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intRoduction

of brazilian 
homeS

preSent in 

95%

moSt innovative 
CompanieS on the 
planet

one of the 

100

largeSt publiC 
Company of food 
in the world

7th

in 2013, brf went through major 
structural and strategic changes. 
it was a year in which several seeds 
were planted: we went through 
an organizational restructuring 
and a change of strategic vision, 
also established total focus on 
consumers and started a project of 
integration of areas.

2014 was the year that changes 
came to life. we started to reap the 
fruits that were planted last year: 
we become more innovative, fast 
and determined. and the results 
are already being recognized by the 
market, through the appreciation of 
our shares and the awards received 
throughout the year.

today we are an established 
company, present in 95% of 
brazilian homes and one of the 100 
most innovative companies on the 
planet. moreover, we occupy the 
seventh world position of the food 
industry and we are among the 
leading of global provider of animal 
protein.
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Key indicAtoRS GRi G4-9

r$ Million 2010 2011 2012 2013 2014

net sales 20,370 23,167 25,975 27,787 29,007 

brazil 11,127 12,756 13,979 14,371 15,367 

international 9,243 10,411 11,996 13,416 13,640 

Gross profit 5,209 6,112 5,902 6,910 8,509 

Gross margin (%) 25.6% 26.4% 22.7% 24.9% 29.3%

operating income 1,499 2,026 1,360 1,896 3,478 

Operational margim (%) 7.4% 8.7% 5.2% 6.8% 12.0%

ebitda – Continued operations 2,254 2,914 2,295 3,009 4,709 

Ebitda margin (%) – Continued Operations 11.1% 12.6% 8.8% 10.8% 16.2%

eBitda 2,264 2,914 2,283 3,131 4,897 

EBITDA margim (%) 10.0% 11.3% 8.0% 10.3% 15.4%

net profit – Continued operations 815 1,386 797 1,015 2,135 

Net margin – Continued Operations 4.0% 6.0% 3.1% 3.7% 7.4%

net profit (losses) – discontinued operations (11) (18) (27) 47 90 

net income 804 1,367 770 1,062 2,225 

Net margin (%) 3.9% 5.9% 3.0% 3.8% 7.7%

Market value 23,853 31,776 36,810 42,969 55,350 

total assets 27,752 29,983 30,765 32,375 36,030 

Shareholder’s equity1 13,637 14,110 14,589 14,696 15,655 

net debt 3,634 5,408 7,018 6,784 5,032 

net debt/ebitda 1.61 1.86 3.07 2.17 1.043 

earnings per adjusted share - r$ 2 0.93 1.59 0.92 1.17 2.46 

number of shares 872,473,246 872,473,246 872,473,246 872,473,246 872,473,246 

number of treasury shares 781,172 3,019,442 2,399,335 1,785,507  5,188,897 

1 Include continuing and discontinued operations
2 Earnings per share consolidated (in R$), excluding treasury shares
3 For the 4Q14, we have only considered the results from continued operations (excluding dairy) for calculating the ratio, impacting the ratio of 2014. For other years, the 
calculations include both continued and discontinued operations

internationalbrazil
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To better reflect the structural changes in the Company, we have changed the terms used from Internal Market, to Brazil, and External Market to International. The results presented bellow 
refer to the Company’s continued operations, excluding the results obtained from the discontinued operations (Dairy). As the Company announced in December 2014, the dairy division is in the 
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9.7%

renewal index in 2014, 1.2 
perCentage pointS higher 
than the previouS year, 
totaling

123
produCtS innovationS

R$23.3 Million
inveSted in training 
and qualifiCation of 
employeeS

R$208.4 Million
inveSted in 
environmental 
management projeCtS

17
thouSAnd
brf relevant SupplierS 
evaluated in potenCial 
or real SoCial and 
environmental impaCtS

4.2%

the total reduCtion 
of water ConSumption 
per ton produCed
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79%

of overall CuStomer 
SatiSfaCtion rate, 5 
perCentage pointS 
above 2013

direct emissions (Scope 1) – 
352,422.69

emissions by purchase 
of energy (Scope 2) – 
350,108.19

other indirect emissions 
(Scope 3) – 938,298.26

more than 

88
thouSAnd
people benefiting from 
loCal development 
programS

over 

200
voluntary aCtionS developed 
in neighborhood CommunitieS

3.5

thouSAnd
leAdeRS
engaged at viva brf

GhG GloBal
inventory

(tCo2e)

r$3.3

Million
total inveStment in the 
Community made by brf 
inStitute

r$2Bi

in inveStmentS 
(Capex)*
*includes biological assets, acquisitions and others.
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in 2014, bRf Reviewed itS Materiality, deepeninG itS RelevAnt MAnAGeMent theMeS AccoRdinG to the peRception 
of the publicS with which the coMpAnieS RelAteS. find out below A deScRiption of the buSineSS iMpActS 
identified by the StAKeholdeRS. bASed on the new MAnAGeMent Model Announced in JAnuARy 2015 (ReAd MoRe on 
pAGe 30), the coMpAny will iMpRove the AnAlySiS of theSe iMpActS diScuSSed on the MAteRiAlity pAnel 2014 (ReAd 
MoRe on pAGe 70 And 71). SoMe topicS widely AddReSSed in the MAteRiAlity pAnel ARe identified in thiS RepoRt by 
the SyMbol of A MAndAlA. GRi G4-19, G4-20, G4-21.

water
•	impacts on the surrounding 

community, product quality 
and future availability.

eMiSSionS
•	reduction of atmospheric 

emissions in complex supply 
and logistics chain.

eFFluentS and waSte
•	Contamination of soil and 

impacts on biodiversity 
in activities, mainly, its 
integrated.
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tranSPortation
•	fuel consumption, ghg 

emissions, spills, waste 
and health and safety of 
outsourced transportation.

MaterialS 
•	acquisition of inputs 

adequate to quality of brf 
products and consumer 
health.

enerGy
•	reduction of operating 

impacts and future 
availability.

BiodiverSity
•	risks associated with the 

destruction of habitats and 
impacts on climate change.

SuPPly Chain
•	minimization and management of risks 

associated with social, food safety and 
environmental aspects relevant for 
the society and consumer, as well as 
encourage best practices throughout its 
supply chain.

aniMal welFare
•	Spread in its chain,the 5 principles of animal welfare stimulate 

good practice in its chain, ensures adequacy of brf and its 
suppliers to the legal and market requirements, ensuring safe 
and quality products.

•	good practice in relation to 
product quality permit, in 
addition to mitigating risks 
to health and consumer 
safety, access to healthy 

•	energy consumed, impacts 
of transport packaging 
and budget provision 
for environmental 
management.

products, responsible 
consumption and better 
quality in brazilian food. 

healthy and SaFety oF ConSuMer
laBelinG

ProduCtS and ServiCeS (environMental iMPaCtS)

•	equal opportunities allow the development 
of a healthy work environment and 
access development opportunities of the 
professionals based on meritocracy.

•	good practices in occupational health and safety, in addition to 
preventing damage to health, encourage healthy practices and 
the quality of life of the employees.

eMPloyeeS 
diverSity and equal oPPortunity
equal CoMPenSation

oCCuPational health and SaFety

indireCt eConoMiC iMPaCtS
loCal CoMMunitieS

•	generation and distribution 
of wealth (jobs, income 
and investment), and the 
development of local and 
national infrastructure.

•	generation of employment 
and income in the 
surrounding communities of 
brf units and socioeconomic 
development of these 
regions.

eConoMiC PerFoManCe
unFair CoMPetition
FiGhtinG CorruPtion

•	adressing of non-
conformities in several 
aspects, contribuition 
to the management of 
environmental risks and 
dialogue with relevant 
stakeholders of the 
organization

CoMPlaintS MeChaniSMS
ConForMity

generation and distribution 
of wealth (jobs, income 
and investment), and the 
development of local and 
national infrastructure.

•	risk management policy of 
brf allows the company to 
minimize the impact of its 
operation.
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the year of 2014 was an outstanding year for 
bRf. the company advanced in its ambitions 
and in the definition of a new culture. we 
consolidated our operating and strategic 
groundwork, which allowed the company 
to structure itself as a global organization, 
bigger and better in what it does, and driven 
by every one of the more than 100 thousand 
people who are part of the direct workforce. 

bringing together professionals with different 
backgrounds, aspirations and skills, gave us the 
opportunity to build a competitive differential. 
to do so, in 2014 we introduced the Viva BRF, 
a program which aims to create coherence in 
the organizational environment, bringing well-
being and motivation to the employees, and 
generating “owners’ passion” in them. 

focusing on the business´ differential, in 
addition to the discipline in planning and 
executing, are virtues which, combined, 
help accomplish bRf´s results to levels of 
excellence, satisfying all of our stakeholders, 
and leading to further development in the 
productive chain. in an economic scenario of 
challenges and unstable market conditions, 
we need not only to be the biggest, but also 
the best in what we do.

fRoM MAnAGeMent
in order to achieve this, we advanced 
in implementing controls for the socio-
environmental aspects of our operations and 
long-term thinking, investing in innovation, 
internationalizing the company and 
improving the level of service. All of which 
to ensure that bRf becomes a company even 
more respected, esteemed and appreciated, 
standing out as natural choice for our 
customers and an important partner for 
clients, employees and investors.

in 2014, we approached each one of the main 
pillars of the bRf-17 strategic plan, establishing 
priorities and increasing our efficiency and 
integration. engaging the teams, encouraging 
meritocracy, orientation towards the market, 
segmenting the regions in which we operate 
and focusing on sustainability in the value 
chain, were more than just guidelines, they 
were essential elements that defined our 
corporate standpoint.

we continued working on our plan to add 
synergies to the operations, by mapping out 
opportunities to increase our profitability, 
cost efficiency and margins. we adjusted the 
support structure and the managerial models 
of the manufacturing units, making them 
more agile in their decision-making process.

we initiated a new process of go-to-market 
(GtM) in brazil, through the consolidation 
of our sales force. the purpose of this 
project is to expand our penetration, reduce 
redundancies in the sales processes, and 
improve the productivity per salesperson. 
we also focused in better servicing our 
clients,  having identified new opportunities 
to improve our service level – both in terms of 
delivery deadlines and logistical processes, as 
well as in inventory management. As part of 
our strategy of being more market oriented, 
we reviewed our presence in the sales points, 
refined the negotiation processes, and 
implemented a system to monitor inventory 
in real time, which all together, resulted in a 
substantial increase in the service level when 
compared to 2013.

placing the final consumer in the core of 
our business strategy has proven to be the 
right choice. we are investing in surveys 
and studies that allow the company to 
continuously update its portfolio. the 
products we launched in 2014 are a testament 
to that. in total we launched over 120 new 
products, including the Soltíssimo line of 
sliced goods, bringing flavor and convenience 
to the consumer. we are anticipating market 
trends, and adopting a segmented view 
adapted to exactly match the profiles of the 
customers we serve in over 120 countries. 

M e S S a G e
GRi G4-1, G4-2
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in line with our international expansion 
strategy, we inaugurated the processed 
foods plant in Abu dhabi, in the united 
Arab emirates, expanding our presence and 
global service capacity. with the capacity to 
produce up to 70,000 tons of processed foods 
per year, this plant  was delivered in record 
time, reflecting our ambitious view to grow 
stronger in regions such as the Middle east, 
South and Southeast Asia and Africa. 

besides the launch of our manufacturing 
plant in Abu dhabi, we also announced the 
acquisition of three of our main distributors 
in the Middle east, a region of extreme 
relevance to the company, where we already 
present with a renowned brand for more 
than 30 years.

in line with our strategy of focusing on 
our company´s core and most profitable 
businesses, in 2014 we entered into a strategic 
partnership with Minerva, passing on our cattle 
slaughtering plants in exchange for equity 
shares. Additionally, we signed a contract with 
lactalis to sell our dairy operations.

Another key element of our business is 
socio-environmental responsibility which 
integrates our strategy through the 
Sustainability pillars. eco-efficient projects 
in the manufacturing units and initiatives 

M e S S a G e
in partnership with the value chain, such 
as animal welfare and human rights, have 
been the focal point of our actions in recent 
years and are demonstrating positive results. 
Reaffirming our commitment to sustainable 
development, we are signatories to the 
united nations Global compact and have 
been part of the corporate Sustainability 
index (iSe) of the bM&fbovespa stock 
exchange for the last 10 years.

despite a year of structural adjustments in 
the company and reduction of international 
sales volumes, the performance of the 
businesses and the consolidated results were 
better than expected. this was mainly due 
to a significant improvement in profitability 
of the international market and a shift in 
strategy, positioning the consumer as the key 
element for its sustained growth.

we registered this year, considering the 
consolidated results of the company as well 
as the results from the dairy operations 
(discontinued operations), R$31.7 billion of 
net revenues, 4.0% higher than 2013, R$4.9 
billion of ebitdA (56.4% above 2013) and net 
income of R$2.2 billion, 109.4% higher than 
2013. free cash flow amounted to R$4.1 billion 
in the year, a considerable improvement 
of almost three times more of what was 
generated in 2013.

these indicators are a proof that we have 
chosen a daring, but solid strategy, to 
enhance our performance and better 
positions us to face future risks, converting 
them into opportunities. we have a robust 
and increasingly more efficient production 
structure that will allow us to continue 
growing in the coming years, investing in 
mutually beneficial relationships with clients 
and suppliers in order to meet the demands 
of the different markets with the bRf quality 
standard.

the year of 2015 starts with new challenges, 
some being of economic nature, but 
nevertheless, we will continue to focus on 
achieving our mission of being a company 
admired for its results, brands and innovation 
capacity. we are confident that it will be 
another year of consistent achievements in 
our strategic guidelines, focused on growth 
and profitability. 

abilio diniz
chairman of the board of directors

Pedro Faria
ceo - Global
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total foCuS on 

ConSuMerS

bRf

one of the main changes made by bRf 
was to give more focus on consumers, 
who started to drive the development 
of new products.
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ConSuMerS
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in 2013, we beGAn 
to Review ouR 
GtM (Go-to-
MARKet) Model

with thiS, it iS 
conSuMeRS who 
dictAte MARKet tRendS 
And voluMeS to be 
pRoduced

with a portfolio that includes established 
brands in brazil and abroad, such as Sadia, 
perdigão, Qualy, chester, perdix and paty, bRf 
is now the seventh largest food company 
in the world by market value and the world 
second largest slaughtering company. GRi 
G4-3, G4-4

through business in segments of meat 
(poultry and pork), foods processed of meats, 

pizzas, pasta and frozen vegetables, it is 
present in 95% of the brazilian homes and 
reaches more than 120 countries in europe, 
latin America, Middle east, Africa, eurasia and 
Asia. GRi G4-6, G4-8

the operational structure is now composed of 
47 factories - 34 meat processing plants and 
13 of the discontinued dairy operation plants 
- 27 logistics centers in brazil and 10 industrial 
units abroad - the latest in Abu dhabi, opened 
in november 2014. 

80 yeARS of hiStoRy, eStAbliShed 
bRAndS in 120 countRieS 
And opeRAtionS in vARiouS 
cAteGoRieS And SeGMentS MAKe 
the coMpAny A RefeRence in food 
induStRy.
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now, conSuMeRS find 
eASily the pRoductS 
they need, And hAve new 
lAuncheS developed 
foR theiR 
pRofile

in the end of 2014, bRf totaled R$29 billion in 
net revenue and R$2.1 billion net revenue on 
continued operations, which do not take into 
account the results obtained with the dairy 
business. these results were achieved thanks 
to structural changes carried out during 
the year 2014, with improvements of basis 
of sales points in brazil, improvements in 
service that increased customer satisfaction, 
growth in regions such as the Middle east and 
Southeast Asia, and also projects to increase 
capillarity and distribution capacity.

today, bRf accounts for 1.8% of the brazilian 
trade balance and concentrates about 20% 

of world trade in poultry, generating almost 
115 thousand jobs - 104 thousand direct 
besides to negotiating with approximately    
13 thousand integrated producers. GRi G4-9

the company is publicly traded since 1980 
and has been part of “novo Mercado” from 
bM&fbovespa for nine years. in 2014, it 
completed a decade of participation in 
the corporate Sustainability index (iSe), 
reflecting its commitment to sustainable 
development. it also has shares traded on the 
new york Stock exchange (nySe - AdR level 
iii) and in 2014, was listed again in the dow 
Jones Sustainability index emerging Markets. 
GRi G4-7

bRf AttRibuteS 
GRi G4-56

cultural movement that 
reflects the new bRf’s way 
of being and doing

•	 owneRS pASSion

•	 inSpiRed by the 
conSuMeR

•	 heAlthy life 

•	 doinG toGetheR 

•	 eAGeR foR 
peRfoRMAnce 

•	 Appetite foR MoRe

•	 RiGht wAyAbout bRf’s brands at  
www.brf-global.com/en/our-brands
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GlobAl opeRAtionS GRi G4-8, G4-9, G4-10

2,329
thouSAnd
produCtS in the 
portfolio

104.4
thouSAnd
direCt employeeS

4.3*
Million
tonS produCed
* Does not include dairy

120
CountrieS Served



1
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19

exPort
ProduCtion – unitS aBroad

diStriBution CenterS – aBroad

About

50 
thouSAnd
SupplieRS1 
1 Categories: agricultural, logistics, supplies, 
dairy, grains, meals and oils.

10
plAntS AbRoAd:
7 in argentina (6 own 
and 1 of third part), 
1 in united arab emirateS, 
1 in england* and 
1 in netherlandS*
*Plusfood operations.
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in bRAzil

47
fActoRieS, beinG

34
of MeAt 
pRoceSSinG And

13*
of dAiRy 
pRoceSSinG in

10
StAteS And

4
ReGionS of            
the countRy
*discontinued operations

aM
1
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27
diStRibution 
centeRS

BrF- diStriBution CenterS

BrF- unitS that ProduCe 
Meat, SoyBean and 
induStrialized
BrF- unitS that ProduCe 
dairy*

*discontinued operations

rS

Pr

SP

MG

Go

Pa
Ce

Ba

Pe

Mt

MS eS

rJ

SC

6 5

6 3

1 13

3 3

3 2

1
1

1

1 1

4 1

1
1

2

8 2

5

1

1

1

1

1

1

2 159
thouSand
aCtive 
ClientS
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StRAteGy And buSineSS Model
increased productivity, enhanced distribution 
capabilities, customer service, portfolio 
renewal, international expansion and return 
on invested capital for shareholders and other 
stakeholders are essential elements of bRf 
future vision.

in order to consolidate itself as a global 
company, leader in the markets in which 
it operates and adapted to the needs of its 
customers, the organization has since 2013 the 
bRf-17 a strategic plan that defines actions, 
goals and priorities by the year 2017. GRi G4-47

in general, bRf-17 seeks to create a leading 
company focused on business with high return 
on investment, which owns admired brands, 
presented in different markets with local 
identity and oriented to the end consumer and 
the client.

built in 2013, reviewed by the entire company 
in 2014 and approved by the board of 
directors, the guidelines address the need 
to increase the company’s value generation, 
comprising indicators such as revenue and 
profit, cash flow generation and return on 
invested capital (Roic - return on invested 
capital). four corporate support guidelines 
were added in the review, and every year the 
company reviewed and adapted its planning.

in order to achieve the expected result 
for shareholders, investors and other 
stakeholders, the strategic guidelines were 
structured in regional markets and corporate 
support areas (platforms), which address the 
internal processes of the organization and its 
value chain (see table).

bRf today is structured around business 
divisions for each region and support areas, 
responsible for aspects such as fraud 
prevention, Marketing and innovation, 
legal, Risk Management, human Resources, 
Sustainability, among others. the execution 
of the planning is based on goals that directly 
affect the compensation and evaluation all of 
our leaders. GRi G4-51

the year 2014 represented the challenge 
to implement the guidelines set forth in 
bRf-17, focusing on: internationalization and 
regionalization process with respect and 
adaptation to markets; the construction of an 
integrated bRf culture; improvement of the 
service level, cost efficiency and cash flow, 
delivering results expected by the market and 
redirecting efforts to core business. GRi G4-2

bRf-17 GRi G4-2
how the company intends to address the challenges and opportunities to fulfill its strategy

SuPPort GuidelineS our oPPortunity

Strong and unique bRf 
culture

Medium-term planning of 
robust and flexible chain

talent as a competitive 
advantage

focus and discipline of 
execution and collection

integrate workforce and build a culture that brings engagement and 
well-being and leverages the company’s results

create opportunities, development and greater efficiency 
in the supply chain

count with the multicultural human capital of bRf 
for growth of our results

Monitor key indicators, goals and objectives related to the business plan, 
focusing on each market and area of operation

Stimulate a meritocratic culture and good performance 
among employees

drive the investments, brands and innovations 
according to the needs of the consumer markets

Management by value and 
performance

consumer, customer and 
market orientation
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Acquire and retain customers and increase the 
presence of bRf brands in the point of sale

increase profitability, cash flow and the net margin of the company, 
generating consistent results for their capital providers

invest in businesses that are the specialty and area-focus of bRf, 
betting in high value-added brands and business

Respect and value the differences of each region served with 
products, brands and strategies that meet local demands

Maintain the reputation and the quality differential of bRf, especially in 
markets where this aspect is valued by consumers and customers

Sustainable growth and create long-term shared value, ensuring the 
sustainability of the business and supporting global movements

Revitalization of categories core considering the macro trends 
and strategies of brands

consider the particularities of each market in the strategies 
of brands

preserve the life of our employees and partners and the 
integrity of our facilities

Service level as real 
distinguishing feature

efficiency, cost advantage 
and competitiveness

Minimize the expansion of assets 
and optimization of its use

disaggregated view of the 
markets

leadership in quality of 
products and processes

Sustainability as value 
creation

Revitalization of core 
via innovation

Strengthening 
of brands

consolidate hSe 
management

in bRAzil
the year was marked by projects that 
focused on the performance of the 
company by investing in segments, 
brands and strategic business. one of 
the highlights was the expansion of the 
presence of bRf brands, reaching 159 
thousand points of sale. 

the improvement in the provision 
of services to domestic customers, 
measured by the indicator otif (on time 
in full), was also a positive point: making 
progresses when compared with 2013.

during the period, we also entered into a 
partnership agreement with Minerva in 
the cattle business, executed on 10.01.14, 
in which the terms and conditions for the 
sale of the two slaughter plants in the 
state of Mato Grosso were established. 
in exchange, we become a strategic 
shareholder of Minerva, obtaining a 
share of approximately 15.2% in its total 
and voting capital (after full conversion 
of mandatorily convertible debentures 
issued by the company), with the right 
to two seats on the board. in the second 

half of 2014, 2000 employees of the 
slaughter plants were transferred to the 
company. GRi G4-13

bRf also sold the dairy division - brands 
batavo and elegê - to parmalat (Group 
lactalis) for R$ 1.8 billion, and the 
expectation is that the conclusion of this 
business takes place in the end of the 
first semester of 2015. Such operations 
reflect an unbundling strategy and 
maximization of results, focusing on the 
company’s key business.

SuPPort GuidelineS our oPPortunity
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bRf inteRnAtionAl
in addition to the good operating 
performance (read more on pages 47, 53, 
55), the company opened a new plant 
in Abu dhabi, united Arab emirates - a 
strategic operation to strengthen the 
presence and production in the region 
where the brand Sadia is already “top 
of Mind “(the most remembered by the 
consumer). 

with a capacity to produce 70,000 tons 
and have 1.7 thousand employees by 
mid-2017, the plant produces processed 
meat (breaded products, hamburgers and 
pizzas, for example) and was executed 
following efficiency and productivity 
guidelines, with the latest technology. it 
is also in line with the economic plan Abu 
dhabi 2030*, positively impacting the 
economy and the local productions. GRi 
G4-ec8

Another effort was driving global 
portfolio to processed products with high 
added value, reinforcing the company’s 
positioning abroad and reducing the 
presence of commodities in the mix of 
products.

with pillars such as: brands, distribution 
and local production, bRf also advanced 
in the acquisition of logistics operations 
abroad. the company acquired some 
distributors in the region such as:

Federal FoodS: in 2013 had already 
acquired 49% of interest in federal foods, 
a leading company in the distribution 
of food in the united Arab emirates. 
continuing this strategy, it announced 
in 2014 the acquisition of additional 
economic rights of this company.

al khan FoodS (akF): in early 2014 it 
acquired 40% of equity interest in AKf, 
bRf’s product distributor in the Sultanate 
of oman and leading distributor of frozen 
products in the region, covering a broad 
scope of retail customers, food services 
and wholesale.

alyaSra: leader in the distribution of 
food in the State of Kuwait, covering 
the retail and food services industries, 
with a presence in frozen, chilled and dry 
segment. bRf acquired 75% of its business 

of distribution of frozen food in retail 
as part of a larger commitment to this 
market. in April, the company announced 
the closing of the joint venture with dah 
chong hong limited and now will seek 
new opportunities and partnerships in 
Mainland china region, hong Kong and 
Macau. At the end of the year, a signature 
of the Memorandum of understanding 
between bRf and indofood was 
announced, seeking to expand business in 
indonesia. GRi G4-13

during the year, specific plants in brazil 
were also activated in order to expand 
access and export to the chinese and 
Russian markets, with the production of 
poultry meat in natura and processed 
poultry (to china) and butters and 
powdered milk and porky and poultry 
meat in natura to Russia. in the context of 
Russia, five poultry units and three pork 
units in brazil were also reactivated in 
order to expand the supply of the region 
after the embargo of the country to the 
united States and europe.

*The strategic plan proposes optimize urban development in order to build infrastructure bases for a socially cohesive and economically sustainable community that preserves the 
cultural heritage of the Emirates.

bRf seeks to combine sustainability to core 
business decisions with long-term vision and 
leadership involvement. Since 2011, this goal 
is exposed in the six pillars of Sustainability 
(see chart) - which translate transversely, 
the opportunities and the social, economic, 
environmental and governance challenges 
of the company, which aims to achieve 
sustainable growth creating shared value and 
ensuring the sustainability of the business.

used as levers in bRf-17, the pillars expose 
the positioning with respect to critical 
issues in the industry such as supply chain, 
consumer awareness and process efficiency. 
the indicators and targets are monitored 
by the Sustainability area, which has the 
Governance and Sustainability committee as 
the entity responsible for making decisions 
and developing the theme in the company’s 
leadership (read more on pages 27,71). 

in addition, bRf is party in commitments and 
agreements that strengthen the strategic role 
of sustainability in its business model.
bRf also operates actively in sectoral and 
regulatory discussions in order to cooperate 
with the creation and dissemination of 
knowledge on the theme in the industry. 

the social and environmental 
investments of bRf are 
reflected in market and society 
recognition: ten years listed in 
the corporate Sustainability 
index (iSe) of bM&fbovespa, 
and since 2012 in the portfolio 
of emerging Markets of 
dow Jones Sustainability 
index. besides, it is among the 
companies in the Global compact 
100 Stock index, of the Global 
compact of the united nations (un), 
referencing organizations committed 

SuStAinAble GRowth GRi G4-2
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to the ten principles of the compact and its 
application in the strategy and day-to-day 
business.
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•	 GloBal CoMPaCt: support for the 
promotion of core values in the areas of 
environment, human and labor rights and 
fighting corruption.

•	 MillenniuM develoPMent GoalS: 
proposes the eradication of hunger, 
respect for human and social rights and the 
universal work, among other issues.

•	 BuSineSS CoMPaCt For inteGrity and 
anti-CorruPtion: commitment to ethics 
in business, following a set of guidelines 
and procedures in their relationships with 
entities and public officials.

•	 national PaCt For eradiCation oF Slave 
laBor inStitute (inPaCto): commitment 
to action to eradicate slave labor in supply 
chains.

•	 “na Mão Certa” ProGraM: supports 
the effective combating to the sexual 
exploitation of children and adolescents on 
brazilian highways.

•	 Brazilian GhG ProtoCol ProGraM: 
promote transparency of the companies 
on marketing and managing their carbon 
footprint.

•	 CdP CliMate ChanGe: encourages 
responsible management of carbon 
emissions, climate change, strategy, risks 
and opportunities.

•	 CdP water: addresses the management of 
water resources in organizations and their 
supply chains.

•	 “eMPreSaS Pelo CliMa”                 
(CoMPanieS For CliMate): supports the 
construction of low-carbon economy in 
brazil, assessing risks and opportunities and 
collectively discussing practical solutions 
and contributions to the legal milestone in 
the country.

CoMMitMentS and CoMPaCtS GRi G4-15

RecoGnized MAnAGeMent
efforts to increase the efficiency of its processes 
gave to bRf a series of awards that signal the 
ongoing commitments to sustainability. Among 
them:
•	 “as 50 empresas do Bem” (the 50 good 

companies): awarded by IstoÉ Dinheiro;

•	 “Guia exame de Sustentabilidade” 
(sustainability guide): one of the 61 leading 
companies in sustainability, especially in the 
category “climate change”;

•	 “award istoÉ – as empresas + Conscientes” 
(more conscious companies: winner in the 
category “environment”;

•	 CdP Brasil: Ranked 4th in the list of leading 
companies in transparency;

•	 “Melhores da dinheiro”: winner in the 
category “Social and environmental 
Responsibility”;

•	 Mcdonald’s 2014 Best Sustainable Supply: 
winner in the category “waste” with reverse 
logistics project of animal health waste. 

otheR inStitutionAl AwARdS
•	 Apex brasil Award: exporter performance, 

Apex brazil

•	 100 most innovative companies in the world, 
awarded by Forbes

•	 best Agribusiness company in 2014, magazine 
Globo Rural 

•	 “Anuário Época negócios 360º” (yearbook), of 
Época Negócios

•	 50 most innovative companies in brazil, of 
magazine Consumidor Moderno

•	 best iR team of food and beverage industry 
in latin America, according to Institutional 
Investor

•	 best corporate Governance by Capital Aberto e 
Abrasca
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coRpoRAte GoveRnAnce 
bRf incorporates the main international 
governance practices through a steering and 
monitoring system, led by the guidelines of 
shareholders and collegiate bodies, which 
proposes to increase the market value of 
the company, the good relationship with the 
public and facilitated access to the capital, 
contributing to the longevity of the business.

listed on “novo Mercado” and signatory 
to the guidelines established by São paulo 
Stock exchange (bM&fbovespa) and by 
new york Stock exchange (nySe), bRf seeks 
to adopt corporate governance practices 
that ensure transparency, equity, ethics, 
risk management, the balance of strategic 
decisions and accountability.  

the main governance bodies are the Annual 
Shareholders’ Meeting, the board of directors, 
the Supervisory board the Statutory Audit 
committee, advisory committees, areas of 
fraud prevention and internal Audit and the 
executive board (see box). GRi G4-34

in 2014, the Statutory Audit committee was 
created, a body that performs audit functions 
formerly performed by the powered Audit 
committee. this committee, composed of 
two independent directors and an external 
financial expert, has two-year terms of office 
and ensures the conduct of audit processes, 
fraud prevention and internal controls 
according to the highest standards required 
by the international rules of the capital 
market. GRi G4-34, G4-38

the delegation of responsibility on 
sustainability issues occurs through 
deliberations in collegiate bodies, involving 
the board of directors and the executive 
board, followed up by the management 
system. the collegiate bodies are evaluated 
by process specially developed by a 
specialized independent consulting firm, 
and the president does not have executive 
functions. GRi G4-35

nAtionAl 27.6%

foReiGn 20.6%

AdR 11.7%

pRevi 11.5%

petRoS 12.5%

tARpon 10.5%

blAcKRocK 5.0%

tReASuRy 0.6%

ShareholdinG StruCture *

the structure of collegiate bodies is 
made up of professionals including skills, 
requirements, competences and diverse 
experiences, contributing to the decision-
making throughout the complexity of bRf 
business model in brazil and abroad. the 
criteria for selection and appointment for the 
senior governance body and its committees 
are technical competence, the unblemished 
reputation, the condition of not holding 
positions in competitors or representing 
conflicting interests and the appointment 
by shareholders. the company does not 
discriminate on grounds of gender and 
culture. GRi G4-40

* Difused control equal rights 
capital stock: R$12.6 billion
Number of shares: 872,473,246 
(common)

bASe:12/31/2014
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ShareholderS’ MeetinG – Main 
recommendation channel of the shareholders 
to management, the meetings are held with 
around 70% of shareholders, who have their 
participation stimulated by direct approach 
to investors and sending of guidance 
manual, detailing the meeting grounds 
and general guidance on the process. the 
meetings approve the financial statements, 
mergers, elect the board of directors and 
the Supervisory board and approve the 
remuneration of managers, among other 
relevant demands. GRi G4-53 

SuPerviSory Board  – consists of three 
members, meets on a monthly frequency, 
at least, and addresses issues related to 
supervisory management of the company’s 
business.

adviSory CoMMitteeS – Support the board 
of directors in strategic decision-making, 
through monthly meetings with participation 
of top management representatives. in 2014, 
four committees were active: Strategies and 
Markets committee; finance and Risk policy 
committee; Governance and Sustainability 
committee; and people, organization and 
culture committees. GRi G4-34, G4-36

RoleS And ReSponSibilitieS 
audit CoMMittee – consists of three 
members acting under the uS law, and 
may forward the complaints to the fraud 
prevention board, investigate or hire an 
independent company, and, if necessary, 
mobilize the board of directors.

Board oF direCtorS – is responsible for 
approving the relevant decisions by the 
executive board, the Strategic long term 
plan, in addition to the processes and 
standardizations assigned to resolution by 
this body. the relevant resolutions shall be 
passed by at least 2/3 of the members of the 
board. GRi G4-42, G4-45

the current board was elected in April 2013 
for a term that will end in 2015. directors are 
selected according to four criteria: technical 
skills; unblemished reputation; not holding 
positions in competitors or representing 
conflicting interests; and the appointment by 
shareholders. GRi G4-40

in december 2014, it consisted of 11 
members, 5 of whom were independent* 
(55%), a figure that exceeds the 20% 
recommended by the rules of bM&fbovespa. 

the president of the board does not have 
executive functions, and the evaluation of 
directors is performed by an independent 
consulting firm. GRi G4-39, G4-40, G4-44

exeCutive Board – by the end of 2014, 
executives held positions of Global ceo, 
vice-president of finance and investor 
Relations and five vice-presidents. during 
the year, the planned transition of the Global 
ceo was announced, and claudio Galeazzi - 
who took the office in 2013 to promote the 
restructuring of costs and expenses, achieving 
improved results - was replaced with pedro 
faria, who was an international ceo and took 
the office of Global ceo on January 1, 2015

with the function to achieve the results 
and objectives of bRf-17, executives are 
responsible for managing impacts and 
economic, environmental and social issues, 
with monthly meetings to monitor the 
performance and the results. 
GRi G4-35, G4-36

Good GoveRnAnce pRActiceS
•	 exclusive maintenance of common shares
•	 equal rights and premium on public 

offerings
•	 investors protection mechanisms
•	 Arbitration for settlemets of conflicts of 

interest
•	 Mandatory takeover (opA) - tag along       

of 100%
•	 opA with premium to be offered by 

shareholders or groups of shareholders 
who decide to hold over 20% of the       
total capital

•	 financial statements follow international 
accounting principles (ifRS) and 
determinations of the internal control 
System of financial Reporting (SciRf), 
guided by the Sarbanes-oxley Act (SoX)

•	 novo Mercado
•	 AdR level iii
•	 technical notes process to support the 

decision making of collegiate bodies

*The concept of independent director is defined by Novo 
Mercado rules and the criteria set forth in the Sarbanes-Oxley 
Act.
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Board oF direCtorS

Abilio 
diniz 

president of 
the board of 
directors and 
independent 
Member

Atillio 
Guaspari

independent 
Member

luiz 
fernando 
furlan 

independent 
Member

carlos 
fernando 
costa

Member

Susana 
hanna 
Stiphan 
Jabra

independent 
Member

paulo 
Assunção 
de Sousa 

Member

Sérgio 
Ricardo 
Silva Rosa 

vice - 
president and 
independent 
Member

décio 
Magno 
Andrade 
Stochiero

Member 

Manoel 
cordeiro 
Silva filho 

independent 
Member

SuPerviSory Board
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walter 
fontana 
filho 
independent 
Member

eduardo 
Silveira 
Mufarej 

Member

Sérgio 
Ricardo 
Silva Rosa

independent
coordinator

vicente 
falconi 
campos 

Member

luís carlos 
fernandes 
Afonso 

Member

José carlos 
Reis de 
Magalhães 
neto 

Member

walter 
fontana 
filho 

independent 
Member

Statutory audit CoMMittee

fernando 
dall’ Acqua

financial 
expert and 
external 
Member
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new StRuctuRe 

Ceo 
global

pedro faria

treasury
Controllership

investor relations
m&a

innovation

brand

Consumer

p&d

Strategic planning

talent m
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ent
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Culture
leadership

quality
management

hSe
Shared Service Center
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union relations

 Suppliers

Commodities

integrated planning

primary logistics

Ciex engineering

Ciex agricultural

operations (brl+intl)

margarines

global desk
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helio rubens gilberto orsato
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alexandre borges
Brazil
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General Manager

General M
anager

roberto banfi

euroPe and euraSia

General Manager

flávia faugeres

in January 2015, bRf announced a new 
administrative model, in line with its growth 
process and globalization. in it, five General 
Managers are to report to the Global ceo, 
heading business units by geographic area 
(brazil, latin America, europe/eurasia, Asia 
and Africa/Middle east). everyone will have 

corporate support in areas such as Quality 
and Management, innovation and Marketing, 
Supply chain, legal and corporate Relations, 
finance and iR and people. in brazil, five 
regional leaders were created: northeast 
(based in Recife), west/north (GMt), São 
paulo (capital), South (curitiba) and Southeast 
(Rio de Janeiro).

the expectation is that the new structure will 
enable bRf to strengthen decision making 
considering needs and strategies tailored to 
different consumer markets, and encourage 
international vocation of the company and 
the autonomy in management.

augusto ribeiro jr.
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StAtutoRy eXecutive boARd

GeNeRAl MANAGeRs

pedro de 
Andrade 
faria 
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Alexandre 
borges
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Manager 
lAtAM

patricio 
Rohner

General 
Manager 
Africa and 
Middle east
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All relationships, practices and negotiations 
held by bRf assume compliance with 
policies, standards and the company 
conduct guidelines. in 2014, the structures 
were strengthened to prevent fraud and 
anti-corruption. the Related party policy, 
which governs various operations carried 
out with bRf stakeholders - such as joint 
ventures, business partnerships and business 
agreements, was also approved.

disclosed to the capital market, the policy 
is managed and applied by the Governance 
and Sustainability committee, reporting 
to the board of directors. contracts with 
Related parties are reported in the notes to 
the financial Statements in accordance with 
ifRS rule.

in 2014, the fraud prevention board was 
created in order to strengthen ethical 
behavior inside the organization. the 
area reports to the board of directors, via 
Statutory Audit committee, and adopted a 
contemporary model widely accepted by the 
market for risk management of fraud. the 
model proposes identify, document, assess, 
monitor and mitigate the risks of fraud and 
corruption to which the company is exposed.  
GRi G4-58

compliance and righteous aspects are 
highly relevant to bRf and its supply chain, 
involving various social and environmental 
risks - such as quality of life of the 
neighborhood, consumer health, food safety, 
business reputation etc. Acting preventively, 

it can reduce financial, environmental and 
social impacts, correct the causes with 
agility, reduce non-compliance and maintain 
the reputational image of the company 
before government and society. these 
situations are addressed under the code 
of ethics and conduct and the Articles of 
Association.

Main set of guidelines that guides business 
activities, the code of ethics and conduct 
is based on the principles of consistency, 
transparency, integrity and respect for 
society. the code is currently undergoing a 
revision process in order to put it in line with 
the new demands and modern issues of the 
markets where the company operates. the 
document is available on the intranet and 
the internet, for employees and investors 
and business partners, in portuguese, english 
and Spanish. Among the issues covered are 
ethics, behavior and human rights. GRi G4-57

during the year, was also published 
corporate policy on combating bribery and 
corruption. bRf meets, in its daily practices, 
international provisions of references such 
as the foreign corruption practice Act (fcpA), 
united Kingdom bribery Act (uKbA) and the 
brazilian law 12,846 (Anti-corruption Act). 
GRi G4-57

other policies that guide the actions of bRf 
is the code of conduct for Suppliers, the 
disclosure and trading policy, the financial 
Risk Management policy and the company’s 
by low. 

the monitoring and investigation of 
complaints are under responsibility 
of the fraud prevention board, as well 
as the management of the Reporting 
channel. the complaints received related 
to fraud are documented and treated as 
in-house investigation process, following 
specific methodology. the mechanisms 
for complaints cover both the external 
(consumers, customers, suppliers etc.) and 
internal public (employees and executives), 
allowing that the demands are taken 
to the Statutory Audit committee. All 
matters relating to the prevention and 
investigation of fraud were reported to the 
Audit committee during 2014 due to the new 
structure.  GRi G4-37, G4-50

by the end of 2015, the Reporting channel 
will undergo a redesign and continuous 
improvement process to: improve 
transparency on reports received, recorded 
and treated, besides facilitate to ensure 
the integrity of information; speed up the 
processing of claims; and generate auditable 
records of investigative activities.

ethicAl And RiGhteouS behAvioR 
GRi G4-56 

CoMPlaintS MeChaniSMS

environmental  
(GRi G4-en34)

labor 
 (GRi G4-lA16)

human rights 
 (GRi G4-hR12)

impacts to society   
(GRi G4-So11)

2013
Settled in 2014 100% 100% na  100%

2014
in progress 11.1% 31.3% 60%  51%

2014
Solved 88.9% 68.7% 40% 49%

Due to the creation of the Fraud Prevention Board and new methodologies to obtain improvements, it is not possible to compare the data in this table with the previous year’s data.
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by offering various mechanisms of 
communication and dialogue, bRf improves 
its relationship with its stakeholders in 
order to achieve continual improvement 
of its products and processes, manage its 
risks properly and know more deeply the 
perception of society regarding the business.

Reporting channels are available on the 
intranet, internet (http://www.brf-br.com/
brasil/en/customer-service-hotline/ethical-
hotline), national phone numbers (0800-
702-7014) and international phone numbers 
(55-11-3466-8510) and mail. for employees, 
in addition to those channels, there are 
other specific means used for internal 
communication (written and television). 

the channel “conta pra Gente”, existing 
in brazil and abroad (“tell us” and 
“cuéntenos”), values the internal 
communication and pursues dialogue with 
its employees to build a better company 

open diAloGue

coMpliAnce in opeRAtion

for everyone. by the end of the year, it 
recorded 3,625 interactions with activations 
in more than 60 locations (plants, branches, 
distribution and administrative centers). 
in 2014, about 40 ideas received from this 
channel were implemented. GRi G4-26

Although not its function, the channel can 
also receive complaints. when it occurs, they 
are forwarded to the fraud prevention board.  
GRi G4-49, G4-57

Also for the internal public, there is the 
corporate tv, which shows the areas of the 
company, brings news, addresses issues such 
as health and safety, allows teams to answer 
questions and generates approach with 
executives, the ceo and president of board of 
directors. this channel has monthly periodicity 
and has a schedule made exclusively by 
employees. All channels such as magazine 
“Mundo BRF”, intranet and local Murals, have 
as premise show employees as protagonists.

the company owns systems and tools to assess 
the level of compliance of the operations in 
order to identify instances, prevent risks and 
improve environmental, work, health and 
safety conditions for employees and business 
partners. Several aspects are considered, 
including environmental management, work 
environment, operational functioning etc.

in 2014, bRf continued the control project of 
operation obligations. the initiative, under 
implementation, monitors the expiry of 
licenses as well as their constraints, focusing 
on 100% compliance of manufacturing and 
agricultural activities. the monitoring is done 
using a system that controls operating and 
environmental permits.

corporate communication is also a channel 
for issues related to negotiations brought 
via media such as accidents/incidents and 
complaints from consumers. in addition, 
the consumer/customer Service (SAc) 
serves as space for inquiries, information, 
compliments and complaints, and the 
operators are able to give direction to the 
demands within five business days.

in April 2014, a conduct Adjustment 
Agreement was signed with the 
prosecutors’ office of the State of Goiás 
due to irregularities in ground activity of 
approximately 300 tons of solid material 
without proper treatment, in Rio verde (Go) 
unit. the conduct Adjustment Agreement 
in progress is in compliance with the 
signed agreements and also doing others 
improvement actions.

bRf is committed to the 
investigation of incidents involving 
social and environmental impacts 
of its production chain. through an 
internal standard for environmental 
communication, flows and heads 

enviRonMentAl 
coMplAintS 
GRi G4-en34

are set, as well as how to answer the 
protester. Actions involve the factories 
and the corporate area of environment, 
and are linked to the risk mitigation 
strategy.

reaSonS to ContaCt SaC

2012 2013 2014

Search for 
information 39% 36%  48%

recipe requests 35% 46%  27%

Compliments/
Suggestions 5% 5%  5%

various issues 15% 7% 14%

Complaints 6% 6% 6%
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RiSK MAnAGeMent
Accompanied by the finance and Risk policy 
committee and validated by the board of 
directors, bRf risk management policy 
is reviewed at least annually, to reflect 
in the strategic planning externalities, 
challenges and opportunities for the business 
environment of the organization. 
GRi G4-45, G4-46

the company has an area dedicated to the 
subject, responsible for supporting and 
guiding the various areas in the identification, 
quantification, communication and treatment 
of risks, through tools and monitoring of 
indicators. the management, however, is 
effectively done by the areas responsible 
for potential risks. Among the activities that 
the Risk Management department performs 
are the business, financial and Market Risk 
Management, internal controls, compliance 
with SoX and information Security Act. 
 
the management is conducted through 
tools and indicators reported to senior 
management bodies. they are considered 
the main issues associated with the industry 
segments in which bRf operates, as well 
as geographies met and the economic, 
regulatory and social and environment.

the activities are monitored by the board of 
directors and the Advisory committees and 
the executive board, to validate the identified 
risks, quantify them and criticize the actions 
taken by the company to mitigate them.
GRi G4-46, G4-2

the main risks monitored by the company are:

•	 FinanCial – bRf has a financial Risk 
Management policy, revised in 2014, 
whose monitoring is performed by the 
management committee of same name. 
the guidelines allow the veto of proposals 
considered inadequate and the definition of 
standards for transactions and operations, 
as well as ways to mitigate the impact of 
exchange rate volatility.

•	 SuPPly Chain – for the extension and 
complexity of its production chain, bRf 
maintains a series of actions and guidelines 
that ensure the supply risk management, 
including the procurement corporate 
Standard, the pRinAd assessment 
(probability of default) and the preparation 
and update of the Strategic Sourcing – a 
tool used by provisions to analyze the 
market, the category, Sourcing strategies 
and negotiation, as well as the supply risk 
of each supplier involved in the chain. these 
practices are reflected in the Monitoring 
program of Supply chain, which helps 
mitigating social and environmental risks, 
such as image and reputation, production 
downtime, fines etc. (read more on pages 
77 to 81).

•	 oPeratinG– operational risk management 
program (RMp) has existed since 2010 and 
proposes the prevention of property claims 
and events that affect the productivity 
and continuity of operation - such as 
scarcity and cost of labor, logistics network, 
factories etc. 

in bRf, the precautionary principle affects 
investments in the development, design, 
manufacturing and distribution and sale of 
products. According to the principle, scientific 
uncertainties are considered sufficient reason 
to avoid certain projects, initiatives and 
practices of organizations, preventing the 
threat of serious or irreversible damage to 
human health and the environment. GRi G4-14

in addition, there is insurance against damage 
and events involving their physical assets and 
the operational control center, since 2012 
implemented in curitiba (pR), which allows 
the integrated management of operations. 

•	 Sanitary Control – - Measures to mitigate 
these risks are linked to quality principles 
adopted in the factories, in the production 
chain and distribution process. in slaughter 
plants, for example, there are specific 
practices to meet and also overcome the 
health laws of markets served and avoid 
possible international embargoes to a 
specific region.

•	 Food SaFety – bRf quality system has 
specific programs for food safety, such 
as Good Manufacturing practices and 
hazard Analysis and critical control 
points, with preventive measures to 
eliminate biological, physical and chemical 
hazards. Suppliers have specific clauses 
of quality assurance in their contracts, 
ensuring traced production to the level of 
agricultural care and practices (supplied 
food and medicines, for example). 
Additionally invests in cutting-edge 
equipment such as metal detectors 
and X-ray equipment to reduce physical 
contamination, certification of production 
sites and shopping aligned to international 
standards (read more on pages 82 to 85).

•	 CoMModitieS – the policy was revised 
in 2014. the risks are associated with 
the volatility and seasonality of certain 
inputs and raw materials, considering 
some that are essential to business, such 
as corn, soybean meal, soybeans, pork 
and milk as well as internal and external 
market conditions, diseases, sanctions and 
embargoes that could affect the supply. 
faced with the challenge of dealing with 
price changes, inventory and movement of 
products and raw materials, the company 
focuses on optimization of freight costs, 
production efficiency and intelligent use 
of available resources, and has recently 
invested in the unbundling of chain, with 
the transfer of cattle and dairy operations 
(read more on pages 23, 46, 47, 52, 54, 55).

•	 iMaGe and rePutation – bRf has a 
strong image related to solid corporate 
governance and is seen as a company 
aligned with values such as trust, ethics and 
transparency, which are the images that 
the company seeks to maintain. A clear 
image, a risk and reputation policy and a 
responsable marketing policy supports all 
business segments are maintained by the 
company, and its business standards cover 
the domestic and foreign market relations.
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•	 leGal/tax – Regulatory and legal aspects 
are monitored in different markets in order 
to reduce the risk of exposure to penalties 
for non-compliance and bring more safety 
and predictability to the operation.

•	 environMental – Monitoring involves 
the reduction of environmental incidents/
accidents in the production chain, from 
suppliers to the end consumer, passing 
through the plants and agricultural 
operations. the insurance policies provide 
for limited coverage for environmental 
damage in the company’s units.

•	 CliMate ChanGe – with the theme included 
in its strategic pillars of sustainability, bRf 
strategy considers the aspects related 
to climate risks, assessing and managing 
potential impacts on the operations and 
supply chain, recognizing the vulnerability 
of natural resources and agricultural inputs 
critical to its productive activity.

the main risks identified by bRf relate are to 
physical aspects, such as extreme changes 
in temperature and rainfall, affecting 
agricultural productivity, animal welfare 
and availability of energy - as hydroelectric 
predominate in the brazilian energy matrix. 
these changes can directly impact the 
company’s costs by several factors, from the 
rise in the price of agricultural commodities to 
the need to search for other energy sources, 
in view of the risk of rationing electricity 
because of water scarcity.

in mapping climate related risks the 
regulatory aspect was also considered, 
monitoring the changing trends in licensing 
laws that incorporate management of GhG 
emissions in the national and international 
scene; and reputational aspect, as developed 
markets are more demanding in relation to 
environmental aspects of the product, mainly 
carbon emissions.

Among the measures to minimize the mapped 
risks and ensure competitiveness in costs are: 
the monitoring of inventories in purchase of 
grain and the constant monitoring of climate 
on agricultural regions to guide purchasing 
decision and anticipate price fluctuations in 
the commodities market; the development of 
energy efficiency projects; and technological 
innovation in agricultural facilities in order to 
improve the ambience and acclimatization 
and ensure animal welfare.

further information can be found at website 
of cdp - climate change program, where the 
company reports its management in climate 
change (www.cdp.net -> reports&data). 
GRi G4-ec2

uberlândia plant
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MoRe 
thAn 

intellectuAl cApitAl

bRf bases its business model in the development of 
new products that was one of the highlights of 2014. 
the renewal index was 9.7%, 1.2 p.p. higher when 
compared to 2013.
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innovAtionS in 
the yeAR
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theRe, we AnticipAte 
MARKet tRendS And 
develop innovAtive 
pRoductS, Such AS 
the cold cutS line 
“SoltíSSiMo”

in 2013, we 
opened the bRf 
innovAtion 
centeR in 
JundiAí

to leverage the sales results and meet 
its strategic direction, bRf has increased 
investment in innovation. in line with bRf-17, 
more than R$190 million was invested in 
research and development of new products 
and processes, as well as in agricultural 
researches, in order to anticipate consumer 
trends, expand market share, achieve greater 
efficiency and ensure the leadership of the 
company’s brands.

duRinG the yeAR, we pRioRitize 
Review of the GlobAl poRtfolio, 
we RethinK And we tAiloR ouR 
plAntS And lAunch innovAtionS 
thAt AnticipAte conSuMeR 
tRendS. 

valuation fronts of intellectual capital 
inside bRf involve not only innovation in 
end products, but also improvements in 
operations, new technologies and production 
of scientific knowledge. in 2014, the strategy 
of profitable portfolio directed several 
decisions at the national and international 
markets, in order to invest in high value-
added products and develop key categories in 
each area of operation. 
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in 2014, conSuMeRS weRe 
Able to tRy new pRoductS, 
even tAStieR, with 
MoRe QuAlity And MoRe 
convenience

during the year, we invested also in 
direct process innovation in the products, 
generating important launches for closer 
ties with the consumer (see table). the 
innovations are developed with support 
of the various Research, development and 
innovation (Rd&i) teams, which are present 
in all stages of the production chain of bRf, 
with units located in carambeí (pR), curitiba 
(pR), Jundiaí (innovation centre bRf, Sp) and 
São paulo (Sp), in brazil.

the input of consumers has been 
strengthened by reviewing bRf action plan. 

innovAtion 
AwARded
for the third consecutive 
year, bRf was elected one 
of the 100 most innovative 
companies in the world, 
according to the Forbes 
magazine ranking. the award 
evaluates the growth in value 
of the companies according to 
market expectations related 
to its capacity for innovation in 
products, services and markets 
served.

through it, innovations, launches and further 
studies are planned from current, future and 
expected market trends, in line with strategic 
planning.

GlobAl viSion
the international market was another focus 
of innovation for bRf. through market 
intelligence studies and understanding of 
consumer habits in each country, Rd&i, 
Marketing and Quality teams aimed at 
understanding the “local taste” - that is, 
what the consumer expects of bRf products 
and competitors - and translate it into 
unique products for the markets served by 
the company, as the case of the Middle east 
and europe.
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r$
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on

totAl inveStMent in ReSeARch, developMent 
And innovAtion duRinG 2014.

in addition to earnings from opening of 
new markets, it identified the opportunity 
to enter in regions that were not served by 
similar products or with bRf brands. thus, 
the direction for the international marketing 
in 2014, continuing in 2015, is to focus on 
the presence and quality of the relationship, 
causing bRf brands to be increasingly present 
in the consumers’ lives. 

efficiency in 
opeRAtion
Another important line of action is the search 
for efficiency in logistics and operation 
processes. A task force from different 
areas was made to create synergies in 
manufacturing operating structure and 
generate speed in production. the initiative 
to review the manufacturing footprint began 
in 2014 and will positively impact future 
financial income, with cost savings and 
profitability gains.

the project involves the allocation of funds 
and the intelligent meeting of demand: more 
competitive plants and with access to more 
attractive markets will have increased their 
production, generating more profitability. 
thus, one of the main fronts is the industrial 
automation - which will be doubled in the 
coming years. in addition to changes in plants, 
there were improvements in procurement 
processes and inventory.

Result of the positioning work in the market and 
product quality, Sadia and Qualy are among the 
brands most remembered by the brazilian people, 
according to the survey top of Mind, released by 
instituto datafolha in 2014.

MoSt ReMeMbeRed bRAndS
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lAuncheS And cAMpAiGnS
in 2014, there were 123 national and 
international launches in various categories 
of products, such in natura and celebratory, 
margarine, cold cuts, sausages, breaded, ready 

meals, dairy and food service. About 70% of 
innovations are for the brazilian market: 55 
were national launches, 36 in international 
markets, 04 in dairy and 28 in segment of food 
services. 

convenience, flavor and healthiness are among 
the attributes of the new items that bRf offers 
to the end consumer. Some highlights:

Sliced MeAt line “SoltíSSiMo”
Available in five options, slicing cuts are made in rooms 
with filtered air, their easy open packaging eliminates the 
need for trays and handling at the point of sale. the S-fresh 
technology ensures thinner slices and a fresher and durable 
product. 

new SMoKed tuRKey bReASt
with Sodium reduced by 25%.

“FRANGo FáCIl” 
Assa fácil Sadia platform added value to the category of 
products in natura. the line brings practicality and flavor to 
the consumer in the choices of chicken (whole, drumsticks, 
thighs and chest) and salmon (fillet and slices). the 
products come already seasoned in bag bakes easy.

new SAuSAGeS 
the sausages have two presentations: frescal, with less fat 
(30% and 40% for toscana sausage and chicken sausage), 
and smoked, ready for consumption.

“QuAly AÉRA”
the market leader in the category margarine was launched in 
an aerated and creamier version, 25% lighter.

food SeRviceS
the discipline of execution of the fS teams ensured increase in 
sales for the networks of fast food, industrial kitchens and small 
businesses throughout brazil. 
examples of some launches: 
baked Sausage for barbecue 
perdigão and breaded chicken 
fillet Sadia.

based on the attributes of quality and 
responsibility for production, relationship 
actions with bRf’s consumers have 
invested in an approach that increases the 
convenience and safety of the manufacturing 
process of some products, such as “Qualidade 
total” (total Quality) Sadia campaign, 
created by dpz, which provides information 
on the non-use of hormones in animals, 
and the “frango fácil” campaign, which 
addresses how the consumer’s life can 
become more practical with bRf innovations.

cAMpAiGnS And SponSoRShipS
Sadia
in 2013, bRf signed a sponsorship contract 
with the brazilian football confederation 
(cbf), effective in 2014, and announced 
support for the olympic and paralympic 
Games Rio 2016.

in 2014, during the fifA world cup, the 
campaign “Joga pra Mim” (play for me) was 
launched, strengthening its approach to the 
end consumer through sports. 

PerdiGão
As determined by the brazilian anti-trust 
authority (cAde) in the merger process, 
bRf removed from the market, for periods 
between three and five years, some products 
and categories of perdigão brand. these 
include lasagne, pizza, meatballs, salami, 
hams/pressed hams and sausages. 

in 2014, a new institutional campaign was 
launched with the slogan “perdigão - viver dá 
uma fome”(live gives hungry). And in 2015, 
some categories begin to return the shelves, 
creating new opportunities and alternatives 
for the consumer. 
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finAnciAl And 
conStRucted cApitAl

logistics optimization, 
review of SKus, reduction of administrative 
expenses, among other changes, reflected 
positively on our operational results.
*Simplified free cash flow for the year 2014.
The accumulated simplified cash flow does not consider discontinued operations (dairy) in the 4Q14. 
The other quarters consider both continued and discontinued operations.
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R$ Million of cASh 
flow GeneRAted in 
the yeAR
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in 2014, we iMpleMented 
SeveRAl initiAtiveS thAt 
pRoMoted StRuctuRAl 
chAnGeS in the coMpAny, 
GeneRAtinG Good 
opeRAtinG ReSultS 

the year 2014 was marked by different 
challenges in domestic and international 
markets - in which bRf seeks to develop in a 
balanced way business in order to minimize 
risks and maximize its results. however, it 
was mainly the international scenario that 
leveraged the end result of the company, 
achieving a performance above expectations.

in brazil, the slow growth of Gross domestic 
product (Gdp) remained as an obstacle for the 
industry. the projections for the coming years, 
regardless of the reviews of federal economic 

StRAteGy Go-to-MARKet, zeRo-
bASed budGetinG, loGiSticS 
efficiency And in SeRvice level, 
GRowth in RetAil, SyneRGieS 
in opeRAtionS And ReviSion of 
poRtfolio GeneRAted A poSitive 
peRfoRMAnce 

policies that can bring effects of medium and 
long term, indicate a contraction scenario 
of consumption combined to relatively high 
inflation rates. 

According to focus survey, conducted by 
the central bank of brazil and published in 
January 2015, the Gdp growth expected in 
2015 is 0.5%, combined with an inflation of 
6.56%. Already in 2014, the consolidated 
inflation reached 6.41%. the retraction of the 
internal market is related to lower consumer 
confidence index (cci) and slowing sales 
growth in various sectors of industry. 
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we optiMize ouR 
inveStMentS 
(cApeX) And fuRtheR 
iMpRoved ouR 
woRKinG 
cApitAl

AS A ReSult, we hAd 
A SiGnificAnt cASh 
GeneRAtion

the trade balance in 2014 was the worst 
result in 16 years and the first annual deficit 
since 2000. under the influence of the fall in 
the prices of commodities and international 
scenario, brazil had a trade deficit of uS$3.93 
billion, compared to a surplus of uS$2.384 
billion in the previous year. 

despite the unfavorable scenario, the 
food industry, specifically, recorded good 
indicators in 2014, driven by growth in global 
demand and the devaluation of the real 
against the dollar. the most representative 
consumer markets for brazilian exports are 
the Middle east, Asia and latin America.

in relation to brazil, the shipments of chicken 
meat in natura totaled uS$6.892 billion, 
slightly below the previous year (-1.6%), due 
to the decrease in the average price of the 
protein. however, the volume exported by 
brazil was 2.4% higher than in 2013. in pork, 
there was record in revenue, an increase of 
17.8% and uS$1.446 billion of result. the jump 
was influenced by the average price of pork 
protein and lower supply worldwide. 

based on data reported by A.c. nielsen 
research institute for food retail in brazil, the 
processed food market recorded revenues 
of R$11.8 billion in 2014, compared to 
R$9.7 billion in 2013. however, frozen food 
recorded R$ 3.1 billion in 2014, above R$2.7 
billion in 2013. the pizzas with stuff totaled 
R$594 million revenue in 2014, slightly 

higher than the R$550 million (2013). As for 
the margarine market in 2014 were R$2.7 
billion in revenue, above R$2.6 billion the 
previous year.

for 2015 to be a year of continued growth 
acceleration program, bRf focuses on 
increased capillary sales programs, the Go-to-
Market strategy, in improvement programs 
and efficiency of plants, continued zero-based 
budgeting (zbb) and international expansion, 
in addition to innovation and maintaining 
high quality standards.

agency rating outlook

fitch bbb- negative

Standard & poors bbb- Stable

moody’s baa3 Stable
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opeRAtion 
with the transfer of bRf slaughter units to 
Minerva, in 2014 there was a reduction in the 
number of slaughters; however, the company 
had an increase in slaughter of pork in 
comparison to last year. 

for the year, the slaughter of poultry was 
7.4% lower and the pork/beef was 1.3% below 
2013. for the production, in 2014, the volume 
was 6.4% lower than in the previous period.
 

bRAzil 
in the brazilian market, the year was of 
earnings in the aspects of service level, 
logistics and scope and coverage of points 
of sale. the focus on the Go-to-Market 
(GtM) strategy, which proposes to increase 
the company’s penetration in areas not yet 
served or not directly served by increasing 
the number of customers, productivity of 
the seller and cross-selling between brands, 
brought positive results.

the number of customers on average in 
2014 grew 22% over the average of 2013 and 
the cross-selling increased from 53% at the 
end of 2013 to 77% in the same period 2014. 
for this it was necessary to focus attention 
on regional markets, adapting the flow of 
deliveries and the service mode according to 
customer profiles, eliminating redundancy in 
operations.

the capillarity and guarantee of supply - 
which were among the main complaints 
about the service level - for example, were 
worked by means of a system, implemented 
in 2014, allowing sales teams negotiate with 
points of sale viewing the inventory in real 
time.

SlauGhterinG  GRi G4-fp9

2013 2014 Ch. %

poultry slaughter (million heads) 1,796 1,664 -7.4

hog/ cattle slaughter (thousand heads) 9,744 9,621 -1.3

 

ProduCtion (thouSand oF tonS) GRi G4-fp9

2013 2014 Ch. %

meats 4,089 3,825 -6.4

other processed products 506 482 -4.9

feed and premix (thousand of tons) 11,036 10,360 -6.1

Another important point, productivity was 
worked through improvements in logistics 
and Sales execution program, with regular 
meetings to measure the results and 
observe the necessary improvements in field 
operations. Aspects such as frequency of 
sale, items per order and increase in volume 
are monitored by the teams to optimize the 
business process and the distribution mesh of 
the product.

A project for reduction of approximately 
35% in the number of SKus in brazil was 
implemented also, in order to simplify 
processes, together with service level 
improvement actions.

for the year 2014, net operating Revenue 
(noR) in brazil reached R$13.9 billion, up 6.8% 
compared to the same period last year, driven 
mainly by higher average prices obtained due 
to transfers made in the first two quarters of 
the year. volumes increased by +1.9%.

excluding the various sales in this comparison, 
the noR brazil in the year reached R$13.0 
billion, an increase 7.5% compared to 2013, 
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with a slight increase in volumes (+2.4%) 
and average price (+4.9%). for next year, 
the expectation is to register leverage in the 
results - not necessarily in volume production, 
but in productivity, market presence and 
efficiency.

Surveys: 1 november | december
 2 october | november

Source: Nielsen
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bRf inteRnAtionAl
Guided by the strategy of consolidating itself 
as a global company, with knowledge of local 
markets and targeted business approaches, 
bRf advanced in acquisitions and investments 
in local distributors and opened a new 
manufacturing plant - Abu dhabi, united Arab 
emirates - as well as updating the marketing 
model and innovation to meet the demands 
of global consumers.

the price volatility, political and regulatory 
instability in different markets - for example, 
Russia, ukraine, egypt and Argentina - and 
the more competitive environment remained 
as challenging aspects. however, the 
devaluation of the real and the increased 
demand driven by Asian and the Middle east 
markets boosted international business.

in addition to the acquisition of logistics 
operations and the new plant in Abu dhabi, 
bRf will bet in the medium and long term, 
in a model of growth guided by negotiations 
beneficial to the distribution network, 
reduced inventory levels and selective 

acquisitions in regions such as the Middle 
east, latin America and Asia. 

in 2014, exports accounted 46.8% of net 
operating revenue of the company, with a 
total of 12.3% less volume than in 2013, due 
to the volume reduction strategy in certain 
regions to suit local inventories and increase 
profitability. for the year 2014, net operating 
Revenue (noR) in international markets 

in 2014, we continued the strategy to ensure the 
competitiveness of the business division, considering 
the importance of food away from home in the brazilian 
market. the sales team was 100% unified throughout 
the year and the portfolio has undergone revision, with 
specific products for the segment.

in total, net operating revenue increased by 8.8%, 
reaching R$1.7 billion, and volume was 9.7% higher than 
2013 and average prices remained in line with the previous 
period (-0.8%). 

food SeRviceS
bRf dairy businesses totaled R$2.7 billion net operating 
income 0.5% below 2013. the segment has approximately 
10.7% of market share and we invested in recent years in 
innovations that reduce dependence on uht milk. during 
the year, the transfer of the operation to parmalat was 
announced, which should be completed during 2015 (read 
more on pages 23, 52, 53, 55). the results of this business 
will be presented as discontinued operations in the analysis 
and financial statements.

dAiRy

reached R$13.3 billion, up 1.5% compared to 
2013, even with volumes 12.3% lower. the 
improvement was due to a more efficient 
operation and higher average prices, both real 
(+15.7%) and dollar (+6.2%).

international SaleS* (% oF net oPeratinG revenueS - nor) GRi G4-8

2013

AMeRicAS 17.3%
AfRicA 7.2%
euRASiA 6.9%
euRope 15.6%
ASiA 20.4%
Middle eASt 32.1%
otheR countRieS 0.4%

2014

AMeRicAS 12.6%
AfRicA 6.8%
euRASiA 6.0%
euRope 16.8%
ASiA 22.6%
Middle eASt 35.2%

*continuing operations
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inteRnAtionAl in 2014

bRf has a development plan 
for some of the continent 
markets. the strategy 
is guided by the product 
portfolio efficiency, the 
study of key markets and 
recognition of quality 
attributes of the company’s 
products, which can 
contribute to the step change 
in regional food. 

923.1
million
in net Revenue (-4.6%)

221
thousand
tonS in SAleS voluMe      
(-14.0%)

r$

Argentina remains a strategic market, due to 
Quickfood, owner of the brand paty (leader in 
hamburgers), and production of companies 
Avex and dánica. in 2014, there were major 
changes in manufacturing footprint, with the 
closing of two factories and distribution, with 
the integration of logistics. these actions 
allowed bRf to gain local competitiveness 
and reduce inefficiencies.

despite the unstable domestic scenario, the 
operation is relevant to expand the presence 
of paty and Sadia brands in other South 
American countries such as chile, uruguay 
and paraguay, ensuring long-term results. 

266
thousand
tonS in SAleS voluMe      
(-34.3%)

1.7Bi
in net Revenue 
(-26.2%)

r$

europe has experienced slow economic recovery throughout 
2014, but remains a bet of hub of innovation for competitiveness, 
due to market characteristics (which is already well developed) 
and the reference position on health and environmental issues.

by means of brands and products developed in plusfood and also 
Sadia brand, bRf managed to record positive results in sales. the 
performance map was redefined, with division into three major 
sub-regions and regional management, focused on retail business 
(Sadia) and food Services. 

263
thousand
tonS in SAleS voluMe      
(-13.3%)

2.3Bi
in net Revenue (+9.0%)

r$

aMeriCaS aFriCa

euroPe



49

A major focus of the year was to 
organize the inventory availability of 
products exported by brazil in order to 
reduce exposure to risks of breaking 
merchandise and excess supply in 
different markets. in Japan, a period of 
stabilization was recorded throughout 
2014, resulting in improvements in 
volume and prices. 

506
thousand
tonS in SAleS voluMe      
(-3.2%)

3.0Bi
in net Revenue (+12.8%)

r$

currently, it is seen as a strategic region for the 
company’s internationalization. leader in several 
markets under Sadia brand, bRf advanced its expansion 
in 2014. the main difference in the region are the plants 
dedicated to the market, designed with processes that 
respect and follow the strictest religious norms and 
cultural patterns, such as halal requirement of islamic 
food (read more on pages 80, 81, 111). in 2015, the goal 
is to develop an integrated management in the region, 
focusing on efficient logistics.

909
thousand
tonS in SAleS voluMe      
(+4.5%)

4.8Bi
in net Revenue (+11.6%)

r$

812.4
million
in net Revenue (-11.6%)

85
thousand
tonS in SAleS voluMe      
(-41.0%)

r$ in eurasia, where the scenarios 
are more volatile, Russia faces 
political issues as the embargo 
imposed to the united States 
due to the severe crisis of ped 
(pork epidemic diarrhea). bRf, 
through international relations 
and market research, is restoring 
relations with the largest and 
most traditional local operators.

Middle
eaSt

euraSia

aSia
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Grain (Brazil) - SoyBean Meal
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finAnciAl incoMe GRi G4-ec1

(the income presented below refer to the continued operations of the Company, excluding the income in discontinued operations - Dairy Products 
- which, as announced in December 2014, is under process of sale to lactalis).

net oPeratinG revenueS (nor)
the accumulated noR for 2014 was 4.4% higher than the previous year, amounting to R$29.0 billion compared with R$27.8 billion in 2013. 
this increase in revenues was due to better average prices in the period both in brazil and internationally, also due to the growth of volumes 
in food Services.

Breakdown oF the ConSolidated nor (%) 

oPeratinG exPenSeS
operating expenses remained relatively 
stable in accumulated terms, showing a 
slight rise of 1.1%, mainly due to higher 
expenditure in marketing and in trade 
marketing, which was in line with the 
company´s strategy of having a greater 
focus on the customer and strengthening 
our brands. in percentage terms, given the 
company´s growth, operating expenses 
fell over the year and reached 15.9% of noR 
compared to 16.4% in 2013.

other oPeratinG reSultS
we had a compensation in our operational 
results line in the 4Q14, mainly due to 
the capital gain from the sale of the beef 
assets to Minerva, which was equivalent to 
R$179.3 million, which, combined with the 
other revenues earned in the quarter, more 
than compensated for the higher expenses 

CoSt oF GoodS Sold (CoGS)
in accumulated terms for 2014, coGS totaled 
R$20.5 billion, registering a slight drop of 
1.8% over 2013. this was mainly due to a 
fall in corn price for the period, which was 
partially offset by an increase in soybean 
meal price. in 2014, coGS represented 70.7% 
of noR compared to 75.1% in 2013.

GroSS inCoMe 
in 2014, bRf increased the efficiency 
of its operations, which translated into 
more robust earnings as a result of the 
strategies implemented in brazil and in 
the international front. the company´s 
accumulated gross income for the year was 
R$8.5 billion, 23.1% higher than the previous 
year, with a gross margin of 29.3% in 2014 
compared to 24.9% in 2013. 

with the employee profit-sharing plan and 
provisions, equivalent to R$217.6 million and 
R$50.0 million, respectively.

the accumulated figures for the year showed 
a negative net result equivalent to R$438.1 
million, representing a reduction of 4.4% 
over 2013. the main revenues that impacted 
this result were the net gains from the share 
swap with Minerva, as mentioned previously, 
along with net gains from the disposal of 
property, plants and equipment that totaled 
R$111.4 million in 2014.

on the other hand, the main expenses in the 
period included the employee profit- sharing 
plan which amounted to R$356.5 million, 
R$214.7 million of restructuring expenses 
and higher provisions for tax and civil/labor 
risks equivalent to R$91.2 million and R$72.4 
million, respectively.

By ProduCt- 2014

pRoceSSed food 46.4%
poRK/ beef 9.2%
poultRy 35.0%
food SeRviceS 6.0%
otheRS SAleS 3.4% 

By Market - 2014

inteRnAtionAl 46.0%
bRAzil 48.0%
food SeRviceS 6.0%



53

oPeratinG reSult (eBit)
the accumulated ebit for the year was 
R$3.5 billion, 83.4% higher when compared 
with 2013 and the margin rose from 6.8% 
in 2013 to 12.0% in 2014. this result shows 
that the company not only benefitted 
from the positive market conditions but, 
above all, managed to capture gains from 
the structural improvements that were 
implemented in brazil, as well as in the 
international markets, during the year.

Accumulated ebit - brazil - amounted to 
R$1.8 billion thereby, registering an increase 
of 39.5% over 2013, with a gain of 3.1 p.p. in 
the margin. 

ebit from the international operations was 
R$1.4 billion in accumulated terms for the 
year. this was an impressive improvement 
of 259.3% compared to 2013, representing 
a gain of 7.8 p.p. in margin, which rose from 
3.0% in 2013 to 10.8% in 2014.

finally, ebit from food Services came to 
R$203 million in the year, compared to R$177 
million for 2013, an expansion of 14.9% 
which translated into a gain of 0.6 p.p. in 
margin for 2014.

net FinanCial
this line showed an accumulated net 
financial expense for the year of R$990.7 
million, which corresponded to an increase 
of 32.5% over 2013. the main elements 
that impacted this result were the premium 
paid in carrying out the buyback of bonds in 
the second quarter and the adjustment to 
present value for the year.

the use of non-derivative and derivative 
financial instruments for coverage of foreign 
exchange exposure allows for significant 
reductions in the net currency exposure in 
the balance sheet. we highlight that we 
moved from a currency exposure impacting 
the result of uS$36.0 million “long” in 
3Q14 to uS$567 million “long” in 4Q14. this 
increased long-term currency exposure 
in the balance sheet resulted from the 
signing of the contract with lactalis over 
the sale of our dairy business in december 
2014. As the amount of the transaction had 
been previously agreed at a total of R$1.8 
billion, and then fixed in dollar terms upon 
the signing of the contract (approximately 

uS$700.0 million), without the creation of 
a hedge, it is therefore subject to currency 
adjustments until the conclusion of this 
transaction. 

on december 31, 2014, the non-derivative 
financial instruments designated as hedge 
accounting for currency protection of 
the cash flow, amounted to uS$ 600.0 
million. furthermore, the derivative 
financial instruments designated as hedge 
accounting, in the cash flow hedge concept 
for covering highly likely exports, totaled 
uS$716.0 million, €82.0 million, £42.0 
million and ¥16,993.0 million, in their 
respective currencies. these instruments 
also directly contributed to the reduction 
in the currency exposure. in both cases, 
the unrealized result from the currency 
variation was accounted for in the other 
comprehensive income.

deBt
the company´s net debt reached R$5.0 
billion, 25.8% lower than registered in 
the end of 2013, resulting in a net debt to 
ebitdA ratio (last twelve months) of 1.04x.
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deBt
r$ million

12/31/2014 12/31/2013

debt profile - r$ Million Current
non 

current total total Ch. %
local currency  (2,541)  (1,452)  (3,993)  (4,073)  (2.0%) 
foreign currency  (455)  (7,399)  (7,854)  (6,466)  21.5% 

Gross debt  (2,996)  (8,850)  (11,847)  (10,538)  12.4% 
Cash investiments

local currency 2,043  177  2,220  1,091  103.6%
foreign currency 4,594  -  4,594 2,663  72.5% 

total cash investments 6,638  177 6,815 3,754  81.5% 
net debt 3,641  (8,673)  (5,032)  (6,784)  (25.8%)
exchange rate exposure - uS$ Million  -  - 567  (87)  -

inveStMentS
the company´s investments in the year 
totaled R$1.5 billion and were in line with the 
guidance provided, directed towards growth, 
support and improving efficiency. we are also 
considering in this amount R$517.5 million of 
investments in biological assets. this figure 
did not include R$514.4 million directed at 
acquisitions and others, R$ 67.8 million in 
leasing, which altogether would add up to 
R$2.0 billion for the year of 2014.
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1.88
1.51

1.40
1.04

1Q14 2Q14 3Q14 4Q14*

net debt net debt/ebitda

develoPMent oF net deBt/ eBitda

*For the 4Q14, we have only considered the results 
from the continued operations for calculating the ratio 

(excluding Dairy). For the other quarters, the calculations 
include both continued and discontinued operations.

The Total Gross Debt, as shown above, amounting to R$11,847.0 million, accounts for the total financial debt, plus other financial 
liabilities, which add up to R$257.4 million, as stated in Explanatory Note 4.1.f of the Financial Statements of 12.31.2014. 
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SiMPliFied CaSh Flow
Simplified free cash flow (ebitdA – change in 
working capital – capex) for the year reached 
R$4.1 billion, an increase of 170.9% when 
compared to 2013, reflecting the company´s 
better operational performance in the period, 
both in terms of ebitdA performance as well 
as in the management of our financial cycle.

SiMPliFied CaSh Flow - ltM*
(eBitda - ChanGe in workinG CaPital - CaPex)

201

4q11 1q12 2q12 3q12 4q12 1q13 2q13 3q13 4q13 1q14 2q14 3q14 4q14

r$MM 101 688
1,150

1,531

2,595
3,125

3,184

115
(55)

(567) (394)

4,148

equity inCoMe reSult
the equity income result showed a total 
gain of R$25.6 million in accumulated terms 
for the year. this represented an increase of 
98.1% over 2013.

from the last quarter of 2014, bRf started to 
consolidate the proportional result of their 
participation in Minerva via equity.

inCoMe tax and SoCial 
ContriBution
the accumulated income tax and social 
contribution in the year showed a total 
expense of R$352.6 million compared with 
R$129.1 million in 2013. this was an increase 
of 173.1% on an annual comparison and 
represented an effective rate of 14.2%, 
whereas the effective rate obtained in 
2013 was 11.2%. this increase was mainly 
due to the improvement in the company´s 
results in the year, both in brazil and in the 
international market.

non-ControllinG ShareholderS
in the accumulated of the year, the attributed 
results to the non-controlling shareholders 
represented a revenue of R$159.0 thousand, 
against an expense of R$4.4 million in 2013.

diSContinued oPeration     
reSultS (dairy) 
As mentioned previously, due to the sale of 
the dairy operations to the lactalis group, 
the results of these activities are presented 
as discontinued operations. the result 
of discontinued operations accumulated 
throughout the year was of R$89.8 million, 
90.4% higher if compared to 2013.

net inCoMe
the result of the company´s operational 
improvements can be seen in the company´s 
net income for the period. the accumulated 
net income for the year obtained from 
continued operations totaled R$2.1 billion, on 
increase of 110.3% compared to 2013, with 
the net margim expanding from 3.7% in 2013 
to 7.4% in 2014.

the company’s total net income, considering 
continued and discontinued operations, 
reachead R$2.2 billion. this represent on 
increase of 109.4% compared with the some 
period of the previous year, leading a gain of 
3.5 p.p. in net margin.

eBitda
the accumulated ebitdA for the year for the 
continued operations amounted to R$4.7 
billion, an increase of 56.5% over 2013. there 
was a gain of 5.4 p.p. in margin, that rose 
from 10.8% in 2013 to 16.2% in 2014.

in the accumulated results for 2014, ebitdA 
for the continued operations combined with 
the discontinued operations, was R$4.9 
billion. this represented an increase of 
56.4% in comparison with 2013, a gain of 5.1 
p.p. in margin.

eBitda
r$ million

2013 2014 Ch. %

net income 1,015 2,135 110.3%

income tax and social contribuition 129 353 173.1%

net  financial expenses 748 991 32.5%

depreciation and amortization 1,117 1,230 10.1%

eBitda (continued operations) 3,009 4,709 56.5%

ebitda margin (%) 10.8% 16.2% 5.4 p.p.

eBitda total 3,131 4,897 56.4%

ebitda margin (%) 10.3% 15.4% 5.1 p.p.

*Accumulated and simplified FCF for the 4Q14 does not consider discontinued operations (Dairy). The other quarters consider both continued as well as discontinued operations.



55

RetAil 15.3%
food SeRviceS 10.1%
SupeRMARKet 55.2%
wholeSAle 19.4%

diStriBution ChannelS 2013

SaleS By Chanel - Brazil 
(% oF net oPeratinG revenue - nor)

added value diStriBution (r$ Million)

wholeSale
distributors, wholesalers and small business 
representatives belonging to board route 
retail customers.

SuPerMarket
Accounts of large customers (key accounts) 
with national coverage from 1 to 50 
checkouts, including the wholesaler branches 
known as “atacarejos”.

Food ServiCeS
clients of the food Services chanel, such 
as restaurants, hotels, pizzerias, industrial 
kitchens, Government Agency, etc.

retail
Smaller clients in the retail industry, such as 
supermarkets, butchers, grocery, bakery, etc.

* BRF has adopted a new sales structure since January 2014 in order to make this classification fit more adequately into the 
Company´s current situation. All clients were reclassified under this new structure, in line with their profiles, creating new groups 
with a different composition and size from those existing in 2013. This reorganization mainly affected the Supermarkets and Retail 
channels.

Shareholder equity
Shareholder´s equity reached R$15.7 billion, 
on december 31, 2014, compared to R$15.4 
billion on September 30, 2014. this was 
mainly due to higher net result obtained in 
the quarter.

intereSt on equity 
and dividendS
during the year of 2014, a total of R$737.8 
million was distributed, relative to the interest 
on equity, and R$86.5 million relative to 
dividends, totaling a sum of R$824.3 million in 
distribution.

reSult FroM diSContinued 
oPerationS (dairy ProduCtS)
As already mentioned in this document, in 
September 2014, we announced the signing 
of a binding memorandum of understanding 
with parmalat S.p.A., a company belonging 
to the lactalis Group. this document 

RetAil 42.7%
food SeRviceS 8.6%
SupeRMARKet 36.1%
wholeSAle 12.6%

diStriBution ChannelS 2014

established the terms and conditions for 
the sale of the plants in our dairy segment, 
including the corresponding assets and 
brands dedicated to the segment. we also 
announced in december of this same year 
that we had signed the definitive sale 
contract for this operation.

in line with the prevailing regulations and 
legislation now in order, we reclassified 
the assets and liabilities related to the sold 
operations in a line in the balance sheet called 
“non-current assets maintained for sale and 
discontinued operations” within the current 
assets and “liabilities related to non-current 
assets for sale and discontinued operations” 
within the current liabilities.

in the financial Statements, we are 
separating the results from the company´s 
continued operations, as described in this 
report, and the results from the discontinued 
operations relative to the dairy operations 
that we describe below.

net oPeratinG revenueS (nor) 
FroM diSContinued oPerationS
the accumulated noR for the year from 
this segment reached R$2.7 billion and was 
stable in comparison with 2013 (-0.5%). 
the increase of 11.2% in the average prices 
compensated the fall of 10.5% in volumes 
registered in the period.

oPeratinG reSult (eBit) FroM 
diSContinued oPerationS
the accumulated ebit for the year for this 
segment reached R$120.2 million compared 
to R$63.3 million in 2013 (+89.8%). this rise 
was mainly due to the increase in average 
prices in the period, as previously described, 
along with the greater efficiency and better 
dilution of expenses.

value added diStriBution
the value added, reflects the wealth 
generated by the consolidated business 
activity, totaled R$13.7 billion, 21% higher 
than registred in the previous year.

2014 2013 var. %

human resources 4,607 4,475 3 

taxes 4,064 3,741 9 

interest / rents 2,857 1,900 50 

interest on shareholder’s equity 738 724 2

retention 1,401 338 314 

non-controlling  shareholders (0) 4 (104)

dividends 86 - -

total 13,753 11,183 21 
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CaSh Flow (Continued oPerationS) 
r$ million

2014 2013 Ch.%

operating activities

result for the fiscal year 2,135 1,015 110.3%

 adjustments to the result 2,314 2,607 (11.2%)

Changes in assets and liabilities

accounts receivable from clients 459 (188) -

inventory 369 (111) -

biological assets 75 165 (54.4%)

interest on shareholders’ equity received 55 22 145.3%

Suppliers 203 402 (49.5%)

payment of contingencies (259) (285) (8.9%)

interest payments (619) (568) 8.9%

payment of income tax and social contribution (6) (2) 138.1%

Salaries, social obligations and others 115 156 (26.1%)

net cash provided by the continued operating activities 4,842 3,213 50.7%

net cash provided by the discontinued operating activities 160 105 51.8%

net cash provided by operating activities 5,002 3,319 50.7%

investment activities

financial investments 0 125 (100.4%)

investments in restricted cash (16) (6) 157.6%

goodwill on acquisition of non-controlling shareholders (1) - -

acquisition of companies (373) - -

increase in capital subsidiaries - (18) -

other investments (54) (55) (3.6%)

acquisition of fixed assets/ investments (1,021) (1,181) (13.5%)

acquisition of biological assets (517) (502) 3.1%

revenue from the sale of fixed assets 171 266 (35.8%)

intangible investments (50) (55) (7.6%)

net cash provided by the continued investment activities (1,862) (1,425) 30.7%

net cash provided by the discontinued investment activities (51) (88) (41.7%)

net cash provided by investment activities (1,914) (1,513) 26.5%

Financing activities

loans and financing 409 (153) -

interest on shareholders’ equity and dividends (726) (579) 25.4%

acquisitions of treasury shares (351) (79) 346.3%

disposal of treasury shares 100 53 87.7%

net cash provided by financing activities (568) (757) (25.0%)

effect of exchange rate variation on cash and cash equivalents 359 148 142.2%

net increase (decrease) in cash held 2,879 1,197 140.5%

Cash and cash equivalents at the beginning of the period 3,128 1,931 62.0%

Cash and cash equivalents at the end of the period 6,007 3,128 92.1%
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r$ Million thousand tons average price  - r$
Brazil 2014 2013 Ch. % 2014 2013 Ch. % 2014 2013 Ch. %
in natura 2,653 2,439 8.8% 446 407 9.6% 5.95 6.00 (0.8%)
poultry 1,826 1,492 22.3% 339 275 23.2% 5.39 5.43 (0.7%)
pork/ beef 827 947 (12.6%) 107 132 (18.8%) 7.74 7.20 7.6%
processed food 10,361 9,670 7.2% 1,509 1,502 0.5% 6.87 6.44 6.7%
others sales 921 941 (2.1%) 320 324 (1.2%) 2.87 2.90 (1.0%)
total without other sales 13,014 12,109 7.5% 1,955 1,909 2.4% 6.66 6.34 4.9%
total 13,935 13,050 6.8% 2,275 2,233 1.9% 6.12 5.84 4.8%

r$ Million thousand tons average price - r$
international 2014 2013 Ch. % 2014 2013 Ch. % 2014 2013 Ch. %
in natura 10,190 10,159 0.3% 1,788 2,019 (11.4%) 5.70 5.03 13.3%
poultry 8,339 8,262 0.9% 1,579 1,750 (9.8%) 5.28 4.72 11.9%
pork/ beef 1,851 1,897 (2.4%) 208 268 (22.3%) 8.89 7.08 25.6%
processed foods 3,085 2,917 5.8% 424 447 (5.2%) 7.28 6.53 11.6%
others sales 51 56 (9.9%) 0 55 - - 1.03 -
total 13,325 13,132 1.5% 2,211 2,520 (12.3%) 6.03 5.21 15.7%

r$ Million thousand tons average price - r$
Food Services 2014 2013 Ch. % 2014 2013 Ch. % 2014 2013 Ch. %
total 1,747 1,606 8.8% 238 217 9.7% 7.35 7.41 (0.8%)

SaleS - Brazil

SaleS - international

SaleS - FoodS ServiCeS

AdRS X dow JoneS
basis 100 - dec 05 - 5 years serie

brfS dow jones
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bRfS3 - bM&f boveSpA

2014 2013

Closing prices - r$ *  63.44  49.25 

Stock trading volume 
(millions)  569.5 524.6

performance 28.8% 16.7%

bovespa index (2.9%) (15.5%)

igC 2.3% (2.0%)

iSe (1.9%) 1.9%

bRfS - nySe

2014 2013

Closing prices - uS$ *  23.35  20.87 

adr trading volume 
(millions)  373.7  359.1 

performance 11.9% (1.1%)

dow jones index 7.5% 26.5%

* closing
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huMAn cApitAl

the company launched “viva bRf” and 
involved all employees in the construction 
of its unique, strong and integrated 
organizational culture. 

more than
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employeeS involved 
in the Same movement
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build a single, integrated and cohesive 
culture for the organization is one of the 
corporate support guidelines (platforms) 
of bRf-17, along with other aspects related 
to human capital, as meritocracy and 
talent management. in 2014, the cultural 
integration presented advances, resulting in 
a global nature bRf not only in business but 
also in the internal relations (see box).

cultuRAl inteGRAtion, 
QuAlificAtion of tAlentS And 
AppReciAtion of MeRitocRAcy 
MAKe up the StRAteGic hoRizon 
of the MAnAGeMent of coMpAny’S 
peRSonnel.

improvements were mapped and 
implemented in order to reduce entropy and 
duplicate functions within the corporate and 
operational structures. the company changed 
its management model: in 2014, each plant 
now has a general manager in charge - before 
there were managers for production line. thus, 
decision-making levels were reduced by half, 
giving greater autonomy to the leadership and 
generating greater professional motivation. 

vivA bRf 
opened SpAce 
foR diAloGue 
And collective 
conStRuction 

we lAunched 
“leAdeRShip vivA” 
with the Seven 
coMMitMentS of 
leAdeR bRf
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in May 2014 the new talent management 
project started, which mapped the main 
strengths and company needs in people 
management issue. More than 11 thousand 
employees in brazil and internationally, 
including teams from the commercial, 
distribution and operations teams, were 
engaged in this process, either through online 
surveys, personal interviews or focus groups. 

the result of this mapping was systematized 
and supported the Rh joint planning for 
migration to a new form of performance and 

greater integration of these activities with 
movimento “viva bRf” (see box). this process 
resulted in the meeting “viva Rh”, in which 110 
hR leaders of bRf brought their contributions 
and also gave voice and represented 
approximately 1.4 thousand professionals that 
make up the overall hR framework of bRf. 

As part of strengthening talent management, 
in 2014 the first global program of selection, 
acceleration and developing of global 
leaders, called “fast track” was launched. 
the initiative aims to collaborate with the 
integration of the company’s teams and 
the search for innovation and improvement 
opportunities. 

Along with the new trainee program of the 
company (Jovens de Impacto) and Ponto de 
Partida, program focused on the development 
of supervisors and coordinators, fast track is 
part of the effort to establish an leadership 
aligned with bRf future vision. A total of 796 
leaders were trained in the first cycles of this 
system. in 2015, bRf intends to expand this 
impact.

Another important initiative related to 
human capital management in 2014 was 
the restructuring of the sales agreement, 
which brought together 700 people in São 
paulo (Sp), for three days. the aim was to 
plan the 2014 year-end sales and address the 
sales management model. As a result, there 
was revenue growth in all segments, even 
in a challenging brazilian and international 
economic scenario. 

thuS, we obtAined 
A StRonG cultuRe 
And SiGnificAnt 
AttRibuteS foR the 
entiRe bRf
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eMPloyeeS 

in Brazil 

and aBroad 

ConSulted 

on talent 

ManaGeMent 

MaPPinG

implemented in 2014, reflecting the 
internal integration demands, viva bRf is 
an organizational culture movement that 
brings together a set of actions and attributes 
designed by the organization’s culture core 
and built jointly with employees.

two great moments stood out:

in May, viva BrF was launched at a meeting 
for about 400 global leaders, where the seven 
attributes of culture were presented: owners 
passion, inspired by the consumer, healthy 
life, doing together, eager for performance, 
Appetite for More and Right way. it was 

vivA bRf
foR A SinGle, hiGh peRfoRMAnce cultuRe            
GRi G4-45

inteRnAl 
enviRonMent GRi G4-26 

After performing in 2013, its first 
organizational climate Survey, approximately 
90% participation of active employees with 
more than three months in the company, 
bRf sought to complement and deepen their 
understanding of the workforce, working 
on improvements and adjustments that 
resulted in greater satisfaction with the work 
environment.

the results mapped in 2013 are in line with 
market levels and indicate great potential for 
generating links between bRf and its internal 
and external publics, with good evaluation in 
health, safety and environment and personal 
development. Aspects like relationship 
between manager and staff, compensation, 
diversity and benefits were found to be more 
challenging issues.

corporate and local action plans were 
performed to increase the level of satisfaction 
of employees. in the first ones, the priority 
actions were to develop leadership, career 
plans and strengthen the organizational 
culture (viva bRf). in local plans, the focus 
is on actions to improve well-being in the 
workplace. bRf set as a goal to leverage in a 
measurable way the satisfaction of employees 
until 2017.

also initiated a major cultural movement 
involving the entire company in the 
following months.

the second meeting, viva leadership, 
occurred in november and was attended 
by over 3 thousand people from all units 
in brazil and the world, leaders and 
future managers. At this meeting, seven 
commitments of the leadership were 
launched: servant leader, meritocratic 
leader, humble leader, challenging leader, 
forming leader, motivator leader and 
making leader.
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people MAnAGeMent GRi G4-10
by the end of 2014, nearly 115 thousand people 
made up bRf workforce (direct employees, 
contractors, trainees and apprentices). As one 
of the largest agribusiness employers in the 
country and have a presence nationally and 
abroad in small towns, the company’s policy 
is to prioritize the hiring of local professionals. 
to take leadership vacancies, since 2013 the 
internal Recruitment program strengthens 
professional recognition. in 2014, 79% of 
those offices were taken by employees of the 
company.

the policy for attraction and selection of 
people in bRf is under review, and it is expected 
that the updated version will be published 
in the first half of 2015. the main change is 
related to meritocracy and streamlining of 
processes of internal opportunities, with more 
autonomy for the human Resources teams.

despite more than 30 thousand hires in 2014 
(see hiring tables, dismissal and turnover in 

section Annex, p. 109), one of the sensitive 
points in this context concerns the turnover 
of the company. for this reason, there is a 
specific committee to monitor and analyze 
the indicators related to the turnover of 
employees. in 2014, the dismissal was 2.25% 
less than in 2013* . GRi G4-lA1

the benefits and recovery and recognition 
programs of professionals are extended to all 
employees and are guaranteed and provided 
for in internal rules of the company. they are: 
transportation costs, food stamps voucher or 
internal restaurant, health insurance, dental 
insurance, outpatient care, private pension, 
educational assistance, life insurance, daycare, 
shop of the company’s products, maternity/
paternity leave and delivery of gifts for 
children up to 10 years old. bRf also offers all 
employees a recovery program for company’s 
length. only the inventory purchase plan is 
restricted and optional at the executive level. 
GRi G4-lA2 

A Salary and social negotiations occur every 
12 months (according to the base date), 
with regular meetings during the term of 
the Agreement or collective Agreement. for 
such, bRf maintains relationships with over 
80 trade unions, with 72 agreements and 15 
collective agreements. At the end of 2014, 
the lowest salary paid was 11% above the 
national minimum wage.

in brazil, 100% of employees are covered by 
agreements and represented by the labor 
union. Abroad, labor laws of each country 
are met and, where there is a workers’ 
representative body, the coverage of 
collective agreements is 100%. GRi G4-11

ProFile oF BrF eMPloyeeS GRi G4-10

region

type of employment total north northeast west Southeast South
latin 

america asia africa europe Middle east

indefinite term 100,341 316 4,087 23,581 16,850 55,507 -  -  -  -  - 

definite term 377 4 45 12 247 69 -   - -  -  - 

outsourced 8,502 4 248 2,148 1,105 4,997 -  -  -  -  - 

trainees and apprentices 1,676 58 39 484 141 954 -  -  -  -  - 

employees abroad 4,059 -  -  -  -  -  2,639 27 10 465 918

total 114,955 382 4,419 26,225 18,343 61,527 2,639 27 10 465 918

 *Considering only Brazil employees, for comparative analysis, 
due to the beginning of monitoring abroad in 2014. Total 
employees in the country: 100,718.

leAveS in 2014  
GRi G4-lA3 

100% of employees are entitled to maternity and paternity leave. in 2014, 2,329 women took 

maternity leave during the year. of this total, 1,265 returned to work and continued employed twelve 

months after their return to work, i.e. 54% of the total. 
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diveRSity, eQuity 
And incluSion
bRf does not make distinction 

of gender, race or religion in hiring, daily 
relationship and pay of its employees, and 
the salaries are based on industry standards, 
performance and length of service. 

in diversity, bRf has invested in the inclusion 
of people with disabilities, one of its greatest 
challenges (see diversity indicators in section 
Annex, p. 110). in 2014, the number of 
1,857 people with different disabilities has 
been reached, representing 1.84% of brazil 

frame. bRf entered into an agreement with 
the Ministry of labor that determines the 
percentage to be achieved by the company 
of people with disability on its staff by the 
end of 2015 and established several actions 
to address the issue, such as conference calls 
with plants, communication materials, terms 
of technical cooperation for professional 
rehabilitation, employment of expert 
consultancy, benchmarking and training.

At the end of 2014, was published a 
corporate standard for program of inclusion 
of people with disabilities, which addresses 
issues such as awareness of employees and 
managers, infrastructure adaptation and 
responsibilities of the involved areas.

eMPloyeeS By Gender  GRi G4-10

type of employment

Gender

Male Female

indefinite term 59,623 40,718

definite term 218 159

trainees and 
apprentices 813 863

employees abroad 3,310 749

total 63,964 42,489

total of outsourced* 8,502*

* For outsourced employees there is no segregated control by 
gender.
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oF eMPloyeeS oF 

BrF are in SMall 

townS. 

in 2014, changes were made in the workforce, 
seeking greater efficiency, elimination of 
overlaps in the operational structure and 
greater alignment with the proposal of culture 
brought by viva bRf moviment. for this, 
there was a planned reduction in back office 
allowing restructure the areas of support and 
create greater synergy in the performance 
of the teams, as well as promotions and 
reassignments, following the meritocracy policy 
and appreciation of talent. there was also a 
restructuring of manufacturing operations, 
adjusting production capacity to market 
demand. 

bRf believes that these actions were necessary 
to leverage the financial results of the business 
and generate a stable organization with high 
performance, aligned values and consistent 
results for its different stakeholders. 

MoRe SyneRGy

tRAininG  

in addition to the learning programs focused 
in leadership, training activities and training 
of employees was also carried out, reaching 
all levels and areas of bRf. in addition to 
collective actions, there are specific programs, 
courses, conferences and other activities 
that meet individual needs. in total, in 2014 
R$23.3 million was invested in training for the 
workforce. Some highlights of training and 
capacity performed are:

•	 Qualification and development programs 
(external): reached 12 thousand employees, 
with the objective to develop, qualify and 
expand the technical and behavioral skills.

•	 training programs (internal): 189,674 
participations, with 159,110 in internal 
training and 30,564 in training in the 
workplace (tlt).

•	 educational incentive: 580 employees, 
were included with 299 specialized, 149 
with languages and 130 with technical 
course. 

•	 distance education (eAd): 9,500 
participants developed functional skills 
of the commercial area through access 
to tools, techniques and knowledge in 
distance education programs, communities 
and virtual library.

•	 Sales tv: Reaches 22,750 employees. with 
standardized broadcast, quickly transmits 
monthly information of each sales channel, 
in order to contribute to the training 
process and increase results.

•	 tv logistics: communicates projects and 
other news related to the operations of 
bRf distributions centers and provides 
training to more than 5000 direct 
employees and 8 thousand drivers and 
helpers throughout brazil.  

•	 Sales training (in classroom): 4,693 sales 
and merchandising leaders were trained to 
multiply training for staff with experiential 
methodology. the trainings aim to 
enhance care and techniques necessary 
for the handling of products at point of 
sale - inside the quality project in poS - 
develop functional skills of the area and 
train the team in argumentation for sale of 
commemorative products.  
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heAlth And SAfety
to ensure the integrity and well-being of 
employees and communities, bRf keeps 
the SSMA program (health, Safety and 
environment), with actions that since 
2006 enable safe behavior and valuing 
life in operations. this process has been 
consolidated in brazil and in 2014, was 
intensified in Argentina, whose execution will 
extend by 2016.

Aware of the exposure of some employees 
to the risks inherent in the operation of 
agribusiness, which represents the major 
occupational risk in bRf, there is a continuous 
work of mapping, analysis and monitoring 
as well as operational and administrative 
controls in place to eliminate or minimize 
risks. GRi G4-lA7

the elimination of accidents, diseases related 
to work environment and fatalities is among 
the management priorities. the main impact 
that they bring to the company is the human 
impact related to fatalities. in 2014, the 
frequency rate of lost-time injuries was 1.69, 
below the rate of 2.00 the previous year. for 

injuries without lost time, the rate was 9.57, 
below the rate of 10.29 in 2013 (see table). 
other impacts related to health and safety 
issues are medical expenses, compensations 
and claims management fees, in addition 
to indirect costs from damaged equipment 
and property, loss of production and quality, 
interruption of processes, loss of revenue, 
replacement of labor, overtime, disputes and 
damage to the relationship with customer 
and the public image.GRi G4-lA6

More than 10,000 people - 10% of employees, 
representing 100% of the workforce - are 
involved in hSe Management System, 
covering all organizational levels, with 
monthly meetings. the management system 
is composed of 16 levers (see section Annex, 
p. 110) and 90 tools that are continuously 
applied to identify, assess and manage risk 
with the potential for accidents. leaders such 
as vice president of Quality and Management, 
benefits officer, union Relations and hSe and 
Manufacturing Regional officers have targets 
linked to performance in health and safety.  
GRi G4-35

Additionally, 1,774 members of 109 internal 
commissions for Accident prevention (cipA) 
are present in all units of the company in 
which the regulatory standard is mandatory. 
in cases of non-mandatory, there is at least 
one employee who actively participates in the 
prevention of accidents.

two other important mechanisms are:

•	 Specialized services in occupational safety 
and health: provided by 573 professionals 
in the areas of safety, health, nursing, 
occupational health and speech therapy 
and others. today, approximately 4% of 
the workforce is trained to incidents and 
emergencies. GRi G4-lA5

•	 health, Safety and environment dialogues 
(hSed): program that disseminates 
information to engage employees in the 
subject. weekly tips and guidance are given 
in person to employees and third parties 
encourage safe behavior, the maintenance 
of health and the preservation of the 
environment. besides them, the hSed 
has a mural in the plants, a moment of 
knowledge at the opening of meetings and 
is present in corporate tv.

Some programs that bRf develops to improve 
working conditions:

•	 occupational health Management  

•	 ergonomics program and ergonomics 
committees 

•	 environmental Risk prevention program  

•	 Medical control and occupational health 
program 

•	 hearing conservation program 

focuS on welfARe

•	 Respiratory protection program 

•	 FáBrica LegaL ProJeCt: this initiative 
seeks to improve the health and safety 
conditions in the refrigerator sector, in line 
with the applicable legislation - especially 
standards nR 10, nR 12 nR 13, nR 17, nR 
36 and others - in order to eliminate or 
minimize the maximum exposure of 
employees
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inJury tyPeS and rateS  GRi G4-lA6

2013 2014

Gender region Gender region

m f total north  northeast west Southeast South m f total north  northeast west Southeast South 

lost time injury  245 117 362 - 22 98 112 130 223 112 335 4 30 57 66 178

rate 1.35 0.65 2 - 13 1.63 3.32 1.52 1.8 1.48 1.69 6.23 3.57 1.15 1.88 1.68

injuries without lost 
time 1,387 476 1,863 - 20 1,089 107 647 1,369 545 1,914 5 32 654 436 787

rate 7.66 2.63 10.29 - 11.82 18.11 3.17 7.56 11.02 7.2 9.57 7.78 3.81 13.25 12.84 7.43

rate of occupational 
diseases 0.05 0.09 0.14 - 0 0,13 0 0.2 0.04 0.16 0.09 0 0 0 0.09 0.12

days lost 10,846 9,278 20,124 - 1,637 4,834 4,403 9,250 20,388 7,182 27,570 19 1,066 3,709 5,142 17,634

absenteeism rate n/a n/a - 0.92 1.14 4.4 3.25 2.89 n/a n/a n/a - 0.94 4.37 4.11 3.26

deaths  5 0 5 - 1 - 1 3 2 1 3 1 0 0 0 2

 Since 2013 has been accompanied the 
implementation process of Regulatory 
Standard 36 for Safety and health at work 
in Slaughter and Meat processing and 
derivatives companies. currently, bRf has 
87 agreements and conventions, of which 

approximately 95% include health and safety 
issues - such as provision of uniforms and 
personal protective equipment (ppe), ohS 
committees (cipA) and training and health 
standards in general. GRi G4-lA8

SAfe tRAnSpoRtAtion
the theme is especially challenging because of 
the scope, size and complexity of bRf supply 
chain. the SSMA program in transportation 
and distribution, initially implemented in 
three pilot units, was expanded in 2014 to 
the South, covering the units and dcs of Rio 
Grande do Sul, Santa catarina and paraná. 
thus, 50% of carriers that provide services to 
bRf were involved in actions that promote safe 
behavior, covering issues such as safety, health, 
environmental protection and combating the 
sexual exploitation on the roads.

in 2014, we obtained 22% reduction in 
accident frequency rate (accidents per million 
miles) and, consequently, a reduction of cost of 
insurance deductible and other indirect costs.

the program’s methodology is the 10 elements 
of Management that seek to eliminate 
accidents and transport incidents through safe 
behavior. the drivers of partner carriers are 
involved daily with the application of checklist 
in vehicles, safety dialogues and the Road 
observation and prevention program (pop), 
which observes the driver’s behavior, among 
other actions. 

outposts risk management located in the 
main units perform reading of tachographs, 
checking speed and journey of drivers. 
carriers are also audited periodically by Gif 
tool (integrated Management of Suppliers), 
where one of the pillars observed is the ehS 
management of the service provider.

to further the theme in 2014 the hiring policy 
was revised and management of service 
providers of cargo and people transportation.

in 2014, bRf became a signatory to the 
memorandum of understanding signed with 
the Regional labor court of the 12th Region. 
the term of agreement signed formalizes the 
creation of an interagency committee, aiming 
at the execution of regional programs and 
actions to prevent accidents at work.
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SociAl cApitAl

thouSAnd
people benefited
bRf prioritized even more its 
investments for development of 
the communities of which it is part, 
improving the performance of its 
operation.
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Since 2009, panels, interviews and 
consultations are conducted periodically 
by the company with internal and external 
stakeholders in order to update the strategy 
and the management according to the 
perception of the value chain. in 2014, bRf 
directly performed a review and discussion 
of its most important issues of management 

bRf iS coMMitted to nARRow tieS 
with itS StAKeholdeRS, AddinG 
theiR deMAndS, needS And 
eXpectAtionS to buSineSS

through a multi-stakeholder meeting 
held with employees, investors, suppliers, 
experts, financial institutions, customers and 
consumers. GRi G4-24, G4-25

divided into groups, participants identified 
the main impacts for each material issue of 
bRf, its origin (reason why they occur), where 

in 2013, we 
deepened the 
StRAteGy of ouR SociAl 
inveStMent, bRinGinG uS 
cloSe to the coMMunitieS, 
SociAl oRGAnizAtionS And 
public AGencieS

in 2014, we incReASed 
inveStMent in pRoJectS in 
MunicipAlitieS with the 
pRoGRAM “coMunidAde AtivA”. 
So we hAve been AwARded foR 
the Second tiMe, AS one of 
the “50 eMpReSAS do beM” by 
MAGAzine  IstoÉ DINheIRo
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they occur in and affected stakeholders. 
the result was the deepening of the most 
significant impacts of each issue and its 
connection with the aspects of the reporting 
guidelines of the Global Reporting initiative 
(GRi) and the value chain axes (see box with 
this correlation on pages 10 and 11). GRi G4-26

in addition, an online questionnaire 
was sent to employees to understand 
their perceptions on relevant issues and 

management by the company. A total of 
2,249 respondents in brazil and worldwide. 
both the in person panel and the online 
questionnaire serve as the basis for this 
report, reflecting the wishes of bRf publics 
as well as to support the construction and 
enhancement of long-term continuous 
strategy in sustainability. GRi G4-26

the materiality process is formally approved 
at a meeting of the Governance and 
Sustainability committee. the relevant 
aspects are also evaluated by the executive 

board and validated by the collegiate bodies. 
the complet annual report is reviewed and 
validated by the board of directors and the 
Advisory committees. GRi G4-48

the list of updated material issues had 
not significant changes, however, in the 
consultation process, two new GRi aspects 
were included: “combating corruption” and 
“unfair competition”, both in the category 
company (oS) of GRi-G4. the GRi sectorials 
aspects “Market presence” and “Species and 
breed of the animals” were not mentioned in 
the panel and they could be excluded from 
materiality. GRi G4-27

thuS, we conStRucted 
tRuStinG RelAtionShipS 
with eMployeeS And Society, 
cReAtinG SolutionS thAt 
iMpRove the QuAlity of life 
in the coMMunitieS 
And the opeRAtion 
indeXeS of bRf 
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bRf vAlue chAin
links involved in the dialogue process and engagement

GRAinS

induStRiAlizAtion

coRn An SoybeAn
StoRAGe

SlAuGhteRinG
of poultRy And piGS

SupeRMARKet
chAin

tRAnSpoRt

eXpoRt RetAil

conSuMeR

diStRibution 
centeR 

feed

inteGRAted 
pRoduceRS

incubAtoRy

fARM, poultRy 
And piGS, eGGS, bReedeRS 

And piGletS
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coMMunity
bRf aims to share more and more its values 
with society, considering the complexity 
and the overall size of its business. to do 
this, it feeds the link with the communities 
surrounding industrial plants, administrative 
offices and distribution centers worldwide. in 
practice, we aim to positively impact the lives 
of people, generating employment, income 
and local development and minimizing 
negative externalities of operation - such 
as generating traffic and pollution and 
competition for water use in the surrounding 
of plants.

instead, the company wants to be a stimulus 
for raising industry quality standards in the 
markets where it operates, and to promote 
reference working conditions, stimulate 
local economies, increase food availability 
in different countries and raise levels of 
employability, income and qualification 
of the population. Support structures for 
surrounding communities, investments 
and support for implementing projects are 
among the actions in order to promote the 
development of the territory and engage 
people in the positive transformation of its 
environment. GRi G4-So2

to develop this work, the company counts on 
the performance of bRf institute and the 37 
local development committees - including 
seven of dairy units - whose job is to identify 
opportunities, assets and requirements and 
plan and jointly develop initiatives aimed at 
quality of life. this work is part of the social 
investment strategy of the company and is 
directly reflected in relationships with the 
general public and business reputation.GRi 
G4-26

About 400 employees participate in these 
committees, which now cover 65% of bRf’s 
operations in brazil and involve regular 
meetings at these locations. there is also 
a corporate working group, composed of 
representatives from areas such as labor 
relations, hSe, insurance and Sustainability, 
which monitors the impact of social 
investment of projects and community 
relations. GRi G4-So1

in total, the actions of social and 
infrastructure investment reached 53 
municipalities in brazil in 2014 (see tables 
with coverage of BRF operations in section 
Annex, p. 111). A challenge for the coming 
years is to expand the role of bRf institute 
and the committees in international markets.

MAnAGinG iMpActS     
GRi G4-So1, G4-So2, G4-ec8
to enhance its social, economic and 
environmental impacts and the actions 
taken to address them, bRf institute has 
quantitative and qualitative evaluation 
methodologies.

Strategic decisions on investments and 
projects are influenced by these discussions, 
and data platforms and indexes such as iSe 
(bM&fbovespa), dow Jones Sustainability 
index and census Gife. Another important 
tool is the corporate Social investment 
benchmarking (biSc), which directs the 
practices according to positive trends and 
experiences in the market. in 2015, a more 
structured tool for capture of data will be 
implemented, allowing gathering more 
efficient results.

in 2014, there were improvements in 
several fronts, especially: the increase in 
community leadership in resolving problems 
in 25% of municipalities impacted by local 
development committees; the greater 
intersectoral action - involving business, 
civil society and public authorities - in 
100% of municipalities with committees; 
improvement of infrastructure for local 
communities of 53 cities; improvement 
of service of support organizations in all 
municipalities with presence of the institute; 
the inclusion of quality of life and balanced 
nutrition in all the cities with committees; 
and community mobilization, which reached 
13 municipalities.

with inspira, for example, bRf contributes to 
the improvement of the work of organizations 
providing social services for the populations 
in 30 municipalities, expanding the scope of 
these qualitative and quantitative services 
and improving the physical and technical 
conditions of work.

bRf inStitute 
in 2014

more than 

88
benefiCiarieS of Seven 
programS: Comunidade 
ativa; inSpira Comunidade; 
inSpira; voluntÁrioS brf; 
portaS abertaS; projeto 
reCiClaÇÃo; and eStaÇÃo 
digital

37
loCal development 
CommitteeS aSSetS, 
benefiting 53 
muniCipalitieS

over

200
voluntary aCtionS 

260
partnerS, inCluding ngoS, 
CompanieS and publiC 
bodieS

th
ou

sa
nd
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the premise of the operational model of bRf 
institute is to strengthen the role of partners 
and improvement of the quality of life of 
communities; so, the actions taken contribute 
to provide opportunities for education 
and recreation, promoting occupation and 
transformation of collective public spaces 
and the transfer of knowledge (including 
technical/specialized), seeking positive 
change in habits and focusing on improved 
services.

the managers of social projects meet 
monthly with bRf institute, by conference, 
to monitor the indicators of work and take 
decisions in a participatory manner. the 
council of bRf institute is composed of 
company leaders, and local managers are 
involved in the processes and governance 
structures.

the impacts go beyond the direct ones. 
Among the indirect economic impacts 
identified by bRf are encouraging the 
construction industry, via pRohAb program; 
business development with inclusive purpose 
(such as ReciclAção); the reduction of imports, 
in the case of plants in other countries 
(such as Abu dhabi, united Arab emirates); 
increased production and purchases; and the 
development of third parties in the supply 
chain, among others.

the “ReciclAção”, environmental education 
project, community mobilization and solid 
waste management, aims to eradicate 
social and environmental risks in Morro dos 
prazeres, located in Santa teresa (RJ), through 
a partnership between government, private 
sector and civil society. 

the actions proposed a change in behavior, 
with expansion of environmental awareness 
and engagement of community residents 
through educational processes and 
mobilization, for them to make the correct 
management of their waste and promote 
recycling. waste sent for recycling are sold to 
partner recycling and generate resources that 
the community reinvests in local projects, 
promoting improvement in living conditions. 
in the second year of the project, there is a 

significant reduction of waste accumulated 
outdoor, an increase of over 400% in the 
volume of waste for recycling (12 ton/year), 
increased popular participation with the 
expansion of the provision of environmental 
education and local mobilization (70 in total), 
the increase in operating collection team 
(hiring one collection agent and 1 assistant), 
participation in events and seminars as 
successful experience of community 
leadership and waste management, the 
establishment of an international partnership 

of technical cooperation with international 
governmental agency (uS environmental 
protection Agency), the enhancement of 
self-esteem and increased pride and sense 
of belonging of the residents, with the 
improvement of living conditions in the 
community
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BrF oPeration in Brazil 
iMPaCted By enGaGeMent 

ProGraMS, iMPaCt 
aSSeSSMent and CoMMunity 

develoPMent.

bRf unit in lucas do Rio verde (Mt), 
inaugurated in 2006, is one of the most 
important in brazil, involving about 4700 
employees in poultry, pork and sausages 
processing operations. during 2014, unsafety 
events and cases of prejudice ocurred in 
housing maintained by the company, due to 
the culture shock of workers from different 
regions of brazil. the question addressed 
is that cultural diversity has evolved into a 
cultural shock, causing situations of conflict, 
violence and insecurity in neighboring 
communities to bRf.

inveStMent in MAto GRoSSo 
GRi G4-ec7, G4-So1

benefit to the coMMunity               
GRi G4-ec7, G4-So1

this situation reflected in the city and had 
the commotion of government and local civil 
society. we developed a set of coordinated 
actions between key local actors and bRf - that 
among various interventions, strengthened its 
dialogue practices and expanded the presence 
of bRf institute, acting decisively in promoting 
social action and engagement activities. the 
idea was to take regional diversity as an asset 
and value the culture of the local population, 
promoting traditional festivals, community 
events and recreation options for the families 
of housing. 

through the action of 
the local municipality 
and dialogue with the 

community, bRf institute 
and bRf are helping to 

solve a claim of more than four 
years of community Santa cruz, neighboring 

the company’s plant in concordia (Sc). one of 
the major issues faced by the population was 

connected to the restricted conditions of 
urban mobility, and the solution 

was to count on the company’s partnership 
in the assignment of land of more than 3 
million square feet of bRf for creating an 

alternative access route to the neighborhood, 
aiming at its interconnection with the city. 
At the end of 2014, through dialogue with 

the city government and the work of the 
community development board, cdc (part 

of the “comunidade Ativa” program), the 
donation  is in approval.

the determining factor for the mitigation 
of negative impacts was to change the local 
management model, which has assumed that 
people were in focus and that was the main 
element of change. it was then established 
a new form of relationship enhancing 
active listening, creating emotional ties, 
respecting differences and seeking synergies. 
Safety measures were also taken with the 
government to strengthen policing in the 
neighborhood luiz carlos tessele Junior and 
surrounding area.
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part of the institute’s scope of work, 
“voluntários bRf” program involves 
approximately 3000 employees in 
voluntary actions of participation and social 
transformation.

the program’s operational methodology, 
led by the local development committees, 
involves a mapping in the chosen city, the 
identification of potentialities and building 
partnerships with organizations that 
promote local development. 

in 2014, the committees, along with its 
volunteers, promoted activities with the 
themes “healthiness” and “Green economy” 
in public spaces, schools and program 
partner organizations in the 6th and 7th 

hiGhliGhtS oF BrF inStitute  GRi G4-So1, G4-ec8
Programs focus in 2014 impact

•	programa inspira: work of strengthening of ngos in partnership with the 
international Social and environmental fund (fiCaS)

•	50 ngos in 30 municipalities

•	Comunidade ativa: program involving communities in 10 plants in brazil (South, 
Southeast, west and northeast)

•	110 people involved in the CdCs

•	project estação digital (pe) •	more than 300 students graduated by estação digital

•	projeto reciclação (rj) •	about 8000 benefited people from the project reciclação
•	70 education activities and local mobilization carried out by reciclação

inveStMent in inFraStruCture and develoPMent  GRi G4-ec7

Program location description
investment 

(r$)
Current or expected impacts on local 
communities and economies  

type of 
investment

“programa 
inspira”

morrinhos, itumbiara, Castelândia, 
rio verde, uberlândia, Campo verde, 
lucas do rio verde, Cuiabá, glória 
do goitá, vitória de Santo antão, São 
lourenço da mata, Carambeí, dois 
vizinhos, francisco beltrão, nova 
esperança do Sudoeste, paranaguá, 
ponta grossa, toledo, lajeado, marau, 
passo fundo, Capinzal, Chapecó, 
Concórdia, ipira, xanxerê, faxinal 
dos guedes, joaçaba, videira and 
fraiburgo

Support to ngo management 
strengthening through 
improved structure projects 
(purchase of equipment) and 
management improvement

r$ 1,680.000 improvement of ngo community 
service 

in kind

“voluntários 
brf”

Campo verde, Capinzal, Carambeí, 
faxinal dos guedes, herval d´oeste, 
itajaí, jataí, rio verde, tatuí, várzea 
grande and videira

revitalization of squares, 
courts, amusement parks 
and nature trails; reform in 
kindergartens; adequacy of 
libraries, toy libraries and 
video room, etc.

r$ 135,962 improvement of services offered 
by ngos and schools; improvement 
of quality of green spaces and 
recreational areas; realization of 
shared projects of local development

in kind and free

“Comunidade 
ativa”

Campos novos Concórdia, Serafina 
Corrêa, uberlândia, lucas do rio 
verde, nova mutum, Chapecó, dois 
vizinhos, francisco beltrão,toledo, 
vitória de Santo antão

Support to the strengthening 
and network management 
through community groups 
that dialogue, define 
priorities and implement 
social solutions to the 
surrounding communities 

r$ 347,609 increase participation and 
engagement of strategic stakeholders 
to the operation of brf local units 
to carry out social development 
projects relevant to the municipality; 
decreased economic dependence 
of local players on local units brf; 
performance of shared projects of 
local development 

in kind and free

“prohab” mineiros (go) Construction of housing for 
employees

r$ 398,084 benefits the entire family of the 
employee and tends to leverage 
the reduction in cost of rents in the 
city, thus facilitating the migration 
of workers. this allows an increase 
in income, in addition to foster the 
entire local economic chain and 
promote the attraction and retention 
of staff. 

investments 
brought with 
the program 
are financial 
(invested in the 
local/regional 
economy)

“voluntários bRf” Action. each action is 
proposed by the unit committee from 
corporate guidelines, and therefore satisfy 
the knowledge and local demands.

“voluntáRioS bRf” pRoGRAM (volunteerS brf)

*

*Volunteers BRF Program
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GoveRnMentS, 
inStitutionS And 
induStRy
in line with the code of ethics and conduct, all 
officers and employees of bRf are prohibited 
from participating in acts of bribery and/
or corruption, whether passive or active, 
directly or indirectly. it is also forbidden from 
frustrating, defrauding, deceiving, preventing 
or disturbing public or private bidding 
procedures. GRi G4-So4

bRf strives to maintain a close relationship 
with the entities and associations representing 
its segment in order to ensure the continuity 
of the business and its contribution to the 
development of markets in which it operates. 

under strict legal, ethical and moral standards, 
following brazilian and international rules, 
such as the American fcpA foreign corrupt 
practices Act and Sarbanes-oxley (SoX), 
bRf contributes to the electoral process by 
making donations to political campaigns 
in order to help brazilian democracy. in 
the 2014 elections, bRf made donations 
totaling R$18.1 million, and the company 
defines its support to political parties (not 
people) based on internally established 
criteria, which have the transparency in their 
relationships, trustworthiness of candidature 
and support to government projects aimed 
at the development of agribusiness. the 
contribution of funds complied with 
provisions of the brazilian electoral law, 
disclosed at the Superior electoral court’s 
website (tSe). GRi G4-So6

in the area of industry relations, bRf prioritizes 
participation in discussions related to core 
business, occupying management positions 
or acting in a consultative manner. the 
commitment to sustainability also encourages 
participation in organizations such as the 
brazilian business council for Sustainable 
development (cebdS) - in which bRf 
participates in sectoral chambers on issues like 
climate change, biodiversity and water.

Additionally, the organization has signed 
several compacts and voluntary initiatives 
that propose the improvement of 
industry practices, focusing on corporate 
sustainability. in 2014, bRf participated in a 
pioneering initiative in the world to create an 
integrity compact in the sponsorship of sports 
in brazil, unifying rules of management, 
integrity and transparency. 

netwoRK of induStRy 
And buSineSS GRoupS  
GRi G4-16

•	 Associação brasileira da indústria produtora 
e exportadores de carne Suína – Abipecs 
(brazilian Association of Meat industry 
producers and pork exporters)

•	 Associação brasileira de proteína Animal 
– AbpA (brazilian Association of Animal 
protein)

•	  Associação brasileira das companhias 
Abertas – Abrasca (brazilian Association of 
public companies)

•	 ethos institute

•	 instituto brasileiro dos executivos de 
finanças – ibef (brazilian institute of 
finance executives)

•	 instituto brasileiro de Governança 
corporativa – ibGc (brazilian institute of 
corporate Governance)

•	 instituto brasileiro dos profissionais 
de Relações com investidores – ibri 
(brazilian institute of investor Relations 
professionals)

•	 committee of pronouncement of best 
practices and technical committees of 
capital Market (codim)

•	  Associação brasileira de indústrias da 
Alimentação – Abia (brazilian Association of 
food industry)

•	 Associação brasileira das indústrias de 
Queijo – Abiq (brazilian Association of 
cheese industries)

•	  Associação brasileira das indústrias 
exportadoras de carne – Abiec (brazilian 
Association of Meat exporters)

•	 Sindicato nacional da indústria de 
Alimentação Animal – Sindirações (national 
union of Animal feed industry)

•	 conselho empresarial brasileiro para o 
desenvolvimento Sustentável – cebdS 
(brazilian business council for Sustainable 
development)

•	 Group of institutes, foundations and 
companies (Gife)

•	 comunitas / biSc

•	 RedeAmérica

SupplieR MAnAGeMent
highly complex, bRf supply chain is now 
global, resulting in purchasing, quotation 
and negotiations processes at national and 
international level, seeking not only to 
reduce costs, but also the risk control and 
profitability gains, efficiency and reduction of 
impact and environmental risk.

in 2014, it was consolidated a global 
management that has unique processes and 
aligned strategies for buying in five regions: 
brazil, Middle east, Argentina, europe and 

Asia. the change allowed for a more efficient 
management in a global scenario of recession 
and pressure suffered by the change in 
commodity prices. 

under the new strategy, regional purchasing 
teams were established, trained based 
on synergy and speed of local purchase 
negotiation, to enable the expansion of the 
number of categories traded, and improve 
commercial and service gains. 

in 2014, the percentage of international 
negotiations was 16% and the 2015 target is 
to raise the percentage to 22.7%. this increase 
dialogues directly with the strategy outlined 
for Supplies in the search for efficiency in 
cost reduction and improvement in the 
quality of services/products, following the 
company’s new model of globalization and 
prioritizing the analysis of strategic purchase 
categories by region. the influence that the 
organization can have on the economy goes 
beyond the creation of jobs and payment of 
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wages and taxes. by supporting the chain 
of local suppliers, bRf can indirectly attract 
investments that streamline the economies 
of the regions affected by the business.(Read 
more on Annex, p.116)

At the end of the year, approximately 50 
thousand producers and companies supplied 
to bRf, divided into five large categories 
(see table). to select its business partners, 
the company considers four criteria: social 

and environmental performance, quality, 
competitive cost and delivery time that can 
minimize inventory.

BrF SuPPly Chain  GRi G4-12, G4-fp1

type of 
business Profile and categories

number of 
partners regions of suppliers

volume purchased in accordance 
with purchase policy

agricultural pork suppliers are partnership, purchase and sale, lending, 
while producers of poultry and eggs suppliers are a partnership

12,929 go, mg, mS, mt, pr, rS, SC 100%

Supplies direct

indirect

freight

partnerships

19,255 al, am, ba, Ce, df, eS, go, 
ma, mg, mS, mt, pa, pe, 
pi, pr, rj, rn, rS, SC, Sp

95.9%
4.1% spot purchases

grains, meals 
and oils

farmers: direct purchase of the crop for brf (representing 89% 
of the number of partners)

Cereal companies: Small businesses which are intermediates in 
the commodities market (grain)

tradings: large businesses which are intermediates in the grain 
market

Cooperatives: civil/commercial non-profit organization, 
formed by groups of farmers.

3,427 eC, go, mg, mS, mt, pa, 
pr, rS, SC, Sp, Singapore, 
paraguay

100%

logistics transfer operation Cd and direct sales operations (factory-
client), containing the long-distance road transport, container 
and multi-modality (rail and coastal shipping). urban 
distribution operation, through the operational management 
of Cds, transhipments (tSps) and urban transport delivery.

1,250 northeast, west, north, 
South and Southeast

100%

dairy direct suppliers and third parties 13,079 go, mg, mS, pe, pr, rS, SC 100%

to track the impacts and promote social, 
environmental and economic development 
of its suppliers, bRf keeps the Supply chain 
Monitoring program, covering in 2014 the 
areas of grains, meals and oils; logistics; 
agriculture; supplies and dairy. the goal is 
to mitigate social and environmental risks, 
enhance quality attributes and contribute to 
the development of the chain, with shared 
and ongoing generation of value.

the monitoring of suppliers is carried out 
according to priorities such as those that are 
in the most critical business categories, which 
are in sensitive locations to environmental 
issues - such as the Amazon biome and areas 
of high biodiversity - or companies with 
high trading volume and risk of forced labor 
analogous to slave and child labor. Also the 
soybean crushing companies are considered 
critical suppliers.

chAin MonitoRinG pRoGRAM 
GRi G4-en32, G4-lA14, G4-So9, G4-hR5, G4-hR6, G4-So10, G4-hR10, G4-hR11, G4-en33, G4-lA15

the importance of monitoring environmental 
issues is the impact that the mapped risks may 
cause, ranging from image and reputation, 
the stop of production, fines and, in critical 
cases, a possible devaluation of the company 
in the capital market because of serious 
complaints. therefore, to reduce them, bRf 
has documents such as the code of ethics and 
conduct, the code of conduct for Suppliers and 
the purchase agreements and contracts, which 
include social and environmental clauses. 
the company is also a signatory to various 
compacts and agreements on the subject (read 
more on p. 25), encouraging adhesion of the 
suppliers.

bRf periodically consults the public lists 
of embargoed areas and violation of labor 
rights, provided by agencies brazilian 
institute of environment and Renewable 
natural Resources (ibAMA) and the Ministry 
of labor and employment (Mte), to make 

sure that all standards, policies and laws are 
being followed. consultations are made in 
the process of new contracts and existing 
contracts. 

direct materials suppliers - such as inputs, raw 
materials and packaging - are also audited on 
aspects related to quality, having its items 
monitored in the production process in order 
to ensure compliance with the requirements 
agreed with bRf.

the program goes beyond monitoring 
and evaluating aspects of quality and risk, 
contributing to the commitment to leverage 
the sustainability issue at the company’s 
chain, in line with bRf-17. one of the indicators 
provided for in the strategic planning is the 
monitoring of acceptance of the code of 
conduct for Suppliers, where suppliers know 
and agree on principles such as: non-use of 
child or slave labor, the correct environmental 
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management and the quality of goods and 
services. from this base indicator other 
complementary customized indicators are 
structured by each of the five fronts.

these other tools support the monitoring, 
adapting to the reality of each operation and 
business. by 2014, about 17,000 suppliers were 
evaluated in potential and/or actual impacts 

in relation to social and environmental 
criterias, considering self-evaluation, visits on 
site and other specific mechanisms.

environment Society labor practices human rights

actual and potential 
negative impacts 
mapped in the chain 
and worked for brf1

•	non-compliance with environmental 
legislation;

•	environmental licensing;
•	illegal deforestation by the supplier;
•	use of the biome areas, absence of legal 

reserve;
•	not preserving biodiversity;
•	emissions of greenhouse gases;
•	overlap of the protected areas such as parks;
•	treatment and disposal of solid waste.

•	indigenous rights;
•	dissemination of odors 

from plants

•	legal compliance with 
labor laws, social security 
laws and rights of children 
and adolescents.

•	diversity;
•	Sexual exploitation of 

children and adolescents;
•	forced or slave labor;
•	Child labor.

loGiSticS GRi G4-en30
bRf acts to mitigate the negative impacts 
of the transport operation through the 
health, Safety and environment (hSe) 
program, which provides for actions to reduce 
accidents, environmental conservation, 
awareness of child and adolescent sexual 
exploitation on the roads, compliance with 
law 12,619, among others. 

Good pRActiceS 

for this, we use the hSe criteria rule for 
hiring cargo carriers, besides being adopted 
standards on issues such as vehicle inspection 
and driver evaluation; plan to Assist transport 
emergency; and Accident and incident 
investigation. the management commitment 
term for safety was signed by 106 carriers of 
the primary operation (55%) in 2014. 

the 68 largest carriers of refrigerated 
segment are part of the integrated 
Management program of Suppliers (Gif, 
portuguese acronym), which guides the 
carrier to increase its profitability and 
sustainability of business in a self-assessment 
tool later validated by bRf. in the program, 
54% of participating carriers properly 
perform waste disposal, and 35% of the fleet 
was evaluated in smoke tests, with a 95% 
approval rating.

the logistics suppliers analyzes consider 
health and safety indicators, data on routes, 

accidents and other occurrences related to 
speed and excess of journey. in 2015, accident 
reduction targets will be implemented.

during 2014, one of the highlights was to 
contract 100% of carriers of the primary 
operation with prior qualification in hSe. in 
addition, the health, safety and environment 
were disseminated in the South of brazil, 
reaching 50% of carriers of all operating 
segments for bRf.

the project also resulted in decreased 
accident frequency rate by 22%. the logistic 
operation ended the year with 0.64 accidents 
per million km, exceeding the target set for 
2014 - 0.70 per million km. for 2015 the limit 
for the rate is 0.60.

until 2014, 79% of spend of logistics suppliers 
was signed the code of conduct for Suppliers.

AGRicultuRAl
until 2014, 20% of spend agricultural 
suppliers was signed the code of conduct for 
Suppliers.

the agricultural suppliers are selected 
according to internal rules and evaluated 
annually in compliance index in force since 
2008. the checklist of items of this index is 
conducted in the field in all the integrated 

producers, and the goal for 2017 is that the 
integrated suppliers comply with the items 
to which they are subjected. the agricultural 
officer has goals (no financial) linked to the 
index and regularly reports the results to the 
board of directors.

GRi G4-en32, G4-en33, G4-So9, G4-So10, G4-lA14, G4-lA15, G4-hR10 e G4-hR11
1 Each board is in a phase of implementation and maturation of the Monitoring Program. 100% of new suppliers of BRF follow the criteria of the Code of Conduct for Suppliers. For cases in which 
disagreements with some requirements of the Suppliers Code of Conduct are identified, depending on the severity improvement plans cattle, supplies and logistics are performed, or the supply contract 
is canceled cattle. The main irregularities causing of contractual termination are the presence in IBAMA List of Environmental Notices and Embargoes and in the Black List of the Ministry of Labor and 
Employment
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AniMAl welfARe
the company believes that the animal 
welfare enables the improvement of the 
working environment, increased productivity, 
reduced losses of quality of the final product, 
compliance with standards of international 
and brazilian markets, minimization of 
risks and compliance with ethical principles 
involving human-animal relationship. 

Major value chain axes, the creation and 
the slaughter of animals follow national 

and international principles and standards, 
both for poultry and pork farms, as well as 
for integrated farms - bRf suppliers adopt 
the internal standards and practices of the 
company. bRf’s animal welfare good practices 
manual and standard have as reference the 
five freedoms: animals free from hunger and 
thirst; free from environmental discomfort; 
free from pain, injury and disease; free to 
express their natural behavior; and free from 
fear and stress.

in management system, the five animal 
freedoms are implemented in the process, 
focusing on the elimination of unnecessary 
suffering - that is, today, one of the golden 
quality rules of the company. bRf keeps teams 
dedicated to the theme in all slaughtering 
units and defines strategies, guidelines 
and policies in the internal committee for 
Animal welfare, led by Agriculture and Quality 
boards and the Sustainability Management. 

GRAinS, MeAlS And oilS

SupplieS

until 2014, 99.3% of spend of grain, meals 
and oil suppliers was signed the code of 
conduct for Suppliers.

in addition to the code of conduct and 
consultation to public lists, a pilot program 

until 2014, 17.1% of spend of suppliers was 
signed the code of conduct for Suppliers.

in addition to the code of conduct, the Supply 
Sustainability index (SSi) System evaluates 
seven criteria in supplier: sustainability, 
regulatory compliance, operational 
management, social management, 
environmental management, future vision 
and innovation. from this evaluation, we have 
an important framework of suppliers, which 
can determine from improvements in chain to 

dAiRy
the pro5 (Good practices program, created 
in october 2012, renamed to pro5 in the 
following year) monitors dairy chain practices 
and outlines joint action and improvement 
plans, to meet the requirements of best 
management practices adopted by the 
program. in 2014, 100 properties of direct 
suppliers valued on site in pro5.

other highlights are proimune (for 
eradication of brucellosis and tuberculosis, via 

national program established by the Ministry 
of Agriculture, livestock and Supply), proleite 
(management of dairy property, prepared 
by Sennar/Sp to enable producers and 
rural workers in intensive handling of milk 
production) and pRoQuAli, which encourages 
good practices in milk production through 
benefits for quality reference suppliers, as 
well as the adoption of consultation of the 
public lists of the embargoes and labor issues. 

started for on-site evaluation of suppliers. 
in 2014, five on-site audits were performed, 
tracing improvement plans and the 
improvement of the methodology.

the monitoring of activities. in 2014, 100% of 
the critical/priority suppliers were evaluated 
in the SSi.

to strengthen the management of suppliers, 
the supply procurement team has received 
training through the procurement School, 
where trained staff to later pass on their 
knowledge to others. in 2014, there were 
3,747 hours, exceeding the target set (2,600). 
in 2015, the idea is to reach 4,600 hours.

Good pRActiceS 
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ReSpect foR AniMAl 
life

pARtneRShip 
with wAp
Reinforcing its commitment to animal 
welfare, bRf signed in 2014 a partnership 
with the nGo world Animal protection, in 
order to improve practices in the supply and 
production chain. Among the actions planned 
is the adoption, in a maximum period of 12 
years, of the collective gestation system in 
the production of pork matrixes, in which 
the animals are kept in larger spaces, rather 
than individual cages. bRf will follow the 
legislative standard of the european union, in 
a pioneering initiative in the food sector. for 
two years ago the collective gestation system 
has been compulsory in all the company’s 
expansion projects.

initiAtiveS, hiGhliGhtS And indicAtoRS 
on QuAlity contRol And coMpliAnce of 
the chAin

Poultry/turkey: in broiler chicken 
production indicators that attest the 
competitiveness of bRf are monitored, 
such as feed conversion (amount of feed 
for a kilo of live chicken), viability (total of 
chickens returning to the refrigerator in 
relation to those that were housed) and the 
production cost per kilo. in recent years, 
the company adopted new technologies 
in feed formulation, building of aviaries, 
training of producers, sanitary monitoring 
and improvements of genetic packages. in 
2014, in the turkey production chain, it was 
implemented in 25% of total production the 
pecking process through a procedure using 
infrared, meeting customer demands. in 2015 
this system will be implemented in all bRf 
units. GRi G4-fp10

Pork: new farms follow the guidelines shared 
by the european community. Among the 
practices abolished is cut or worn of teeth 
- which occurs only in exceptional regime 
with the occurrence of aggression. the 

adoption of the tattoo in the ears increased 
by demand of the veterinary official Service. 
for technical reasons (the animal’s age, 
duration and intensity of intervention), both 
activities do not make use of anesthesia. 
the partial cut of tail persists because the 
impact of the procedure is small in relation 
to the potential problem of cannibalism 
during phases of growth and fattening of 
pork. bRf adopts immunocastration, as well 
as surgical castration in slaughter animals 
in the integration of pork. the partnership 
with world Animal protection in 2014 (see 
“pARtneRShip with wAp”) also established 
a commitment related to collective gestation 
of pork (females remain a minimum period 
necessary in individual housing, after which 
they will be released in collective bays). GRi 
G4-fp10

dairy: the pro5 program includes, 
among other activities, assessments and 
qualifications on cleaning of the sectors and 
milking equipment, control of antibiotics, 
animal and human welfare and maintenance 
of records. Among the results achieved in 
the year are the training of technicians from 
brazil and implementations in 100 properties.

Read more in Annex, p.116

All employees, whether direct or suppliers, 
dealing with the handling, transport or 
production of live animals undergo periodic 
training.

it is also in line with global recommendations 
of the world Animal protection (wAp), 
european food Safety Authority (efSA), 
world organization for Animal health (oie), 
American Meat institute (AMi) and bristol 
university, among others, and is continuously 
updated through studies, carried out in 
partnership with nGos, entities and bodies 
such as embrapa, university of São paulo (uSp) 
and the Ministry of Agriculture, livestock and 
Supply (MApA).

bRf does not use hormones in cutting livestock 
. drugs, antibiotics and vaccines are handled 
only on the advice and recommendation of 
a veterinarian, in line with the legislation. in 
some markets, there is restrictive and specific 

legislation to that theme. with regard to 
antibiotics, the company monitors possibilities 
of gradual reduction of its use in the chain. GRi 
G4-fp10, G4-fp12

technical, legal and also religious provisions - 
such as halal Slaughter Standards, mandatory 
for the slaughter of animals used in food 
preparation for the islamic community - are 
incorporated into the day-to-day of farms, 
involving creation, shipping, transportation, 
landing, slaughter and stunning.

both for poultry and pork, animal welfare 
indicators are monitored daily such as bruising, 
contact dermatitis, fractures and mortality, 
among others.

Monitoring of these key indicators helps 
the management of processes in aspects 
of compliance. the evaluation of suppliers 
and business partners considers these 
requirements, including through regular 

checklist and audits. in case of non 
-compliance, adequacy action plans are set 
which are regularly monitored by bRf teams, 
and the contract may be terminated for 
failure to comply with the plan. Monthly data 
from slaughter plants are reported to high 
management.

the company’s corporate committee of living 
cargo transportation regularly monitors 
agricultural transport indexes in order to 
evaluate the practices adopted and how 
this process can be improved continuously, 
proposing and implementing from structural 
to functional improvements. Some examples 
of indicators evaluated by this committee are: 
injuries and mortalities, number of animals by 
transport, type of truck, mileage driven etc. 
one of the improvements was the installation 
of trackers in transport trucks from the feed 
to the live animal sent to slaughter.
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conSuMeRS
year after year, bRf has approached to its 
long-term strategy to become a company 
with market vocation, oriented to the final 
consumer. transparency, social, environmental 
and health responsibility and understanding of 
the demands and expectations of the external 
public are among the focal points. 

to improve daily relations, one of the 
investment is in the maintenance of 
digital channels. for ongoing dialogue and 
interaction, the corporate brand has a website 
(www.brf-global.com) and social networks - 
twitter (@brf_brasil), linkedin (www.linkedin.
com/company/brf) and youtube (www.
youtube.com/user/brfglobal). in 
addition, Sadia, perdigão, Qualy, and 
others - such as Quickfood and 
perdix - have their own accounts 
on social networks and websites 
with recipes, tips and general 
guidance and information 
to the consumer. the main 
channel is the consumer 
Services (SAc), available 
for brands and where it is 
possible to ask questions 
and make compliments 
and complaints. bRf also 
provides specific channels 
for complaints (read more                
on p. 32, 33).

to comply with the 
commitment to offer products 
that contribute to a healthy 
lifestyle, bRf invests in strict food 
quality and safety programs, innovating 
in products and services and ensuring 
customers and consumers access to tasty 
food and clear information, showing the 
importance of nutritional quality on a global 
scale for bRf.

for the company, the safety of food and 
the assessment of impacts on health 
and safety of consumers is a basic 
premise of work, from concept of the 
products to its production, packaging, 
transport and consumption. in the 
wake of recent discussions, of scientific 
developments and public health 
challenges, with obesity, diabetes and 

chronic diseases, bRf seeks to reconcile the 
safety of its production to the trends discussed 
at the sectoral level.

lAbellinG
one of the company’s commitment is to 
provide information to the consumer to make 
an informed choice of his purchase, including 
in a safe way for his health. for this, it follows 
the brazilian laws on 

labeling and brand communication as well 
as the consumer protection code (cdc), and 
invests in specific training for areas such as 
quality and customer service.

today, 100% of bRf’s products are in line 
with the standards for labeling of products in 
different markets. in brazil, the laws of the 
national health Agency (AnviSA), Ministry 
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the PerCentaGe 
oF CuStoMer and 
oFFiCial BodieS 
auditS in whiCh 
BrF aChieved 
Full CoMPlianCe, 
aBove the 95% 
tarGet Set For 
2014. 

MoRe tRAnSpARency 
GRi G4-pR3 
in addition to regulatory information, 
bRf product labels bring recycling stamps 
and waste sorting of packaging (in brazil); 
signaling ingredients considered allergens; 
and, in the case of the Middle east, religious 
certificates required by some markets.

of Agriculture, livestock and Supply (MApA), 
Ministry of Justice and the national institute 
of Metrology, Standardization and industrial 
Quality (inmetro) are met. Regions such 
as the eu, block containing the strictest 
controls followed, serve as reference for bRf.                 
GRi G4-pR3
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Aware of the challenges related to nutritional 
improvement of industrial products, bRf 
has invested, directly or sectorally, via the 
brazilian Association of food industries 
(AbiA), in studies, assessments and policies 
to increase healthful attributes in its products 
and brands.

Since 2008, bRf works to eliminate the use 
of trans fats added to its formulations. the 
action demanded intensive research, sensory 
testing, food performance and safety in all 
product categories. 

having quality as competitive advantage in 
many of the markets it serves, bRf invests 
in ongoing assessment of the impact of its 
products on health and safety of consumer. 
for this, the main reference is the internal 
policy of food Quality and Safety.

for control and management it is applied the 
“hazard Analysis and critical control points 
program” (hAccp), through which pass all 
bRf products, ensuring a safe production and 
free from health and legal risks. the company 

heAlthieR pRoductS  GRi G4-fp6, G4-fp7

Since 2013, by AbiA, bRf is committed to the 
Ministry of health to gradually reduce sodium 
levels in the meat products (hams, sausages, 
burgers, chicken nuggets and mortadella). 
the goals were established for 2015 and 2017, 
updated in 2020.

the sodium reduction is a major challenge, 
considering its importance for the 
definition of flavor and quality assurance, 
which stimulates the studies of Research, 
development and innovation areas.

food QuAlity And SAfety 
GRi G4-pR1

also has bRc, ifS, Global GAp, Alofree, iSo 
17025:2005 certification standards and is 
audited externally by different markets 
and customers, and by brazilian competent 
authorities (Mapa and AnviSA). 

in 2014, one focus was to expand the 
recognition of product quality, by reducing 
complaints and cases of non-compliance 
of inputs and materials of suppliers, and 
improving communication practices that 
reinforce the attributes of bRf brands. 

the rules of bRf Quality System were 
revised to adapt to new producers markets 
while maintaining the necessary safety 
requirements and the excellence of the 
brands. the system, reviewed annually, had 
100% approval by external auditors

the Rd&i team conducted 214 projects to 
reduce sodium and fat in different food 
categories, seeking technological alternatives 
of ingredients, processes and packaging to 
ensure the taste and quality expected by 
consumers.

in addition to reductions, in 2014 bRf 
launched enriched and fortified products, 
intended primarily for children, in order to 
nutritionally enhance the feed of consumers. 

iMProveMentS in BrF PortFolio - 2014 GRi G4-fp6
Categories total fat Saturated fat Sodium

Brazil (retail)

yogurts launch of 2 Skus with 0% total fat  - -

Margarine reduction of 28.6% in 23% of the portfolio reduction of 33% in 23% of the portfolio reduction of 21.7% in 15.4% of the portfolio 

hams - - reduction of 22% in 11% of special cold sliced 
meats portfolio; and 16% in 10% of the cold 
sliced meats portfolio 

Sausages launch of 2 Skus with reduction of 40% 
(sausage frescal toscana) and 30% (Chicken 
sausage) 

- reduction of 4.7% in 22.6% of the portfolio of 
cooked sausages 

Breaded 
meats

- - reduction of 25%, 21.4% and 31% of sodium, 
respectively, in 16.7% of the portfolio of breaded 
meats 

international (retail)

Margarine  - reduction of 4.4% of saturated fats in Sku of 
the portfolio of Chilean margarine 

reduction of 16.7% in two Skus of portfolio of 
Chilean margarine

More nutritiouS and FunCtional FoodS gri g4-fp7

Portfolio with increased nutritional or functional ingredients (by category)

vitamins Children’s line nuggets - 3 Skus (source b2 and b6)

margarine line aera - 2 Skus (enriched in vitamin a)

Minerals Children’s line nuggets - 3 Skus (source of iron and zinc)

Read more about Food 
safety in Annex, p. 111
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cuStoMeR 
SAtiSfAction                     
GRi G4-pR5 
in addition to looking to the final consumer, 
bRf bets on trust and win-win relationships 
with its customers. one of the company’s 
initiatives is the monitoring of satisfaction 
achieved through a regular annual research 
that addresses issues such as logistics/
supply, service and product quality. the 
study covers most relevant regions and 
channels for bRf and brings important 
learning for taking actions. in 2014, as 
a result of improvements in logistics 
and customer service, the consolidated 
satisfaction was 5 percentage points above 
the previous year (check out the complete 
research result in the section Annex, p. 116).

heAlthy life 
to encourage healthier lifestyle, various 
actions are developed for internal and 
external publics. in 2014, chefs and 
nutritionists of the partner restaurants of 
the units, which prepare 2.3 million meals 
per month, were trained on the subject and 
spread this knowledge to employees of bRf. 
A manual on healthy food was delivered on 
corporate buildings and for bRf sellers. for 
other employees, an online version was made 
available in portuguese and english, on the 
corporate intranet. 

in communities, a Manual of healthy and 
nutrition food was distributed, bringing 
knowledge of healthiness to the participants 
of  “voluntários bRf” (volunteers) Action 
(held in 30 municipalities in May 2014), 
impacting nine states. in many municipalities 
these actions lasted throughout the year; 

for example, in Serafina corrêa (RS), in 
partnership with the department of Social 
Services, the project chefs Mirins was created, 
which brought to the participating children 
knowledge about cooking and originated a 
book with the recipes learned by children and 
also illustrated by them.

Moreover, with the icMS tax incentive, Sadia 
sponsored the show “viajando da cabeça aos 
pés” about the importance of balanced diet, 
with 23 shows in São paulo in 2014
 
in order to clarify some myths - such as the 
presence of hormones in chicken protein - 
Sadia performed cycles of visit at about four 
thousand doctors and nutritionists throughout 
the year. in conjunction with this public, raised 
awareness to the specialized press.
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nAtuRAl cApitAl
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literS of water 

by adopting the 
best processes for 
waste reduction in 

four of its units, bRf 
achieved significant 
reduction in water 

consumption.

peR Month
Saved
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in 2014, bRf has enhanced its efforts to 
comply with requirements, internal and 
external standards and policies related to 
environmental management. from direct 
operations to the value chain, initiatives 
cover issues such as emission of effluents, 
solid waste generation, energy and water 
consumption and greenhouse gas emissions.

during the year, more than R$208.4 million 
were invested by the company in research, 
projects and operations of environmental 

fRoM the field to the point 
of SAle, thRouGh pRoduction 
And loGiSticS, enviRonMentAl 
MAnAGeMent effoRtS focuS 
on vARiouS iSSueS, Such AS 
eMiSSionS, wAteR, eneRGy And 
wASte

control systems. Resources are targeted based 
on environmental policy. 

to ensure the quality of management, there 
are specialized technical teams in operations, 
which follow the corporate Standards (nc) on 
issues such as emissions, waste and energy 
efficiency. the guidelines that make up these 
internal standards overcome the law in many 
cases. Monitoring considers the environmental 
compliance indicator (icA), which consists 
of effluent, solid waste, licensing, grants, air 

in 2013, we iMpleMented 
A leAn philoSophy pilot 
in ubeRlândiA unit, 
foR ReducinG wASte in 
SAnitAtion pRoceSS

the pilot wAS So 
SucceSSful, thAt it 
wAS SpReAd to thRee 
MoRe unitS of the 
coMpAny in 2014
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emissions, odor and noise aspects. the vice-
presidency of Supply chain has targets linked 
to the company’s environmental performance.

in recent years, advances focus on 
understanding the size, extent and criticality 
of its environmental impacts. the agricultural 
chain and logistics processes, for example, 
account for a significant part of the carbon 
footprint, which has encouraged management 
and monitoring initiatives that go beyond 
the plants of bRf in brazil and abroad. in the 
energy aspect, the priority has been to reduce 
the levels of consumption, valuing renewable 
sources and reducing greenhouse gases 
emissions.

inveStMentS and exPenSeS on environMental ProteCtion
(r$ million)  GRi G4-en31

2012 2013 2014

Prevention and management 1 (cost of 
prevention and environmental management) 60.2 52 64.07

destination, treatment and mitigation  
(waste disposal, emissions treatment, and 
remediation costs) 61.2 126.72 120.16

investments in forests 35.5 33.3 24.18

total 207.6 212 208.41

1 Includes investment of units abroad.
2 The difference in values occurs at the change of scope in accounting of values of “Destination, treatment and 

mitigation” in relation to 2012. According to the new metric, the company considers in 2012 R$ 111.9 million as 
total investment and expenses on environmental protection measures.

thRouGh MeASuReS 
liKe thiS, bRf 
ReinfoRceS itS 
coMMitMent 
to SuStAinAble 
developMent And 
iMpleMentS it with 
the efficient 
uSe of nAtuRAl 
ReSouRceS
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especially critical issue in 2014, the 
availability of water resources was worked 
internally by the company, focusing on the 
reduction of losses, in efficient use and the 
reduction of dependence of operations.

water scarcity can significantly affect the 
production processes and the financial 
income of bRf. Among the impacts related 
to the business and water aspect is the 
concurrent use of water - that is, capture in 
the same sources used for population supply, 
irrigation and other industries. besides its use 
in industrial production, also highlights the 
importance of water resources for the animals 
production and agricultural commodities.

bRf makes the exploitation of surface and 
groundwater resources always observing the 
availability, impact and costs associated with 
management practices in order to reduce its 
dependence. Another ongoing challenge is 
the level of water reuse: currently, there are 
options under study to improve reuse and 
reduce the water withdrawal. in addition, bRf 
is involved in environmental preservation 
actions and has representatives in the 
watershed committees of the regions where 
its operations are. 

Among the successful projects of conscious 
management of water are the capture of 
rainwater, awareness about the responsible 
use of the resource and efficiency 
improvements in industrial production, as 
the lean philosophy (see box). through such 
these improvements, bRf reduced the specific 
water consumption (related to production) in 
industrial plants by 4.2%.

for the year 2015, a reduction target of 
consumption was set in industrial activities 
of 2.62%, associated with specific water 
consumption per production volume.

Another way of performance monitoring is 
the analysis in the supply chain. the water 
issue is among the Agricultural sustainability 
indicators evaluated on site and reported to 
the senior governance (board of directors). 

wAteR

water ConSuMPtion Per SourCe  (m3)1  GRi G4-en8

type of source 2011 2012 20132 2014
variation % 

(2013 x 20114) 

Superficial 42,251,876 38,732,576 38,828,985 36,544,505.98 -6.25%

underground 18,143,816 20,597,104 24,646,055 21,410,123.38 -15.11%

public supply 1,903,745 1,868,339 2,024,728 1,592,281 -27.16%

rains - 40,563 55,122 92,300 40.28%

total 62,299,437 61,238,582 65,554,890 59,639,210,36 -9.92%

1The data do not include the consumption of water in distribution centers, restricted to the factories, administrative buildings and 
agricultural activities.
2Scope Expansion in analysis of data of 2013.
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iS the 
water reuSe 
PerCentaGe 
in BrF 

(See Further inFormation 
in Section annex, p. 112)

like any industry, bRf was challenged by 
an unprecedented drought in southeastern 
brazil, especially in states such as Minas 
Gerais and São paulo. Although the company 
has not faced lack of water supply in any 
of its units, it opted to enhance water 
management. 

Also in 2014, it was concluded by the 
watershed committee of concórdia region (Sc) 
a study that has put the municipality where 
bRf has operations in water stress list. before 
the result, the unit had no information about 
the flow of the river where water capture is 
made. Gri G4-en9

wAteR cRiSiS
linked to these and other challenges, 
in addition to the continuous control of 
consumed water volume and implementation 
of use reduction initiatives, such as 
standardization of cleaning processes of 
plants, in 2014 the development of a tool 
for abroader assessment water risk of 
operations has started. Also a tool to assess the 
environmental impact of bRf products under 
construction, prioritizing aspects water and 
carbon.

inspired by the toyota production System, 
lean philosophy is today one of the main ways 
to reduce waste in manufacturing operations. 
Since 2009, bRf implements projects with this 
focus on production processes and combining 
them to increase environmental efficiency 
gains in many respects - from reduction of 
costs to the impacts control on water bodies.

in 2013, the cleaning process of the uberlândia 
plant (MG) had the lean implemented, 
reducing water consumption at this stage and 
the rest of the unit. in one year, this measure, 
together with others, provided a 33% decline 
in the use of the resource, from 17,700 liters/
ton of product to 11,800 liters/ton. in the 
period more than 1 billion liters of water was 
saved.

in 2014, bRf replied lean in cleaning in the 
poultry sector in toledo plant (pR), with a 
reduction of 25 million liters of water per 
month. in Rio verde plant (Go), the decrease 
was 11 million liters/month, in the division 
of industrial products, and in francisco 
beltrão (pR), consumption fell 14.3 million 
liters/month. in 2015, the lean production 
philosophy will come to other plants.

leAn pRoduction

Gri G4-en10
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to reduce the generation of wastewater, bRf 
has invested in reducing the use of water in 
its processes, focusing on industrial steps of 
intensive consumption, such as cleaning - 
which accounts for 20% of use. furthermore, 
there are projects for waste collection of the 
process without using water, reducing the 
organic load and the volume of effluent.

effluentS GRi G4-en22, G4-en24

eneRGy

bRf maintains a complex system of effluent 
treatment, with steps that include separation 
of solids and physic-chemical and biological 
treatment. the technical teams of the plants 
are responsible for the treatment process, 
receiving periodic training. in 2014, there was 
a total reduction of 6% in total wastewater 
generation.

one of the main resources used in the 
activities of bRf, energy is mainly managed 
through the energy excellence program, 
which promotes sustainable consumption 
of raw material in manufacturing and 
administrative operations.  

through established indicators and 
performance, the use is monitored in the 
different production processes, considering 
the lines, categories and elaborated end 
products. the activities in distribution 
centers, agricultural and administrative 
areas also have management.

the company maintains an energy 
committee, composed of representatives 
from areas with intensive use of the resource 
and technical and strategic teams, including 
the Supplies area, which meet on a monthly 
basis, to follow up initiatives and explore 
ways to reduce consumption.
 
the committee shall also draw up plans for 
possible cases of rationing. in 2014, one 
of the main actions was the launch of the 
campaign Sustente nossa energia, which 
seeks to educate employees and leaders on 
matters pertaining to the energy issue. 

during the year, the company recorded two 
accidents with leaks in two locations, with a 
total volume of 13 tons. the main impact of 
the effluents leaks was the contamination 
of soil and water bodies. the company has 
standards to research, assess, classify and 
report to the responsible bodies for such 
accidents and, in all cases, mitigated the 
potential impacts immediately after the 
occurrence. 

eFFluent diSPoSal (m3)  GRi G4-en22

2011 2012 20131 var % 2014 var %

Surface source 54,843,866 54,285,284 57,845,094 6.60 54,053,549.09 -7%

Solo 846,238 1,402,034 1,063,861 -0.24 1,207,563.66 12%

public network - 54,843 510,877 832¹ 569,848.38 10%

total 55,690,104 55,742,161 59,419,832 6.60 55,830,961.13 -6%

quality (kg dqo/year)   5,744,631 5,102,859 -11.2 4,290,685.13 -19%
1 The increase in this indicator reflects the greater number of activities incorporated into the data.

commitment for the year, the idea of 
developing an energy efficiency indicator 
base to be adopted throughout bRf 
advanced, and the goal is to measure 
the efficiency of processes in 
a consolidated way and in 
the same energy base. the 
energy intensity indicator 
inside the organization 
was calculated for 
the first time in 2014, 
covering electricity, 
renewable and non-
renewable sources. 
the rate measured in 
2014, which relates the 
consumption in GJ of 
plants (meat, processed 
and margarine) divided by 
production in these segments, 
was 1.55. GRi G4-en5

in integrated producers management, the 
focus is on risk control. in negative 
ventilation aviaries, for example, 
there are emergency power 
generation systems with 
protection and alarms in case of 
no activation; on these occasions, 
is made manual handling by the 
producers.
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of direCt energy 
ConSumed by brf ComeS 

from renewable SourCeS.

of eleCtriCity 
purChaSed on the 

open brazilian 
market ComeS from 

renewable SourCeS, 
perCentage 11.9% higher 

than the national 
interConneCted       

SyStem (Sin).

one of the main commitments of bRf 
today is the use of renewable energy. in the 
case of indirect energy, renewable sources 
accounted for 90.52% and in the case of 
direct energy, reached 96.3%. for 2015, the 
company plans to achieve at least 95% of 
direct energy from renewable sources.
in 2015, the expectation is also achieve 

improvements in factories, distribution 
centers and agricultural operations in a total 
of 200,000 GJ of saving.

in total, energy consumption inside the 
organization was 35,014,928.67 GJ, 6.4% below 
the previous year. this data considers the 
agricultural, logistics, administrative 

and grains operations, and indicators 
relating to the management of fleets of bRf 
(see full tables in section Annex,pages. 113 to 
115). GRi G4-en3
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Atmospheric and GhG emissions are 
managed in line with environmental legislation 
and good practices applicable to the markets in 
which bRf operates. in the case of GhG, emission 
levels inside the organization is not considered 
significant, due to the high proportion of 
renewable energy use, energy efficiency 
projects and the environmental Management 
System.

with respect to atmospheric emissions, the 
company keeps a corporate Standard for 
management of pollutant emission in its 
plants. in the present scenario, there are no 
limits / targets of GhG emissions imposed by 
regulatory authorities in the regions where 
bRf operates. the goal is to anticipate a future 
scenario with regulations or even taxation by 
emissions. Among the initiatives implemented 
to reduce impacts are the use of biomass 
(renewable energy) and the conservation of 
energy and heat in equipment and processes.

the highest carbon impact is concentrated 
in the value chain, particularly in the axes 
of agriculture and logistics. environmental 
impacts caused by transportation systems 
have a wide reach, from global warming to 
air and noise pollution, and complex supply 
operating companies such as bRf, should invest 
in efficiency in the distribution  of inputs, raw 
materials and final products.

eMiSSionS
in transportation, the main impacts are related 
to greenhouse gas emissions by burning fuel, 
with effects such as the contribution to global 
warming and the emission of atmospheric 
pollutants that cause harm to human health 
and air quality, the generation of waste such as 
oils, batteries and tires, and the spills and leaks.

the management of impact in logistics is 
done through various initiatives, including 
the adoption of different modes, such as rail 
and coastal shipping; optimizing the loading 
of cargos and reducing the waiting time of 
loading and the cost of daily fees, led to a 
significant reduction in miles traveled with 
empty vehicle; the change in the profile of the 
fleet, with vehicles with higher load capacity; 
the implementation of reverse logistics 
models, optimizing the return loading of 
vehicles; improvement in routing of milk in 
natura; and the renewal of the fleet, giving 
preference to vehicles that use cleaner diesel 
(S50). Such initiatives have led to a reduction                               
of 51,000 tco2e.

in agriculture, with integrated producers, 
the 3S program - Sustainable hog farming 
System supports integrated producers in the 
alternative treatment of wastes through 
biodigesters with flaring system or use as an 
energy source. in 2014, the emission reduction 
achieved 327,709 tco2e. GRi G4-en19

in 2011, the 1st consolidated inventory of bRf 
was made. we seek to improve and make a 
more complete calculation and, from the 
inventory of 2013, we calculated the 1st Global 
inventory, including the company’s overseas 
operations.

the GhG emissions monitoring is made on a 
quarterly basis through a specific indicator 
(kg co2e/ ton produced). in 2013 and 2014, 
direct emissions recorded an increase when 
compared to the base year, due to adjustments 
in the anaerobic effluent treatment system 
and replacement of cooling gases in some 
distribution centers. emissions of Scope 1 in 
2014 were lower compared to 2013, due to the 
revision of the calculation variables of biomass 
emissions and also the change in organizational 
limits.

the inventory of the company follows the 
guidelines of the brazilian GhG protocol 
program which, in 2013, recommended the 
change of the Gwp (global warming potential) 
of the greenhouse gases for the calculation of 
inventories from this year. thus, inventories 
from this period took into account these new 
factors, which also influenced the significant 
increase of GhG emissions for Scope 1. 
considering the revision of factors used in 
the calculations and also the future planning 
of the company, in 2015 inventories will be 
recalculated and the reduction target of direct 
GhG emissions reviewed.

in 2014, the company expanded its scope, 
addressing emissions from units in Argentina, 
one operation in the netherlands, one in 
england and the distribution centers, which 
impacted the values, higher than the previous 
year. the volumetric emissions had an average 
increase of 35%, and 8% of it was affected by 
the change in scope. the remainder was due to 
the volumes of intense cold and high production 
volumes, requiring steam consumption, and 
increased consumption of sludge as auxiliary 
fuels (see table with complete performance in 
section Annex, p. 113).

AtMoSpheRic eMiSSionS 
GRi G4-en21

the initiative is one of the company’s main areas of activity 
within one of the pillars of Sustainability - Adapting to climate 
change. the program is structured on the concepts of adaptation, 
assessing aspects related to climate change and management 
of risks and impacts on operations and supply chain, recognizing 
the vulnerability to key resources for the business and addressing 
mitigation of GhG emissions.

Aware of the importance of the theme, inside and outside the 
company, bRf is a member of the brazilian GhG protocol program 
and follows the methodology for Greenhouse Gas inventory 
calculation. for 5 years the company’s inventory has received the 
Gold Seal, the highest recognition given by the program.

cliMAte chAnGe 
pRoGRAM GRi G4-ec2
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SCoPe 3 – other indireCt eMiSSionS1 (tCo2e) GRi G4-en17

2011 2012 2013 2014

total of sources inventoried 521,652 1,046.914 1,000.437 938,298.26

gases included in the calculation Co2, Ch4, n2o

biogenic emissions of Co2 16,196.67 17,896.93 16,799.80 16,678.57

SCoPe 1 - direCt eMiSSionS (tCo2e) GRi G4-en15

20111 2012 2013 2014

ghg emissions 346,935.40 327,123.85  359,559.21 352,422.69

biogenic emissions of Co2 2,557,312.87 2,797,109.23  2,892,186.26 2,304,715.27

gases included in the calculation all were mapped, but brf only emits  Co2, Ch4, n2o and hfCs.

SCoPe 2 - indireCt eMiSSionS (tCo2e) GRi G4-en16

20111 2012 2013 2014 

purchase of electricity and steam2 101,344.51 185,034.60 265,031.29 350,108.19

gases included in the calculation Co2, Ch4, n2o

1 For having set 2011 as the base year for emissions of Scope 1 and 2, it was necessary to incorporate the 2011 emissions of Argentina, which were estimated. In 2013 the first Inventory was made Global 
BRF, including operations in Europe and other continents.
2 The emission factors of electricity acquired in the countries considered in the inventory are collected in the websites of the responsible bodies in each country. For example, in Brazil, the emission factor 
used is that provided by MCT - Ministry of Science and Technology.

1 IIn 2011, the sources included in the calculation of scope 3 were inland logistics and business air trip. From 2012 the waterway logistics and business overland trips were included and in 2014, externally 
treated waste (landfill and composting) were added. 

emissions related to the acquisition of energy 
and steam increased in 2013 and 2014 mainly 
impacted by the increase in the emission factor 
of the brazilian electricity.

bRf invests in waste reduction, recycling and 
reuse of materials during the life cycle of its 
products and industrial processes, with a view 
to greater cost efficiency and reduction of 
impacts. however, there is no standard for 
use of raw materials or recyclable or reusable 
packaging in the company, taking into account 
the regulatory barriers to the use of these 
resources in the food industry.

Monitoring the consumption of materials, both 
by product and by category, is an important 
mechanism for monitoring the efficiency and 
cost of materials flows used by the company, 
since these are directly related to overall 
operating costs.

MAteRiAlS And pAcKAGinG

the company invests in presenting innovations 
that result in less use of materials and greater 
durability. Another highlight of 2014 was the 
beginning of the use of plastic cages with 
recycled material. in the new system, the 
supplier purchases cages to be discarded by 
bRf and produces new cages for transport of 
poultries, with 60% recycled materials

bRf and the industry in general are challenged 
to fully tailor its operations to the national 
Solid waste policy (pnRS), which involves a 
number of improvements in operating axes, 
supply chain and distribution processes, sale 
and post-consumer. 

through participation in the brazilian 
packaging Association (Abre), the main 
representative body of the industry, the 
company has improved processes, such as the 
inclusion of symbols on their packages. the 
action, intensified in 2014 with the inclusion 
of new products and packaging that have 
undergone review, helps to increase the 
participation of consumers in the execution 
of pnRS, separating the waste between dry 
(recyclable) and humid (not recyclable). 
Gradually, all packages will be suitable for the 
new symbology.  

in 2014, bRf continued its partnerships from 
the previous year - with companies specializing 
in technical support and post-consumption 
waste management in recycling cooperatives 

the details of GhG emissions by bRf, by type of gas and 

emission sources can be found in the brazilian GhG protocol 

program and the cdp climate change

Read more in Annex, pages 113 to 115.
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Check out BRF materials 
usage data in section 
Annex, p.115

1The data refer to 2013. The project generates environmental impact in that it allows recycling of the material, reducing greenhouse gas emissions, oil consumption, electricity and quantity of plastic 
waste in landfills. Quantitative data are measured by the supplier of the material, and the data for 2014 will be calculated in July 2015.

one of the environmental priorities of 
bRf, waste management involves from 
the adequacy and provision of materials in 
suppliers, factories and offices to the stage 
of post-consumer. 

due to the complexity of the chain, the 
company develops initiatives to minimize 
losses, improve control of integrated producers 
and find more suitable destination for each 
type of waste. Management references are 
the  Solid waste Management and health Solid 
waste Management plans. for effluent and 
waste, other corporate standards are directed 
- such as the Agricultural  environmental 
Management and Sustainable hog program.

wASte MAnAGeMent

in administrative units, the separation for 
the disposal of organic waste, recyclable 
and non-recyclable is promoted. there are 
also collectors of batteries, and in some of 
the buildings are performed cooking oil and 
electronic waste collection. All distribution 
centers have sorting waste collection 
structures.

due to the characteristics of the waste 
generated by bRf, the main method of 
disposal is composting, which allows for 
organic fertilizer waste processing. in 2014, 
50.6% of the total generated by the company 
had that destination. 

the disposal of class i and ii waste is carried 
out only by properly licensed companies and 
accompanied by destination certificates. 

in addition, environmental staff conducts 
audits of third parties that dispose the waste. 
the main actions to reduce the volume of 
waste were the performance improvement 
industrial processes, dry material collection 
and use of specific waste such as an 
alternative fuel supplementary to biomass.

in every integrated farm (approximately 
13,000 suppliers) of bRf is implemented 
Reverse logistics of Animal health waste 
program. in 2014, we collected 410 tons 
of hazardous waste in the field and in the 
company’s hatcheries. 

the goal for 2014 to reduce by 3% the total 
volume of waste generated by bRf, was 
overcome with a decrease of 7.46% - the 
equivalent to 33,751 tons of waste. 

(wisewaste and cempre) - that promoted 
training in 16 cooperatives in the regions of 
porto Alegre, São paulo, Rio de Janeiro and 
cuiabá. the focus was to improve screening 
processes and packaging identification 
with compositions similar to those of bRf in 
cooperatives, in order to increase its recycling 
rate. the monitoring of trained cooperatives 
will be held for 12 months. the completion of 
the visits is scheduled for the 1st quarter 2015.

other important actions are in the building 
program of centers of recovery of recyclable 
materials in paraná, with approximate 
investments of R$ 120 thousand between 
2013 and 2014; and participation, via the 
brazilian Association of food industry (AbiA), 
the business coalition coordinated by the 
business commitment to Recycling (cempre), 
bringing together other associations of 
various sectors of industry. 

currently, the coalition is awaiting approval 
from the federal government on the reverse 
logistics proposal designed to service its 
determination, which provides for 22% 
reduction in the percentage of recyclable dry 
waste deposited in landfill by 2015.

PaCkaGinG ProJeCtS ConduCted in 2014 GRi G4-en27 reSult

reduction of aluminum in packaging structure of brf’s portfolio products for 1 million units of packages less 164kg of aluminum is consumed and a 
reduction of 29.5 tons of aluminum per year is achieved, which, by the extraction 
process, is equivalent to 132.75 tons of bauxite ore 

Change in:
•	 packaging model
•	 Shipping boxes
•	 board

Consumption reduction of 215 tons of paper/cardboard per year

recyclable film1 •	use of 1,454 tons of packaging recycled in 2013, a reduction of 2,224.62 tCo2e.

•	reduction of 1,773,260 liters of oil. 

•	reduction of 7,931.36 mw of electricity consumption                                                                                

•	reduction of 1,599.4 tons of plastic waste in landfills.

Change in polymeric film thickness for internal transport with the change in thickness of the film, the consumption of polymeric film will 
decrease 30% and 44 tons of polymeric resins will no longer be used

Standardization of the structure and size of feedstock bags reduction of 361 tons of polymeric resins

replacement of chlorinated resins with thermoplastic resins in packages of 
brf’s portfolio product

the packages of brf’s portfolio product no longer consumed 85.4 tons of 
chlorinated resins in 2014

Change in device in package of brf’s portfolio products reduction of 6.4 tons of polymeric resins in 2014

reduction of the weight of the brf’s portfolio products reduction of 31 tons of card/year
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bRf recognizes the importance of preserving 
biodiversity and, despite not having a specific 
policy on the subject, seeks to control 
potential or actual impacts situated in its 
own operations and in the value chain.

in potentially polluting activities, such 
as hatcheries, feed mills and own farms, 
significant impacts on protected areas or 
high biodiversity value are not identified. 
from the survey of geographical locations 
of the company’s activities and mapping 
of areas, a more detailed study of the 
impact of operations on biodiversity 
was started. however, as much as the 
evaluation progressed, aspects not initially 
mapped were found - for instance, the 
complexity of industrial areas where they 
are inserted, having to consider the different 
anthropogenic occupations. thus, it was 
necessary to revise the previously defined 
strategy for conducting the study. from the 

biodiveRSity

decision to adjust the impact analysis scope, 
is inevitable also to review the deadline for 
completion of this work. GRi G4-en12

to better understand and assess its 
environmental externalities, in 2014, bRf 
joined the initiative teSe of the center for 
Sustainability of fundação Getulio vargas 
(Gvces), which proposes to develop strategies 
and tools for the management of impacts, 
dependences, risks and opportunities related 
to ecosystem services.

All areas of bRf applicable to the new 
forest code are following the schedule set 
by the brazilian institute of environment 
and Renewable natural Resources (ibAMA) 
to fit the georeferencing process and the 
Rural environmental Registry (cAR). the 
company monitors the impacts and the 
scope of its area covered by conservation and 
environmental protection policies (read more 
in the section Annex, p. 112, 113).

 in agriculture chain, integrated producers 
are evaluated monthly with the percentage 
indicator of the environmental license 
of properties. the licensing control of 
suppliers is done through the Agricultural 
environmental Management Standard, of the 
integration contract and checklist of Rural 
extension (which evaluates the routines of 
extension, responsible for implementing the 
compliance index in integrated producers, 
focusing on environmental issues).
 

waSte By tyPe and diSPoSal Method GRi G4-en23

disposal

2012 2013 2014

total (t) % Class i Class ii total (t) % Class i Class ii Class i (t) Class ii (t)
total by 

destination % Class i Class ii

Soil 
incorporation 20,089 3.74%

0.08%  
(4.27 t)

0.9992% 
(536,053 t)

55,077 12.18%

0.10% 
(435 t)

99.90% 
(451,928 t)

- 60,828,290 60,828,290 14.5%

0.22%  
(900.17t)

99.78% 
(417,712 t)

landfill 44,480 8.29% 59,531 13.16% 599,870 62,947,370 63,547,240 15.2%

recycling 68,467 12.76% 60,238 13.31% 289,920 81,704,741 81,994,661 19.6%

incineration 55 0.01% 85 0.02% 10,380 258,320 268,700 0.1%

Composting 403,389 75.19% 277,432 61.33% -  211,973.21  211,973.21 50.6%

total 536,480 100% 452,363 100% 900,170  417,711.9  418,612.1 100%

hazardouS waSte tranSPorted (t)    GRi G4-en25

2013 20142

hazardous transported1 435 900.17

hazardous treated 435 900.17

1 Class I waste transported and that do not go beyond the state borders.
2 Significant increase due to the inclusion of animal health waste transport and destination for 
treatment data
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the Annual and Sustainability report 2014 
follows the standards of the Global Reporting 
initiative (GRi), version G4 comprehensive, 
and also has referred to the integrated 
reporting guidelines proposed by the 
international integrated Reporting council 
(iiRc), a group with which the company 
collaborates, participating in the brazilian 
committee for Monitoring integrated 
Reporting. GRi G4-32

indicators and main contents cover the 
period from January 1 to december 31, 
2014, in the annual cycle. bRf declares, with 
bSd consulting support, itself under the 
comprehensive option, according to the GRi 
guidelines, G4 version. in addition to the G4 
indicators, sectoral indicators of food were 
reported for the fourth consecutive year. 
GRi G4-28, G4-29, G4-30

foR the Seventh conSecutive 
yeAR, bRf diScloSeS to 
ShAReholdeRS, eMployeeS And 
otheR StAKeholdeRS theiR 
enviRonMentAl And finAnciAl 
peRfoRMAnce in the GRi Model
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the definition of contents for the report 
considered the commitments made by bRf 
in previous reports, as well as its strategic 
plan, the six pillars of Sustainability and the 
main themes of management. in line with 
the movement of integrated reporting, the 
structure follows the capital model proposed 
by the iiRc considering its financial, built, 
intellectual, human, social and natural 
aspects. in addition, the report has been 
worked so as to point links between forms of 
management (dMAs) proposed by the GRi and 
the business strategy, leaving the connection 
between strategy and management clearer 
for public, following the content guidelines of 
iiRc. GRi G4-18

in 2014, the materiality of bRf went through a 
process of validation and deepening of themes, 
supported by multi-stakeholder panel with 
external and internal publics. Refinement 
changed the description of themes and 
relevant GRi aspects for disclosure in this 
report (read more on pages 70 and 71). 

Again, the G4 guidelines are considered for 
construction and reporting of indicators. Any 
discrepancy or changes in scope are described 
in footnotes. GRi G4-18, G4-22, G4-23

As to the financial statements, the data are 
presented according to brazilian standards 
and ifRS (international financial Reporting 
Standards), in line with “Comissão de Valores 
Mobiliários” (cvM) and Security exchange 
comission (Sec) instructions and were audited 
by ernst&young Auditores independentes. 
GRi G4-33

the financial indicators cover all operating 
units and subsidiaries of the company. 
environmental information follows corporate 
standards and includes brazil, Argentina 
and europe. labor indicators include brazil 
and units abroad, while on the suppliers and 
the community have focused on national 
operation. the GhG emissions inventory for 
bRf operations in brazil, europe and Argentina 
was also audited by KpMG. GRi G4-17
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1. Calculation basis 2014 (value in r$ million)* 2013 (value in r$ million)

net revenue (nr) 31.727 30.521

operating income (or) 2.609 1.960 

payroll (fbp) 4.549  4.475

2. internal social indicators
value (r$ 

million)  % on nr % sobre rl
value (r$ 

million) % on FPB % on nr

food 290.38 6.38% 0.915% 174,54 3.90% 0.572%

Compulsory social charges 951.78 20.92% 3.000% 894,11 19.98% 2.929%

private pension 17.39 0.38% 0.055% 16,98 0.38% 0.056%

health 139.66 3.07% 0.440% 128,16 2.86% 0.420%

health and safety at work 10.24 0.23% 0.032% 7,96 0.18% 0.026%

education, training and professional development 23.30 0.51% 0.073% 29,45 0.66% 0.096%

transportation 117.08 2.57% 0.369% 109,35 2.44% 0.358%

Culture 68.49 1.51% 0.216% 0,00 0.00% 0.000%

day care or day care allowance 4.42 0.10% 0.014% 4,22 0.09% 0.014%

profits or income sharing 67.90 1.49% 0.214% 5,20 0.12% 0.017%

others 54.30 1.19% 0.171% 37,67 0.84% 0.123%

total - internal social indicators 1,744.94 38.36% 5.500% 1,407.64 31.46% 4.612%

3. external social indicators
value (r$ 

million) % on or % on nr
value (r$ 

million) % on or % on nr

education 0.06 0.00% 0.000% 0,10 0.01% 0.000%

Culture 0.69 0.03% 0.002% 0,42 0.02% 0.001%

health and sanitation 0.00 0.00% 0.000% 0,00 0.00% 0.000%

Sport 80.99 3.10% 0.255% 47,69 2.43% 0.156%

fighting hunger and food safety 56.17 2.15% 0.000% 0,00 0.00% 0.000%

others 3.90 0.15% 0.012% 2,62 0.13% 0.009%

total contributions for society 141.87 5.44% 0.447% 50,83 2.59% 0.167%

taxes (excluding social charges) 3,304.92  126.67% 10.417% 3.202,28 163.38% 10.492%

total - external social indicators 3,446.79 132.11% 10.864% 3.253,11 165.98% 10.659%

4. environmental indicators
value (r$ 

million) % on or % on nr
value (r$ 

million) % on or % on nr

investments related to production/operation 208,41 7.99% 0.66% 212.00 10.82% 0.69%

investments in programs and/or external projects 0,00 0.00% 0.00% 0.00 0.00% 0.00%

total investments in environment 208,41 7.99% 0.66% 212.00 10.82% 0.69%

regarding the establishment of "annual goals" to minimize 
waste, general consumption in production/operation and 
increase efficiency in the use of natural resources, the company

( ) has no targets 
( ) achieves 0-50%
( ) achieves 51-75% 
(x) achieves 76-100%

( ) has no targets 
( ) achieves 0-50%
( ) achieves 51-75% 
(x) achieves 76-100%

SociAl RepoRt ibASe
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5. indicators of the staff (thousand) 2014 2013

number of employees in the end of the period 104,777 110,138

number of admissions during the period 32,136 32,581

number of apprentices 1,321 1,211

number of outsourced employees 8,502 9,395

number of trainees 355 373

number of employees over 45 years of age 15,824 15,434

number of women working in the company 41,622 43,251

% of management positions held by women 18.0% 19.9%

number of black people working in the company 4,793 4,666

% of management positions held by black people 1.38% 1.30%

number of people with disabilities or special needs 1,856 1,801

6. relevant information relating to the exercise of corporate citizenship 2014 2013

ratio between the highest and lowest salary in the company 44 times 44 times

total number of work accidents with lost time: 335 
without lost time:  1.914 
death: 3

with lost time: 362 
without lost time: 1.863 
death: 5

Social and environmental projects developed by the company 
were defined by:

( ) officers (x) officers and managers ( ) all of the 
employees

( ) officers (x) officers and managers ( ) all of the 
employees

the safety and health standards in the workplace were defined 
by:

( ) officers and managers ( ) all of the employees (x) 
all + Cipa

( ) officers and managers ( ) all of the employees (x) 
all + Cipa

as for freedom of association, the right to collective bargaining 
and internal representation of workers, the company:

( ) does not get involved ( ) follows the ilo standards 
(x) encourages and follows ilo

( ) does not get involved ( ) follows the ilo standards 
(x) encourages and follows ilo

the private pension plan covers: ( ) officers ( ) officers and managers ( x) all of the 
employees 

( ) officers ( ) officers and managers ( x) all of the 
employees  

the share of profits or income includes: ( ) officers ( ) officers and managers ( x) all of the 
employees

( ) officers ( ) officers and managers ( x) all of the 
employees

when selecting suppliers, the same ethical and social and 
environmental responsibility adopted by the company: ( ) are not considered ( ) are suggested (x) are required ( ) are not considered ( ) are suggested (x) are required

as to the participation of employees in volunteer programs, the 
company:

( ) does not get involved ( ) supports (x) organizes and 
encourages

( ) does not get involved ( ) supports (x) organizes and 
encourages

total number of complaints and criticism from consumers: in the company: private
at procon: private
in court: private

in the company: nd
at procon: 10
in court: 100%

% of complaints and criticisms answered or solved: in the company: 99%
at procon: 100%
in court: 100%

in the company: 100%
at procon: 30%
in court: 100%

total added value to distribute (in r$ millions): 13,753 11,675

distribution of value added (dva) employees: 30% 
government: 25%
 third-parties: 23%
Shareholders: 15%

employees: 38% 
government: 32% 
third-parties: 20% 
Shareholder: 9%

7. other information 2014

internal social indicators of food: in value reported in 2013, it was not considered a basic basket, one of the most representative and that comes close to 100 million. for 2014, these 
data are being considered.

internal social indicators of education, training and development: used the book value of the account courses + 30% of the estimated value for travel + 10% with other expenses 
such as materials, space rentals, coffee and snacks.

other internal social indicators in the year 2014 used the accounting accounts valuation employee, benef. to retirees, life insurance in group, other benefits, quality of life, school 
allowance and expatriates.

*the reported numbers include dairy operation, but to analyze the data it should be considered according to financial statements and information below:
net revenue Continued operations: 2014 - r$29,007
dairy net revenue: 2014 - r$2,720 
operating revenue Continued operations: 2014 - r$2,488
operating revenue - dairy: 2014 - r$121
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GRi SuMMARy
General Content

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Strategy and 
analysis

g4-1 message from Ceo 12, 13

g4-2 description of key impacts, risks and opportunities 12, 13, 22, 24, 34
organizational 
profile

g4-3 organization name 16

g4-4 primary brands, products and/or services 16
g4-5 of headquarters headquarters

rua jorge tzachel, 475
88301-600 itajaí – SC – brasil
Corporate office
rua hungria, 1.400 – 5º andar
01455-000 São paulo – Sp – brasil

g4-6 Countries where the main operating or more relevant 
units for the aspects of sustainability of the report

16

g4-7 type and legal nature of property 17
g4-8 markets where the organization operates 16, 18, 19, 47
g4-9 Size of the organization 6, 17, 18, 19
g4-10 profile of employees 18, 19, 63, 64 6
g4-11 percentage of employees covered by collective 
bargaining agreements

63 3

g4-12 description of the organization's supply chain 78, 
the estimated monetary value of payments 
made is strategic information to brf, it opens 
to the market the trading methodology of 
purchase areas. 

g4-13 Significant changes regarding size, structure, 
ownership interest and supply chain

23, 24

g4-14 description about how the organization adopts the 
approach or the precautionary principle

34 7

g4-15 letters, principles or other externally developed 
initiatives

25, 77

g4-16 participation in associations and organizations 77
aspectos materiais 
identificados e 
limites

g4-17 entities included in the consolidated financial 
statements and entities not covered by the report

99

g4-18 report content definition process 99
g4-19 list of material issues 10, 11
g4-20 limit, inside the organization, of every material 
aspect

10, 11

g4-21 limit, outside the organization, of every material 
aspect

10, 11

g4-22 restatements of information provided in previous 
reports

99, 
the continuous process of adopting iirC 
guidelines for integrated reporting and the 
improvement in the gri g4 guidelines can 
affect the comparability of data in reason of 
concepts. other reasons are the scope changes, 
like some environmental indicators and hSe. 
another change that may affect comparability 
is the change of concept adopted, as the case 
of Complaints mechanisms due to internal 
restructuring. all reformulations are indicated in 
footnotes.

g4-23 Significant changes in the scope and limits of material 
respects in relation to previous reports

99

engajamento de 
stakeholders

g4-24 list of groups of stakeholders engaged by the 
organization

70

g4-25 base used for the identification and selection of 
stakeholders for engagement

70

g4-26 approach to engage stakeholders 32, 33, 62, 70, 71, 73, 
in addition to the consultation and engagement 
processes there are actions developed by 
brf institute in neighboring communities. 
these include monitoring visits, meetings and 
negotiations with partners and stakeholders, 
dissemination actions, internal and external 
communications, public events of mobilization 
and service, corporate voluntary, participatory 
diagnosis, training, seminars and qualifications. 

g4-27 key issues and concerns raised during the 
engagement by group of stakeholders 

71

report Profile g4-28 reporting period 98
g 4-29 date of most recent previous report 98
g4-30 reporting cycle 98
g4-31 Contact for questions about the report or its contents doubts about this document: (55 11) 2322-5052 / 

5061 / 5048 or e-mail acoes@brf-br.com. 
g4-32 option of applying the guidelines and location of the 
gri table

98
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aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Governance g4-33 policy and current practice with regard to seeking 
external assurance for the report

99

g4-34 governance structure of the organization 26, 27 1 a 10
g4-35 process of delegation of senior governance body for 
economic, environmental and social issues

26, 27, 66

g4-36 positions and executive functions responsible for 
economic, environmental and social issues

27

g4-37 consultation processes between stakeholders and 
the senior governance body in relation to economic issues, 
environmental and social issues

32

g4-38 composition of the senior governance body and its 
committees

26

g4-39 president of the senior governance body 27
g4-40 criteria for selection and appointment process for the 
senior governance body and its committees

26, 27 3

g4-41 process prevention and management of conflicts of 
interest

these situations are addressed under the 
Code of ethics and Conduct and the articles of 
association. 

g4-42 paper of the senior governance body and the 
executive in policy development and impact management 
goals

27

g4-43 measures taken to increase awareness of the senior 
governance body on economic, environmental and social 
issues

wide disclosure of annual and Sustainability 
report, communication in website and disclosure 
of social and environmental programs in the 
regions of operation.

g4-44 self-assessment processes of the senior governance 
body's performance

27

g4-45 responsibilities for implementing economic, 
environmental and social policies

27, 34, 62

g4-46 role of governance in analyzing the effectiveness of 
the organization's risk management processes for themes

34

g4-47 frequency with which the senior governance body 
analyzes the impacts, risks and opportunities

22

g4-48 Senior responsible for formally adopting the 
sustainability report and ensure coverage of all material 
respects

71

g4-49 process adopted to communicate critical concerns to 
the senior governance body

33

g4-50 nature and total number of critical concerns 
communicated to the senior governance body and solutions 
adopted

32

g4-51 linkage between compensation and the 
organization's performance, including social and 
environmental

22, 
the total compensation paid to executive officers 
and directors in 2014 (salaries, participation 
in profits payments and benefits) was r$ 42.7 
million. the composition of the remuneration 
includes fixed values and profit sharing, and 
benefits; in 2014, a benefit was also paid to 
former executive officers (in line with note 
24.2.4 of brf financial Statements). Since 2006, 
the adopted methodology relates the to profit 
sharing with a multiple of the monthly salary 
of the officer, considering various financial 
indicators, such as value added, ebitda and 
annual budget, providing a ceiling for the 
amount paid to executives.

g4-52 participation of consultants (internal and 
independent) in determining remuneration

brf determines the remuneration of all its 
jobs through international and independent 
consulting methodology. the compensation 
consultants support the Committees attached to 
the board of directors and the hr team.

g4-53 Consultations with stakeholders on compensation 
and its application in the organization's policies

27

g4-54 proportional ratio between the highest salary and the 
overall average of the organization, by country

the highest paid individual receives 44 times 
more than the average salaries of all other 
employees.

g4-55 proportional ratio between the increase of highest 
salary and the overall average of the organization, by 
country

in brazil, the highest paid individual received an 
increase of 53.85%, while the average increase 
for all other employees stood at 14.0%. 

ethics and integrity g4-56 values, principles, standards and organizations 
performance standards

17, 32 10

g4-57 internal and external mechanisms of guidance on 
ethics and compliance

32, 33 10

g4-58 internal and external mechanisms to communicate 
concerns about unethical behavior

32 10
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SPeCiFiC Content
eConoMiC CateGory

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

g4-dma management approach 77, 78, 79, 80
outsourcing and 
purchase

g4-fp1 percentage of purchased volume of suppliers in 
accordance with the organization purchasing policy

78 8

g4-fp2 percentage of purchased volume which is in 
line with internationally recognized standards and 
certifications, described by type of certification.

annex 111 8

economic 
performance

g4-dma management approach 44, 45, 52 - 57

g4-eC1 direct economic value generated and distributed 52 - 57 8
g4-eC2 financial implications and other risks and 
opportunities from climate change

35, 94 7 8

g4-eC3 Coverage of the benefit pension plan the benefits of income paid by the plan are funded 
directly by the reserves already established in the 
plans. in 2014, brf made a total of r$ 13,998,776.42 
in contributions. participants effected a total of r$ 
17,415,697.85.
the contribution percentage defined in the plans i, 
ii and iii follows the following criteria: for plan i the 
contribution specified in the regulation is 0.70% on the 
portion of the wage of up to 10 urbf (reference unit 
brazil foods, which today is equivalent to r$ 4,158.80) 
and 3.70% on the surplus portion of the salary, if any. 
the sponsor’s contributions are made on the basic 
contribution of the participants and according to the 
following scale: up to 50 years, 100% of the participant’s 
basic contribution; 51 on 200% of the participant’s basic 
contribution. 
the contribution percentage defined in the plans i, 
ii and iii follows the following criteria: for plan i the 
contribution specified in the regulation is 0.70% on the 
portion of the wage of up to 10 urbf (reference unit 
brazil foods, which today is equivalent to r$ 4,158.80) 
and 3.70% on the surplus portion of the salary, if any. 
in both plans (ii and iii) the sponsor’s contribution 
corresponds to 100% of basic contribution made by the 
participants.

8

g4-eC4 Significant financial assistance received from 
government 

tax incentives are confidential information. brf enjoys 
fiscal and financial incentives at the federal, state and 
local levels, as production incentives or local marketing 
and socioeconomic development of the regions, and 
normally in return for investments in generation of 
direct and indirect jobs. 

indirect economic 
impacts

g4-dma management approach 73 - 76

g4-eC7 impact of infrastructure investments offered for 
public benefit 

75, 76 1,8

g4-eC8 description of significant indirect economic 
impacts 

24, 73, 76 1,9

Purchasing Practices g4-dma management approach 77, 78
g4-eC9 policies, practices and proportion of expenses 
with local suppliers

annex 116

environMental CateGory

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Materials g4-dma management approach 95, 96
g4-en1 materials used, described by weight or volume annex 115 7,8 7
g4-en2 percentage of materials used from recycling annex 115 8 7

energy g4-dma management approach 92, 93
g4-en3 energy consumption inside the organization 93, annex 114 7,8 7
g4-en4 energy consumption outside the organization annex 114 8 7
g4-en5 energy intensity 92 8 7
g4-en6 reduced energy consumption annex 115 8,9 7
g4-en7 reductions in energy requirements of products 
and services

in 2014, brf began development of tools to assess the 
environmental impact of products, prioritizing aspects 
water and carbon, also considering the energy issue.

7

water g4-dma management approach 90, 91
g4-en8 total water withdrawal by source 90 7,8 7
g4-en9 water sources significantly affected by 
withdrawal of water

91, annex 112 8 7

g4-en10 percentage and total volume of water recycled 
and reused

91, annex 112 8 7
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aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Biodiversity g4-dma management approach

97, annex 113, 
brf is conducting an impact study on biodiversity, which 
suffered schedule and scope change

g4-en11 location and size of area owned 8 7
g4-en12 Significant impacts on biodiversity of activities, 
products and services

8 7

g4-en13 habitats protected or restored 8 7
g4-en14 total number of species included in the iuCn 
red list and other conservation lists 

8 7

emissions g4-dma management approach 94, 95
g4-en15 direct emissions of greenhouse gases 95 7, 8 7
g4-en16 indirect emissions of greenhouse gases from 
energy acquisition

95 7, 8 7

g4-en17 other indirect emissions of greenhouse gases 95 7, 8 7
g4-en18 intensity of emissions of greenhouse gases annex 113 8 7
g4-en15 reduction of emissions of greenhouse gases 94 8,9 7
g4-en20 emissions of substances that deplete the ozone 
layer

annex 113 7, 8 7

g4-en21 emissions of nox, Sox and other significant air 
emissions

94, annex 113 7, 8 7

effluents and waste g4-dma management approach 92, 96, 97
g4-en22 total water discharge, described by quality and 
destination

92 8 7

g4-en23 total weight of waste by type and disposal 
method

97 8 7

g4-en24 total number and volume of significant spills 92 8 7
transported g4-en25 weight of waste deemed 
hazardous

97,
brf conducts collection of hazardous waste, 
transporting them and allocating them according to 
environmental legislation. partners who receive these 
residues are constantly audited to ensure they are with 
processes and documentation updated.

8 7

g4-en26 protection and biodiversity index of water 
bodies and habitats

all receiving waters where effluents are discharged 
have depuration conditions controlling impacts and 
occurrences. data of effluent emissions are weighted in 
environmental Compliance index (iCa), and analyzed 
monthly.

8 7

Products and 
services

g4-dma management approach 95, 96

g4-en27 initiatives to mitigate environmental impacts 96 7, 8, 9 7
g4-en28 percentage of products and packaging 
materials reclaimed by product category

brf does not have the control of percentage of returned 
containers,since the projects of reverse logistics of 
Solid waste in early stage. annually it will be reported 
the development of initiatives and possible quantity for 
the data.

8, 9 7

Compliance g4-dma management approach 32, 33
g4-en29 value of fines and total number of sanctions for 
noncompliance with laws 

the lawsuits are considered significant when the 
amounts involved are greater than r$ 250,000 or when 
the matter may expose the image of brf and/or create 
relevant precedents. 
in 2014, two police investigations were initiated due 
to environmental events, the first resulting in r$ 
2,966,396.14 in significant fines and 11 non-monetary 
sanctions. there was an increase in the number of events 
recorded in units during the year, with a reduction in the 
severity, compared with 2013. most non-compliance was 
related to compliance with environmental regulations 
and the effluent emissions standards. the cases were 
promptly resolved and are currently on trial.

transportation g4-dma management approach 79
g4-en30 Significant environmental impacts related to 
transportation of goods and workers

79 8 7

General g4-dma management approach 88, 89
g4-en31 total investments and spending on 
environmental protection

89 7, 8, 9

environmental 
assessment of 
suppliers

g4-dma management approach 78,79, 80

g4-en32 percentage of new suppliers selected based on 
environmental criteria

78, 79, 80 8 7

g4-en33 significant, actual and potential negative 
environmental impacts in the supply chain 

78, 79 8 7

Mechanisms of 
complaints regarding 
environmental 
impacts

g4-dma management approach 32, 33

g4-en34 number of complaints related to environmental 
impacts 

32, 33 8
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SoCial CateGory - laBor PraCtiCeS and deCent work

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

employment g4-dma management approach 60, 61, 63
g4-la1 total number of new hires and employee and 
turnover rates

63, annex 109 6 3, 5

g4-la2 Comparison of benefits to full-time and 
temporary employees

63 3, 5, 6

g4-la3 rates of return to work and retention after a 
maternity/paternity leave

63 6 3, 5, 7

health and safety at 
work

g4-dma management approach 66, 67, annex 110

g4-la5 percentage of employees represented in formal 
safety and health committees 

66 6

g4-la6 rates of injury, occupational diseases and lost 
days 

66, 67 6

g4-la7 employees with high incidence or high risk of 
diseases related to their occupation

66 6

g4-la8 issues related to health and safety covered by 
formal agreements with trade unions

67 6

training and 
education

g4-dma management approach 65

g4-la10 programs for skills management and lifelong 
learning

65

diversity and equal 
opportunities

g4-dma management approach 64

g4-la12 Composition of governance bodies and 
discrimination of employees per employee category

annex 110 6 3

evaluation of 
suppliers in labor 
practices

g4-dma management approach 78, 79, 80

g4-la14 percentage of new suppliers selected based on 
criteria related to labor practices

78, 79, 80 6 3

g4-la15 significant, actual and potential negative 
impacts to labor practices in the supply chain

78, 79 6 5

Mechanisms of 
complaints related 
to labor practices

g4-dma management approach 32, 33

g4-la16 number of complaints related to labor practices 
recorded through formal mechanism

32

SoCial CateGory - huMan riGhtS

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Child labor. g4-dma management approach 78, 79, 80, 
integrated producers represent very low risk in terms of 
measures and procedures to minimize this condition of 
the social aspect.

g4-hr5 operations and suppliers with risk of occurrence 
of child labor and measures taken

78 5

Forced or slave labor; g4-dma management approach 78, 79, 80, 
integrated producers represent very low risk in terms of 
measures and procedures to minimize this condition of 
the social aspect.

g4-hr6 operations and suppliers identified with forced 
labor risk or compulsory labor and measures taken

78 4

Supplier evaluation 
in human rights 

g4-dma management approach 78, 79, 80

g4-hr10 percentage of new suppliers selected based on 
criteria related to human rights

78, 79, 80 2

g4-hr11 significant, actual and potential negative 
impacts in human rights in the supply chain and 
measures taken

78, 79 2

Mechanisms for 
complaints to 
human rights

g4-dma management approach 32, 33

g4-hr12 number of complaints related to impacts on 
human rights recorded, processed and resolved

32 1
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SoCial CateGory - SoCiety 

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

local communities g4-dma management approach 73, 74, 75, 76
g4-So1 percentage of operations with the local 
community engagement programs, impact assessment 
and local development

73, 74, 75, 76, annex 111 1 1, 2, 4, 5, 6, 8

g4-So2 operations with significant, actual and potential 
negative impacts, in local communities

73, 74 1 1, 2, 4, 5, 6, 
8, 9

Fighting corruption g4-dma management approach 32, 77, 
having been identified as material only along the 
multistakeholder consultation in 2014, and because 
of the structuring of the fraud prevention board, the 
indicators related to this aspect will be enhanced for 
disclosure in the next cycle. in this report, we present 
essentially forms of management.

g4-So3 units analyzed for risks related to corruption 10
g4-So4 percentage of employees trained in anti-
corruption policies and procedures 

10

So5 g4-confirmed cases of corruption and measures 
taken

10

Public policies g4-dma management approach 77
g4-So6 policy of financial contributions to political 
parties, politicians, institutions 

77 10

unfair competition g4-dma management 
approach

brf condemns all forms of unfair competition, as 
provided for in its Code of ethics and Conduct and the 
Code of Conduct for suppliers. in 2014 there was no 
lawsuit for unfair competition, trust and monopoly 
practices and their outcomes.

g4-So7 total number of legal actions for anticompetitive 
behavior

10

Compliance g4-dma management approach 32, 33
g4-So8 monetary value of significant fines and total 
number of non-monetary sanctions

r$ 7.7 million in penalties have been applied as a result 
of noncompliance with laws and regulations. regarding 
sanctions, there was interdiction Strechaderias in marau 
(rS) unit and a ban on poultry packaging sector and 
pork slaughterhouse. fines and penalties related to 
beginning of effectiveness of nr36 of the refrigerators in 
2013, with intensification of surveillance in 2014.

g4-dma management approach 78, 79, 80
Supplier evaluation 
on impacts on 
society

g4-So9 percentage of new suppliers selected with 
criteria of impacts on society

78, 79, 80

g4-S10 significant, actual and potential negative impacts 
in human rights in the supply chain in society and 
measures taken

78, 79

Mechanisms 
of complaints 
regarding impacts on 
society

g4-dma management approach 32, 33

g4-So11 Complaints related to impacts on society 
recorded, processed and resolved through formal 
mechanism

32
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SoCial CateGory - liaBility For the ProduCt  

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

Customer health and 
safety

g4-dma management approach
82 - 85 1, 4, 5

g4-pr1 assessment of impacts on health and safety 
during the product and services life cycle 84
g4-pr2 non-compliance related to the impacts of 
products and services

in 2014, brf received five reports/assessments of 
problems related to consumer health and safety, 
but none resulted in payment of a fine or warning. 
in addition, brf signed 01 conduct adjustment term 
with Sedecon due to problems in the distribution and 
marketing of skimmed uht milk, brand elegê, in rio de 
janeiro. among other obligations brf paid a fine in the 
amount of r$ 150,000.00.

g4-fp5 percentage of production volume manufactured 
in sites certified by third parties in accordance with 
internationally recognized standards 

annex 111,
in 2014, we requested accreditation to iSo 17025 for 
scope of microbiology and physical Chemistry in the 
laboratories of uberlândia, marau, Capinzal, Carambeí, 
videira, Chapecó, Concordia and toledo, and the units 
of uberlândia and marau have already been assessed 
and are waiting for the process to finish; the others are 
awaiting evaluation. for 2015, we intend to forward the 
accreditation application in iSo 17025 for the rest of 
brazil laboratories, totaling 100% of laboratories with 
accredited scopes. 

g4-fp6 percentage of total sales volume of consumer 
products, by product category, which have reduced 
saturated fat, trans fat, sodium and added sugars

84

g4-fp7 percentage of total sales volume of consumer 
products, by product category, that contain increased 
nutritious ingredients and food additives such as fiber, 
vitamins, minerals, phytochemicals and functional.

84

labelling of products 
and services

g4-dma management approach 82, 83

g4-pr3 type of information about products and services 
required by procedures

83 8

g4-pr4 non-compliance related to the labeling of 
products and services

because of a decision by proCon/mg, which kept the 
tax delinquency notice due to alleged defects of quality 
and information on the labeling of the product biofibras 
a lawsuit seeking the annulment of the administrative 
decision was filed. the action is in the initial/instruction 
phase.

g4-pr5 research results measuring customer 
satisfaction

85, annex 116

Compliance g4-dma management approach 32, 33
g4-pr9 fines for non-compliance concerning the 
provision and use of products and services 

in 2014, there were no significant fines (convictions) 
or non-monetary judicial sanctions in Civil litigation, 
due to non-compliance related to supply and use 
of products. in the year, brf suffered public civil 
action filed by procon due to news in the media about 
elegê milk supposedly unfit for consumption; police 
investigation for determination of pension crime; and 
public civil action (collective damages) for alleged 
product unfit for consumption, which discusses 
incidence of water and formaldehyde in milk in may 
2013. 

aniMal welFare - SeCtor SuPPleMent 

aspect description Page/response/omission
Global 
Compact

Millennium 
Goals

g4-dma management approach 78, 79, 80, 81
Breeding and 
genetics

g4-fp9 percentage and total of animals raised and/or 
processed, by species and breed type

46

Breeding g4-fp10 policies and practices, by species and breed, 
related to physical changes and use of anesthetics

81

g4-fp11 percentage and total of animals raised and/or 
processed, by species, breed and type of
housing

annex 116

g4-fp12 policies and practices regarding the use of 
antibiotics, anti-inflammatory, hormones and/or 
treatments for growth, by species and breed

81

handling, transport 
and slaughter

g4-fp13 total number of incidents of significant non-
compliance with laws and regulations and adherence to 
voluntary standards related to transport, handling and 
slaughter practices of terrestrial and aquatic animals

in 2014 there were 13 cases of assessments, 3 with 
fines totaling r$ 6,816.03. the assessments are due 
to problems in transportation and related to animal 
welfare.
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AnneX 
in this section, we present tables and information that supplements the 
answer to GRi indicators reported throughout the report.

people - hiRinG And diSMiSSAlS  GRi G4-lA1

hirinG and diSMiSSalS By reGion

2013 2014

hiring dismissals hiring dismissals

north 74 85 96 77

northeast 1,140 840 1,042 966

west 13,390 13,689 11,365 12,220

Southeast 5,506 7,095 5,269 6,194

South 12,471 15,065 15,563 16,488

abroad n/a n/a 828 1,106

hireS By Gender

20131 2014

Male Female Male Female

total number 19,314 13,267 19,808 14,355

rate (%) 18.20% 12.50% 18.90% 13.70% 

dismissals (total number) 21,840 14,934 22,040 15,011

1 For 2013, information from abroad were not recorded.

hireS Per aGe

2013 2014

less than 
30 years 

old
30 - 50 

years old
More than 

50 years old

less than 
30 years 

old
30 - 50 

years old

More than 
50 years 

old

total number 22,738 9,532 311 25,177 8,723 263

rate (%) 21.40% 9.00% 0.3% 24.03% 8.33% 0.25% 

turnover rate

2012 2013 20141

number of dismissals 35,385 36,774 37,051

turnover rate 2.34% 2.36% 3.53%

1 New scope: In this date information from abroad are being considered, which were not covered in 2012 and 2013.

turnover Per aGe

2013 2014

less than
 30 years old 30 - 50 years old

More than 
50 years old

less than 
30 years old 30 - 50 years old

More than 
50 years old

total number 21,747 13,993 1,034 22,747 13,257 1,047

+ info
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people - diveRSity   GRi G4-lA12

people – “SSMA” MAnAGeMent SySteM (hSe)

StaFF Per Gender, aGe, MinoritieS and other diverSity indiCatorS

2013 2014

total women Men
up to 30 

years old
30 - 50 

years old

More 
than 50 

years old total women Men
up to 30 

years old
30 - 50 

years old

More 
than 50 

years old

officers 49 6 43 0 33 16 44 4 40 0 39 5

managers 513 94 419 11 444 58 499 95 404 17 444 38

Supervisors and 
coordinators 1,946 338 1,608 204 1,616 126 2,274 428 1,906 253 1,931 150

administrative 11,322 5,237 6,085 4,628 6,173 521 10,085 4,687 5,338 4,034 5,629 362

operating 96,308 37,570 58,738 39,680 50,558 6,070 91,875 36,408 55,467 37,010 49,449 5,416

total 110,138 43,245 66,893 44,523 58,824 6,791 104,777 41,622 63,155 41,314 57,492 5,971

Percentage 100% 39% 61% 40.40% 53.40% 6.20% 100% 40% 60% 39% 55% 6%
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coMMunity RelAtionS

food SAfety

enGaGeMent ProGraMS, iMPaCtS ManaGeMent and develoPMent gri g4-So1

2013 2014

Coverage of the 
operation execution in operating Committees BrF institute

Coverage of the 
operation 

execution in operating Committees 
BrF institute

inspira 48% 54% 37% 54%

Comunidade ativa 17% 26% 23% 35%

estação digital 2% 3% 2% 3%

reciclação 0% 0% 0% 0%

voluntários brf 65% 100% 65% 100%

portas abertas - - 65% 100%

inspira Comunidade - - 4% 5%

PurChaSe in aCCordanCe with international StandardS and CertiFiCationS1 gri g4-fp2

2013 2014 

Suppliers 
areas

types of 
Materials

% of the purchased 
volume from 
suppliers in 
accordance with 
internationally 
recognized 
certifications 

Geographical 
origin

name of 
internationally 
recognized 
certification

% of the purchased 
volume that is in 
accordance with 
this internationally 
recognized 
certification

types of certified 
products purchased

Geographical 
origin

agricultural pork, poultry 100% national 100% porks and poultry national

Supplies direct, indirect 
materials and 
services

de 80% a 100%2 national de 80% a 100%2 ppe, safety systems, 
maintenance 
materials, electrical 
equipment, etc.

nationalized 
and imported

grains, meals 
and oils

Soybean meal 90.10% mt, go, mS, pr, 
SC and rS

european biofuels 
directive (eu-red), 
iSCC (international 
Sustainability and 
Carbon certification) 
haaCCp, iSo 14001, 
iSo 18001, rtrS, 
gmp+.

88.83% Soybean meal ba, go, mg, 
mS, mt, pi, pr, 
rS and Sp

Soy oil 65.70% mt, go, mS, pr, 
SC and rS

73.50% Soybean oil ba, go, mg, 
mS, mt, pi, pr, 
rS, Sp e SC

palm oil 87.20% asia and South 
america

rSpo 98.70% palm oil pa, Sp e 
Singapure

dairy milk 100% rS, SC, pr, mg, 
mS, pe e al

mapa
in62

100% in natura milk rS, SC, pr, mg, 
go, mS, pe e al

1 The total volume of purchases is considered strategic information because it involves negotiating methodology of purchase areas.
2 Change from 80% to 100% depending on the category mapped by supply purchase area

third-Party CertiFiCationS, aCCordinG to internationally reCoGnized StandardS in Food SaFety ManaGeMent SySteM          
gri g4-fp5

2014

units (Brazil)
domestic 

market
Foreign 
market

Final product certifications:

brC Chapecó, toledo, Concórdia, Serafina Corrêa, uberlândia, várzea, Capinzal, francisco beltrão, mineiros,       
marau e rio verde 9% 13%

ifS Chapecó, toledo, Concórdia, uberlândia, várzea, Capinzal, mineiros, marau e rio verde 8% 12%

Certifications of raw material:

globalgap Chapecó e marau

alofree* Capinzal, marau, mineiros, Serafina Corrêa, toledo e uberlândia

iSo 17025:2005* lab. jundiaí
* they are not food safety audits

** In addition to the food safety-related certifications, some units have certification ISO 9001, ISO 14001, OHSAS 18001, Halal and Kosher (dairy). For 2014, ISO 17025 certification will be extended 
to laboratories of Marau, Uberlândia and Carambeí. And already requested certification of laboratories of Videira, Capinzal and Concordia. There is also certified units in Argentina and Europe in BRC 
(Martinez, Oosterwolde, Rio Cuarto, Wrexham), IFS (Oosterwolde, Wrexham), ISO 22000 (Baradero) and Dutch HACCP (Lavallol, Villa Mercedes).
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enviRonMentAl MAnAGeMent - wAteR

enviRonMentAl MAnAGeMent - biodiveRSity

water reCyCled and reuSed  (m3)gri g4-en10

water sources 2011 2012 2013 2014

total recycled water - - 9,725,337 7,705,400.04

total water reused - - 6,508,584 7,789,513.78

total water reused/ recycled 15,486,705 15,723,175 16,233,921 15,494,913.82

% of reuse 19.91% 20.43% 19.85% 20.62%

water SourCeS aFFeCted By withdrawal oF water - Per unit1  gri g4-en9

Source size in ³ Presence in protected area Biodiversity value  
value for local communities 
and indigenous peoples

Capinzal (SC) 13,140,000 yes n/a n/a

marau alves (rS) 23,652,000 yes n/a n/a

Chapecó (SC) 14,941,756,8 yes n/a n/a

dois vizinhos (pr) 13,400,000 yes n/a n/a

Carambeí (pr) 17,250,192 yes n/a n/a

várzea grande (mt)2 29,802,150,720 yes n/a n/a

Concórdia (SC) 14,065,056 yes n/a n/a

dourados (mS) does not capture surface source
1 Criteria to define this list as sources affected was the withdrawal above 5% of the total flow of the source (River)..
2The unit of Várzea Grande has capture above 5% of river flow and Dourados captures underground source. They were mentioned for being in RAMSAR list.

Position of protected areas in 2014 gri g4-en11

State activity
total land   
area (m²)

Size of 
protected    
area (m²)

aPP area 
inside the 

organizations 
area (m²)

aPP adjacent 
areas to the 

area of the 
organization   

(m²)

highly 
conserved 

area inside the 
organizations 

area (m²)

minas gerais dairy, hatchery, multiplier of pork, Spl, turkey 
growing, broiler breeders (growing and production), 
multiplier of pork, chicken growing and production 
(grandparents), turkeys production, feed mill, 
margarine, Slaughter of pork, milk Cooling Station 76,229,178.00 10,389,550.52 10,005,752.00 251,152.00 -

goiás poultry refrigerator, feed mill, reforest, 
industrialized food, hatchery, dairy,farms 44,424,160.00 7,920,705.00 2,889,970.00

-

7,914,152.00

montevidiu(grain storage) 126,000.00 industrial

planalto verde(grain storage) 328,200.00 industrial

mato grosso egg growing and production, Cut poultry Creating, 
Cattle/industrialized, Chickens refrigerator 24,996,862.00 7,004,773.00 6.977.240,00 - 6,495,140.00

mato grosso 
do Sul

Slaughtering of poultry, feed mill, hatchery, dairy
760,996.52 71,000.00 70,000.00 1,000.00 -

paraná poultry farm, pork farm, Slaughter of pork/poultry/
ind. meat and non-meat, breeding farm and chicken 
matrices, poultry hatchery, poultry hatchery, 
recreation, fridge/dairy, inc. of turkeys, chickens 
farms, turkey farms, slaughtering of chicken 
and turkey and inc. of chickens, industrialized, 
reforestation, fatty products plant (margarine), 
slaughtering of poultry, hatchery internal farms 59,635,286.70 9,571,121.20 3,591,535.20 40,250.00 5,038,248.20

pernambuco dairy, industrialized 1,563,962.17 102,700.00 102,700.00 - -

rio grande 
do Sul

milk and derivatives industrialization, processing of 
milk, milk Cooling Station, dairy industry, production 
feed poultry/pork, slaughterhouse, premix production 1,543,224.40 180,615.12 164,618.00 - -

São paulo industrialized 159,650.85 n/a n/a n/a n/a

Santa Catarina Slaughter poultry/pork/ind, forestry, animal feed 
factory, poultry and pork farm, hatchery 47,944,648.80 12,237,243.38 12,237,243.38 - -

total 257,712,169.44 47,477,708.22 36,039,058.58 292,402.00 19,447,540.20
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enviRonMentAl MAnAGeMent - eneRGy And eMiSSionS

intenSity * oF GhG eMiSSionS gri g4-en18

2012 2013 2014 

absolute emissions - scope 1  
tCo2e 327,123.85 359,559.21 352,422.69

related emissions - scope 1   
kgCo2e/t prod 56.72 66.62 68.76

absolute emissions - scope 2
tCo2e 185,034.60 265,031.29 350,108.19

related emissions - scope 2
kgCo2e/t prod 32.09 49.10 68.31

absolute emissions - scope 1 + 2
tCo2e 512,158.45 624,590.50 702,530.88

related emissions - scope 1 + 2
kgCo2e/t prod 88.81 115.72 137.07

Metric emissions are related to production volume.

 * The types of GHG emissions included in the intensity rate are: mobile and stationary combustion, wastewater treatment, fugitive 
emissions and agricultural waste, for Scope 1; purchase of electricity and steam for Scope 2. Scope 3 was not considered.

eMiSSionS oF ozone dePletinG SuBStanCeS (odS) gri g4-en20

Sdo (kg) 2012 2013 2014 

CfC amount (kg) 2 3 0

result (kg CfC-11) 2 3 0

hCfC amount (kg) 15,457 16,652 22,542.66

result (kg CfC-11) 854 919 1,253.81

note: The predominant industrial coolant is ammonia, which does not harm the ozone layer and does not cause global warming.         
BRF uses in small quantity, HCFC22 for industrial refrigeration and the rest of this gas is used in air conditioning. The 1,195kg increase 
occurred in 2013 was due to system maintenance, requiring gas replacement.

SiGniFiCant atMoSPheriC eMiSSionS  (t) gri g4-en21

2012 2013* 2014

nox 663,48 1,421.00 1,999.09

Sox 55.46 135.57 81.59

particulate material 1,271.30 1,735.58 2,309.01

Co 3,202.70 5,226.08 7,461.40

hC n/a n/a n/a

*In 2013, there was an increase in the indicator database, totaling 100% of the meat units in Brazil.

ProteCted areaS oF BrF  gri g4-en11

total land          
area (m²)

Size of Protected 
area (m²)

aPP area inside 
the organizations 

area (m²)

aPP adjacent areas 
to the area of the 
organization (m²)

highly conserved 
area inside the 
organization›s 

area (m²)
257,712,169.44 47,477,708.22 36,039,058.58 292,402.00 19,477,540.20
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enerGy ConSuMPtion inSide BrF  gri g4-en3

type of use Source

2013 2014

Factories, 
cds, Farming, 

administrative 
buildings 

(consumption in GJ)

Fleet Management 
(BrF light vehicles) 

(Consumption in GJ)

Consolidated (agro, 
cds, Ciex, adM 

Buildings and Grains) 
(Consumption in GJ)   

Fleet management 
(consumption in GJ)   

renewaBle

fuels Sugar cane alcohol 14.23 157.700,60 9,01 166.083,82

biodiesel   17,061   26,7154909562

wood briquette 51,420.80 - 22,713.51

Splinter 11,401,069.11 - 12,084,151.41  

firewood 15,306,728.31 - 12,944,686.00  

vegetable or animal oil 308,289.23 - 295,919.34  

lath 265,412.21 - 121,410.61  

Sawdust 2,923.36 - 1,028.15  

total renewable fuel consumption 27,335,857.25 157.717,66 25,469,918.02 166,110.53

electricity hydropower 7,576,638.15 - 7,336,128.20

biomass 208,341.80 - 203,073.05

wind 38,278.81 - 49,266.65

photovoltaic 14.4 - 22.06

total consumption of renewable electricity 7,823,273.17 0 7,588,489.96 0

total consumption of renewable energy 35,316,848.07 33,224,518.52

non-renewaBle

fuels bpf 138,026.54 - 155,068.11

diesel 166,513.99 484.61 86,229.20 664,46

natural gas 353,736.92 - 80,407.00

gasoline 891.01 210,251.52 841.43 180,792.30

lpg 385,226.14 - 396,674.69

kerosene 1.58 - 3.50

Shale oil 98,537.36 94,743.17

total non-renewable fuel consumption 1,142,933.54 210,736.13 813,967.11 181,456.75

electricity gas 404,697.99 - 412,786.15  

oil 160,114.34 - 180,679.30  

nuclear 95,981.75 - 98,855.96  

Coal 86,705.29 - 102,664.88  

total consumption of non-renewable electricity 747,499.37 0 794,986.2 794,986.29

total consumption of non-renewable energy 2,101,169.04 1,790,410.16

energy consumption by area (renewable and non-renewable) 37,049,563.33 34,667,361.39 34,667,361.39 347,540.57

total consumption of energy (renewable and non-
renewable) 37,418,017.11 35,014,928.67

1Considering the fraction 5% biodiesel in diesel.
2Considering the fraction 5.67% biodiesel in the diesel, as amended in 2014.

enerGy ConSuMPtion outSide the orGanization  gri g4-en4

type of use 1 Source Consumption 2013 (GJ) Consumption 2014  (GJ)

non-renewable fuels diesel 6,602,747.80 5,711,348.79 

renewable fuels biodiesel 232,452.742 229,633.62 3

total 6,835,200.54 5,940,982.41 

1 All data refers to Category 3 (Transport and Distribution on the transport of grain, livestock, milk, transfer between plants, finished 
products to distribution centers and finished products to customers)
2 Considering the fraction of 5% biodiesel in diesel
3 Considering the fraction of 5.67% biodiesel in the diesel, as amended in 2014.
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reduCed enerGy ConSuMPtion gri g4-en6

2013 2014

dentro da organização
outside the organization

- logistics (land)(GJ) inside the organization1
outside organization - 

logistics (land) (GJ)

energy consumption 
reductions due to 
improvements in 
conservation and 
efficiency 262,670 446,275.56 0 619,388.73

energy types included 
in the reductions electric power consumption fuel electricity and Steam plants. fuel

base used for the 
calculation 

the basis for energy saving was 
the year of consumption of 

2013 compared to the year 2012 
consumption, taking into account the 

volume and mix changes, as well as 
the installation and removal of new 

consumers of the industrial park, 
because, as a result of tCd, brf began 

to share the facilities with other 
companies.

for energy reduction 
analysis data of 2012 and 

2013 were considered.

the basis for energy saving was 
the year of consumption of 

2014 compared to the year 2013 
consumption, taking into account the 

volume and mix changes, as well as 
the installation and removal of new 

consumers of the industrial park, 
because, as a result of tCd, brf began 

to share the facilities with other 
companies.

for energy reduction 
analysis data of 2013 and 

2014 were considered.

1 In total, energy consumption inside the organization was 6.4% below the previous year but for the changes in production mix with a higher volume of processed products that are more energy-intensive, 
especially direct (steam) the technical indicator of energy increased, i.e., no energy savings. But if we consider only the electric power consumption, we note a reduction of 11,639.41 GJ in 2014.

enviRonMentAl MAnAGeMent - MAteRiAlS And pAcKAGinG

MaterialS uSed - inPutS and raw Material (tonS) gri g4-en1

direct indirect renewable

2012 2013 2014 2012 2013 2014

agricultural inputs 408,488.00 426,101.00 396,516.00 - - - no

ingredients/dairy 320,601.00 355,458.00 340,762.00 - - - yes

raw material (poultry, pork, beef)* 73,106.00 48,304.00 108,000.00 - - - yes

(Soybean and corn)/soybean meal/vegetable 
oils - - - 11,193,742.00 10,667,222.00* 9,746,494.00 yes

*Raw materials and meat cuts that go direct to the product (ex.: beef cuts used in lasagna).

MaterialS For PaCkaGinG (tonS)  gri g4-en1

direCt renewaBle

2012 2013 2014

paperboard 165,837.00 160,746.00 170,390.00 yes

Cartridge 16,820.00 14,831.00 15,424.00 yes

glass 2,143.00 2,419.00 2,270.00 no

polymers 6,702.00 7,004.00 7,704.00 no

long life 19,587.00 17,237.00 19,477.00 yes

% oF reCyCled MaterialS uSed gri g4-en2 

2012 2013 2014

Cardboard boxes 40% 40% 40%

merchandising material 16% 16% 16%

plastic cages for transport of poultry* - - 100%

* Since March 2014, all cages acquired by BRF for transporting poultry, have in their composition 60% recycled material.
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SupplieRS - bReedinG

SupplieRS - puRchASinG pRActiceS

cuStoMeR SAtiSfAction  GRi G4-pR5

PurChaSeS Made with loCal SuPPlierS - 2014   gri g4-eC9

State agricultural Grains, meals and oils dairy

al 0.0% 0.0% 0.0%

am 0.0% 0.0% 0.0%

ba 0.0% 0.0% 0.0%

Ce 0.0% 0.0% 0.0%

df 0.0% 0.0% 0.0%

eS 0.0% 0.0% 0.0%

go 14.9% 22.0% 6.4%

ma 0.0% 0.0% 0.0%

mg 8.6% 8.0% 7.3%

mS 1.4% 3.0% 4.3%

mt 17.1% 26.0% 0.0%

pa 0.0% 0.0% 0.0%

pe 0.0% 0.0% 5.1%

pi 0.0% 0.0% 0.0%

pr 20.9% 29.0% 9.3%

rj 0.0% 0.0% 0.0%

rn 0.0% 0.0% 0.0%

rS 15.4% 8.0% 55.4%

SC 21.8% 4.0% 12.1%

Sp 0.0% 0.0% 0.1%
*Information for supplies will not be available because it does not reflect the new reality of this purchase practice. Purchases are made with suppliers through their headquarters and supply made by 
subsidiaries. Thus, information of address of purchase/billing versus delivery does not reflect the relationship with local/regional suppliers.

PerCentaGe and total oF aniMalS raiSed and/or ProCeSSed, By SPeCieS, Breed and tyPe oF houSinG - FP11 gri g4-fp11

turkeys Poultry Pork

negative pressure 65% 30% -

positive pressure 35% 61% -

dark house - 9% -

Collective gestation - - 19%

individual gestation - - 81%

2013

total dissatisfied
Satisfied/exceeded 

expectations

quantity % quantity % quantity %

dairy 10,131 76% 98 0.97% 10,033 99.03%

meat 3,203 24% 11 0.34% 3,192 99.65%

total 13,334 100% 109 0.66% 13,225 99.34%

2014

total dissatisfied
Satisfied/exceeded 

expectations

quantity % quantity % quantity %

dairy  2,540  44%  94  1%  2,445  43%

meat  3,175  56%  93  2%  3,083  54%

total  5,715  100% 187  3%  5,528  97%
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the 2014 results consolidate all the 
subsidiaries of BRF s.A. the statements in 
this report with respect to perspectives for 
the business of the Company, to forecasts 
and result and to the potential for its growth 
constitute mere predictions and were based 
on management’s outlook in relation to 
the Company’s future. the outlook is highly 
contingent on changes in the market, and the 
overall economic performance of the country 
of the sector and the international markets, 
and for this reason, being subject to change. 
on 07.13.2011, the plenary session of the 
Administrative Council for economic Defense- 
CADe approved the Association between BRF 
and sadia s.A., contingent on compliance 
with the provisions in the Performance 
Commitment Agreement- tCD signed 
between the parties. these documents are to 
be found in the website: www.brf-br.com/ir


