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Our perspective is crystal clear. Our view is 

not obscured.  We’re focused on our ultimate 
goal: to provide the most relevant and comprehensive discovery solutions.

No one knows search better than we do. And because of our proprietary 

metasearch technology and our close partnerships with all the leading 

search engines, we believe no one does it better. 

The way we see it, we have exciting opportunities for growth.
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FOCUSED
ON SEArCh
For the first time in our history, InfoSpace is 

focused on a single business—online search. 
With a scalable, proven, and successful business model already in place, 

we are poised for future growth. Dogpile—winner of yet another  

J.D. Power Award for “Highest in Customer Satisfaction”—is our 

proprietary metasearch engine that will help us fetch our share of a  

20-billion-dollar industry.

With an exciting new product roadmap and an experienced, talented 

team solely focused on search, Dogpile’s future has never been clearer.



FOCUSED
ON thE FUtUrE
Our sights are set. With the Web now home  

to over 100 million sites and search emerging  
as the most important tool for discovery, there are tremendous  

opportunities for growth in traffic and revenues. Along with over 100 

distribution partners and committed monetization partnerships with 

Google and Yahoo!, we plan to aggressively support the Dogpile brand 

and to educate an even wider audience about its many benefits. 

As we look towards the future, we have a clearly focused vision of  

exactly where we want to go—supported by the products, people, and 

passion to ensure we get there.



2007 was a watershed year for 

InfoSpace. In two transactions we 

unlocked substantial market value 

and then distributed much of that 

value in the form of shareholder 

dividends totaling over $500 million. 

These events were the culmination 

of efforts to increase shareholder 

value and to position the company 

for value growth in the future.

First, we sold our online directory 

business to Idearc for $225 million 

in cash, or a multiple of 11 times 

cash flow. As the directory assets 

were originally purchased in 2004 

for $107 million and contributed 

over $50 million of cash flow in 

subsequent years, our return of 

invested capital was excellent. 

FOCUSED
ON ShArEhOlDErS

In the second transaction, we sold 

our mobile assets to Motricity 

for $135 million, again an all-

cash transaction. The multiple 

we received for mobile was in 

excess of two times revenues, and 

the business had yet to achieve 

profitability. 

Importantly, we were able to shield 

the gains from these transactions 

by applying our Net Operating 

Losses, yielding a cash tax savings 

in excess of $100 million. This 

efficiency helped enable a total 

of $15.30 in special dividends to 

shareholders, while maintaining a 

strong balance sheet to help fuel 

the future.

In addition, divesting these busi-

nesses allows us to concentrate 

on what we believe is our most 

valuable asset, online search. 

We enter 2008 with excitement and 

optimism about the future. For the 

first time in our history, InfoSpace 

is focused on a single business—

online search. We have several 

key assets in place: over 4 million 

unique searchers per month, 

over 100 distribution partners, 

and committed monetization 

partnerships with Google and 

Yahoo!. We have a proven, highly 

scalable business model operated 

by an experienced and talented 

team that understands and is 

passionate about the online search 

business.

Most important, we offer a  

differentiated, award-winning 

search product—Dogpile. Our 

differentiating asset is Dogpile’s 

proprietary metasearch technology, 

which continues to evolve as 

the Web grows exponentially. 

Metasearch enables a deeper 

understanding of the strengths 

and weaknesses of various search 

engines, the intention of users 

relative to specific queries, and 

methods for distilling the best set of 

results. This is proven by  Dogpile’s 

industry-leading success rate, as 

tracked by comScore and the J.D. 

Power Award for highest customer 

satisfaction, two years running.  

We are also a leader in private label 

search and portal products, serving 

over 100 distribution partners, 

including ISPs and Web publishers. 

As we look ahead, InfoSpace is 

in a dynamic market with the 

potential for substantial growth 

in its future. We have award-

winning products, a solid customer  

base, growing distribution network, 

great partners for monetization, 

leading technology assets, a tal-

ented team, financial strength, and 

a high-leverage business model 

that generates strong cash flows. 

We are proud of our record for 

creating value and look forward to 

continued growth and profitability 

in the years to come.

Sincerely, 

Jim Voelker

Chairman, President and CEO
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This annual review contains forward-looking statements regarding InfoSpace’s business, including statements regarding 
InfoSpace’s expectations regarding its business, financial results, and prospects. These statements are subject to certain risks and 
uncertainties that could cause actual results to differ materially from those projected, including general economic, industry, and 
market sector conditions; the process and costs of the development of our products and services; and the timing and extent of 
market acceptance of those products and services. A more detailed description of certain factors that could affect actual results 
include, but are not limited to, those discussed in InfoSpace’s most recent Annual Report on Form 10-K and quarterly reports on 
Form 10-Q as filed from time with the Securities and Exchange Commission in the section entitled “Risk Factors.”

SHAREHOLDER INFORMATION

Investor Information
To request copies of InfoSpace’s Form 
10-K, Annual Review, or other financial 
information, or to contact Investor Relations, 
please call 866.438.4677 or visit our Web site  
at www.infospaceinc.com.

Annual Meeting
The annual meeting of InfoSpace 
shareholders will be held on May 12, 2008, 
at 10 a.m. at The Westin Bellevue, 600 
Bellevue Way NE, Bellevue, WA 98004.

Independent Registered  
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925 Fourth Avenue, Suite 3300 
Seattle, WA 98104

Transfer Agent 
BYN Mellon Shareowner Services  
480 Washington Boulevard 
Jersey City, NJ 07310-1900

Corporate Headquarters
InfoSpace, Inc. 
601 - 108th Avenue NE, Suite 1200 
Bellevue, WA 98004 
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www.infospaceinc.com



Over 6.5X return  
for investors since 2002


