. Specifically, we will continue

lead to a reduction in greenhouse gas emissions.

supporting the Fisher House Foundation — for whom
we have raised nearly $1 million in recent years —
while providing new assistance for a limited number
of organizations that work to make home ownership
more attainable or pursue socially responsible
initiatives. By creating a dedicated funding source
for our philanthropic efforts, we expect to be a
consistent and important financial partner and

make meaningful positive contributions in the
communities where our customers live and work.

GATHERINGS®

We continued to build and market our Gatherings 55+ condo communities in Fiscal 2020. In FY21, we will be
actively selling or constructing Gatherings sites in Atlanta, Dallas, Houston, Maryland, Nashville, and Orlando.
These communities consist of four-story condominiums that are strategically placed in or near the existing
neighborhoods of many downsizing Baby Boomers. For these buyers, the convenience, affordability and
low-cost maintenance of a Gatherings home allows them to simplify their lives and represents an exceptional
value compared to alternatives.

_~—\ Beazer Homes B
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DIFFERENCE

We strive to provide Extraordinary Value at an Affordable Price, and we are
continually improving the homes we offer. Our underlying value proposition is
supported by our three key points of differentiation to our customers:

MORTGAGE CHOICE
We provide a more valuable mortgage application process for our customers by

ensuring they have an opportunity to shop and compare loan estimates from more
than one lender. We do this by providing each buyer with access to a selection of
high-quality lenders and tools that assist customers in comparing loan offers based
on what is most important to them.

CHOICE PLANS™

With Beazer’s Choice Plans™, we have created structural floor plan options for every
plan we offer. These Choice Plans allow buyers to personalize their primary living
areas to match their living preferences at no additional charge.

SURPRISING PERFORMANCE

We design and build every Beazer home to provide more quality and more comfort
from the moment our customers move in. With the experience of nine generations
of builders, quality and comfort is a part of everything we do—from our people, to
our process, to our materials from industry-leading partners. Our commitment to
exceed the latest ENERGY STAR® standards means wall-to-wall comfort in every
Beazer home, and we were pleased to receive the ENERGY STAR® Partner of the
Year—Sustained Excellence Award for the fifth consecutive year in 2020.

CONCLUSION &

Beazer generated exceptional results in 2020. We improved profitability and returns, increased
sales pace, and grew our backlog significantly, giving us confidence and positioning us for
continued success in 2021. Our accomplishments would not have been possible without the
resiliency of our employees and their ability to adapt under unprecedented circumstances.

I am extremely grateful for their commitment. We will build upon all our achievements in
2020 as we expect to pivot our capital allocation toward growth and increase our
commitment to ESG in 2021. Thank you for your continued support as we execute our
strategy to drive higher earnings and improved stockholder returns.

Sincerely,

AMac B Mol

Allan P. Merrill

Chairman, President and
Chief Executive Officer

n 2020 Annual Report



UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

WASHINGTON, D.C. 20549

FORM 10-K

x ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

For the fiscal year ended September 30, 2020
or

O TRANSITION REPORT PURSUANT TO SECTION 13 OR 15 (d) OF THE SECURITIES
EXCHANGE ACT OF 1934

Commission File Number 001-12822

BEAZER HOMES USA, INC.

(Exact name of registrant as specified in its charter)

Delaware 58-2086934
(State or other jurisdiction of (I.R.S. employer
incorporation or organization) Identification no.)
1000 Abernathy Road, Suite 260,
Atlanta, Georgia 30328
(Address of principal executive offices) (Zip Code)

(770) 829-3700

(Registrant’s telephone number, including area code)

Securities registered pursuant to Section 12(b) of the Act:

Name of each exchange on which
Title of each class Trading Symbol(s) registered

Common Stock, $0.001 par value BZH New York Stock Exchange

Securities registered pursuant to Section 12(g) of the Act:
None

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act.
Yes OO0 No

Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the Act.
Yes O No

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Sections 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was required to
file such reports), and (2) has been subject to the filing requirements for the past 90 days. Yes No O



Indicate by check mark whether the registrant has submitted electronically every Interactive Data File required to be submitted
pursuant to Rule 405 of Regulation S-T (§ 232.405 of this chapter) during the preceding 12 months (or for such shorter period
that the registrant was required to submit such files). Yes No O

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer, a smaller
reporting company, or an emerging growth company. See the definitions of “large accelerated filer,” “accelerated filer” and
“smaller reporting company,” and ""emerging growth company" in Rule 12b-2 of the Exchange Act:

Large accelerated filer O Accelerated filer
Non-accelerated filer O Smaller reporting company O
Emerging growth company O

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition
period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the
Exchange Act. O

Indicate by check mark whether the registrant has filed a report on and attestation to its management’s assessment of the
effectiveness of its internal control over financial reporting under Section 404(b) of the Sarbanes-Oxley Act (15 U.S.C.
7262(b) by the registered public accounting firm that prepared or issued its audit report. [xI

Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Act). YES O NO

The aggregate market value of the registrant’s Common Stock held by non-affiliates of the registrant as of March 31, 2020,
based on the closing sale price per share as reported by the New York Stock Exchange on such date, was $193,280,088.

Class Outstanding at November 9, 2020
Common Stock, $0.001 par value 31,012,826

DOCUMENTS INCORPORATED BY REFERENCE

Portions of the registrant’s Proxy Statement for the registrant’s 2020 Annual Meeting of Stockholders are incorporated by
reference into Part III of this Form 10-K to the extent stated herein. The Proxy Statement will be filed within 120 days of the
registrant’s fiscal year ended September 30, 2020.



BEAZER HOMES USA, INC.
TABLE OF CONTENTS

Forward-Looking Statements
PART 1

Item 1. Business

Item 1A. Risk Factors

Item 1B. Unresolved Staff Comments
Item 2. Properties

Item 3. Legal Proceedings

Item 4. Mine Safety Disclosures

PART II

Item 5. Market for Registrant's Common Equity, Related Stockholder Matters and Issuer
Purchases of Equity Securities

Item 6. Selected Financial Data

Item 7. Management's Discussion and Analysis of Financial Condition and Results of
Operations

Item 7A. Quantitative and Qualitative Disclosures About Market Risk
Item 8. Financial Statements and Supplementary Data

Item 9. Changes in and Disagreements with Accountants on Accounting and Financial
Disclosure

Item 9A. Controls and Procedures
Item 9B. Other Information

PART III

Item 10. Directors, Executive Officers, and Corporate Governance
Item 11. Executive Compensation

Item 12. Security Ownership of Certain Beneficial Owners and Management and Related
Stockholder Matters

Item 13. Certain Relationships and Related Transactions, and Director Independence
Item 14. Principal Accountant Fees and Services

PART IV

Item 15. Exhibits and Financial Statement Schedules

SIGNATURES

13
22
22
22
22

23
25

28
46
47

91
91
91

92
92

92
92
92

93
99



99 < 99 <

References to “we,” “us,” “our,” “Beazer,” “Beazer Homes” and the “Company” in this Annual Report on Form 10-K refer to
Beazer Homes USA, Inc.

FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K (Form 10-K) contains forward-looking statements. These forward-looking statements
represent our expectations or beliefs concerning future events or results, and it is possible that such events or results described
in this Form 10-K will not occur or be achieved. These forward-looking statements can generally be identified by the use of
statements that include words such as “estimate,” “project,” “believe,” “expect,
“likely,” “will,”, "outlook", “goal,” “target” or other similar words or phrases.

< EERNT3 EERNT3

anticipate,” “intend,” “plan,” “foresee,”

These forward-looking statements involve risks, uncertainties and other factors, many of which are outside of our control, that
could cause actual events or results to differ materially from the events or results discussed in the forward-looking statements,
including, among other things, the matters discussed in this Form 10-K in the section captioned “Management’s Discussion and
Analysis of Financial Condition and Results of Operations.” Additional information about factors that could lead to material
changes is contained in Part I, Item 1A — Risk Factors of this Form 10-K. These factors are not intended to be an all-inclusive
list of risks and uncertainties that may affect the operations, performance, development and results of our business, but instead
are the risks that we currently perceive as potentially being material. Such factors may include:

. the cyclical nature of the homebuilding industry and a potential deterioration in homebuilding industry conditions;

. economic changes nationally or in local markets, changes in consumer confidence, wage levels, declines in
employment levels, inflation or increases in the quantity and decreases in the price of new homes and resale homes on
the market;

. the potential negative impact of the COVID-19 pandemic, which, in addition to exacerbating each of the risks listed

above and below, may include a significant decrease in demand for our homes or consumer confidence generally with
respect to purchasing a home, an inability to sell and build homes in a typical manner or at all, increased costs or
decreased supply of building materials, including lumber, or the availability of subcontractors, housing inspectors, and
other third-parties we rely on to support our operations, and recognizing charges in future periods, which may be
material, for goodwill impairments, inventory impairments and/or land option contract abandonments;

. shortages of or increased prices for labor, land or raw materials used in housing production, and the level of quality
and craftsmanship provided by our subcontractors;

. the availability and cost of land and the risks associated with the future value of our inventory, such as asset
impairment charges we took on select California assets during the second quarter of fiscal 2019;

. factors affecting margins, such as decreased land values underlying land option agreements, increased land
development costs in communities under development or delays or difficulties in implementing initiatives to reduce
our production and overhead cost structure;

. our ability to raise debt and/or equity capital, due to factors such as limitations in the capital markets (including market
volatility) or adverse credit market conditions, and our ability to otherwise meet our ongoing liquidity needs (which
could cause us to fail to meet the terms of our covenants and other requirements under our various debt instruments
and therefore trigger an acceleration of a significant portion or all of our outstanding debt obligations), including the
impact of any downgrades of our credit ratings or reduction in our liquidity levels;

. market perceptions regarding any capital raising initiatives we may undertake (including future issuances of equity or
debt capital);

. terrorist acts, protests and civil unrest, political uncertainty, natural disasters, acts of war or other factors over which
the Company has little or no control;

. estimates related to homes to be delivered in the future (backlog) are imprecise, as they are subject to various
cancellation risks that cannot be fully controlled,

. increases in mortgage interest rates, increased disruption in the availability of mortgage financing, changes in tax laws
or otherwise regarding the deductibility of mortgage interest expenses and real estate taxes or an increased number of
foreclosures;

. increased competition or delays in reacting to changing consumer preferences in home design;

. natural disasters or other related events that could result in delays in land development or home construction, increase

our costs or decrease demand in the impacted areas;

. the potential recoverability of our deferred tax assets;



potential delays or increased costs in obtaining necessary permits as a result of changes to, or complying with, laws,
regulations or governmental policies, and possible penalties for failure to comply with such laws, regulations or
governmental policies, including those related to the environment;

the results of litigation or government proceedings and fulfillment of any related obligations;
the impact of construction defect and home warranty claims;

the cost and availability of insurance and surety bonds, as well as the sufficiency of these instruments to cover
potential losses incurred;

the impact of information technology failures, cybersecurity issues or data security breaches; or

the impact on homebuilding in key markets of governmental regulations limiting the availability of water.

Any forward-looking statement, including any statement expressing confidence regarding future outcomes, speaks only as of
the date on which such statement is made and, except as required by law, we undertake no obligation to update any forward-
looking statement to reflect events or circumstances after the date on which such statement is made or to reflect the occurrence
of unanticipated events. New factors emerge from time to time, and it is not possible to predict all such factors.



PART I

Item 1. Business

We are a geographically diversified homebuilder with active operations in 13 states within three geographic regions in the
United States: the West, East, and Southeast. Our homes are designed to appeal to homeowners at different price points across
various demographic segments, and are generally offered for sale in advance of their construction. Our objective is to provide
our customers with homes that incorporate extraordinary value and quality, at affordable prices, while seeking to maximize our
return on invested capital over the course of a housing cycle.

Beazer Homes USA, Inc. was incorporated in Delaware in 1993. Our principal executive offices are located at 1000 Abernathy
Road, Suite 260, Atlanta, Georgia 30328, and our main telephone number is (770) 829-3700. We also provide information
about our company, including active communities, through our Internet website located at www.beazer.com. Information on
our website is not a part of this Form 10-K and shall not be deemed incorporated by reference.

Industry Overview and Current Market Conditions

The sale and production of new homes has been, and will likely remain, a large industry in the United States for four primary
reasons: (1) historical growth in both population and households; (2) demographic patterns that indicate an increased likelihood
of home ownership as age and income increase; (3) job creation within geographic markets that necessitate new home
construction; and (4) consumer demand for home features that can be more easily provided in a new home than an existing
home. At the start of our fiscal 2020, factors including rising levels of household formation, a constrained supply of new and
used homes, wage growth, strong employment conditions and mortgage rates that continue to be low by historical standards
were contributing to improving conditions for new home sales.

Beginning in mid-March of fiscal 2020, we experienced extraordinary volatility in business conditions. On March 11, 2020, the
World Health Organization declared the novel strain of coronavirus (COVID-19) a global pandemic and, on March 13, 2020,
the United States declared a national emergency concerning the outbreak. In response to the initial onset of the pandemic in the
U.S,, state and local governmental authorities and institutions implemented containment and mitigation measures, including
various “shelter in place” or “stay at home” orders, which created broad and severe economic impacts. However, all the states
and local government authorities in the markets in which we operate deemed housing an essential service, which enabled us to
continue building and delivering homes to our customers.

In response to the pandemic, we placed our highest priority on helping to protect the health and safety of our employees,
customers, and trade partners. We took unprecedented actions in mid-March to temporarily close our sales centers, model
homes and design studios to the general public. Our sales teams shifted to an appointment-only home sales process and
leveraged virtual sales tools to connect with our customers online. We followed recommended social distancing and other
health and safety protocols when meeting in person with a customer and shifted our corporate and division office functions to
work remotely. We implemented construction site health and safety guidelines in an effort to ensure both our employees and
our trade partners were adhering to safety, hygiene, and social distancing requirements. During the latter part of May, with
restrictions easing in many of our markets, we began to take steps to effectively and safely resume nearly all of our operations,
while also expanding construction and watranty service activities to the extent permitted by local authorities and our safety
protocols.

While the economic recovery following initial containment and mitigation measures is still ongoing, economic conditions in
our markets have improved. We believe this is the result of low interest rates and short supply of homes, together with what
may be a desire by many people to move out of crowded urban areas into new homes in the suburbs. The strength in our
markets may also be partially attributable to pent up demand from the earlier part of the COVID-19 pandemic when more
restrictive "stay-at-home" orders were in place. Due to the return of demand towards the end of May, homebuilding gross
margin (excluding impairments, abandonments and amortized interest) was 21.2% and 21.7% for the fiscal third quarter and
fourth quarter, respectively, up 180 basis points and 180 basis points compared to prior year quarters, respectively.

Despite growth in many of our key operational metrics as housing market conditions improved, the magnitude and duration of
the COVID-19 pandemic remains unknown. If economic conditions deteriorate, we expect to experience material declines in
our net new orders, closings, revenues, cash flow and/or profitability in fiscal 2021, compared to the corresponding prior-year
periods, and compared to our expectations. In addition, if conditions in the overall housing market or in a specific market
worsen in the future beyond our current expectations, if future changes in our business strategy significantly affect any key
assumptions used in our projections of future cash flows, or if there are material changes in any of the other items we consider
in assessing recoverability, we may recognize charges in future periods for inventory impairments related to our current



inventory assets. Any such charges could be material to our consolidated financial statements. For further discussion of the
potential impacts on our business from the COVID-19 pandemic, see Part I, Item 1A — Risk Factors below.

Long-Term Business Strategy

We continue to execute against our long-term balanced growth strategy, which we define as the expansion of earnings at a
faster rate than our revenue growth, supported by a less-leveraged and return-driven capital structure. This strategy provides us
with flexibility to increase return on capital, reduce leverage, or increase investment in land and other operating assets in
response to changing market conditions.

We remain committed to this balanced growth strategy, which is designed to increase shareholder value by improving our
return on assets while reducing operational risk and debt. Aligned with this long-term strategy, our specific objectives include
increasing EBITDA, improving balance sheet efficiency, and reducing leverage.

We repaid $50.0 million of our Senior Unsecured Term Loan and repurchased $3.3 million of outstanding common stock
during fiscal 2020. Over the past five years, we repaid a total of $442.3 million of debt. We expect to reduce more outstanding
debt over time with a goal of having less than $1.0 billion of outstanding debt. As of September 30, 2020, we had outstanding
debt of $1.1 billion.

Reportable Business Segments

Our active homebuilding operations consist of the design, sale, and construction of single-family and multi-family homes in the
following geographic regions, which represent our reportable segments:

Segment/State Market(s)

West:

Arizona Phoenix

California Los Angeles County, Orange County, Riverside County, Sacramento
County, San Bernardino County, San Diego County, Tulare County

Nevada Las Vegas

Texas Dallas/Ft. Worth, Houston

East:

Indiana Indianapolis

Maryland/Delaware Anne Arundel County, Baltimore County, Howard County,
Montgomery County, Sussex County

Tennessee Nashville

Virginia Fairfax County, Loudoun County, Prince William County, Stafford
County

Southeast:

Florida Orlando, Tampa/St. Petersburg

Georgia Atlanta, Savannah

North Carolina Raleigh/Durham

South Carolina

Charleston, Myrtle Beach



The following tables summarize certain operating information of our reportable segments, including number of homes closed,
the average selling price (ASP) for the periods presented, and units and dollar value in backlog as of September 30, 2020, 2019,
and 2018. Refer to “Management's Discussion and Analysis of Results of Operations and Financial Condition” in Item 7 of this
Form 10-K for additional information.

2020 2019 2018
Number of Number of Number of

Homes Average Homes Average Homes Average
($ in thousands) Closed Closing Price Closed Closing Price Closed Selling Price
West 3,206 $ 368.2 2,859 $ 354.3 2,895 $ 345.3
East 1,045 455.7 1,092 463.7 1,221 418.3
Southeast 1,241 370.8 1,549 360.2 1,651 343.5
Total Company 5492 $ 385.5 5,500 $ 377.7 5,767 $ 360.2

September 30, 2020 September 30, 2019 September 30, 2018

Dollar Value Dollar Value Dollar Value
Units in in Backlog (in Units in in Backlog (in Units in in Backlog (in

Backlog millions) Backlog millions) Backlog millions)
West 1,365 § 493.7 982 % 362.5 858 $ 305.5
East 624 301.1 341 155.1 281 127.5
Southeast 520 200.5 385 147.5 493 195.0
Total Company 2,509 § 995.3 1,708 $ 665.1 1,632 § 628.0
ASP in backlog (in thousands) $ 396.7 $ 389.4 $ 384.8

Seasonal and Quarterly Variability

Our homebuilding operating cycle typically reflects higher levels of new home order activity in our second and third fiscal
quarters, and increased closings in our third and fourth fiscal quarters. However, these seasonal patterns may be impacted or
reduced by a variety of factors, including periods of economic downturn, which result in decreased revenues and closings.
While the first half of fiscal 2020 largely followed our typical seasonal pattern, the impacts of the COVID-19 pandemic resulted
in a shift from our typical seasonal trend such that higher levels of new home orders were observed in the fourth fiscal quarter
instead of the third fiscal quarter, which we expect will lead to increased closings in the first half of fiscal 2021 as compared to
fiscal 2020.

Marketing and Sales

We make extensive use of digital and traditional marketing vehicles and other promotional activities, including our website
(www.beazer.com), real estate listing sites, digital advertising (including search engine marketing and display advertising),
social media, video, brochures, direct marketing, and out-of-home advertising (including billboards and signage) located in the
immediate areas of our developments, as well as additional activities. In connection with these marketing vehicles, we have
registered or applied for registration of trademarks and Internet domain names, including Beazer Homes®, Gatherings®, and
Choice Plans™, for use in our business.

Our practice is to build, decorate, furnish, and landscape model homes for each community we build and maintain on-site sales
offices. As of September 30, 2020, we maintained and owned 248 model homes. We believe that model homes play a
particularly important role in our selling efforts, and we are continuously innovating within our model homes to provide a
unique, memorable, and hands-on experience for our customers, including digital kiosks, interactive site maps/plans, interactive
magnetic floor plan boards, interactive Surprising Performance rooms, signage, and more. The selection of interior features is
also a principal component of our marketing and sales efforts.

Our homes are customarily sold through commissioned new home sales counselors (who work from the sales offices located in
the model homes used in the community) as well as through independent brokers. Our new home counselors are available to
assist prospective homebuyers by providing them with floor plans, pricing information, tours of model homes, the community's
unique selling proposition, detailed explanations of our differentiators as discussed below, and associated savings opportunities.
Sales personnel are trained internally through a structured training program focused on sales techniques, product familiarity,
competitive products in the area, construction schedules, and Company policies around compliance, which management
believes results in a sales force with extensive knowledge of our operating policies and housing products. Sales personnel must
be licensed real estate agents where required by law.



We sometimes use various sales incentives in order to attract homebuyers. The use of incentives depends largely on local
economic and competitive market conditions.

Depending on market conditions, we also at times begin construction on a number of homes for which no signed sales contract
exists, known as “speculative” or “spec” homes. This speculative inventory satisfies demand by providing near ready or move
in ready homes targeted at relocated personnel and others who require a completed home within 60 days.

Differentiating Beazer Homes

We know that our buyers have many choices when purchasing a home. To help us become a builder of choice and thereby
achieve the operational objectives we have outlined, we have identified the following three strategic pillars that differentiate
Beazer's homes from both resale homes and other newly built homes:

Mortgage Choice — Most of our buyers need to arrange financing in order to purchase a new home. Unlike many of our major
competitors, we have no ownership or other interest in a mortgage company, which allows us to partner with our customers to
help them get the most competitive interest rates, fees and service levels available. For every Beazer community, we identify
Choice Lenders, who are selected for their ability to provide a comprehensive array of products and programs, meet our high
customer service standards and willingness to compete to earn our customer’s business. We then provide our customers with an
industry-leading online comparison tool that helps them easily compare multiple mortgage offers side-by-side.

Choice Plans™ — Every family lives in their home differently, which is why we created Choice Plans™. Choice Plans™ provide
our buyers with more floor plan flexibility at no additional cost. For example, buyers of to-be-built homes can typically choose
between two different configurations in the kitchen/great room and in the primary bedroom/bathroom based on individual
preferences, at no additional cost. Offering these pre-designed floor plan alternatives allows us to offer fewer different plans,
which improves efficiency and reduce costs while creating living areas that match an individual buyer's lifestyle.

Surprising Performance — We place an emphasis on building high-quality homes and delivering outstanding customer
experience. All Beazer homes are designed and built to provide Surprising Performance, which means more quality, comfort,
and savings. We deliver these benefits through our people, materials, and process. From the perspective of people, our
experienced team of new home counselors, designers, builders, and customer care representatives are dedicated to provide
excellent service at every point of the home purchase process. From the perspective of materials, we work with industry-leading
partners who, like us, are committed to innovation and quality. From the perspective of process, we ensure quality of
construction through high caliber construction practices and rigorous inspections. For example, we ensure our homes are built
to the latest ENERGY STAR® standards and provide buyers with an energy rating for their home, completed by a qualified
third-party rating company. Used homes typically have an energy rating (on a scale in which a lower score is better) of 130. As
of September 30, 2020, the average new Beazer home has an energy rating of 56. Part of our Surprising Performance
differentiator also includes regularly surveying the homebuyer process in order to measure and continuously improve the
customer experience.

Markets and Product Description

We evaluate a number of factors in determining which geographic markets to enter and remain in as well as which consumer
segments to target with our homebuilding activities. We compete in sixteen geographic markets across the United States in part
to reduce our exposure to any particular regional economy. Within these markets, we build homes in a variety of new home
communities. We continually review our sixteen markets based on aggregate demographic information, land prices and
availability, competitive dynamics, and our own operating results. We use the results of these reviews to re-allocate our
investments generally to those markets where we believe we can maximize our profitability and return on capital.

We maintain the flexibility to alter our product mix within a given market, depending on market conditions. In determining our
product mix, we consider demographic trends, demand for a particular type of product, product affordability, consumer
preferences, land availability, margins, timing, and the economic strength of the market. Depending on the market, we attempt
to address one or more of the following categories of home buyers: entry-level, move-up, or active adult. Within these buyer
groups, we have developed detailed targeted buyer profiles based on demographic and psychographic data, including
information about marital and family status, employment, age, affluence, special interests, media consumption, and distance
moved. Although we offer a selection of amenities and home customization options, we generally do not build “custom
homes.” In all of our home offerings, we attempt to increase customer satisfaction by incorporating quality and energy-efficient
materials, distinctive design features, convenient locations, and competitive prices.



Gatherings. For over a decade, we have been building age-targeted four-story condominiums to address the growing 55-plus
segment in the Mid-Atlantic market. In 2016, Gatherings® by Beazer Homes was officially introduced across several new areas
within Beazer's geographic footprint. We strive to provide extraordinary value at an affordable price and become a premier
provider of condominium living for adults over age 55. Our Dallas, Nashville, and Orlando markets are actively selling
Gatherings homes, while development is currently underway in Dallas, Nashville, Orlando, Atlanta, and Houston. As of
September 30, 2020, we have approved communities representing nearly 870 potential future sales.

Operational Overview
Corporate Operations

We perform the following functions at our corporate office to promote standardization and operational excellence:

. evaluate and select geographic markets;

. allocate capital resources for land acquisitions;

. maintain and develop relationships with lenders and capital markets to create and maintain access to financial
resources;

. maintain and develop relationships with national product vendors;

. perform certain accounting, finance, legal, risk and marketing functions to support our field operations;

. operate and manage information systems and technology support operations; and

. monitor the operations of our divisions and partners.

We allocate capital resources in a manner consistent with our overall business strategy. We will vary our capital allocation
based on market conditions, results of operations, and other factors. Capital commitments are determined through consultation
among executive and operational personnel who play an important role in ensuring that new investments are consistent with our
strategy. Financial controls are also maintained through the centralization and standardization of accounting and finance
activities, policies, and procedures.

Field Operations

The development and construction of each new home community is managed by our operating divisions, each of which is led
by a regional market leader and/or an area president who reports to our Chief Executive Officer. Within our operating divisions,
our field teams are equipped with the skills needed to complete the functions of land acquisition, land entitlement, land
development, home construction, local marketing, sales, warranty service, and certain purchasing and planning/design
functions. However, the accounting and accounts payable functions of our field operations are concentrated in our national
accounting center, which we consider to be part of our corporate operations.

Land Acquisition and Development

Generally, the land we acquire is purchased only after necessary entitlements have been obtained so that we have the right to
begin development or construction as market conditions dictate. The term “entitlements” refers to subdivision approvals,
development agreements, tentative maps, or recorded plats, depending on the jurisdiction in which the land is located.
Entitlements generally give a developer the right to obtain building permits upon compliance with conditions that are usually
within the developer's control. Although entitlements are ordinarily obtained prior to the purchase of land, we are still required
to obtain a variety of other governmental approvals and permits during the development process. In limited circumstances, we
will purchase property without all necessary entitlements where we have identified an opportunity to build on such property in a
manner consistent with our strategy.

We select land for purchase based upon a variety of factors, including:
* internal and external demographic and marketing studies;

» suitability for development during the time period of one to five years from the beginning of the development process
to the last closing;

« financial review as to the feasibility of the proposed project, including profit margins and returns on capital employed;



+ the ability to secure governmental approvals and entitlements;

* environmental and legal due diligence;

e competition in the area;

*  proximity to local traffic corridors, job centers, and other amenities; and

* management's judgment of the real estate market and economic trends and our experience in a particular market.

We generally purchase land or obtain an option to purchase land, which, in either case, requires certain site improvements prior
to home construction. Where required, we then undertake, or the grantor of the option then undertakes in the case of land under
option, the development activities (through contractual arrangements with local developers, general contractors, and/or
subcontractors), which include site planning and engineering as well as constructing roads, water, sewer, and utility
infrastructures, drainage and recreational facilities, and other amenities. When available in certain markets, we also buy finished
lots that are ready for home construction. During our fiscal 2020 and 2019, we continued to pursue land acquisition
opportunities and develop our land positions, spending approximately $276.9 million and $226.0 million, respectively, for land
acquisition and $163.9 million and $243.9 million, respectively, for land development.

We strive to develop a design and marketing concept for each of our communities, which includes determination of the size,
style, and price range of the homes, layout of streets and individual lots, and overall community design. The product line
offered in a particular new home community depends upon many factors, including the housing generally available in the area,
the needs of a particular market, and our cost of lots in the new home community.

Option Contracts

We acquire certain lots by means of option contracts from various sellers and developers, including land banking entities.
Option contracts generally require the payment of a cash deposit or issuance of a letter of credit for the right to acquire lots
during a specified period of time at a fixed or variable price.

Under option contracts, purchase of the underlying properties is contingent upon satisfaction of certain requirements by us and
the sellers. Our liability under option contracts is generally limited to forfeiture of the non-refundable deposits, letters of credit,
and other non-refundable amounts incurred, which totaled approximately $75.9 million as of September 30, 2020. The total
remaining purchase price, net of cash deposits, committed under all land option contracts was $395.1 million as of
September 30, 2020.

We expect to exercise, subject to market conditions and seller satisfaction of contract terms, substantially all of our option
contracts. Various factors, some of which are beyond our control, such as market conditions, weather conditions, and the timing
of the completion of development activities, will have a significant impact on the timing of option exercises or whether lot
options will be exercised at all.



The following table summarizes land controlled by us by reportable segment as of September 30, 2020:

Lots Owned
Lots with Lots Held Lots Total Lots
Homes Under Finished Lots Under for Future Held for  Total Lots Under Total Lots
Construction © Lots Development  Development Sale Owned Contract Controlled
West
Arizona 285 222 78 — — 585 455 1,040
California 326 598 571 1 283 1,779 169 1,948
Nevada 290 251 214 66 — 821 843 1,664
Texas 679 1,151 1,252 — 73 3,155 2,388 5,543
Total West 1,580 2,222 2,115 67 356 6,340 3,855 10,195
East
Indiana 106 183 303 — 30 622 181 803
Maryland/Delaware 203 162 290 93 1 749 595 1,344
New Jersey — — — 117 — 117 — 117
Tennessee 222 189 355 — 3 769 24 793
Virginia 57 23 151 — — 231 206 437
Total East 588 557 1,099 210 34 2,488 1,006 3,494
Southeast
Florida 201 246 108 33 1 589 579 1,168
Georgia 210 487 135 — 63 895 92 987
North Carolina 86 34 48 21 41 230 289 519
South Carolina 145 376 787 68 34 1,410 57 1,467
Total Southeast 642 1,143 1,078 122 139 3,124 1,017 4,141
Total 2,810 3,922 4,292 399 529 11,952 5,878 17,830

@ This category represents lots upon which construction of a home has commenced, including model homes.

The following table summarizes the dollar value of our land under development, land held for future development, and land
held for sale by reportable segment as of September 30, 2020:

in thousands

West
East
Southeast
Total

Investments in Unconsolidated Entities

Land Under Land Held for Future
Development Development Land Held for Sale
$ 325,777  $ 3,483 $ 4,516
119,358 14,077 3,702
144,628 10,971 4,404
$ 589,763 $ 28,531 § 12,622

Occasionally, we use legal entities in which we have less than a controlling interest. We enter into the majority of these
investments with land developers, other homebuilders and financial partners to acquire attractive land positions, to manage our
risk profile and to leverage our capital base. The underlying land positions are developed into finished lots for sale to the
unconsolidated entity’s members or other third parties. We account for our interest in unconsolidated entities under the equity

method.

Historically, we and our partners have provided varying levels of guarantees of debt or other obligations of our unconsolidated
entities. As of September 30, 2020, our unconsolidated entities had borrowings outstanding totaling $8.8 million. See Note 4 of
notes to the consolidated financial statements in this Form 10-K for further information.

Our consolidated balance sheets include investments in unconsolidated entities totaling $4.0 million as of September 30, 2020

and September 30, 2019.



Construction

We typically act as the general contractor for the construction of our new home communities. Our project development
activities are controlled by our operating divisions whose employees supervise the construction of each new home community
by coordinating the activities of independent subcontractors and suppliers, subjecting their work to quality and cost controls and
ensuring compliance with zoning and building codes. We specify that quality, durable materials be used in the construction of
our homes. Our subcontractors follow design plans prepared by architects and engineers who are retained or directly employed
by us and whose designs are geared to the local market. Our home plans are created in a collaborative effort with industry
leading architectural firms, allowing us to stay current with changing home design trends as well as expanding our focus on
engineering without sacrificing value for our customers.

Agreements with our subcontractors and materials suppliers are generally entered into after a competitive bidding process
during which we obtain information from prospective subcontractors and vendors with respect to their financial condition and
ability to perform their agreements with us in accordance with the specifications we provide. Subcontractors typically are
retained on a project-by-project basis to complete construction at a fixed price. We do not maintain significant inventories of
construction materials, except for materials being utilized for homes under construction. We have numerous suppliers of raw
materials and services used in our business, and such materials and services have been and continue to be available. However,
material prices may fluctuate due to various factors, including demand or supply shortages and the price of certain
commodities, which may be beyond the control of us or our vendors. When it is economically advantageous, we enter into
regional and national supply contracts with certain of our vendors. We believe that our relationships with our suppliers and
subcontractors are good.

Construction time for our homes depends on local governmental approval processes, product type, location, and the availability
of labor, materials, and supplies. Homes are designed to promote efficient use of space and materials and to minimize
construction costs and time. In all of our markets, construction of a home is typically completed within three to six months
following commencement of construction. As of September 30, 2020, excluding models, we had 2,562 homes at various stages
of completion, of which 1,913 were under contract and included in backlog at such date and 649 were unsold homes (133 of
which were substantially completed), either because the construction of the home was begun without a sales contract or because
the original sales contract had been canceled (collectively known as “speculative” or “spec” homes).

Warranty Program

We currently provide a limited warranty (ranging from one to two years) covering workmanship and materials per our defined
standards of performance. In addition, we provide a limited warranty for up to ten years covering only certain defined structural
element failures. Our warranties are issued, administered and insured, subject to applicable self-insured retentions, by
independent third parties.

Since we subcontract our homebuilding work to subcontractors whose contracts generally include an indemnity obligation and a
requirement that certain minimum insurance requirements be met, including providing us with a certificate of insurance prior to
receiving payments for their work, many claims relating to workmanship and materials are the primary responsibility of our
subcontractors.

In addition, we maintain third-party insurance, subject to applicable self-insured retentions, for most construction defects that
we encounter in the normal course of business. We believe that our warranty and litigation accruals and third-party insurance
are adequate to cover the ultimate resolution of our potential liabilities associated with known and anticipated warranty and
construction defect related claims and litigation. Please see Note 9 of notes to the consolidated financial statements in this Form
10-K for additional information. However, there can be no assurance that the terms and limitations of the limited warranty will
be effective against claims made by homebuyers; that we will be able to renew our insurance coverage or renew it at reasonable
rates; that we will not be liable for damages, the cost of repairs, and/or the expense of litigation surrounding possible
construction defects, soil subsidence, or building related claims; or that claims will not arise out of events or circumstances not
covered by insurance and/or not subject to effective indemnification agreements with our subcontractors.
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Customer Financing

As previously mentioned, we do not provide mortgage origination services. Unlike many of our peers, we have no ownership
interest in any lender and are able to promote competition among lenders on behalf of our customers through our Mortgage
Choice program. Approximately 94% of our fiscal 2020 customers elected to finance a portion of their home purchase.

Competition

The development and sale of residential properties is highly competitive and fragmented. We compete for residential sales on
the basis of a number of interrelated factors, including location, reputation, amenities, design, quality, and price with numerous
large and small homebuilders, including many homebuilders with nationwide operations and greater financial resources and/or
lower costs than us. We also compete for residential sales with individual resales of existing homes and available rental
housing.

We utilize our experience within our geographic markets and the breadth of our product line to vary regional product offerings
to reflect changing market conditions. We strive to respond to market conditions and to capitalize on the opportunities for
advantageous land acquisitions in desirable locations. Our product offerings strive to provide extraordinary value at an
affordable price with intentional focus on Millennials and Baby Boomers because they are the two largest demographic groups
of potential home buyers.

Government Regulation and Environmental Matters

In most instances, our land is purchased with entitlements, giving us the right to obtain building permits upon compliance with
specified conditions, which generally are within our control. The length of time necessary to obtain such permits and approvals
affects the carrying costs of unimproved property acquired for the purpose of development and construction. In addition, the
continued effectiveness of permits already granted is subject to factors such as changes in policies, rules and regulations, and
their interpretation and application. Many governmental authorities have imposed impact fees as a means of defraying the cost
of providing certain governmental services to developing areas. To date, these governmental approval processes have not had a
material adverse effect on our development activities, and all homebuilders in a given market face the same fees and
restrictions. However, there can be no assurance that these and other restrictions will not adversely affect us in the future.

We may also be subject to periodic delays or may be precluded entirely from developing communities due to building
moratoriums, “slow-growth” or “no-growth” initiatives, or building permit allocation ordinances, which could be implemented
in the future in the markets in which we operate. Substantially all of our land is entitled and, therefore, moratoriums generally
adversely affect us only if they arose from health, safety, and welfare issues such as insufficient water or sewage facilities.
Local and state governments also have broad discretion regarding the imposition of development fees for communities in their
jurisdictions. However, these fees are normally established when we receive recorded final maps and building permits. We are
also subject to a variety of local, state, and federal statutes, ordinances, rules, and regulations concerning the protection of
health and the environment. These laws may result in delays, cause us to incur substantial compliance and other costs, and
prohibit or severely restrict development in certain environmentally sensitive regions or areas. Our communities in California
are especially susceptible to restrictive government regulations and environmental laws, particularly surrounding water usage
due to continuing drought conditions within that region.

In order to provide homes to homebuyers qualifying for Federal Housing Administration (FHA)-insured or Veterans Affairs
(VA)-guaranteed mortgages, we must construct homes in compliance with FHA and VA regulations. These laws and
regulations include provisions regarding operating procedures, investments, lending, and privacy disclosures and premiums.

In some states, we are required to be registered as a licensed contractor and comply with applicable rules and regulations. Also,
in various states, our new home counselors are required to be licensed real estate agents and to comply with the laws and
regulations applicable to real estate agents.

Failure to comply with any of these laws or regulations, where applicable, could result in loss of licensing and a restriction of
our business activities in the applicable jurisdiction.

Health and Safety Matters

We strive to provide a safe and healthy work environment for all employees. We believe that corporate social responsibility is
an essential factor for our overall success. This includes adopting ethical practices to direct how we do business while keeping
the interests of our stakeholders and the environment in mind.
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The objectives of our practices and policies underscore this commitment:

+  To treat all employees with dignity and respect. Employee diversity and inclusion are embraced and opportunities for
training, growth, and advancement are strongly encouraged.

*  To uphold ethical standards and comply with applicable laws and our internal guidelines, including a Code of Conduct
applicable to all employees and an actively-managed ethics hotline.

* To promote the idea that the quality of our products and employee well-being are predicated on a safe and healthy
work environment. Our Safety First culture focuses on the safety of our people at every level of the organization.

We are also committed to maintaining high standards in health and safety at all of our sites. We have a health and safety audit
system that includes comprehensive independent third-party inspections. All of our team members are required to attend certain
health and safety related training programs applicable to their respective job responsibilities.

Bonds and Other Obligations

In connection with the development of our communities, we are frequently required to provide performance, maintenance, and
other bonds and letters of credit in support of our related obligations with respect to such developments. The amount of such
obligations outstanding at any time varies in accordance with our pending development activities. In the event any such bonds
or letters of credit are drawn upon, we would be obligated to reimburse the issuer of such bonds or letters of credit. As of
September 30, 2020, we had outstanding letters of credit and surety bonds of $48.8 million and $248.2 million, respectively,
primarily related to our obligations to local governments to construct roads and other improvements in various developments.

Employees and Subcontractors

As of September 30, 2020, we employed 1,063 persons, of whom 301 were sales and marketing personnel and 252 were
construction personnel. Although none of our employees are covered by collective bargaining agreements, at times certain of
the independent subcontractors engaged by us may be represented by labor unions or may be subject to collective bargaining
arrangements. We believe that our relations with our employees and subcontractors are good.

Available Information

Our Internet website address is www.beazer.com and our mobile site is m.beazer.com. Our annual reports on Form 10-K,
quarterly reports on Form 10-Q, current reports on Form 8-K and amendments to those reports filed or furnished pursuant to
section 13(a) or 15(d) of the Securities Exchange Act are available free of charge through our website as soon as reasonably
practicable after we electronically file with or furnish them to the Securities and Exchange Commission (SEC), and are
available in print to any stockholder who requests a printed copy. The public may also read and copy any materials that we file
with the SEC at the SEC's Public Reference Room at 100 F Street N.E., Washington, D.C. 20549. You may obtain information
on the operation of the Public Reference Room by calling the SEC at 1-800-SEC-0330. Furthermore, the SEC maintains a
website that contains reports, proxy statements, information statements and other information regarding issuers, including us,
that file electronically with the SEC at www.sec.gov.

In addition, many of our corporate governance documents are available on our website at www.beazer.com. Specifically, our
Audit, Finance, Compensation, and Nominating/Corporate Governance Committee Charters, our Corporate Governance
Guidelines and Code of Business Conduct and Ethics are available. Each of these documents is also available in print to any
stockholder who requests it.

The content on our website and mobile site is available for information purposes only and is not a part of and shall not be
deemed incorporated by reference in this Form 10-K.
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Item 1A. Risk Factors

Investing in our common stock involves a high degree of risk. You should carefully consider the following risk factors, as well
as other information in this Form 10-K, before deciding whether to invest in shares of our common stock. The occurrence of
any of the events described below could harm our business, financial condition, results of operations, and growth prospects. In
such an event, the trading price of our common stock may decline, and you may lose all or part of your investment.

Business and Market Risks

A number of conditions that affect demand for the homes we sell are outside of our control. Many of these conditions, such
as interest rates, inflation, employment levels, wage levels and governmental actions also impact consumer confidence, upon
which our business is highly dependent.

Changes in national and regional economic conditions, as well as local economic conditions where we conduct our operations,
may result in more caution on the part of homebuyers and, consequently, fewer home purchases. These economic uncertainties
involve, among other things, interest rates, inflation, employment levels, wage growth and governmental actions, all of which
are out of our control and affect the affordability of, and demand for, the homes we sell. These conditions also impact consumer
confidence, upon which our business is highly dependent. Adverse changes in any of these conditions could decrease demand
and pricing for our homes or result in customer cancellations of pending contracts, which could adversely affect the number of
home sales we make or reduce home prices, either of which could result in a decrease in our revenues and earnings and
adversely affect our financial condition.

Our business could be materially and adversely disrupted by an epidemic or pandemic (such as the present outbreak and
worldwide spread of COVID-19), or similar public threat, or fear of such an event, and the measures that international,
federal, state and local governments, agencies, law enforcement and/or health authorities implement to address it.

An epidemic, pandemic or similar seriou